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How does Sterling Sound 

master faster? 



DMODworkspace 




"DMOD is a tremendous time-saving tool. 
It's easy to use and far more secure than FTP." 

Murat Aktar 

President, Sterling Sound 





One of the industry's most renowned mastering facilities, 
Sterling Sound is recognized for pioneering advances in the 
delivery of music on every format from LP to CD to DVD. 

Today, DMOD is helping Sterling Sound break new ground yet again. 
Through it's unique eMastering™ Service, powered by DMOD, Sterling clients can now access 
the facility's legendary mastering engineers faster than ever- from anywhere in the world. 

It's simple. It's secure. It's transforming the global music industry. 

Record labels, studios, pressing plants, and distribution services are all discovering the DMOD advantage: 
lower project costs, faster distribution and turnarounds, and greater control over digital assets. 

Isn't it time for you to call DMOD? 



Try DMOD 
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FOR MUSIC BIZ, NO END TO THE BLUES 




BY BRIAN GARRITY 

NEW YORK — The music business went from 
bad to worse in 2002. as overall sales declined 
more than 10% year over year, according to 
Nielsen SoundScan. The decrease is the result 
of a mixture of increased competition for 
media/entertainment dollars from the likes 
of DVDs, video- ■■PW^WW^PPPI 
games, and cell L^^/^l 111 _J J a _ 
phones and the ^^^^^^^^mmmm 
rising levels of CD burning and peer-to-peer 
file sharing. 

Indeed, the past 12 months have played like 
a repeat of 2001 — during which sales dropped 
2.8% — only with more severe declines. 

Record companies have countered with a 
mixture of mergers, layoffs, internal cost-cut- 
ting efforts, corporate-sponsor synergies, and 



new digital-technology offerings. 

At the major labels, the most dramatic 
changes have once again belonged to BMC 
Entertainment. In the waning months of 2002, 
the company — a unit of Bertelsmann — bought 
out Clive Davis' 50% stake in J Records and 
combined the label in a new division with RCA. 

PVnpH Davis, who had 
Ay i ] been chairman/ 
■ CEO of J since he 



m. 



launched it as a joint venture with BMG in 2000, 
was tapped to serve as chairman of the com- 
bined labels. Meanwhile, Bob Jamieson exited 
as chairman/CEO of the previous RCA Music 
Group, which comprised RCA, BMG Canada, 
RCA Label Group Nashville, RCA Victor Group, 
strategic marketing, BMG Special Prod- 
(Continued on page YE-14) 




Touring Strong, But Some 
Numbers Cause Concern 



BY RAY WADDELL 

NASHVILLE — Despite generating all-time 
highs in dollars and attendance, the U.S. tour- 
ing industry faced some troublesome warning 
signs — including drops in per-show atten- 
dance and grosses — in what amounted to a 
good news/bad news year. 

At first glance, business appears surprising- 
ly healthy. According to numbers reported to 
Billboard Boxscore, U.S. gross touring dollars 
are up 8.6% at $1.7 billion. Similarly, total con- 
cert attendance is up 6.2% at slightly less than 
42 million. These are the highest figures ever 
reported — a testament to the ongoing power of 
the concert as entertainment. (Figures for the 
international business reflect similar patterns.) 

(Continued on page 77) 




Industry Pushes Lawmakers 
For Help In Piracy Battle 




BY BILL HOLLAND 

WASHINGTON. D.C. — U.S. lawmakers heard it 
clearly and heard it often throughout 2002: The 
major factors hurting the music industry are 
piracy, piracy, and piracy. 

Of course, there were other issues that proved 
worthy of government attention this year. Con- 
gressional interest in artists' rights continued to 
grow. The Internet business remained a focus, 
with some members pushing the music indus- 
try to speed the development of legitimate online 
services and streamline licensing procedures for 
digital music. The radio and concert industries 
also were on the radar for some legislators, who 
heeded warnings that consolidation in those 
businesses could adversely affect artists and 
(Continued on page 78) 
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RIAA Targets Small-Retail Piracy 



BY BILL HOLLAND 

WASHINGTON, D.C.— The Recording Industry' Assn. of America 
(RIAA) is getting tough in fighting growing piracy at small retail out- 
lets throughout the country. Violators will find they have two choic- 
es, one not so good and the other much worse: Either 
stop the copyright infringement and cough up settlement 
money or face litigation and much bigger fines. 

RIAA executive VP/director of anti-piracy Frank 
Creighton says the sale of illegal sound recordings is 
quickly expanding beyond its traditional base of street 
vendors to include a growing number of such small busi- 
nesses as expanded-service gas stations, convenience 
stores, grocery outlets, and small music stores. 

"The illegal manufacture and distribution of pirated 
music has become considerably easier in recent years due 
to computer technology developments and the low cost 
of replication materials and equipment." Creighton says. 
"Some retailers are now attempting to cash in on this 
phenomenon by reselling illegal CDs and tapes bought 
off the street or, in some cases, they're even manufac- 
turing illegal products themselves. There's a growing problem of peo- 
ple who think they can make an extra buck or two." 

The RIAA says it sent demand letters last week to 78 retail outlets 
it surveyed in Chicago. Los Angeles. New York, and parts of Texas 
and Florida that it claims are selling illegal music. Each letter spec- 




ifies legal claims against the retailer and includes a draft complaint, 
a sample of allegedly pirated product bought at the location, and a 
proposed settlement agreement 
The agreement requires that the retail outlet stop all illegal activ- 
ity, pay a settlement fee, and provide "intelligence" on 
other pirate-music offerings. If a settlement is not agreed 
to promptly, the letter makes it clear that the retailer 
will be sued and face heavy fines if convicted. Under U.S. 
copyright law. infringers face fines of up to $150,000 for 
each work infringed. The RIAA plans to conduct similar 
surveys of retailers nationwide. 

"This new initiative should serve as a clarion call for 
retail outlets of all shapes and sizes that we take music 
piracy seriously," RIAA chairman/CEO Hilary Rosen 
says. "No one should think they operate below the 
radar anymore." 

The National Assn. of Recording Merchandisers 
(NARM) supports the new RIAA program. "Piracy like 
this hurts everyone in the ftxxl chain, including the vast 
majority of record retailers who operate legally and who 
shouldn't have to compete with retailers who operate illegally." NARM 
president Pam Horovitz says. She adds that any retailers taking the 
fast-buck route who ignore the RIAA's warnings "should know that 
they also stand to lose their membership in NARM. Piracy is not tol- 
erated in our association." 



MSN Rivaling AOL With Premiere Programming 

Launch Is Latest Sign That Interest Is Growing In Debuting Content On The Internet 



BY BRIAN GARRITY 

NEW YORK— In the latest indication of 
growing interest around the concept of 
debuting content on the Internet Microsoft's 
Internet service, 
MSN. is launch- 
ing a new music- 
premiere pro- 
gram that aims 
to compete with 
AOL's First Lis- 
ten/First View 
programming. 

MSN — in 
conjunction 
with technolo- 
gy/distribution 
partners Press- 
play and Win- 
dows Media — 

just wrapped an exclusive bow of the 
Jennifer Lopez track "Baby I Love You" that 




generated more than 1 million downloads 
of the song between Nov. 21 and Dec. 15. 

"You might think of this as our debut |in| 
trying to become a popular place for people 
to experience new, breaking entertain- 
ment," MSN personal services and business 
division corporate VP Yusuf Mehdi says. 

The company packaged the offer with a 
listening party of the entire album 77h5 Is 
Me... Then (Epic) and download offers of 
non-exclusive tracks, including the single 
"Jenny From the Block." 

Mehdi acknowledges that while the offer 
did not generate the same level of concen- 
trated response that an AOL First Listen 
typically does, it is the start of MSN build- 
ing a bigger, more ambitious program. 

He says. "Now that we've done this and 
have some confidence we'll do a few more, 
and as it picks up we'll start to brand it as 
a special program a la First Listen." 

Mehdi says that MSN's strategy is to 



Falling Sales Fuel Musicland Loss 



BY MATTHEW BENZ 

NEW YORK— Best Buy says its Musicland 
unit had a $40 million operating loss for its 
fiscal third quarter ended Nov. 30, as music 
sales continued to fall. It now expects Musi- 
cland to show an operating loss of $80 mil- 
lion-$85 million for the full fiscal year, com- 
pared with an earlier forecast for an annual 
loss of $10 million. 

Best Buy president/COO Al Lenzmeier 
says, "We simply cannot cut costs fast enough 
to adjust to the lower sales expectations, 
given our high fixed costs." 

Musicland's Suncoast chain is holding up. 
but sales have been disappointing at mall- 
based Sam Goody stores. Best Buy CFO Dar- 
ren Jackson says. "Inevitably, a significant 
number of under-performing locations will 
need to be scrutinized. A more comprehen- 
sive review of the business alternatives is 
under way to determine the overall profit 
potential of the business as a whole." 

Jackson's comments echo those made by 



Musicland and Best Buy executives in Sep- 
tember, when they noted sluggishness at 
mall locations and said they were looking 
more closely at closing under-performing 
stores [Billboard. Sept. 21). 

In the third quarter last year, Musicland 
had an operating loss of $17 million. A $5 
million-S 10 million operating profit is 
expected in the fourth quarter. Best Buy pre- 
viously reported third-quarter sales at Musi- 
cland of $370 million, down 12% from the 
same period last year, with comparable-store 
sales down 10.7%. 

Overall, Best Buy reported third-quarter 
net income of $85 million, or 26 cents per 
diluted share, compared with a net income 
of $80 million, or 25 cents per diluted 
share, last year. Total sales were up 16% to 
$5.5 billion. Mostly because of trends at 
Musicland. the Eden Prairie. Minn. -based 
retailer lowered its forecast for fourth- 
quarter diluted earnings per share by 5 
cents. to$l-$1.10. 



have "deeper, longer-playing" offers — 
unlike the one-day to one-week timetable 
of an AOL premiere — and to have inte- 
gration with such technology as the Win- 
dows Media Player. 

AOL's program has generated headlines 
in recent months for drawing audiences 
that can number into the millions when it 
unveils a new track or video. A host of 
other online players have moved to roll out 
similar initiatives in response. 

Meanwhile, the offer also served as a 
promotion platform for Pressplay, which 
provided technology and promotion sen 1 - 
ices. MSN is a distribution affiliate of the 
Pressplay service, as is the Windows Media 
Player. Mehdi says MSN worked with Press- 
play in an effort to encourage adoption of 
industry-sanctioned digital-music servic- 
es and to accommodate MSN users that 
acquire music through Pressplay. 

Those downloading "Baby I Love You" 
had to link to a special Pressplay-branded 
page. While no one who participated in the 
offer was required to subscribe to Press- 
play, executives at the subscription service 
point out that, more important, con- 
sumers were exposed to the Pressplay 
name and were made aware of the service. 
Pressplay also offered advance access to the 
Lopez track "Still." 

Pressplay CEO Michael Bebel says, "The 
opportunity for us was to get a lot of brand 
awareness |in order to] get a lot of expo- 
sure to our product and deliver the key 
message to the consumer that we're not 
just a place to get catalog tracks but also a 
place to get unique, compelling, event- 
based programming." 



TO OUR READERS 

This issue of Billboard is a double issue. 
The next issue of Billboard will be dated 
Jan. 11, 2003, and it will circulate one 
day later than normal. 
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In A Year Marked By Loss, Billboard's Own Was Profound 



On June 27. 2002, Billboard suffered a tremendous loss when 
editor in chief Timothy White died suddenly of a heart attack in 
the magazine's New York offices. 

White. 50, was named editor of Billboard in 1990 by billboard 
publisher Howard l-ander. Lander recalls. "I needed a 
partner to help transform this venerable publication to 
better serve the music industry as it began a journey 
through a decade of enormous change." 

White will be remembered lor his biweekly Bill- 
board column. Music to My Ears, which heralded 
music giants as well as unknown artists, many of 
whose first national exposure came from White's 
pen. As inspired as White was by music, he was sim- 
ilarly passionate about artists' rights—and human 
rights in general— and often used his column as a 
platform lor his views. 

His love for music never dimmed. He would often 
call staffers in to his office to hear a new track that he 
had just received from a long-loved artist or from an 
act he'd never heard of before whose disc he had ran- 
domly thrown into his CO player. 

White introduced a number of new features to the magazine, 
including the Century' Award — Billboard's highest honor annu- 
ally bestowed upon an artist for creative achievement — and he 
championed the Heatseekers chart, which spotlights acts that 



have never appeared in the top hall of The Billboard 200. 
White arrived at Billboard with a distinguished journalistic lega- 
His past positions included managing editor and then senior 
editor of seminal music magazine Crawdaddy and associate editor 
and then senior editor at Rolling Stone, where he 
interviewed such legends as Johnny Carson and Mike 
Wallace. He was also the author of several books, 
including biographies of Bob Marley [Catch a Fire). 
the Beach Boys I The Searest Faraway Place: Brian 
1 1 ikon, the Beach Boys, and the Southern California 
Experience), and James Taylor [Long Ago and Far 
.\uay: James Taylor. His Life and Music). 

White is Survived by his wife. Judy Carlan. twin sons 
Christopher and Alex, and six siblings. 

In an unprecedented show of support for his fami- 
ly, a number of musical superstars came together Oct. 
7 at Boston's FleetCenter and Oct. S at New York's 
Madison Square Garden to pay tribute to White. 
Among the participating artists were John Mellen- 
camp. Don Henley. James Taylor. Sheryl Crow. Sting, 
Billy Joel. Jimmy Buffett. Roger Waters, and Brian Wil- 
son. The concerts raised more than S1.5 million for White's sons. 

Donations lor the fund can be made to the Timothy White Memo- 
rial Account, c/o ML Management Associates. 1740 Broadway. 15th 
Floor. New York. N.Y. 10019. melinda NEWMAN 




HOLLY. 'HOiy: The holly and mistletoe are hung, and the season 
is upon us. That's not news — it happens every year. In spite of this 
annual occurrence, you can count the number of Christmas songs 
that have topped the Adult Contemporary chart on one hand. Heck, 
you only needed two fingers until this week. Now you need three. 

That's because Josh Groban's "0 Holy Night" (143/Reprise) 
moves 5-1 on the AC tally. The only other Christmas songs to 
achieve pole position since this chart was first published in 1961 
are "The Christmas Shoes" by a Christian pop group from Geor- 
gia. New Song, and a special holiday mix of "The Simple Things" 
by Jim Brickrnan Featuring Rebecca Lynn Howard. 

"Shoes" spent a solitary' week at No. 1 in January' 2001. and 
"Simple" led the list for one week in January this year. That means 
Groban's song is the first Christmas tune to top the AC chart in 
December. If "0 Holy Night" is still No. 1 next week, it will be the 
first Christmas song to rule the survey for more than one week. 

If "Holy" can hang on for three weeks, it will be Groban's 
longest-running No. 1 AC hit. He spent two weeks at the summit 
in August with his first chart entry, "To Where You Are." "Holy" is 
only his second title to chart, which means his hatting average is 
1.000, with every chart entry going to No. 1. 

JENNY TAKES A RIDE: Talk about getting in just under the wire. The 
final Billboard Hot 1 00 of 2002 brings the highest -debuting song of 



the calendar year. Going into the 52nd week of 2002, it looked like 
the record-holder for the highest new entry was going to be Madon- 
na's "Die Another Day." which opened at No. 41 the week of Oct 19. 

Instead, the honor goes to Jennifer Lopez and LL Cool J. Their 
collaboration, "All I Have" (Epic), earns Hot Shot Debut honors by 
blasting onto the chart at No. 25. It's the highest new entry since the 
issue of Sept. 29, 2001, when Lee Greenwood's "God Bless the USA" 
debuted at No. 16 in the wake of the Sept. 1 1 . 2001 , terrorist attacks. 

"All I Have" is the highest-debuting song of Lopez's career. Her 
previous high opening mark was the No. 46 debut of "Love Don't 
Cost a Thing" the issue of Feb. 24. 2001. 

DAYTHE 'RAIN' CAME: Jennifer Lopez isn't the only one to pull off 
a chart achievement in the nick of time. Since Mariah Carey's first 
single, "Vision of Love," debuted on The Billboard Hot 100 in 1990. 
she's had at least one new chart entry every calendar year. With 
one week to go in 2002. it looked like that run was about to end. 

But Carey pulls it out of the fire in week 52. The release of vinyl 
singles on "Through the Rain" (Monarc/Island) propels her first 
release on her own label onto the Hot 100 at No. 84. 

On Hot Dance Music/Maxi Singles Sales. "Through the Rain" 
enters at No. 20. 

More Fred Branson each week at www.blllboard.com. 
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BARRY MANILOW 

Ultimate Manilow 

OVER ONE MILLION SOLO! 

Best chart performance of 
any album in Barry's career! 



ELVIS PRESLEY 

Today, Tomorrow & Forever 

4 CD BOX SET 



- MOJO 



"...an equivalent to The Beatles' Anthology. 
OVER 100,000 SOLD! 
100 PREVIOUSLY UNRELEASEO SONGS! 
Spanning Elvis' entire recording career (1954-1 976) 




" 



HALL & OATES 

VH1: Behind the Music: 
The Daryl Hall and John Oates Collection 

Featuring the smash #1 AC hit single 
-DO IT FOR lOVT 
plus their biggest hits! 





WAYLON JENNINGS 

RCA Country Legends 

AS SEEN ON TV! 
40 tracks on 2-COs 
OVER 30 weeks on the Billboard Country Chart 

Just one of the many legends in the critically 
acclaimed COUNTRY LCBCNQS series. J 



VARIOUS ARTISTS 

The Bristol Sessions, Vol. 1 

"These recordings in Bristol in 1927 are the single 
most important event in the history ol country music' 
- JOHNNY CASH 

Many tracks available for the first time on CD. 

Includes the debut performances of country music 
legends Jimmie Rodgers and the Carter Family 



NILSSON 

The Point! 

Deluxe Reissue includes 
3 PREVIOUSLY UNRELEASEO BONUS TRACKS 

Packaging features extensive liner notes, 
never-before-seen photos, rare memorabilia 
and a bonus booklet featuring the full story 

comic book from the original LP release! 





LOU REED 

Transformer 

**** - ROLLING STONE MAGAZINE 

30* Anniversary Deluxe Edition fully remastered 
with 2 PREVIOUSLY UNRELEASEO BONUS TRACKS 

Also available: Take No Prisoners 

2 CD set remastered! . 



RUN-D.M.C. 

Greatest Hits 

***** • BLENDER 

18 classic jams at a GREAT PRICE! 

Debuted simultaneously on 
Billboard Top 200 and 
Top R&B/Hip Hop charts! 



SUN RECORDS 

The 50* Anniversary 
Collection 

"What I like about this collection 
is that they didn 't mess with it. 
They left it in its purity ■ 
exactly what I recorded " 
- SAM PHILLIPS 




2-CD collection personally endorsed 
by Sun Records founder Sam Phillips 

Featuring tracks by Elvis Presley, Carl Perkins, Johnny Cash, 
Jerry lee lewis. Roy Orbison, Charlie Rich and many others! J 




THE LOVIN' SPOONFUL 

Do You Believe in Magic 
and Daydream 

"Both are richly rewarding, 
especially with the crisp, 
fuller remastered sounds" 
■ HOUSTON CHRONICLE 

Deluxe upgrades of the first 

two albums featuring 
PREVIOUSLY UNRELEASEO 
BONUS TRACKS for the first time! 




THE BEST OF HARRY BELAFONTE'S 
THE LONG ROAD TO FREEDOM: 
An Anthology of Black Music 

"the bluest, most authoritative anthology 
ol black music em produced " 
■ PARADE 

Highlights from the 3 X GRAMMY AWARD NOMINATED 
box set available now for the FIRST TIME on 1 CD! 



VARIOUS ARTISTS 

Bona Fide Bluegrass & Mountain Music 
and More Bona Fide Bluegrass 

Critically acclaimed compilations featuring the 
ORIGINAL versions of many of the songs made famous 
and featured in 0 Brother, Where Art Thou? 

Authentic songs by legendary artists such as: 
Bill Monroe & His Bluegrass Boys. Jimmie Rodgers. 
The Carter Family, Jimmy Martin, Lester Fiatt, 
Mac Wiseman, John Hartford, and many others! 

^Mixture on the Billboard Bluegrass chart since its inception!^ 



DJ QUIK 

The Best of 01 Quik - 
Da Finale 

First and only official 
OJ Quik hits collection 
19 classics including 

2 new selections 
featuring 

Streets Iz Callin"' 





CESARIA EVORA 

The Very Best of Cesar ia Evora 

"Melodies that are as graceful and 
knowing as the Mona Lisa's smile" 
- THE NEW YORK TIMES 

17 songs with 3 remixes 
and a bonus track! 

Top 5 since release on the 
Billboard World Music chart 



BMG 

HERITAGE 



ARISTA 



□ 



Copyrighted material 



paul McCartney 

DRIVING THE WORLD 
TOUR 2002 



CONGRATULATIONS ! 



BILLBOARD'S "TOUR OF THE YEAR" 



Paul McCartney's first tour in 9 years 
an AMAZING Band - Paul 'Wix' Wickens, 
Abe Laboriel Jr., Rusty Anderson and Brian Ray 
FANTASTIC 116 Strong CREW 
20 Pre-Show Performers ■ Rehearsals last just 9 days 
58 Concerts in 37 Cities in 18 weeks - 



Driving USA - Mexico - Japan 
3 Joyous hours of music delivered every night 
29 Box Office Records smashed 



A special thank you to everyone at MPL London and 
MPL New York, Eastman & Eastman, Mike Walley. 
Michele Lawley and the Travel Company and all our 
friends at Clear Channel. Concerts West, 
House of Blues, Ocesa Presenta, 
Kyodo Tokyo and Capitol Records. 



from Barrie Marshall and everyone at 

International Concert Presentations 
Leeder House. 6 Erksine Road, London NW3 3AJ 
Tel +44 207 586 3831 Fax +44 207 586 1422 Emailinfo@marshall-arts.co.uk 




ArtistDirect Head Defers Salary While Fund Search Continues 



BY MATTHEW BENZ 
and LARS BRANDLE 

ArtistDirect chief executive Ted 
Field is deferring his salary while 
ArtistDirect Records (ADRl searches 
for additional funding and ArtistDirect 
continues to expand its iMusic label. 

Field is deferring his $1.5 million 
annual salary as chairman/CEO of 
ArtistDirect and CEO of ADR. ac- 
cording to a Securities and Exchange 
Commission filing. ArtistDirect says 



In The News 

• U.K. Telecommunications firm 
BT Group has launched a sub- 
scription-based music-download 
service with content from four of 
the majors and "hundreds" of 
indie labels. "Dotmusic on de- 
mand" offers 120,000 tracks as 
streams and downloads via dot- 
music.com through a pact with 
On Demand Distribution, the on- 
line service provider co-founded 
by Peter Cabriel. 

• Beyonce Knowles has signed an 
agreement with Pepsi that includes 
the development of a national ad 
campaign. The relationship will 
include two TV commercials, radio 
and Internet ads. point-of-purchase 
materials, and consumer promo- 
tions. Pepsi also has the option to 
sponsor a solo tour, which Knowles 
is considering for 2003, according 
to the beverage maker. 

• BeMusic has filed a motion for 
a temporary restraining order 
that would prevent Liquid Audio 
from making a planned cash dis- 
tribution of $2.50 per share to its 
stockholders {Billboard, Dec. 21). 
In the motion, filed Dec. 16 in 
Delaware Chancery Court, BeMu- 
sic claims that if Liquid makes 
the cash distribution, it will not 
have the resources to indemnify 
BeMusic's CDnow unit against 
damages, as it is contractually 
obligated to do under a 1999 
licensing agreement between the 
companies. CDnow is being sued 
by SightSound Technologies for 
patent infringement relating to 
the technology it licensed from 
Liquid. That still-pending suit 
seeks damages of $20 million. 

• Vivendi Universal (VU) contin- 
ues its disposal of non-core assets, 
selling back to EchoStar the 10% 
stake it purchased in the satellite- 
TV provider one year ago for $1.5 
billion. EchoStar will pay VU$1.1 
billion in cash. VU's eight-year, 
non-exclusive deal to provide 
EchoStar with music program- 
ming and four other channels 
remains in place. VU is also sell- 
ing its 34% stake in power-gener- 
ation company Sithe Energies to 
Apollo Energy for $323 million. 



in the filing that Field voluntarily 
agreed to a deferral starting July 16 
to help the company "raise addition- 
al capital from outside investors for 
our operations." 

ArtistDirect is seeking money to 
continue funding ADR (Billboard 
Bulletin, Nov. 1), which it started 
with Field last year. ArtistDirect CFO 
Jim Carroll declined to say if other 
executives are deferring their salaries 
or have been asked to do so. 

Field will receive his deferred 
salary if ArtistDirect secures $20 mil- 
lion in new funding, merges with 
another company, or is sold, or if his 
employment is terminated. 

In August, ArtistDirect accelerat- 
ed its funding of ADR. The company, 
which under terms of an April 2001 
agreement was to contribute $15 
million to the label this year, offered 



an additional $10 million to help the 
venture sustain operations. It also 
increased its stake in the label from 
45% to 65%. The move cut Field's 
interest in ADR from 50% to 30%: 
BMC holds a 5% stake. 
ArtistDirect is due to contribute 



Barry Gibb's Publishing 
Goes To Warner/Chappell 



BY JIM BESSMAN 

NEW YORK— Warner/Chappell Music 
has signed Barry Gibb to an exclusive 
worldwide publishing agreement. 

The deal calls for Warner/Chappell 
to administer the rights to the Bee 
Gees frontman's entire catalog dat- 
ing from his legendary work with 
brothers Robin and Maurice Gibb 
from the 1960s to the present, as well 
as his current solo-song- 
writing endeavors. 

"These are the songs 
of my era. and we're 
looking forward to utiliz- 
ing our relationships 
with film and TV studios 
and Madison Avenue 
in advancing Barry's 
songs," says Warner/ 
Chappell chairman/CEO 
Les Bider, who also notes 
that Gibb's compositions 
remain ripe for cover 
material for other artists. 
"It's perfect timing in 
relation to his career and the history 
of his songs: Songs like Emotion' 
have been rejuvenated by new artists 
like Destiny's Child, and we see a lot 
of other licensing opportunities." 

Gibb comes to Warner/Chappell 
after a lengthy stay at BMG Music 
Publishing, which still controls the 
publishing interests of his brothers. 

"It was nothing personal, but for me 
it was time to move on," Gibb says of 
the move. "I missed the kind of vibe at 
Warner Bros. [Records] a decade ago 
[Bee Gees were signed to the label in 
the late 1980s], and when Warner/ 
Chappell made overtures, they made 
such a fantastic presentation that I 
committed immediately." 

It all came down to "great people" 
at Warner/Chappell. Gibb continues, 
and their perception that his song- 
writing career was still flourishing. 



"They dwell more on the future, 
and everyone else is more in the past." 
he says, conceding that "not everyone 
is into the Bee Gees or Barry Gibb, 
but they expressed faith in me — and 
that's the thing." 

Gibb reports that after some 40 
years together as an act. Bee Gees are 
taking a brief hiatus and doing differ- 
ent things "to find ourselves as indi- 
viduals." He says he is 
currently collaborating 
with Michael Jackson on 
new material and sees 
his Warner/Chappell 
signing as a "rebirth. 
You don't stop writing 
songs, but |you| go 
through a roller coast- 
er where you're up and 
down, hip and not hip," 
Gibb says. "But I'm al- 
ways looking for the 
new song for the new 
film. Film people natu- 
rally gravitate to our 
old songs, like 'Stayin' Alive' for films 
that take place in the 70s, and that's 
not wrong. But I need the challenge 
of writing new songs for new movies 
and artists, because the hunger and 
passion to write a great new song are 
still deep inside me." 

Bider says Warner/Chappell will 
now "hit the ground running after 
the first of the year. We want to put 
together some materials to get to 
record and film producers and the 
advertising community, because 
these are great songs that we all grew 
up with. Right now we're all patting 
each other on the back, but we're 
looking forward to getting to work 
with a great writer and wonderful 
guy like Barry: It really is re-ener- 
gizing, especially at a time when peo- 
ple are talking so much about the 
business being down." 



$2.75 million to ADR in 2003 and 
$12 million in 2004 (Billboard Bul- 
letin, April 3,2001). 

The company recently posted a 
third-quarter loss of $10 million, or 
$2.89 per share, vs. a loss of $19.6 
million, or $5.48 per share, in the 
same period last year. Sales fell 12% 
to $1.8 million. 

Meanwhile, ArtistDirect's iMusic 
imprint, which launched earlier 
this year in the U.S. (Billboard Bul- 
letin, Aug. 6), is expanding inter- 
nationally. The company will open 
a London-based affiliate Jan. 20, 
2003, headed by international di- 
rector Dave Cronen. who joined 
ArtistDirect earlier this year (Bill- 
board Bulletin, Feb. 13). He reports 
to ArtistDirect's Los Angeles-based 
founder and vice chairman Marc 
Geiger. ArtistDirect recorded its 



first sales— $458,000— from iMusic 
during the third quarter. 

As in the U.S., the U.K. label will 
focus on established acts, operating 
independently of ADR. which is 
aimed at new artists. IMusic's deals 
with artists cover only one album, 
and net profits are shared between 
artist and label. Artists retain own- 
ership of masters. Much of the label's 
marketing is Web-based. 

U.K. indie Gut Records will han- 
dle iMusic's distribution in the U.K. 
and Ireland: Gut in turn is distrib- 
uted by Pinnacle. IMusic is also 
planning expansion in other terri- 
tories for 2003. The label has inked 
distribution deals with PIAS for 
Continental Europe outside Scan- 
dinavia. Playground in Scandi- 
navia, and Shock in Australia and 
New Zealand. 



Market Watch 

A Weekly National Music Sales Report 



1 YEAR-TO-DATE OVERALL UNIT SALES I 




2001 


2002 




Total 


727,610,000 


633,646,000 


<o12.9%) 


Albums 


697,331,000 


621,987,000 


|ol0.8%) 


Singles 


30,279,000 


11,659,000 


(o61.5%| 


YEAR-TO-OATE SALES BY ALBUM FORMAT 




2001 


2002 




CO 


649,393,000 


592,108.000 


|o8.8%) 


Cassette 


46.646,000 


28.329,000 


(<>39.3%| 


Other 


1,292,000 1,550,000 


1^20.0%) 


This Week 


24,775,000 This Week 2001 


28,137,000 


Last Week 


18.744.000 




on. 9% 


Change 


A 1 Dl MUI C A 1 EC 




This Week 


24,570,000 This Week 2001 


27,682.000 


Last Week 


18,572,000 Change 




oJ1J% 


Change 


Clftl/!! CO CAI ec 






This Week 


205,000 This Week 2001 


455,000 


Last Week 


172,000 Changs 




o54.9% 


Change 


o19.2% 






TOTAL YTD CD ALBUM SALES BY GEOGRAPHIC REGION! 




2001 


2002 




Northeast 


35,188,000 


32.951,000 


(06.4%) 


Middle Atlantic 


90.416,000 


78.751.000 


(o12.9%) 


East North Central 


99,885.000 


91,135,000 


|o8.8%> 


West North Central 


41,654.000 


37,687,000 


(09.5%) 


South Atlanuc 


124,034,000 


112,638.000 


(09.2%) 


South Central 


95,007,000 


85,699.000 


|o9.8%> 


Mountain 


47,574.000 


43,557,000 


(08.4%) 


Pacific 


115,636,000 


109,690,000 


(05.1%) 


ROUNDED FIGURES 




FOR WEEK ENDMSKTIMB 
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Attention entertainers, singers, dancers, aerobic exercisers, radio, television, program directors, musicians, dance 
clubs, movie and music producers and all those in and out of the music industry. Are you making money as a 
result of dancing apart and occasionally touching to rock and roll and popular music with a beat 24/7 since 1959? It's 
documented on American Bandstand, the original Rock and Roll Hall of Fame, and the whole world is still doing it 
to everybody's music. Before the appearance of Chubby Checker on American Bandstand, the musical art did not 
have these applications. I'm seeking rock and rolls highest honor. A symbol of Chubby Checker in the courtyard of 
the Rock & Roll Hall of Fame welcoming everyone into rock and roll and popular music with a beat. Since 1959 the 
entire music industry and popular music revolves around dancing together but not touching to popular music with a 
beat. Dances such as the Twist, the Pony, the Fly, which is also the Shake and a few other things in between are the 
alphabet or the dancing keyboards to rock and roll and popular music with a beat. "Musicticians" use these roadmaps 
to guide people to their music worldwide. I made these discoveries and no other entertainer can make such a state- 
ment. 



Why this letter? This is the music industry not sports. Other people determine my fate. I'm knocking in hopes 
that the door may open w ider. I'm seeking that I may be found and not overlooked. I'm asking that I may 
receive recognition for my contributions. How can this be done? I'm asking every radio station on the planet to play 
the Twist, the Pony, the Fly, Let's Twist Again and the Limbo. This subject is too hot to be on limited rotation. These 
songs are timeless. They represent all that we do in music today. Let the young people know who I am. Don't hide 
me from them. It's your history. Buy it. Play it. Share it. Enjoy it. 

The Twist is the only single to reach #1 twice-in two separate years performed by the same artist. Then again in 
1988 it hit the charts at #15 with The Fat Boys and Chubby Checker. The first Platinum is Let's Twist Again. 
Chubby Checker is the only performer to have nine double-sided hits and 250 million pieces of music sold between 
1959 and 1964. 

There were many presidents. You must be great to become president of these United States. George Washington, 
Thomas Jefferson, Abraham Lincoln and Teddy Roosevelt stand on Mount Rushmore because they gave that posi- 
tion something special. I'm asking you for a symbol in the courtyard of The Rock & Roll Hall of Fame representing 
my achievements to the musical art. In the future someone will come along and change this business all over again. 
When that happens let that person or persons join me in the courtyard. At this time I'm the only one. This is defi- 
nitely Nobel Prize territory. 

This is a fact. Check it out. Dancing before Chubby Checker 1959. Dancing after Chubby Checker. You tell me. 
Hello? 




Your friend always with much love, 



02.-03 

Chubby Checker 



The way we dance 24/7 since 1959. Documented on American Bandstand the first Rock and Roll Hall of Fame. 
The whole world is doing the Chubby. 

Congratulations to 25 years of Disco. Twenty-Five more years added to the legacy of the world 
doing the Chubby Checker, "Dancing Apart To The Beat". Fun is Fun. 

*My previous letter in Billboard Magazine (September 8, 2001) can reference this letter. 
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i J Set To Clear HBC/Univision Deal; FCC Approval Pending 



BY LEILA COBO and BILL HOLLAND 

The acquisition of Hispanic 
Broadcasting Corp. (HBO by Uni- 
vision Communications came a 
step closer to reality this week as it 
nears a green light from the 
Department of Justice (DOJ). 
Sources close to the negotiation 
confirmed that the DOJ had decid- 
ed that Spanish-language TV and 
Spanish-language radio stations 
don't compete for the same adver- 
tising dollars — a key issue, given 
that the Univision network is the 
largest Spanish-language TV net- 
work in the nation and HBC is the 
largest Spanish-language radio net- 
work. Federal Communications 
Commission (FCC) approval of the 
deal is still pending. 

Univision claims that it is part of 
the mainstream market and it com- 
petes for advertising dollars from 
other major media companies, such 
as Walt Disney. 

The DOJ's decision "removes the 
largest single obstacle to complet- 
ing the merger," according to Wall 
Street media analyst Keith Fawcett, 
who follows both companies. "So, 



we would expect the deal to close." 

A DOJ spokesman said the deal 
had not yet been finalized. But a 
source close to the department's 
antitrust review of the merger says 
approval is close: "It's almost done." 

As of Dec. 17, the FCC was in the 
138th day of its standard 180-day 
review process. In October, compet- 
ing radio network Spanish Broad- 
casting System filed several petitions 
against the merger. As a result, 
according to an FCC spokeswoman, 
"we just recently sent out a request 
for more information, and Univision 
and Hispanic Broadcasting Corp. 
have just responded. So we still have 
time on this thing; it's still under 
review is all 1 can say." 

In the past, the FCC has ruled 
that one or both parties in a pend- 
ing deal must divest themselves of 
broadcast properties that exceed 
market ownership-limit rules before 
a buyout can be approved. Univision 
already owns 31% of California- 
based Entravision Communications, 
whose 38 Spanish-language sta- 
tions — including the Super Estrella 
and Kadio Tricolor stations — com- 





RECORD COMPANIES: David Hazan is 

named executive VP of sales and mar- 
keting for Wind-up Records in New 
York, He was senior VP of marketing 
for Universal Classics Croup. 

Pam Russell is promoted to VP of 
national sales for Mercury/MCA 
Nashville in Nashville. She was VP of 
national sales for MCA Nashville. 

Syd Schwartz is named VP of new 
media for Virgin Records America in 
New York. He was senior VP of new 
media for Wind-up Entertainment. 

Deh-dre Dod-Arlt is named VP of 
media/TV for Arista Records in New 
York. She was an entertainment pro- 
ducer for ABC News. 

MCA names Mark Snider, previ- 
ously an associate for V2 Records, 
national director of pop promotion 
in New York: Kenny Omberg. previ- 
ously an independent promotion 
associate for 360 Music, national 
director of pop promotion in Min- 
neapolis: Amon Parker, previously 
West Coast regional director of pro- 
motion for Motown Records, nation- 
al director of crossover promotion in 



Los Angeles; Marilyn LaCointre. pre- 
viously East Coast promotion exec- 
utive for Sony Discos, national direc- 
tor of crossover promotion in New 
York; William Marion, previously 
East Coast director of promotion for 
Extasy Records International, nation- 
al director of modern rock in Los 
Angeles: and Lisa Frank, previously 
VP of artist development for Sony 
Music International. VP of video pro- 
motion in New York. 

PUBLISHING: Bob Candela is pro- 
moted to VP/CFO of ASCAP in New 
York. He was VP/controller. 

Nick Thomas is named CFO of 
Warner/Chappell Music in Los Ange- 
les. He was VP/controller of Wamer 
Music International. 

Fred Cannon is promoted to sen- 
ior VP of government relations for 
BMI in New York. He was VP of gov- 
ernment relations. 

Steve Galloway is named executive 
director of development for TOKY- 
OPOP in Los Angeles. He was VP of 
development for Nelvana. 



pete with HBC's stations in several 
key markets, including Los Angeles. 

Regardless of likely divestments, 
if the acquisition goes through as 
expected, the marriage of Univision 
and HBC will create a mammoth 
media company with multiple 
holdings — including cable net- 
works, a major Internet portal, and 
a record label (Univision Music 
Croup) — whose influence in the 



Spanish market is unprecedented. 
Univision also has strategic al- 
liances with Televisa in Mexico and 
Venevision in Venezuela. 

"Spanish-language media gener- 
ally has only come to the forefront 
in the last 10 years," media research 
analyst Alissa Goldwasser says. "So 
the idea that a big company is get- 
ting even bigger is news. You can 
look at companies like Viacom that 



own TV networks and radio stations, 
but CBS doesn't have the same de- 
gree of dominance |in its market! 
that Univision does." 

Univision's synergies help in the 
marketing and promotion of Univi- 
sion Music Croup artists, as well as 
Venevision artists. But sources at 
other labels say the TV network has 
been meticulous in granting equal 
access to artists on its shows. 



Berlin Indie Labels Create Commission 



BY OWEN LEVY 

BERLIN — The German capital's fiercely 
eclectic independent record labels are 
taking steps to strengthen their posi- 
tion in the market by establishing the 
first Berlin Isabel Commission. 

The unprecedented forum, held Dec. 
9, attracted about 90 of the city's esti- 
mated 200 indie labels and was an apt 
prelude to the second annual Marke B 
Berlin Labels gathering — an annual 
showcase for indie labels and their 
acts — Dec. 13. 

"We are trying to build synergy," 
explains Frank Klaffs, a spokesman for 
the commission and a local promoter. 
"We have to stop thinking of ourselves 
as competitors and look for ways we 
can work together." 

The commission hopes to sponsor 
workshops and trade fairs and find cre- 
ative ways for manufacturing, promo- 
tion, and distribution channels. "Berlin 
is the vibrant center of the German 
music business, and we want to take 
full advantage." Klaffs says. "This is not 
about major hashing but a need to 
make a stand for our creative activists." 

Electronica musician/producer 
Thomas Fehlmann. a member of the 
Ocean Club team that organizes Marke 
B Berlin Labels, concurs. "While big 



companies tend more to be selling 
refrigerators, artist development lags." 
he says. "In the Berlin label scene peo- 
ple are actually music lovers first, 
which often means good results on the 
commercial side." 

Monika Enterprise label chief Cud- 
run Gut a Marke B director, notes: "It's 
helpful to give 
some of the 
power to the 
little indepen- 
dents, because 
there are so 
many; Ithey 
are| growing 
and they are 
doing the real- 
ly interesting 
stuff. It's OK 
to work with a major if you have a 
single project, because as an indie 
you can't get singles in the shops." 

Not everybody is so sanguine about 
the pervasiveness of the majors. Mar- 
tin Frese, speaking for 7-year-old 
Kitty-Yo records, comments: "Of 
course it's a good sign when a major 
company is interested in what we are 
doing, but it's hard for small labels to 
keep artists, because the bigger com- 
panies pay better money. Hard work 




and time is the budget we have." 

While the worldwide economic 
slump has affected everybody's bot- 
tom line. Berlin indies do not seem 
that bothered. Stefan Betke, who 
heads -scape Records, claims the 
downturn "has not affected small 
labels as it has the big companies. If 
you talk about 30% less sales when 
you sell 10,000 copies, that means 
you still sell about 7,000. When you 
are selling a million copies, then a 
30% drop means you lose a lot of 
money. So I think the independent 
scene will come out as the winner." 

Birgit Herda, promotions director 
for 2-year-old label WMF. agrees: "We 
focus on developing artists. Our aim is 
to support the electronic underground 
music scene. We are not doing music 
so much for the market but to release 
music that our friends and fans like." 

Betke concludes: "With the scene 
moving to Berlin, the majors had to fol- 
low. If they want to find new acts, they 
have to be in the city where the music 
is. It is a question of balance. If you haw 
enough independent labels and if the 
scene itself is able to keep its inde- 
pendence — however they do it — then 
it's good to have the majors as well. 
Everybody has to make a living." 



Lovin' Spoonful's Yanovsky Dead At 57 



BY JIM BESSMAN 

Zal Yanovsky. who brought a rock-oriented lead-gui- 
tar sound to John Sebastian's folkier acoustic music 
leanings in fashioning the remarkably varied 1960s pop 
hits of the Lovin' Spoonful, died Dec. 13 of a 
heart attack at his farm house in Kingston, 
Ontario. He was 57. 

Born Dec. 19. 1944, in Toronto. Zalman Yan- 
ovsky was a college dropout and Canadian 
coffeehouse folkie who worked on a kibbutz in 
Israel before returning to Toronto and joining 
the folk-blues group the Halifax Three. That 
hand also included future Mamas & the Papas 
member Denny Doherty. The two then sur- 
faced in the early-'60s Greenwich Village folk 
scene, in the pre-Mamas & the Papas group the 
Mugwumps, which also featured future Papa 
John Phillips and future Mama Cass Elliot. 

Yanovsky met Sebastian, a multi-instrumen- 
talist who had recorded for Elektra with the Even 
Dozen Jug Band, when Elliot invited them to watch the Bea- 
tles on 7774? Ed Sullivan Show. They formed the Lovin' 
Spoonful in 1965 with a pair of Long Island. N.Y.. rock musi- 
cians, bassist Steve Boone and drummer Joe Butler. 

"I heard all these strengths in Zally," Sebastian said in the 
liner notes to Creates! Hits, a 26-track compilation Buddha 
Records issued in 2000. the year the group was inducted into 



the Rock & Roll Hall of Fame. "He could play like Elmore 
James, he could play like Floyd Cramer, he could play like 
Chuck Bern". He could play like all these people, yet he had 
his own overpowering personality. Out of this we could. I 
thought, craft something with real flexibility." 

Indeed, the Lovin' Spoonful took elements 
from folk music, jug band, ragtime, country, 
rock, and pop in crafting a long string of the 
most memorable hits recorded by an American 
band in the '60s. Foremost among them are 
"Summer in the City." "Do You Believe in 
Magic," "Daydream," "Nashville Cats," "Rain on 
the Roof." and "Darling Be Home Soon." All 
were originally released on Kama Sutra. 

Yanovsky left the band following a contro- 
versial drug bust in 1967. He recorded a solo 
album in 1968 for Kama Sutra, Athv and Well 
andUriny m Argentina, and worked in TV pro- 
duction in Toronto. He also played guitar for 
Kris Kristofferson in the early '70s and became 
a successful restaurateur in Kingston. In 1998 he toured 
Scandinavia with John Sebastian & the J Band. 

Yanovsky was inducted into the Canadian Music Hall 
of Fame in 1996. He is survived by his first wife, Jackie 
Burroughs: his second wife. Rose Richardson; his daugh- 
ter. Zoe; his son-in-law. Garth: his grandson. Max; his 
sisters, Dvoira and Kaethe: and his step-mother, Anna. 
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SAVOYJAZZ 

DENON RECORDS 



Savoy Jazz celebrated its 60th anniversary in 2002 with a stellar collection of releases from the storied catalog which have 
been applauded by critics and consumers alike. Denon Records also enjoyed an impressive resurgence with chart topping 
crossover blockbusters and cutting edge technology on bestsellers of startling sonic clarity. 
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SAVOY JAZZ 
INUM EDITION SERIES 



Collected from the legendary recordings of the Savoy vault these deluxe compact 
disc packages feature all new state of the art digital transfers from the original 
session tapes and acetates, comprehensive notes, exclusive photographs and 
production from multi Grammy* award winning archivist Orrin Keepnews. Critically 
acclaimed the PLATINUM EDITION series sets a new standard for premium ' 
esentation and have been selected as the years best by leadinq music 



lact The chart 



SAVOY JAZZ 
TIMELESS SERIES 

The chart topping TIMELESS series features the legendary recordings by Charlie 
Dizzy Gillespie, John Coltrane, Lester Young and a host of jazz luminaries in val 
packed mid priced collections perfect for beginning the ultimate jazz collection 
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key markets and their developing artists primed for suc- 
cess thoughout the Asian region We provide case histories 
of breakout acts including the role of sponsorship tie-ins 
and recap the latest news and trends from this important 
territory. Don't miss your chance to be a part of this 
always highly- anticipated spotlight. 

issue date: feb 8 
ad close: jan 14 
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LATIN MUSC 6-RACK #1 - Issue Date: Feb 22 • Ad Close: Jan 28 

CAROUNAS - Issue Date: March 1 • Ad Close. Feb 4 

EUROPEAN QUARTERLY #1 - Issue Date: March 8 • Ad Close: Feb 10 

SCSW - Issue Date: March 15 • Ad Close: Feb 18 

NARM - Issue Date: March 22 • Ad Close: Feb 25 

DANCE & ELECTRONICA #1 - Issue Date: March 22 • Ad Close: Feb 25 



< 



The ultimate music retail guide. Record RetaAng Drectory 
tets over 6300 independent and chain record stores, chain 
headquarters and online retailers. Advertise and reach wholesalers, 
dbU tutors, one-stops, music retaiers, record labels, accessory 
manufacturers and marketing companies all year long! 

issue date: mar 15 
ad close: jan 21 

Jeff Serrette 800.223.7524 • jserretts@blllboard.com 



HALL a OATES 30TH ANNIV. 



Billboard honors one of music's most successful vocal 
duos of all time with a look at their illustrious career, from 
their beginnings to their career hkjhtikjhts and future 
plans. We feature an exclusive interview about their 
plans and look at their upcoming new release. 
Call now to place your congratulatory ad! 

issue date: feb 15 
ad close: jan 21 

Pat Jennings 646 654.4614 • pjennings@billboard.com 



TOURING QUARTERLY #1 



Billboard's first touring installment explores recently 
opened venues and the latest trends in concert 
production, including transport, sound, lighting, pyro. 
ticketing and ticket technology, and anti-counterfeit- 
ing measures. Advertise and reach Billboard's 
150.000 decision makers! 



issue date: feb 22 
ad close: jan 28 
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The Good, Bad, And Mostly Ugly Of 2002 Remembered 



In the Billboard offices, we have our 
own extremely unscientific way of 
gauging how business has been each 
year — by measuring the number of 
gifts, fruit baskets, cookies, and bottles 
of wine that come our way during the 
holiday season. When times are flush, 
some of us put on five pounds just 
from the steady stream of food arriv- 
ing daily between Thanksgiving and 
Christmas. This year, we're scamper- 
ing for crumbs. 

Of course, our informal survey only 
confirms what everyone already knows: 
This was the kind of year that made you 
want to throw up your hands and run 
screaming toward the exits. As one of 
my colleagues here said, the industry 
experienced the equivalent of the per- 
fect storm: simultaneous mcltduwns at 
labels, radio, and retail; rampant pira- 
cy; and artists and labels at odds over 
seemingly everything. However, there 
were a few bright spots we'll try to 
touch on, as well as to recount some of 
the industry's woes. 

REMEMBER THE MUSIC 

The music industry blames much of 
this year's rapid drop in album sales on 
illegal dmvnloading. To be sure, that is 
part of the reason. But, in some ways, 
labels have no one to blame but them- 
selves: What did they expect when 
they deleted singles to drive album 
sales and left people no option except 
to download the single or wait for it to 
come out on a Now collection? 

However, the bigger culprit is a lack 
of exciting music that drives people 
into record stores (or legitimate 
online sitesl and buy. It's not a new 
topic, but why is the music industry 
not able to make a big album release 
an event, just as movie studios do a 
theatrical or DVD title? 

It seems that more than ever labels 
are sticking with the tried and true 
because executives are scared to take 
a risk. But in the parlance of Dr. Phil 
McGraw, I'd ask them, "How's that 
working for ya?" The answer is clearly 



"not very well." We know that label 
heads can't operate as if profits don't 
matter, but too many of the ones we 
talk to seem almost paralyzed with 
indecision because they fear there's no 
margin for error. 

Maybe it's time to throw out all the 
rules. Take a few chances. Because play- 
ing it safe is getting us nowhere right now. 



Christina Aguilera, but instead of 
showing off their belly buttore; and abs, 
they flexed their songwriting muscles. 
Avril Lavigne. Vanessa Carlton, 
Michelle Branch, and Norah Jones all 
climbed to the upper reaches of the 
charts. It was refreshing to see attrac- 
tive women who didn't have to take off 
their clothes or talk about their body 




TV THE NEW 
RADIO 

Radio continues 
to largely ignore 
anyone over 50. 
but record buyers 
didn't Bruce Spring- 
steen, Jimmy Buf- 
fer!, James Taylor, 
David Bowie, Barry 
Manilow, Paul Mc- 
Cartney, and the 
Rolling Stones all 
scored their best 
first-week sales in 
the Nielsen Sound- 
Scan era this year. 

While these acts 
are generally ig- 
nored by MTV (and 
sometimes VH1), 
TV led the push in 
other ways by 
highlighting these 
artists on shows 
like The Tonight 
Show With Jay 
Lena and Late 
Show With David 

ijetterman, as well as through direct- 
response advertising. 

Labels have to find a way to appeal to 
these artists' constituencies after that 
first blast of media power has faded, 
since these projects aren't singles-driv- 
en (and in many cases, sales dropped off 
precipitously after the first few weeks). 

UUTH FAIR, ROUND 2? 

A new crop of female pop singer/ 
songwriters emerged this year. They 
were as young as Britney Spears and 



^by Melinda Newman 
The Beat 




piercings to get their music heard. 

SCANDAL DU JOUR 

When we weren't having the Os- 
bournes or Kelly Clarkson and Justin 
Guarini from American Idol: The 
Search for a Superstar rammed 
down our throats, there were plenty 
of other music celebrities who dom- 
inated the news. 

One of our head-shaking moments 
this year came when Marian Carey got 
paid a staggering $28 million to go 



away by Virgin Records parent EMI. 
Most of us will never see that kind of 
money for doing a job really, really 
well, much less for failing at it 

Saddest stories: R. Kelly being 
arrested on charges of child pom and 
Whitney Houston's Primetime Lii<e 
interview. But the one that really made 
our jaw drop was Michael Jackson's 
attack on Sony 
Music Entertain- 
ment CEO/chair- 
man Thomas D. 
Mottola. whom he 
called "devilish" 
and a "racist." 
Mottola doesn't 
appear to be the 
Trent Lott of the 
music world, and. 
luckily, it seems 
Jackson's unfounded 
claims have just 
wafted off into the 
air. If we could, we'd 
give Jacko a new set 
of advisors for 
Christmas. 

RUBBING SALT IN 
THE WOUND 

The statistics are 
really staggering. 
According to Niel- 
sen SoundScan. in 
2000. the 10 top- 
selling albums sold 
a combined 60.5 
million units. In 
2002. that number dove to 33.6 mil- 
lion units. (In 2001. it was 40.3 mil- 
lion.) There is a bright spot, however: 
Eminem and Nelly are on both lists 
and in both cases, their 2002 numbers 
are within several hundred thousand 
of their 2000 numbers. That means 
their fans are sticking with them even 
in a depressed economy. 

TREAD CAREFULLY 

As record companies continue to 
see album sales plummet, it's no sur- 



prise that they are dragging the waters 
for potential new revenue streams. 

EMI struck a new deal with Robbie 
Williams this year that entitles it to 
pieces of Williams' publishing, tour- 
ing, and merchandising income — in 
addition to record sales — in exchange 
for a huge advance. Basically, EMI 
bought the Williams brand. BMG is 
now hoping to structure some of its 
deals the same way; Sony is talking 
about getting into management. 

The best possible relationship 
between artist and label is one in 
which the two truly see each other as 
partners with the same goals instead 
of as adversaries (see below). But even 
in the best of circumstances, this may 
be a little too much togetherness. Yes, 
this is an industry in which the term 
"conflict of interest" does not seem to 
exist, but if we were a manager, we'd 
think long and hard before we put too 
many eggs in one label basket, no mat- 
ter how sweet the initial deal. As our 
founding fathers believed, a system of 
checks and balances is a good thing. 

CANT WE GET ALONG? 

Artists and labels continued to meet 
this year on the battlefield known as 
the California state Senate. Negotia- 
tions broke down over the proposed 
repeal of the seven-year statute. (The 
law currently allows recording 
artists — unlike any other workers in 
the state — to be held to personal serv- 
ices contracts for longer than seven 
years.) But the two hearings on indus- 
try accounting practices helped lead 
BMG and Universal Music Group to 
make changes in their royalty and 
accounting procedures and showed 
that shining a bright, public light on 
industry issues can lead to reform. 

The distrust between acts and 
record companies has probably never 
been worse, but maybe these initial 
moves can lead the way for bigger 
changes and the two sides can find a 
way to work together on the many 
common issues they face. 
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From Women in Music. . . 



Thank you to our friends in the music industry. 
It's been a great year and we're looking forward to 20031 
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Desiring A Scaled- 
Back Sound, Rustic 
Overtones' Albee 
Forms Rocktopus 

BY PAUL VERNA 

Following the demise of his 
Portland, Maine-based rock/funk/ 
ska combo Rustic Overtones, key- 
boardist Spencer Albee had a 
moment of clarity. 

"I stepped back, looked at the 
music I loved, and I realized that 
none of it was technology-depend- 
ent," he says. "I wanl songs that you 
can sing anywhere at any time." 

Not that Rustic Overtones was a 
techno unit, but the band — which 
at its peak featured seven musi- 
cians — was as much a machine as 
a group of guys getting together 




to make some noise. Wanting to 
strip things down to their essence, 
Albee recruited guitarist Zach 
Jones, bassist Pat Hodgkins. and 
drummer Brian Higgins and 
formed Rocktopus, a quartet that 
thrives on melodicism, high ener- 
gy, and a healthy mix of old and 
new influences. 

Inspired by such '60s pop icons 
as Brian Wilson and Paul McCart- 
ney, Rocktopus' sound is also in- 
fused with the energy of the late- 
'70s power-pop movement (Joe 
Jackson, Cheap Trick, the Cars) 
and updated with sensibilities 
reminiscent of Ben Folds and 
Barenaked Ladies. 

Rocktopus' Boston-based man- 
ager, Todd Heft, reports that after 
a couple of months the band has 
enjoyed solid sales of its debut 
album. I Love You! Good Morning!. 
mostly via the six-store Bull Moose 
Music and Newbury Comics chains. 
Heft recently secured national dis- 
tribution for the band, which will 
put its CD in TransWorld outlets in 
the Northeast and other regions. 

Heft says. "The band's fans are in- 
credibly passionate. They're build- 
ing Web sites and chatting online all 
the time. There's a song that the 
band recently recorded called '25,' 
which isn't on their album, and one 
of the sites has the lyrics scrolling 
along the bottom from kids hearing 
the song live. We feel like we have a 
huge street team already." 



Save The Date! Women In Music presents the 

7th Annual Touchstone Awards Luncheon 

Monday, May 19th, 2003 

New York Marriott Marquis 

For further information : (212) 459-4580 

www.womeninmusic.org 
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Declining Sales In 2002 Trigger Desire 
For Less Hype, Better Records, Fresh Blood 



* 2002 IN REVIEW * 



BY LARRY FUCK 

NEW YORK— There is no question 
that 2002 has been a tough year for 
the U.S. music business. Album sales 
are down, despite Eminem's The 
Eminem Show having surpassed the 
7-million sales mark. 

That said, 2002 has also proven to 
be a year of growing creative and mar- 
ketplace diversity. Some bemoan the 
dearth of hits, while others applaud 
the emergence of bold new rock acts 
and the steady prominence and cre- 
ative consistency of hip-hop. 

Most agree that 2002 has not been 
one of the better years in recent 
memory — and that it might be time 
for an injection of "fresh blood." 

"The best any of us can hope for 
right now is to hang onto our jobs 
and ride out the storm," one major- 




label A&R executive says. "Then 
again, the storm might pass more 
quickly if someone would make a 
decent record." 

Marlon Creaton, who manages the 
independent Diamond-Jim Discs in 
Santa Cruz, Calif., believes that 2002 
has been an "exercise in superstars 
putting out marginal records that 
haven't performed particularly well 
and smaller bands getting hyped 
beyond their realistic potential. Labels 
need some fresh blood — people who 
are going to take some risks." 

A NEW AGE OF DIVERSITY? 

Not everyone believes that times are 
quite so bleak. In fact some label exec- 
utives and artists say the industry is 
inching toward a recovery fueled by 
the demands of a diverse marketplace. 

"It's been a challenging year — 
because it's been so competitive — but 
it's also been a good one." says Steve 
Lerner, president of Wind-up Enter- 
tainment, label home of Creed, which 
rode 2002 with the late-2001 entry 
Weathered. The set has sold 5.7 million 
copies, according to Nielsen SoundScaa 

"From my perspective, the demand 
for music has grown," Lerner says. 
"More people want more music. What 
is potentially frustrating for people in 
our industry is that they're not all 



gravitating toward one specific kind of 
music. There's no major movement to 
hang our hats on. We can't proclaim 
2002 as the year of this or that Peo- 
ple have become far more diverse in 
their tastes and interests — and that's 
a good thing. It will help the industry 
become more healthy over time." 

V Sync member Justin Timberlake 
(who offered his critically lauded Jive 
solo debut. Justified, this quarter) also 
believes a diverse marketplace is the 
key to music in 2003 and beyond, 
"even though it will probably drive 
the guys who crunch numbers and 
make their living by predicting the 
future of the industry crazy. 

They want to put people who buy 
records in neat little boxes and cate- 
gories and keep them there." Timber- 
lake continues. "That's just not possi- 
ble anymore. The days of kids buying 
only one kind of music are gone. I 

'[2002 has been an] 
exercise in superstars 
putting out marginal 
records that haven t 
performed particularly 
well and smaller bands 
getting hyped beyond 
their realistic potential. ' 

— MARLON CREATON 
DIAMOND-JIM DISCS 



don't think it was ever totally like that, 
quite frankly. 1 think people in the 
media drew conclusions based on the 
fact that maybe one or two types of 
music have sold more than others at 
different times. But I always believe 
that people are naturally diverse in 
their tastes." 

For Carlos Santana, whose Arista 
collection Shaman is in the top 30 
of The Billboard 200. diversity has 
kept creating and listening to music 
in 2002 compelling. 

"It's the difference between painting 
with one color and having access to a 
full rainbow spectrum," he says. "I lis- 
ten to music now, and I'm so turned 
on by what I hear. It makes my mind 
and my body tingle. There are so many 
wonderful sounds to choose from. 
That inspires me. and it makes me 
want to contribute — to bring as many 
different ideas to the table as possible." 

FROM POP TO ROCK 

One growing form of expression 
has been simple, guitar-based rock, 
which has swept aside the squeaky- 
clean pop that dominated the U.S. 
market in recent years. Even the teen 
sector has toughened up considerably, 
as evidenced by the success of Avril 
Lavigne (whose Arista debut album. 
Let Co, has sold 3.2 million copies). 



Pink {M.'ssundaztood. also on Arista, 
with sales of 4.1 million), and Michelle 
Branch (Maverick's The Spirit Room, 
with sales of 1.4 million). 

It's a move that pleases Alanis 
Morissette. who issued Under Rug 
Swept on Maverick this year: "Any- 
time you get a young woman or man 
playing music from an organic van- 
tage point, like guitar or piano, it's a 
good thing. If it's pure pop music, 
then that's great. The fact that you 
have Michelle Branch strumming her 
guitar and singing about what's im- 
portant to her is phenomenal. That's 
something to support. That's some- 
thing to celebrate." 

INTO THE GROOVE 

Beyond the increased prominence 
of guitar-based music, hip-hop con- 
tinued to be an unstoppable force in 
2002. Artists like Ashanti. Nelly. Ja 
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Rule, and Missy "Misdemeanor" El- 
liott saturated the market with a 
plethora of projects. 

"Everyone talks about represent- 
ing the street, but this was the music 
that really did it," Creaton says. 
"From an indie point of view, it was 
exciting and a little entertaining to 
see major labels scramble to do a 
Murder Inc. remix or get a Nelly 
guest rap on their pop singles. They 
were gunning for anything that 
might give their records commercial 
juice, but they were actually also giv- 
ing their records credibility. I won- 
der if they even realized that" 

Regardless of whether executives 
understood the underground context 
of hip-hop, they knew that they were 
squeezing a golden goose that might 
lose its luster over time. 

"You can get too much of a good 
thing," a major-label A&R executive 
says. "Are we helping or hurting the 
genre or its talent by over-exposing 
them? Will anyone care about them 
in a couple of years after they've 
been everywhere? My boss doesn't 
care. He just wants to cash in right 
now. We have records to sell, and 
that's what he cares about. There'll 
be something or someone else to 
cash in on tomorrow, after we've 
tapped this out" 
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* 2002 IN REVIEW * 



THE TOP STORIES 

• Ever-controversial rapper 
Eminem proves unstoppable 
with hit disc The Eminem 
Show, as well as the hit movie 
and soundtrack 8 Mile, a sec- 
ond sountrack from which was 
just released. 

• Teen-pop takes a nose-dive as 
youth-driven rockers Avril Lav- 
igne, Michelle Branch, and 
Pink take aim at the charts and 
radio airwaves. 

• Hip-hop's assault on the pop 
mainstream continues, with red- 
hot releases by Ashanti, Nelly, 
and Ja Rule, among others. 

• Album sales continue a 
steady downslide, as major 
labels scramble to cut costs 
and staff numbers. 

• Mariah Carey ends her rela- 
tionship with EMI for $28 
million, then opens her own 
Monarc imprint for Island 
Def Jam. 

• Internet music piracy con- 
tinues to be a frontburner 
issue, as labels fight against on- 
line music theft. 

• CD sales may be down, but the 
concert biz thrives, as touring 
dollars rise 8.6% to $1.7 billion. 



THE CHART-TOPPERS 

Following is a chronological list of albums that logged time 
at No. 1 on The Billboard 200 for the 2002 calendar year. The 
number of weeks each title spent at No. 1 during the chart year 
is in parentheses. Titles that debuted at No. 1 are indicated in 
bold type. 

Weathered, Creed, Wind-up (4). 

Drive, Alan Jackson, Arista Nashville (4). 

J to Tha L-O! The Remixes, Jennifer Lopez, Epic (2). 

Under Rug Swept, Alanis Morissette, Maverick (1). 

O Brother, Where Art Thou?, various artists, Lost Highway/Mercury (2). 

Sow! 9, various artists, Universal/EMI/Zomba/Sony (I). 

A New Day Has Come, Celine Dion, Epic (1). 

Ashanti, Ashanti, Murder Inc/AJM/IDJMC (3). 

No Shoes, No Shirt, No Problems, Kenny Chesney, BNA (1). 

Hood Rich, Big Tymers, Cash Money/Universal (1). 

Juslisen (Just Listen), Musiq, Def Soul/Island Def Jam (1). 

P. Diddy & Bad Boy Records Present ...We Invented the Remix, 

various artists, Bad Boy/Arista (1). 

The Eminem Show, Eminem, Web/Aftermath/Interscope (6). 

Nellyville, Nelly, Fo' Reel/Universal (4). 

Busted Stuff, Dave Matthews Band, RCA (1). 

Unleashed, Toby Keith, DreamWorks Nashville/Interscope (1). 

The Rising, Bruce Springsteen, Columbia (2). 

Home, Dixie Chicks, Monument/Columbia (3). 

Believe, Disturbed, Reprise/Warner Bros. (1). 

Elvis 30 #i Hits, Elvis Presley, RCA (3). 

Cry, Faith Hill, Warner Bros. Nashville (1). 

Shaman, Carlos San tana, Arista (1). 

8 Mile. Soundtrack, Shady/Interscope (2). 

The Blueprint 2: The Gift & the Curse, Jay-Z, Roc-a-Fella/Def Jam (1). 

Up!, Shania Twain, Mercury Nashville (3). 




Melisma/Virgin band the Exies has begun to make friends at 
rock radio with several tracks from its debut disc. Inertia — most notably the 
aggressive, anthemic "My Goddess" and the introspective "Creeper Kamikaze." 
The set was produced by Grammy Award winner Matt Serletic, and it offers 
what band member Scott Stevens calls "good, solid, melodic rock that we hope 
people will remember. We all grew up listening to bands that wrote amazing 
songs, ones that are still getting radio play. If we can write something mean- 
ingful today and have il continue to be relevant 10 or 20 years from now, that 
will be the true measure of how we're doing." The Exies are currently playing 
showcase gigs in major U.S. cities. Pictured, from left, are the group's Freddy 
Herrera. Dennis Wolfe, Stevens, and David Walsh. 
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For Kathleen Edwards, It's Icing On The Cake From Here On Out 



BY LARRY LEBLANC 

Calling her debut album Failer 
may have been an ironic defensive 
move against it suffering an unhap- 
py fate, but Canadian singer/song- 
writer Kathleen Edwards admits to 
being taken aback by early re- 
sponse in the U.S., where it will be 
released Jan. 14, 2003. via Zoe/ 
Rounder Records. 

Tm definitely feeling like I've got 
a horseshoe up my ass." the 24-year- 



old roots-rock artist says. "I feel that 
everything I've done up to now has 
been so much further than what 1 
initially anticipated doing with this 
record. Anything above what hap- 
pens today I'm thrilled about." 

Issued Sept. 7 in Canada via 
MapleMusic Recordings, the album 
illustrates Edwards' storytelling abil- 
ities, particularly on songs like "Six 
O'clock News." about a lover's vio- 
lent end: "Westby," which glibly pro- 



files an affair with an older married 
man: and the self-explanatory, if 
cheeky, "One More Song the Radio 
Won't Like." 

In advance of the U.S. launch. 
Rounder has snagged significant 
media coverage, including a book- 
ing on Late Night With David Let- 
terman for Jan. 17. Early U.S. radio 
commitments for the single "Six 
O'clock News" — in advance of its 
Jan. 13 release — include triple-A 



stations WXPN Philadelphia. WFUV 
New York, and KTBG Kansas City. 

"This record is incredible," WXPN 
PD Bruce Warren says. "I felt the 
same way hearing Kathleen as I did 
when I first heard Lucinda Wil- 
liams. What grabbed me was its 
honesty and intensity. What differ- 
entiates it from all of the others is 
that Kathleen's voice is unique. 
She's a natural storyteller." 

"The U.S. response has been un- 
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believable from press, radio, and re- 
tail," Rounder CM Paul Foley says. 
"With the album being released in 
Canada first, we've had the advan- 
tage of having the music for a long 
time. We were able to feed it into the 
|U.S.] marketplace and let people 
hear it well in advance." 

Born in Ottawa. Edwards — the 
daughter of Leonard Edwards, cur- 
rently Canada's Deputy Minister for 
International Trade — spent parts of 





her teen years in Seoul, Korea, and 
Geneva. While overseas, she was 
drawn to her brother Timothy's 
record collection. 

"A lot of my music came from 
what he was listening to, although 
he's only two years older," she says. 
"He was into Neil Young and Bob 
Dylan, and he bought me my first 
record, a Tom Petty album." 

SELF-BUILDING A BUZZ 

Following high school. Edwards 
developed a significant buzz around 
Ottawa playing acoustic guitar in 
local bars. In 1999, she released a 
self-made, six-song EP. Building 
55, which sold 500 copies. The fol- 
lowing year. Edwards toured Cana- 
da promoting the album, booking 
her own dates, and driving herself 
in a beat-up Suburban. "I printed 
off 500 copies, and they all sold," 
she says proudly. "Then I didn't 
print anymore." 

During the summer of 2001, 
while going through a breakup with 
a boyfriend, and after moving to a 
farmhouse near Wakefield. Quebec. 
Edwards wrote seven of the 10 songs 
on Failer. While the breakup may 
have triggered some of the songs, 
the tracks on the album aren't nec- 
essarily autobiographical. 

"I wasn't thinking consciously 
about whether I was writing songs 
that people were going to like," she 
says. "I wrote songs that I liked." 

In the fall of 2000 Edwards rec- 
orded the bulk of Failer at Little 
Bullhorn Productions in Ottawa, co- 
producing with studio owner Dave 
Draves. "When I recorded. I had 
nobody looking over my shoulder," 
she says. "That was a blessing. Plus 
I was in Ottawa. Who the hell is 
going to look over my shoulder 
there? All the musicians I played 
with were guys I had been playing 
with for years." 
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Perez Grabs Latin Producer Honors For Second Year In A Row 

Producer/Writer Parlays Chart Success Into Rudy Perez Enterprises, A Joint-Venture Label With Univision Music Croup 



BY LEILA COBO 

MIAMI— In 2000, songwriter/pro- 
ducer/arranger Rudy Perez was the 
Billboard Hot Latin Tracks produc- 
er of the year, thanks to an array of 
hits that capitalized on the potential 
of crossovers. 

Most memorable at the time, Perez 
was the producer of Christina Aguil- 
era's Spanish-language debut, Mi 
Reflejo. That disc solidified his status 
as a producer who was not only able 
to understand the needs and tastes of 
two notably distinct markets but one 
who could also merge them in a com- 
plete, cohesive manner. 

In 2002, Perez is once again pro- 
ducer of the year. But this time 
around, he has gained notoriety with 
a different type of crossover, taking 
Tejano and regional Mexican acts to 
pop radio and pop acts to regional 
Mexican radio with equal ease. As a 
result, he is the only producer on the 
chart with two No. 1 hits, both on 
Univision Music Group. One of them 
is "Quitame Ese Hombre" (Take That 
Man Away From Me), a track written 
by Jorge Luis Piloto and originally 
produced by Perez. It was recorded 
by Puerto Rican singer Yolandita 
Monge more than a decade ago. 

But its new incarnation, per- 
formed by Mexican singer Pilar 
Montenegro, became a smash in its 
pop and norteno versions, topping 
the Billboard Hot Latin tracks chart 
for 11 straight weeks and 13 in 
total — the longest reign by a new 
artist since the Latin chart began 
using Nielsen Broadcast Data Sys- 
tems tracking in November 1994 
{Billboard, May 25). 



So strong was "Quitame" that Mon- 
tenegro became the second artist to 
place a track on The Billboard Hot 100 
based solely on Latin radio airplay, an 
especially noteworthy feat coasidering 
"Quitame" did not have an English- 
language version to boost its standing. 



-written tracks also made it onto the 
chart, including Luis Fonsi's "Qui- 
siera Poder Olvidarme de TP (I'd 
Like to Forget You), peaking at No. 
3. and Pablo Montero's "Hay Otra en 
Tu Lugar" (There's Another One in 
Your Place), which peaked at No. 5. 



"It'a a mix between pop and nor- 
teno," Perez says, explaining the 
track's appeal. "And Pilar truly came 
across as being real." 

THE OTHER NO. 1 

"Quitame" wasn't Perez's only 
success. Jennifer Pena's version of 
"El Dolor de Tu Presencia" (The Pain 
of Your Presence), also on Univision 
and written by Perez (who came in 
second in the songwriter of the year 
chart), spent eight weeks at No. 1 on 
the Hot Latin Tracks chart — second 
in total weeks only to Montenegro. 

Five other Perez-produced and 
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'J think it's Rudy's best 
year. The thing is, he's 
an excellent composer, 
and there isn 't a single 

Rudy album that 
sounds bad. It simply 
doesn 't exist. ' 

— ADRIAN POSSE, BMC U.S. LATIN 

"I was able to reach the Mexican 
audiences a lot more than in years 
past," says Perez, who is widely known 
for his R<£B influences. "Because of 
Pilar Montenegro — obviously that was 
a big deal — and also Jennifer Pena, 
because we were able to reach for the 
first time the big Mexican audience as 
well as the East Coast, which is incred- 
ible. Then I did Pablo Montero. which 
is a mix of the traditional mariachi 
with a little fusion of pop." 

BMC. U.S. Latin managing direc- 
tor Adrian Posse says. "I think it's 
Rudy's best year. The thing is. he's an 
excellent composer, and there isn't a 
single Rudy album that sounds bad. 
It simply doesn't exist." BMG U.S. 
Latin's Perez projects include Mon- 
tero and next year. Alexandre Pires. 

PARLAYING SUCCESS 

This year. Perez's success has par- 
layed into RPE (Rudy Perez Enter- 
prises), a joint venture label with 
Univision Music Group that is al- 
ready on its way to yielding its first 
No. 1 hit with Area 305, a new group 
whose Perez-produced and -written 
single is currently at No. 3 on the 
Billboard Hot Latin Tracks chart. 
Through the venture, which is fully 
funded by Univision, Perez will scout 
and develop new talent. 

"Rudy is an incredible songwriter/ 



arranger/producer, and he has an 
eye for talent. He's the exception, 
rather than the rule," UMG presi- 
dent/CEO Jose Behar says. "And in 
order to lure this A&R source, it's 
done through a joint-venture deal." 

This month. RPE released a 
Christmas album by Miami-based 
mariachi band Los Hermanos Mora 
Arriaga. and Perez has also signed 



young singer Michelangelo. At the 
same time, he continues to produce 
and write for a wide variety of acts, 
including Jose Feliciano. Julio Igle- 
sias, and Jaci Velazquez. 

But. he says. "I've always wanted 
to develop new artists. I have so 
many young, talented people com- 
ing in all the time that I always felt 
there was a need." 




★ ★ ★ ★ 

"Coming of Age showcases Johnstone's intimate 
vocal style and finely crafted compositions." 
Billboard Magazine 

★ ★ ★ ★ 

"Coming olAge'ts a triumphant, emotional effort 
that melds bluesy, Americana rock with lush, 
smart production and intense honesty. . .delivered in Johnstone's 
distinct, beautiful voice." 
Performing Songwriter Magazine 

★ ★ * ★ 

"Coming of Age, Jude Johnstone's BoJak Records debut, 
is a welcome reminder that lyrics and music can 
still open windows to a songwriter's soul." 
Musk Connection Magazine 

★ ★ ★ ★ 

Reached #5 in sales on Amazon.com 

★ ★ ★ ★ 
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Music, Myth Of Cult Faves Jellyfish Feted 
By 4-CD Boxed Set On Not Lame/EMI 



BY WES ORSHOSKI 

A year ago. listening to Bruce Bro- 
deen outline his plans to fete early- 
'90s power-pop act Jellyfish might 
have left one thinking the Not Lame 
Recordings chief was a tad insane. 

At the time, he was taking out a 
second mortgage on the equity of he 
and his wife's house to produce a four- 
CD, $60 collection of— get this— rar- 
ities and live tracks for a long-defunct 
band that never really sold that many 
copies of the two lyes, only two) al- 
bums it released. But it gets better: 
Even when Jellyfish had Buzz Bin 
videos on MTV and was enjoying 
moderate radio airplay 
with such songs as 
"Baby's Coming Back" 
and "The King Is Half- 
Undressed." the group 
still didn't register on 
most people's radars. 

But now, a few months 
after finally issuing Fan 
Club: From the Rare to 
the Unreleased . . . And 
Back Again, Brodeen 
and EMI's Kevin Flaher- 
ty — who brought the 
project to Brodeen's tiny 
Fort Collins. Colo., indie 
— are looking down- 
right brilliant. 

Brodeen has shipped all 7.000 
copies he has manufactured thus far. 
and he has orders for what will be his 
third pressing of the set. He has al- 
ready made his money back and paid 
off the loan, and both he and Flaher- 
ty are able to revel at least momen- 
tarily in the success of a project that 
has taken them years to realize. 

FAITH IN THE FANS 

While it may seem odd to some. Bro- 
deen had little doubt that the boxed 
set would do well, despite Jellyfish 
being a lesser-known band. That's 
because the critically celebrated 
band's fans — albeit a relatively small 
army — are religiously devoted to the 
group. And for good reason, he says. 

Brodeen, a fan himself— you'd sort 
of have to be. he notes, to take on 
such a project — counts Jellyfish 
(with the Posies and Matthew Sweet) 
as one of three of the best and most 
influential power-pop acts of the past 
15 years. It's an argument based on 
the one time he caught the band live, 
at the Roxy in West Hollywood. Calif. 
"They were the best pop band that I've 
ever seen live by an exponential sep- 
aration between the next runner." he 
says. "It's just not even comparable. 
Anybody who ever saw this band just 
never forgot." 

After issuing two albums for Charis- 
ma— Bellybutton in 1990 and Spilt 
Milk in 1993 (Nielsen SoundScan 
puts combined U.S. sales of the 
albums at 269.000. though that num- 
ber is surely higher, as the first title 
was released one year prior to the 
launch of SoundScan) — and signifi- 



cant lineup changes. Jellyfish dis 
banded in 1994. largely because 
singer/drummer Andy Sturmer was 
feeling less and less comfortable in 
the spotlight, keyboardist/vocalist 
Roger Manning says. 

Since then, the myth of Jellyfish 
seems to have grown larger than the 
colorfully dressed band ever was. 
"There's that old cliche about bands 
having an impressive cult following," 
says Flaherty, director of A&R for EMI 
Music Catalog Marketing. "But for 
Jellyfish, it's entirely true. They had a 
huge cult following when they were 
around, and then posthumous credi- 




' Jellyfish had a huge 
cult following when 
they were around, 
and then posthumous 
credibility has just 
grown unbelievably. 
They 're like a 
Big Star. ' 

— KEVIN FLAHERTY EMI 



bility has just grown unbelievably. 
They're like a Big Star." 

The proliferation of that myth was 
a key selling point when, a few years 
back, Flaherty proposed a Jellyfish 
project to his coworkers at EMI, 
which owns Jellyfish's catalog. Ini- 
tially. Flaherty proposed a single-disc 
best-of. When it became clear that 
EMI would not take on the project — 
for a variety of reasons, including per- 
sonnel changes — he began looking 
for a company to which he could 
license the project, all the while 
working with the band's former 
members and others to compile 
demos and various rarities. 

And when he finally contacted Bro- 
deen (being impressed with both Not 
Lame's reputation as a mecca for 
power pop and its release of a Posies 
boxed set), Flaherty's vision for the 
project had grown to what it actually 
became — two discs of demos and rar- 
ities from each studio set. together 



with live discs from each period. 

Brodeen says, "He called me and 1 
said, 'What are you thinking of?.' and 
he said, A four-CD boxed set." And I 
said. That's how I like to operate.' 
They had this wonderful asset that 
was just kind of languishing, and this 
was the kind of band that merited that 
sort of fanatical treatment. But, on 
paper, it didn't make sense." 

WICKEDLY EXPENSIVE 

While the passion was there, EMI's 
licensing policies became a bit of a 
roadblock. Those policies require a li- 
censee to pay for all remastering, re- 
mixing, and for such 
comparatively minor ex- 
penses as liner notes and 
photos. Whereas many 
indies can save money 
by actually manufactur- 
ing a product them- 
selves. EMI also requires 
that everything be man- 
ufactured by EMI itself. 
That alone probably 
should have made Fan 
Club cost-prohibitive 
for Brodeen's three-per- 
son operation. 

Nonetheless, he stayed 
the course, although he 
notes that the five-figure 
remastering cost proved "wickedly 
expensive" for Not Lame, which is dis- 
tributed by Burnside, Baker & Taylor, 
and Carrot Top, among others. 

Brodeen had been working on 
Fail Club for 15 months when he 
sought a "low. six-figure sum" 
from his bank, with whom he says 
he's had a good relationship for 
years. By that time, word of a Jelly- 
fish boxed set was spreading on the 
Internet, through which Not Lame 
had amassed advance orders in 
excess of 5,000 (with about 1.600 
coming from individuals, the others 
from distributors). 

"Kevin had always had this vision 
for something like this and was hop- 
ing that the label — whoever did 
this — would splurge and go for it. and 
I did." Brodeen says. "And it came out 
awesome, and it's well worth it." 

Brodeen says it had to work out 
well, after he put in so much time and 
then gambled with he and his wife's 
home. "Failure." he says, "just was 
not an option." 

Manning says, "They did an amaz- 
ing job. Even though I was involved, 
I was even surprised when 1 actually 
got it. It's really gratifying, because 
there were so many scraps, especial- 
ly the demos and unreleased materi- 
al. I know how rabid 1 am for certain 
groups and anything they've ever 
done in their past, good or bad; and 
one thing I will say for the Jellyfish 
era. the fans that got into it. they were 
like Deadheads almost. 1 mean, they 
were completely rabid. And I'm just 
really happy to he able to share that 
with those people." 




* 2002 IN REVIEW * 



QUEST FOR THE GRAIL Not only are 
most of the top artists in this year's 
wrap-up charts the same as those of 
a year ago. but so are several of the 
records. Andrea Bocelli continues to 
be a simply unsurpassable sales phe- 
nomenon, as his recently issued Sai- 
timento raced straight to the top of 
this year's Top Classical Titles list, 
while his Verdi recital (last year's top 
seller) performed well enough to land 
at No. 3. 

Billy Joel's Fantasies and Delu- 
sions and Yo-Yo Ma's Classic Vb-)b 
made a return appearance, as did 
Appalachian Journey, Ma's collabo- 
ration with violinist Mark O'Connor 
and bassist Edgar Meyer. Ma also 
scored with a new recording of music 
by John Williams. The Three Tenors 
made an unsurprising return appear- 
ance with a best-of compilation, while 
on his own Luciano Pavarotti also 
scored with Romantica. 

Elsewhere on the Top Classical 
chart, vocalists continued to be a com- 
manding presence: Chanticleer's 
Christmas disc and Renee Fleming's 
Bel Canto rounded out the top 10, 
with Salvatore Licitra's The Debut arA 
Cecilia Bartoli's Dreams and Fables 
bubbling underneath. This year's dark 
horse was a somber, pious treatment 
of music by Bach: Morimur, by vio- 
linist Christoph Poppen and the 
Milliard Ensemble. 

Bocelli and Ma were winners on 
the Top Classical Crossover chart, toot 
Bocelli commanded two spots with 
variant versions of his Cieli di 
Toscana, while Ma claimed a berth for 
his Silk Road Project release, When 
Strangers Meet. Singing policeman 
Daniel Rodriguez made his chart how 
with his debut. The Spirit of Ameri- 
ca; otherwise, as last year, the winners 
were Charlotte Church. Sarah Bright- 
man, and Bond. Overall. Universal 
continued its dominance in the clas- 
sical marketplace, with Sony not far 
behind. EMI fought its way back to 
third place, followed by the indies: a 
mostly missing-in-action RCA and a 
beleaguered Warner Classics brought 
up the rear. 

Perhaps it's no surprise that the 
same handful of artists continue to 
command the classical charts year 
after year: Still, dwindling real estate 
at retail, shrinking press coverage, and 
more limited playlists at radio have to 
shoulder at least some of the blame, 
as well. David Osenberg is addressing 
those issues with an innovative new 
promotional venture. ClassiQuest. 

A 25-year veteran of the music 
business who spent time at Tower 
Records and Naxos before his stint as 



director of publicity and promotions 
at Qualiton Distribution, Osenberg 
earned widespread admiration and 
trust from media outlets across the 
country. He was also in a perfect posi- 
tion to observe the uphill battle that 
the smallest, feistiest independent 
labels and artists had to wage in order 
to attract attention, particularly given 
an already tenuous grasp at retail. 
That task normally fell to their dis- 
tributors, who have increasingly 
scaled back such services because of 
mounting expenses and diminished 
returns. Osenberg developed Clas- 
siQuest in order to take up the slack. 




"Independent labels don't have the 
time to do a mailing or hunt down 
who a disc goes to," Osenberg says. 
"I've been dealing with these people 
for years, so I know which radio sta- 
tions will actually play it. which ones 
won't, and which reviewers will give it 
its due." Osenberg is offering labels 
several different tiers of media out- 
reach. While relying to a large degree 
on his own expertise and experience 
with media outlets. Osenberg has also 
created a media Web site that includes 
a page for each record, which features 
a brief description, cover art, and an 
audio sample. Reviewers and radio 
stations can use that site to request 
specific recordings of interest 

Key to the ClassiQuest approach, 
each disc Osenberg supplies to the 
media will be prominently stickered 
with a URL where the disc can be pur- 
chased. "If you write a feature review 
and you don't tell people where they 
can find the disc, you're really frus- 
trating people at this point," Osenberg 
explains. "This way, with every review 
there's also a trail that can lead to the 
label getting a sale out of it." 

The response so far has been en- 
thusiastic: ClassiQuest opened for 
business Dec. 13 with titles from the 
l.P.O. and Boston Records labels, and 
Osenberg reports that some 35 labels 
have committed to use the service. 
Interested labels can contact Osen- 
berg directly at 215-891-0560 or 
0senbergddC3a0l.com. 
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* 2002 IN REVIEW + 



AT YEAR'S END: At this time last year, 
it was looking like a challenge to sell 
jazz records at all, whether contempo- 
rary or traditional. That was before re- 
leases by Norah Jones. Diana Krall. 
Jane Monheit. Natalie Cole, and Karrin 
Alryson exploded into the top lOofthe 
jazz charts, selling better-than-respec- 
table numbers and infusing the jazz 
world with hope that — despite a lag- 
ging economy — the right record could 
indeed draw consumers into stores. 

On the other hand, it also prompt- 
ed many to ponder the fate of the un- 
sung heroes behind the vocalists. 




namely the instrumentalists. Even as 
jazz vocalists were brought to the fore- 
front of the public's consciousness, it 
seemed that instrumentalists were los- 
ing ground, if not in sales then in terms 
of visibility. As always, this turn of 
events prompted a re-emergence of the 
ever-popular "What is jazz?" question, 
as many pondered whether Jones' 
ComeAuny With Me (Blue Note) was 
a jazz record or an exceptional ly sophis- 
ticated pop affair, or whether a young 
interpreter such as Monheit truly de- 
served to inherit the jazz vocal crown. 

Still, if these were the year's biggest 
concerns, they were a far cry from the 
angry discussions of years past, when 
sales of multi-artist compilations 
and/or single artist best-ofs dominated 
retail, causing many to wonder 
whether these releases were cutting 
into sales of albums by current artists, 
or simply selling to people who other- 
wise would not have made a jazz pur- 
chase. This year, it was good to have 
artists who were enticing consumers, 
whether they were singing newly 
arranged standards or pushing the 
boundaries of instrumental music. 

Past years have also found the jazz 
community debating how to success- 
fully integrate substantial marketing 
hooks and mass appeal with music that 
furthers an artist's craft. In 2002. there 
were several releases that appear to 
have done just that. Branford Marsalis. 



by Steven Graybow 



for example, stepped out with his own 
label, Marsalis Music, releasing Foot- 
steps of Our Fathers, a set that feted 
familiar jazz icoas while never veering 
from the saxophonist's uncompromis- 
ing standards. 

In March, Marsalis told Jazz Notes 
that paying tribute to the past was nec- 
essary in order to move the music for- 
ward. "After many years of working 
together, my quartet has gotten to a 
point where people say we have an orig- 
inal sound," Marsalis explained. "I want 
to state that the best way to get an orig- 
inal sound is by researching the greats. 
You can't circumvent the mountain. 
You've got to climb it, to deal with it." 

Pianist Brad Mehldau, on the other 
hand, used contemporary soundscapes 
to enhance Ixirgo (Warner Bros.), giv- 
ing his traditional jazz a feel not unlike 
many cutting-edge rock bands. In 
August, Mehldau told Jazz Notes that 
it was necessary to think beyond the 
box in order to combine the contem- 
porary with the traditional. "People 
who come from the singer/songwriter 
camp write songs that are short and 
concise," he said. "It is an ethos con- 
trary to jazz, which can be caught up 
in self-expression almost to a fault. 
Largo is a dynamic mix between the 
two approaches." 

Even one of the more controversial 
releases of the year, the John Scofield 
Band's uberjam (Verve), pointed to 
avenues of improvised expression that 
could, potentially, bring new fans into 
the jazz fold. Uberjam, however, was 
often a love-it-or-hate-it proposition, 
drawing considerable resistance from 
some. Most felt that its mix of impro- 
vised rock and jazz either strayed too 
far from the intricacy of Scofield's past 
work, or they heralded its fun. funky, 
and fresh approach to composing and 
an integrated group ethic. 

Scofield. however, saw the project as 
a natural extension of the funk and 
fusion that he has liberally explored 
throughout his career. "I've been doing 
this funky, jazz-rock thing for the 
longest time," he told Jazz Notes in 
January, "and a few years ago I started 
noticing that there was this whole jam- 
band scene building around the kind 
of music that I love playing and that 
there was a whole new generation of 
college kids listening to it" 

The lesson here, perhaps, is that the 
"What is jazz?" question has become 
increasingly irrelevant Jazz is whatev- 
er jazz is. and if we as a community are 
to successfully attract a new audience 
for the music, we can't worry about 
whether an artist is playing like the 
masters or trying to master a domain 
all his or her own. We just need to show 
the music, as a whole, our unending 
support. 
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Catch these great 
new shows. 

Journey with Jazz @ Lincoln Center 

Join Jazz © Lincoln Center Artistic Director Wynton 
Marsalis as he explores, explains and interprets Jazz 
from far-flung locales including Paris, Tokyo. Australia 
and Hawaii with the Lincoln Center Jazz Orchestra. 

J&R Jazz Festival Series 

Taped in New York at the J&R Music and Computer World 
Jazz Festival, this series takes place against the backdrop 
of the New York skyline. Featured artists include David 
Sanchez. Brenda Russell. Peter White and more. 

St. Lucia Jazz Series 

Featuring highlights from eleven years of past St. Lucia 
Jazz Festival performances including Cassandra Wilson, 
India.Arie, George Duke. Dianne Reeves. Carlos Santana. 
Roy Ayers. Abbey Lincoln. Tito Puente and a host of others. 

Jazz Pads 

Get a glimpse into the pads of some of your favorite Jazz 
musicians. You'll be "guests" in the homes of artists like 
Marian McPartland. Joe Lovano, Roy Haynes and others. 

Lyric Cafe 

CSI star Gary Dourdan and Malcolm Jamal Warner host 
this exploration of today's poets practicing their art on 
urban club stages across America. 

Mike's World 

Join Hidden Beach recording artist Mike Phillips for a 
unique tour of American contemporary culture in this 
eclectic magazine/reality show. 

Call your local cable operator to get BET Jazz. 
For more information visit BET.com. 
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from the pre-rock era 1 . 
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artist facts. Truth is. our all-star 
line-up covers all there is to 
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* 2002 IN REVIEW * 



METAMORPHOSIS: 2002 was a year of 
growth and change for the Christian 
music industry. Longtime distribution 
agreements were traded for new affil- 
iations. Labels were sold. Several new 
ventures sprang up. and the inevitable 
changes in personnel took place. 

During the waning weeks of 2001. 
Warner Music Group IVVMCI bought 
Word Entertainment from Gaylord for 
$84.1 million. In March. Barry Lan- 
dis. formerly Atlantic Records Chris- 
tian division VP/GM, joined Word 
Entertainment as president of the 
Word l.abel Group. 

It had been no secret that Curb 
Records chairman Mike Curb had 
been interested in being part of the 
Word acquisition with Warner Bros. 
When Warner opted to close the deal 
alone, it remained to be seen how 
Curb would fit into the picture. In late 
July, it was announced that Curb had 
expanded his company's relationship 
with WMG. WEA would continue to 
manufacture and distribute Curb 
product in the U.S.. while Warner 
Music International would be Curb's 
exclusive distributor in Latin Ameri- 
ca, Europe, and parts of Asia. As part 
of the new agreement. Curb became 
a partner in and chairman of Word 



Entertainment. Curb had been in- 
volved in the Christian music biz for 
years (with Dove Award-winning trio 
Selah. the label's most-notable suc- 
cess story), hut this situation with 
Word gives him a more dominant 
presence in the community. 

NEW COMPANIES: Creative Trust En- 
tertainment, best known as the man- 
agement company that represents 
Steven Curtis Chapman. Third Day. 
and Mark Schultz. launched a new 
label, Creative Trust Workshop, with 
Jim Houser serving as brand manager 
. . . Several veteran Christian executives 
joined to launch Doxology Records. 
Former Myrrh Records VP of A&R Dan 
Posthuma took the reins as presi- 
dent/GM with former Word president 
Roland Lundy serving as chairman of 
the board, whose members include BUI 
Gaither. Integrity Music CEO Jerry 
Weimer. and independent producers 
Michael Omartian, Dann Huff, and 
Monroe Jones 
... Bob Carlisle 
expanded 

^HK^^V to 

elude record 
company owner 
this year as he 
and partners George King and Mike 
Rinaldi launched the Butterfly Group 



in April. The company has offices and 
studios in Nashville and Las Vegas and 
includes four labels. Christian Records. 
Gospel 1, Flying Leap, and Butterfly 
Kids. In July, they purchased Diamante 
Media Group for distribution. 

DISTRIBUTION DEALINGS: The Rock- 
etown label switched from Word to 
Provident Distribution . . . Spring Hill 
Music Group moved from Chordant 
to Word, while Spring House Music 
remained with Chordant . . . 
Maranatha! signed with Provident . . . 
Universal South inked a deal with 
Chordant to distribute the multi- 
genre label's Christian product 

ACQUISITIONS: Veteran Christian 
executive Jeff Most-ley surprised the 
community by selling M2 Communi- 
cations and its M2.0 and INO labels to 
Integrity. Moseley started M2 Com- 
munications in 1999 . . . EMI Christ- 
ian Music Group purchased 25% of 
Gotee Records, the Franklin. Tenn.- 
based independent owned by CEO 
Toby McKeehan and label president 
Joey EKvood. for an undisclosed sum. 

FAREWELLS: Hovie Lister. 75. who 
founded the Statesmen Quartet in 
1948 . . . Howard "Happy" Goodman. 
81. of the Happy Goodman Family. 





* 2002 IN REVIEW * 



GOSPEL'S GROWTH: Kirk Franklin 

might have been gospel's biggest-sell- 
ing artist in 2002, hut it was the strides 
of gospel 's growing core of independ- 
ent labels that generated the indus- 
try's biggest buzz. Their success on 
the charts underscores the genre's un- 
canny ability to thrive despite the eco- 
nomic climate. Fact is, while main- 
stream music sales have experienced 
a double-digit decline, gospel has. for 
the most part, remained steady. 

From Juanlta Bynum IShekinahl 
to the Emmanuels IDoRohnl to 
Youthful Praise (Evidence Records) 
and Shekinah Glory Ministry (King- 
dom Records), the genre's resilience 
and staying power was well demon- 
strated. 

Sure, gospel took some hits: The 
restructuring earlier this year of 
Atlanta-based AIR Records that has 
since rebounded with the success of 
Dottie Peoples' Churchm With Dot- 
tie, and the more recent downsizing 
of Savoy Records that set tongues in 
motion earlier this month. 

But Malaco president Tommy 
Couch says the changes at Savoy are 
little more than a reflection of g<x>d 
business sense with what's happening 



throughout the record industry. 

"We're just moving some of the 
services down here that were being 
duplicated there," Couch says. "It's a 
relocation of offices. Savoy's been 
around way too long to go anywhere. 
The artist rosters will be the same, and 
(Savoy executive director] Milton Big- 
gham will still sign and produce acts 
the same as before." 

In fact, Biggham says he's looking 
to sign acts, and while the lion's share 
of office support will come from Mala- 
co's Jackson, Miss., headquarters. Big- 
gham will maintain a skeletal staff in 
the New York area. 

Meanwhile, as expected, the major 
labels all but locked up the top 10 
chart positions, but the rest of the 
chart appeared to be up for grabs. 

Shekinah Glory Ministry, a little- 
known Chicago-based choir led the 
charge, skyrocketing up the charts, 
clocking upwards of 
81.000 unit sales, and 
generating a fervor so 
strong that retailers 
could hardly keep the 
act's debut release. 
Praise Is What I Do, 
on their shelves. 

Chicago-based Meek Records proved 
it was the little label that could with 




four of the label's five artists — the Rev. 
Clay Evans. Masque. Pastor Keith 
Smith, and Dr. Charles G. Hayes- 
charting. CEO Maple Reddick-Bur- 
chall credits the successes to the fer- 
vor among gospel audiences for 
"traditional gospel and down-home 
church music. 

"Everyone's in such uncertainty," 
Reddick-Burchall says. "They're able 
to relate to the music because it gives 
substance. You can get deliverance 
from the music and that's what peo- 
ple are looking for — deliverance from 
their problems." 

Also enjoying a good year was 
David Cough, owner of Detroit-based 
DoRohn Records, which enjoyed suc- 
cess with Esther Smith, the Em- 
manuels, the Eastern Michigan 
Gospel Choir, and Kerry Douglas, 
whose Houston-based label. World 
Wide Gospel, is enjoying success with 
Keith "Wonderboy" Johnson. 

The majors have taken notice — so 
much so that Verity, which acquired 
Deitrick Haddon and John P. Kee 
from Tyscot, are now rumored to be 
talking similar terms with Johnson, 
the label's top-selling act. 

But it is gospel's overall sales that 
prove the majors aren't the only ones 
watching and listening. 
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RADI0.2003 

seminar 

February 6-8. 2003 

In conjunction with Airplay 
Monitor, the leading radio trade 
magazine, this seminar brings 
together top radio and record 
executives from across the U.S., 
to discuss the challenges and 
opportunities of radio today! 



LATIN MUSK 

CONFERENCE & AWARDS 

May 5-8. 2003 

The longest-running and 
most prestigious Latin Music 
Conference unites over 1000 

industry executives and 
culminates with a star-studded 
televised Awards show with live 
performances by top Latin 
superstars. 



music& 
money 

SYMPOSIUM* 

This special invitation only 
one-day event connects 
high-level executives 
seeking to invest in the 
entertainment industry 
with companies seeking 
financial resources. 
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This event is the most high 
powered networking R&B 
Hip Hop gathering each 
year. Culminating with 
a star-studded awards 
show honoring chart 
topping artists. 
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dance mu/ic /ummit 

Where the "heart and soul" 
of the dance music industry 
gathers. The Dance Summit 
attracts an nternational and 
domestic contingency of over 
500 attendees to discuss the 
latest trends in dance music. 



FILM&TV 



October 2003 

In conjunction with the 
Hollywood Reporter, this3clay 
event examines the role of music 
in dm and TV production. This 
conference gathers film & TV 
executives seeking music fa 
ther ventures with providers 
of repertote. 



Registration: Phyllis Demo 646.654.4643 • Sponsorship: Cebele Marquez 646.654.4648 
www.billboardevents.com 



Building-Security Procedures Tighten In Wake Of ICMC 



BY SUSANNE AULT 

LOS ANGELES— Just a little more 
than one month since November's 
International Crowd Management 
Conference (ICMC), venue man- 
agers are already tightening up their 
building-security procedures. 

During the event, produced Nov. 
10-13 in Reno, Nev.. by the Inter- 
national Assn. of Assembly Man- 
agers (IAAM), ICMC attendees 
expressed reluctance in instituting 
some security improvements be- 
cause of time and cost factors 
{Billboard. Nov. 30). But the unre- 
lenting importance of facility secu- 
rity — underlined of late by the 
recent melees at two Guns N' 
Roses (GN'R) show cancellations — 
is nonetheless encouraging people 
to put the knowledge they gained 
at ICMC 2002 to work. 

Cory Meredith, president/CEO of 
venue services firm Staff Pro, says 
of the audience skirmishes follow- 
ing GN'Rs' cancellations at Van- 
couver's GM Place and Philadel- 
phia's First Union Center (Nov. 7 
and Dec. 8, respectively), "This 
made a lot of people think |about| 
what they need to do in their facil- 
ity. Now they are thinking, 'What if 
this happened in our facility? Are 
we prepared for this type of sce- 
nario? What do we need to do?' " 

LITTLE THINGS CAN MEAN A LOT 

Coming out of ICMC. Meredith is 
recommending to his venue clients 
that to minimize hardships in im- 



BY RAY WADDELL 

NASHVILLE— MTV2's debut $2Bill 
tour, featuring headlining acts in 
intimate venues for a $2 admission 
fee. was a success in terms of pro- 
moting the MTV spinoff network 
and reaching out to consumers at a 
grassroots level, according to Tina 
Exarhos, executive VP of marketing 
for MTV and MTV2. 

The tour started Feb. 2 and hit 
a different MTV2 market on the 
second day of each month. Partic- 
ipating acts included the Strokes. 
Nas, Jimmy Eat World. Coldplay, 
Clipse. the Roots, the Hives. Foo 
Fighters. Snoop Dogg, Musiq, 
Tweet, N*E*R*D, Jurassic 5, and 
Fabolous. 

Exarhos says the idea for the 
tour was born about a year ago in 
a brainstorming session where an 
"02/02/02" concert concept arose. 
"We considered this an opportuni- 
ty for MTV2 to have some fun. We 
came up with the idea to do a con- 
cert for $2; then it became. Maybe 
we can get more bang for our buck 
if we make it a year-long series.' " 

Sister network MTV is no stranger 
to the touring world, having staged 



proving security systems — in- 
stalling a closed-circuit TV (CCTV) 
surveillance system can set a venue 
back $250,000. for instance— they 
should first appoint a committee to 
lead the changes. 

"There's a lot of info that needs 
to be discussed, and it can be over- 




MEREDITH 



whelming," he explains. "They 
need to prioritize things." 

Jim Bell, VP of public safety at 
the Delta Center in Salt Lake City, 
also suggests starting small. The 
2002 Winter Olympics Committee 
covered much of the expense in 
recently equipping Bell's arena 
with CCTV. but he points out that 
"you can start with a digital 
recorder and two cameras for 
$10,000. Any size building [with a 
range of budgets) could deal with 
that. With technology upgrades, if 
you don't stay on top of that just a 



several Campus Invasion. Return of 
the Rock, and TRL tours, along with 
the recently wrapped MTV Hand- 
picked tour with the Vines and the 
Music. Exarhos says the concept was 
appropriate in exposing MTV2: "We 
are definitely Looking for ways to get 
MTV2 as much attention in local 
markets as possible, so this was a 
great opportunity to connect the 
network on the ground with viewers 
and get some big artists connected 
with the network." 

The shows were all one-offs, 
booked in-house by the network in 
markets important to MTV2, begin- 
ning with the Strokes at a studio in 
Los Angeles. Venues primarily 
ranged from 400- to 2,000-capacity 
seating. All the shows but two were 
taped. "It wasn't intended to have 
them all on [MTV2] because this was 
more of a grassroots play, but we 
realized we had a great TV show as 
well. " Exarhos says. "For something 
that started as a fun one-off. this 
created a lot of buzz." 

Given the small venues, promo- 
tion was limited, but there was a 
marketing budget for each show. 
Artists also received significant pro- 



little bit you'll be starting all over 
again, because the technology will 
have passed you up. That's the 
problem with security — it's not 
[revenue-producingl, but it's a nec- 
essary evil." 

Bell, referring to the GN'R inci- 
dents, believes that incorporating 
some CCTV capabilities into ven- 
ues should strengthen managers' 
abilities to control riots. The un- 
ruliest people "can be zoomed 
right in on, and you can see the 
color of their eyes." he says. "You 
can at least have a picture of them 
to give to local law enforcement to 
identify them." 

Bell admits that he thinks the 
Delta Center is not as secure as it 
needs to be. He is looking at adding 
another recorder and camera to his 
CCTV system. 

VALUABLE TEST RUN 

Someone who fortunately did not 
skip a beat on security after ICMC is 
Dave Brown, VP/GM of the Ameri- 
can Airlines Center in Dallas. 
Implementing a mock evacuation 
drill soon after returning from Reno 
saved his staffers a lot of grief: A few 
days later, the arena had to handle a 
real-life evacuation. He says that the 
idea to carry out the full-length 
practice exercise dawned on him 
during ICMC. 

"One of the things that came out 
of the convention was putting pri- 
ority on having a disaster drill." 
Brown says. "We hadn't done one in 



motion on MTV2. Exarhos says tour- 
ing remains a priority promotional 
vehicle for both networks. 

"What I do in marketing is really 
about reaching our audience in dif- 
ferent ways." she says. "We can do 
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that on-air or on the ground, and 
what better place than at concerts? 
That's where our audience is." 

Exarhos says the network is now 
considering options for another live 
project in 2003. perhaps upping the 
production values and cutting back 
on the number of dates. 



quite a while — it was long past due." 

And after evacuating the entire 
building when a fire alarm went off 
during a Nov. 30 Dallas Mavericks/ 
Chicago Bulls game, Brown says, 
"We certainly learned that going 
through emergency routines on a 
routine basis is critical." 

Further proof of the continued 
significance of venue security lies 
in IAAM's Safety and Security Task 
Force (SSTF) now aiming to re- 
main in place indefinitely. Previ- 
ously, the plan was to disband the 
team by fall next year, believing that 
its main duties of creating and dis- 
tributing the post-Sept. 11, 2001, 
security "best practices" guidelines 
would be complete. 

The reasoning behind SSTF's 
extension (which is still awaiting 
IAAM approval) is that "our country 
is in a state of flux now," says Larry 
Perkins. SSTF vice chair and assis- 
tant GM for the RBC Center in 
Raleigh. N.C. 

He adds that "you can't get away" 
from the U.S. government's talk of 
impending war with Iraq, which 
renews Sept. 11 -related concerns of 
Middle Eastern terrorists. The lat- 
est proposed strategy is to form a 
super task force — with SSTF one of 
the components — under LAAM lead- 
ership. Beyond foreign threats. 
SSTF also hopes to tackle such 
issues as concealed weapons and 
ticket scalping. 

"It is pretty strong." Perkins says 
of the continuing need for SSTF. 
"We look at our area of responsibil- 
ities, and we see a broadening." 

WHAT'S AHEAD FOR ICMC IN 2003 

ICMC 2003 in Baltimore is al- 
ready being mapped. Organizers, 
including 2003 ICMC chair Mount 
Allen (also director of house and 
operational services at the New Jer- 
sey Performing Arts Center in 
Newark. N.J.). are excited by the 
unique speaker opportunities of 
being located in a city so close to 
Washington, D.C. 

"Being [near] D.C. there'll he 
heightened awareness of 9/1 1 . It will 
be a natural thing in that space to 
continue the conversations. We 
should have a wealth of resources to 
pull from." says Allen, who declines 
to give any hints about who is on the 
ICMC's speaker wish list. 

At this point, Allen is pouring 
over this year's ICMC evaluations, 
hoping to find ways to make the 
upcoming conference better. One 
adjustment Allen says ICMC atten- 
dees are pushing for is to craft 
more venue-specific sessions, 
explaining that the crowd-man- 
agement concerns of arenas are 
often different from those of small- 
er amphitheaters or performing- 
arts centers. 

Others enlightened by this 
year's ICMC include Rock Solid 



Security president/CEO Bart But- 
ler. An ICMC session on emergency 
preparedness spurred him to start 
taking an online course offered by 
the Federal Emergency Manage- 
ment Agency. Also, one of his 
clients, Nashville's Municipal Audi- 
torium, is seeking Rock Solid's 
help in setting up its own mock 
evacuation drill. 

Chris Oxley, executive director of 
event management at the Rose 
Quarter in Portland, Ore., com- 
mitted to developing closer ties 
with local fire and police contacts 
after ICMC. He believes it will 
make security procedures run 
smoother if his building personnel 
reach out to all those involved in 
emergency situations. 

"It just reaffirmed a lot of the 
things that we already knew," Oxley 
says of ICMC 2002. "But going does 
give you more leverage [in building 
meetings]. It makes you more cred- 
ible with what you are saying. Now 
it's not like (the venue thinks| I just 
want to spend money." 



* 2002 IN REVIEW * 



• Recording Artists' Coalition 
concerts in Los Angeles involves 
promoters CCE. House of Blues 
(HOB) Concerts. Concerts West, 
and Nederlander. 

• 1 1« 111 comes off the block after 
being for sale for more than one 
year, citing tight capital markets. 

• The Stones roll out three dif- 
ferent productions for their 
worldwide Licks tour. 



$2Bill Tour A Priceless MTV2 Promotion 



THE TOP STORIES 

• Clear Channel Entertainment 
(CCE) axes music division co- 
CEOs Irv Zuckerman and Rod- 
ney Eckerman and immediately 
replaces them with Don 1 jw and 
Dave Lucas. 

• Paul McCartney embarks on 
his first tour in nine years. It be- 
comes the year's top-grossing 
trek, taking in more than $126 
million. The DVD documenting 
the tour sets records for the top- 
selling debut of a DVD music- 
video and highest single-week 
music-DVD sales. 

• Anschutz Entertainment 
Croup (AEG) ups the ante in the 
touring game with AEG Live and 
its subsidiary Concerts West, 
promoting Eagles. Britney 
Spears. McCartney. Neil Dia- 
mond, and Barry Manilow. 

• Antitrust and monopoly alle- 
gations persist against CCE amid 
the occasional lawsuit and polit- 
ical posturing, hut the Depart- 
ment of Justice remains quiet on 
the subject. 
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Views 



NEVER A DULL MOMENT: Always the 
most fluid and volatile segment of the 
music industry, the concert business 
did not disappoint in 2002. While the 
biggest mover/shaker events have 
been well-chronicled in these pages 
(including in this 
week's issue, page 3), 
there were some pret- 
ty significant developments that 
were, comparatively, under the radar. 
Not the least of those is the creation 
of some new touring product in an 
industry hungry for innovation. 

Some ideas worked better than oth- 
ers. Clear Channel Entertainment's 
stab at creating a new "festival" con- 
cept in the Jeep World Outside tour, 
featuring Sheryl Crow. Train. Ziggy 
Marley. and others, along with a clutch 
of outdoor-lifestyle interactive exhibits, 
was something less than a complete 
popular success. But on the more 
extreme side of the equation, skate- 
board god Tony Hawk's Boom Boom 
Huck Jam tour went through the roof 
by focusing squarely on sports exhibi- 
tions while making music a sidebar. 



* 2002 IN REVIEW * 




Hawk is most definitely on to some- 
thing here, so expect a bigger and bet- 
ter product in 2003. Arenas and pro- 
moters are saying "thanks." 

In terms of creative production ele- 
ments, one must give props to the 
Rolling Stones for continuously tin- 
kering with their live show. In the past, 
the Stones have brought in everything 
from lewd inflatahles to pyrotechnics in 
adding bang to the buck, and this year 
on their Licks tour, the band, along with 
shrewd tour promoter Michael Cohl, 
opted for three distinct productions for 
stadiums, arenas, and theaters. 

This idea may well be more efficient 
than it sounds. By shifting focus ti > their 
considerable musicianship and unpar- 
alleled catalog of songs, the Stones haw 
likely cut overall production costs in 
eschewing pricey ancillaries like the 
aforementioned ones, along with exten- 
sive video, staging, etc. At Nashville's 
Caylord Entertainment Center, the 
Stones opted for a rather bare-bones 



by Ray Waddell 



stage (saw the now-ubiquitous satellite 
stagel highlighted by a unique and wr- 
satile multifunction video board. It is 
worth noting that the band was in 
exceptional form, with Ron Wood's 
fluid guitar lines juxtaposed against 
Keith Richards' effi- 
cient and cutting licks, 
all overlaid by a Mick 
Jagger stage presence more energetic 
and commanding than I've seen in 
years. When you're that good, who 
needs pyro? Oh, and we're still waiting 
for those numbers. Michael. 

IS COUNTRY BACK? It is gratifying to 
notice that five country acts cracked 
the top 25 tours of the year, after only 
two did so in 2001. Even more encour- 
aging is that two of them — Kenny 
Chesney and Toby Keith — are first- 
timers to the list. In fact, with $22.7 
million in grosses, Chesney has the 
top-grossing country tour of the year, 
followed closely by Keith ($21.3 mil- 
lion), George Strait ($19.6 million). 
Brooks & Dunn ($19.5 million), and 
Alan Jackson ($18.8 million). The 
country forecast looks even brighter 
when considering the logbook for next 
year, with these acts likely to be joined 
by such heavyweights as Tim McCraw. 
Faith Hill. Dixie Chicks, an Alabama 
farewell tour, and Shania Twain. Coun- 
try bookers have to watch out for each 
other next year, but it is a situation 
with which veterans of the early-'90s 
boom are well-acquainted. 

YOUNG ROCK: A familiar refrain the 
past several years has been rock 
music's failure to develop substantial 
headliners. or at least those with 
enough legs to sustain arena-level 
clout for more than a couple years. 
(Remember Hootie & the Blowfish?) 
The exceptions have been Dave Mat- 
thews Band and Phish (thankfully 
returning in '03), along with rap/rock 
hybrids like Korn and Limp Bizkit. 
Now we can add Creed — and to a less- 
er degree. Incubus — to that list of 
rock bands with thoroughbred poten- 
tial. And punk is still very much alive, 
as evidenced by a record year for the 
Van's Warped outing and a $20 mil- 
lion co-headlining run by Blink- 
182/Creen Day. Also looking to make 
a mark are Puddle of Mudd. Staind. 
and a bevy of developing acts with 
serious potential: the Hives, the Vines. 
Coldplay. the White Stripes, the 
Strokes. Good Charlotte. John Mayer, 
and even Avril Lavigne. Kids are dig- 
gin' it. so pop touring's loss may be 
rock's gain; rap should take note. 

Kinally. let's all respect each other, 
and props to our countrymen overseas. 
Best to all in '03. 
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BRUCE SPRINGSTEEN & THE E 
STREET BAND 


Greensboro Coliseum, 
Greensboro, N C 

Nov 16 
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sail out 


C&C Concerts 


PETER GABRIEL. BUND BOYS 
OF ALABAMA 
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Montreal 
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Clear Channel 
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BRUCE SPRINGSTEEN A THE E 
STREET BAND 


Charlotte Coliseum 
Char lone H.C. 

Dec 8 
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C&C Concerts 


BRUCE SPRINGSTEEN A THE E 
STREET BAND 


Pepsi Arena, 
Albany. N Y. 

dec. 13 
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sellout 


Clear Channel 


TOM PETTY & THE HEARTBREAK ERS, Madison Square Cardan. 
JACKSON BROWNE Now Yark 

Dec 13 


$835 808 
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14.482 

sellout 
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CHER. CYNDI LAUPER 


Staples Cenlcr 
Los Angeles 

Dec 2 


1773,1*4 

$125 25435 25 


10.160 

17.500 


Clear Channel 
Entertainment 


TOM PETTY 8, THE HEARTBREAK ERS, 
JACKSON BROWNE 


Xcal Energy Canter. 
St. Paul. Minn. 

Dec 9 


S690 933 

SS5/S45/S29 50 


14,066 

sellout 


Jam Prods. 


CHER. CYNDI LAUPER 


Arrowhead Pond, 
Anaheim. CalH. 

Dec. 5 


$679,045 


1LI74 


Clear Channel 
Entertainment, 
Nederlander Organ .rati on 


TOM PETTY & THE HEARTBREAK ERS 
JACKSON BROWNE 


FleetCenter. 

Dec 14 
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$57 50432 50 


13.786 

sellout 


Concerts West 


TOM PETTY & THE HEARTBREAK ERS 
JACKSON BROWNE 


First Union Spectrum, 
Philadelphia 

Dec. 3 


$619,538 

$55429 50 


13,570 

sellout 


Concerts West 


TOM PETTY & THE HEARTBREAK ERS, 
JACKSON BROWNE 


United Center. 
Chicago 

Dec 11 


$617,333 

$57 50445435 


12.346 

13.966 


Jam Prods 


CHER, CYNDI LAUPER 


San Diego Sports Arena. 
San Oiago 

Dec. 1 


S5S3.681 

$90 25430 75 


10.465 

14.361 


Clear Channel 


AEROSMITH. ANDREW W.K. 


Van Andel Arena. 
Grand Rapids. Mich 
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$59 5G7S3950 


11.178 

sellout 


Clear Channel 
Entertainment 


TOM PETTY * THE HEARTBREAK ERS, 
JACKSON BROWNE 


P.lnce o( Anhrrrn Hrlls. 
Auburn Hills. Mich. 

Oec 7 
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sellout 


Concerts West Palace 
Sports & Entertainment 


AEROSMITH ANDREW W.K. 


Kansas Collnat, 
Valley Center. Kan 
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564 50434 50 
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Clear Channel 


PETER GABRIEL. BUND BOYS 
OF ALABAMA 


Palace ol Auburn Hills. 
Auburn Hills. Mich. 

Dec 3 
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SI 26486446 
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Clear Channel 
Entertainment. Palace 
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TRANS-SIBERIAN ORCHESTRA 


First Union Arena. 
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Dec. 15 
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14.356 


Clear Channel 
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THE OTHER ONES. ROBERT HUNTER 
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Indianapolis 

Dec 1 


$437220 

$45 
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Clear Channel 


PETER GABRIEL. BUND BOYS 
OF ALABAMA 


Colisee Pepsi. 
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Nov 30 
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IS6B2.4O0 Canadian) 
$54 3344154428 76 


12.050 

13.008 


Clear Channel 
Entertainment. Gillett 
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MICHAEL W. SMITH 


Xcel Energy Center. 
St Paul. Minn 

D«c.e 


S3a'S3342a\'S23 


14 543 

sellout 


Jam Preds. 


Y1QO FEASTIVAL: COLDPLAY. GOOD 
CHARLOTTE. QUEENS OF THE 
STONE AGE 


First Unto* Cental-. 
Philadelphia 

Dec 15 


$407254 

S38/S29/S19 


11 891 

15.000 


Clear Channel 
Eme rtainment 


98.7 KISS 1MB JAM: NEW EDITION, 

EN VOGUE. KEITH SWEAT, THE 

IS LEY BROTHERS. YOLANDA ADAMS 


Madison Square Garden. 
New York 

Dec 9 


$399,850 

$150410045549 87 


11.676 

14.032 


Emmts Communications 


MANNHEIM STEAMROLLER 


Savvis Center. 
St. Louis 

Dec 4 


$379,401 

$75/821 


9.988 

12.106 


Clear Channel 
Entertainment 


THE IRISH TENORS 


Carnegie Hell. 
New York 

Die 2-3 


$365 335 

$125435 


4.366 

5.590 two shows 


Clear Channel 
Entertainment 


CREED. OUR LADY PEACE. 
STEREO FUSE 


MKOAffm. 
Sacramento. Calif. 

Dec 2 


$344,593 
$46 50 


8257 

sellout 


Clear Channel 
Entertainment 


JAMES TAYLOR 


Alltel Arena. 

North Little Rock. Arte. 

Oec. 14 


$342,350 

$45435 


8.192 

sellout 


Beaver Prods. 


JAMES TAYLOR 


Riverside Centroplex 
Baton Rouge, La 

0«C. 10 


$299,500 

$45435 


6.993 


Beaver Prods. 


YES 


Auditor io Nactenal. 
Mexico City 

Oec 8 


$298,943 

13 079 110 pesos' 
$77 6741746 


8274 

8.B39 


0CESA Presents. 
CIE Events 


MANNHEIM STEAMROLLER 


Ford Center. 
Oklahoma City 

Dec 2 


MM 


R339 


Cleer Channel 
JS Touring 


MANNHEIM STEAMROLLER 


Kansas Coliseum. 
Valley Ontc. Kan 

Nov 30 


S2S0.517 
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7255 

10.638 


Clear Channel 
Entertainment, in -house. 
JS Touring 


NELLY, CUPSE 


Gonerel Motors Place. 
Vancouver 

Dec. 3 


SZ77.820 

IS432 344 Canadian) 
$44 3443149 


7-081 

10.697 


Clear Channel 

Enlortn tnmant, in-housa 


trans Siberian ORCHESTRA 


Detroit Opera House. 
Detroit 

Nov 30 Dec 1 


$276,693 

$42 50430 


7572 

8.391 three shows 


Clear Channel 
Entertainment 


JAMES TAYLOR 


CenturvTel Center. 
Bossier City. La. 

Dec. 13 


$276,396 

$45435 


7.026 ^ 


Baaver Prods 


MANNHEIM STEAMROLLER 


Richmond Coliseum. 
Richmond. Va. 

Dec 14 


$264,303 

$63418 


6.604 

7.888 


Jack Utsick Presents 


JAMES TAYLOR 


Frank Erwin Center, 
Austin 

Oec. 11 


$263,800 

S45/S35 


6,039 

sellout 


Baaver Prods. 
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They're tearing £ em up 
in Colorado Springs 

The World Arena at the base of Pike's Peak is 
selling them as fast as you can bring them in. 




Other Ones Tour 
Revives The Dead 

BY WES ORSHOSK1 

NEW YORK — A bright spot on the 
sometimes bleak 2002 touring scene 
and a surprise-filled treat for older 
and younger fans of the Grateful 
Dead, the Other Ones' just-wrapped 
early winter trek is being hailed as an 
all-around success by the band's 
camp, a tour that has proved to have 
sparked sales of everything Dead. 

Yet it is unlikely at this point that 
the 17-show jaunt — the first to feature 
all four of the living founders of the 
Dead since guitarist/wxalist Jerry Gar- 
cia's 1995 death — will spell a full- 
fledged return to either the road or the 
studio for guitarisfvocalist Bob Weir, 
bassist Phil Lesh. and percussionists 
Mickey I lart and Bill Kreutzmann. 

With one more Other Ones show 
to play in 2002 — on New Year's Eve 
at the Henry J. Kaiser Convention 
Center in Oakland. Calif. — Weir says 
that, at the moment, he and his for- 




mer Dead bandmates are considering 
re-forming the Other Ones for "three, 
four, five events, probably on long hol- 
iday weekends I in 2003|." 

That, he says, "will probably be 
enough. If we're gonna make the 
effort to go out and tour, I would 
expect what we have to do is spend 
some time together and come up with 
new material to make it aesthetically 
worth our while." Though the band 
does not have any plans to do so at the 
moment. Weir says that it hasn't ruled 
anything out. 

"I definitely want to do it. " Hart says. 
"And if somebody doesn't want to. they 
better haw a good reason. And. if they 
do. fine. But the world is on fire right 
now. and it seems like it's more impor- 
tant now than ever to add this kind of 
good energy to a world gone amuck." 

According to Grateful Dead Pro- 
ductions president/CEO Cameron 
Sears, the just-finished, three-week 
trek — which he says included seven 
sellouts and grossed S9.8 million — has 
spiked sales not only of Dead music but 
also such merchandise as watches. T- 
shirts. artwork, and blankets. It is a 
sales boost he expects to last through 
the holidays, one that he hoped the 
tour would create: "Part of the reason 
that we undertook the tour — after the 
success of Alpine Valley [Music The- 
ater, the East Troy. Wis., venue where 
(Continued on next page) 
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Other Ones 

Continued from preceding page 

the four Dead founders reunited in 
August for the first time since Carcia's 
passing) — was in large part to try and 
see if a rising tide would lift all boats, 
and, quite frankly, it has." 

Earlier this year, when the band an- 
nounced the Alpine Valley shows — a 
multi-act festival held Aug. 34 and 
dubbed Terrapin Station — local organ- 
izers feared the built-up desire to see 
all four Dead founders reunited would 
flood the area with more Deadheads 
than the venue and area could support. 

The tour was conceived to take the 
pressure off those shows. But, despite 
any concessions, Weir notes that the 
band wanted to do the jaunt anyway. 

Hart says, The plan was to do the 
tour, play the New Year's show, and 
then see how we all collectively felt. 
And. personally. I can't see any reason 
why we wouldn't do it again. We're all 
healthy, we all loved playing with each 
other, we all had a great time. (The 
tour] was successful financially, it was 
successful spiritually. So I don't see any 
reason why we wouldn't get back 
together and write new material." 

While sellout after sellout was nor- 
mal business for the Dead, Sears says 
that in comparison, this tour — 
booked by Jonathan Levine at Mon- 
terey Peninsula Artists and promoted 
primarily by Clear Channel — per- 
formed well considering current 
market conditions. Two shows fell 
just shy of selling out: At the Chica- 
go date (at nearby Rosemont. Ill.'s All- 
state Arena), 98.5% of tickets were 
sold, and 97.3% were sold at the Nov. 
14 kickoff in Roanoke, Va. 

The band played multiple nights in 
Philadelphia, Oakland, and Boston. In 
Philly. the Other Ones grossed more 
than $1 .5 million (at $45 per ticket) in 
two sellouts at the First Union Spec- 
trum. The venue's John Page said that 
advance ticket sales through the 
group's fan club were so strong that — 
if routing had allowed — at least one 
more show would have been booked. 

More than 223,500 people repre- 
senting at least five generations saw the 
band, which thrilled Deadheads by 
rolling out such rarely performed '(50s 
cuts as "The Rub" and "King Bee." 

John Scher. co-manager of Weir and 
a longtime promoter of Dead shows, 
says the trek "solved a lot of problems 
for a lot of different people. Old Dead- 
heads certainly enjoyed this, and 
younger kids that never saw the Dead 
got a feel for what it was like. Without 
sounding like an old hippie, it was a 
good vibe all around." 

Hart says, "All my expectations were 
filled. I just wanted to go out there and 
have a great time and come back feel- 
ing good, and I feel great about it" 

Looking toward the New Year's 
show. Weir says the band will try to 
temper some of the new energy 
that's fueled the reunion shows. 
"We'll probably turn the hell down: 
we've been playing too loud onstage. 
We're gonna try and play with a lit- 
tle more delicacy." 
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Welcome to Ford Center, home of the 
Best Entertainment & Sports in Oklahoma! Loaded with 
standardfeatures including air, stereo, floormats and 
—folding bucket seats. This new model also inclu 
46 rows of seats, 20,000 cup holders and 
an entertainment system that redefines virtual reality. 
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THE REVIE 



ARE IN... 



"We don't need a weekly map in the music 
business as we have Billboard as our guide, 
our bible, our informational highway" 

Alex Hodges, Executive VP. House ol Blues Concerts 



"Ray may be a pest, but he's our pest... 
who cares enough about the touring business 
to dig deep and get it right" 

Irving Azolt, Owner, Azof/music Management 



"I really enjoy the revitalized Touring 
section. I go right to it to see the latest 
news and enjoy Ray Waddell's column" 

Jim McCue. VP of Sales & Marketing, Portland Rose Garden Arena 



"New refreshing perspectives on touring. 
I believe Ray Wadded to be the most 
accurate and reliable journalist today" 

Buck Williams, President, The Progressive Global Agency 



"One can always count on impartial, intelligent coverage from 
Ray Wadded. He has no agenda other than to tell the truth 
(as much as I've tried to sway him otherwise)" 

SethHurwitz, Owner. I.M.P./930 Club 

"Informative and always accurate" 

Greg Oswald, VP, William Morris Agency 

"Ray Wadded and his team have brought the sophisticated 
reporting that Billboard has been known for to the live 
aspect of the entertainment industry" 

JohnScher. Co-CEO. Metropolitan Talent Inc. 



"Billboard's touring coverage is a great overview of what is happening in the 
touring industry - it allows us the opportunity to see who is where and what 
they are doing which helps us as bookers of our facilities" 
Peter Luukko. President. Comcast-Spectacor Ventures 
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Billboard Expands its Touring Coverage 



R&B/HIP-HOP 



R&B/Hip-Hop, Rap: The Bright Lights In Rough Year 



The industry is ending 2002 where 
it left off in 2001: less-than-stellar 
sales, more mergers/downsizings/ 
restructurings (the latest being J 
Records chief Clive Davis overseeing 
the new RCA Group), resultant staff 
layoffs, and an inordinate number of 
talented and savvy industry vets 
questioning what's happening to the 
fun quotient in the music biz while 
contemplating what's next. 

Adding to the 2002 din were issues 
concerning artist royalties/contracts, 
independent promotion, payola, the 
radio airplay juggernaut for new/ 




indie acts, bootlegging, CD burning, 
and file sharing. And rumor has it 
that more shakeups are in the offing 
before the dust finally settles and the 
growing chant "we have to work 
smarter" can take effect. 

Throughout 
the year I infor- 
mally canvassed 
folks both inside 
and outside the 
industry about 
what needs to 
change to jump- 
start things. So 
what if . . . 

• Commercial 
singles were brought 
back into play? 

• Quality vs. 
quantity became 

the mantra, with a reduced number 
of new releases annually and longer 
development time for the projects? 

• In the same vein, stronger and 
fewer tracks were put on CDs, com- 
pelling consumers to buy? 

• Radio stepped out of its narrow- 
casting box and just played good music? 

Some food for thought. 

OTHER MILESTONES 

2002 was also the year of India. 



Arie and Alicia Keys, whose critical 
and popular acclaim in 2001 led to 
multiple Grammy Award nods (a 
news-making seven for India.Ariel, 
with Keys tying Lauryn Hill's record 
of five wins . . . Rap and R<SB/hip- 




by Gail Mitchell 



The Blues 



THE CHART-TOPPERS 

Following is a chronological listing of albums that logged time at No. 
1 on the ISillbutinl Top R&B/I lip-Hop Albums chart for calendar year 
2002. The number of weeks each title spent at No. 1 is in parentheses. 
Titles that debuted at No. 1 are indicated in bold type. 

Stttbnatk, Nat, III Will/Columbia/CRG (6). 

State Property, soundtrack. Roc-a-Fella/Def Jam/IDJMG (1). 

J to Tha L-O! The Remixes, Jennifer Lopez, Epic (1). 

Word of Motif , I.udacris. Disturbing Tha Peace/Def Jam South/ 
IDJMG (1). 

The Rebirth of Kirk Franklin, Kirk Franklin. C.ospo Centric/ 
Zomba (2). 

Full Moon. Brandv. Atlantic/AG (1). 
B2K, B2K. Epic (1). 

The Best of Both Worlds. R. Kelly & Jav-Z. Roc-a-Fella/Def Jam/ 
Jive/IDJMG (2). 

Ashanti. Ashanti. Murder Inc/AJM/IDJMC (4). 

Hood Rich. Big Tyrners. Cash Money/l niversal/l'MRG ( 1 ). 

Juslisen (Just Listen), Musiq. Def Soul/IDJMG (1). 

Come Home With Me. Cam'ron. Roc-a-Fella/Def Jam/IDJMG ( 1 1. 

The Eminem Show, Eminem, Web/Aflermath/Interscope (6). 

Netlyrilte, Nelly. Fo' Reel/llniversal/UMRG (51. 

500 Degree:, UT Wayne. Cash Money/Universal/L'MRG (1). 

The Fix. Scarface. Def Jam South/IDJMG (2). 

Lord Willin'. Clipse. Star Trak/Arista (2). 

Eve-olution. Eve. Ruff Ryders/lnterscope (I). 

Ludacris Presents Disturbing Tha Peace: Golden Grain, various 

artists. Disturbing Tha Peace/Def Jam South/IDJMG (1). 

Voyage to India, lndia.Arie. Motown/L'MRG (1). 

Man Vs. Machine. Xzibit. Loud/Columbia/CRG (2). 

10. LL Cool J, Def Jam/IDJMC (2). 

8 Mile, soundtrack. Shady/lnterscope (2). 

The Blueprint 2: The Gift and the Curse. Jav-Z. Roc-a-Fella/Def Jam/ 
IDJMG (21. 

Better Day:. 2Pac. Amaru/Death Row/Interscope (2). 



* 2002 IN REVIEW * 



hop still dominated, as personified 
by Eminem, Nelly, and Ashanti 
(who withstood flack regarding her 
Lady of Soul Awards Aretha Frank- 
lin Entertainer of the Year honorl: 
the last two artists walked away with 
six and eight awards, respectively, at 
the 2002 Billboard Music Awards . . . 
A growing trend toward hip- 
hop/R&B vs. R&B/hip-hop . . . TLC's 
last new studio album [3D) as a 
group ... An indicted R. Kelly's re- 
emergence into the R&B/hip-hop 
top 10 with "Ignition" . . . Whitney 
Houston, who withstood Diane 
Sawyer's probing and released Just 
Whitney .... the first CD under her 
$100 million Arista pact . . . Rodney 
Jerkins' Darkchild Entertainment 
inking a production and distribu- 
tion deal with Cash Money . . . Bill- 
board introducing the radio-based 
Hot Rap Tracks chart . . . BET 
founder and CEO Robert Johnson 
making a multimillion-dollar 
investment in Washington. D.C.- 
based music company Marimelj 
Entertainment Group . . . Rawkus 



finalizing a distribution deal with 
MCA ... The Rhythm <£ Blues 
Foundation naming a new executive 
director, Cecilia K. Carter . . . 
Lawyer Johnnie Cochran teaming 
with the Rev. Al Sharpton's Nation- 
al Action Net- 

E* J work to facilitate 
^|J 
way major labels 
_"^B treat recording 
~jU artists; the coali 
tion goes silent 
following sup- 
porter Michael 
Jackson's asser- 
tion that Sony 
Music Entertain- 
ment chairman/ 
CEO Thomas D. 
Mottola is "rac- 
ist" . . . The Artist Empowerment 
Coalition kicking off the first in a 
planned national series of fundrais- 
ing concerts (with Stevie Wonder, 
DMX. and Roberta Flack) to raise 
awareness of artists' issues. 

MY FAVORITE THINGS 

At the beginning of the year, I 
began compiling a list of releases 



and events that helped shape 
2002 for me. Chief among these 
was the uplifting Artisan Enter- 
tainment documentary Standing 
in the Shadows of Motown, fea- 
turing living testimonies by 
Motown's legendary house band 
the Funk Brothers. Here's to 
more such efforts chronicling 
black music's rich legacy while 
the actual players are still with us 
to share their stories. 

To view my list of the top 10 
albums of the year, log on to bill- 
board.com/yearend. 




THE TOP STORIES 

• I lip-hop/rap dominates the music 
industry. Top-sellers Eminem. 
Nelly, and Ashanti lead the charge. 

• Universal Music <£ Video Distri- 
bution is the primary force in 
R&B and rap/hip-hop. 

• I.oud Records is dismantled and 
folded into Columbia. 

• The Neptunes' Star Trak En- 
tertainment pacts with Arista. 

• Tommy Boy and Warner Music 
Group. Bad Boy and Arista, and So 
So Def and Columbia dissolve 
their respective partnerships. 

• TLC's Lisa "Left Eye" Lopes and 
Run-D.M.C.'s Jam Master Jay both 
die under tragic circumstances. 

• Motown merges its promo- 
tions department with Universal 
Records; executive VP/CM Jean 
Riggins exits. 
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Artist 
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'. ' ; 9 WHbAtNuatarl 
WORK IT Missy "Misdemeanor" Elliott 














- 




03 BONNIE & CLYDE 


Jay-2 Featuring Beyonce Knowles v 




2 




LOSE YOURSELF 


Eminem ■ 




-*. 




AIR FORCE ONES Nelly Featuring Kyjuan. Air & Murphy Lea >.' 














z 




GIMME THE LIGHT 


Sean Paul v 
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THUGZ MANSION 


2Pac v 














■* 




LUV U BETTER 


LLCoolJ v 






WHEN THE LAST TIME 


Clipse . 






REACT 


Erick Sermon Featuring Redman v 




•5 




MADE YOU LOOK 

i rt'.i f i'H i.'Mfi a 


Has v 




■ 1 




WANKSTA 


SO Cent « 
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THUG LOVIN' 


Ja Rule Featuring Bobby Brown v 
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DO THAT... 


Baby Featuring P Diddy -. 
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SATISFACTION 


Em v 
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PARADISE 


LL Cool J Featuring Amene v 


16 


16 




MAKE IT CLAP 


Busta Rhymes Featuring Splirl Star . 








DILEMMA 


Nelly Featuring Kelly Rowland v 






MESMERIZE 

WISridrM: HFJUtlGJUG 


Ja Rule Fcatuting Ashanti 


w 






HEY MA Cam ran Featuring Ji 


relzSantana. Freekey Zekey & Toya 


20 
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SICK OF BEING LONELY 


Field Mob . 


21 
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NO LETTING GO 


Wayne Wondri 


22 
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FROM THA CHUUUCH TO OA PALACE Snoop FJogg «. 








DoscvsmLTWDaintAmu 








GOSSIP FOLKS Missy "Misdemeanor" Elliott Featuring Ludacris . 

1"- ■.' V H ■ : 






TELL ME (WHAT'S GOIN' ON) 


SmilezS Southstar v 


• 


24 




ROCK THE PARTY 


Beruino 
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DECEMBER 28 



Billboard TOP R&B/HIP-HOP ALBUMS 



H 


i 

< 


■ 

! 




Sales data compiled (torn a national subset 4t • 

panel of core R&B/Hip-Hop stofes by 4* Nielsen 

artist SoundScan m 

IMPRINT & NUMBER7DISTRI8UTING LABEL 


POSITION 








i'i NUMBER 1/HOT SHOT DEBUT 

AALIYAH BiACKMtxiND.wivfnMiMiiituuMmtiiiNi 


1 Week At Number 1 
1 Care 4 U 










N AS u ivatoiLWiu matXK m m lan mi 


God's Son 


2 









WHITNEY HOUSTON 


Just Whitney .. 


3 








B2K -•' : MM'iimr&oiii 


Pandemonium! 


4 






i 




2PAC Ai»(tu.«M« oov. taw ivrmcttff ni in* »* 


Rnrter Day* 




y 




6 




SOUNDTRACK A . • -.-«. .- 


SMile 


1 










MARIAH CAREY mow: sl*v3 xj«^ 'zwi»mi 


Charmbracelet 


2 




4 






JAY-Z a The BIweDrint 2 The Gift And The Curse 


















o 






COMMON •.■L*iij)M*(i»«cat 


Electric Circus 


9 


© 






VARIOUS ARTISTS z*fumms«Rm't\Himc!*ir7*n.m Swin Beat* Presents G H E.T.T.O. StDTrM 


10 




: 


: 




MISSY ELLIOTT A W tan MHtMia^lMtritll tHJXMi 


Under Construction 




12 


6 






JA RULE uu<to(it*c,m^AUDfM(7- l 'i(UMGt)im'iiii) 


The Last Temptation 


2 


o 






504 BOY2 '.ft* -,['. i v - i'.i-.ih :■;.'„ »..<•: imp-, ; ». ■> ■+ 


Bailers 


13 


© 


' 


- 




JENNIFER LOPEZ epiluinumicii:< 


This Is Me Than 


9 


O 


17 


17 




$ GREATEST GAINER 

JUSTIN TIMBERLAKE A j.v«*^-xqmb*iii»i»» 


$ 

Justified 


2 


16 


7 


1 




SNOOP DOGG 


Paid Tha Cost To Be Da BoSS 




17 




7 




ORU HILL ^SOMOBJTI-rtJMGlljK.tW 


Dru World Order 


2 


o 


- 


• : 




EMINEM A'' nia ^EWATwwnitp.iNTmcowtiii*'!**! 


The Eminem Show 


1 


19 


- 


4 




BABY AsuMONttiiiNivEHSMomri->iiMKiiiB»iiaii 


Birdman 


4 




. 


n 




NELLY A' fo i>m.\jNivtRSAiiimn'i*WEiii»ii«i Nellyville 


1 


© 






GZA/GENIUS ucKisxruittcnt 


Legend 01 The Liquid Sword 




22 




13 




JAHEIM • 


Slill Ghetto 


3 


23 


•-: 


12 




BUSTA RHYMES jr_«r . « .* 


11 Ain't Safe No More... 


12 


24 


18 


16 




TLC a mm mm a * ■ * 


30 


4 


25 


16 


■ 4 




TONI BRAXTON • MUntANOUMUi 


More Than A Woman 


5 


26 


17 






THE ROOTS '-airn'miiaii 


Phrenology 




27 


12 


' 




SOUNDTRACK wc-a -ftUADfi* jmh»i*,«jmgiiimiim> 


Paid In Full 


10 


28 


1? 


. 




LIL JON & THE EAST SIDE BOYZ ^Euro-Tvri,! 


Kings Of Crunk 




© 


3il 


7- 




INDIA. ARIE • Motown wrs&umiiz&iiai 


Voyage To India 


1 


© 






VARIOUS ARTISTS mux* kx>vww iimtBD Hidden Beach Recordings Presents: Unwrapped Vol 2 


37 


31 


25 


7. 




LL COOL J nfF.mKHtr.WJMSiuwuw 


10 


1 


32 


>■ 






TAL1B KWELI umus mui.imcdi 


Quality 


6 


33 


22 


18 




K-CIA JOJO MIA ' HH-.1HCC. 


Emotional 


18 


34 


7 : 


- 




SYLEENA JOHNSON , f ^: . ^ (M | 


Chapter 2: The Voice 


23 


35 


2 7 


24 




SEAN PAUL ^ : . , .. l^.: , ,«..„ 


Dutty Rock 


8 


36 


■ 


27 




ERICK SERMON .w 


React 


13 


© 




4 ' 




KENNY G • 


Wishes 


37 


© 


1 


41 




VIVIAN GREEN 


Love Story 


16 


39 


7- 


X 




DEBORAH COX < . 


The Morning After 


7 


40 


■ 






WC OP MM riggirnUHGiitTitiUti 


Ghetto Heisman 


7 


© 




57 




V PACESETTER > 

B2K !><n>i«(oco. 


Santa Hooked McUplEPI 




© 




72 




TANK BuottTOuwowrtiCAt awn iamb ni*'i«i 


One Man 


1 


© 






NIVEA .n'tr'tbzave* tTs*vw |H) 


Ntvea 


4 




• 


29 




KELLY ROWLAND • <• .-. •. v» A».-i'..» , . .» • . • - 


Simply Deep 


3 


© 


4' 


37 




ASHANT1 A 1 Mimcn .« v ajm imxt. iojmc "i *u» 


Asfiunti 


1 


© 


■: 


47 




HEATHER HEADLEY >cA.Hm ,**.).* 


This Is Who 1 Am 


14 


47 


33 


37 




SOUNDTRACK 11*1:1.1 


Friday Alter Next 


23 


« 




34 




LIL' FLIP A iLAunii ijl . i. vj (st-j-- 


Undaground Legend 


4 


49 


• 


■ 




FLOETRY 


Hnrrtir. 


« 



LAST WEEK | 


s 




ARTIST 

IMPRINT 4 NUMBER 'DISTRIBUTING LABEL 


Title 


POSITION 


4 7 


. 




irsi\_rs LiAUUI • 1 t .IIA'l A. : '« 11 W 


Tnuij nolidav 


2 


32 


28 




GERALD LEVERT fUKruunvnoniMVUlti 


The G Spot 


2 


31 










2 


42 


43 




FIELD MOB MrjMijmniisiCM 


From Tha Routa To Ttia Toota 


4 


44 


49 




A fvl E R 1 E 


All 1 Have 


2 


47 


50 




CLIPSE • stAStwAii iaiss*/aibsta n: » * 


Lord Will in' 


1 


29 


52 




ROYCEDA5'9" ami '.i mi 


Rock City 


29 


4; 


■ 6 




MUSIQ A Dtf S01A St6ni*.VJMG » 11 x 


Juslissn (Just Listen) 


1 


5i 


- ri 




SMILEZ & SOUTHSTAR IH1 


Pm<K This Pnrtu 

iji ahn i iiu r any 


24 


61 






50 CENT ruuairaso* nsacoi INI 


Guess Who's Back ? 


51 


51 


5- 






E ve^olution 


1 


50 


li 




FAT JOE 


Loyalty 


11 


■. 


62 








5 


45 


44 




SHAGGY a) flxttsjo twnMitCAntltcOi 


Lucky Day 


14 


59 


)9 






Slicker Than Your Average 


17 






SOUNDTRACK .■[«uittzoMeAn. 1 »ii»i 


Druniline 


65 


56 


46 




BONE THUGS-N-HARMONY "unussessn*.fFicii:Mfaiisti 


Thug World Order 


3 


57 


e 




DAVE HOLLISTER \>jnMRaiSMlttMM}ptwilKi 


Things In The Game Done Changed 




53 


42 




VARIOUS ARTISTS casM ucaftrtfNrrtsstLMOstsMG urMti ti Cash W 


rttrOb Rnrnrrlf Platinum Miff UnfiiniA lines 

jJicy ntfLorus riduiiujn niiN irni uin*? uric 


21 


M 


: 




STEVIE WONDER n it oim>aiunrH— i* aniBT iiliarni 


The Definitive Collection 


28 


70 


56 






Mario 




4" 


45 




VARIOUS ARTISTS 


Irv Gotti Presents The Remixes 


5 


54 


55 




XZIBIT #J LOIXVt0tUU8IAMflS*^aG HIMEO'lim 


Man vs Machine 




77 


6 3 




NAPPY ROOTS 4 ATiANricsxoivAOiiiawsn 


Watermelon, Chicken & Glitz 


3 


60 


64 




ISYSS A«sTAtft]iniMnlta 


Thi> Wnu Wn fin 


12 


73 


'i 




KIRK FRANKLIN • r.-„<.«^cwm*Mex>7WABAiuwir» 


Taw Rebirth 01 Kirk Franklin 


1 


75 


■ 




NATALIE COLE .(*'.( -«*'u-.i.i;), h* 


Ask A Woman Who Knows 


24 


58 


59 




SCARFACE ^nr AiottioDtHrar inwviROMiiijk'iiai 


QftashntHtts 


10 


n 


3 5 




BRIAN MCKNIGHT v:iipw»o»ihvmbsiu«iiki 


1969 — 2002: From There To Here 


21 


63 


69 




DA HEADBUSSAZ 't ■iTP'. r -i: [ y,scssMtsrr«nLfvtLiiQ*imi 


Oat's How It Happen To m 


15 


74 


70 




VARIOUS ARTISTS asitaawiurtiawiaisajnKBE'CjMi'tiBHe Ledacns fteseiitsOistiirbiaoTha Peace Golden Grain 


■ 


64 






SOUNDTRACK .ij ^ r '.'b^: jft ■• al-j 


8 Mile: More Music From 8 Mile 


64 


52 


'. 




3LW iiNEUvss«»r,1ncitisiEacr> 


A Gnl Can Mack 


'3 


72 


t 1 




KOOL G RAP wyixusiN r«cr*NTfciii*Kniu»C0l 


The Giancana Sloiy 


61 


83 


34 




MARY MARY couuBiAinTsossiitssraunei 


Incredible 


' 


77 


75 




PASTOR TROY suoo socarTramrrEasai awsu* umbo iiiavtssai 


Universel Soldier 


2 


99 






KENNY G • ..■„*■» 


Paradise 


15 


37 


7 3 




RUN-DMC loieiauf, HrBiuatiijiicoi 


Greatest Hits 


33 


-,4 


■ 




JAHEIM 4 w.istw*i*i«j-vrt«MBaecsiii»ir»i 


[Gheno Love] 


2 


65 


•0 




TOO SHORT tra^/jMtitwzoMBAiiintTHi 


What's My Favorite Word 1 


8 


SB 


77 




YOLANDA ADAMS • 'urnuumE(G<it»nKi 


Believe 


7 


91 






CAM'RON soc a nfiLAW jam iobwiojmo nrwit h 


Come Home With Me 


1 


66 


6 6 




AALIYAH 4' Buu6iiouaoioao*ii:ian«i 


Aaliyah 


2 


94 






2-RO • . ■• • 


Life 


93 


'5 


7 5 




ANITA BAKER AruurricnoamiiNOinrscoi 


The Best 01 Anita Baker 


29 


79 


ft 




NAS 1 rtXACIXlAAtlAfUrVUHttlMia-tlMn 


The Lost Tapes 


3 








DEAD PREZ fwcwsajrltiacn 


Turn Otf The R.iilio 


78 


76 


63 




DJ QUIK Afcsutatu rw.-u 'ak •.<»•:: 


The Best Of DJ Onik / Da Finale 


43 






LUDACRIS 4 1 msT-jsaii.;THA«Acr.'DCFiAusoui»siM«6iojMoiii*im; 


Word Of Moid 


■ 


bo 1st 




KEPLYN etAtMssMisiiincoi Animus Diaries 


75 






BIG TYMERS A ■■ >•> iViWALieMHruwriGiiiifCtii 


Hun ! Rn7 


' 



"n??!"" Billboard TO 


P R&B/H 


IP-I 


H 


OP CATALOC 


i ALBUMS 




0 


Sales data compiled from a national subset 
panol ol core R&B/Hip-Hop stores by 

ARTIST IMWINl S NJMHtR7DliTPIBL ! UC, LABti. 


I s * Nielsen 

SoundScan 

Title 


TOTAL 
CHART WKS 




i 

3 


ARTIST iMPttlNT a NUMBCrt/TMSrnBUTTNG LABEL 


Title 


TOTAL 
CHART WKS 








.. 






16 


EMINEM A' Ma AntAMA"H.wai' is'(as.:obe ■:«■•- 


The Slim Shadv LP 


142 






THE TEMPTATIONS a 


Give Love At Christinas 


38 




_10 


THE JACKSON 5 »i:if. OT ii»rami» 


The Jackson 5 Christmas Album 


26 






VARIOUS ARTISTS 


Slow Jams Christmas Volume 1 


39 




3 


2PAC A'«UA»M l .-»BC.V.«JCriS:!.!:JFI <>7» 


Creates! Hits 


208 






LUTHER VANDROSS a n-w t".: . am toil* 
THE TEMPTATIONS 'ii^giwuin n 


This Is Christmas 


36 




17 


KIRK FRANKLIN AND THE FAMILY •GctioornKnnsi 


o u b * Krik Franklin And The Family Christmas 


21 






MARIAH CAREY A' :L^wsrAwse«ii.i'.«tair* 


The Be:-! Of The Temptations Christmas 
Merry Christmas 


7 

40 




9 

20 


VARIOUS ARTISTS vjinanMM :«co. 


The Don Killuminali The 7 Day Theory 
A Motown Christmas 


7 7 

10 




n 

-■. 


DESTINY'S CHILD • ■ - .wrs ^gi | ij|||(H^ii.gh]iiiii 


S Days Of Christmas 


12 




16 


BOYZ 11 MEN A uhumk.mibi>». 


Christmas Interpretations 


25 


EMINEM A' ivi a wTifwa-H4i(eas' i\-iw ; . 


The Marshall Mathers LP 


95 




!'7 


BOB MARLEY AND THE WAILERS ♦ waeaameaess 


w ic.m: uMiiaii Legend 








THE TEMPTATIONS 9WM i **-H-.w, imm 


Christmas Card 


31 




23 


MILES DAVIS A ' inv««.-^s.»i. 


Kind Of Blue 


215 






KENNY G * imsuime 


Faith A Holiday Album 


26 




12 


2PAC A' DCATallovreaar«aai i»t!«. 


AIIEyer On Me 


3 '3 






NAT KING COLE •f«i -apit, r-pr;iA. wabkftt; ,)7,>, 


Christmas Favorites , 


16 






MARY MARY A msiwimtn; i»ia.-.« 


TlMllkflll 


' 






KENNY G a . . -a it*- uh-iib. 


Miracles The Holiday Album 


- 






MARY J. BLIGE A , nun mca«ssh » 


What's Ihp 41T 


146 






YOLANDA ADAMS 


Christmas With Yolanda Adtnm 


16 






VARIOUS ARTISTS 


The Soul Tram Christmas Slartest Album 


16 



• Album* -*ittt the QfBaTl«r t»>t% qtmt rfii» eYeflk Cri'nion albuns i-e 2 t*J' h-H 'if** 'Hit nm UUnn 
Aimi 01 AiTuMici iRftAl Cejtl'icilton (Of let siiairf: H M0.U00 ilt-jn ufufi i Gold I A RtAA cerTiic 
■IftumiiTini a runrnng in* ot 100 Trwltsc mo'ij :re R'AA irull olius il-uirunis Dy tie rjrr'Ci" a- rj 
■rttl CD ptic«i 'or BMG intl WE A are sn-j u« Stl«i3 Itm Tdse piicni mttied la aiC i o'.fvi CI 

Mtrmrs I'm *eti (H) mdicalei ix priutilniiiLUMti HUB C 2002, VfNO Bummsi Meoia, Inc.. 



bailow Ho IMooTtniBj 
it tlwpmejM ol I a 

tapes RIAAUnr 



5 Icial CrafTWee?*! coIl-"i retlecr, c jr-Uir-ee nut 
Eitten tor (Ml fMpntM ol 10 malnn units lOsewojnd 

t>mctt(D^ijniMr0ro) A C«rTjficir>on of HW0O0 unats IPlatmcl .'. ' CMTrxerTjon o* W.I3TX jneu iMuMj PVatj 
ilt ne-'Cejt (trttttsr Gainer show* charfi largtii unit inctiii Pkihitii nitami o^qpu Dfcexitagtj gtowr 



i ■|>peiri>4 nr tia Tup R4B Mip Mr.p Alfcjt-* 4-iC Tup R4BMi|i Hr.rj Ca'alnfl AIBjm» • Sactt'dir rj IndL.tVy 
((■■'owirg P ir h,ti nr D amirfl i.-naa iMiratei alaun's njlt olalirjii le>Yel Fo( dd.*o ieli iitd JcjI:'* 
' rawlitSrarTsnn nl aVU. lYUi _rt«< lUu4h-f>V»1w>nl •Actw l f| t ^Otatei LP it Jli4K)te Mott tetft prKftt. 
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DECEMBER 28 
2002 



Billboard HOT R&B/HIP-HOP SINGLES & TRACKS 



LAST WEEK 


2 WKS AGO | 




• • Till motf populw vnglH M4 BKH .ccwtfcng to nOio fL* 

• » Nielsefl lufrwiCI me'ilbon* <Mltu<l4 D» NllUm Broid.lfT ♦ > Nielsen 

Broadcast Data Diu Sntanv diu cunniiu bt NirtM* Smfltfscm SouncTScan 

S..t««w * >uau * o* tin UB.'Hip-H*. Hofti. i*o 
plijWiU ^c" Mkcl nw-inoMwK ra4o ttMrot 
TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER PROMOTION LABEL 


PEAK 
POSITION 


t 


LAST WEEK J 


2 WKS. AGO 1 




TITLE Artist 
PRODUCER (SONGWRITER* IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 
POSITION 


e 


2 




ClEfl NUMBER 1 ^T-afJ I Week At Number 1 

LOVE OF MY LIFE (AN ODE TO HIP HOP) O Erykali Badu Featuring Common v 

O fSV narWi 


1 


51 


47 


37 




C |D| TAI */ III' a 
GIKL IALl\ O ^ 

E -jS'H t bjhri-IS 1 1 ^.-AMtari.ir, H'.ATi s^ O a«;i* litre 


23 




55 


58 




ISCED RIArVeHrBAt 
LJt t " OLMLrvSirpei 

TIWYlTauvll S'AMRC C Bi«X 0«>**TOr»,S AJERWOJ1 WTtRJCOH. 


52 


1 


1 




WORK IT O Missy "Misdemeanor" Elliott V 

rmHHBmaammiun 0'««iD»«u.« 1 i«rii, 


1 


56 


S4 




B R RIGHT O Trina Featuring Ludacris ^ 

* V.lI'.iU1VORW«LWiftSC-BmO«SI OSlWNSLMIlJB- AfLRMK 


53 


I0 


10 




BUMP, BUMP, BUMP O B2K & P Diddy v 

kkhuouhw «» 


3 


64 


M 




p mii r i i, 

O rVIILC tinincm 

EMMII M MATHBOIKSTOI '.CdViTRAXt Oil WERStOn 


54 


5 


6 




AIR FORCE ONES O Nelly Featurmq Kyiuan. All & Murphy Lee v 

MTMOmrMlL'iUMAiiuJI' e>*0 «((Ull|MiSAi#>W0UMittr\*« 


4 


© 


76 


67 




WAKE UP Shade Sheist Featuring Nate 0ogg& Warren G v 

.*ir,(IIBf*:.F. . r ;-f f«* ■ t i ■ I iMSUI^WBle^ajMIUVriMi BABi Wf AJE^W CH «C* 


55 


H 


5 




'03 BONNIE & CLYDE O Jay-2 Featuring Beyance Knowles '. 


5 


56 


52 


-4; 




UUU6T HUE tiD n [ruuiiu (Aaliiiinn lnu.7 & Rnanio Cineil D 

jL-irsjJ ; w««sj;MiT-iic»Rne:r."A.s-T5 , ,r.Afie3Hri^h- O "f. a Mila,'jC jamwmi- <DJM& 


47 


QD 


DONTCHANGE Musiq . 

1 iSN^CNMICMIAISnSOUO^MaiaSOUa^CNUfiMlMMWIIQHWOf OMFSOUWWOM 




57 
© 


58 


55 




□ V MVCPI F " Yinn Vnnn Tuuin« Fpatiirinn Mr Pill 
DT mTsCLr w r mg raing lAini rcaiuiiny mi. Dan . 

MAI S Ai'lAfAMD »a.AJSl S(A' iM AZT MR BAi.i O [a.***.*, rnt PAJSr t4W lOCh 


40 


13 


15 




GREATEST GAINER/AIRPLAY IOI 

MISS YOU Aaliyah v 


7 


59! 64 




1 DON'T GIVE A @#&% O Lil Jon & The East Side Boyi Featuring Mystikal & Krayzie Bone S? 


5c 






HOT SHOT DEBUT * 

IN DA CLUB 50 Cent 


59 


■■ 


6 




LOSE YOURSELF O Eminem '. 

EfeMtXlMtUftCmjBAtti-Ksm' O £«JUn fHIir.WBOCOr* 


< 




•1 


13 




IGNITION O R K i_- 1 1 y 


9 


© 
© 


68 






TuiC WCDV HAMCMT M Pi ft In 1 rt 

Tnlb VfcKY MUMcNI R-LiftJOJO 

^DCaSO'iT^^SilWYV'.CCOasr.S -J.1*\V1H;C WJlAltJJMa SaiADTrUCAaT 


60 


9 


9 




FABULOUS Jaheim Featuring Tha Rayne S 

KA'TMlMH.f i -T! f!'H.:'!iV *W. MK.V. - Mfi'ARI'MIM W.f«:l ;r\'S(\*LI X.9lMr, : --,\4K.^«Bfii:S 


9 


62 


62 




•vIOTU IFOC LIU [ n H,i|i... Pa ul ii r inn 1 il Inn K Tho Fact Ciiln Rnui 

j <.wr»,. 'ivtr-s vim", ma'.-jIpj. ; i ■.■( O i-'-f rrr r.i 


61 


12 






1 SHOULD BE... Dm Hill , 

l»^tMUJCI^W0WC'>-J'.. '. ^ii-fl-i- SIAJ(rr^Ai*lWM»ttf>«STT^^ ©:■'•■ . VI'VC-HXm; 


l ' 


62 


63 


69 




BREAK YOU OFF O The Roots Fcatutmg Musiq ■ 

rur hwtj rtTK<rnMTKMrxp\^ SCOTTi 0«ynw" 


52 


□ 


3 




LUV U BETTER O LlCoolJv 


1 


© 






DIRjID II llr~C Klollv 

rirvirJUH-C meiiy 


63 


H 






M *.!-', M '.. ' !-i AM\ — .: O '-■» .AMLfcJMrtL'JML 




© 






J IfftHSON 1*4(11' J 1 Wf RSSMi CRL'rCi^RC SM-Ihi >0 «lll, W.tWiAi AJ^UUCUtAMM 




S 


7 




GIMME THE LIGHT O Sean Paul . 

rfCrrOM aUOC 1 WHS iS h!pAWu*S." *AJJ' O O ©Hi* ■ s-ADilv,' :-,ahliai.\f i'Jml 


3 


70 






UILI AT UADDCMCtS Tt*S TU AT Df*SV DhKu Cnalnfian f 1 . ri i- n 

WHAT HArrcNED IO irlAI BUY baoy reaiuring Llipse 

rm sir-jsis iwijaW: ',vl amsl hum ■ thi;«',";m:. i-C'.fs cawwcm- i v.>r:jh aibjm^.it-imri, 


64 


CD 


i? 




THUGZ MANSION 2Pac v 


14 


65 


6i 


53 




OH YEAH! O Big Tymers Featuring Tateeze Boo&Gotli '■ 


23 










MKT 'j* (1 SMMIMJ JACASM S Ai«)l,SA>(AA*iT0'.i IMMiWUR ROW HaiW Oll4P<n?CavQPf 




o 








st r=* sh f.vuiAVj e •wjUAi.ssuOGtVMiT&tiu.i o m rwnrtivfusw mha-umdc 




21 


30 




MADE YOU LOOK Has v 

•;*tM ',..rVSs:j«B<.i "Sis \. rVM *iHLW C T-;SLLMBi* 


15 






ALL 1 NEED Fat Joe featuring Tony Sunshine & Armageddon 

:3M.a[44| J r-AR-Arj'vlA U U .AlEVASH ' A C i [ CM H 5 lACms T JiMS t i •C.'H '.Cl jAO A1BUM CUfiAtUMtlC 


66 


•J 


12 




REACT O Erteh Sermon Featuring Redman 8 

. jr biatt f SEf*: - . ' v :P'.( , r .v 'h O 


12 


© 


77 


72 




IMAfilNF THAT Ne»I 
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* 2002 IN REVIEW * 



HOORAY FOR THE UNDERDOGS: So 

much for the status quo. While 
such hitmakers as Eminem. Nelly. 
Jay-Z. and Nas continued to rule 
the airwaves and the charts, the 
year in hip-hop 2002 had its fair 
share of breakthrough acts as well. 
From newcomers like Clip.se and 
Nappy Roots to left-of-center acts 
Slum Village and Cee-Lo, hip-hop 
offered a little something for every- 
one this year. 
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Kentucky sextet Nappy Roots 
set the music industry on its ear 
early this year with its Southern- 
fried debut. Watermelon, Chicken 
& Gritz (Atlantic). The album in- 
cluded hit singles "Awnaw" and 
"Po' Folks." 

Veteran trio Slum Village also 
received commercial and critical 
light this year via its Priority/Capi- 
tol debut. Trinity. Its lead single 
"Tainted" introduced the once- 
underground act to a broader aud- 
ience. Meanwhile, another veteran. 
Cee-Lo, stepped out on his own 
with his Arista debut. Cee-Lo Green 
and His Perfect Imperfections. The 
genre-bending set served as one of 
the year's brightest moments. 

Virginia Beach, Va.'s own Clipse 
caused the most waves this year 
with its Lord Willin debut. Thanks 
to its white-hot lead single "Grind- 
in'." the Star Trak/Arista recording 
act scored an instant favorite at 
radio and video outlets. 

"Nobody knew that it was going 
to be a smash," Pusha T, one-half of 
the Clipse duo, said in a previous 
Billboard interview. "It was a sleep- 
er. We took a chance with the song. 
There were a lot of questions as to 
whether radio would take it because 
of the sound and lack of hook. We 
opted to take the other route, and 
it's worked for us." 



LADIES FIRST: Women truly made 
an impact on music in general and 
hip-hop in particular. While the 
brothers threatened to "take it to 
the streets." the sisters were tak- 
ing it to the charts and taking 
their talents to the limit, exhibit- 
ing poise and innovation on every 
front. From Ashanti's meteoric 
rise to Missy Elliott's unstoppable 
ability to take a song where no 
song has gone before, the women 
of hip-hop are truly making their 
presence felt. 

The resilience and courage of TLC 
was inspiring, and the seemingly 
boundless talents of Eve and Queen 
Latifah were impressive, giving proof 
that there is reason to be optimistic 
about what the future holds for them 
and other women in the industry. 

Of course, that is not to say that 
there have not been contributions 
by their brethren rappers. But isn't 
it time the sisters got their due? 
And this year, instead of waiting for 
the accolades, they've claimed them 
for themselves. 

GLOBAL RAP: Rap/hip-hop in the 
U.K.. France, South Africa, and 
Scandanavia continued to forge a 
national identity outside of Ameri- 
can influence: Roots Manuva, with 
his reggae vibes: the Streets (Mike 
Skinnerl. with his idiosyncratic 
urban lingo: and Ms. Dynamite, 
with her U.K. garage sensibilities, 
lodged albums on the 2002 Mer- 
cury Music Prize short list. (Ms. 
Dynamite's A Little Deeper [Poly- 
dor| snagged the award.) Further 
crossovers came via teenage act 
Blazin' Squad's chart-topper 
"Crossroad" (EastWest). The U.K. 
underground was repped by such 
notable sets as HKB:F iNN's Vital- 
ises (Son) and DJ Shadow's The 
Private Press (Island). 

Sony's 3eme Oeil kept the home 
fires burning in France with Avec 
le Caeur ou Rien (With the Heart 
or Nothing), while Source/Virgin's 
Satan Supa Crew worked on its 
international career-breaker, Rai- 
sons: Da Stand Out Version. South 
African Lekgoa's sophomore set, 
Sgamla Yoba (The Coolest White 
Man) on Gallo stood out, while The 
Struggle Continues (David Vs. 
Goliath/Burning Heart) by Swed- 
ish hip-hop quartet Looptroop and 
Burnin ' Sneakers (Sony) by Fin- 
nish duo Bomfunk MC's were 
among several strong Scandina- 
vian projects. 
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Some Doors Close, Some Open In Rollercoaster Year 



Without question, "emotional 
rollercoaster" aptly describes the 
year that was. Yes, jubilant highs and 
blue-colored lows permeated 2002. 

The biggest story of the year is 
the closing of 13-year-old Strictly 
Rhythm (SR) Records. Two years 
after the label created a 50/50 
worldwide joint venture with 
Warner Music Group (WMG). the 
latter pulled the plug on the 
groundbreaking dance/electronic 
label. By year's end, though, a 
handful of SR principals — Mark 
Finkelstein, Mark Bluzer. and Bari 
Gossman — had banded together to 
form Blue Chip Records. 




While SR was surely the label 
closing of the year (V2 closed its 
MTA dance/electronic imprint, too), 
other labels were faced with serious 
restructurings, most notably Kinet- 
ic, Ministry of Sound (MoS), and 
Tommy Boy. 

Meanwhile, new labels opened 
their doors: Whacked U.K. (found- 
ed by DJ/producer Arthur Baker), 
Peace Bisquit Discs (DJ/artist man- 
ager Bill Coleman), Provocative 
Music (Jeff Johnson and Thun- 
derpuss' Chris Cox), Oh Music 
(George Calle). Blu Fire Records 
(singer/songwriter Ultra Nat£), and 
R-factor Recordings (DJ/producer 
Dave Ralph). Also, industry veteran 
Eddie O'Loughlin relaunched his 
Next Plateau label. 

Such news triggered much ex- 
citement in a genre that has been 
hard-hit by CD burning, file shar- 
ing, and illegal downloads — all of 
which contributed to numerous 
specialty dance retailers closing 
their doors. 

Excitement was also sparked by 
the sounds of nu-electro. Also 
dubbed "electroclash," the funky, 
punky music proved to be the anti- 
thesis of bland house and trance 
tracks. 

An offshoot of nu-electro, mash- 
ups (laying the a cappella of one 
track over the instrumental of 
another track), were given big props 
by Belgium's 2 Many DJs. who in- 
troduced many to the creative art 
via their beat-mixed As Heard on 
Radio Soulwax Pt. 2 (PIAS Record- 
ings Germany). 



One of the year's more popular 
mash-ups was "Can't Get Blue 
Monday out of My Head." which 
merged Kylie Minogue's "Can't Get 
You out of My Head" with New 
Order's "Blue Monday." 

Speaking of 

Minogue, this 
was definitely the 
year that rock 
critics "discov- 
ered" her. It's 
also the year that 
radio rediscov- 
ered her. In fact, 
this was the year 
that radio redis- 
covered dance 
music in general, 
with stations like 
WPYM Miami; 
WKIE Chicago; 

and WQSX Boston joining such 
rhythmic anchors as WKTU New 
York; WPYO Orlando, Fla.; and 
KNHC Seattle. 

BEST WAY FORWARD 

By year's end, though, industry 
folk were still trying to figure out 
the best way to move forward. To 
that end, several influential figures 
in the world of dance/electronic 
share their thoughts on 2002: 

Peter Rauhofer, owner. Star 69 
Records: "If you're an independent 
label and if you're not attached to a 
major label, then your chances of 
survival are greater. The reasoning 
is simple: Majors want large-vol- 
ume sales. If not, they drop you. If 



are people still buying CDs?' 

"On the radio front, it was a very 
good year for dance and electronic. 
There are several new stations spe- 
cializing in the format. And we're 
seeing PDs and music directors who 
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you stay independent, you can do 
what you want." 

Cory Robbins, owner, Robbins 
Entertainment: "The entire econo- 
my is going through a tough time 
— and not just the music industry. 
I don't think you can blame a de- 
crease in sales on any one thing, 
like CD burning. The reality is this: 
People don't have as much dispos- 
able income as they once did, and 
still, they're buying music. And 
however people want to buy music. 
I'll go along with it. I'm in the 
music business. We must figure out 
how to sell to consumers. I often 
ask myself. If everything is available 
for free on the Internet, then why 



THE TOP STORIES 

• Enrique Iglesias' "Escape 
(Remixes)" and Madonna's "Die 
Another Day (Remixes)" are the 
No. 1 songs of the year on. re- 
spectively, the Billboard Hot 
Dance Music/Club Play and Hot 
Dance Music/Maxi-Singles Sales 
charts: Moby's 18 is the No. 1 
album on the Top Electronic 
Albums chart. 

• Nearly two years after Strictly 
Rhythm (SR) created a 50/50 
worldwide joint venture with 
Warner Music Group, the ven- 
erable 13-year-old label (and its 
Groovilicious and G2 imprints) 
ceases operations. From the 
ashes, several SR principals 
band together to form Blue 
Chip Records. 

• Ministry of Sound (MoS) inks 
an exclusive North American 
licensing deal with MCA. By 
year's end, MCA pulls the plug: 
MoS closes its New York and Los 
Angeles offices. 

• Kinetic buys back BMG U.K.'s 
49% interest in the label. 

• The Tommy Boy and Warner 
Music Group joint venture ends: 
Tommy Boy relaunches as Tom- 
my Boy Entertainment. 

• V2 closes its MTA dance 
imprint. 

• With acts like Fischerspooner, 
Miss Kittin, and Felix da House- 
cat leading the way, the nu-elec- 
tro sound gains momentum, and 
the Electroclash 2 tour sells out. 

• Dirty Vegas' "Days Go By" is 
embraced by radio and clubs, 
after first becoming the sound- 
track to the popular Mitsubishi 
Eclipse TV ad campaign. 

• At the 44th Annual Grammy 
Awards. Janet Jackson's "All for 
You" wins best dance recording, 
while Deep Dish's vocal remix of 
Dido's "Thank You" is named best 
remixed recording, non-classical. 



are passionate about the music. 
Sadly, some of the best labels went 
out of business and others went 
through big changes." 

Richard Russell, co-owner, XL 
Recordings U.K.: "2002 was a real- 

ly good year for 

XL, although a 
terrible one for 
the music in- 
dustry. We're 
quite big for 
an indie now, 
but very small 
compared to 
any major, and 
that's feeling 
like an in- 
creasingly 
good place to 
be. We've made 
a point of sign- 
ing artists who have a really broad 
vision. Our criteria, our originali- 
ty, and our quality are what's see- 
ing us through a tough time for 
the business as a whole." 

Patrick Moxey. president. Ultra 
Records: "We're seeing an increase 
in the number of radio stations 
embracing dance/electronic music. 
And the attitude of the program- 
mers has changed — radio is actual- 
ly championing a lot of the music. 
At the same time, 2002 made it very 
clear that dance producers must 
mature: Better, tighter songwriting, 
with an emphasis on pop sensibili- 
ties, is necessary. Artists like 
Madonna pave the way for the likes 
of Lasgo and Ian Van Dahl." 




'BIG STRIDES' 

Kevin Hedge, president, West End 
Records: "In many ways, dance 
music took big strides. DJs are still 
bringing in the crowds, clubs are 
caring more about sound systems, 
and the club community is caring 
more about quality music. Today, 
quality is No. 1. If we as an industry 
can raise the level of quality in all 
areas, then we all win — even in the 
face of CD burning and file sharing." 

Judy Weinstein, co-owner. Def 
Mix Productions: "It was a brilliant 
year for my DJs (David Morales, 
Frankie Knuckles, and Satoshi 
Tomiie, among others]. Some of 
them had the best years of their 



careers. By the end of the year, both 
Frankie and David were working on 
their respective solo albums. And 
Satoshi, who has struggled for years 
to get his own identity, came into 
his own this year, and his career 
took off. 

"At the same time, the record 
business is crap. Losing Strictly 
Rhythm was a major blow — a crush 
to us all. The nature of how we dis- 
tribute music has completely 
changed. The quality of the music 
has gone down. Artists aren't being 
developed. Songwriters and pro- 
ducers aren't writing songs. Is it any 
wonder radio doesn't support us?" 




Rob Di Stefano, owner, Twisted 
Records: "You can be successful with 
dance music, but like all business 
models, it must be managed effec- 
tively. The past couple of years saw too 
many companies joining the dance/ 
electronic bandwagon. Of course, 
when the well dries up, everybody 
runs. I'm not drinking from the well: 
I'm filling it up. This is something 
others should also consider doing." 

Larry Tee, founder, Mogul Electro 
Records: "For the emerging nu-elec- 
tro scene, or 'electroclash' as many 
in the media tag it, 2002 was marked 
by the extreme contrast of a sold-out 
tour of America by Peaches, Chicks 
on Speed, and W.i.T., and the reluc- 
tance of major labels to embrace this 
electronic punk hybrid. Madonna 
has a Felix da Housecat mix, and 
Kylie has a Fischerspooner mix. The 
term 'electroclash' has become a 
lightning rod for controversy, which 
has created awareness for the artists 
that have arguably brought the most 
energy into a somewhat stagnant 
dance scene this year." 

Jurgen Korduletsch, owner, Radikal 
Records: "For the first time in years, 
we saw the re-emergence of true dance 
radio stations. Hopefully, we'll soon 
have at least one dance' station in 
every major U.S. city. Since club play 
alone cannot create a real hit anymore, 
radio play is needed to turn dance' 
records into pop hits and to give 
dance' artists mainstream credibility." 

Finally, those wishing to view my 
top 10 albums of the year should log 
on to billboard.com and view 2002: 
The Year in Music. 
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A Year Of Beginnings And Endings On Music Row 



After the disappointment of los- 
ing four major labels in 2001 — Asy- 
lum. Atlantic, Giant, and Virgin — 
Music Row began 2002 on a high 
note with the launch of Universal 
South Records. 

The rest of the year was filled 
with even more positive develop- 
ments, including the return of for- 
mat superstars Dixie Chicks. Sha- 
nia Twain. Tim McGraw. and Faith 
Hill, all of whom had strong-selling 
new albums. In addition, perenni- 
ally overlooked veterans Toby Keith 
and Kenny Chesney finally became 
bona fide superstars this year, 
thanks to a combination of solid 
touring, top-selling new albums, 
and lots of media exposure (see the 
Chart-Toppers, this page). 

After months of speculation, for- 
mer MCA Nashville president Tony 
Brown and former Arista Nashville 
president Tim DuBois launched 
their highly anticipated label ven- 
ture. Universal South, in January. 
Senior partners DuBois and Brown 
positioned Universal South as a 
multi-genre label that would 
reflect the diversity of Nashville's 
music community. They garnered 
attention quickly with country 
artist Joe Nichols, who scored a hit 
with "The Impossible." 

in recent months, there's been 
a flurry of activity at Universal 
South. In September, the label 
expanded into the Christian music 
market with the signing of singer/ 
songwriter Matthew West and by 
inking a distribution/marketing 
deal with EMI Christian Music 
Group's Chordant Distribution. 
The following month. Universal 
South announced a creative-devel- 
opment deal with the Pro-Duce 
Section, a talent-development con- 
sortium formed by songwriter/pro- 
ducers Walt Aldridge. Gary Baker, 
and Mac McAnally and based in the 
famed Muscle Shoals Sound stu- 
dios in Alabama. 

In November. Universal South 
entered into a deal with prominent 
Nashville-based producer Monroe 



THE TOP STORIES 

• Former MCA Nashville presi- 
dent Tony Brown and former 
Arista Nashville president Tim 
DuBois launch Universal South 
Records. 

• Longtime MCA chairman 
Bruce Hinton retires; Mercury 
and MCA Nashville consolidate. 

• Wuff-Rnse Publishing is sold to 
Sony/ATV Tree. 

• Country superstars including 
Dixie Chicks, Shania Twain, Faith 
Hill, and Tim McGraw return 
with strong new albums. 

• Dixie Chicks settle their con- 
tract-lawsuit battle with Sony. 



Jones to launch a new imprint. Kb 
& Flo Records. Steven Delopoulos, 
formerly of the A&M band Burlap 
to Cashmere, was the first signing 
to Eb & Flo. which is being dis- 
tributed by Universal Music & 
Video Distribution. 

As the year drew to a close. Music 
Row was buzzing about another 
potential multi-genre major-label 
launch coming in 2003, this one a 
joint venture between Curb and 
Warner Bros., which will report- 
edly be headed by former Giant chief 
Doug Johnson 
and may poten- 
tially resurrect 
the Asylum name. 

While Univer- 
sal South was 
staffing up. far- 
ther on down the 
Row, Mercury 
and MCA Nash- 
ville began con- 
solidating many 
of their opera- 
tions following 

the retirement 

of longtime MCA 

chairman Bruce Hinton in August. 
Luke Lewis, who had been chair- 
man/CEO of Mercury and sister 
label Lost 1 lighway, added Hinton s 
former MCA duties. A flurry of lay- 
offs followed, as well as the instal- 
lation of a few new key staffers. 
They included former Almo Irv- 
ing/Rondor Music chief David Con- 
rad, who came aboard as executive 
VP of A&R following the departure 
of Keith Stegall. The restructuring 
also put Mercury senior VP of pro- 
motion Michael Powers in charge 
of the promotion efforts for all 
three labels. 

Meanwhile. Warner Bros, also 
overhauled its senior staff in July, 
with the departure of a handful of 
executives and the installation of 
Paul Worley as chief creative officer, 
along with new senior VP of public- 
ity Jules Wortman, senior VP of pro- 
motion David Haley, and several 
other new staffers. 

SONY BUYS ACUFF-ROSE 

The biggest story in the Nash- 
ville music publishing community 
this year was the Sony/ATV Tree 
purchase of Acuff-Rose Publishing 
from Gaylord Entertainment. 
Founded by Fred Rose and Roy 
Acuff in 1942. Acuff-Rose was the 
first country music publishing 
company based in Nashville. The 
acquisition had long been a goal of 
Sony/ATV Tree president/CEO 
Donna Hiiley. 

The catalog now includes ap- 
proximately 55.000 songs by such 
songwriting greats as Hank Wil- 
liams, Roy Orbison, the Everly 
Brothers, and Felice and Boudleaux 
Bryant and boasts such classics as 
"Bye Bye Love." "Wake Up Little 



Susie," "Oh Pretty Woman," and 
"Your Cheatin' Heart." 

Acuff-Rose president Jerry 
Bradley, who helmed the compa- 
ny for 16 years, was one of about 
25 staffers who exited when the 
companies merged. 

CHICKS COME HOME 

Dixie Chicks made headlines 
for finally settling their contract 
dispute litigation with Sony 
Music after a 10-month battle in 
which the trio had sought to ter- 
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minate its relationship with Sony. 
Both sides seemed pleased with 
the outcome, which gave the 
Chicks their own Sony imprint. 
Open Wide Records, and allowed 
for the release of their first new 
album in three years. Home, 
which quickly soared to the top of 
the charts. 

FAREWELLS 

One of country music's most 
original voices was silenced this 
year when Waylon Jennings died 
Feb. 13 at his Arizona home. Jen- 
nings, who was diabetic, had been 
recovering from having his left foot 
amputated. A 2001 inductee into 
the Country Music Hall of Fame. 
Jennings charted 54 albums be- 
tween 1966 and 1995. 11 of which 
went to No. 1 . He charted 96 singles 
between 1965 and 1991. 16 of which 
went to No. 1. 

Jennings — along with his wife. 
Jessi Colter; Willie Nelson; and 
Tompall Glaser — was responsible 
for the first platinum album in 
country music. Wanted: The Out- 
laws. It stayed at No. 1 for six weeks 
on the Billboard Top Country 
Albums chart in 1976 and won the 
Country Music Assn. Award for 
album of the year. 

The country music community 
lost two of its most beloved and 
respected songwriters this year. 
Known as "the dean of Nashville 
songwriters" and "the Irving Ber- 
lin of country." Harlan Howard 
died March 3 at 74. Howard pen- 
ned more than 4.000 songs in a 
career that spanned five decades. 
His credits include the Patsy Cline 
hit "I Fall to Pieces" and Buck 
Owens' "I've Got a Tiger by the 



Tail." His songs were recorded by 
numerous artists, among them the 
Judds. Patty Loveless, Rodney 
Crowell, Pam Tillis, Reba McEn- 
tire. Conway Twitty. Burl Ives. 
Kitty Wells, Trisha Yearwood, 
George Jones, Bobby Darin, and 
Willie Nelson. 

The world lost another song- 
writing legend this fall when 
Mickey Newbury, 62. died Sept. 28 
at his home in Vida, Ore. Newbury' 
began his career with the Embers 
and signed with Mercurv Records 
in 1956. Over 
the years, he 
recorded more 
than a dozen al- 
bums, but he- 
found his great- 
est success as 
a songwriter. 
Signed to Acuff- 
Rose Music Pub- 
lishing in 1964. 
Newbury wrote 
such songs as 
Kenny Rogers & 
the First Edi- 
tion's "Just Drop- 
ped In (To See What Condition My 
Condition Was In)," Andy Williams' 
"Sweet Memories," and Jerry Lee 
Lewis' "She Even Woke Me Up to Say 
Goodbye." He is also known for 
arranging "Battle Hymn of the 
Republic," "Dixie," and "All My Tri- 
als" into the classic "American Tril- 
ogy," which Elvis Presley popularized 
in the '70s. 

Held in high esteem by his peers. 
Jennings paid homage to Newbury 
in his hit "Luckenbach. Texas (Back 
to the Basics of Love)," which laud- 
ed "Hank Williams' pain songs and 
Newbury's train songs." 

IN THE NEWS 

Among the other stories making 
headlines this year: 

• Bluegrass music continued to 
gain in popularity and draw a glob- 



al audience. Concert and festival 
attendance rose along with album 
sales. The International Bluegrass 
Music Assn. announced plans to 
move from Owensboro. Ky.. to 
Nashville in 2003 in order to be 
more accessible to its members. 

• Gaylord Entertainment decid- 
ed to keep the country format on 
legendary' station WSM-AM Nash- 
ville. When word leaked that the 
company was considering other 
formats for the station, the music 
community and fans joined to- 
gether and successfully rallied to 
save it. 

• Canadian media giant Corus 
Entertainment shut down its Nash- 
ville division, Balmur Corus Music, 
in April. 

• Academy of Country Music 
executive director Fran Boyd re- 
tired after many years of service to 
the Los Angeles-based organiza- 
tion. A replacement has not yet 
been named. 

• New York-based Republic/Uni- 
versal Records got its foot in the 
door in Nashville, signed a handful 
of country acts including Pat Creen. 
then abruptly retreated from its 
foray into country music. 

• Nashville's famed Bluebird 
Cafe celebrated its 20th anniver- 
sary with much fanfare and the 
release of The Bluebird Cafe 
Scrapbook. 

• Dreamcatcher Records, co- 
owned by Kenny Rogers, eliminated 
its in-house promotion department. 

• One of the year's most promis- 
ing young newcomers. Cyndi Thom- 
son, scored a gold debut album, 
then suddenly walked away from 
her career as a recording artist, 
much to the bewilderment of her 
label. Capitol Records. 

• RCA group Alabama announced 
plans to embark on a farewell tour 
in 2003. And the Statler Brothers 
wound up their own farewell tour 
this year. 



THE CHART-TOPPERS 

Following is a chronological listing of albums that logged time at No. 
1 on the Billboard Top Country Albums chart this calendar year. The 
number of weeks each title spent at No. 1 during the year is in paren- 
theses. Titles that debuted at No. 1 are indicated in bold type. (Garth 
Brooks' Scarecrow and the O Brother. Where Art Thou? soundtrack 
debuted on the chart in 2001.) 

Scarecrow. Garth Brooks. Capitol (2). 

0 Brother. Where M Thou?. soundtrack. Lost I lighway/Mercury/IDJMC. 111). 

Drire. Alan Jackson, Arista Nashville/RLG (6). 

AY> Shoes, Xo Shirt, No Problems. Kenny Chesney. BNA/RLC (11). 

/ Miss My Friend. Darryl Worley. DreamWorks/1 nterscope ( 1 ). 

Unleashed, Toby Keith. DreamWorks/Interscope (5). 

Home, Dixie Chicks, Monument/Columhia/CRG (5). 

Ell is 30 #/ Hits, Elvis Presley. RCA (3). 

Cry. Faith Hill. Warner Bros. Nashville (3). 

Melt, Rascal Flatts. Lyric Street/Hollywood (1). 

Up.'. Shania Twain. Mercury (4). 
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S NUMBER 1 S » Weeks At Number I 
SHANIA TWAIN Upl 1 


3 


5 




$ GREATEST GAINER $ 

DIXIE CHICKS A Home 

WaWMilifrtBajrwataa m inker's tin tan mi 




o 


2 


2 




Till urr OH»l r mm r* a ■ ti w i ii h ■ 

TIM MCukAW lim Mcuraw And 1 be uancanall Uoclors 

:urb ^J«|13 >! 1! J* 


2 


o 
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ELVIS PRESLEY A 1 Elvis: 30 el Hits 


1 


o 




3 




FAITH HILL A Cry 

WAAHER BROS 


1 


o 




6 




TOBY KEITH A Unleashed 

CRIAUWnARlttC^UMIRl.C ll'l " *n A 


1 


7 




8 




Al AU lAfVCAII ■ ■ ■■ ■ AA - . 

ALAN JACKSON Lei It Be Lhnstmas 

AAI51A NASHVAIE E TAJ.". l.inAll'U 


6 


o 


g 


7 




BACr*AI CI ATTC a 1 ■ 1. 

KAsCAL rLAI 1 3 A MBit 

iraicsrain itsfi)iMtuw«oooiimris» 




o 




9 




KENNY CHESNEY A No Shoes. No Shirt. No Problems 


1 


© 

14 


9 


10 




ALAN JACKSON A Drive 

aaisia HAsmnir innarAC 111 eaiRtai 


1 




11 




VARIOUS ARTISTS • Totally Country Vol. 2 

Enr.wEAUirirRSA_RiGm.3iSr!!.. (.uciiis.. 


5 


1 2 


17 




BROOKS 81 DUNN It Won ! Be Chrislmaa Wrthool Vou 

AaijTAioswiuiiTOjiarj 111 abirtai 


12 


1 5 


14 




MARTINA MCBR1DE A Greatest Hits 


1 


14 


13 




ALISON KRAUSS + UNION STATION • Un 




15 


1 3 


12 




KEITH URBAN • Golden Road 


3 


© 


16 


18 




GEORGE STRAIT • The Road Less Traveled 

MCAiuejHvaif item III ■rllttl 


1 


17 




16 




LEANN RIMES • Twisted Angel 


3 


© 


24 


23 




TOBY KEITH A' Pull My Chain 

oreaarvsor is iwarmiiRscort nt ta n « 








25 




NICKEL CREEK This Side 
■amfi bmiiiibbiiii 


2 




?i 


44 


PATTY LOVELESS Bluegrass & While Snow: A Mountain Christmas 

| EEiceHeTSOArrfiiaHQCOi 






- 


22 


j MONTGOMERY GENTRY My Town 


3 


27 


30 


MARK WILLS Greateet Hits 

Mtacirrrr iRnijni aaiaw 


19 


2? 


20 


JOHNNY CASH American IV The Man Comes Around 

B | awricaialoit AtwwAitajjjruMt iiiiicc. 


14 




27 




BRAD PAISLEY A Pan II 

arista NAsrviui Enta/ma 11 1 sa 1 1 m 


3 






24 




JO DEE MESSINA A Joyful Noise 


I 3 




32 


28 




GEORGE STRAIT The Best 01 George Strait: 20th Century Masters The Millennium Collection 

MCANASWVllIllBBaillBICDl 


8 


29 1 32 




DIAMOND RIO Completely 

AjesUKASnviuEirwamuiiii atniai 


3 


28 26 
30 ' 31 




TRICK PONY On A Mission 

■SARAH* BROS UQ]aVVTV4l1tabll«l 


13 


TRAVIS TRITT Strong Enough I 4 

CftuMeiAaamsowiirsara'iiaii 


19 19 




LEE ANN WOMACK The Seeson For Romance 

MCANASHVSlf inuasin svusv 


19 


33 34 




GARY ALLAN • Alright Guy 

taCAIMMVtil IIBXI 1 ' ll 1 .' M 


4 


31 21 




TIM MCGRAW A Sol This Circus Down 

cietBrr/EifitBrmaji 


1 


3a 


39 




RANDY TRAVIS Rise And Shine I 18 

.vase :jrb MrjnVAR':i;eeos ' * i«» 


20 


29 




ANNE MURRAY Country CrooniiV 13 

STttAjeiTrMATamiisaa'tiss) 


34 


35 




JOE NICHOLS Man With A Memory 12 

UWERSA. S0L.TH IJTOlt"! »'IMl |N| 


36 


35 


37 




BROOKS & DUNN A Steers & Stripes 1 


L 




43 




TRACE ADKINS Camera 4 
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z 

o 
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36 




WILLIE NELSON & FRIENDS 

ion mchtmv inMeuut nasBCoi 


Stars & Guitars 


18 


3, 


" 


33 




REBECCA LYNN HOWARD Forgive 


5 


40 


40 


38 




VARIOUS ARTISTS • 


Totally Country 


2 


CD 


4, 


40 




ALISON KRAUSS + UNION STATION • New Favorite 

rounder tiMasajut 11 1 aair an 


3 


O 


44 


55 




BOB RIVERS 


White Trash Christmas 


42 


CD 


45 


45 




BLAKE SHELTON • Blake Snellen 

WARNER BROS M73I.WRN 1 1 SS I! 9BI 


3 


44 


43 


41 




LONESTAR A 

arannjiMUGiiiwiaii 


I'm Already There 


1 


CD 


47 '47 




THE CHIEFTAINS 


Down The Old Plank Road/The Nashville Sessions 


21 


46 


39 


49 




CLEDUS T. JUOD 

MCA«.U<«!«H»S0V. iHEOCOl |N| 


Cledus Navidad 


39 




46 


42 





LEE ANN WOMACK 


Something Worth leaving Behind 


2 


48 


49 


51 




THE NITTY GRITTY DIRT BAND 


Will The Circle Be Unbroken. Volume III 


18 


4, 


48 


46 




DARRYL WORLEY 

nRtAMiv3RAS«»iaimascrjaf iiiaviraii 


1 Miss My Friend 


1 


50 


= 1 


52 




DOLLY PARTON 

Ik..! Ill lUASl.^aA. IIL HUA1H9II 


Hal os & Horns 


J 


51 

■ 


50 


48 




DELBERT MCCLINTON 

NEVrvrfsriattiiisf cor 


Room To Breathe 


12 


52 


5 3 


53 




EMERSON DRIVE 


Emerson Drive 


13 










Ma*. .,„»■.. |H| 








52 


50 




SHANIA TWAIN 

Mfacunv -:_-.i .*>:;:. ,r ■-. 


Up! (Country Mixes! 


23 


54 


56 


I?" 




CLEDUS T. JUOD 

-rr ioi n 1 1 ii* IH) 


Cledin Envy 


19 




57 


56 




TRICK PONY • 

WARNER BROS IEWJWRS. II 1 1AI7W 


Trick Posy 


12 










PACESETTER i» 




© 


70 






PATTY LOVELESS 


Mountain Soul 


19 


S7 


55 


54 




LINDA RONSTADT 


The Very Best Of Linda Ronstadt 


19 


58 


59 


60 




BILL ENGVALL 

WARNER BROS «340/iVKN II sa 1 1 an 


Cheap Drank An Autobiography 


37 


59 


60 


58 




VARIOUS ARTISTS 


Kindred Spirits: A Tribute To The Songs Of Johnny Cash 


17 


60 


58 


70 




THE OAK RIDGE BOYS 

crisis .-...'.vow :mu'.w\IR flni:, n» u 


An Inconvenient Christmas 


58 


61 


65 


69 




GARTH BROOKS A 


Scarecrow 


1 


62 


63 


62 




TRACY BYRD 


Ten Rounds 


12 


63 


61 


64 




STEVE AZAR 

MEanier toiii.i»:i»i lal 


WeKin' On Joe 


29 




64 


61 




STEVE EARLE Jerusalem 

E SQUAAEOrsiMT ARUM S ill MCOi 


7 


1 


62 


63 


KELLIE COFFEY 


When You Lie Next To Me 


5 


66 


71 


73 




WILLIE NELSON 

lost weMwav laamaaEacum ni aataan 


The Great Divide 


5 


I 


67 






VARIOUS ARTISTS 

UM'.tASA; MOTH 3MBSJ ill S) CO 


Christmas On The Mountain (A Bluegrass Christmas) 


67 


■ 


54 


65 




CLAY WALKER Christmas 

vmaaa aaos aarjawan iiiaa/naat 


54 
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VARIOUS ARTISTS 


Time-Life's Treasury 01 Bluegrass 


27 


70 


73 


71 




JOHN MICHAEL MONTGOMERY Pictures 

WAALER BAOS 4(311 WANdl « It * 


13 














72 


72 




REBA MCENTIRE • 


Greatest Hits Volume III - I'm A Survivor 


1 




68 


68 




PHIL VASSAR 

.'.(i NASHSlLiElSIAAAlGill 31 11 Jl 


American Child 


4 




6< 


5? 




TAMMY COCHRAN 

i B :a«ejsovi tttsEaaian 


Life Happened 


11 


© 








SOUNDTRACK 

Eon.Mi«aAAYijtniiriArBtwiimTaiei 


Down from The Mountain 


10 


■ 
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SHEDAISY 

uat stain lasaisaauAVWooo iiiavuni 


Knock On The Sky 


3 
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SOUNDTRACK A 


0 Brother. Where Art Thou 7 
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12 

13 


TOBY KEITH A viKu^vjst: n *i--=ei Greatest Hits Volume One 
JOHN DENVER & THE MUPPETS A ;! A Christmas Together 
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DIXIE CHICKS ♦ - iNj 


Widt' Open Spiices 




<p 


19 


ALAN JACKSON a' aasmiaaastiiiia lautigi , s -m, The Greatest Hits Collection 


373 
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Fly 
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<p 
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TIM MCGRAW *' MmMii^amea 


Greatest Hits 


108 


17 


13 


GARTH BROOKS -jphi>..t*:i mwvm The Maqic Of Christmas Sanqs From Call Me Claus 


12 








RASCAL FLATTS A .>f< s.-nH- fx- -.i..'.v: ■tiimm 


Rascal Flans 
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18 


14 


GEORGE STRAIT • ulana."'.,^,. 11m n*">*. Merry Chrisitims Wherever You Arc 


31 








SHANIA TWAIN ♦ ' vt* ;.,i?aia M 


Come On Over 


267 


<P 


20 


BROOKS & DUNN A ' uhsu mshvx.. iitMm:,-,; The Greatest Hits Collei-tinn 


. 1 






MARTINA MCBRIDE • - -a. 3 


White Christmas 


46 


20 
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ALAN JACKSON A a^s.-ii mwici rinLiiiKiiiiin i« u.. Honky Tonk Christmas 


/ .! 








KENNY CHESNEY a .M-'ita-.c ,.!*.«» Greatest Hits 


116 


21 
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223 
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Whrii A Wonderful Christmas 
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S NUMBER 1 itft 


1 Week At Number 1 
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32 




FAMILY TREE 

r ROGERS J ITH0UD ID StuTTl 


Darryl Worley v 

O t)M[AMWOR>S «sntu 


31 


1 


2 


3 




SHE LL LEAVE YOU WITH A SMILE 

TBKOWVS STRAIT 'OBlAOnUTt J KMMUSi 


George? Strait V 

O MCA HASW1LI utks 


|c 




39 




1 BELIEVE 

US Clim IS {WINGS All SI 


Oiamond Rio 

ARISTA NASHVIUi ALBUM CUT 


32 






2 




WHO'S YOUR DADDY? 

jsrnuD.tstiTHimiTHi 


Toby Keith v 


II CE 


B 


52 




UP! 

<L J LAME >S TWAIN.* J LAMGEl 


Shania Twain 

MEHCU*r ALBUM CUT 


33 


J 
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l 




THESE DAYS 

M MtlGMlM ttllLIARISRASCAL FLATTS |l STEELE E> IMUS J ROSSOS 


Rascal Ritts v 

LTRIC STTttlT ALBUM CUT 


| c 


'B 


33 




PRACTICE LIFE Andy Griggs With Martina McBride 

D UAtlLTY iA CRIGOS 6 JAMES) KA ALBUM CUT 


33 




4 


7 




19 SOMETHIN' 

C IJRCSEV ic MWU US | 


Mailt Wife v 

O MiRcum ira*r 


|C 


35 


37 




CONCRETE ANGEL 

M MCBRILK P WOOL E» IS UNTUTB CMSBn 


Martina McBride v 

RCA ALBUM CUT 


35 


5 


8 


8 




FALL INTO ME 

■ mm id oatoru stoveri 


Emerson Drive 

JPI.Wrl.llBSWBL'ir.J 


|C 


i 38 


35 




WHEN THE LIGHTS GO DOWN 

0 HUfT.F MILL IC WlStMANJ STCELtH Ri,THf «0«O 


Farth Hill 

irVAKNER BROS ALBUM CUT IWHN 


35 




5 


6 




RED RAG TOP 

1 GALUVORET UCGAAA C SMITH U Vim it 


Tim McGraw 

L utS ALBUM CUT 


|G 


J 37 


43 




RAINING ON SUNDAY 

D Huff K URBAN ID 6R0WN.R f OSTEfll 


Keith Urban 

CARIIOI ALBUM CUT 


37 


o 


S> 


10 




A LOT OF THINGS DIFFERENT 

% WILSONS CAAMRR CnESNlT IS AV0EBSOK O0IU.OD 


Kenny Chesney 

O UNA HI" 


|C 


J 36 


38 




WHAT A BEAUTIFUL DAY 

nWOIBHI ICCACU.M ROWEUJ 


Chris Cagle 

CAPITUL ALBUM CUT 


36 


8 


6 


5 




SOMEBODY LIKE YOU 


Keith Urban f 

Wr-tTOl ALBUM Cul 


|C 




34 




A MEMORY LIKE I'M GONNA BE 

B BECKETT J LAST l*U LASfTEH.M MURAAN 


Tanya Tucker 

TUCKER TIMI ALBUM CUT 


34 


o 


10 


11 




1 JUST WANNA BE MAD 

SGAUIU0SS IS LOVELACE! t MULES' 


Terri Clark v 


|C 




40 




FOREVER EVERYDAY 

M MMM L A W0MAU » RAn ON - J0HNST ON 0 0 DAf. 


Lee Ann Womach 

O mca NASHniia imo 


37 


o 


1 i 


14 




THE BABY 

■ HSSDDOrxiHAUENMWWTtl 


Blake Shelter. 

WARNER BROS A1»UMCUI,WM. 


|G 


40 


36 




MY OLD MAN 

T HEWITT J NIL BAM III ATKINS. T HEWITT | 


Rodney Atkins 

CURB ALBUM CUT 


36 


11 


7 


4 




LANDSLIDE 

DOW CHICKS i MAIMS It NICRSi 


Dixie Chicks ■ 

• momlbkmt nnttMN 


|C 


1 46 


53 




LET IT BE CHRISTMAS 

KSTIBAUlAJACKSONi 


Alan Jackson i 

AWSTA NaUHVUI ALBUM CUT 


42 


© 


15 


16 




1 WISH YOU'D STAY 

1 SOGERS IC DUBOIS B SATSUYl 


Brad Paisley - 

AftSTA NASftVlllI AlkUH CUT 


|C 


48 


57 




TR AVE LIN" SOLDIER 

01UE CWCASL UAINES IB ROBISONfBlUNKO 


Dixie Chicks 

MONUMENT ALBUM CUT'EMN 


43 


13 


14 


13 




STRONG ENOUGH TO BE YOUR MAN 

BJWAtKUJA.TTBrrtlTTBITTl 


Travis Tritt 

O Columbia nm 


|C 


J 43 


44 




LATELY (BEEN DREAMIN' BOUT BABIES) 

BJWALKMjfl IRHAMMi 


Tracy Byrd 

RCA ALBUM CUT 


43 


14 


13 


12 




EVERY RIVER 

ABROOASAPlBeVM WMGMT iArGELO TLITTLEOELD A ■CRETi 


Brooks & Dunn 

.'.-'■.'. f ALBUM CUT 


| G 


J 53 






THATD BE ALRIGHT 

KnEluULiTNICHOLSUD SANDERS T SKLIRSl 


Alan Jackson 

ARISTA NASKVILU ALBUM CUT 


45 


CD 


16 


15 




BEAUTIFUL MESS 

MO CI jTf DIAMOND AifJ S LEMAMRtX MILLS S MINOSI 


Diamond Rio 

ARISTA KASHVtUE ALBUM CUT 


|C 


>D 


45 




IT'LL GO AWAY 

LATTNOttB IR DfSNET.0 SAMPSOS . 


Kevin Denney 

IVKiC STRETT ALBUM CUT 


44 


O 


D 


21 




MAN TO MAN 

1BA0WNM WRIGHT M 0 NAM) 


Gary Allan 

O MCA "lASHVILLE l)HH 


|C 


y 


46 




ALMOST HOME 

C MORGAN P0 DONNE LL IC MORGAN* K PHIlUfS. 


Craig Morgan 

!■■■ .'•!•. .'.AJUVCU- 


46 


CD 


KB 


18 




YOU CAN'T HIDE BEAUTIFUL 

C TARHEN HA DlAANEV J SEUERSl 


Aaron Lines - 

RCA ALBUM CUT 


| 48 


42 


42 




JOHN J. BLANCHARD 

B TtfiRt IA SMITH C WAL1INI 


Anthony Smith 

O mercury mm 


40 


o 


21 


22 




UNUSUALLY UNUSUAL -« ER k»- 


Loneslar "v 

SNA ALBUM CUT 


g 49 


47 


49 




I'D LOVE TO LAY YOU DOWN 

6 COU IFAMACAAEI 


Daryle Singletary 

AULMKI ALBUM CUT 


43 






19 




TIL NOTHING COMES BETWEEN US 

S NENDBICAS IT UARTTK HARVICS R MARSHALL I 


John Michael Montgomery 

ttM-.'CRBfluS AULMCUT'.VWV 


|C 


>Q 


50 




1 DROVE AU NIGHT 

f WIWLEV IB STIINBLTBG T Mail 


Pinmonkey 

aNA ALBUM CUT 


50 




20 


17 




MY TOWN 

B CMANCSt U STEELE A NltLSINi 


Montgomery Gentry v 

Q Columbia nm 


|G 


52 


47 




PICTURE Kid Rock Featuring Sheryl Crow Or Allison Moorer 

KID ROC* IB J RTTCWEl O LAVA ALBUM CUT ATLANTIC OR UAMRSAl SOUTH 1 TJ7M 


45 




23 


25 




CHROME 

DWJRU1TEEUA SMITm 


Trace Adkins v 

UflTQl ALBUM CUT 


g 52 


45 


41 




CRY 

U FHEDf RUHN FHILL lA AMMO) 


Faith Hill ■ 

O WARN t A BROS ISBMViTLN 


12 


. 


24 


24 




ON A MISSION 

C HOWARD DEANS TREBLED I MWRPWTi 


Trick Pony 

tVAAM* BROS ALBUM 


g e 


,g 


56 




THREE WOODEN CROSSES 

K if MNING I0^<4NS(IN,(WIUIAMS| WORD CURB AL 


Randy Travis 

BUM CUT WAftNtA BROS CHRISTIAN 


52 


€D 


22 


23 




AT THE END OF THE DAY 

""■Li COBEESBjAMESI 


Kb Hie Cofley 

LViA ALBUM CUT 


| G 


J 60 


58 




THERE'S MORE TO ME THAN YOU 

B UUIUONE U AN0WWS J T SLATlRMCHAONOSi 


Jessica Andrews 

O Dflf AMWDKS WIIB 


54 


24 


12 


9 




I'M GONNA GETCHA GOODI 

RJLAARtEISTWAIttAJlANGEI 


Shsnta Twain . 

O ufRcuw* mm 


|C 


>g 






LOVE WON'T LET ME 

B J WAUfA JR g DEERE. F GOL0CK (WNGSTONI 


Tammy Cochran 

EPIC ALBUM CUTiIMN 


55 


25 


25 


26 




BEAUTIFUL GOODBYE 

J HANSON a DROAAAN U HANSON A RATION JOHNSTON! 


Jennifer Hanson v 

4» CARlIOL T711I 










y HOT SHOT DEBUT * 








16 


27 




NEXT BIG THING 

VGIU rilGAlAANOEBSONJ HOBBSl 


VinceGill 

MCA 1 ASMVIUf ALBUM CUT 










IT WON'T BE CHRISTMAS WITHOUT YOU 

« 6R0IKS R OIHM.O DMMBIUI IS IUSOI.B DUKINL WILUAUSl 


Brooks & Dunn 

AFIISTA NASHVILLE ALBUM CUT 


56 


: ■ 


29 


30 




BROKENHEARTSVILLE 

B ROWAN IB BOUORBAOAC OArrtlS 0 SEES B MEVIS: 


Joa Nichols v 

O UVVT R3AL SOUTH 117)11 


| G 


i ■ 






SPEED 

B OAARCET U STEELEC WAUlnl 


Montgomery Gentry 


57 


28 


30 


31 




THERE'S NO LIMIT 

0HUMD CARTER 10 CARTER R SCBUGGSi 


Deana Carter 

ARISTA NASHYtUJ ALBUM CUT 


JC 


> M 






HANGIN ROUND THE MISTLETOE 

A BROIWSROIINR 0DN0MANS0STASI 
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Mixed Year For Latin: Regional Mexican Strong, Piracy Growing 



Piracy notwithstanding, it was a 
lively year on the charts, which began 
and ended with two new female 
acts — Pilar Montenegro and Las 
Ketchup — atop the Billboard Hot 
Latin Tracks chart and liillboard Top 
l^atin Albums chart, respectively. 

First up was "Quitame Ese 1 lombre" 
(Take That Man Away From Me), a 
track penned by Jorge Luis Piloto and 
produced by Rudy Perez (see story, 
page 21). who also worked on Jennifer 
Peru's "El Dolor de Tu Presencia." 




Notas 



It's gratifying to see commitment 
from labels toward developing new acts 
instead of capitalizing on the estab- 
lished — which is much easier to do. 

Montenegro's career, for example, 
faltered late last year, when her first 
single floundered on radio and re- 
turns of her album started pouring 
in. Univision retaliated with a force- 
ful push on "Quitame." which helped 
land Montenegro's album in the Bill- 
board year-end top 20. Other new- 
comers did well, notably Sony's Sin 
Bandera and Juanes. The push the 
latter had from his multiple Latin 
Grammy Awards nominations land- 
ed him in the year-end top 10. 

Universal Music Latino president 
John Echevam'a says. "Rather than 
think if an album is going to do well or 
not, we concentrate on what we have. 
We certainly tried [with the new 



Juanes album|. We thought we had a 
valuable artist, and we did everything 
possible to bring him to light." 

Another chart newcomer. Alexandre 
Pires, was the Billboard Hot Latin 
Tracks artist of the year, thanks to 
three hit singles. "He's a phenome- 
non." BMC U.S. Latin CM Adrian Pos- 
se says. "I attribute 
his success to his 
voice, which is dif- 
ferent, and to the 
fact that he sings 
from the heart. 
People needed to 
hear a different 
voice." Next year, 
people will hear a 
different sound as 
well, as Pires co- 
writes — with Ale- 
jandro Sanz. among 
others — his up- 
coming album. 

At year's end. another Univision 
act — debut group Area 305 — was rap- 
idly gaining airplay, as was Warner's 
Bacilos. Bl >th groups boast a sound that 
is acoustic-based, as well as members 
who are instrumentalists and writers. 
This jives with what label heads are 
increasingly saying: that they want acts 
they can take far in all spectrums, from 
publishing to performance. 

Univision Music Group president/ 
CEO Jose Behar says, "Our success 
and the extent of that success is be- 
cause of the support we've had at 
radio, the support we've had at retail, 
and great A&R, great artists." 

PRODUCER/LABEL ALLIANCES 

In order to improve that A&R 
function. Univision created a joint- 
venture label with Billboard Hot 
Latin Tracks producer of the year 
Rudy Perez. The label. RPE (which 
stands for Rudy Perez Enterprises), 
is behind the development of Area 



305. And earlier in the year, EMI 
Latin joined forces with A.B. 
Quintanilla III and Cruz Martinez to 
create King of Bling. Sony Discos 
joined with Adolfo and Omar Valen- 
zuela from Twiins Enterprises, and 
Universal allied with Omar Alfanno 
for Alfanno Music. The aim is to cap- 




by Leila Co bo 



* 2002 IN REVIEW * 



italize on producers' contact with tal- 
ent at a time in which risky ventures 
are harder to undertake. 

The healthiest segment of the 1 .atin 
market — regional Mexican — yielded 
hit albums by Los Temerarios. Into- 




THE CHART-TOPPERS 

Following is a chronological list of albums that reached No. 1 on the 
Billboard Top Latin Albums chart for the 2002 calendar year. The num- 
ber of weeks each title spent at No. 1 is in parentheses. Titles that debuted 
at No. 1 are listed in bold type. 

Libre. Marc Anthony. Columbia/Sony Discos (10). 

A/TV I'npluayed, Alejandro Sanz. Warner Music Latina (2). 

Amor Secreto, Luis Fonsi. Universal Latino (2). 

Las 30 Cumbias Mas Peyadas. various artists, Univision (1). 

Grandes Exilos. Chayanne. Sony Discos (2). 

Sueiios. Inlocahle. EMI Latin (4). 

Hisloria Musical. Los Temerarios. Disa/l'nivision ( 1 ). 

Thalia. Thalia. EMI Latin (5). 

Una lAgrima No Basta. Los Temerarios. AFG Sigma/Fonovisa (7). 

A'o Me St Rajar. Banda el Recodo. Fonovisa ( 1 ). 
Rerolucion de Amor. Mana. Warner Latina (4). 
Quizds, Enrique Iglesias. Universal Latino (4). 

Las Ketchup. Las Ketchup. Shaketown'Columbia/Sony Discos (6). 
La Reina del Sur. Los Tigres del Norte. Fonovisa (2). 
Grandes Exitos. Shakira. Sony Discos ( 1 ). 



cable, and Vicente Fernandez, among 
others. Top dibs went to upstart Uni- 
vision — which crowned the Billboard 
Top Latin Albums labels chart (fol- 
lowed by its own Fonovisa) — and to 
Disa (50% owned by Univision). which 
topped the imprinLs chart. Fonovisa, 
which was floundering last year in a 
sea of changes, has undergone a total 
reorganization that is already yielding 
results (witness the excellent market- 
ing campaign behind Los Tigres del 
Norte's latest album). 

For Disa. the benefits gained from 
exposure on Univision and distribu- 
tion on Universal Music and Video Dis- 
tribution (UMVD) has been tremen- 
dous, according to executive/owner 
Patricia Chavez, who also credits the 
label's very direct focus on regional 
Mexican. "It all has to do with the 
quality of our acts." Chavez says. 
"We're 100% a regional Mexican com- 
pany, and that's how we plan to con- 
tinue. Our music is directed toward 
Latins. And the U.S. is growing 
immensely, and logically. Disa is grow- 
ing too in this market." 

In fact, Disa. Univision, and Fono- 
visa are growing at such a fast clip that 
their product carried UMVD to lead the 
year-end Billboard Top Latin Albums 
distributors chart. "Clearly, it's been 



mostly acquisitions, specifically 
through Disa — which was a solid 
label — and Univision, which has estab- 
lished success out of the box with their 
radio hits," says UMVD VP of Latin 
sales and marketing Gustavo Lopez. 

Aside from the acquisitions (after 
all. Univision could have gone with 
different distribu- 
tion). UMVD has 
a dedicated staff 
separate from the 
label, and in the 
past 18 months, 
the company has 
doubled its Latin 
field staff — not to 
take orders. Lo- 
pez says, but to 
"market records." 
with renewed 
emphasis placed 
on developing 
markets. 
Despite losing ground in pop and 
regional Mexican. Sony was still the 
overall No. 1 label, topping the year- 
end Top Latin Albums label and 
imprint charts, as well as leading by 
far in the tropical charts, thanks in 
great part to Marc Anthony's Libre. 
the Top Latin Albums title of the year. 

"The biggest challenge is to con- 
nect with what young people are look- 
ing for in artists and music, what 
reflects their life, and what's happen- 
ing in their social sphere," says Sony 
Discos chairman/CEO Oscar l.lord. 
whose top-charting acts this year 
included l.as Ketchup and Shakira. as 
well as a stable of salsa acts from Vic- 
tor Manuelle to Gilberto Santa Rosa. 
In light of the music-industry crisis, 
however, Llord is seeking to expand 
Discos' reach in the new year. 

"I believe there's a light steering 
ahead for the companies who can 
shed the skin of conventional busi- 
ness models and embrace the full 
entertainment company concept 
quickly and effectively." he said. 
Sony, of course, was the label that 
made Las Ketchup's "Asereje/The 
Ketchup Song" a worldwide hit. Not 
since "Macarena" has a Latin track 
gained so much attention. The dif- 
ference is that "Asereje" is witty, 
well-crafted, and fun. If the chorus 
is just nonsense, we would all have 
liked to be this clever. 

THE PIRACY PLAGUE 

How many times can you say pira- 
cy? Not enough to justify the losses 
in sales attributable to a growing 
problem in the U.S. While the focus 
of Latin music has been physical 
piracy, increasing harm is being 
done by Internet downloading as 
well. Labels and retailers have been 
responding with a variety of meas- 
ures, from lowering CD prices to 
offering bonuses with purchases 
(DVDs and gifts, from pocket watch- 
es to key chains, among them). 
Labels are clamoring for more inter- 



vention from law enforcement, but 
a much-heralded pan-label West 
Coast alliance created to fight pira- 
cy in the streets has not progressed. 
In the meantime, gradual downsiz- 
ing at most labels was par for the 
course during the year. 



Just when you thought all those 
tales of payola on Latin radio were 
getting so boring (after all. no one 
ever has anything to say on the 
record), along comes the Miami Her- 
ald, which plops the whole ball of wax 
on a lengthy page one story. True, no 
bigwigs were quoted: after all, "see no 
evil" is the mantra with this topic. 
But now. the truth is out there: You 
gotta pay to get played. 



THE TOP STORIES 

• The Univision Music Group 
fully acquires Fonovisa Records, 
the leading U.S. indie Latin 
music label. 

• Univision Communications an- 
nounces it will fully acquire radio 
network Hispanic Broadcasting 
Corp. (HBO. with approval ex- 
pected by year's end. 

• The success of TV/music reali- 
ty shows Uperacion Triunfo, 
I'opstars. and La Academia, 
among others, changes the face 
of Latin A&R and translates to 
region-wide sales. 

• Latin American sales plunge 
as piracy continues to erode 
the marketplace. 

• Shipments of Latin music in 
the U.S. plunge 26%. according 
to mid-year Recording Industry 
Assn. of America numbers. 

• The I -atin Academy of Record- 
ing Arts and Sciences elects a 
board of trustees in a move 
toward autonomy. 

• Prominent Latin music pro- 
ducers partner with majors in 
joint-venture label deals. 

• MTV Latin America hosts its 
first MTV Video Music Awards 
in Miami. 

• Mexico hosts its first national 
music awards, the Oye! Awards. 

• The Mexican congress votes for 
an amendment that makes pira- 
cy organized crime. 



40 



www.blllboard.com 



BILLBOARD DECEMBER 28. 2002 



he World's Largest Latin Music Event 



* Heineken 

Billboiid 






CONFERENCE * AWARDS 2001 

May 5 - 8 Eden Roc Resort Miami Beach 



Register by 
February 14 

SAVE OVER 
$200 OFF 

Ful Registration 
Rate 



Billboard Bash 

Hot Showcases 

Heineken Lounge 

Superstar Interviews 

Star-Studded Parties 

Billboard Latin Music 
Awards on Telemundo 



for more info & to register: www.billboard.com or call 646.654.4660 



DECEMBER 28 
2002 



Billhead TOP LATIN ALBUMS 



Sales data compiled by 



ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 



Nielsen 
SoundScan 




ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 



W> NUMBER 1 tS:> 



LAS KETCHUP 4' 



6 Weeks At Number 1 
Las Ketchup 



Dos Voces Unidas Per Primers Vei 



2 2 

3 4 



En Concerto: InolvidaDle 



RICARDO ARJONA 

| sowr m^Ii" * n: i : |M| 



VARIOUS ARTISTS 



12 10 
11 11 



J 18 " 
1 19 ' 
^■zT" 

| 27 ! 



VICENTE FERNANDEZ 

SOOT Discos MrstnoMLaisMi [Ml 



De Un Idoh Vol. 2 



CHUY VEGA 

uwisiou jimtoug ussii mi im] 



Mis De Lo Que Merecias 



S GREATEST GAINER $ 

ALEJANDRO FERNANDEZ Hellas Ami En Vivo: 100 Ami Do Musics Mexican! 



MARC ANTHONY • 

COLUMBIA IW7/S0KY DOCK 1 1 1 91 f 0/1 1 W 



LOS BUKIS 

RMMWMBI (MM CDI [M] 



2002 Latin Grammy Nominees 



All Mixed Up: Us Remixes 



VARIOUS ARTISTS 



15Poslalos Do Arnoi 



A.B. QUINTANILLA Y LOS KUMBIA KINGS • 



VICENTE FERNANDEZ 



35 Aniversario...Lo Mejor De Lore 



Us Romanticas De Panclw Barraia 



INDUSTRIA DEL AMOR 

UWrrtSiOMJtOOO'UG'USSCOl IH| 



LOS TEMERARIOS 



VARIOUS ARTISTS 



Arcoiris Musical Mexicano Vol. 2 



LOS ORIGINALES/LOS RAZOS 



Historia Musical: 30 Pegaditas 



Latin Songbird: Mi Alma Y Corazon 



Solo Exitos Underground 2003 68 



EL CHICHICUILOTE 



LOS TUCANES DE TIJUANA 



JugoAUVida 



Silvana: Complices Al Rescate 



CUISILLOS DE ARTURO MACIAS 



NoVoyAUorat 



26 21 
28 27 



34 36 
16 24 



Us 30 Cumbias Mas Pegadas 



EDNITA NAZARIO 

SONY DISCOS I1WSIIS Si tO CDI (Ml 



MONCHY & ALEXANDRA 

JSNMSJSSOllY DISCOS KM fa il Ml |M| 



10 



V PACESETTER i > f 



VARIOUS ARTISTS 



Bachata hits 2003 2S 



Historia Musical 



CONJUNTO PRIMAVERA 



MARCO ANTONIO SOLIS • 



Mas De Mi Alma 



Mariana: Complices Al Rescate 
Thalia 



CHAYANNE A 

sow discos wen i io si toil set ml 



VARIOUS ARTISTS 



Arcoiris Musical Mexicano 



HOT SHOT DEBUT S 



UMI-T21 



El Grupo Del Pueblo 35 



Radio Hits. Es Music j Vol 2 



43 41 

■ -4 

40 37 

37 35 

44 46 
47 49 

41 33 



SIN BANDERA 

soar notes exes i is si to cot mi 



LUPILLO RIVERA 



SOUNDTRACK 



U Preguntaba A U Una 



48 I 42 



LOS ANGELES DE CHARLY 

roxxmsxexesisseiisii ihi 



No. VUnAnoDe Exitos Vol 3 



LOS RAZOS 

KA SSmiSMG IAIIN UZMCOl [HI 

RUBEN BLADES 



Dandole Vuelo A La Hilacha 



CELIA CRUZ 

DISCOS HSrillSM tOH Mi IM) 



U Negra Tiene 



ALEJANDRO SANZ 

WlXMStAtlUlllMI UOMiltMl |M] 



I LATIN POP ALBUMS 



TROPICAL/SALSA ALBUMS ■ REGIONAL MEXICAN ALBUMS 



I LATIN 5PVGBIBD Ml ALMA . CWUZO* IStW CKSC0S ) 



MNDUD01U CRWHIOH 



£L GR1JF0 DEL PTABLD '«MI U 



I UNMMWU. SUflCO LNIVlRSAl LATINO. 



SOT AS) {UNfrWSAt LATINO J 



I M.3 flOJSTOSfAWkWW IWUMRLAIINA t 



I QU1ZAS <\JNMRSAl LATINS < 



If Pflf GUN1ASA A LA lUNA l5««0tSCCSi 



I suMKmo-itimMXUM mtttomi 



WJN0C iCDLUMeu SdS-OlSCOi 



I muub was turns ilmilatihi 



0S*S iMILA'IN 



5*1SAHIT3 JB6S LJmW.MNTLHSCCISI 



LAF*siAKi(>«c»cij«jon inwi 



'. i. ■,■:'( a.'.*:m WUMB LA H 



I i.IV, MKVJ. HZ BAStA AIT. 51 



, «i:.-i;irla u iskm BW M 



SlLrtSA COW»niC[S As *F 



I SinMOOMS <DISA uCi 



■ •»; ■ mi ■ r.i . ;a 



I acustico vol : isdnywscosj 



I cwiuoc mm now nscos. 



I UAftLAUA CC«4P\OS V RfSCATt IAM0XA (BM6 LAIIM 



I AlA*ClAOUIS1A tVi UGI 



LAStUHAIIi'.t luMBAL ii.Yi . . : 



- " ; r.Al ME.1JCAWC1 IUM-.1SI1W.HE. 



I nAASOS MIAIMA KOVWISA, 



l\nBJ.'iD,- E'JH RA^ :■ fll'tii H'i ^ -i 



.IBM ILMNMN HI 



THAilA lEMLATt-il 



■.HW0N0A if vi' l at -s i 



wm..; . ■■H i'. "-'Hi' r.^.i.e- 



GRANMSHIU lAMOtA BMr. IATIS i 



I Wt BMXl TK HlAiS PUfWUM LATIN .JUS. 



VUELA MUY AITTJ UUnOO /SMG LAIM 



■ i -. ■ U .i I p |M M 



IOMTTS tSWUSICAVOL* lUSrrtflSAL LATINO 



I oa«ouvwloaiai«u-:ma IMU.«MGLATINI 



£.N BANOIM 'SOVr SlSCItf I 



■ ins iNi^nmijDiNn 



'-ir^uii^Aiin CK A>a«ricA IR1AAJ ttiVncttctikt nmtttcr<«it at IjjTj.jTjO »t<jr irtii 'Soldi iRUAct 



tlDJmi i rwiwig inw oM » mr*nt u mrrt flu WAA mtftstat ificm-mj sy Die number ol tot. md'w up« flleU Law •vrajrft [ CwiAcMn to "*t MpnM c. 10UDD una I frot 1 Ctrafca- 
:M^2lI]jXCurminllnet .'. C«fiftcatM» o( 40X01) unej ,Mi« rHtivw. 'AjMi nActtM LP ■ tMtitM mVx np* pack erd CD pKti tot 8MG md WtA lions re MjgHM huo Tipi pnesv 
■ij ttiwlil «r* CO poem wi t«iw»»iffl ytn ^Mb m vnffM iw wMm>* jwtt Gntm Bmm thawji chain lugw uoi wcfim rScMMw adcaw t-w.ii vmvu^ ywwh 
HtMsMkiK lirpac! tfw«n Hbunt te-erti tian KjauertPi ns [HI na:«M we » pf«ei -twimw*, to* t 2E, VNU S^ntw Mat*. k*c, tM Mdwn SourriSt-n, l-c « rtjnii 'owwd 



42 



www.billboard.com 



BILLBOARD DECEMBER 28. 2002 




CLOCKWISE FROM TOP LEFT: ASHANTI. DIXIE CHICKS, AVRIl IAVIONE, NELLY, ROLLING STONES, THE THEATRE AT ARROWHEAD POND OF ANAHEIM, PAUL MCCARTNEY, NICKELBACK 
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EMI Music Publishing, 
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EMI MUSIC PUBLISHING 

The world's leading music publisher 

O EMI Music Publishing. A mrmlxT » it the EMI CfWUff 
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BY FRED BRONSON 



Every year, Billboard's recap of the year in music brings some surprises, and this 
year there are two. The first is that, in a year where American hip-hop artists were 
so dominant, the No. 1 song on The Billboard Hot 100 summary is by a Canadian 
rock band. The second is that only one artist in the top 10 of the year has been in 
the annual top 10 before. Half of the top- 10 tracks are by an act making a first 
appearance on the Hot 100. 

For the second year in a row, a male rock group has the No. 1 song of the year. 
Nickelback takes top honors with "How You Remind Me" (Roadrunner), a song 
that spent four weeKs at No. 1. That was far from the longest reign in the chart 
year, but the song was in the top 1 0 for 22 weeks and had a slow descent before 
disappearing after a 49-week run. When Lifehouse had the No. 1 song of 2001 with 
"Hanging by a Moment," it was the first male rock outfit to have the top song on 
an annual recap since 1988, when Chicago dominated with "Look Away." 

On the album side, Eminem is the first solo artist to have the No. 1 title of the 
year since 1996, when Jogged Little Pill by Alanis Morissette led the list. Eminem 
is the first solo male artist to have the No. 1 album of the year in a decade: The 
last male artist to do so was Garth Brooks, who topped the 1992 recap with Ropin 
the Wind. The Web/Aftermath release The Eminem Shore is the rapper s best show- 
ing on an annual recap; in 2000, The Marshall Mathers LP ranked third for the 
year. Here's a closer look at the top formats: 

It's deja vu all over again on the recap of the Hot 100. Aside from Nickelback suc- 
ceeding Lifehouse in pole position, the runner-up song of 2002 is by a new female 
artist having a breakthrough single, just like in 2001. Last year it was Alicia 
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Keys at No. 2 with "Fallin'." 
and this year it's Ashanti with 
"Foolish" (Murder Inc./ AJM). 

Uist year's No. 3 song, Janet's 
"All For Yon." had a seven- 
week reign; so did Nelly's 
"Hot iii Herre" (Fo' Reel/ 
Universal), this year's third- 
ranked hit. 

Nickelback is the first 
Canadian act to top the Hot 
100 annual tally since 1991, 
when Bryan Adams was No. I 
for the vear with "(Everything 
I Do) 1 Do It lor Yon." The 
triumph of "How You Re- 
mind Me" brings to an end 
the four-year streak of U.S. 
artists lopping the year-end 
summaries. Next, Cher, Faith 
Hill and I.ifehouse had the 
top tunes of 1998-2001. 
Before that, Spain's Los del 
Rio and the U.K.'s Eiton [ofui 
were No. I in 1996 and 1997. 
respectively. 

The two artists who domi- 




kellv Clarkson was voted by 
the public as the winner of 
the TV series American Idol. 
RCA rushed her single into 
stores, and "A Moment Like 
This" easily tops the Hot 100 
Singles Sales recap. Instead 
of dropping like a stone 
when sales declined, her 
song remained high on the 
Hot 100 as airplay increased 
over a period of weeks. 
Youthful newcomers B2K 
have the second-best-selling 
single of the year with "Uh 
Huh" (Epic), and Mr. Cheeks 
ranks third with "Lights, 
Camera, Action!" (Universal). 
The events of Sept. 1 1 . 2001 . 
continued to reverberate into 
2002. allowing Whitney 
I lotlSttHl's " The Star Spangled 
Banner" (Arista) to rank 
ninth for the year and Lee 
Greenwood's "Cod Bless the 
U.SA" to place 1 Ith.TheHol 
100 Airplay recap bears great 
resemblance to the Hot 100 
summary, with an identical 
top four. For the first time in 




I'L.n.ll II ,//,, 



nated pole position on the Hot 100 for most of 2002 
each have two songs in the year-end top 10. Aside from 
her second-place finish with "Foolish," Ashanti ranks 
No. 7 as Fat Joe's featured guest on "What's Luv?" 
(Terror Squad/Atlantic). Nelly is No. 3 with his fust 
chart-topper. "Hot in Herre" (Fo' Reel/Universal), and 
No. 4 with his second No. 1 hit. "Dilemma," which fea- 
tures Kelly Rowland. It's the first time since 2000 that 
two artists have two hits apiece in the annual top 10. hut 
only if you stretch a point. Thai year, Santana Icaturing 
Rob Thomas was No. 2 with "Smooth," and Santana 
featuring the Product GftB was No. 3 with "Maria 
Maria." At No. 9, matchbox twenty, including Thomas, 
charted with "Bent." It's also the first time since 2000 
that one artist has two songs in the top five. That year, 
Santana was No. 2 with "Smooth" and No. 3 with 
"Maria Maria." This time. Nelly holds down two con- 
secutive positions, at No. 3 and No. 4. 
The only artist in the 2002 year-end top 10 to repeat 



from a previous year is Usher. "U Got It Bad" (Arista) is 
No. 8, one slot higher than the position achieved by his 
"Nice & Slow" in 1 998. The year 2002 was a gcxid one for 
new female artists. Aside from Ashanti, Vanessa Carlton, 
Avril Lavigne ami Michelle Branch also had success on 
the Hot 100. Carlton has the No. 9 song of the year with 
her first single, "A Thousand Miles" (A&M/lnterscope). 
Lavigne comes in at No. 13 with "Complicated" (Arista), 
and Blanch is No. 23 with "All You Wanted" 
(Maverick/Warner Bros ). Despite (he success of these 
women, only two of the top- 1(1 hits of the year are by 
exclusively female acts (and two more feature women as 
guest performers). In 2001, half of the top 10 was by 
exclusively female acts, with one additional co-ed title. 

Sales and airplay continue to he two dillerenl worlds, 
as what consumers purchase and what radio stations 
play have little convergence. One exception is the best- 
selling single of 2002. At the beginning of the summer, 
she was unknown, but, just after Ijbor Day, Texas-born 



four years, the No. I Hot 100 act is not a girl group. 
Between them. Destiny's Child and TLC have owned 
first place since 1999. But there's nary a girl group 
among the lop SO artists of 2002. Ashanti comes in first, 
followed by Nelly and Usher. That makes Ashanti the 
lop female, followed by Pink and Mary J. Blige. That's 
a completely different top three from 2001 . Nelly is sec- 
ond among all artists, and thus the top male artist, fol- 
lowed bv Usher and Ja Rule. I^isl year. Ja Rule was first, 
and Nelly was second (followed by Shaggy). The top 
group is Nickelback. followed by Puddle of Mudd and 
Creed. 

The top Hot 100 producers for the second consecu- 
tive year are the Neptunes, responsible for 18 hits, five 
more than their closest competitor. The duo's biggest 
2002 successes include Nelly's "Hot in Herre," LL Cool 
J's "Luv U Better" and |ustin Timberlake's "Like I Love 
You." Murder Inc. founder lrv Cotti seemed lo own 
the top two slots on the chart for weeks on end; he is the 
No. 2 producer of the year based on 12 hits. Timbaland, 
a.k.a. Timothy Mosley. repeats from last year in third 
place. 

The top Hot 100 writers are Pharrell Williams and 
Chad Hugo of the Neptunes. and Chad Kroeger. None 
were in the top three last year or even the top 10. The 
top two publishers are both F.MI-owned: F.MI April and 

(Continued on [tage YE-10 



This year's annual Critics' Choice poll, in which the Billboard staff picks 
its favorite albums of the year, will appear exclusively online as part of 
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Alan Silvestri 

BEST ORIGINAL SONG 
"Hawaiian Roller Coaster Ride" 

Written by 

Alan Silvestri and Mark Keali'i Ho'omalu 




K *** . Copyrighted material 

»!!" * » I 



thf. YEmr in Mi,iSie 2er 



YEAR IN CHARTS 

Catiuaui fnm page YE-H 

EMI Blackwood, finishing in the 
same order as (hey did in 2001. 
Thai makes EMI Music the No. 1 
publishing corporation again. 

The No. 1 Hot 100 imprint is 
Arista, stealing the crown from 
Columbia, which was No. I in 
2000 and 2001 . [DJMG is die No. 
1 label. Like the Hot 100 recap, 
the year-end album top 10 only 
includes one artist who was in last 
year's top 10. Nelly's Country 
('•minnmr was the No. 10 album of 
2001 ; he ranks No. 3 in 2002 with 
Xcllyville (Fo' Reel/Universal). 
There is a franchise that repeats: 
Now S is No. 9. Last year, Now 5 
was No. 4. One of these years, 
they'll place in the same number 
as the title of the album. Last 
year's top soundtrack is also this 
year's top soundtrack, with a 
major difference. In 2001, U 
Brother, Where Art Thou* (Lost 
Highway/Mercury) was No. 23, 
and in 2002 it is No. 6. It's the 
highest-ranking soundtrack on 
this annual recap since 1998, 
when Titanic was No. 1. While he Nrffj 
didn't finish in the top 10. Elvis 

Presley is included on the album recap of 2002, lor the 
first time since 1973, when Aloha From Hawaii Via 
Satellite w as the No. 28 album of the year. Elvis: 311 #1 
Hits (RCA) tanks No. 36 for 2002. It's not as high as the 
Beatles' /, which was the No. I album of 2001, but it's 
still nice to have Elvis back on the list. He's just eight 
rungs higher than Pink Floyd, No. -44 with tlchoes-Thr 
Best oj I'ink Floyd (Capitol). 

The top Billboard 200 artist is Eminem, followed by 
Creed and Nelly. After Eminem and Nelly, the third- 
placed male artist is Ludacris. The top solo females are 
Pink, Britney Spears and Shakira. Following Creed and 
Linkin Park on the list of top groups is Nickelback. The 
label champs are all repeats from 2001 . The top imprint 
is Columbia, the leading label is Interscope, and the No. 
1 distributor is Universal. 

Combining the Hot 100 and the Billboard 200, Nelly 
is the No. 1 artist, followed by Ashanti and Eminem, 
The top groups are Creed, Nickelback and Linkin Park. 
Epic is the top combined imprint and Interscope the 
No. 1 label. 

THE YEAR 
IN R&B/HIP-HOP 

Is it a coincidence, or a surefire way to be successful? 
You decide. The top five artists on the recap of the Hot 
R&B/Hip-Hop Singles & Tracks chart and the top five 
artists on the recap of the Top R&B/Hip-Hop Albums 
chart all share something in common: They go by one 
name. The year 2002 found hip-hop, rap and R&B 
moving more and more into the mainstream, with top- 
40 radio resembling R&B radio more than ever before. 
'There are still genre hits that don't cross over, but they 
are tare. 

A newcomer on the I lot 100. Ashanti made her R&B 
chart debut in 2001, when she guest-starred on Big 
Pun's "How We Roll." So, while she's not technically a 
new artist, she still had extraordinary success, with six 
songs in the top-40 portion of the annual summary, 
including the No. I song of 2002, "Foolish." It's the first 
instance anyone can f ind of an artist placing six songs in 
the top 40 of an annual R&B recap. After "Foolish," 
Ashanti is No. 7 as a featured artist on Ja Rule's "Always 
on Time" (Murder. Inc/Def Jam). She's also a guest on 





Fat Joe's "What's Luv?" at No. 1 7. Her solo titles "Baby" 
and "Happy" are Nos. 32 and 40, respectively. She is 
also among the featured artists on "Down 4 U" at No. 

38. 

The artists in second, third and fourth place were all 
in the top 10 of 2001. For 2002, Usher is No. 2 with "U 
Don't Have to Call" (Arista). I .ast year, he was No. 6 with 
another U-turn, "U Remind Me." This year. Musiq is 
No. 3 with "Halfcrazy" (Del Soul); in 2001, when he was 
still known as Musiq Soulchild, he was also No. 3, with 
"Love." Nelly's 2002 hit "Hot in Herre" is No. 4 for the 
year, while "Dilemma," with Kelly Rowland, is No. 6. 
Last year, Nelly was also No. 4 for the year, as a special 
guest on the Jagged F.dge hit "Where the Party At." 

One notable name on this year's recap is Michael 
Jackson, No. 12 for 2002 with "Butterflies" (Epic). The 
last time a Michael Jackson song was this high on an 
annual summary was in 1983, when "Billic Jean" was 
the No. 2 song of the year and "The Girl Is Mine," his 
duet with Paul McCartney, was No. 6. Just as in pop. 
sales and airplay do not have a lot of overlap in R&B 



and hip-hop. Newcomers B2K 
have the best-selling single of 
2002 with "Uh Huh" (Epic), 
which didn't make the airplay list 
at all. On the overall recap, "Uh 
Fluh" ranks No. 78. The airplay 
survey is closely aligned with the 
overall recap: The top eight titles 
are the same on both lists. 

The most successful artist of 
2002 on Hot R&B/Hip-Hop 
Singles & Tracks is Ashanti, with 
seven titles charted. Usher is sec- 
ond, and Nelly is third. Rounding 
out the top three male artists is 
Musiq; completing the top three 
females are Aaliyah and Faith 
Evans. The top group is B2K. 
The top writer is Pharrell 
Williams ol the production team 
known as the Neptunes. He 
moves up from third place last 
year. Timothy Mosley. the real 
name of Timbaland, is second for 
the second year running, and 
Chad Hugo is third. The top 
three producers are the same as 
on the Hot 100 recap, but in a dif- 
ferent order. The Neptunes are 
still first, but Timbaland is sec- 
ond, and Irv Colti is third. The 
Neptunes and Timbaland fin- 
ished in that same order last year. 
Epic is the top imprint, and the Island Del" Jam Music 
Group is the leading label. EMI April and EMI 
Blackwood are the top two publishers, and EMI is the 
leading publishing corporation, all repeating their 
positions from 2001. 

The Top R&B/Hip-Hop Albums chart has the same 
No. 1 as The Billboard 200: The Eminem Show leads the 
way. Rap prevails on this recap, as Ludacris is No. 2 
with Word of MouJ (Disturbing tha Peace/Def Jam 
South). Nelly is No. 3 with Nellyville, Nas is No. 5 with 
Stillmalk (III Will/Columbia). Ja Rule is No. 6 with Pain 
Is Love (Murder Inc/Def Jam), and Busta Rhymes is 
No. 9 with Cenesis (J ). The only female in the top 1 0 is 
Ashanti, No. 3 with her eponymously titled debut. 

As on the singles recap, Michael Jackson did well in 
2002. Invincible made it into the top 10 at No. 8, 
Jackson's highest-ranked year-end album Dangerous was 
the No. 3 album of 1992. The top album artists are 
Eminem, Nelly and Ludacris. At No. 4, Ashanti is the 
top female, followed by Mary J. Blige and Alicia Keys. 
The top group is Big Tymers, followed by Nappy Roots 
andOutKast. Columbia is the top imprint, while Island 
Def Jam Music Croup repeats as the top label and 
Universal repeats as the No. 1 distributing corporation. 

Combining singles and albums, Ashanti is the No. 1 
artist. Nelly, Usher and Ludacris are the next three. 
Rounding out the top three females are Aaliyah and 
Faith Evans. Epic is the top imprint and Island Def Jam 
Music Croup the hottest label. 

THE YEAR IN 
COUNTRY 

It was a great year lor Knoxville-born Kenny Chesney, 
who made his chart debut in 1993. Since that time, he's 
had five No. I hits, capped by the longest-running chart- 
topper of his career, " The (kx>d Stuff" (BNA). That hit is 
the longest-running No. I of 2002, at seven weeks, and is 
the No. 1 song of the year. It's the first time Chesney has 
had the No. 1 song of the year, and it's his highest year- 
end placing since last year, when he ended up in third 
place with "Don't Happen Twice." 

It was also a gTeat year for a Georgia native who first 
appeared on the country charts in 1989. Since that 
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BEST ORIGINAL SCORE 
James Newton Howard 



BEST ORIGINAL SONG 
'I'm Still Here (Jim's Theme)' 

Written by 
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lime, Alan Jackson has had 20 No. I 
hits on Hoi Country Singles & 
Tracks, the most rcccnl being the 
No. 2 song of 2002. "Drive (For 
Daddy Gene)" (Arista). Jackson has 
three titles in the lop 40 songs of the 
year. "Drive" represents Jackson's 
highest ranking on an annual recap 
since 2000, when he had the No. 1 1 
song of the year. "It Must Be love." 

This year. Chesney leads a list 
dominated by the men of country 
music. There is only one song by a 
female artist in the top 10: Martina 
McBride has the No. 9 hit. with 
"Blessed" (RCA). It's a downward 
trend for the distaff side: Last year, 
there were two songs by females in 
the top 10. and two years ago there 
were five. 

Solo artists continue lo be strong in 
country. The highest-ranked song of 
2002 by a group is "Beautiful Mess" 
(Arista). No. 8 for Diamond Rio. with 
Rascal Flatts next up at No. 15 with 
"I'm Movin' On" (Lyric Street). 

In a tight race, Toby Keith finishes 
as the No. I artist on the Singles It 
Tracks recap. Keith was second last 
year. Alan Jackson is second, fol- 
lowed bv George Strait. The top 
females are Martina McBride. Sara 
Evans and Jo Dee Messina. The lop 
duos or groups are Brooks & Dunn. 
Dixie Chicks and Rascal Flatts. 

l^isl year's No. 1 songwriter takes < 
that honor again: Alan Jackson, fol- 
lowed by Craig Wiseman and Tom Shapiro. Continuing 
its sweep of pop, RJtB and country, the No. I publisher 
is EMI April, and the lop publishing corporation is EMI 
Music, just like last year. 

After slipping from second in 2000 lo third in 2001. 
Dann Mull rebounds to become the No. 1 producer of 
2002. followed by Keith Stegall and Billy Joe Walker. Jr. 
Repeating a win from 2001. Arista is the leading 
imprint and label. 

For the third year running, LeAnn Rimes' "Can't 
Fight l he Moonlight" (Curb) is among the year's best- 
selling singles. The C-nyole I gh song was No. 6 in 2000 
and No. 1 tin both 2001 and 2002. The sales chart is 
filled w ith songs influenced by the events of Sept. 1 1. 
2001. I.ee Greenwood is No. 2 with "Cod Bless ihc 
U.S.A." (Curb), Aaron Tippin is No. 3 with "When the 
Stars and Stripes and the Eagle Fly" (Lyric 
Street/Hollywood), and Ray Stevens is No. 5 with 
14 Osama- Yo" Mama" (Curb). LeAnn Rimes is the No. I 
sales artist for the second year. Lee Greenwood is No. 2. 
and Aaron Tippin is No. 3. Al No. -I, the Dixie Chicks 
are the top group on the sales recap. Curb encores 
as the No. 1 sales imprint, and this year it is also the 
leading label. As it was in 2000 and 200 1 . WEA is the lop 
distributing corporation. 

History is made on the country album summary. For 
the first lime, a soundtrack is the No. I album of the 
year. Last year's No. 2 album. O Brother, Where Art 
Thou";, is No. I for 2002. Previously, the highest-ranking 
soundtrack on a year-end recap was Hope Flints, which 
ranked No. 4 for 1998. 

The No. 2 album of the year is Garth Brooks' 
Scarecrow (Capitol). It's his best showing since Double 
Liiv was the No. 2 album of 1999. 

Another historical note: For the first time, an Elvis 
Presley album is in I he lop 10 for the year. Elvis: VI #/ 
Hits is No. (). The No. 1 album artist of 2002 is Alan 
Jackson, his besi showing since 1997, when he was the 
Top Country Artist-Male. Garth Brooks is second, his 





highest-ranking since he was No. I in 1998. Toby Keith 
is the third male artist on dial list, at No. 3. The top 
females are Faith Hill, Martina McBride and Lee Ann 
Womack. 'The top group is the Dixie Chicks, followed 
by Rascal Flatts and Brooks & Dunn. Historical note 
No. 2: Elvis Presley is the No. 6 artist of the year. Tile 



label champs are all different from 
2001. Arista is ihc lop imprint, RI.G is 
die leading label, and Universal is the 
No. 1 distributing corporation. 

Combining singles & tracks with 
albums, Alan Jackson is the No. 1 
artist, followed by Toby Keith and the 
Dixie Chicks. Martina McBride is the 
top female. Arista is the most success- 
ful imprint, and the RCA Label Group 
leads the label list. 

ADULT 
CONTEMPORARY/ 
ADULT TOP 40 

For the fourth time in the last five 
years, the No. 1 Adult Contemporary 
song of the year is by an international 
artist. Enrique Iglesias. a native of 
Spain, lakes lop honors with "Hero" 
(Into si ope), a song that enjoyed an 
extraordinarily long life on ihe chart 
alter becoming associated with the 
events of Sept. II, 2001. "Hero" 
advanced to No. 1 on the AC chart the 
week of Dec. 8. 2001. and had a 15- 
week non-consecutive reign. The No. 
2 AC song of ihe year is also about a 
hero, l ive loi Fighting nevei went in 
No. I with "Superman (It's Not Easy)" 
(Aware/Columbia), but the song 
peaked al No. 2 and also enjoved a 
long chart run. 

In third place is die song that set the 
record for the longest-running No. 1 
AC hit of all lime. Celine Dion's "A 
New Day Has Come" (Epic) moved 
into pole position the week of March SO and remained 
there for 21 weeks, shattering die 19-week record set by 
Dion's "Because You Loved Me" and tied by Phil Collins' 
"You'll Be in My Heart." 

One major change in ihis year's AC recap: the fading 
of boy bands in this genre. There isn't one to be found 
iii the top 10 songs of 2002. The highest-ranked is 
"Drowning" (Jive) by the Backstreet Boys at No. 18. fol- 
lowed by "All or Nothing" (J) by O-Town at No. 22. For 
four years in a row . from 1998-2001, the Backstreet Boys 
were the No. 2 artist of the year. This lime, they're not 
ill ihc top 10. 

Powered by "A New Day Has Come" and the follow- 
up, "I'm Alive," l-is Vegas-bound Celine Dion is the No. 
1 AC arlisl of 2002. It's the first time she has captured 
this crow n since 1998. The lop lemales after Dion are 
Enya. Dido and Lee Ann Womack. The No. 2 artist of 
the year is Enrique Iglesias. 'The oilier lop male artists 
are Man Anthony and newcomer Josh Groban. Five l<>r 
Fighling is No. 3 — and the top duo or group, followed 
by matchbox twenty and lonestar. Columbia is the dom- 
inant imprint and label. 

'There wasn't a lot oT change al die top of the Adult 
Top 40 chart ill 2002. Only live songs advanced lo No. 
I during the chart year. The second of those five 
turned out to be the second-loiigesl-running chart- 
topper of all time in this format and the No. I song of 
the year. "Wherever You Will Go" (RCA), the debut hit 
by the Calling, remained on lop for 23 weeks. Another 
act with a debut hit is No. 2: Nickelback. with "How- 
Yon Remind Me" (Roadrunner). The third song to 
advance to No. 1 during this chart year, "Soak Up the 
Sun" (A&M/ Interscope) by Sheryl Crow, is No. 3. 
Crow's labehnale. Vanessa Carlton, is No. 4 with her 
first hit. "A Thousand Miles." Rounding out the lop 
live is ihe fourth song to move into pole position. 
"Complicated" (Arista) by Avril Lavigne. She has the 
longest-running No. I bit bv a solo female artist in the 
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THEYEAR 
EST BUSINESS: 

LABELS GRAPPLE WITH ARTIST RIGHTS AND LEADERSHIP CHANGES 
AMID DECLINING SALES 
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in is and BMC Heritage. Terms of the J acquisition were 

not disclosed. At the time it was formed, sources valued 
the label at SI 70 million. 

Meanw hile, the company also purchased Zomha Music 
Group lor $2.74 billion, the result of a "put" option in 
the existing BMG-Zomba alliance that required 
Bertelsmann unit to acquire it. Olive Calder resigned as 
Zomba chairman/CEO hut will stay on in an advisor) 
role for six to 12 months, working out of Zomba's ollices 
in New York and London. 

BMG already owned 2(19! ol Zomba's recording busi- 
ness and '25' 'i ol its publishing business. I he deal makes 
BMC the world's third-largest music publisher. 

There are no current plans to integrate Zomba into 

the BMG label group. 

At F.M1. the company spent the veal Irving to shed its 
image as a "record company" in favor of what CEO Alain 
Levy calls being perceived as a "music company." Muc h 
ol that effort centered around a cost-cutting initiative in 
which the company reshullled its senior management, 
merged mam of iis hatk-oflicc functions and I rimmed 
20%, or 1,800 staffers, from its ranks globally. 

CoH-CUtting efforts were also pursued at other majors 
as well. 

In notable label news. Sean "I". Diddy" Combs' Bad 
Bov Entertainment cut ties with Arista Records and con- 
tinues (o look for a new home, w hile Warner Music 
GrOUD announced thai Jason Floin's Lava Records 
imprint would be expanded to a full-Hedged label. 

ENRON IMPACT 

The vears's bell-tighlening was a product in part of 
the larger investment fallout from the Enron account- 
ing scandal. Reverberations from the scandal and over- 
all market volatility in the media sector drove down the 
value of publicly traded media companies. Il also led to 
the departure of three of the leading ( T.< )s on the media 
landscape: AOL Time Warner's Gerald Levin. Vivendi 
UniversaTs Jean-Marie Messier and Bertelsmann's 
Thomas Middelholf. 

ARTISTS VS. LABELS 

Record-industry accounting also came under lire dur- 
ing the fall in California state senate hearings. 

The debate yvas the result of artists' claims — led by the 
likes of Recording Artists Coalition founder Don 
Henley — that, as a result of underpayments, it has 
become the industry standard for artists to audit record 
companies to ascertain how much they are owed — a lux- 
ury only top-selling artists can afford. Many mid-level 
acts are left without any means of being properly com- 
pensated, fhe recording industry contends that artists 
are properly paid and that audits and litigation are tac- 
tics used to negotiate better deal terms. 

The issue was just one of a number of clashes between 
labels and artists, who also butted heads over even thing 




from the seven-year statute to the work-foi-hire issues. 

California Sen. Kevin Murray (l)-Culver City) intro- 
duced a bill in January that would have repealed the 
musu industry's exemption i<» the states seven-yea) 
Statute*" fhe exemption to the Statute allows record com- 
panies io sue artists fot undelivered albums il the) exit 
their contracts after seven years. 

Murray later rescinded the bill, saying he will intro- 
duce a legislative pac kage on artists' rights in 20(Kt that 
will encompass the seven-year repeal lull and measures 
pertaining to label accounting practices and artists' 
health < at c- and pc-nsii in benefits. 

Artisls'-rights legislation was also introduced in the 
New York Stale Assembly . 

PARTNERSHIPS WITH ARTISTS 

Despite the sometimes contentious relationship 
between artists and labels, record companies also found 
themselves moving to create more partnership-based 
ventures with artists, where they are involved in every- 
thing from merchandising to louring to publishing. 

Examples ol new dealmaking Irelween .u i i>i s and labels 
include the contract Robbie Williams inked with EMI. 
EMI said that, ill addition to Williams' recordings, it 
would benefit from his touring, publishing and mer- 
chandising activities. 

Labels are also collaborating with artists on everything 
from Internet fan clubs to sponsorship deals with glob- 
al consumer brands. 

DISTRIBUTION CHANGES 

On the distribution front, there yvere also some high- 



profile executive shuffles amid ongoing efforts to max- 
imize the deployment of stall, backroom cost -culling and 
technological issues. 

The former chairman of the Island Defjam Group, 
Jim Caparro, was tapped to head WEA Inc., replacing 
Dave Mount, who retired. Meanwhile, Phil Quartararo, 
formerly president of Warner Bros. Records, was hired 
to lead EMI Music Distribution I EMDl in the role ol VP 
of EMI Recorded Music North America, replacing 




Richard Cottrell. Quanararo oversees die sales and mar- 
keting components of EMD but not the distribution 
plants and manufacturing. 

The appointments have Ijeen billed as setting the stage 
for future streamlining in the distribution business. Prior 
to taking his position at WEA, Caparro was a proponent 
of merging physical distribution and manufacturing to 
achieve economies of scale. lie tried to sell the concept 
of creating a new company that would handle manu- 
facturing and fulfillment lor two or three majors, but 
thai clien t was eventually rebuffed by those majors. 

RETAIL SHIFTS 

Meanyvhile, al retail, an increasing amount of spec ial- 
ty chains found themselves cutting back the number of 
stoi es they had open in response to leaner limes and a 

Continued on page YE-85 
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VETERANS RULE THE ROOST, WITH 
SIR PAUL LEADING THE PACK 



BY RAY WADDELL 



~% uring the uncertain limes of 
m 2002, concert-goers opted tor 
familiarity, as evidenced by ilie 

m M list of veteran acts ted by Sir Paul 

■ M * McCartney that dominate the 
year's list of lop-grossing tours. 
Fourteen of touring's top 25 acts of 2002 
were active ai some level in 1972. While 
such career sustenance is impressive, the 
seasoned nature of I he lop lours also hcgs 
the question: Who will lake their place in 
the years to come? 

Among the best off the best, this was a year 
of household names: McCartney, the 
Rolling Stones. Billy Joel and I lion John, 
Cher, Neil Diamond. Aerosmilh. the Kagles, 
Crosby. Stills. Nash & Young, the Who, 
Jimmy Bullcll ami Bruce Springsteen all 
kept the turnstiles spinning. 

And. it 2002 was somewhat of a slalenicnl- 
making year lor more recent Iv developed 
acts like Dave Matthews Band (who nutdrew 
everybody). Blimey Spears and Creed, the 
old warhorse nature of the most lucrative 
lours is a big red llag lor the industry at large. 

"I think this is cause lor concern." says 
Arthur Kogcl, president of touring lor Clear 
Channel Entertainment. " If you look at the 
touring business and these long-standing 
career artists at thai highest level, what it's 
really saying on a hig-picture Oasis is these 
acts are still carrying the business lo a 
tremendous degree. In the long term, thai 
mav be a real problem that we lace." 

Most agree thai lite industry is in unchart- 
ed waters. "You didn't see this 20 years 
ago — 55-year-olds going to arenas to see 
Mitch Millet or Kabian," notes Dennis Aria, 
president of Artists Croup International. 
"This is really a new phenomenon. This 
generation built careers and is now sustain- 
ing careers." 

As to whether new acts will draw echo- 
boomers 20 years from now. Aria istr't sure. 
"This may only be a moment in lime. Right 
now, the Rolling Stones are our leaders. 
They're showing us all vou can be in your 
60s and still rock 'n' roll." he says. 

Others are more optimistic. "Look at Dave 
Matthews — he could still be here 20 years 
from now," says Peter I.uukko. president of 
Comcast-Spectacor Ventures and chairman 
of Global Spectrum. "1 don't think it's so 
bad. I think we'll see some acts thai contin- 
ue lo grow." 




Paul MtOatm 



PAUL IS KING 

F.ven in a field of heav y weights. Sir Paul McCartney 
reigned supreme, raking in a world's-best $126.2 mil- 
lion. Hugely successful both critically and commercially, 
McCartney delivered on a Super Bowl promise to tour 
Not ih America for the lirsi time in nearly a decade, with 
spring and fall legs taking in $9N.N million domestically 
and adding another S27.5 million from dates in Mexico 
and Japan, according to Billboard Boxscores. In record- 
setting fashion, the former Beatle proved he can still 
ignite mania, averaging mot e than S2 million pet night's 
work in 2002. 

"Nobody goes nut [on tour) to lose money, but the 
main thing is the audiences are hav ing f un," McCartney 
told Billboard as the tour neared completion. "In some 
ways. |the response] has reminded me ol the early 

Beatles tours." 

The lour was produced primarily by CCK. with 
Concerts West and House ol Blues also getting in on the 
action in a unique tout ing model orchestrated by long- 
time McCartney tour director Barrie Marshall. "It has 
been truly phenomenal and a unique experience," says 
Marshall. " litis was a tour irith America, nol of America. 

Mexico was off the scale in response. 
We thought Japan would be very 
restrained and polite — the audiences 
stood up from start lo finish." 

McCartucv appeals to be leaning 
toward even more concerts in 2003 
and told Billboard. "I'm surprised I 
still love doing this as much as I do." 

ROLLING ALONG 

In an ambitious logistical move, the 
Rolling Stones rolled out three distinct 
productions for their 2002/2003 Licks 
tour, one each for stadiums, arenas 
and theaters. Alter posting $750 mil- 
lion in box-office lor the 1000s. 
Michael Colli, president ol tour pro- 
moter (with CCE) Grand Entertain- 
ment, broke with tradition and opted 
not lo report Stones box-ollice num- 
bers to date. But, even with the small- 
er venues on the route, industry 
sources confirm that the Stones will 
have taken ill some S00 million and 
played to about 700.000 people bv 
Boxscores' deadline, and the tour is 
projected to pull out $ 120 million from 
North America before ii turns inter- 
national early next year. Cohl says 
they tried to be as conservative as pos- 
sible with ticket prices, given (In- 
expensive production. "If people think 
$90 is loo much lor the Rolling Stones, 
they have no sense of reality to them," 
he said in an earlier interview. 

CHER AND CHER ALIKE 

Unlike the Stones. Cher's camp dili- 
gently reported results from hcrCCF- 
produced 2002 lour, and the results 
have been impressive. Cher's lengthy 
Farewell lour is one of the top treks in 
the world, w ith grosses totalling $67.6 
million for the year. The lour was 
marked by multiples and added dates. 
"So many cities sold out right away that 
it seemed we should have done more 
shows," Cher said earlier this year. 
"We originally did just two Madison 
Square Gardens, and now we're doing 
two more. It's the same in Boston. 
Philadelphia, Chicago and a lot of 
other places. I'm only doing one 
farewell tour, and nobody said that it 
had to be brief." 

Ctmlimwd on page YE- IS 
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TOP TOVRS 
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Cher will extend the nun indefinitely 
into next year. "This has been the best 
Cher has ever been," says tone producer 
Brad Wavra of CCE. "If this is the culmi- 
nation ofa life's work in music, she is rep- 
resenting ii well on (his lour. The shows, 
the audiences, the performances have been 
out of this world. When she says it's the 
Chcr-est show on earth, she means it." 

PIANO MEN 

In what amounts to the greatest co- 
hcadliniug team of all lime, Billy Joel and 
Ellon John arc again some ol the lop per- 
formers of the year, with 34 arena dates 
that grossed $(>(> million. Born as a stadi- 
um lour ol' Australia, Japan and North 
America in 1091, Joel and John have 
developed into a boomer franchise for are- 
nas, averaging about $2 million per night. 
" This tour was the first real big test after 
9/1 1 and has proved to be one of the ulti- 
mate shows that the buildings and com- 
munities want." says Alia, Joel's booking 
agent. "These artists work very well togeth- 
er. This is one of the few times that one- 
plus-one equals live." 

Concert-goers did not balk at tickets 
priced $35 to $85, with gold-circle ducats 
in the $175 range, and box-office records 
were often shattered. "We broke the state 




ft 




records in Pennsylvania. Florida, Massachusetts and 
Connecticut for the biggest concert grosses ever in those 
states," Alia says. The lour was promoted in each mar- 
ket by CCE. and plans call for more dales in '2003. 

DAVE'S WORLD 

While it seems like Have Matthews Band has been 
camping out among the top tours for years, the group 
actually only first cracked the lop 10 in 1999. And. allci 
years of steadily adding more stadiums to the route, 
DMB kepi 2002 louring efforts to sheds and arenas. 
Even so, more people saw Dave Matthews Band this year 
than any other act on the planet, with some 1.4 million 
passing through the gales to the tune of $52.8 million. 
As it stands, DMB is still carrying the torch fin modern- 
rock bands, proving lo have serious legs, and eschewing 
Stadiums this y ear was a t ali ulated move, not a reaction 
to demand. "We played these big stadiums several years 
in a row-, and [the band) decided lo come back and do 
something more intimate ibis year," says Chip Hooper. 
DMB's agent at Monterey I'eninsula Artists. " Tickets sold 
quicker than ever, with absolutely no resistance." 

I looper says there is no secret lo DMB's ongoing suc- 
cess, which is never dependent on radio or retail prod- 
uct. " These guys are just one of the greatest live bands 



in history." he says. "Night after night, they go out and 
do phenomenal show s." 

DIAMONDS ARE FOREVER 

In the midst of other more high-profile tours, Neil 
Diamond ($52.3 million). Aerosmith ($39 million), the 
Eagles ($34.9 million), Crosby, Stills, Nash & Young ($35 
million) and Jimmy Bulfctt ($27.8 million) all turned in 
hugely profitable lours. Tor Diamond, his Three Penny 
Opera tour was just the latest in a long suing of lucra- 
tive outings. The lour had raked in another $27 million 
in 2001 . taking its total to $S0 million. But. for the artist, 
this was no typical tour. 

" This was special, in the sense that it really became 
more than a tour after the 9- 1 I tragedy." Diamond lells 
Billboard. "I got a sense that people were reallv in need 
of not so much entertainment, but to gel on with their 
lives. It started as a tour and ended as a mission." 

Diamond initially didn't intend to work so much. 
"Once I realized what was going on out there. I called 
|tour directors! Sal Bonafedc and Jeff Apregan and lold 
them to fill up my dance ( aid. I don't know if I could 
do it again, but I lelt it was necessary ." 

Dan Weiner, responsible agent for Aerosmith at 
Monterey Peninsula, says he's "not surprised at all" that 



Aerosmith ended up among touring's upper 
echelon again in 2002. "I think they do a bet- 
ter show than anybody," says Weiner. "'They 
managed to stay contemporary, and they're 
willing to get great support and give people 
their money's worth." 

Aerosmith played both arenas and sheds 
successfully, "We took advantage of all 
opportunities/ says Weiner. "When the 
weather held up, we played indoors, and 
Aerosmith has alway s been very strong in the 
sheds. In some markets, we managed to play 
both." 

The CSNV2K reunion tour in 2000 gar- 
nered much attention, and the group came 
back strong again this year, drawing 438,022 
f rom just 40 shows. CSNV averaged a stout 
$871,358 per night this year. The Eagles 
managed lo pull just under $35 million from 
secondary- and tertiary-market arenas in 
2002, all in preparation for a full-blown 
major-market run next year. "We would 
have been No. 1 if we had played more 
dates," says Eagles manager Irving AzofT. 
"Next year, we'll make sure we do." The tour 

"could not have gone better," Azof! adds. 
"The band never played or sounded better. 

They 're an arena-only band now." 



CREED OF THE ROAD 

In a tour often marked by cancellations, 
postponement* and rescheduling, Creed still 
managed lo get in more than 80 shows, mov- 
ing into the big leagues of rock touring in the 
process. Creed came in with $37.1 million 
and 889,828 attendance from 81 shows, enough for die 
band lo crack die top 10 for the first lime. 

"It's been a year of ups and downs," says Ken 
Fermaglich. agent for Creed al the Agency ( iroup. refer- 
ring to dales moved or lost due lo a car wreck. Scott 
Stapp's upper respiratory infection and the death of gui- 
tarist Mark Trcmonti's mother. "With all the havoc, it's 
amazing we still got in this many dales. But this is a band 
with a loy al Ian base, and I doni believe anyone who saw 
the shows was disappointed at all." 

BRUCE AND BRITNEY 

Tor Britney Spears, 2002 was .statement-making time, 
as the former leen queen turned arena-level pop diva in 
her own right, churning out $43.7 million from 53 
shows. 'N Sync ($34.0 million), die Who ($28.0 million). 
Barry Manilow ($23.9 million). Bruce Springsteen & The 
E Street Band ($25.3 million) and blink- 182/Gi ecu Day 
($20 million) all turned in healthy numbers. Ozzlesl was 
die lone festival tour among die lop. grossing $26.3 mil- 
lion from just 29 shows. 

As the top-grossing country artist, Kenny Chesney 
moved into the big leagues in 2002. earning $22.7 mil- 
lion the bard way, from 88 concerts. Chesney beat oui 
healthy grosses from George Strait ($19. (i million from 
24 arena dates), Alan Jackson ($18.8 million). Brooks & 
Dunn ($19.5 million) and Toby Keith ($21.3 million). 
"It's been a long road, but we have no plans of slowing 
il down next year," says Clint Iligham, Chesney 's man- 
ager. Chesney played mostly arenas and sheds in 2002 
and will do die same next year. "They've not seen any- 
thing yet, production-wise. We're getting ready to be an 
1 1 -semi show." 

Ten of die top 25 tours were produced exclusively In 
CCE. That is dow n from last year, when (XT. produced 
15 of the lop 25. Anschutz Entertainment Group's 
Concerts West upped its profile by involvement in the 
McCartney and Diamond tours and exclusives with the 
Eagles. Spears and Manilow. 

"Each artist and each tour is different," says John 
Meglen, co-president of Concerts West. "Rather than go 
with a cookie-cutter approach, we try lo tailor marketing, 
operations and the stalling of the tour, to lit each par- 
ticular artist's unique needs." B 
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96 Spectacular Shows- 
Over 1,100,000 Tickets Sold! 

The # 2 Grossing Tour 
of 2002! 



The Cher- est Show 
On Earth! 
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THE EUROPEAN 
CONCERT MARKET: 

THE 9/11 AFTERMATH, A DEARTH OF SUPERSTARS AND 
ECONOMIC DOLDRUMS AFFECT THE LIVE SCENE 

BY CAMILLA PHELPS 



(MpUiy 



m he year 2002 was notable for two 

• key factors affecting the live music 

m business in Europe: the economic 
M after-effects of 9/1 1 and the lack of 
ml major artists touring. 

In a cyclical business, a summer 
without a big outdoor scene is cer- 
tainly not unheard of. However, coupled with 
the effects of global recession, it has been a 
tough year for promoters across Europe. 

The big international names who did tour, 
such as Springsteen and Prince, played selec- 
tive, smaller dates. On the llipside. the arena 
circuit has been busy, and, for those who have 
l>ecn bemoaning the lack of new talent com- 
ing through from clubs and theaters. British 
bands such as Coldplay have exceeded expec- 
tations across Europe, while the new metal 
scene looks set to get even bigger over the 
next 12 months. 

Michael Rapino, CEO of music, Europe, for 
Clear Channel Entertainment, summed up 
the year, saying it "has been less about issues 
with the music business and mot e about glob- 
al economics. We came out of the 9/1 1 after- 
math, and the effects of recession and the euro 
exchange have had an impact. We estimate that interna- 
tional business has been down 25'? overall in terms of our 
touring activity." 

Rapino adds that there were no "disaster tours" and that, 
despite the* significant downturn in the touting business, his 
company will close the year on a positive financial note. 
"Weil finish the year with over 1 59f growth in revenues 
and profit," he says. 

While the Benelux market has emerged as the most con- 
sistent market for CCE, its recent expansion into Italy has 
been a little disappointing, with economics affecting tick- 
et sales. Howev er, rival Italian promoter Barley & Friends 
(B&F) has done very good business with a mixture of 
Italian and international artists. 

Claudio Trotta. director of B&-F, says 2002 was the best 
year of his entire career. "We had great international acta — 
Springsteen, the Cure. Lenny Kravitz; great Italian acts — 
Ligabue, Pino Daniele. Tiziano Ferro; the new Cornetto 
free festival and a new venture with a new partner. We are 
in a competitive market, but not all artists want to work 
with a multinational giant, particularly knowing the pecu- 
liarities of this country." 

RECESSION'S EFFECTS 

Germany was severely hit in 2002. Promoter Ossy 
Hoppe of Global Concerts sav s there was no getting awav 
from the severe effects of recession. With more than 10 
million unemployed and 11.000 companies going out of 
business in 2002 alone, Hoppe acknowledges that it has 
been a very tough year for German promoters. "We have 
huge unemployment, and we've just had the elections, 
leaving a country divided as to what the result really 
means," Hoppe explains. "There is a lot of unrest and inse- 
curity, and people at e very cautious about spending their 




money. Add to this the effect of the severe flooding this 
summer, and the whole infrastructure is sulfering." 

Plummeting share prices have also left DEAG and C I S 
Eventim, the two biggest German promoters, feeling the 
pinch. Hoppe. whose company is a division of 
Entertainment One (a Marcel Avram company, with shares 
owned by DEAG), is concerned about the state of the busi- 
ness, but says the surv ivors will pull through. 

"This was die year that was OK. It paid the bills, but I 
prefer to look forward to 2003," adds Hoppe. Global 
Concerts' revival of the hugely successful Peter Maffay rock 
opera, Tabnluga. has sold 50.000 tickets lor shows next 
November, so Hoppe and Avram are optimistic. 

A common thread in this year's touring landscape is that 
to survive leaner times, promoters need to find a balance 
between the core business of music and dev eloping new 
markets and new forms of entertainment. 

Thomas Johansson of EMATclstar, CCE's Scandinavian 
division, observes that, while the company has expanded 
its theatrical activities into comedy -and serious dramas, 
music remains the key focus. 

"It's important to have more than one leg to stand on. 
to be versatile and pan of the CCE lainily," says Johansson. 
" But I he most important aspect is music, as it is such a vast 
part of our repertoire and will remain so. The biggest pos- 
itive this year wafl how well Scandinavian artists have done 
locally and internationally." Johansson tips the 
Hellacopters as the next big rock act to come out of the 
region in 200:i. The international business in Scandinavia 
also looks buoyant for the next year, with Bruce 
Springsteen selling out 240.000 tickets in less than two 
hours, four sold-out Red Hot Chili Peppers dates and 
other confirmed shows including Robbie Williams, Iron 
Maiden, Westlife. Mark Knopfler and Tom [ones. 



In the U.K., Triple A has caned out a very 
strong niche in the ever-buoyant British pop 
market, with acts such as Wesdife selling out 
36 arena dates this year and new boy-band 
Blue selling 250,000 tickets for a pre-Chrisunas 
tour. But theatre shows like the Shaolin Monks 
are a very important part of the company's 
repertoire, as well. 

"It has been a bit of a disjointed year," says 
Triple A s Pete Wilson. "Sept. 1 1 did have a 
big effect, and people are reviewing business 
plans. Traditional promoters have now decid- 
ed that they want to do other things besides 
music in order to survive." 

The latest new venture lor the company is 
Stnr Trek: The Ad\ future, a major exhibition dial 
opened in London Dec. IS for a six-month 
run. Also on die Triple A agenda lor next year 
are more shows with Westlile, Ronan Keating, 
Blazing Squad and Blue, to name a few. 

It seems either diversification or new part- 
nerships are essential to ensure the survival of 
the fittest. In Match, Spanish promoters Gay 
Mercader and former partner/rival Pino 
Sagliocco decided to join forces once again. 
Tor 22 years we have been in competition 
with each other." explains Sagliocco, whose new companv 
is called Troubleshooter. "But we always had a lot of 
respect lor each other. In these days of globalization and 
competition, it makes sense to work together — we can do 
more concerts." 

Promotion companies Trouble-shooter, Gav &: Go. and 
Iguapop. gathered under the corporate umbrella of 
Gamerco, work as an alliance and share a central admin- 
istrative core. Sagliocco is currentlv working on breaking 
two I.atin pop acts and wants to develop his new festival 
format, plus he plans an international festival of fla- 
menco. Another significant step for the company has been 
to set up a deal with one of Spain's biggest travel agencies, 
which creates an additional 13.000 ticket outlets around 
the country. 

With Gay & Co. handling major tours, including the 
Rolling Stones next year. Robert Grima of Iguapop work- 
ing on the cutting-edge music scene and Sagliocco fronting 
new ventures, the partners feel they have all the angles 
covered now. 

"Tile market in Spain is bad," says Mercader, "but we 
ran have it good between Robert. Pino and myself. Being 
together, we have increased our profits, and we are very 
strong financially." 

The coming year is shaping up to be a busy one on all 
fronts in the live sector. Major open-air tours with Bon 
Jovi and Springsteen are already on sale; Springsteen has 
sold out in record lime in most territories. Williams is 
going on sale, and, as the final deal-making over the 
Rolling Stones lour cli >scs, dates will l>e on sale before the 
end of December. The competition for audiences will cer- 
tainly be fierce, but the big names of the promoting world 
are looking forward to a very intense summer of touring 
in 2003. ■ 
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"MUSIC FOR FREE" MENTALITY DRAGS MUSIC MARKETS DOWN 

BY TOM FERGUSON 



LONDON — Whether it was the 
international activities of organized 
cl ime groups or personal CD-burning 
and downloading at home, the illegal 
copying of music was the issue that 
united Europe's music industry like 
no other during 2002. 

Throughout the year, music piracy 
dominated discussions between rep- 
resentatives of the International 
Federation of the Phonographic 
Industry (IFPI)and Km opes legisla- 
tors. From the heart of the European 
Union (EL ) in Brussels all the way to 
Moscow, battling piracy was top of the 
agenda. 

In June, the IFI'I published its annual piracy report, 
which showed the problem had increased across Europe 
during 2001. w ith Spain. Italy and Greece being partial- 
l.nh hard hit In illegal CD-R copying. 




Ill October. IEPI also gave out interim 
sales figures (Billboard. Oct. 19) for 
January-June 2002. showing declines in 
most European music markets. Overall 
estimates — based on shipments from IFPI 
members — were down 7.5% in value and 
7.4% in unit terms. Third-quarter results 
subsequently published by individual coun- 
tries indicated that the picture was ttnlike- 
J ly to improve dramatically during the rest 

of 2002. 

Increases in CD-burning and piracy 
were key factors in thai decline, although 
the effect of high public interest in the soc- 
cer World Cup (and. in the U.K.. the cele- 
brations for Queen Elizabeth II's Silver 
Jubilee) look some blame for a particularly poor second 
quarter. The U.K. — Europe's largest music market — pre- 
viously seemed immune to the problems afflicting the con- 
tinent, but third-quarter figures from the British 



Phonographic Industry revealed thai a record-breaking 
fourth quarter would be needed to avoid posling an annu- 
al sales decline (Billboard. Nov. 23). 

'Hie problems of Europe's second-biggest music market. 
Carnally, continued to mount, and the effects of CD-burning 
were widely felt. IFPI estimates put the German market 
dow n 14. 4% in value and 8.2% in unit terms during the first 
half, and year-end figures are widely expected to show a 
substantial drop from 2001. 

A MIXED REPORT 

Looking at the overall European picture. Sony Music 
Europe presidenl Paul Burger says. "In medical terms, 
you'd say it's a pretty mixed doctor's report. We're all ter- 
ribly conscious of the global downturn in business — the lat- 
est IFPI figures arc somewhere in the region of 9.2% down, 
although the European numbers are slightly better, at 7.5%. 
But the French market appears to be particularly healthy, 
and ihe U.K. market will probably come in flat . possibly 
slightly ahead ol last year." 

Reasons for concern, says Burger, can be split along geo- 
graphic lines: "Very significant issues of music theft — a 
music for free' mentality w ith all sorts of 'rip and burn' 
problems — in the north, and deteriorating music-piracy 
positions in the southern markets. 

"The need to combat dial 'music for free' mentality is 
incredibly important." he say s. "To do that, we need lo be 
v ery aggressiv e as an industry across many different plat- 
forms." However, pointing to the increasing competition 
for ihe euro in the pocket of the continent's consumers 
from die DVD and cell-phone sectors, he adds. "We also 
need to recognize that 'music for free' is not the only issue 
afflicting us." 

Caritiiltirti on fMige YE-2V 
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Universal Music Russia congratulates our artist t.A.T.u. - the first Russian act to: 
- recieve IFPI Platinum Europe Award 
- top singles charts in the US, Italy (#1), Spain (#1), Holland. Mexico, Sweden. Greece 
- achieve Gold or Platinum album status in Italy, Poland, Spain, Sweden, Finland 
Km/hour In The Wrong Lane out now on Interscope Records in the United States, Mexico and Continental Europe. 
Coming soon in the UK, France, Germany, Canada and Japan 
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IN ASIA.: 

ONGOING PIRACY AND SLIDING SALES TROUBLE THE REGION, 
BUT NEW ARTISTS IN NEW GENRES BEGIN TO MAKE AN IMPACT 



BY STEVE McCLURE 



TOKYO — This was not a vintage vcar lor the Asian 
music industry, .is markets continued to sin ink clue to 
piracy and the legion's ongoing economic woes. 

In particular, music sales in Japan, die wor ld's sccond- 
higgest market, went south for the fourth straight year. 
|apan's ongoing recession, the spread of lile-sharing and 
CD-R copying, increased spending hy young people on 
items such as cell phones and video games and the 
shrinkage of the under-25 age group due to Japan's low 
birihrate were all cited as reasons lor the market's 
decline. 

In a positive vein, there were signs ol increasing 
crossover between Asia's many individual markets, as 
acts Irom South Korea and Japan, for example, struck a 
chord with music fans around the region. 

Musical genres once believed to be anathema to Asian 
audiences — rap. for instance — gained in popularity, as 
the tastes of music fans in the region became more 
diverse and difficult to predict. 

Piracy continued to cast a pall over the Asian music 
business in '20(12. In markets such as Malaysia (which has 
a piracy rale of more than 50'i ). the crisis has become so 
severe that some industry figures claim that, unless the 
situation improves, the continued existence of a music- 
industry infrastructure itself cannot be taken for grant- 
ed. In |uly, representatives of the Malaysian music busi- 
ness took dieir message direcllv to Malaysian prime min- 
ister Mahathir Mohamad, calling on the governmeni to 
create a special anti-piracy unit to focus on copyright 
law. 

Also bringing the anti-piracy message to governmeni 
ollicials in the region was the 
International Federation of 
the Phonographic Industry 
(IFPI). During a visit lo 
Taiwan in mid-October, top 
IFPI officials called on the 
Taiwan government to work 
harder lo stamp out piracy. 
"Clearly, the pirates have 
moved in a lot more on 
domestic and regional music 
in the last few years," says 
BMC; Asia Pacific senior VP 
Tim Prescott. "It is such a 
tragedy that developing 
domestic and regional mar- 
kets are being choked off by 
pirates before ihey can really 
grow in A&R and regional 
marketing terms." iiumiiM 



FEAR OF FILE-SHARING 

As in the rest of the world, the Asian industry has 
become increasing!) concerned about the elfect of online 
file-sharing on music sales. 

After being temporarily shut down by court order 
in July, Soribada — Korea's most popular music file- 
sharing service — relaunc hed itself as Soribada 2 at the 



cud of August and reportedly soon had bun 
dreds of thousands of users. At 
its peak, the previous version of 
the file-sharing service counted 
some 8 million users. 

In Japan, the Recording 
Industry Assn. of Japan (RIAJ) 
and Japanese authors' body 
JASRAC in April succeeded in 
obtaining a provisional disposi- 
tion against Tokvo-bascd com- 
pany MMO Japan; JASRAC 
ordered the company lo stop 
providing free downloads of a 
Japanese-language version of 
the File Rogue file-sharing soft- 
ware on its Web site. 

According to a survey released 
by ihe RIAJ in May, some 75 
million music tiles have been 
downloaded — most illegally — in fapan 
since lile-sharing services started becoming HkmH nojrii 
popular in the lasl two to three years. 

In September, the RIAJ announced I hat another sur- 
vcv had Ibund that music is being copied onto CD-K and 
CD-RW (rewritable) discs at a rate of 236 million discs a 
Near in Japan. 



HIP-HOPPING BOUNDARIES 

On the A&R front, there was a growing consensus in 
Asia that, for the industry to survive its current crisis 
and start growing again, it's crucial to find new acts that 
can sell outside of local markets. 

But. as a pan-Asian youth culture slowly develops with 
the help of media such as M TV and Channel V, what's 
hip is hopping across national boundaries. For example, 
notes Universal Music Southeast Asia president Harry 
1 lui. "Korea is tool right now. They have this great visu- 
al sense, a sense of style." "K-pop" acts thai are devel- 
oping solid fan bases throughout the region include boy 
bands Shinhwa and H.O.T and female singer BoA. 

Meanw hile, in Julv. South Korea's music industry 
became the target of a sw eeping government investiga- 
tion into alleged bribery and corruption, focusing on 
allegations of chart fixing, payola and "inappropriate 
lobbying" fin* talent. 

Chinese acts are also benefiting f rom record compa- 
nies' increasingly regional approach. Male vocalist fay 
Chou (BMC), lor example, has sold some 750. (1(10 copies 
of his latesi album, Eighi Dimmswns, throughout the 
region. There was also more crossover activity between 
Malaysia and Indonesia, as well as steadily increasing 
activity by Japanese ads in the region. 

Ill Japan, compilation albums proved incredibly pop- 
ular in 2002, as lalicls packaged attractive collections of 
international catalog product in an effort lo lap into the 
increasingly important over-25 demographic. 

In contrast to the difficulties being experienced by 
Japan's major labels, the territory's invriad independent 
labels are doing very well indeed. According to 
SoundScan Japan. Japan's indies racked up a total of 
l.'i.l billion yen ($100.5 million) in sales in the first half 
of 2002 — -an 809f increase over the corresponding peri- 
od in 2001 . Indies now account for 5.7'c of the Japanese 
market, says SoundScan. 

"Indies might ail as a bulwark against the shrinking 
market." says Warner Music Japan (WMJ) chairman 
Hiroshi Inagaki. Like several other Japanese labels. WMJ 
has its own "indie" imprint (Warner Indies Network), 
whose aim is lo find and develop promising acts Irom 
the vibrant independent-music sector. 

EYEING CHINA 

I he big news on the personnel front ill Asia in 2002 
was undoubtedly industry veteran Norman Cheng's 
decision lo resign as chairman of Universal Music Asia 
Pacific in |une. I'niversal's top man in Asia is now Harry 
Hui. 

While Cheng's departure Irom I niversal had long 
been rumored, the speed with whic h he then moved 
to KM I took many people by 
surprise. On Aug. 1, Cheng 
became chairman CE( > of EM I 
Recorded Music Southeast 
Asia, sue c ceding Matthew 
Allison. 

Meanwhile, Sony Music Asia 
in March became the first for- 
eign record label to launch a 
joint venture in China with 
mainland partners alter China 
relaxed its rules concerning 
such ventures following 
Beijing's accession lo the 
World T rade Organization 
(WTO) early in 2001 I leading 
the joint venture is MD 
Andrew Wu, previously VP of 
business development at Sony 
Music Asia. 

While China's entry into the 
WTO was welcomed by the 
industry, die majors are in no hurry to plunge headfirst 
into the mainland Chinese market, at least until gov- 
ernment authorities start to bring that territory's huge 
piracy problem under control. H 
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IN LATTN: 

PLOUGHING THROUGH A TOUGH YEAR WITH POPSTERS 
AND PRUDENT POLICIES 



BY LEILA COBO 



MIAMI — In a particularly disheartening 
year lor the music industry in general, the 
Latin music industry continues to feel the 
elfecls of a sustained region-wide economic 
and social crisis, massive piracy and a resulting 
slowdown in the development of new talent. 

But, even as the storm rages, the U.S. mar- 
ket continues to plough through, not 
unscathed, hut certainly not bedridden either, 
despite mounting concerns from labels in 
regard to increasing domestic CD-R piracy 
and an alarming mid-year drop in shipments 
reported by the R1AA. Bolstered, no doubt, 
by strong third-quarter releases — including al- 
bums by M .ni.i and Luis Miguel (WF.A), 
Knri(|ue Iglesiasd niversal). Los I igres del 
Norte and Con junto Primavera (Fonovisa), 
Selena and Kumbia Kings (KMI), Jaguares 
(BMC) and Laa Ketchup and a Shalura great- 
est-hits set (Sony) — sales of albums in the I S. 
with predominantly Spanish content rose from 
their mid-vear slump. 

As of the week ending Nov. 12. a total of 
16,12N,OO0 albums had been scanned, com- 
pared to a total of 16.9 1 0,001) scanned for the 
same time period in 2001. This amounts to a 
4.6*3! drop, down from the 9.79f drop regis- 
tered by Nielsen Soundscan as ol Aug. 1 I and 
a very respectable number indeed when com- 
pared to the behavior of the market as a 
whole. Although the dominant V S. Latin label 
continues to be Sony, the year-end standout 
is upstart Llnivision Music Croup, which, since 
its creation nearly two years ago, has risen 
from nothing to occupy the No. 2 spot on 
Billboard's year-end Top Latin Album Labels chart. 
Another surprising show came from W arner, which took 
over Sony in the pop lists, thanks to a strong showing 
from stalwarts like Miguel, Mana and Alejandro San/. 

"We stayed very much focused on our pop artists, and 
we foe used < >n one .n list .i! .i lime, .is opposed IX) trying 
to break 10 artists simultaneously," says Ceorge Zamora, 
president of Warner Music Latina. 

But. overall. Son v. was in the No. 1 spot vet again, with 
the strength of its established acts — namely Marc 
Anthony. Vicente Fernandez, I.upillo Rivera and 
Chayanne — behind it, as well as its dominance of the 
tropical market. But I Division cleaned up in the region- 
al Mexican field, easily lopping that genie's Album 
Lal)els chart. 

Although llnivision is aided in its position by the 
strong performance of its Disa label, w hich has risen 
swiftly through the ranks, it's registered gains of its own 
through Llnivision Records (I'C) — notably w ith Jennifer 
I'ena and Pilar Montenegro — and its current ranking 
docs not even take into account the strong showing of 
its other label. Fonovisa. which is currently tabulated 
separately. 

"It's been business as usual." says L'nivision Music 
Croup prcsidcnt/CF.O Jose Bebar. "We haven't been sit- 
ting around commiserating about the economy and pira- 




cy. We've continued with our artist-development pro- 
gram, totally unfazed by the economic conditions, and 
we've continued to sign and renew superstar artists to 
the label. And any acquisition that this company has 
made, we've been able to manage it intelligently and pru- 
dently." 

POP OVER REGIONAL 

Distribution-wise. Universal was again the clear 
leader in the field Hollowed by Sony) and will most like- 
ly continue to be so with no competition in sight, espe- 
cially if it begins to distribute Fonovisa product next 

year. 

Sales-wise, pop surprisingly edged regional Mexican 
out of the 10 top-selling titles of the year, w ith the list 
led by Anthony's Libre (Sony), a tropical album boosted 
by Anthony's standing as an international pop act. and 
followed by ihree Warner Latina titles — A//\ Rinnfinrfs 
(Miguel). linnliuion lie Amnr (Mana) and A/7 I ' ( 'iijtluggrd 
(San/) — thai helped the label improve its standing from 
last year. 

But such good numbers were not to be found else- 
where in the Latin region, where, according lo [he I FPL 
sales were down 1 4. 1 r /t in value and 9.2'# in units for the 
fu st half of the year, compared lo the same period the 
veal Ix lorc. As of die third quarter, the drop had slowed 



down, but not enough to begin to offset the double-digit 
decline registered the year before. 

In Mexico, for example, the Latin region's biggest 
market, sales in the lirst halfof2(M)2 were down by 159f, 
and, by the third quarter that decrease had slowed to 
1 (]'< . ac cording to IFPI numbers. "It's still going down, 
only it's going down less," said Raul Vazquez, regional 
director for IFPI Latin America. "These days, instead 
of celebrating growth, we celebrate if the decline is less 
than normal." The Latin region, says Vazquez, has been 
unable to recuperate mainly due to unstable social and 
economic conditions that have virtually obliterated some 
markets, most notably former stronghold Argentina, 
which sold 22.5 million units in 1 997 but last year tal- 
lied only 1 1 million. By mid-year 2002, a mere 1 .2 mil- 
lion units had been sold, with no improvement in sight. 
If the market had any air left al all, it was in large part 
thanks to sales of TV phenomenon Bandana — 
the female group borne out of Pofntais — and, 
more recently, the release of Mambrii, the 
male group spawned from the same show. 

RETAIL SHRINKAGE 

In Brazil, another I'npstars group. Rouge, 
also gave an injection to the market, along 
with oilier lop-selling groups like Sandy & 
junior, plus an aggressive anti-piracy cam- 
paign and a concerted local effort to find 
alternative marketing and promotion 
avenues. But other markets that have been 
resilient in most adverse circumstances, 
notably Colombia, have been cracking, with 
a mid-year 13. 9*^ drop in units sold, amount- 
ing to 3.5 million units sold. This, despite an 
unprecedented surge of internationally mind- 
ed local talent such as Juanes, Cabas, Sbakira. 
Los Tri-O, Charlie Zaa and developing acts 
like Maia. 

"Three years ago, w e had offices in every city 
and almost 300 employees," says Jorge 
Fuentes, ol indie Disco Fuenles and Miami 
Records. "Now we're clown lo 70. Ol course." 
he adds, echoing the sentiments of many, "we 
can reduce ourselves to our minimum expres- 
sion and continue lo exist, but big chains sell 
the music ai loo high a price. It's as if they lived 
in another world." 

Indies are not the only ones streamlining. 
I hrotighout the legion and in the U.S., most 
majors have cut back on personnel and artist 
rosters and begun to look lor alternative ways 
to develop talent, most prominently with the 
creation of joint ventures with established pro- 
ducers such as Rudy Perez (this year's Latin Tracks 
Producer of the Year), Omar Allanno and A.B. 
(Hum. nulla 111 and Cruz Martinez (of Kumbia Kings). 
New acts in the charts include Universale Juanes and 
BMG's Alexandre Piles, which are followed in sales by 
Univision's Montengro and Peiia and, further down the 
road, by J&N's bachata duo of Monchy & Alexandra 
and Sony's Sin Bandera. 

" They are artist-development stories, and that is a crit- 
ical thing." says Behar. adding that he's currendy work- 
ing on breaking Area 305. the first signing from RPF. 
the Joint venture he signed with Rudy Perez. 

And. while Behar admits that his label's success has 
been helped along by the synergies available through 
L'nivision Communications (the L'nivision network and 
cable networks among them), it's certainly not the only 
factor in place. 

"When we first opened up. somebody said this was 
going lo be like a K-tel," says Behar ruefully. TV, he 
adds, "lias expedited the development of L'nivision 
Music Croup easily by three or four years — not only the 
success of individual releases and artist development but 
of the company as a whole. But we've proven to people 
that we're having great radio success. And TV is very 
important, but the bottom line is: Great record compa- 
nies are made through the ears." nl 
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BY MICHAEL AMI CONE 



Pop stylists Peggy h'e and Rosemtny Clooney, ace song- 
writers Adolph ('-reen. Otis Blackwell anil Harlan 
Howard. Who l>a.\sist John P.ntwistle, jazz legend lionet 
Hampton, rap pioneer join Master fa\. country iron Wa\ton 
Jennings and Billboard editor-in-chief Timothy White were 
among the nntahles who /Hissed awfi\ this \enr. Following is a 
\elect list of the artists mid executives who made their presence 
felt onstage and behind the scenes. 

TALENT 

Drummer Richard "Pistol" Allen, in Detroit A mem- 
ber of Tamed Motown barking band the Funk Brothers, 
he provided the backbcat for countless Motown classics, 
including "Heat Wave" and "Baby Love." 

Songwriter Joe Allison, in Nashville. A member of the 
Niishville Songwriters 1 1. ill of Fame, be wrote Jim Reeves' 
classic I960 country chart-topper "He'll Have to Go." 

Musical director/composer Buddy Baker, in Sherman 
Oaks, Calif. Baker worked on more than 200 Disney 
movies and TV shows and scored music for Disney 
theme-park attractions, most notably "It's a Small World." 

Harpist Derek Bell, in Phoenix. Bell won six Grammy 
Awards as a member ol Irish band the Chieftains and in 
2000 was honored as a Member of the British Empire 
(MBE). He was also a noted solo artist. 

Jazz musician Bill Berry, in West wood, Calif. A big- 
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Songw riter/producer/musician Hank Cosby, in Detroit. 
One of Motown' 8 key creative forces, this saxophone play- 
er co-penned and produced many Stevie Wonder hits. 
He also co-w rote Smokey Robinson & The Miracles' No. 
1 single, " The Tears of a Clown." 

Songwriter/label executive Grant Cunningham. As a 
producer/songwriter and VI' of A&R, Cunningham was 
an integral component of Sparrow Records. He received 
the Dove Award in 1996 lor co-w f riling the pop/contem- 
porary song of the year, " The Oreat Divide," performed 
by Point of Grace. 

Crnoner/TV/radio personality Alan Dale, in New York. 
A radio and television star. Dale became a nightclub head- 
liner on the strength of hits like "Oh Marie" and "Sweet 
and Gentle." 

Musician Lonnie Donegan. in Peterborough, England. 
Known as "the king ol 'skiffle," Donegan scored hits with 
Leadbelly's "Rock Island Line" and influenced a gener- 
ation of English rockers, including John Lennon. 

Producer/engineer Tom Dowd. in Aventura. Fla. This 
consummate man-bchind-the-boards produced and engi- 
neered a wide range of classic cuts, working with Aretha 
Franklin, Ray Charles. John Colti ane and Eric Clapton. 

Producer engineer Gus Dudgeon, in Berkshire, 
England. This noted soundsmith helmed sessions for 
David Bowie ("Space Oddity ') and produced the bulk of 
Elton John's '70s output. 

Bassist John Entwistle. in Las Vegas. As the bassist for 
the Who, he anchored the band's sound both onstage 
and in the studio and wrote fan favorite "Boris the 
Spider." He also recorded several solo albums. 

Composer/band leader/pianist Juan Garcia Esquivel. 
in Jiutepec, Morelos, Mexico. Esquivel popularized a 
quirky type of stereophonic instrumental music, later 
dubbed "space-age bachelor-pad music." 

Singer Erma Franklin, in Detroit. This sister of Aretha 
Franklin scored her own success with 1 962's "Piece of My 
Heart" — which was nominated Tor a Grammy Tor Best 




band leader and trumpet/cornel player, Berry performed 
with Duke Ellington and Woody Herman and. Tor sev- 
eral years, was musical director of the Monterey Jazz 
Festival. 

Songwriter Otis Blackwell, in Nashville. Blackwell 
wrote such rock classics as Elvis Presley's "Don't Be Cruel" 
and "All Shook L'p" and Jerry Lee Lewis' "Great Balls of 
Fire" and "Breathless." 

R&B musician Hadda Brooks, in Los Angeles. Known 
as "the Queen of the Boogie," this pianist/vocalist scored 
the hits "Sw inging the Boogie," "That's My Desire," 
"Trust in Me" and "Dream." In 1951, she became the 
first black woman in the country to host her own TV vari- 
ety show. She also appeared in many movies, including 
In a Lonely Place. 

Jazz bassist Ray Brown, in Indianapolis. Best- 
remembered for his collaborations with Dizzy Gillespie 
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and Ella Fitzgerald, he also worked with Frank Sinatra, 
Tony Bennett and Sarah Vaughan. 

Musician/conductor George Cates, in Ijds Angeles. For 
30 years, Cates served as the musical director/conductor 
of the lawrence Welk Orchestra. He also scored a top-10 
hit in 1956 with "Moonglow/Theme From Picnic." 

Pop vocalist Rosemary Clooney, in Beverly Hills, Calif. 
The warm-voiced singer scored her breakthrough hit in 
1951 with "Come On-a My House." Other hits included 
the Hank Williams cover "Half as Much" and "This Ole 
House." 

Composer/band leader Ray Conniff, in Escondido, 
Calif. Conniff s orchestrations of classical and pop mate- 
rial made him a chart fixture for three decades. His 
biggest hit was "Somewhere, My Love (Lara's Theme 
From Dr. Zhivago)," which reached No. 9 on The 
Billboard Hot 100 in 1966 and garnered a Grammy. 




/"'in i hi., i. til 

R&B Vocal Performance, Female. 

Musician Rosco Gordon, in Queens, N.Y. This 
R&B/ska pioneer recorded for the Chess, Duke, Vee-Jay 
and Sun labels and landed such '50s hits as "Btxned" and 
"No More Doggin'." 

Songwriter Adolph Green, in New York. Working with 
a variety of collaborators, he penned such standards as 
"Singin' in the Rain," "Make Someone Happy" and "New 
York, New York (It's a Helluva Town)." 

Keyboardist Johnny Griffith, in Detroit. As a member 
of Motown's Funk Brothers, Griffith contributed key- 
boards to hundreds of hits, including Marvin Gaye's "1 
Heard It Through the Grapevine" and the Supremes' 
"Stop! In the Name of Love." 

Vocalist Billy Guy, in Las Vegas. Guy was an original 
member of '50s vocal group the Coasters, which scored 
such hits as "Searchin"' and "Yakety Yak." The group 
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was inducted into the Rock V Roll Hall 
of Fame in 1987. 

Vibraphonist/band leader Lionel 
Hampton, in New York. Born April 20, 
1908, in Louisville, Ky., this inulti- 
instrumentalist's career spanned eight 
decades and the entire evolution of 
recorded jazz. In addition to fronting his 
own band, he worked with Louis 
Armstrong. Benny Goodman, Harry 
James and Dizzy Gillespie. 

Jazz pianist/composer Roland Hanna. 
in Hackensack, N.J. Hanna worked with 
Benny Goodman, and Gharles Mingus 
and was musical director for Sarah 
Vaughan. 

Producer/reed player Walter Heebner. 
in Bui bank, Calif. A clarinet and saxo- 
phone player, Heebner joined RGA Victor 
in the '40s and served as A&R director, 
producing recordings for Roy Rogers and 
Frank Sinatra. He later worked at Capitol 
Records. 

Songwriter/producer/musician Tommy Hill, in 
Nashville. A well-respected fiddler/guitarist, he wrote hits 
lor other artists, including the 1954 hit "Slowly" by Webb 
Pierce. He was also instrumental in developing indie 
Starday Records. 

Songwriter Harlan Howard, in Nashville. He wrote the 
pop/country standards "I Fall to Pieces" anil "Busted" 
and was inducted into the Country Music Hall of Fame 
in 1997. 

Rap pioneer Jam Master Jay. in Queens, N.Y. .As one- 
third of Run-D.M.C, Jam Master Jay (real name: Jason 
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IImy/»h Irnninp 

Mizell) helped rap music become a major commercial 
force. Hie trio stored its biggest crossover success w ith 
its cover of Acrosmilh's "Walk This Way." 

Country legend Waylon Jennings, in Arizona. This 
singer/songwriter scored 16 No. 1 country singles in a 
career that spanned live decades. He was inducted into 
the Country Music I (all of Fame in October 2001 . 

Dobro player Beecher Ray Kirby. in Nashville. One of 
the most respected dobro players in countrv music, Kirby 
is best-known as Grand Ole Opry member Bashful 
Brother Oswald. He spent a half-ceiuurv as a member of 
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Roy Atoll's Smokv Mountain Boys, in addition to record- 
ing a handful of solo albums. 

Pop singer Peggy Lee. in Los Angeles. During her 50- 
y ear -plus career, this consummate vocal stylist scored 
such favorites as "F'ever" and "Manana." She won a 
Grammy for best contemporarv female vocal perfor- 
mance in 1909 willi the song "Is Thai AH There Is?" 

K&B artist Lisa "Left Eye" Lopes, in I londurai. As a 
member of Grammy-winning R&B trio TLC, Lopes 
scored such hits as "No Scrubs" and "W aterfalls." 

Conlhtittit on page YE-S6 



THE YEAR IN EUROPE 

Ctintinutd [mm page YE-22 

EMI Recorded Music Europe chairman Emmanuel tie 
Buretel views piracy as the No. 1 issue that Europe's music 
makers faced in 2002. However, he insists it is now being 
tackled in a united, consistent manner. "We are starting to 
have full commitment from all record companies," de 
Buretel says, "with majors and independents working 
together. The fact that artists have started to be with us on 
this issue is also really important. We're able to plan effec- 
tive media and PR campaigns alongside legal and govern- 
mental activity. We're ready to act and to be pro-active, 
rather than being defensive." 

HOME THOUGHTS 

Despite shrinking markets and rising piracy rates, there 
were bright points in 2002, notably the strength of domestic 
repertoire across Europe. The performance of homegrown 
artists was key to substantial growth in France throughout 
the year. Figures from the country's IFPI affiliate SNEP 
(Billboard. Nov. 9) showed record shipments up 10.(>' » in 
value and 8.89S in unit terms during the first nine months 
of 2002. "There are other strong domestic-repertoire mar- 
kets," notes Burger, "but none of them are showing that 
kind of growth." 

Local repertoire is "to some extent, the No. 1 issue," 
Burger argues. He cites Sony's international success with 
Europe's summer hit, Lai Ketchup's "Aserjd," as a prime 
example of how domestic repertoire can cross borders. "At 
Sony," he says, "we've made a lot of ellbrl to reinvent w hat 
we do in terms of Euro|>ean repertoire. Local repertoire 
presents a very formidable opportunity and is really the key 
issue for us, going forward." 

"More and more music is coming from continental 
Europe and crossing frontiers," confirms de Buretel. "Acts 
like Tizziano Ferro from Italy or Saybia from Denmark, or 
St. Germain and Daft Punk from France, are dossing over 
into more and more territories." 

One reason for such success, suggests de Buretel, is an 
increased level of professionalism in individual territories, 
particularly from A&R staff and the artists themselves, 
they've learned from the Anglo- Saxon experience, and 



now they are much more confident." he says. "Also, the 
blend between influences — like Slav and Anglo-Saxon 
music or Scandinavian and Anglo-Saxon music — gives us a 
fantastic new sound. The rock sound coming from 
Scandinavia is really exciting, for example, whether it's 
Caesar's Palace or Saybia or the Hives." De Buretel suggests 
that in 2003. although "the dominance of Anglo-Saxon 
music will continue to be strong, because of America," it w ill 
be "more and more balanced by music from elsewhere, 
especially Europe." 

TELEVISUAL TENDENCIES 

The rise of music-oriented "reality TV" shows such as the 
plethora of domestic variations on the Pop Stars/Pop Idol 
theme was a strong feature of F.urope's musical landscape 
during 2002. "Ine biggest single impact was in Spain, where 
records spinning oil from the "Pamt-mixis-Kig Brother" show 
Operation T riiinfo (Billlxiard. |an. 12) dominated ihe Spanish 
sales charts all year. However, the recordings emerging from 
the various shows refused to travel beyond their national 
boundaries, leading many to question the long-term value 
of such ventures. 

De Buretel says the effect of such shows is destructive. "It's 
all abuse of a dominant position by the media," he says. "In 
Spain, it has destroyed the music business. At a time when 
Latin artists are big all over the world, they're not coming 
f rom Spain any more. The media create their own artists, 
because they control the broadcasts. When the media con- 
trol the chain of creation, the music that results is tailored 
toward the mass consumer. There is no more research, no 
more risk, no more character and less art. There's always a 
degree of this in the music business, and I'm not against 
that — but I am against this sort of dominance. 

"Of course." he adds, "from time to time, it ma) bring us 
a new Robbie Williams, but I don't see a lot of Robbies 
emerging from all these shows. It's really shitty stuff at the 
moment." De Buretel is, however, convinced that the days 
of such dominance arc numbered and, in the meantime, 
suggests the European industrv "should use the same tools 
to place good music and good artists." 

While Bulger agrees that the profile of "reality TV- 
based music programming has never been so high, he says, 
"Mv perspective has l>ccn quite simple. The markets have 



changed, and we need to maintain our excellence in artist 
development, while developing an equal excellence in w hat 
I'd describe as hit development'. Whether it comes from 
TV-programming or straight out as a pop-hit phenomenon 
is not particularly important: what is important is our abil- 
ity to work both streams of music." The Sony exec says he 
feels that "We're presenllv at the peak of consumer interest 
in music coming from this tvpe of TV programming. It will 
move on. and it will change; otherwise, it will gel boring and 
disappear." 

THE FUTURE 

Ixwking to 2003 and beyond, Burger says the industry 
needs to provide more services that "will allow consumers 
to gain legitimate access to music online across different plat- 
forms. Some of those issues are w ithin our control; some 
require appropriate copyright legislation and law enforce- 
ment. I would hope that some of the new platforms that will 
emerge in the coming year will l)e a bit more favorable to us 
in terms of what we need." 

De Bureiel. for his part, is looking for ihe independent 
sector in Europe to keep bringing new ideas to the market, 
particularly through ventures such as EMI's labels network. 
"The business needs new ideas and creative vision." be says. 
"Labels, for example, gives EMI a third parallel network to 
Virgin and Capitol; it keeps EM I fresh and giv es a bridge 
between the indie world and the major-label world. I'm very 
Confident lor 2003." 

One challenge facing Europe's labels over the next 12 
months will be attempting to deal with the imminent expan- 
sion of the EUj 10 states, mainly from Eastern Europe, are 
scheduled to ascend to the EL' in early 2004. According to 
IFPI, the majority of them have music-piracy rales of at least 
259?. In three — Latvia, Estonia and Lithuania — the rate 
exceeds 509E . 

"With accession on the horizon." says Burger, "it's impor- 
tant we continue to stress the necessity for proper legisla- 
tion in the context ol copyright laws in all the markets — 
particularly the Eastern European ones. We need to be 
aggressive with the bigger infringers, making them aware of 
our aggressive posture towards protecting the copyright, 
which is at the fundamental core of everything we do in all 
aspects of the music business." ■ 
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A wise philosopher once said, "Nothing H constant but change 
itself," and that proverb applies to Billboard's Year in Musk charts. 
New weekly charts yield new year-end lists. Changes in the weekly 
charts' methodologies yield new ways to calculate our year-end 
charts. New artists emerge each year lo stand alongside familiar 
fates. 

The most significant innovation in the 2002 Year in Music spot- 
light is a retooling of the formulas used lo calculate the pop, coun- 
try and R&B/hip-hop categories on those recaps that combine data 
from album charts and singles charts. In prior years, Billboard used 
on inverse point system for these artist and label categories, in 
which paints were assigned based on chart positions for each week 
titles appeared on the pertinent charts— much the some method 
thai the charts team used lo calculate oil of its weekly and annual 
lists before the advent of specific sales and airplay dota from 
Nielsen SoundScon and Nielsen Broadcast Data Systems (BDS). 

The problem is, no matter how thoughtfully one might arrange 
a matrix of recap points, a system that rewards mere chart appear- 
ances can never be as specific as one mat is based on specific dota. 
An album that arrives late in the year and sells more than I million 
copies in just a few weeks might lag behind a lesser-selling title 
that had drifted around the chart throughout the year. A song that 
pulk huge audience numbers but had onfy been on the chart for a 
few months might end up trailing behind a track with smoker num- 



label and distributor categories simply reflecting accumulations 
of the actual points— including those derived from SoundStan 
sales data or monitored information from BDS— that deter- 
mined the weekly charts that appeared throughout the tracking 
period. 

The 2002 chort year began with the Dec. 1, 2001, issue and 
concluded with the one dated Nov. 30, 2002. The rankings for 
BDS- and SoundScan -based charts onfy reflect airplay or sales dur- 
ing the weeks a title appeared on a relevant chart. That detail, and 
the December-November time period, account for some of the dif- 
ferences that appear in these lists and annual recaps compiled by 
either of those chart sources. 

Artist, imprint, label and distributor categories for all genres 
reflect accumulated chart performance for all tines on the pertinent 
chart. The umbrella "label" categories refer to the "distributing 
labels" and/or "promotion labels* that are listed on our weekly 
and bi-weekly charts. If onfy one label appears on a chart listing, 
that company will be tallied as both on "imprint" and a 'label" for 
that title. Rankings for Hot Country Singles & Tracks, modern rode, 
mainstream rock, adult contemporary and adult top 40 categories 
are based on accumulated BDS-monitored plays for each week a 
title appeared on the chart. Similarly, the Hot 100 Airplay, Hot 
MB/Hip-Hop Airplay, Top 40 Tracks and Hot Latin Trades (and the 
three related Latin-format -airplay charts) ore determined by 
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bers but just enough radio ploy to hang out on the chart long after 
it has peaked. 

Chart managers and key deportment staff, therefore, have 
devised new formulas based on the specific sales and radio data 
that constructs each relevant chort. Scales for each of these cate- 
gories have been weighted so that the sales units tallied on The 
Billboard 700, Top R&B/Hip-Hop Albums and Top Country Singles 
& Tracks, respectively, have parity with the specific chart points 
that construct each week's Billboard Not 100, Hot R&B/Hip-Hop 
Singles & Tracks and Hoi Country Singles & Tracks, 

We could put you to sleep if we detailed the math employed for 
each of these categories, so let's jus) cut to the chase. If the new 
formulas had been in place during the 2001 chort year, the Bock- 
street Boys and the Beatles would have stood at Hos. 5 and 9 on 
the Pop Artists list instead of Nos. 40 and 44, becouse both acts 
hod significant sales during the tracking period but did not have 
commensurate airplay at currents-based radio stations. Similarly, 
Alicia Keys— who was onfy on the charts for five months of the 
2001 chart year but sold more than 3 million units in that short 
window - would have led the New Pop Artist category instead of 
Lifehouse, which sold fewer albums but gained a higher ranking 
from the long chart run earned by "Hanging by a Moment." 

Other changes on the 2002 Year in Musk menu are more subtle 
and much easier to describe: 

• The sales-based Hot Rap Singles chart was replaced by Hot 
Rap Tracks in the June 8 issue, based on audience calculated by 
Nielsen BDS. The categories from this chart reflect how audience 
totals would have stocked if the new methodology had been 
employed for the entire chart year. 

• Tap Electronic Albums recaps join the lineup, as do imprint 
and label categories for Top Soundtracks. 

• During the chart year, No Limit became New No Limit and 
moved from Priority and EMI Musk Distribution to Universal and 
Universal Musk & Video Distribution, Pat Green moved from Uni- 
versal to Universal Soulh, Word become Word-Curb and moved 
horn Sony to WIA, while, in the Christian market, the Maranatha! 
roster moved from Word to Provident and Spring Hill switched 
from Chordorrt to Word-Curb. Standings here reflect those shifts, 
with the former label homes collecting points prior lo each change. 

• To make room for new charts, some Year in Musk recaps ore 
running at shorter depths this year but will continue to run at their 
original lengths on Billboard.com. Further, several lists — including 
catolog genre charts— will appear exclusively this year online. 
Charts that run deeper on Billboard.com ore indicated by the fol- 
lowing icon: ♦ 

Otherwise, the Year in Music recaps are familiar terrain for 
readers who follow these charts, with mosl artist, title, imprint, 



adding up the total number of gross impressions, as determined by 
BDS, for each week a track charted. In The Billboard Hot 100 and 
Hoi R&B/Hip-Hop Singles & Tracks categories, accumulated radio 
and sales points — based specifically on BDS and SoundScan. 
respectively — are combined with accumulated small-market radio 
playtet points. 

Year-end rankings for The Billboard 200, Top Pop Catalog 
Albums, all singles-sales charts and album lists for country, 
R&B/hip-hop, Latin, jazz, classical, gospel, contemporary Christian, 
reggae, world, blues, new age, Internet, independent and IckJ audio 
ore determined by accumulating the SoundScan units for each 
week titles appeared on the appropriate chart (including, for charts 
that are published bi-weekly, units from the unpublished weeks}. 

Catalog albums are titles that are two years old and have fallen 
below the top half of The Billboard 200. Since a title can move 
from current lo catalog status during the chart year, there may be 
coses in our Year in Music recaps where an album appears on both 
title lists. The Heotseekers imprint and label rankings reflect the 
number of titles that reached Heotseekers Impact status by rising 
into the lop half of The Billboard 200 during the chart year. Ties 
are broken according to accumulated Billboard 200 soles that 
Heotseekers titles have compiled, including sales that occurred 
after a title moved above the Heotseekers chart. 

The overall imprint, label and distributor rankings in classical 
reflect weekly performance on The B^fcoard Classic rj| 50, on in- 
house chart that combines titles from the magazine's Top Classical 
Albums, Tap Classical Crossover, Top Midline flnsskal and Top Bud- 
get Classical lists. Similarly, the overall company slandings in jazz 
combine results horn both the Top Jazz Albums and Top Contem- 
porary Jan Albums charts. 

The new-artist categories in pop, country and R&B/hip-hop ore 
acts who did ml have on album on the market prior to October 
2001. Charting a single prior to October 2001 does not disqualify 
an artist, unless that act received enough chart points lo show up 
on a new-artist list in a previous Year in Musk issue. Solo artists 
from groups that have previously charted are also eligible, as long 
as said artist's name was not credited in that earlier ocl's billing. 

The Dance Club-Play rankings are based on an inverse point 
system, with titles collecting points based on rank for each week 
they were on the chart. 

The publishing categories show accumulated points for all 
charted songs on the applicable weekly charts; if a song is owned 
by more than one publisher, points ore divided equally between 
those companies. In the Publishing Corporation category, parent 
companies receive 100% of the points from publishers in which 
they own ot least 50% equity and 25% of the points compiled by 
publishers that they administer but do not own. I 
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Q 7fi 1 J tin J nVfn 


MO 1 TA TUA 1 Al TUE DEAAIVEC |...^., I „.., Cni, 

4t J 10 InA L-U! Int KtMlAti — Jennslei Lopez— tote 




Grovp/BMG/Wotnef Strotegi( Marketing 


8 SHAKIRA 1 JJ fp.< 


1 7 


ESCAPE — tntique /gtesros — Interscope 


en /*EUteic d.^»_ M. r 

50 GeNeSI5 — DUStDKnymes— i 


84 


UlADfUIII J J - 1 r til f'J A /J L 

WORSHIP— Michael W. Smith— Reumon/lomoa 


f/J Sony Brsios 


1 u 
1 0 


A HAV UUITUAIIT DAIU C«..n n.„„. M_„ n„. 

A DAT WI1MUUI KAIN — cn/c — rtepfJSe/rrofflbYlrTO 


5 1 5HRtK — bowatrack— UmmW&ti/intetscope 


85 


THE SINISTER URGE — Robiomoie— benen/lnteiscope 


9 IUDACRIS fJJ Cisfurfmg Iho Peace/Bel lam South/IBM 


1 0 

1 V 


A UCUy HAV UAC ff\MZ f„i, n , n,„„ r„„ 

A NtVV UAT MAi tUrnt — LCTJJfi UtOn—~t[)K 


O TUE C DID IT D/iAU ll;,l.-l(. D.-...I, 1J~.^.~.L *'<- - 

5/ Int 5rlRIT ROOM— mmeo(0SKt\— fAoveiKk/Wamet 


86 


Tut ADtiT nrDorcriAU nnw n u n j 

THE GREAT DEPRESSION— uMX—KutiKYom/uef 


10 GARTH BROOKS 12) Capitol tHaslnik) 


7ft 

lit 


rAIrl Is lUVt — JO KutB — PiwfOSl WL/am mm/altW) 


oros. 




: . ., /tt\iur 
JiJ.'i n 


1 1 ALAN JACKSON 13) Arista fe/rvife/MG 


ai 


NOW 9 — rarious 4jtkb — UnNWSQt/tml//omDo/ 


iiiiTfin/'inni rr 1/ 1 i> Iff.'. 

53 UNTOUCHABlii— Km— \rrmsm/lptt 


87 


▼ ATI 1 1 W UlTf AAAI IJ * J - 

TOTALLY HITS 2001 — ranous/Wisrs— 


1 2 ASHANTI ( 1 ) Huitdei Inc./AIM/IOM 






Cl rtl EDDITV 'Al C,™ few ... , 

54 ULtBKIIT — n iync — Jive/iQinoG 




MRW 0rosyiiwra/ArTOft/rc//vrsri3 


13 ENRIQUE IGIESIAS II) Intersrope 


22 




CC TUE UITC /"UADTfD AUt O L-i >0 

55 THE HITS — CHAPTER ONE —Bottsfreet Boys— 


88 


JJ.0 —Jemfer looei—tpk 


(!) Universal latino 


23 


>ONG> IN A MINOR — /VffJC Kep—J 


Im/lomba 


89 


WHOA, NELLY! — Nelly Fwtodo— DreamWorks/ 


14 TOCY KEITH (2) DreamWorks INaslmkl/lnterscope 




(.Umt ILtAN — umfte w ffljjrjo — r/owfess/ b&tten/ 


CA\ DDEAV TUE fVf 1 E Ctn'.nA Ctir, /ZLXt™ /Itr 

5o BKtAK Int titLt— btam— rap/ttekifo/ttb 




Interscope 


IS AVRIl LAVIGNE 1 1 ) too 






CT Dir DAI f DDE DDECEUT AIITVACT A,j|/„> 

5/ Bib BUI & UKe rKt5ENl...UUIi\Ail —VutKayf — 


90 


bcT TMI5 CIKQU5 DOWN — /ifTJ WurW — [WII 


16 USHER IDArisn 


25 


ROCK S IcADT — )Yo I/ooof — Interscope 


Arista 


91 


Tlir l aau Ar i nur n v ll </ n *^ 

THE LOOK OF LOVE— DimoW— Ksrve/VC 


17 ENYAfJJffep/ise/ltonerBros 


/O 


CATCIIITE Pf)I\ AUnnHf /AC 
>AltLUlE — r.U.U. —AnQfttK/Av 


CO ruUT. rOC ATECT UITC UAI IIAIE O jj. J.„„. 

55 UHVi: bKtAlcbl NII5 VULUMe I —fflooonno — 


92 


DDIICUEIDC [AIDVTIICt '..1 * * * * J 

BKUbnrlRc FAIRtTALe5— Jacklonnson— tnjoy/ 


18 DIXIE CHICKS II) Mommeot/Colurnbic/CltG 


LI 


IUUT — W ftOOf — lOVO/AnaniK/Ab 


Maveikk/WatiKt Bios. 




Universal/ UMKb 


( 1 ) Monument /Sony (Nashville) 


7fl 
ZO 


TOXICITY — System of o down — Afn6ii(on/Coiu!T>bio/CftG 


CD DV TUE UJAV OaA rkft P»„^ LAVn™. 0™ 

5t BT Int WAT —Ked not iniii reapers — wameforos. 




caiituidu uiiu uiur DiDn r. mi ta- r-u 
bUUmtKN HUMMINGBIRD — Iweet— InebOia 


II) laic 




JU>n OKUDAPl — JOSn u(0Don — lyj/Kepftse/ mMmK 


L(\ UAAH DI1"U Bin Timiair fntk llnna., AlnL^rrnl AIUDT 

oo noou Kltn —Big lyrness—ioxiwiiBy/UnintsCn 




uinA /rj-ii.- /ccr 
/il/W/cteRrTD/tro 


19 DAVE MATTHEWS BAND 12) PCA 




Btos. 


01 CRT— FORM — HBM B'OS. {HiSSmml /rlKn 


94 


1 — /rtt? two/fej —Appje/iapttoi 


12) Bama Sogs/KA 


30 


/*AIIE ALUAV IA7ITU lit 1/^,1, l„„ OI,„ U.fc, / 

tOmE AWAT WIIM Mr. —NmhJones—Dfue Note/ 


l n LUlTrDB>tl Ail rill^V TI.I • rniTI 11 O 

oi WATERMELON, CHICKEN & GRITZ— NtT^py KtMfs — 


95 


tii r nrniriTU nr i/irii/ rniuiri iu v i r i_t_ 

THE REBIRTH Or KIRK FRANKLIN — ap/jt Fronkkn— 


20 CELINE DION 12) Ipk 










Gospo Cenmc/lamba 


21 JARULE IDMmderliK./Oetlom/lOK 


J 1 


CTIIIUATIr* l/nr III U/lO /fnkmtun /CDC 

jIILLMAIK — NlTS — iJI FVJJylOfOTTlOiO/LrU) 


03 UOvuT BAu — lit DOW Wow — 50 x m/LoHtiwia/LKb 


96 


AfAIICTIf* CAIN ImJ^i *-»■ ll-fc.,,— A1UDT 

ACOU51IC SOUL — Inofl-Arie— Motown/Umb 


22 ALICIA KEYS 11)1 


M 


un cuncc un cuidt unDonoiEuc j/ nnn .. 


LA INTIMATE MAUIIAUJ D„,„. Pltr 

04 ULIIMAIt MANILOW — barry mantrow — omb 


97 


tuc c * 1 1 aiit n^-Ji n/r 
TH[ FALLOUT— Deroolt—IVI 


23 PUDDLE OF MUDD Hi flawkss/Gehen/lntersape 




Lnesney — dNA/Klu 


Heritoge/Ansta 


98 


KAU DTI/ r.;_ 

B2K— 0/JT— tpK 


24 NO DOUBT 11) Intetscope 




■ HUE Ca.iiut'prnsL Ch,-. -t, ■ 'n> ■, , 

0 mile —}Ounatro(K—btmY/tnte($(ope 


LC «*ICI 1 ni TACTAUA l„J,„ n D„,„ft Df.."l« 

05 tltLI Ul lUbtANA —Amieo meSn—rmipS 


99 


TUE DECT AE D ATU VAIADI fit O V*.\U. 9 1-.. 7 

THE BE5T Or BOTH WORLDS — ri. wly&iay-i — 


25 KENNY CHESNEY 12) BHA/MG 


34 


mt KlilNG— Dfucebpnngsteen— iokjmua/lKb 


ll /*aue unur uiitu ur >? i r i< .-n i 

66 COME HOME WITH Mt — torn ron—Row-reilo/Det 




mmtm/im Jam/jtve/lumG 


26 JENNIFER LOPEZ 12) Cpk 




t. mUN, t MUN — traw — /la/ii//nte/5fope 




100 


iia made nniui *■ j ni: un 

NO MORE DRAMA —Mary 1 Bage—MCA 


27 P.O.D. fFJ*t»i*/46 


36 


EIU1C. in Mt UITC fi..u. D.^Jn, 

tLV 1 >: 30 • 1 HI 15 — tlvts riesley — KIA 


li tun if ru i iiirT 1 1 c tt Li i ■■..-«- n ; r. 1 /mm/* 
6/ JU5LI5EN (JU5T LISTEN)— Aws«7— wr5oui//uy/Vl& 


101 


■ u rasa f. b 1 1/1 

1 AM SAM — Soundtrack — V2 


28 JAY-Z 13) M-fek/Dellam/IBlMO 


37 


BUSTED STUFF— Oave Matthews Band— RCA 


68 ALL THAT YOU CAN'T LEAVE BEHIND — It? — 

W HLL 1 I1HI 1 VU VMM 1 LLMIL DLniMl/ Li » 


102 


VKLIKTI l/ljrUil/Cv llBUOo/ fFUim OPvO. 


0) ix*fda/W)m/lm/mti 


38 


NOW THAT'S WHAT 1 CALL CHRISTMAS! - 




103 


SHAMAN — Scnlam —Amta 


29 KID ROCK 11) Inta/Allanlk/AG 






69 AALIYAH —Aaliyah — BkkgtowtS 


104 


TARANTULA — AIksWco/ — J/VB/7on>DO 


30 SYSTEM OF A DOWN flJ Ameikm/Coimtm/CK 


39 


UNIiASHED-^IT^-talVofits f/tos/rvufej/ 


70 [REANIMATI0N] - bnkin M - -Vomer Bros. 


105 


IS THISir-IM/rate-Mt 


31 mmiiwMctoiki/as 








106 


OCTOBER ROAD-taes layla-((kmtm/(M 


32 JOSH GROBAN II) U3/ftepriseA^onm Bios. 


-10 


MORNING ViW-lnafas-lmmoml/lpk 


72 FUUMOON-flfan^-^onMG 


107 


..Ml THIS TIME — Sting —A&M/lntsncope 


33 NORAH JONES f/j Hue Hole/Capitol 


41 


ROOM FOR SQUARES -Mn Aloyw— ^wore/ 


73 NO MORE DRAMA (2M2)-*ttoy/ Btige-MCA 


108 


CHRISTMAS MEMORIES -BamtaSaeiswd- 


34 MARY J. BLIGE {JJ MCI 




fo/umi)jrj/fffij 


74 BORN TO DO IT - Oatg Oowt- Wiktiot/Aiiontk/AG 




Cthnbio/CK 


35 MICHAEL JACKSON 12) Ipk 


42 


THIS WAY —kwel—AthnJk/AG 


75 HOOBASTANK — Hoobostonk — Isfand/IDJMG 


109 


MOULIN ROUGE — Sounrftei — Intmcape 


36 ELVIS PRESLEY (?) fCd 


43 


INVINCIBLE -MichoeSMsw-ipk 


76 BE NOT NOBODY - Vanessa Cotiton-AM/lntiiKope 


110 


ANTHOLOGY -Men int Farm -New Han/ 



ID BrK/Heirxy Spatial PtoikKK/lteiKv 

timU/BMSHentage 
37 BRUCE SPRINGSTEEN flJ Colombia «C 
31 SHERYLCROWflJlM/lnftwrape 

39 JOHN MAYER 12) Amie/Cobmbia/CltC 

40 TIM MCGRAW 12) Curb 

41 INCUBUS II) Irnmortal/liK 

42 JEWEL IDAtkmlK/AC 

43 PINK FLOYD flJ Capitol 

44 MANNHEIM STEAMROLLER Hi tmenwnOmimphone 

45 U2 (2) IsU/IOlMS/lnlmope 
(l)lntemope 

46 BUSTA RHYMES ID 1 

47 UVUK. (2) Im/lomba 

48 MICHELLE BRANCH fl; Momck/Wtmet Bm. 

49 INDIAJLRIE i7,' Motor/n UMMj 

50 DISTURBED; 1 1 lepme/Wamer 8ms 
(/J fionf/Wirner 8/os. 



Top Billboard 200 Albums 



Pes. TTTU —Artel— Imprint/ldel 

O THE EMINEM SHOW -Inwrn- Web/Afteimam/ 
Inteixope 

2 WEATHERED — Creed— Winrhp 

3 HWVmi-ltify-Fo'M/UimeKal/lim 

4 MISSUNDAZTOOD —Pink —Arista 

5 [HYBRID THEORY) — Man IM — Wamei Bros. 

6 0 BROTHER, WHERE ART THOU? -Sowdtrad - 
lost Htghway/Meiairy/IOIMO 




OteomWoiks/lnrerscope 

1 1 1 GREATEST HITS - Urn Mc6raw-(M 

112 THE VERY BEST OF ROD STEWART —forf Stewart— 
Warner Bias. 

113 IRVGOTTI PRESENTS THE INC-toroui/tos- 

MiMdeilrK./Dellam/IDim 

114 NOW f Hjl»ililifi CV,1ilm4' 

Sony/lomba/Virgm 
US FAITHFUUT-Mfmns-SodSor/lnsls 

116 ECSTASY —Amt—Magk lohnson/IAU 

117 INFAMY-«fle^-lo<fo*mo«/tire 

118 CAMINO PALMERO — Die Calling— KA 

119 JUSTIFIED —laslin hmbedake —lm/!omba 

120 AMERICA: A TRIBUTE TO HEROES — Vaimos Artists — 

kknaa 

121 DIARY OF A SINNER: 1ST ENTRY -PeteyPabb- 

lire/Zombo 

122 STRIPPED— ChrismAauifara—AYjl 

123 THE mirVM\-lafI-Po(^fek/l>el lam/IBM 

124 0, YEAHI ULTIMATE AEROSMFTH HITS 
Aerosmirb — Cohmbio/CtW 

125 THE SCORPION KING— SoimJtoxt— VraVmoZ/UAWG 

126 COYOTE UGLY — Soundtrack — Curb 

127 unwkw-o>»-s»iBVSu* 

128 ALMOST THERE -Menylte—ltiO/Wotd/Nrmr Bros 

129 BETnRDAYS-Joe-Jire/?omfa 

130 MAHOGANY SOUL -Angle Slone-1 

131 THE ROAD LESS TRAVELED— George Strait— 
MCA Nashville 

132 THE LORD OF THE RINGS: THE FELLOWSHIP OF 

THE RING-Sounrtort-feprae/WornerSrat 

Continued on poge H-34 
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2 YEARS IN A ROW! 




DOMINATE THE WORLD 

(Music Charts) - 

# 1 WORLD MUSIC IMPRINT - S-Curve Records 
# 1 WORLD MUSIC ARTIST - Baha Men 
# 1 WORLD MUSIC ALBUM - Move It Like This - Baha Men 




and get ready far*: 

Fountains df Wayne Jdss Stdne Mr. G. Ness Nicdle Saletta Sarah Hudson 

S-CURVE. WORLDWIDE. 
Distributed by EMI 



billboard 200 

BILLBOARD 200 

fonfmuerf /rom page )T-J7 

133 IELIEVE — Votondb /Warns— ftetW/FfG 

134 EVERYDAY -Dm Matthew Bond -RCA 

1 35 SONGS 4 WORSHIP - SHOUT TO THE IOR0 - 
Various Artiste — Integrity/lime Life 

136 INTERNATIONAL SUPERHTTSI — Seen Day— 
Reprise/Warner Bros. 

1 37 THE BLUEPRINT 2: THE GIFT AND THE CURSE - 
hy-2-Roc-Afek/Del hm/lDlMB 

138 [GHEnOLOVE]-Jo/wm-fcM«/Www&os. 

139 MENDED-*rr4otar-fotmfMi/ffiG 

140 A RUSH OF BLOOD TO THE HEAD — faJb^Tf— Coprraf 

141 SURVIVOR —Destiny's CW— (atato/fft; 

142 THUG HOLIDAY - M ua^-StpN-SUe/itbtitk/M 

143 GREATEST HITS— fenny Ctmney-BHA/RtS 

144 OH AARON —Aaron Carter— Jive/Iomba 

145 NEW OLD SONGS (RE-MIX) —limp Bdkit—lbp/ 
Interscope 

146 STEERS 4 STRIPES — Broo*s & Detm—Amtt) 
Hastmite/RIB 

147 SOUlSISTA-MeUVoff-AM 

1 48 DROPS OF JUPITER - Mi -Ame/Cokimbia/CRO 

149 DOWN TO EARTH -Ozry Osbome-fpk 

150 THEFIX-SOTfcce-fleftoSouA/^U/MC 

151 DISNEY'S ULO & STITCH - Sounddoci — IVs/f Oisney 

152 A GANGSTER AND A GENTLEMAN — Styles — Ruff 
Ryaers/lnterscope 

153 LOVEHATETRAGEDY — Papa Roach — DreamWorks/ 
Interscope 

154 TAKE OFF YOUR PANTS AND JACKET -Sink- 182 - 

m 

1 55 LIFE GOES <M-Dorielllcmes-UntcMhables/Ansto 

156 HIGHLY EVOLVED-Wie Vrm-CttgmRoam/Capital 

157 STICKS AND STONES —New fowl Glory— 
Drh/e-thru/MCA 

158 GOD BLESS UKWCA-Vrnmimts-Cobmbio/CtW 

159 ENCHANTMENT — Charlotte Church — Cokmba/CI& 

160 \t-Moby- 0 

161 DIRTY VEGAS-»r/ Vegas -Ctedence/Capitol 

162 MTVUNPLUGGED-JiiyZ-lfofitfefc/tVJom/IOfflC 

163 TOTAUYCOUNTRY-to«MAr«s(5-«W/«e 

164 GUTTERFLOWER — Goo foo Ms — Warm Bros. 

165 A WALK TO REMEMBER — Sounotai — fpt 

166 WOWHITS2002-l'(iTOA)BB-fA1/ftre)«jn/ 
ftovidenf/Woid/Spmow 

167 MALADROIT — Weeier— Oeften/lnterscope 

168 IN SEARCH OF_.— rY'f'f'D*— ftjin 

169 MARIO-zMom-MSnee/// 

170 HARD CANDY — Counting Crrms—Getlen/lnrerscope 

171 GMVTTY-Cwio*Peote-fo(bmoio/CltG 

172 MKUflkm-Kastdflatts-LyikSheet/Hcllymod 

173 I'M ALREADY THERE — lonesto — 8HA/RL0 

174 ALL FOR YOU ■. . 

175 ALL KILLER NO FILLER —Sum 41—lsland/IDIMC 

176 WHITE BLOOD CEUS — the While Stripes— Ihrtd 
Man/V2 

177 GOD'S FAVORITE-Yaftf.-fe/Jm/uMW 

178 HWi-Mawell-Cokrmbia/CRG 

179 LENNY — Lenny Kravtti — Virgin 

180 XXX-Soundhock-Unmrsol/UMRC 

181 THE CONCERT FOR NEW YORK CITY - Vatms 
Artists -Cokmbia/CRS 

182 SILVER LINING Haiti -Capitol 

183 NIRVANA — Hinana — DSC/Oeffen/lnlerscope 

184 EVE-OUinON-fve-M/^ite/Jnfeisfope 

185 THESKKNESS-fts/uri«(/-fti)n!/Wnn)ef9rai 

186 RYDE OR DIE VOL III: IN THE "R" WE TRUST - 
Various Artists— Ruff Ryaers/lnterscope 

187 COME TOGETHER — MrdOay—lssenool/ltmba 

188 8 DAYS OF CHRISTMAS — Destiny's Chid— Musk 
Woyfo/umte/OW 

189 WWF: FORCEABLE ENTRY — Various A/lists — Smock 
Doml/Cotumbia/Clt6 

190 VOYAGE TO INDIA -IndeAne-Motom/VMRC 

191 COUNTRY GRAMMAR — Hefty— fo' Reel/ 
Urmersal/UMRO 



t ier 



{ ) 



192 THUG MISSES -Khra featuring DSD-Dirty Dom/ 
Artemis 

193 MAN VS MACHINE -XzM-Lovi/CckMo/CR6 

194 GREATEST HITS — ienrr/ Ifravffj— Mrflm 

195 kkllHm-Amie-Rise/Columbia/CRS 

196 LIVING PROOF — fe — Warner Bros 

197 MTV UNPLUGGED NO. 2.0— tairyn MB— 
Cokrrrdm/CRB 

198 S00DEGREEZ-W%ne-fannta»K/ 
Ilrmsaf/ISMRO 

1 99 AMERICAN IDOL: GREATEST MOMENTS - 
Soundtrack -RCA 

200 GHETTO FABOLOUS — fabulous — Desert Storm/ 
Mtta/ta 



Top Billboard 200 Artists— Duo/Group 



Pot. ARTIST (to. of Qmd Trite) kpmr/Uef 



CREED ill Wintkp 
LINKIN PARK 

NICKELBACK (21 Roadtmaer/IDIM 

DIXIE CHICKS 111 mrmrnt/Cokmlm/CftG 

(1) fAomiment/Sony (NashvUlel 
(Dtp* 

DAVE MATTHEWS BAND (21 RCA 

(2) Barna Rags/RCA 

PUDDLE OF MUDD (I) fMess/fefrVWerstope 
NO DOUBT (I) Interscope 
P.OJ). (l)Attank/A6 

SYSTEM OF A DOWN (II Amemm/Columtm/CltO 



10 INCUBUS (U lmmortol/(pit 



Top Billboard 200 Artists -Female 



Pm. ARTIST 1 to. of Ckntd Mrs) Impmt/uM 

O PINK 

2 BRITNEY SPEARS (21 Ifie/lomba 

3 SHAKIRA (31 fat 
(II Sony Discos 

4 ASHANTIfi;*nfe;/fK./4J/ll/ra« 

5 AVRIl LAVIGNE (I) Arista 

6 ENYA OlRearise/WmeiBtos. 

7 CELINE DION 

8 ALICIA KEYS ■' 1 

9 JENNIFER LOPEZ 

10 NORAH JONES Hi Sloe Hole/Capitol 





Creed 



Top Billboard 200 Artists -Male 



Poi. ARTIST ito. o/Oorwf Trrfe) ImpnW/loM 

O EMINEM (?) Web/Altetmam/lntmtope 

2 NELLY (2) h' Reel/Vnimsal/mRS 

3 LUDACRIS III Orsturbing lha Peace/Del lorn South/IDIMO 

4 GARTH BROOKS (21 Capitol (Nasrmk) 

5 ALAN JACKSON (31 Arista Hashvik/RLC 

6 ENRIQUE IGLESIAS III Interscope 
(II llmetsal lahno 

7 TOBY KEITH (21 DreamWorks (Hasimkl /Interscope 

8 USHER (I) Arista 

9 lkm\l(l) Murder Inc./bellam/IDMD 
10 KENNY CHESNEY (21 BHA/RLO 



Top Billboard 200 Imprints 



Pm. IMPRINT (to. of Charted Unl 



O COLUMBIA 84 



EPK (341 
ARISTA (16) 

masi 

ATLANTIC (361 
UNIVERSAL (4SI 



2§§2 



7 INTERSCOPE (121 

8 WARNER BROS. (201 

9 REPRISE (181 

10 RCA 

11 WIND-UP (S) 

12 DEF JAM (161 

13 J (111 

14 DREAMWORKS (IS) 

15 ROADRUNNER (III 



Top Billboard 200 Labels 



Pos. LABEL Oh ofCWBss! 



INTERSCOPE (211 

ISLAND DEF JAM MUSK GROUP (541 
COLUMBIA RECORDS GROUP (841 
WARNER BROS. (59) 

EPK (53) 



10 



Top Billboard 200 Distributors 



Pos. DISTRIBUTOR flta V(WU 



UNIVERSAL (280) 
IMG (124) 

sony am 

WEA 063) 
END (I07J 

INDEPENDENTS (120) 



UNIVERSAL 



Top Heatseekers Imprints 



Pol LABEL 'to. oi Charted fides! 



COLUMBIA (91 
ATLANTIC 
DREAMWORKS 
ISLAND ' 
UNIVERSAL 1 



COO MBIA 



Top Heatseekers Labels 



Poi. LABEL V 



WARNER BROS. (12) 
COLUMBIA RECORDS GROUP - 
CAPITOL fOJ 
ZOMBA / 
INTERSCOPE 0 
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We coter to your artist's every whim. 
Rnd that's a lot of whims. 

When they're happy, your job is easier. That's why we have an attentive staff" to make sure that 
every artist who performs at Horseshoe is pampered and feels right at home. Of course, it 
doesn't hurt that we have a state-ot-the-art sound system, adaptable stage, and easv access for 
the crew so that everyone involved in the show feels pampered too. To book vour act at the 
most intimate venue in the Mid-South call Randy Wright at Integrity Events - 615-777-5766. 

HORSESHOE ( j 

CASINO • HOTKL < ^ - ^s-s^ 

TUNICA MS 

Horseshoe Casino & Hotel • Tunica, Mississippi • (Just 12 miles south of Memphis, TN) • horscshoc.com 
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j 1 








independent/internet 





Top Independent Artists 



Pos. ARTIST Mt o/ftonW Cite) kpiiir/loW 

O MANNHEIM STEAMROLLER <2> Amermn Cmmplme 

2 DEFAULT 

3 NICKEL CREEK 7J Sugar f» 

4 SEVEN DUST (1) JVt 

5 YING YANG TWINS fJJ Otolk/k the Panl/Ktxb 

6 KHIA (II Ihly Dom/iitmis 
(1) Dirty flora 

7 JIMMY BUFFETT II) Mailboat 

8 DREAM STREET WKfS/tttt 

9 DASHIOARD CONFESSIONAL (JJ Vogiml 
10 LOUIE DEVITO ffl flee Vee/Minktomc 



Top Independent Albums 



Pos. HTtf-iMsr-fajMrr/loW 

O CHRISTMAS EXTRAORDINAIRE -Mtmhm 
Steamroller— Ameikan Oramaplme 

2 THE FAllOUT— flefcuft— HT 

3 THUG MISSES- to feotmng 0SD- Dirty Dom/Artemis 

4 ANIMOSITY -Sewmto-TVT 

5 ALLEY: THE RETURN OF THE YING YANG TWINS - 
Yirtq Yong Iwins — CoHiPotk/ln the Point/Koch 

6 FAR SIDE OF THE WORLD -/tony Bufferl- Mailboat 

7 DREAM STREET— fl/eomS/reef—//f6/Toe/ 

8 THE PLACES YOU HAVE COME TO FEAR THE 
MOST — Dashboard Confessional— roomnf 

9 THIS SIDE —NM tree* —Sopor M 
10 KOHi-HoughtfbyNatwe-m 
It NICKEL CREEK ' 

12 REGGAE GOLD 2002 — Vonoos 4ffrsfs — W 

13 ORACLE -Kitlie— Artemis 

14 mt-m-lM./He*tM 

15 IMAGINE —fro Cassidy—Blix Sheet 

16 FULL COLLAPSE — Ihmday—Vklay 

1 7 VANS WARPED TOUR 20O2 COMPILATION - 
rariow Afhsls —Side One dummy 

18 A DEEPER FAITH— Ww hsb—[aitb MD/0aiden City 

19 KINGS OF CRUNK— W Jon I the [ast Side Boyz— 
8M/N1 

20 LOUIE DEVITO'S DANCE FACTORY -loute DeWo- 
flee Vee/Muskioma 

21 HERE AT THE MAYFLOWER -k^Mtim-Cmd 

22 THE TRIALS AND TRIBULATIONS OF RUSSELL 
JONES -rX Dirty 8osron/-03/)&Vwro 

23 HALOS I HORNS -My fmion-Skje [ye/Sugar Hill 

24 PUNK -0- RAMA 7 — Vrxms Artists— [pilaph 

25 THE RAINBOW CHILDREN -Pme-HK/Kedlm 



Top Independent Imprints 



Pos. IMPRINT (Mi. <t darted Tales! 

O TVTffJ 

2 AMERICAN GRAMAPHONE 12! 

3 IN THE PAINT (16) 

4 DIRTY DOWN 7 

5 SUGAR Hill 12) 

6 VAGRANT 

7 MAIL80AT 

8 SIDE ONE DUMMY 0 

9 UEG 

10 DEE VEE 14! 



w 

RECORDS 



Top Independent labels 



Pas. LABEL [ft si Owed Wes 

O iv- 

2 AMERICAN GRAMAPHONE 

3 KOCHtfSJ 

4 ARTEMIS 

5 EPITAPH (18) 



Top Internet Artists 



Pos. ARTIST m * Owed Cite) tonntf/Iooe/ 



^^^^^ 



2 © © 2 




5 JAMES TAYLOR (I) fotaoro/fffG 

6 CEUNE DION ()Jf« 

7 DIXIE CHICKS f/J *num«if/foW»o/fflG 

8 ELVIS PRESLEY (1/ IK4 

9 ENYA f/J Kepttse/Wainet Bros. 
10 DIANA KRALL 0 ferve/VC 



Top Internet Albums 



Po>. TITLE -drtef — Irnwil/loie/ 

O COME AWAY WITH ME — Horah (ones — Bbe Hole/ 
Capitol 

2 0 BROTHER, WHERE ART THOU? -SomdttaA- 
lost Higtmoy/Merwry/IDIMC 

3 BUSnDSTUFF-flore*(fcws6W-(C4 

4 JOSHGROBAN-J«Hroton-M3/fef>Kse/ 

Warner Bros. 

5 THE RISING — fiiure Spningsnw) — foAmho/CTG 

6 OaOBERROAD-Jamsfoyfcr-CoMn/riTC 

7 A NEW DAY HAS COME— fefoeto— ffw 

8 HOME- Dixie Chkla-Monmenl/Ciilmlm/CliB 

9 ELVIS: 30 #1 HITS -ffeft»sfey-K/l 

10 A DAY WITHOUT RAIN -tnya-Kepnse/Womei Bros. 

11 CmOKCHOH-SheiylOim-tSMAitetscope 

12 ECHOES — THE BEST OF PINK FLOYD— fW 
[loyd— Capitol 

1 3 THE EMINEM SHOW — [minem — Web/ Atteimcth/ 
Interscope 

14 SILVER UNING -Some Mr-OpM 

15 ULTIMATE MANILOW— Sorry talrw—SM> 
Heiitoge/Aiista 

16 WEATHERED — deed— Wmhp 

17 THE LOOK OF LOVE — too Kioll— Vem/Y6 

18 FORTY LICKS — The ffoftig Stones —HKO/fifa 

19 SONGS IN A MINOR — AAVia Keys — I 

20 UNDER RUG SWEPT — Afarrrs teeirs- 
/Aoverkk/Wamer Bros. 

21 CHRISTMAS EXTRAORDINAIRE —tortem 
Steomokr—Amerkon Gramophone 

22 ROOM FOR SQUARES —AAi Mayer— Amie/ 
Coknbia/CK 

23 AMERICA: A TRIBUTE TO HEROES - Various Artists - 
tnlerscope 

24 NOW THAT'S WHAT I CALL CHRISTMAS! - 

Vinous 4msft — £417/7om6o/S^/l/mvws^/U»t/EYJ 

25 aEllDITOSCANA-A*aSoceto-fli#s 



o 


DAVE MATTHEWS BAND flj SCA 


1 Top Internet Imprints 




(DBomotogs/IICA 




2 


NORAH JONES (1) Slue Hole/Capitol 


Pos. IMPRINT Ok ol Charted Mes) 


3 


JOSH GROBAN (II /«/?epree/)farierBros. 




4 


BRUCE SPRINGSTEEN 0) CokMo/CK 


O COLUMBIA 32! 






2 RCA (71 






3 REPRISE 111) 




m 


4 BLUE NOTE 




m 


5 CAPITOL (7) 



ml J MMV 



Top Internet Labels 



Pos. LABEL IHo olChmd lilies) 

O COLUMBIA RECORDS GROUP 821 

2 WARNER BROS. (27) 

3 INTERSCOPE 

4 CAPITOL (15) 

5 RCAi/3; 



COLUMBIA 



Dave Matthews f 
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Congratulations to Chip Davis 
& Mannheim Steamroller! 

Christmas Extraordinaire 

Billboard's #1 Indie Artist 
of the Year 



Billboard's #1 Indie Album 
of the Year 



Coming in January from 
Mannheim Steamroller! 

Romantic Melodies 

From the #1 Christmas 
artist of all time 

For the #2 biggest gift- 
giving holiday 

Corporate Headquarters 




K I IK Corporate Headquarters 

IN/^M^yI \l \_ 7400 49th Avenue North • New Hope, MN 55428 • ph: 763-535-8333 • fx: 763-533-2156 



corporation www.navarre.com 
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THE YE^R IN Mt,jSi^2§02 



Hot tOO Artists 



Ph. ARTIST i*. of (tartan' Ms) Imprint, label 
O ASHANTI (3) Murder Inc./AM/IDIMG 

(I) Jtna Sguad/Atlontk 

2 HUT 01 h'hi/IUHai/mi 
UlPnonty/Capdol 

a; a* 

(IJSoSorV/lotonto 

3 USHER (?) ton 
(/jrtoJSoy/too 

4 NICKELBACK i2l Pocirunmt ADMC 

5 JARUU (5;*lunfei/iit./lWJam//M5 

mm 

6 PINK -• .'. v 

7 EMINEM i?) Web/Aherrmth./lnlemope 
(DStooy/taferstope 

8 MARY J. ELIGE 

9 JENNIFER LOPEZ (41 Ipk 

10 PUDDU OF MUDD 14) flawless/Getieo/mreisiope 

11 CREED (?) Windvp 

12 VANESSA CARLTON (2) ASM/lnterstope 

13 AVRULAVKNE^Md 

14 THE CALLING 

15 ENRIQUE IGLESLAS [2) Intentope 

16 NO DOUIT 139 Inlerstope 

1 7 MKHELLE IRANCH (2) Atomt/Wcmer Bros. 
(l)Mamkk 

(/Jtoo 
It SHAMRA (3) Ipk 

19 LINKIN PARK (2) Worm Bros. 

20 AALIYAH 13) Bkkgwund 

(I) IMmal/bMgrrml/llMPG 

21 ALICIA KEYS 
(/J/rrf^/lntostope 

22 LUDACRIS 13) Disturbing the Pme/Mkm Saittr/IDIMG 
OlScSo Del/Disturbing Ik Feme/Del km Swth/Coforibia 
(I) fB/bmmal/imilG 

23 P.NDOY(3)8«f%/toD 

mip* 
mi 

(I) Wirre [rVes/Fnir 
(I) Virgin 

mCakk^/ISntmsaS/llMK 

24 tnmt{3)\m<x$qMd/MmiK 

25 GINUWINE 12) (pk 

(i) Mfer/WM 

(llrteMMkrd/flektra/F{G 
(/J tow Squx//Mxnrv 

26 JIMMY EAT WORLD 12) DreamWorks 

27 TORY KEITH 14) DreamWorks (Naslmk) 
21 ALAN JACKSON ' . 

29 TWEET (3) Die Cold Mmd/fleklra/ttG 

30 'N SYNC 

31 TIM MCGRAW (5) Curb 

32 (AHi'ttOH 12) t«*fek/M Im/I01MC 

33 IRANDY ill Atimk 

34 CRAIG DAVID 13) WHdstw/Ailontk 

35 MUSK) f? fWW .DJJIS 

36 tn (3) tuff Pyaen/lnterscope 
(II Bongo Basement/lnlerscope 

37 MISSY "MISDEMEANOR' ELLIOTT (3) Ik Gold 
Mindfilektra/IfG 

(DBadBoy/Ansta 
(DVngm 

(IIUCmlidmtial/llekrra/llG 

38 KYUE MINOGUE (?) (flprW 

39 GEORGE STRAIT (3) ltd Haslmlle 

40 FAITH EVANS 13) fW Boy/Ahsta 
(I) MPyders/Deflam/IDMG 

41 DIXIE CHICKS 7) Momment IMH 
(1) Monument 

42 DEFAULT (DW 

43 MARIO (VI 
0}3rd Street/1 




44 KENNY CHESNEY (3) BHA 

45 IUSTA RHYMES (3)1 

46 B2K J 

47 UG TYMIRS 12) Cosh Money/Vrmersol/VMitG 

48 JOHN MAYER (2) Amre/Cobrnba 

49 SHERYLCROW tilt la 

(II Irm/Allaiifc/Oormsol Sooth 

50 STAIND (3) flip/llekrm/flC 



Hot 100 Singles & Tracks 



Pot. TITLE -Arter-tr^wir/lota/ 

O HOW YOU REMIND ME- Metat- 
foonrwtner/ffliG 

2 FOOLISH —Ashonn— Murder Iik/AIM/IDIMC, 

3 HOT IN HERRE -Helty-fo' Peel/lkmrsal/OMIlG 

4 DILFJAMA-te/fKfeo(wino*relV*o*toi(l-fo'/Pee// 
Urmrsol/VMIIC 

5 WHEREVER YOU WILL GO — (he Calling— SCA 

6 A THOUSAND MILES - Krnesso Carlton AiM 
Inhmope 

7 IN THE END —Win Pari — Warner Bros. 

t WHAT'S LUV? —fotioe featuring Mharrti — (error 

Souad/Arhntk 
9 UGOTITIAD-Us/w-Ansm 

10 IIJJRRY-ftfl*rfM«*/-fb*tess/Gs«m/In»»5(i!pe 

11 COMPUaTED-Am(lovrnne-Arslii 

12 ALWAYS ON TIME —la Pule featunng Asknli— 
Murder hx./M Irm/IDIMC 

13 AIN'TnFUNNY-yenw/eflope/feofwm/Jolfufe-FpK 

14 mmmi-lmmlotWoild-OreomWoiks 

15 I NEED A GIRL (PART ONE) — P. Biddy featuring Usher i 
Loon— Bad Boy/Aristo 

16 UDONTHAVETOCAll-lWter-too 

17 FAMILY AFFAIR —May I. BUge—MCA 

18 I NEED A GIRL (PART TWO) — P. Biddy S Ginuwine fea- 
turing toon, Mam WinorrsS (ammy foggen— BodBoy/Ansta 

19 GAHGSTAlOVIN'-frefw/lmv/lfcnfcys- 
PuH tyders/lntersrope 

20 MY SACRIFICE — Creed— WMvp 

21 WITHOUT ME - tminem - Web/Alterrnalh/lnteiKOpe 

22 HERO— htiaue Iglesm— inte/scope 

23 AUYOUWANTEl>-*fefctacn-*jvmrt/ 
WorneiBros. 

24 GET THE PARTY STARTED -Pmk-Ansta 

25 HERO— Chad Kroeger featuring lossy Siolt— 
Cotutnhia/Poodrwner/IDIMC 

26 WASTING MY TIME-OeWf-fVT 

27 ONE LAST BREATH — deed— Wmkp 

28 WHENEVER, WHEREVER - Stot a - ff»< 



29 I'M GONNA BE ALRIGHT— Jennifer lope! featutmg 
Has— Ipk 

30 OHIOY— Cam'ton featuring JuetiSontam— 
PocAfek/Def lom/IDIMG 

31 HEAVEN —HI Sonwry S Yonou featuring Do-lobtms 

32 HEY BAIY- Ho Doubt featunng Bounty Uer-lnleisiope 

33 GIRLFRIEND — 'II Sync featuring HeUy—lm 

34 JUST A FRIEND 2002 -Man- 1 

35 SOAKUP™ESUN-S*e^ao*-4S*/te«s(ope 

36 DON'T LET ME GET ME — fini —Arista 

37 mvm -H.on.-M hm/am 

38 OOPS (OH tHf)-Iweel -Die Cold Mrnd/Btktm/ffi 

39 A MOMENT LIKE THIS — My Chrism — KA 

40 ADDICTIVE -rrurtHirtfeorltoig ffobrt- 
Ahermalh/lnrersrope 

41 HAPPY —Ashanh— Murder hx/AIM/IDIMG 

42 NO SUCH THING —torn Mayer— Ame/Cokmbia 

43 JUST UKE A PILL -fin* -too 

44 DOWN4U-/rvfoff//1'esenrsr/>«/n(. featuring la flute. 
Ashanli, Charti Ballimore S Vita— Murder Inc./Bel 
km/lOIMC 

45 CANT GET YOU OUT OF MY HEAD - ' 

Minogue— Capitol 



46 SUPERMAN (IT'S NOT EASY)— fire to frghtng- 
Awore/Colombra 

47 CLEANIN' OUT MY CLOSET— fmrnem — WsV 
Aftermath/Interlope 

48 HALFCRAZY-*s«)-DefW/™C 

49 LIGHTS, CAMERA, ACTION!— M Cheeks — 
Uimrsat/UMItC 

50 %V\lim-b^Iyrneis-Ci^Mixiey/llrimol/Om 

51 A WOMAN'S WORTH —Akin Keys— I 

52 rum ftfritatf mm/itk* 

53 HEY MA— Cam'ton featuring Ml Sanfana.f reeiey 2ekey 
S foya-lttx-Afeh/Mlim/lOW 

$4 WNin -May 'Misdmeim' Son- Jht Bold 
Mmd/Dekm/ffC 

55 MOVE B"*H - l«tens feahmg Myshkol I tnhmous 
2.0-Distuibing (ha Peoie/DeHam South/IDM 

56 CAN'T FIGHT THE MOONLIGHT - («Am> ftm« - Curb 

57 ESCAPE— limnuelglesios—lntersrope 

58 MORE THAN A WOMAN —Aolyah—Bladiground 

59 HELUGOOO-,Vofloool-/n'ers(ope 

60 llOVEYOU-fonYif»TO-W%/too 

61 GOTTA GET THRU THIS —Daniel Bedmgheld— 
kkml/WIMC 

62 PASS THE COURVOISIER PART II -Susfn thymes 
f earning P. Biddy I Plant- 1 

63 LOSE YOURSELF -tiMm-Shody/tnteisiope 

64 8UTTERFUES-*ttae/toto-f)»t 

65 WHAT ABOUT US? -Brand,— Attann 

66 UNDERNEATH YOUR CLOTHES — V :« 's-f, 

67 RAINY DAYZ — Mary I. Blige fmruhng la Pule — MCA 

68 DIFFERENCES— Gmc/mne — Ipk 

69 IFICmDC»!-/lffl;*AlortiM7feiJfunng«'/Ho< 
Snforio— flektta/llQ 

70 THE WHOLE WORLD - (Mast featunng KHerMie- 
ton 

71 UNDERNEATH IT ALL -Ho Doubt featunng lady Sm- 
Interstope 

72 flWMH fl))%>rilllMfll IMJH 
Basement /Inrerscope 

73 LUV U BETTER -U Cooll-Del hm/IDIMC 

74 GIMME THE UGHT - Sean Pati—BlaA Shadow/ 
2Hanj/VP/Alhntk 

75 GONE-'fVSpw-Jire 

76 UV1N' IT UP -Jn M feotong Crm-Mada lux./ 
Del lom/IDIMC 

77 ROLLOUT(MYBUSINESS)-/n*fm-/M*igfta 

Peote/DellomSouth/IDIMC 

78 HERE IS GONE —Goo Goo Dolls— Warner Bros 

79 NO MORE DRAMA — Mary I BSge — MCA 

80 DAYSGOBY-ftfK^egm-OefJenfe/Caprto 

81 BAEtY -Asftonn— Atimfer (w./AjH(/J0/*IG 

82 THE GOOD STUFF — Kenny Cbesney — BHA 

83 WE THUGGIN' -fotioe featuring P.. Kelly - tow 
Sguod/Aiiantk 

84 GOOD MORNING BEAUTIFUL - Holy— Curb 

85 ROCK THE BOAT— Aotynd— Stotgrauno' 

86 DRIVE (FOR DADDY GENE) -Aha kctson- 
Aiista HoshvUk 

87 STANDING STILL -lewel-Athnk 

88 ANffHING-toWmJiwigiterf-fliwrwttl/ 
Warner Bros. 

89 FULL MOON — Brandy — Atlanta 

90 UHHUH-Sft-fyic 

91 A NEW DAY HAS COME — Celine Dion -Ipk 

92 TURK OFF THE LIGHT — Neff> fortooo — DreamWorks 

93 LIVING AND LIVING WELL -George Strait -MCA 
Hashvth 

94 MY LIST - (oby Keith - DreamWorks (HoshvUe) 

95 HANDS CLEAN —Atoms Monssetre—Mavemk/Peprrse 

96 SK8ER BOI— Avnllawgne— Arista 

97 LONG TIME GONE — Dixie Chkks — Monument AfAH 

98 WHERE WERE YOU (WHEN THE WORLD STOPPED 
TURNING) -Alan lotkson -Anslo Habit 

99 UKEILOVEYOU-tetnrmoonWe-Jive 
100 I DO!! .' : 
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81% Hot 100 Singles 



86% Hot R&B Singles 
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POWER 





Success E 






The Power of 



ASCAP Membershi 



In 2002 

It was another banner year. 
Not only did we sweep the 
charts in nearly every category, 
our membership grew 
dramatically. Including, 
pictured here, some of the 
biggest names in music, who 
we've recently welcomed to 
ASCAP. Not surprising. Wc 
arc the only US Performing 
Rights Organization run by its 
members, people who create 
music. This means every 
member is given a voice. 
As 2002 has once again 
proven, that kind of advantage 
leads to success. 

The 

ADVANTAGE 

of ASCAP 

5®% 



Marilyn Bergman | President 
& Chairman of the Board 
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THE YE^R IN ]V[l,jSie2g02 



Hot 100 Artists— Duo/Group 



Pot. ARTIST [No. oWxmd tints) Imfml/kbtl 

O NICKELBACK (2) toaimm/IOMC 

2 PUDDLE Of MUDD (4) Fkwkss/Oetlen/lnteMax 

3 CREED (2) Wmho 

4 THE CALLING f/J C61 

5 NO DOUBT (3) Inteiscooe 

6 LINKIN PARK 12) rVomer Bros. 

7 JIMMY EAT WORLD (21 OiecmWotks 

8 'NSYNC 12) Im 

9 DIXIE CHICKS 12) Monument/UAH 
(I) Monument 

10 DEFAULT 



Hot 100 Artists -Female 



Poi. ARTIST Dk at Omit Ms) Infml/IM 

O kmm\(3)IMetlm./iJM/IDM 
aiMuntelnc/Mhm/IDmO 
(I) Jena Satmrf/Arfonrtt 

2 PINK^Arrsfo 

3 MARY J. HUGE 13) HO. 

4 JENNIFER LOPEZ 14) fpir 

5 VANESSA CARLTON i2) A&M/hlentope 

6 AVRIL LAVIGNE ■!?) too 

7 MICHELLE BRANCH (?) *mw*/TOto( Bros, 

0)Mm 

8 SHAKIRA tfj fp.r 

9 AALIYAH 13) Bkxkgtomd 

(/) Unmtsiil/Bkkatwnd/llim 
10 ALICIA KEYS (3i J 

f f J ffuff ffyffers/torerscope 



Hot 100 Artists -Male 



Pos. ARTIST (to. »' ftar«f MbJ ^mif/liW 

O NEUYf3Jfo'W/Kmrers(!//W 

(1) ftwrfy/fo/vW 
(Dim 

(DSoSoOel/Cokmba 

2 USHER 12) iiam 
lUBaiBoy/kislo 

3 JA RULE (5) Arrder Ik./M hm/IOMG 

(2) Ink 
(VMU 

4 EMINEM (2) m/Mieimoth/lntasiope 
(I) Shaly/lnteixope 

5 ENRIQUE IGLESIAS (2) Intmove 

6 LUDACRIS 13) ftstetap !)w Peme/Oetltm Saitn/IOM 
f/J So So M/Oislutbing Fto P«xe/0el Ian South/Cokmlm 
0) FB/Umetsal/Um 

7 P. DIDDY (3) oW«oy/»o 

'/) Virgin 

flJfos/i^/l//»vera//l/*tlfC 

8 FATJOEtfUeroS^/Ar/mrrc 

9 GINUWINE 
(DBodBor/irism 
(DlheOoUHind/llekmAK 
(II Terror Stfuod/Affonrlc 

10 TOBY KEITH (41 OmmWaks (Hasnyik) 




Nelly 




Nickelback 


Hot 100 Imprints 


1 Hot 100 Labels 


Poi. IMPRINT <Ho. el (hated Tints) 


Pos. LABEL (He. ol (hated Tines) 


O ARISTA (21) 


O ISLAND DEF JAM MUSIC GROUP !39i 


2 EPIC (23) 


2 INTERSCOPE (31) 


3 DEF JAM (20) 


3 ARISTA (33) 


4 INTERSCOPE (10) 


4 EPIC (27) 


S UNIVERSAL 


S UNIVERSAL MOTOWN RECORDS GROUP (28) 



A J 05) 

7 ARISTA NASHVILLE (14) 

8 BAD BOY (7) 

9 JIVE (IS) 

10 Ram 

11 ROADRUNNER 41 

12 MURDER INC. 

13 WARNER BROS. (8) 

14 ATLANTIC 

15 COLUMBIA (16) 



ISLAND 



MUSIC GROUP 



The Neptune* 



Hot 100 Producers 



Poi. PRODUCER (to o/ &W nrfesj 

O THE NEPTUNfS (7« 

2 IRVGOTTl f/?J 

3 TIMB ALAND 

4 JOHN KURZWEG 

5 7(6) 

6 RICK PARASHAR (3) 

7 RON FAIR (2) 

8 THE MATRIX 

9 BRYAN-MICHAEL COX (B 
10 MARK TANNER (I) 



Hot 100 Singles Sales 



Pos. TITLE — Artisr— /mpmr/ItW 



A MOMENT LIKE THIS - telly (Mson-KU 

UH HUH-Stf-fr* 

LIGHTS, CAMERA, ACTION! -/Mr fteefa- 
Urmal/IIMHC 

HUSH III' IADY-Core v f6(i«nio«'to- 
Hm)im/Ifa<m/I1M; 
S GIRLFRIEND — rV Sync featuring NeHy—Jin 
t A THOUSAND MILES — Vanesso (alton—i&M/ 
Intwscqx 

7 HOW YOU REMIND ME - Hidelimk - 
Hooavmet/IOIMO 

8 CAN'T FIGHT THE MOONLIGHT -lata Bnm-M 

9 THE STAR SPANGLED BANNER — Whitney Houston — 

10 AMTOPM-Ovstarfc-WW/WrM 

11 GOD BLESS THE USA —lee freeman/— Curd 

12 ROUND AND ROUND -Jone»S WenWAtoi-/W 
Soul/Del km/IOlUC 

13 WHERE THE STARS AND STRIPES AND THE EAGLE 
FLY — Aaron lip/m—lym Slreer 

14 A LITTLE LESS CONVERSATION -llmhesleyvs 
JJ0-KK 

15 LONG TIME GONE —tore Orris — rttowroefrr/fflrV 
li ONLY TIME — Inyo — fepnse 

17 IT'S THE WEEKEND — W I— Hollywood 

18 DON'T MESS WITH MY MAN — ta*c feorunnj 8r«n 
£ Brandon Casey — tin 

19 TWOWRONOS-^WJeimfeotarroCto^rre 
6Vrr/ — f oJumiuo 

20 FAMILY AFFAIR -rtoyl Moe-<M<jl 

21 DIE ANOTHER DAY — rto/onno — Htjmer Srot 

22 0ANSIN WIT WOLVEZ — SWt yme-fotfe/FC/HD 

23 US AGAINST THE WORLD — floy—rttof Wort// 
Columbia 
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YE ia>R 



hot 100 




24 FKIS GOOD (DON'T WORRY BOUT A THING) — 

Naughty by Koine featuring 3LW— ffl 

25 NEVER TOO FAR/HERO MEDLEY -M Caiey- 
Vttgm 

26 AMERICA THE BEAUTIFUL -A* Mrf-ftX 

27 IDOll-Toyo-toto 

28 HEAVEN - 01 Simmy & fonou featuring Oo - Srsbtms 

29 WHEREVER YOU Will GO — ftie Calling— KA 

30 NEVER —Amanda Ptm—Ptmtkwse/Uoimsol/UMSb" 

31 HIT 'EM UP STYLE (OOPS!) — Sfo Catittel— 
fuBom/Arista 



32 BAUIN' BOY - Ha Cood-ASIIStditect 

33 THE RISING — Bruce Springsteen— fotaiiio 

34 MOVEITUKETHIS-8oniJ»(i-«wre/f<pW 

35 EVERYTHING U R - lindsay ftgono - Corner fa 

36 GOD BLESS AMERICA —toe/ fa%/e/—*torinoffon 

37 SONG FOR THE LONELY -Chei-Wcmei Bros 

38 I DON'T WANT TO MISS A THING -Aetasmith- 
(obmbia 

39 DAY + NIGHT — Isyss featuring hooka —Arista 

40 THAT WAS THEN— toy Jones Jr. featuring Dave Hollistei, 
Peaon S Hahi the S ippc — Body Head 

41 OSAMA-YO' MAMA — Soy Stevens — Curb 

42 MY SWEET LORD— Gewge Hatirson-gnomt/Cooitol 

43 SLOWDANCE-iooAlosty-JenstDf 

44 7DAYS-Ongtad-IVitoor/Mwric 

45 REVOLUTION — Stole Temple Pilots — Atlantic 

46 I DON'T REALLY KNOW -Brandy Moss-Satl- 
Heavenly Junes 

47 FOR ALL TIME -SoW-farnKtab 

48 GRINDIN'-flipse-SlCfM/toD 

49 PUT YOUR ARMS AROUND ME 
(ctntmntal/Moorjcy 

50 WHERETHEPARnAT-/05oerff*elV///i«ellK- 
So So Del /Columbia 



Hot 100 Airplay 



Poi. TITLE -iWsr-taproi/iirtef 

O HOW YOU REMIND ME -AMefat- 
Soodrunm/IDM6 

2 FOOLISH —Ashonti—Muidti Inc./AIM/IDMG 

3 HOT IN HERRE -KeHy-Fo' Seei/Utnttsal 



4 DILEMMA — Hetty featuring Kety Ktnykmd— fa' Seel/ 

5 WHEREVER YOUWIUGO-TneMng-K/l 

6 IN THE END — Win Pork — Wmec Bras. 

7 WHAT'S UNI- fat loefeatwagAshoriti- faro 
Sguod/Attonlk 

8 U GOT IT BAD 

9 A THOUSAND MILES - faesso button— ASIA/ 
Inttrscope 

10 ILURRY-r^o/*l««-fWess/1Seffeii//n(efS(ope 

1 1 ALWAYS ON TIME -M Suk featuring Ashanh- Murder 
he/Del lorn/!Dm6 

12 AIN'T IT FUNNY — Jeonfa lope/ featuring Jo Suk — Ink 

13 COMPLICATED -/Wlowgne -tern 

14 THE MIDDLE -Jimmy (at World -OtetmWorks 

15 I NEED A GIRL (PART ONE) - P. Diddy featuring Usher 
& loon— Sod 'Soy/Arista 

16 U DON'T HAVE TO CAll-IMw-teto 

17 I NEED A GIRL (PART TWO) — P Diddy & Bnmine 
featuring toon, Mario Wilms S, tommy Sagged— 

Bad boy /Arista 

18 GANGSTA LOW — &» featuring Alkia bp—bi 
Sydtrs/lnterstooe 

19 FAMILY AFFAIR— Alory J. BUge—MCA 

20 MY SACRIFICE — Creed— Windup 

21 WITHOirTME-fmTO/n-lt , el//l/(«fmo(n/tetope 

22 HERO — Inriqoe tgksias — Interxoge 

23 ALL YOU WANTED— *He firaotn—AlovwicV 
Warner Bros. 

24 GO THE PARTY STARTED -Pink -Arista 

25 HERO— CnadKioeget featuring losey Scoff— 
Cobmbk/Soodrunntr/IDIMO 

26 WASTING MY TIME —Debit— Ttt 

27 ONE LAST BREATH - Cited- Wukp 



28 WHENEVER, WHEREVER -Shakira-lpk 

29 OH BOY — Com Von feotoing Joe// Son/one— 
Sx-A-feh/Dtf km/lOMS 

30 I'M GONNA BE ALRIGHT —Jennifer (ope/ featuring 
Nas—lpk 

31 HEY BABY— to Doubt featuring Bounty KHIei—lntersape 

32 SOAK UP THE SUN -Slmyl Crovr-ASM/lnterscope 

33 JUST A FRIEND 2002 —too— J 

34 HEAVEN -CJSommyi )torm featuring Do- Sobbms 

35 ADDiaiVE-Trum Hurts feotoringfohm- 
4ffe/moff)//nrafscope 

36 NOTHIN'-m.f.-WJom/7DJ<tfi 

37 DON'T LET ME GET HI— Pink— Arista 

38 OOPS (OH MY) - Imet- the Cold Mind/lkkttoAfO 

39 NOSUCHTHING-Jota%e/-4mreA<*mlw 

40 JUST LIKE A PILL — /W —Arista 

41 HALFCRAZY-/tag-/WSou///0JAIG 

42 DOWN 4 U - In Haiti Presents Ihe Int. featuring la Suk, 
Ashcnh, Chorii Baltimore 1 Vito— Murder Ik. /Del lam/ 

torn 

43 HAPPY —Ashonb— Murder tiK./AlM/t01MO 

44 CLEANIN' OUT MY CLOSET -Iminem- Web/ 
Aftermath/lnterscope 

45 A WOMAN'S WORTH t ' 

46 SUPERMAN (IT'S NOT EASY) -Fine lor figrinng- 
Awaie/Cotunitm 

47 GIRLFRIEND — H Syrx feotomg Hetty—live 

48 HEY MA— Cm'tm featuring hell Sorttam, fieekeyletey 
i tayn-SocAfek/Uel latn/IOlMG 

49 WORKIT-«issK'*soemeonff"f»off-nie6o« 
Msxi/lkktia/ltt 

50 CAN'T GET YOU OUT OF MY HEAD - ' 
Minogue— Capitol 
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Look at the friends we made in 2002. 






come see us in 2003 




^aum 

ARENA 

One Al l I I I. Arena Way 
North l ittle Rock. \K 72 1 14 
18.000 Seats 
email: arena i alllelarena.com 
website: www .alltelarena.com 
Phone: 501-340-5660 
l ax: 501-340-5668 
lor booking information call Michael Marion 
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THE YE^R IN MuSieoa|i> 

TOURING ""^ 




Top25Tonrs YE-44 

Top 25 Promoters YE-44 

Top 1 0 Venues (5,000 « h»> . . . YE-46 
Top 10 Venues (5,001-10,000) . . YE-46 

Top Tours By Genre YE-46 

Top 25 Box scores YE-S6 

Top 10 Venues n 0,001-15,0001 . . YE-66 
Top 10 Venues (15,001 nam*. . YE-66 

Top 10 Amphitheaters YE- 70 

Top 10 Stadiums YE-70 



HOW THE 
TOURING CHARTS 
ARE COMPILED 



BY BOB ALLEN 



etail sales and radio air- 
f\f play are major avenues 

m for determining who's 
m hoi in the music busi- 
ness, but, for venue managers 
and concert promoters, the 
name of the game is selling 
tickets. 

Billboard Hacks concert- 
ticket sales, compiling statis- 
tics that determine the hottest 
acts and the industry's most 
productive markets. The 
annual Boxscore charts paint 
a picture of the y ear's concei t 
activity by calculating rank- 
ings based on ticket sales at 
concert facilities throughout 
the world. 

Box-office totals are report- 



ed by a variety of sources, but 
most reports come from the 
concert promoters. Repre- 
sentatives of the venue — usu- 
ally the public-relations or 
promotions departments — 
will often report their own 
box-office totals. Occasion- 
ally, reports will come from 
either a booking agent or 
artist manager, but the bulk 
of the box-office data comes 
from the promoter or the 
venue. If totals are reported 
by more than one source, the 
promoter's report takes 
precedence. 

DATA DEADLINES 

Generally, totals are 



reported within a few days of 
the performance. Some 
sources will report totals for 
the entire year at one time, 
but that's not typical. Most 
reporting is done through- 
out the year on a regular 
basis. 

There are time restrictions 
for when a reported concert 
can be included in our pub- 
lished weekly chart. A Box- 
score is eligible to appear on 
the weekly chart if the show- 
date is no more than seven 
weeks prior to the issue date. 
All concert totals are accept- 
ed for the annual recaps, 
but, to appear on the weekly 
chart, they must be current. 



Older totals are added to the 
database to be included in 
year-end rankings and on 
Billboard.com, but will not 
appear in the published 
weekly chart. 

Throughout the year, the 
weekly deadline for report- 
ing box-office data is Tues- 
day at 5 p.m. (Central Time). 
The totals that are reported 
by deadline are included in 
the following week's issue. 
Billboard's issue date is Sat- 
urday of the following week, 
so totals that made the dead- 
line on Tuesday, Dec. 10, for 
example, appeared in the 
Dec. 2 1 issue. 

Continued on pngt YE-44 
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* y 4140 Broadway New York, NY 
In the Heart of Washington Heights 
Seconds from the George Washington Bridge 
(212) 568-6701 Ext 11 
Fax (212) 740-6144 

Capacity: 4500 
Reserved Capacity: 3361 



The Largest Concert 
Venue North of 50th 
Street in New York City. 
Easy access from 
New York, New Jersey 
and Connecticut An 
Original Early 1900s 
Lowes Movie House. 



celebrating 5 year 
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TOURING 





No Alt 

Total GroisVloral Atlcndontt/Total Copotilf/No 


ol Showt/No of Sellouts 






!. Paul McCartney 

$126,165,542 


998,077 


1,014,357 


58 


44 


2. Cher 

$67,624,323 


1,012,037 


1,081,817 


83 


36 


3. Billy Joel & Ellon John 

$66 004 441 


613,339 


619,724 


34 


24 


4. Dove Matthews Bond 

$52770,626 


1,359,351 


1,373,410 


67 


49 


S. Neil Diamond 

S523C4 482 


911 350 


914.265 


68 


50 


6, Britney Spears 

$43,699,589 


779,935 


812.099 


53 


36 


7. Aerosmith 

S38.99B.02B 


779.B27 


914.511 


51 


10 


8. Creed 

S37.I49.534 


889.828 


1,256,626 


81 


23 


9. Crosby, Stills, Nash & Young 

$35,018,545 438,022 


520,801 


40 


8 


10. Eagles 

$34,899,563 


387.444 


387,444 


31 


31 


11. 'NSyw 

Cl 4 ill Atft 


535,606 


606,884 


37 


5 


12. The Who 

fio cic mi 
528,5/5/9/ 


370,050 


431,286 


25 


6 


1 3. Jimmy Buflett 

$27,834,831 


614.086 


616.822 


31 


18 


14. Rush 

$27,142,202 


601.525 


992,716 


63 


4 


IS. Oiliest 

$26,297,451 


531.820 


609,420 


29 


4 


16. Brute Springsteen 

$25,260,493 


347,574 


364.415 


22 


17 


1 7. Barry Monilow 

$23,869,261 


420.753 


562.646 


92 


31 


18. Kenny Chesney 

$22,688,B72 


80013 


1,130,510 


88 


22 


19. Toby Keith 

$21,352,415 


770,513 


997,733 


80 


31 


20. Tool 

$20,753,418 


579,437 


694,491 


73 


24 


21. blink-182 & Green Day 

S19.669.130 


632,491 


798,114 


45 


16 


22. George Strait 

$19,568,978 


377,341 


417,234 


24 


9 


23. Brooks & Dunn 

$19516.040 


598,063 


850,575 


60 


10 


24. Alan Jackson 

$18,783,313 


542,984 


776,831 


58 


8 


25. Santona 

S16.82l.175 


426.431 


640.106 


38 


7 



COMPILING THE CHARTS 

(Mtithmrti from fmgf YF.'-t2 

The last deadline of the 
chart year always tails in the 
last week of November; this 
year's final deadline was 
Monday, Nov. 2~> (instead of 
Tuesday, because of the 
Thanksgiving holiday). Totals 
included in these ( harts are 
determined from reported 
totals received the day after 
the 2001 deadline, which 
was Wednesday, Nov, 28, 
2001. through the 2002 
deadline, w hich was Monday, 
Nov. 25. 



BOXSCORE BASICS 

Boxscores typically include 
totals from a single perform- 
ance by a headline!" in one 
location; however, more than 
one performance by a head- 
liner is still counted as one 
Boxscore if the show s are on 
consecutive days or come as 
part of a single setup at the 
same venue. Multiple shows 
are still counted together, 
even if the run includes dark 
days, A case in point: Billv 
Joel and Khun |ohn*s three- 
performance run at Conti- 
nental Airlines Arena on ( )( I. 
2, A and S. Even though there 



were dark days, it was still 
considered one Boxscore 
entry since the show setup 
remained the same through- 
out the entire period. When a 
headliner strikes the set. plays 

another venue and then 
returns to the first venue for a 
second show, the two per- 
formances are only counted 
together if the shows 
occurred during the same 
general time period and the 
tickets for each show were 
sold at the same time. They 
are not combined as one 
Bi ixw ore entn if an at list 

(Amtimmi tin pngt Yt.-tb 




Top 25 Promoters 

hnW k) Gross. Compiled From Insures Noi 23 2001 Not 25. 2002 



No 


. ProBottrdl/Tolol Gross-All 


Promotions/Tola 


Gross -Sole Ptomol 


ion i/Iolfl 1 


Ailendaocr/Ko 


ol ShoKS No ol Sellouts 


1. 


Clear Channel Entertainment 


$1,106,138,319 


$947,338,967 


26.977,903 


6,117 


1368 


J. 


House ol Blues Concerts 


$164,648,212 


$114,103,856 


4.131.076 


1.013 


411 


3. 


Concerts West 


S145.950474 


$65,131,239 


2,004.231 


181 


135 


4. 


Neder lander Organization 


$52,166,072 


$14,656,902 


1,035.271 


147 


53 


5. 


Metropolitan Entertainment 


$49,429,523 


$27,093,451 


1,296,283 


279 


113 


6. 


Jam Productions 


$48,063,909 


$31,314,464 


1,258,143 


500 


234 


7. 


Jack Ulstck Presents 


$44,156,578 


$12,732 ,566 


1,053,884 


287 


78 


8. 


CIE Events 


$31,627,219 


0 


901,695 


82 


34 


9. 


OCESA Presents 


$24,545,116 


0 


729,443 


62 


33 


10. 


Fantasma Productions 


$22,973,402 


$12,454,809 


509,152 


159 


69 


11. 


Kyodo Tokyo 


$22,615,109 


$22,615,109 


200,713 


5 


0 


12. 


Apregan Entertainment Group 


$21,596,726 


0 


372,768 


30 


30 


13. 


Varnell Enterprises 


$17,426,780 


$16,191,293 


342,661 


31 


16 


14. 


Michael Chugg Entertainment 


$15,643,636 


0 


352,140 


81 


53 


15. 


Marshall Arts Ltd. 


$14,333,140 


0 


104,962 


7 


7 


16. 


Beaver Productions 


$12,328,108 


$11,964,770 


358,710 


62 


46 


17. 


Jacobsen Entertainment 


$11,610,570 


0 


227,041 


27 


27 


18. 


Goldenvoice 


$10,022,407 


$2,176,607 


319,154 


44 


19 


19. 


Outback Concerts 


$8,655,827 


$5 733,007 


257,129 


70 


IS 


20. 


Atlanta Worldwide Touring 


$7,088,805 


$2,739,676 


222,301 


21 


10 


21. 


462, Inc 


$5,419,704 


$824,460 


87,786 


11 


7 


22. 


Haymon Entertainment 


$5,261,27B 


$2,059,294 


107,100 


22 


0 


23. 


Premier Productions 


S4.973.242 


S3.654.4B7 


253,852 


32 


3 


24. 


RAC Producciones 


$4,766,524 


0 


136,125 


16 


0 


25. 


Cardenas/Fernandez & Associates 


$4,255,475 


$2,888,404 


73,530 


16 


2 
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Molson Centre becomes the 




A new name... but continues to be a 
leading entertainment venue in North America. 
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TOURING 



Top 10 Venues 

CAPACITIES 5,000 OR LESS 

Roofed bv Grow. Compiled From Ooucorei Nov 28 7001- Not 25 7002 



Top Tours By Genre 

tabid by Grass. Coounltd From Boncom Nov .» 2001 -do. 25, 2002 



No. Facility, City, Slott 

Venue (apocity/Tol 


al Gross/Tolal A 1 1 e n d o n c e / To 1 o 1 


Capacity. 1 No o 


( k n ■ i i' M a n 1 ( i 1 1 n ii 1 ■ 




1 Fox Theatre, Atlanta, Ga. 

' 4,600 532,497,634 


772,731 


1 276.274 


280 


4 


2 Temple Hoyne Buell Theatre, Denver, Colo. 

' 2 830 525,809.424 


510434 


671,845 


240 


80 


3 Fox Theatre, Detroit, Mich. 

' 4,800 S23.759.250 


627.481 


975.310 


216 


24 


4 t Rosemont Theatre, Rosemont, III. 

' 4,300 S12.210.637 


330.203 


495,409 


134 


4 


5 The Bushnell, Hartford, Conn. 

' 2,799 $11,200,178 


219^36 


288347 


140 


22 


4 Beacon Theatre, New York, N.Y. 

' 2.900 $11,010,958 


216.027 


240.384 


81 


22 


7 eoreerbuilder.rom Ookdale Theatre, Wollingfon 

' 4,800 $10,787,396 


.Coem. 

293,047 


419.411 


114 


4 


g Tampa Bay Performing Arts Center, Morsani Hall, Tampa, Fla. 

' 2,600 $10,294,637 220,294 


281350 


108 


11 


9 Roth Eckerd Hall, Clearwater, Fla. 

' 2,174 $9305,345 


240,941 


282.452 


147 


57 


10 Tennessee Performing Arts Center, Jackson Hall, Nashville, Term. 

' 2,462 $9,402,945 222,932 


296,265 


120 


1 






Top 10 Venues 

CAPACITIES 5,001-10,000 

Ronlattl by Gross Compaed From Boaters* Nov 28, 2001 -Nov. 25, 2002 




No. Facility, City, Stat* 

Venue C a p a ( i 1 y / To t a 1 Gros./Totol Attendance /Total 


C o p D C 1 t r ' N 0 O 


Sho>s/No. of Sellouts 




1. Radio City Music Hall, New York, N.Y. 

5,901 $69,981,394 


1,310,764 


1.560,610 


283 


21 


2. Auditorio Nacional, Mexico City, Mex. 

9,906 $18,366,318 


467,313 


533,936 


63 


9 


3. Universal Amphitheatre, Universal City, Calif. 

6,251 $14 508 03-1 


282.352 


328,259 


64 


25 


4. Verizon Wireless Arena, Manchester, N.H. 

10.000 S9.949.575 


296.569 


384,810 


52 


11 


5. World Arena, Colorado Springs, Cola. 

9,700 $4907,405 


158325 


209318 


35 


9 


6. Sovereign Center, Reading, Pa. 

9,000 $3,561,097 


107.422 


174,432 


21 


5 


7. Paul E. Tsongas Arena, Lowell, Mass. 

7,800 $3,449,611 


98,457 


115,338 


18 


5 


8. Aladdin Theatre for the Performing Arts, Las Vegas, Nev. 

7,000 $3,330,528 54,920 


59,746 


9 


2 


9. Cumberland County Civic Center, Portland, Mail 

8,795 $2,966,599 


e 

89,316 


106,958 


IS 


6 


1 0. The Theatre at Madison Square Garden, New York, N.Y. 

5,610 $2,588,369 59,070 


160.953 


29 


4 



Genre 

Act/Tote 1 Gross/ 


' 0 1 0 1 Attendant 


■ / To I o 1 Capo 


lly/No. el 


Shows/No 


el Sellout 


Rotk/Pop 

Paul McCartney 


$126,165,542 


998,077 


1,014,357 


SB 


44 


Country 

Kenny Chesney 


$22,688,872 


883.013 


1.130,510 


88 


22 


R&B/Rap 

Alicia Keys 


$14,824,955 


404,911 


496,763 


89 


47 


Latin 

Luis Miguel 


$16,197,899 


246.344 


283,922 


33 


7 



COMPILING THE CHARTS 

Ctmlmurd from pagt YE-44 

plays the same venue al dif- 
ferent times during the year 
with different on-sale dates. 
Exceptions are rare but do 
occur from time to time. For 
example, Billy Joel and Ellon 
John had several dates that 
were originally sold in the 
spring but had to be resched- 
uled later in the fall because 
of artist illness. Even though 
one show at a particular 
venue was in March and the 
second show was in Sep- 
tember, they were still count- 
ed together as one Boxscore 
because they were originally 



individual-show reports by a 
handful of the top-grossing 
tours. 

The Top 25 Promoters 
chart includes overall gross 
totals for the year presented 
in two different ways. The 
first figure on the chart is the 
promoter's total-reported 
gross for all promotions — any 
concert with which the pro- 
moter had any involvement 
whatsoever, whether promot- 
ing it alone or co-promoting 
it with another. The next fig- 
ure on the chart is another 
dollar amount representing 
the total gross for sole pro- 
motions — any Boxscore 
reported with only a single 



Totals from multiple-artist festival lours such 
as Ozzfest are credited to the tour itself, not 
to any individual act on the bill. 



planned together and were 
sold simultaneously. 

RANK & FILE 

All Boxscore charts in the 
Year In Music are ranked by 
total reported gross. For the 
Top 25 Tours chart, the only_ 
totals that count toward indi- 
vidual-act totals are dates as a 
headliner; a supporting ac t 
does not get credit for the 
event. Totals from mulliplc- 
artist festival tours such as 
Ozzfest are credited to the 
tour itself, not to any individ- 
ual act on (he bill. 

There are no restrictions 
on what is included in the 
Top 25 Boxscores chart. It 
simply contains the 25 top- 
grossing concert Boxscores of 
the year ranked in order, 
sn this c hart often contains 



promoter listed. Note that 
the sole-promotions figure is 
not a separate amount 
excluded from the first dollar 
amount listed; it is a part of 
it. The amount listed as "all 
promotions'* is all-inc lusive 
and contains everything 
credited to a promoter, 
whether working alone or 
with others. 

The lop 10 Willies chat Is 
are grouped according to a 
venue's seating capacity. 
There are four size categories: 
venues with capacities of 
5,000 seats or less, 
5,001-10,000 seats, 
1 0,00 1-15 .000 seats and 
15.001 or more. Not included 
in these four categories are 
amphitheaters or stadiums, 
which each have their own 
chart. ■ 
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J GILL KIT 

ENTERTAINMENT 

GROUP 



WE DO IT ALL! 



PROMOTING - CO-PROMOTING - ENTERTAINMENT INVESTMENT OPPORTUNITIES 
THEATRE - MOTORSPORTS - FAMILY ENTERTAINMENT - RECORD LABEL 
ARTIST MANAGEMENT - TV PRODUCTION - CONCERTS - TOURING 

GIArMuLO Glflffio RldttRD uMtt dlffifflft Ms eM) 



President 



Vice-President 
Business Development 



VP Label & Artist 
Management 



Executive Director 
Events 



Events Director 



Executive Director 
Talent 



Talent Buyer 



Montreal, Canada • (5 1 4) 9 8 9 - 2 8 0 0 
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THE YE^R IN Ml,lSl^aafl 

riso/hip-hop \J 



Top R&B/Hip-Hop Artists 



P»». ARTIST (to at (ham) lite) (mpnnl/lflW 

O ASHANTI (4) Harder Im./AIM/IDIMS 
(3) Murdei In/Del Jom/IDM 
(II krrot Squod/MaMK 

(I) ftiotty/taotiol 
(Dim 

(DSoSoDel/Cokimoa 
i USHER (4! Arrsto 

4 LUOACRIS tfj flsft/rfrog fflo Peace/Del lam South/lOmC 
(1) SoSoDel/Drsrurbing /)» Peote/Brf to Sourt/fiAm/w 

5 EMINEM «) IC(*/*te/TO*/tofeB(ope 
I?) SMy/hlasoiie 

(I) Gome/Cobmtm 

6 JA RULE (71 Nude/ hc./M km/UUMC 

04* 

0JJGI 



(/J TMTIfc.Hi*' 

14 MICHAEL JACKSON 

15 BUSTA RHYMES (5) I 

(Dim 

16 ALICIA KEYS ■ I 

(1) KuMtyden/liHencope 

17 CAM'RON f5J Ifoc-Af db/TJef Jom/IOJWC 
IS GINUWME 14) t& 

(1) Bod Boy/Arista 



(1) The Sold M,rrd/Flektro/FF6 

(1) temStpiod/AlkmtK 

19 JAHEIM (5) Dime MH/Warner Bros 

20 mmi (3) lamiSquod/Mank 

(2) ImorSquod/Allantk/AC 
(1) lood/Cohnbia 

21 IIG TYMERS (3) Cask Mooey/Uimeisd/VMItC 

22 AVANT SI Mogk Umm/Mi 

mm 

23 IRANDY (31 Alkmtir 

24 R. KELLY (5) te/l-fefc/M lom/IDIMC/lm 
(4) tit 

(1) So(*f eh/Del hm/'m/iom 
(1) Inlerxope/live 
(1) fefror Sguod/4ffenftr 
(I) lm/2omba 

25 mmfpk 



Top New R&B/Hip-Hop Artists 



Pot. ARTIST 'So of CM fxtej kipiMfletxl 




Nelly 



4 NAPPY ROOTS (2) Monk 

5 OUTKAST f?Jtelo 

6 RUFF ENDZ (2) lok 

7 MOII DEEP (3) loud/Cokmbia 



(DDellom/IOmO 


O ASHANTI (41 Murder Ik./AIM/IDIMG 


(DIaid/Cokmtm/CK 


7 MU5IQ 


(3) Murder lix./Det lom/lOIMG 


8 JAGGED EDGE (4) So So M/CaMu 


(DMCA 


(1) Terror Squad/Afantk 


WSoSoM/Colombm/m 


S AALIYAH (5) Bkxkaromd 


2 TWEET (41 The Gold Mind/Flekrra/FFG 


(11 (ok 


9 JAY-Z (13) Hx-Afek/dei km/IOm 


(1) BUnarrml 


9 YING YANG TWINS (3) ColliPark/ln the ftaf/M 


(5) KocAfeSa/Oet tom/IDM/lm 


WSSpN-Slide/lilimlk 


10 'N SYNC (2) live 


(1) Hoc-AJello/DelJam/lin/lDM 


3 B2K (7) Ipk 




(DDelltmSoum/lOim 


4 CUPSE fflSmU/tti 




(DSocMeSa/Fleklra/FFE 


5 MARIO (21 3rd Street/1 


■ Top R&B/Hip-Hop Artists-Female 


10 NAS(5J/JW/fofaAi! 


0)1 




«)«IICi«/foWw/«C 


6 MR. CHEEKS (3) Unmrsal/UMIIG 


fm. ARTIST (to rfCW Titles) ImpnW/loW 


(Ditk 


7 NAPPY ROOTS (2! Allanlk 




(tlSoSoDet/Cokmbia 


(1) Albnlk/AG 


O ASHANTI (4) Murder k./AIM/IDIMG 


(IMIWill/SoSoDel/CokmtM 


8 KEKE WYATT (2) MCA 


(31 Murder k/detlrm/IDlMG 


11 FAITH EVANS (5) Bod Boy/testa 


9 ir<Ui(3)Mtllyden/lnmope 


(1) faior Sqwd/Alkmlk 


(IHuH Syders/Del hm/lDIMG 


(1) Kmtkiis/MCA 


2 AALIYAH (5) Bkkgtmd 


(1) Arista 


(l)tfk 


3 FAITH EVANS (5) Bad Boy/Arista 


(DFm/m 


10 AMERIE (2) mse/Cohmba 


(IIMIIydeK/Delkm/lDM 


12 MARY J. HUGE (71 MCA 


(DKhe/Colmtm/CKe 


(1) Arista 


13 Tmn(4)lte(Mlteid/lletmi/llO 


(DISWH/SoSoDel/Colmbio 


(l)Fox/MU 


(1) Bkxkground 


(DDeilrm/IOIMG 


4 MARY J. BLIGE M ■ 



Top R&B/Hip-Hop Artists— Duo/Group 



Pos. ARTIST (to. of (tratvt rules) /mprait/IaW 

O BIG TYMERS 0 Cosh Moaey/llrmrsol/llMIIG 

2 B2Kl7Jff»f 

3 CUPSE (3) Star Irak/Arista 




5 TWEET (4)IteCotdMinl/llekto/ttt 
(I) Bkxkgrwnd 
f/JStp#SA*/Mirtr 

6 ALICIA KEYS (4) 1 
(DKuHllyders/lntersiope 

7 BRANDY (3) Arhnlx 
(1) Aiarrtk/AG 

8 MISSY 'MISDEMEANOR* ELLIOTT (4) The Gold 
Mind/FJektroAFG 

(1) Bad Boy/Arista 
(1) Virgin 

(llUCordidemol/llekttaAK 
(UHrmkus/MCA 

9 AHGIE STONE (4) I 

10 JENNIFER LOPEZ it) (ok 



Top R&B/Hip-Hop Artists— Male 



Pot, ARTIST (to ot Baled Tales) krfM/IM 

O NELLY (S) Fo' Keel/Universol/UMK 
(1) frmty/CafM 
(Dim 

(1) So So Oel/Cohmlm 

2 USHER ; Ansta 
(1) Bad Boy/Arista 

3 lUDACRISWOBW/i^toPeae/BertaSourti/IMS 
(DSoSo M/Dntuttmg Iho Peore/Det lam Soum/Cokmbia 
(lIFB/llnmrsdAIMItC 

(1) StfttFStde/Arhntk 

4 EMINEM (6) Web/Aftermom/littmope 

(2) Shody/lnterxope 
(I) Gam/Cohmbia 



Big Tymers 



5 JA RULE (7)h\o!derlr>r./l>elkm/l0im 
(2)Fpk 

mm 

(II Dellam/IOim 

6 MUSIQ (4;fle/Sou(/IP/*IC 
(1IUU 

7 JAY-Z (131 KocMek/deJItm/lDm 
(5) Jor^efc/W lom/IOlMG/live 
(I) Ftor-Mek/tei km/ke/VimS 
(DDellamSoulti/IDIMG 
Wto<^efc/Hs<lra/Tf6 

8 NAS(5)/»IW(/fo/umf)ffl 
0;/«»al/fotata/«6 

mcpk 

(llSoSoOel/Cokmbia 
(IJ/m/SoSolW/fotoloo 

9 MICHAEL JACKSON (S) Fix 
10 BUSTA RHYMES (S) I 

(l)Jm 



Top R&B/Hip-Hop Imprints 



Pas. IMPRINT :to etCMhtks: 



EPIC (36) 
DEFJAM (58) 
1(30) 

ARISTA (33) 
UNIVERSAL (54) 
COLUMBIA (431 

mi (3D 

BAD BOY (14) 
ELEKTRA (JJ; 
MCA : 
MURDER INC. 
ATLANTIC (21) 
BLACKGROUND (II) 
DEF SOUL (131 
ROC-A-FEUA (28) 



C EPIC a 



Top R&B/Hip-Hop Labels 



Pos. LABEL f«o of C7wrt»d TirteJ 

O ISLAND DEF JAM MUSIC GROUP (84) 

2 ARISTA (561 

3 UNIVERSAL MOTOWN RECORDS GROUP (81) 

4 COLUMBIA RECORDS GROUP f75j 

5 IW.W) 



MUSK GROUP 
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Independent Label ICED OUT 
RECORDS Recently Signed Deal 
with Bungalo & Universal 




Iced Out Records has a collage of artists already with a huge fan 
base. Artists such as The Lil' Tykes, who's pint size rappers who spit 
lyrics from a youngsters point of view. Enter the little Tykes. They're 
innocent couple with their playful personalities let you know right off 
the bat they're comin' at you a little different. No Bling Bling only 
tales of future goals to obtain. The finer things in life coming out of 
the mouth of these babes. Hailing from Dayton Ohio, these 4 broth- 
ers range in age from 9-13. Rhyme about typical stuff that boys do 
like hangin' with their friends & lookin' at cute girls & dream about 
having rims on their bikes & fast cars. Their debut album Roll Call, 
a first for Ohio based Iced Out Records is set to be released March 
4th 2003. The first single who you rollin' with has been on the 
Billboard top single sales chart for 20 weeks as of December 2002. 



Also expected from Iced Out Records is an artist known as C30. 
C30 is one of the hottest lyricists that hit the rap scene in a long 
time. His highly anticipated album "Cause N Effect" is scheduled 
to be released March 11th 2003. He has shared the stage with 
Nationally known artists such as Ludacris, Mystikal, 2-Short, 
Foxxy Brown, B2K, & a host of others. Iced Out Records surely 
lucked up when they found & signed this laid back but prophetic & 
profound rapper who's style and persona tells a story of power and 
success. And shall I say, after this album is released C30 already has 
3 more totally completed albums in the vault. "When making this 
album I make 70% for the ladies, 20% for the fellas, and the other 
10% were for me to express what was on my mind" says the charis- 
matic but down to earth rapper. One thing is for sure, when the 
world gets a taste of C30, he'll be the player you'll love to hate. 





bungalo 



t n .ui-w*r O'i'r feitrd (7 



Also coming to be released from Iced Out Records in 2003 are the 
Young Entrepreneurs and Jay Tyke. The Only thing I have to aks 
everybody is "Are you all ready for this?" Says Iced Out Records 
CEO & President Earl Marshall. 



For more information contact Owens Entertainment at 937-271-5274 
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Top R&B/Hip-Hop Album Artists 



Pes. ARTIST A. of OorM Mb; bnoMflebel 
O EMINEM Q9 H'e6/4tatnot/i//nlentope 

3 LUDACRIS CO CWuAng Iho feaa/M km Soulh/IOIMG 

4 K\\t,im(l)Mmiie<ln(./Am/IDlM6 

5 tUS«i/JW/fobmiw/fJ6 

(I) Hoc-AfeSo/Del km/lm/IDlMG 

7 JA RULE !l I Mmda bc./M ktm/lDlMG 

8 MICHAEL JACKSON (?) fpn 

9 USHER i l l too 

10 BUSTA RHYMES 

11 MARY J. BUGE (31 MCA 

1 2 JAHEIM 0 Mm W/Womer Srai 

13 MLKIOtfJ MSorf/HUMC 

14 ALICIA KEYS 

15 CAM'RON fJJ fc«4Mt/tV JMUK 

16 Ul' ROW WOW (2) So So M/Cokmbto/CltO 

17 BIGnMERS(/KioAMime^™rera//l//«f5 

is TWEn(;jniea*«/fto/Ff6 

19 MYSMALWAe/Mo 

20 FAITH EVANS (I) BadBoy/Airsm 

21 NAPPY ROOTS f /! Aliotw/AG 

22 ANG IS STONE 

23 OUTKAST (I) Arista 

24 INDIA.ARIE Alccwi !/« 

25 KEKE WYATT " 



Top R&B/Hip-Hop Albums 



Po«. TTTli-(l/»s»-4nif«ir/loW 
O THE EMINEM SHOW— fmmem — MW/itamoft/ 

kthnajji 

2 WORD Of MOUF-iiAtrrs-astoimjf/M/'eofB/Be/ 
JomSou/n/MIG 

3 NELLYVim-»e*K-fi)'W/i/(»etso//i;«Pe 

4 kmm-tolmti-MwleilK./m/IOm6 

5 STILLMATK— fto— (J W/Cota/w/OJG 

6 PAINrSLOVI-*«i*-*»itel«./WJim/7WyH6 

7 8701-tete-tefo 

8 INVINCIBLE ... 

9 GtMESJS — Susfs Chymes —7 

10 P. DIDDY & BAD BOY RECORDS PRESENT. ..WE 
INVENTED THE REMIX — Vomus iittsts — Bod Boy/Arislo 

11 JUSLISENUUSTllSTENl-ttwij-MSW 10!,% 

12 SONGS IN A MINOR —Akia leys— I 

13 COME HOME WITH ME— foraVm— ftoWefc/ 
Dellom/IOIMO 

14 [GHEnOlOVEJ-Jfl/wm-ftwwAM/H'ijmeffiros. 

15 THE BEST OF BOTH WORLDS — ff Kelly S Idfl— 
Roc-Afek/tel km/lmA0im 

16 DOGGY BAG-W toEVow-SoSo/W/fota/m/ffiC 

17 HOOD RICH —Big lymets—Cosh Mooey/lltmisal/IIMftG 

1 8 SOUTHERN HUMMINGBIRD - Jweel- Ihe Gold 

m«&/Mm/m 

19 TARANTUU-*pfiW-J<ve//omfn 

20 FAiTHFUUY-for/nta-fod^Aiste 

21 WATERMELON, CHICKEN A GRITZ-tonpy to- 

Ariantk/A6 

22 MAHOGANY SOUL —Angie Stone —I 

23 BIG BOI I DRE PRESENT...OUTKAST — Oufto/— 
Arista 

24 SOULSISTA-to»Vo(/-*ia 

25 ECSTASY —Antil—MogK lohmoo/MCA 

26 INFAMY — 1Mb Deep — lood/Cokgnlm/CltG 

27 AALIYAH-^M-SWgrw™/ 

28 8 MILE - SoWfnxi - Shody/lnieivope 

29 BEUEVE-tt*n&4olms-ftoo/ffe 

30 LIFE GOES ON - DoneJf Jones - Unmxhabtes/AnsW 

31 FUUMOON-Simfy-4M/<C 

32 NO MORE DRAMA (2002) —Mary 1. Bhge —MCA 

33 THi FIX - Sfwfeo - Orf Jura SouA//0/MG 




34 THE REBIRTH OF KIRK FRANKLIN - U toittn - 
Gospo Ceohk/ltmbo 

35 BETTER DAYS — he— live lombo 

36 LORDWILUN'-Odse-SteW/teft 

37 J.O.S.E.: JEALOUS ONES STILL ENVY — Fit' J<w — 
lemx Souod/Atiantk/AG 

38 IRV GOTTI PRESENTS THE INC 
Mmleilm./Oelkm/IDIMO 

39 THE GREAT DEPRESSION - Mtt - U tyden 
Oellom/IDIMG 

40 DIRTY MONEY- UGK-lm/Iombo 

41 THLKJHOUDAY-l^l)o#-S(^Si*/^*/tG 

42 m-B2K-(fk 

43 A GANGSTER AND A GENTLEMAN — S/yte — 
fbjff Rydets/lnlwstope 

44 THE BLUEPRINT-Jor/-tovLf*//WJum/!l)JiHC 

45 THE BLUEPRINT 2: THE GIFT AND THE CURSE — 

fotl-toc+feh/Det km/IDMi 
44 NO MORE DRAMA— AtayJ. Bige— MCA 

47 NOW -Momell-Cobmbio/atG 

48 J TO THA L-OI THE REMIXES — Jennifer topei—lpk 

49 ACOUSTKSOUl-/(Kfcjlne-»lo/o*n/IJ»l/K 

50 EXPERIENCE: JILL SCOTT 826+— JflSroff— 
Hidden Bmh/Ipk 



Top R&B/Hip-Hop Album Imprints 



Top R&B/Hip-Hop Album Lobels 



Pot. LABEL (Ho. of Dialed Titles) 

O ISLAND DEF JAM MUSIC GROUP CHJ 

2 COLUMBIA RECORDS GROUP (36) 

3 UNIVERSAL MOTOWN RECORDS GROUP (41) 

4 IHTERSCOPE (21) 

5 ARISTA 



0°J 



Top R&B/Hip-Hop Album Distributors 



Pos. DISTRIBUTOR (He of dated Idles} 

O UNIVERSAL 

2 8MG 

3 SONYfoflJ 

4 WEA 

5 INDEPENDENTS (139) 

6 EMD (35) 



UNIVERSAL 

v K 



Hot R&B/Hip-Hop Singles & Tracks Artists 



Pol ARTIST (Ho. ol Chatted Tales) brdtflM 

O ASHANTI (31 Minder Iik /AIM WW 
(3)Monkalrx./0elkm/)0)M6 
(HJenaSqwd/MmlK 

2 USHER (31 torn 
(DBodBoy/Aiista 

3 NEUY (3> fo' M/Urmnol/llMltG 
(I) fwrily/Captol 

(like 

(USoSoDef/Cohmbsj 

4 AALIYAH f4J 8kxkgmmd 

5 MUSI0i7JWW/JW* 

(IJ/MA 

6 JA RULE (6) BMM loc./Oel hm/IDIMG 
12) (pk 

mm 

O) Detkm/IOIMG 

7 LUDACRIS it) ftstoiwj fto Pme/Belkm Sam/IOmO 
(I) So So M/0istubing Iho fme/Oel km Soom/Cohmtm 
(I) fB/tomct/mia 

(\) Sko#S6de/Mmlk 

8 FAITH EVANS 4> Bed Boy/Arista 
O) MKyders/Dellam/lOM 

(I) Htm 



Pos. IMPRINT (Ho of (haired Titles! 



COLUMBIA OT) 
DEF JAM (IS) 

mciw 

US) 

UNIVERSAL (2S) 
ARISTA 03) 

mini 

ELEKTRA (13) 
ATLANTIC 

10 MCA 

11 MOTOWN 

12 BAD BOY 

13 MURDER INC. 

14 AFTERMATH 1 

15 DEF JAM SOUTH (4) 



COLUMBIA 
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the YE^R FN MWSIB299 



9 GINUWINE 13) 1> 

fOWieCoWAIW/fWrlra/FfC 
11) fem» Sgimf/zWimlK 

10 TVnn(3)//»CoWM»«//FW(ra/rf6 

Bortground 

11 MARY J. HUGE (4 MCA 

12 P.MDDYtf;fiWtoi/*sto 

(UJ 

0) KOt/totmope 

(DHmUves/liK 
OHashMoney/Urmasal/UMIlO 

13 ALICIA KEYS (31 I 

(II Mftyders/lntetst.oae 

14 FAT JM (3) Terror Sauad/Atkmlk 
(II Loud/Columbia 

15 CAM'RON (« Px-Afek/Dei lam/IDlMG 

16 MICHAEL JACKSON . J 1 fpir 

17 MISSY "MISDEMEANOR" ELLIOTT (?) Die fold 
MM/Bekmfitt 

f)J Borffloy/4nsfD 
(7) Hp 

(II LA Conlidenhal/llektm/FK 
11) tonkas/MCA 

18 BUSTA RHYMES 

f!J iVe 

19 JAY-Z (10) PocAfeh/Det lom/IDIMe 
(SI tx-AFelo/Defkm/IOIMe/Jye 
(l>MJomSoum/)DJM6 

(II tx*ftk/tkkln/ffi 

20 kUUU.®MJta*4UK 

21 MR. CHEEKS (?) Univetsal/LIMPG 

22 (MIWfTTt^lfciiQIril 
ium« 

23 R. KELLY (SI PrxA-fek/Del lom/IOlMG/lm 
(411m 

(II Inleiscooe/lm 
(I) lerror Sfluorf/Wmfrt 

24 B2KTflfpir 

25 ORANDY (3) /atone 



Hot R&B /Hip-Hop Singles S Tracks 



Pot TITLE -/tof-tapnrrr/lnfief 

«j) FOOLISH —Ashanti —Murder Int./AJM/IDIMG 

2 U DON'T HAVE TO CAll • - .' 

3 HUKUn-Mtiai-DefStHl/IOlM 

4 HOTINHERRE-rVety-rVifeel Uweisal UIM 

5 ANYTHING — Joneim feoluring Alert— D/wne Mf/Htimer 

6(05. 

6 MIMM IMHrnnHj Iihnmi' fn'M' 
Urmnsol/IIMPG 

7 ALWAYS ON T1MI — Jo We feorumj Aifwnli —Murder 
tat/W/om/WJMG 

8 OH BOY — Com Ton feofurmj Joe// Sornono — 
/MMj/WJmi/HMMS 

9 LIGHTS, CAMERA, ACTION! —Mi Cheeks — Unver- 

si/urn 

10 NOTH I N' -JUUL -FMkm/KHB 

11 I IOVI YM -Ml iws-faf fcy/A*fc 

12 BUTTERFLIES —Mkhaetloikson—lok 

13 ADDICTIVE — M No* featuring Pakim — 
Aherrnath/lnlerscope 

14 I NEED A GIRL (PART TWO) — P Diddy 4 Ginuwine Fea 
luring Loon, Mario Wmrrn 4 lammy Puggeri— Bad Boy/Aristo 

15 OOKtOHMYl-ta-teCoW/MW/FMmi/ffi; 

16 MmV"H-luterrsFeatomgMyslial&Mrm>tK 
2.0-Disturbing lha Peace/Del Jam Soum/IDIMG 

17 WHAT'SlirVT-feJoefeowg/litarm-lerar 
Souad/Alkmrk 

18 U GOT IT BAD i 

1 9 PASS THE COURVOISIER PART II - Busto thymes 
Featuring P. Diddy SPhorreS- 1 

20 I NEED A GIRL (PART ONE) — f Diddy Featuring 




TH« Neplunes 



Usher 4 Loon - Bod Boy/Arista 

21 STILL FLY— Dig lyinen—Cash Maney/Ltomsal/UMK 

22 NOTHING IN THIS WORLD — We Wyalt Featuring 
Amt—MCA 

23 SOMEONE TO LOVE YOU -PuHladi-lpk 

24 \CMIHU- Aaliyah -Bbdgirml 

25 LUV U BETTER —11 (ooll—Deflam/IDJMG 

26 ROCK THE BOAT -AoSyah-Bbckgraund 

27 A WOMAN'S WORTH —Ate Keys— J 

28 GANGSTALOVIN'-frefeolirrmjtatep-M 
flyrfers/torersrope 

29 DOTT YOU FORGET IT-fle/mleiro-5>ir 

30 GIMME THE LIGHT — SeonlW— (fat Stakw/? 
Hard/W/Mmrk 

31 JUST A FRIEND 2002 -M-J 

32 BABY-As/wft-MuroVlnc/W'M« 

33 MORE THAN A WOMAN -Aaliyah- Bhdground 

34 AINT IT FUNNY - Jen* lope/ feolwing Jo Me - fpic 

35 RAINY DAYZ — MoryJ. BUge featuring la Puk-MCA 

36 STINGY-GnovwM-fjw 

37 MAKIN' GOOD LOVE -Awnl-Magk Johnson/MCA 

38 DO WN 4 U - Irv fold fteenrs Jhe Ik. featuring la Pule, 
Ashanti, Qtarli "Chuck' Baltimore 4 Vila— Murder Ik./ 
Dellam/IDIMG 

39 WETHUGGIN'-toJoefeo/imig/f.^-ferror 
Squod/Atlantk 

40 HAPPY —Ashonli— Mulder Ik./AJM/LDIMG 

41 WORK IT -AI^'MsoWrra'fta-ilie fold 
MM/ffetira/ffG 

42 GOOD TIMES - Styles - PiM Pyders/lnterscope 

43 WHY DON'T WE FAU IN LOVE -Amene- 
Pise/Columhio 

44 DONTCHANGE-Mus^-fclSouf/lDJMG 

45 (mm-heel-ihrnm/MmiAtt 

46 GRINDIN'-apse-StoTnrt/JlraJo 

47 YOUKNOWTHATILOVEYOU-DoneflJones- 
Untotxhcbtes/Aristu 



48 WELCOME TO ATLANTA— Jermome Dupn 4 luaaais- 
So So Del/Wsfurfmg lha Peoce/Del Jam South/Cokmkia 

49 WHAT ABOUT US? -Brandy- /Monlir 

50 ROLL OUT (MY BUSINESS) —ludam—Oislurbiag lha 
Peace/Del lorn Sooth/IDIMG 



Hot R&B/ Hip-Hop Singles & Tracks Imprints 



Poj. IMPRINT (Ho. olOmted lite) 

O EPIC 

2 DEF JAM (401 

3 J (221 

4 ARISTA 

5 UNIVERSAL (261 

6 BAD BOY 

7 JIVE (201 

8 MURDER INC (10) 

9 MCA 

10 BACKGROUND 

11 ELEKTRA 120) 

12 DEF SOUL 

13 ATLANTIC 

14 ROC-A-FEILA (21) 

15 COLUMBIA (101 

' EPICJ 



Hot R&B/Hip-Hop Singles & Tracks Labels 



Poi. LABEL (Ho. of Charted lilies) 

O ISLAND DEF JAM MUSIC GROUP (S7) 

2 ARISTA 

3 EPIC (24) 

4 UNIVERSAL MOTOWN RECORDS GROUP (30) 

5 COLUMBIA : -- 



Hot R&B/Hip-Hop Producers 



P«. PROOIKIR (Ho of (hated lite) 

O THE NEPTUNES (23) 

2 TIMIALAND (201 

3 IRVGOTTI 

4 JUST BLAZE 111) 

5 7(81 

6 BRYAN-MICHAEL COX (II) 

7 STEVE HUFF 15) 

8 MANNIE FRESH (7) 

9 JERMAINE DUPRI (131 
10 MARIO WIN ANS (1) 



Hot R&B/Hip-Hop Singles Sales 



Pos. TITLE -*te)-tnmr/!aln) 

O UHHUH-tft-fpir 

2 LIGHTS, CAMERA, ACTION! -Mr fleets - 

3 ROUND AND ROUND — JoneJ & Method Man — 
Del Soul/Del lam/IOim 

4 HUSH UL' LADY— Corey Featuring Li' Jomeo- 
Noofllirm/iMoroiwi 

5 DANSINWiTWOlVEZ-Sfrrk^me-fooe/rTW 

6 IT'S THE WEEKEND— lif J— IMiiKXxf 

7 FEELS GOOD (DON'T WORRY BOUT A THING) — 
Koogliry by Hutme featuring 3LW— TVJ 

8 GIRlFRIEND-'NSyiKfeolumoWy-Jive 

9 BAIUN' BOY— Do Cood-HIISIdiiett 

10 FAMILY AFFAIR— Alory J. BUge— MCA 

11 DON'T MESS WITH MY MAN — Him hctvmg Brian 4 
Brandon Casey— Im 

12 TWO WRONGS — Wyflel lean Featuring Cloudetle Orhi — 

1 3 THAT WAS THEN - Say tones Jr. feolurrng Dove Hotel 
Penon 4 Hahl the Kiooa- Body Head 

14 GRINDIN'-Cljra-StarroL/ATSfB 

15 I DON'T REALLY KNOW — Brandy Moss S(on— Heavenly 
lanes 

16 SLOW DANG -loo Mosjer-Jerwor 

17 THINK BIG — Crimemve — Crimemne 

18 HOTINHERRE{VIHYl)-W/-fo'«eel/ 

IktmstyJWS 

19 CAN I GH THAT7U? - Bear IKtrie/' — furgasm 

20 PASS THE COURVOISIER PART II - Busts Khymes 
featuring P. Diddy 4 fflorreJ— J 

21 BUSTER— Dennis Do Meoore- IsMrenoe 

22 WlWnl flifiliiMii r¥Ti»(HHIfl 

23 NOTHIN'-IV.O.e.f.-l¥Jom/10JM6 

24 JUMPUPINTHEAIR-OnoinrVPInfrorJ«ir^r(yperf!)p 
Westbound So|o/ — Wfesrtotmd 

25 SEX, MONEY, & MUSIC —Above the law — WestWotk! 

26 OH BOY/THE ROC (JUST FIRE) —Com ran feotonj 
lueb Sonlono - Prx-Afek/Det Jam/IDIMO 

27 OOPS(OHMY)-l*eer-I/>efo«*»io'/Ffeiliro/fre 

28 STILL NOT OVER YOU -hhole- Peal Deal/Orpheus 

29 WHAT'S LUV? — for Joe feotoio Asbonh— Terror 
Soo«(V)W)nl>c 

30 DAY + NIGHT— Isyss Featuring Irsdakrss—Amla 

31 IGNITION —P. Kelly— Hut 

32 BLUE JEANS - rosmeen feolonng foosfae OH— Aloft 
Jonnson/ztlCil 

33 AIN'T NOBODY (WE GOT IT LOCKED!) - Die M 

Boys Featuring l.O.P.0. 4 Id' Smoke— House of Fire 

34 CRAWL TO tU—Kemi—Mad Daorg 

35 GET MO— Shem Fmturing Bigga figgas— Deon'sUsl 

36 BANG MY HIT— PoieHy Presents Do lam learning Sboie 
IhoCikoond Unique— Brainstorm 

37 DEAR GOD— MeD— jfcMess 

38 WHERE THE PARTY AT —logged fdge With Hety— 
So So Del/Columbia 

39 MOTHER-lfoyflorfes-frVole/aossOvw 

40 THE STAR SPANGLED BANNER - Whitney Houston- 
Arista 

41 U DON'T HAVE TO CALL — UsAer— Ais/o 

42 MOVEB"'H(VlNYl)-luo«risfe(jlur« 9 /«y5)»o)4 
(rAmous ?.D-D»(ur(irnr; Ino Peae/Del lam South/IDIMG 

A3 flOCILVA—BoobdowondfhoWiklYoungini featuring 
Vita—Whitestone 

44 GROUND ZERO (IN OUR HEARTS YOU WILL 
REMAIN)— CosA 4 Compirio-Sefert 

45 JUST A FRIEND 2002 (VINYL) -Mono -J 

46 PUTYOSnSUP-«e(tffKe//feolur«i S Jwenile4 
Sbnledlyeii— 1-FJo 

47 GOT UR SELF A™ — te — 1( WH/Coimlm 

48 BYE-BYE BABY— SronoVMoss-Sfoff— Heoven^ lories 

49 MAMA'S BABY, POPPA'S MAYBE— Green lyet—Bigg 
Many 

50 7 DAYS — Craig Oowd— WiHs(w/A/torr/iic 
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Hot R&B/Hip-Hop Airplay 



PM. Tmi — *»— knowl/ldel 

O rOOU$H-*^-*rtkrk./«K/Wi«6 

2 U DON'T HAVE TO CALL ■ -/I 

3 HALFCRArr-A)us«j-WSou//mWG 

4 HOT IN HERRE —Netty— Fo' Seel/Uimersol/llMtC 

5 WfTTHING-Werof«m)t^«e«/-ftraB«»/ 

Hfane; Sras. 

6 W\miU-Hefyfmrmql(ellyllo*kml-h 1 M/ 
Unrveisoi/llMtC 

7 ALWAYS OH TUNE —Jo We feo/imng Ashanb—Mutdet 
be/Del Irm/IOM 

8 OH BOY — Cam rem Featuring Juet Sowmo — 

9 NOTHIN' — *.0.«.f. — itef Jtorj/IBMW 

10 BUrnRFllES-Wwe/Jwism-f/* 

11 1 10W TN— M Fyans- Bad Boy/Arista 

12 AODKnVE-MWuftsfeotomglfoiim- 

1 3 I NEED A GIRL (PART TWO) -P. fluty i Gmmme fee- 
tang (am, /Awo Htans S tommy tagged— Bod Boy/Arista 

14 U GOT IT BAD- ■:. ■ ! 

15 H Irthcfc ftn W B %nM f Mwob 
2.0-Drsturimg h Peace/Del lam South/IDIMd 

16 (»PS(OHMY)-rmet-n»<M«/Wlro/rfG 

17 WHAT'S UJV? — for Joe f etrfuring AsftonW — feirar 

It LIGHTS, CAMERA, ACTION!—* Cheeks— llrmet- 
sot/UMK 

19 PASS THE COURVCHSIER PART II -Bustothymes 
Featuring P Awty 4! PhaneS—l 

20 I NEED A GIRL (PART ONE) — P Biddy Featuring 
Wsher 4 loon— Bod Boy/Arista 

21 SOMEONE TO LOVE YOU — tuff [ndi — Fpk 

22 NOTHING IN THIS WORLD - We Wyatt featuring 
Amnt—MCA 

23 I CARE4 U— 4nCyofr — flfcrfgrouno* 

24 SIIU FLY — Ag Tymeis— Osfi Ak^/Uinwsirf/IMUC 

25 ROCK THE BOAT - Myah - Maiwod 

26 LUV U BETTER— U Cooll-De(lrm/IDIM6 

27 GAHGSTA IOVIH' - Fw feoto/ng Afe« feyj — ftrff 
Rydeis/lnletswpe 

28 A WOMAN'S WORTH —Alicia Keys —I 

29 UKt-/tiat-tkdKk/UtytM 

30 DON'T YOU FORGET i\—Oemlems—ffk 

31 MORE THAN A WOMAN —AaHyab—Blexkgtound 

32 GIMME THE LIGHT —Seen Pout—Block Shadow/2 
Had/VP/Allmk 

33 JUST A FRIEND 2002 — Atom?— J 

34 A/Iff IT FUNNY - Jen* lope: featuring lo M - fw 

35 STINGY-Snume-^ic 

36 RAIMT OATZ - Alory / Sftje /eofunni; Jb Ifute - *IC4 

37 DOWN 4 U - In 6otti Presents Wie be feotang Jo Me, 
4sfrmfi. Chart 'Chuck' Bottom t Vita— Mulder Inc./ 

Htm/am 

38 MAKIN'GOO0LOVE-/t«m/-M^JcJins«i/<M6l 

39 WORl n—lttof'Mlhwm'9Ht—HieeU 
Mmj/flektra/FfS 

40 HAPPY —Aston — Murder Inc/AIM/IDIMC 

41 WETHUGGIN'-toJoefeofunno«.ire»K-rera 
Souad/Adonk 

42 GOOOma-Styles-KoHltydets/lntmope 

43 DONTCHANGE-floso-De/Soirf/lWAK; 

44 WHY DON'T WE FALL IN LOVE —Amerie— 
tise/Cokmbra 

45 WELCOME TO ATLANTA — Jermwe Dupri S ludocris — 
Del lam Soulh/Cokmrw 

46 U&lM-lweet -Ik Gold Mind/llektw/ffG 

47 YOU KNOW THAT I LOVE YOU— tarf Jones— 
Un/ootnoofes/Ansto 

48 THE WHOLE WORLD — OulKast featuring (Met Mike — 
Arista 

49 WHAT ABOUT US? -Biandy-Alhnk 

50 ROU OUT (MY iUSINISSJ-ludbois-DBfurfwig Dm 

Peace/Del lorn Scvm/IDIMG 



Hot Rap Artists 



Ph. ARTIST *. el Oatei Wts) tnpnf/IoM 

O NEUY«)fo'W/U(we«i//t7/tlfG 
(I) Pnbrity/Capiiol 

2 LUDACRIS (3) ttkMj lha Peoce/M Im Soum/IDIMG 
0)SoSo Del/Disturbing Ik Peace/Del hm Swth/Cokmbia 

3 JA RULE (S) Murder Inc./Del lam/IDIMG 

4 FATJOEtfJfewSguooy/vtonnt 

5 EMINEM (3) Web/Ahermalb/lnletscope 
0) Shorty /Inteiscope 

6 r.mn wukf/ktsk 

(111 
01 Eft 

Hi Cash Money/Utmersol/UMtG 

7 CAM'RON 121 HocA-feh/uel lam/IDIMO 

8 BUSTA RHYMES (31 1 

9 BIG TYMERS (71 Cosh iW),lW»ljTIMTJ 
10 N.O.R.E. fN Detlom/IDJMC 



Pw. TITO -^-/r>(pim;/?iiW 

O HOT IN HERRE -Netty-Fa' teel/llmmsal/UMtG 

2 ALWAYSONTIME-JoWfeoformg/tsfain- 

Atate fcc/M lam/IDIMG 

3 DILEMMA-M^eOTimgfeMwW-fofee// 
U/werajl/MK 

4 WHAT'S LUV?- to Joe Featuring Ashonti-Jerroi 
Squod/Atimtk 

5 I NEED A GIRL (PART TWO) - F. Oiddy & Gmmne 
Featuring Loon, Mario Wmatis & Jomrny tugged— 
BodBoy/Aristo 

6 OH BOY — Cam 'ton Featuring luelt Sontona — 
tocifek/DeS ksm/lDIMG 

7 NOTHIN' —HALF.— Del lam/!0IM0 

8 INEEDAGIRL(PARTONE)-P0#f«fim)j 
Usher i loon— Bod Boy/Arista 

9 GANGSTA LOVIN' — f re feolunng Ate Keys — 
Huff tyders/lnterscope 

10 MOVE B*"H — lodoois Featuring Myslikol & lalormus 
2.0-Orslurbing lha Peace/Del lorn Soum/\DM 

11 imm-BigJyirm-CctshMoney/Urmcsd/UMM 

12 PASS THE COURVOISIER PART II — 8«to thymes 
Featuring P. Orddy & ftamrf— I 

13 LIGHTS, CAMERA, ACTION! —Mr Cheeks— 
llmetsat/llMScG 

1 4 DOWN 4 U - In Gotti Presents Jhe Ik. Featuring la tub. 
Ashonti, CM 'Chuck " &*mfe S Vita - Murdei Ik./ 
Dellan/IDIMC 



15 WETHUGGIN'-folJoefeo/raolf.H-'e™' 

Squod/Alimfc 

1 6 WELCOME TO ATLANTA - Jermoine Oupn i ludocris - 
So So W/Wsfwoino !ho Pme/Oelkm South/Columbia 

17 WORRr-*^'*s*nieorai'fto-!iV6o« 
MM/fMlra/ffe 

18 UJV I UTTB-U Cmll—UJmi/tm 

19 ROLL OUT (MY BUSINESS) — iac/ofns — disturbing lha 
Peace/Del lam Sotith/IDlMi; 

20 HEY MA — Cam'ron Featuring lueli Sontato. Freekey lekey 
i loya-toiMek/M hm/IOIMO 

21 THE WHOLE WORLD -iMos/feofiwiO Kiki Mike- 
Arista 

22 GIMME THE UGHT— Seon Poul—2Hoid//P/Alkmrk 

23 GOODTIMES-S/yte-M«yiteA'»K0(» 

24 BREAK YA NECK— 6ii5»%mes— J 

25 DOWNA"CHICK-Jo/fufefeonmnsCto*-c7iocit' 

Battimote- Mutder Inc/M km/IWMG 



Hot Rap Imprints 



Poi. IMPRINT [No. ol Chatted fofes.' 



O DEF JAM (23) 

2 UNIVERSAL (W) 

3 BAD BOY : 

4 TERROR SQUAD Q9 

5 RUFF RYDERS (6) 

6 Jf5) 

7 MURDER INC S 

8 ROC A-FELLA . 

9 FO' REEL (3) 

10 DEF JAM SOUTH 5 

St 



Hot Rap Labels 



Po>. LAIfl It o/OnvfcfMs! 

O ISLAND DEF J AM MUSIC GROUP 

2 UNIVERSAL MOTOWN RECORDS GROUP 00) 

3 INTERSCOPE OS) 

4 ARISTA (6) 

5 ATLANTIC (8) 

BWO ib TTT b1q« 

MUSIC CROUP 



Hot Dance Club-Play Artists 



Pol ARTIST (No. of Charted littes) tapmi/loM 



o 


CHER (3) Warner Bros 


2 


KYLIE MINOGUE (3) Capitol 




0) bMVmjm 


3 


KIM ENGLISH (2) Htnm 


4 


ENRIQUE IGLESIAS 12! tnlerstope 


5 


MARY J. BUGE 13) MCA 


6 


THE CHEMICAL BROTHERS (3) Freestyle Bust/ 




Asnalweiks/Virgin 


7 


SHAKIRA (3) Fpk 


8 


DIDO 




0) Cheeky/Arista 


9 


TIMO MAAS (2) Kmek 


10 


MADONNA (2) Momkk/Vlormr Bros. 




0) Warn Bros. 



Hot Dame Club-Play Singles 



O ESCAPE (REMIXES) —ffirioue Iglesios—lnleistope 
1 BLAME — Sow — &oo«*ious/SmrtrV thymm 

3 WISH I DIDN'T MISS YOU (THE REMIXES) -*iijie 
Stone— I 

4 LOVE'S GONNA SAVE THE DAY -Ceo<g,e Porgte- 
Vmyl Soul/Mask Plant 

5 LOVEATRRSTSIGHT-trfe^euooe-M)/ 

6 THE NEED TO BE NAKED - Amber - tommy Boy 

7 A DIFFERENT KIND OF LOVE SONG —to— Warner 
Bros. 

8 FIRE — Dolce — loamy Boy SUm label /lommy Boy 

9 TWO MONTHS Of F —Underworld— IB0/V2 

10 IT'S LOVE (TRIPP1N') —Andrea Srown — 
&«wiffious/5/nrt7V ffiylftm 

1 1 ALIVE — Kewi Aviance — Fmetge/Centa/r 

12 YOU GIVE ME SOMETHING -Jowoguoi-foK 

1 3 I DON'T WANT U (WIDELIFE I DEZROK MIXES) - 

IMBjfj Htnm 

14 DAYSGOIY-/%V , eoos-C^«/fe3ilo/ 

1 5 NO MORE DRAMA (THUHDERPUSS REMIXES) - 

May! BSge-MU 

16 CAN'T STOP DANON' — Inoya Day — Otoavkious/ 
Strictly Ithythm 

17 THEY-SAY VISION (DANCE REMIXES) " 

18 HELLA GOOD (ROGER SANCHEZ REMIXES) 

Doubt— inrerscope 

19 ADDICTED TO BASS — Putetone —M1A/V2 

20 WH ATCH ULOOK IN AT (THUNDERPUSS A FULL 
INTENTION MIXES) - Whitney Houston -Arista 



Hot Rap Tracks 



Pn. TITLE —ktst—Nnfat/uM 



VE-52 



www. billboard. com 



BILLBOARD DECEMBER 28. 2002 



THE YE^K 1 



dance/eLectronlc 




Enrique Igiesias 

21 IT'S GONNA BE„.(A LOVELY DAY) -lm» i 
Aishei—Bedttxk/Ciedence/llettwerk 

22 GOTTA GET THRU THIS (THE PASSENGERZ & 
STELLA BROWNE MIXES) - tore/ Bedmgdeld- 
Isbnd/lOW 

23 COMt ON DOWN — ffys'n' Wffteo— S(nc(^ W)^*m 

24 TAKE MY HAND (REMIXES) -Dido-Arista 

25 THE SOUND OF GOODBYE (ROBBIE RIVERA AND 
ABOVE t BEYOND MIXES) -Perpefiws tamer- 



Hot Dante Club-Play Imprints 



Pos. IMPRINT [ft rffkrtd*) 



o 


GROOVIUCIOUS (17) 




2 


TOMMY BOY SILVER LAB 


El Ml 


3 


EPIC 00) 




4 


NERVOUS (?) 




5 


MCA cm 




6 


INTERSCOPE - 




7 


ARISTA (5) 




8 


1(4) 




* 


STRICTLY RHYTHM (S) 




10 


WARNER BROS. •' 






Hot Dance Club-Play Labels 



Poi.UUtt*.(>/«amd7ifte) 

O STRICTLY RHYTHM (22) 

2 TOMMY BOY (21) 

3 EPIC ■ 

4 INTERSCOPE 

5 Ma (14) 



Hot Dance Maxi-Singles Sales Artists 



Pes. ARTIST (No. ol GW KM tqn(/IaW 

O MADONNA 0) Mmwrd/Wjme; ffros. 

//; HtaeriVos. 
2 CHER .': rtimerBros 



3 MAXWELL //) Cokmbia/m 

4 JENNIFER LOPEZ (I) Ipk 

i mm (i) um 

6 PINK (2) Arista 
(I) lafaie/Aiista 

7 AMBER Tommyeoy 
T8 DJ SAMMY /// Bobbins 
T8 YANOU //) footers 

10 SADE (/j Ink 



Hot Dance Maxi-Singles Sales 



Ph. TTflE -Aw-taprrrrf/loos/ 



DIE ANOTHER DAY (REMIXES) —Modomo—Wamet 

Bros. 

HEAVEN -Dl Sammy S tot; feofmrg Co - Bobbins 
SONG FOR THE LONELY -flier- rtomerfiros. 
LIFETIME (BEN WAn REMIX) -Urmal- 
(okimbia/CBG 

ALIVE (THUNDERPUSS REMIX) —Imiltt lopei—lak 
U DON'T HAVE TO CALL (REMIXES) 
WHERE THE PARTY AT (REMIXES) - logged (doe 
With Kelly- So So Def/Cokmbia/CBO 
BY YOUR SIDE (REMIXES) —Sode—lpk 
THANK YOU (DEEP DISH REMIX) -/Mo-Mo 

10 YES— tmbei—ltmmy Boy 

11 WHAT IT FEELS LIKE FOR A GIRL -Medom- 
Maverkk/Worner Bios. 

1 2 RAPTURE (TASTES SO SWEET) -m-Uimmal/UMI(6 

13 A DIFFERENT KIND OF LOVE SONG— flier— Hbfrrer 
Bros. 

14 TRUSTYOURLOVE-foob-SounrVWmK 

15 DAYS GO BY - Dirty Vegas - Credent e/C qpW 

16 YOU CAN'T GO HOME ACAINI — 07 Stoobw— *IC4 

17 DON'T LET ME GET ME (REMIXES! —Pink— A 

18 FREELOVE-l^e^-tote/feprBe/VtonerSros. 
If YOU MAKE ME SICK (H02 REMIXES) — P. .( — 

lofme/iiista 

20 WHERE'S YOUR HEAD AT -Basement lim-XL/ 
Astrohverks 

21 FULL MOON (DANCE MIXES) —Bnmdy—Ahontk/A6 

22 DESERT ROSE (VIGOR CALDERONE REMIX) -Sling 
featuring (heb Momi—AiM/lnterscope 

23 WllLI?-taiMjnto/-/fo/j6rrrs 

24 THISISME(REMIXES)-r>eom-to%/M 

25 CAN'T FIGHT THE MOONLIGHT— lata Bimes-Cmb 



Hot Dance Maxi-Singles Sales Imprints 



Pas. IMPRINT Mr of (halted fids) 



WARNER BROS. (3) 
ROBBINS (Si 
COLUMBIA 19! 
ARISTA (5) 
EPIC (3) 
MAVERICK (6) 
MCA 

TOMMY BOY 
ATLANTIC (7) 



10 UNIVERSAL (2) 



Hot Dance Maxi-Singles Soles Labels 



Pcw.lAKl/Mj.a/CiWWmJ 

O WARNER BROS. (13) 

2 ROBBINS (S) 

3 ARISTA 

4 COLUMBIA RECORDS GROUP (91 

5 BK (33 




Top Electronic Artists 



Poj. ARTIST (to. rf M RM taprrnr/Irfre/ 



Moby 

23 DJ ENCORE PRESENTS: ULTRA.DANCE 02 -01 

torn— Urns 

24 ULTRA.CHIlUDOI-KinoiBAr*)5-W/ro 

25 GnREADY-tewOrrfe-fepree/fcerSriB. 



o 


MOBY (1) V2 




2 


DIRTY VEGAS (1) Oedeme/Capilol 


1 Top Electronic Imprints i 


3 


LOUIE DEVITO (4) Dee Vee/Musrcmmo 




4 


PAUL OAKENFOLD (1) Mamkk/Warner Bios. 


Po$. IMPRINT (to of (hailed lilies! 




(1) Warner Sumel/ffKK/london-Siie 






(1) Petfecto/Masliroom 


O V2(7J 


5 


THE CHEMICAL BROTHERS 1 freestyle Oust/ 


2 CREDENCE (I) 




Astnheiks 


3 robbins r/o; 


6 


GARBAGE (1) Aho Somds/lnterscope 


4 DEE VEE 


7 


DJ SAMMY (1) Bobbins 


5 RAZOR 1 TIE (2) 


8 


THE HAPPY BOYS (3) foirfms 


6 ULTRA 


9 


DAFT PUNK (1) Virgin 


7 IMMORTAL//; 


10 


ZERO 7 (1) Qoaritfi/VlrkmteOkmtw/Polm 


S MCA 




(1) (reode/lmif/Xmtk 


9 ELEKTRA (S) 






10 FREESTYLE DUST 



Top Electronic Albums 



Pes. TITLE -A*>-lmpn)i//lof»/ 



o 

2 
3 
4 
5 



it-jfaty-B 

DIRTY VEGAS -Orny Vegas— (redente/Capitol 
mSl-VormsArtists-Bazot S Tie 
BLADE 2 — Soundtmd— Immortol/Vkgm 
LOUIE DEVTTO'S DANCE FACTORY— WgSrHb- 
Oee Vee/Muskroma 

6 CmmafB-lkOmUlKtm-fimk 
Dust/Aslralwerks 

7 tUHKU-Ocieniold-Mmiid/WanieiBtos. 

8 BEAUTIFULGARBAGE — Cortoe— A/mo Sounds/ 
Interscope 

9 HEAVEN-OySommy-IIo/tos 

1 0 THIS IS ULTIMATE DANCE! - Iters Attists-1 

11 WSCOVERY-M/tak-rirgm 

12 TRAWEPARTY(VOlUMEmO)-fe«o(w8ors- 
Bobbins 

13 SIMPLE THINGS— Zero 7— Quango/Ultimate 
Oikmma/Polm 

14 THE PRIVATE PRESS -01 Shadow -MCA 

1 5 N.Y.C UNDERGROUND PARTY VOLUME 4 - 

Louie OeVito—Oee Vee/Maskioma 

16 VESPERTINE —Bjoik—Beklra/ClO 

1 7 DANCE PARTY (LIKE IT'S 2002) - Itejs Artists - 
footers 

18 VERVE//REMIXED-rte«/W/sft-l'en*/V(; 

19 GLOBAL HITS 2002 -VoiimAilisK-Uniwrsal/UMBS 
ULTRA.DANCE 01 -khmy Vioous-lhc 

21 ROOTY —Basement lau—Xl/Astmbmks 
72 BEFORE THE STORM — tojde — (koovkkm/Sbktty 
(rhythm 



Top Electronic labels 



?n.lUlim.otClmdlitks) 

O V2 (4) 
7 CAPITOL/?) 

3 ROBBINS/^ 

4 VIRGIN . 

5 MUSICRAMA/5J 



Top Electronic Distributors 



Ph. DISTRIBUTOR (No. oIOmIwI Mes) 



O 

2 
3 
4 
5 
6 



BMG (26) 

INDEPENDENTS (7S) 
OH> (11) 
UNIVERSAL (12) 
WE A 

SONY (3) 



20 
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TOP TOURING BOXSCORES 

ARENAS BENEFITED FROM A SLATE OF SUPERSTAR TOURS 



. | ith the Dave 
£ m I Matthews Band 
\JLJ skipping stadiums 

in 2002 and the 
Rolling Stones not reporting 
their scattered stadium dates, 
arena concerts held court 
among the lop-grossing 
engagements of 2002 in 



Billboard's Top 25 Boxscores. 

The Billy Joel/Klton John and 
Paul McCartney tours set the 
pace, with 20 of the lop 25 
Boxscores between them. The 
world's top touring artist this 
year also nailed dow n the top 
gross, as Paul McCartney 
w rapped his trek with three 



BY RAY WADDELL 



shows at the Tokyo (Japan) 
Dome that grossed $14.4 mil- 
lion and drew- 120.42!) fans. 

But perhaps the most remark- 
able stand of all w as Joel and 
John's $1 It-million run at the 
First Union Center, a two-week 
sit-down that drew 1 12.248 
patrons to six sellouts. 



Paul McCartnti 



k, i • 




Elton fokfl awl Hill\ Jiii-l 

The most successful co- 
headlining package ever, the 
stint t ang up three of the top 
five grosses and six of the lop 
10. The Ph illy show now stands 
as the top gross in the history of 
Pennsylvania. 

" That's about as big as it can 
get. pretty much." says Dennis 
Arfa, Joel's agent at Artists 
Croup International. "It was an 
amazing leat." 

It's even more amazing, consid- 
ering tli, ii most involved with the 
shows think the duo lelt business 
on the table. "We thought we 
could have done eight." says John 
Page, senior VP/CM for Comcast- 
Spectacorat the FU Center. "We 
ran out of dates." 

When blue-c hip acts commit 
for six show s, deals can get cre- 
ative. "We'll incentivize anybody 
with volume and good pel caps 
over six shows." says Peter 
Luukko. president ofComrast- 
Spectacor Ventures and chairman 
of Clobal Spectrum. "We can be 
votir liest friend." 



DYNAMIC DUO 

Boston's FleetC^enter enjoyed 
live nights of Joel and John, ring- 
ing up more than $9 million and 
drawing 85,638 guests. "Those 
live shows with Bill) and Ellon 
will stand for a long time," says 
Kit hard Krezwick, president/ 
CEO of FleetCenter. "[John's 
agent] Howard Rose and Dennis 
Arfa, along with everybody here, 
contributed to the biggest run in 
Boston history." 

Krezwick belongs to the same 

school of thought as Luukko 
w hen it comes to cutting deals. 
"I learned a long time ago from 
a mentor I hat you get the deal 
done," says Krezwick. "You 
don't have lo win every deal — 
we want the deal lo work for 
both sides." 

Another significant engage- 
ment during the duo's 2002 run 
came to fruition on New York's 
Long Island, where Joel and 
John glossed $7.2 million from 
four sellouts at the Nassau 
Vctci .ins Memoi ial ( i iliscum ill 



5T0IY continues un page YE-72; BOXSCORES CHART mi page YE-36 




It's not a Concert 
without the GLOW 

NEW J2m> l te 
2-Color and 3-Color 

6" LIGHTSTICKS 

Rev up the crowd like never before with two- 
color, three-color and solid color 6" Lightsticks. . 
Promote band names, special dates, and more 
with up to 8 hours of GLOW. Want special 
colors? We'll create our 2-color Lightsticks in 
whatever colors you choose. 

For added GLOW profits, add CRAZY GLOW 

Tri-Color Necklaces. *~./ 

Note: Minimum quantities for oil imprinted 

products and custom 2-color lightsticks. f * j ^ 

. "2 ^ 





f f f 

OmniCSta 



Contact your CRAZY GLOW® 
distributor or call 1 -800-762-7548. 

www.omniglow.com 



©2002 Omniglow Corporation 
CRAZY GlOW h a registered hoctemari. and *• 
The World's Leader in GLOW Fun Ommglow logo u a hademark. of Omniglow Corporation 
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Thanks... 

The Nassau Veterans Memorial Coliseum & 
SMG Entertainment would like to thank all 
those who helped make 2002 a 
record-breaking year. 

Agency Group Ltd. • Apregan Entertainment • Artist Group Int'l 
Artists & Audience • Bollywood • Clear Channel Motorsports 
Clear Channel Toronto • Concerts West • Creative Artists Agency 
Evolution Talent • Fold Entertainment • Harlem Globetrotters 
Hot 97 • IMG • Metropolitan • NY Dragons • NY Islanders 
NYKnicks • NY Saints • Rajsun Entertainment • Rock Steady 
Sal Bonatede Inc. • SRO Consultants • The M.O.B. Agency 




son • Uftlun 



fiframfftofTSfiip Rodeo • Target stars On ice • Rfngliitg Bros. & Baraum a. Bate* tsnm, • mdm^NcsiilG 
jTXMtf * MWF * paut McCartney • CSNY • Heart Throbs • Champions On tee «• wranwv * ^V^'^jncntow. s «jjv 
tiO&mmf Awards * Cher • Britney Spears • Creed • Bow Wow • How moonmo. * 
No Doubt • Hetty & The St. Lunatics • ftmertoau \fto\ * 



Tony Hawk Boom Boom HucK lam • StaMna 




Nassau Veterans 
Memorial Coliseum 

An SMG Manage* Facility <3flttt> 




' "A 




For Booking Information Contact: 

Scott Mullen 

General Manager Nassau Coliseum 
516.794.9372 

Mike Evans 

Sr. VP SMG Entertain! 
215.592.6640 



I 



Top 25 Boxscores 

Rooked by Gross. Compiled From Boxstores Nov. 28, 2001 -No». 25, 2002. 



No 


Gross Ticket Soles 


Headliner, Support Act(s) 


Total 
Attendance 


Total Capacity, No. of 
Shows/Sellouts 


TI.Lnt Cnl. 

ncner scale 


Promoter(s) 


Venue, City, Date(s) 


1. 


$14,406,218 
(1,727,701,487 yen) 


Pool McCartney 


120,429 


121,419 three shows 


SI 16.82, $100.13 


Kyodo Tokyo 


Tokyo Dome, 

Tokyo lonan Now 11 11-14 


2. 


$12,986,840 


Billy Joel t Elton John 


112,248 


six sellouts 


$2,500, SI, 500, 
S500, S45 


Clear Channel Entertainment 


First Union Center, 
Philadelphia, Pa., Feb. 13, 15, 17, 19, 22, 24 


3. 


$9,072,225 


Billy Joel & Elton John 


85,638 


89,047 live shows 
one sellout 


$175,545 


Clear Channel Entertainment 


FleetCenler, 
Boston, Mass., Jan. 22, 24, 29, 31, Sept. 20 


4. 


$8,208,891 
(988,967,623 yen) 


Paul McCartney 


80,284 


80,944 two shows 


SI 16.20, S99.60 


Kyodo Tokyo 


Osaka Dome, 
Osaka, Japan, Nov. 17-18 


5. 


$7,168,453 


Billy Joel & Elton John 


67,769 


four sellouts 


$175, $45 


Clear Channel Entertainment 


Nassau Veterans Memorial Coliseum, 
Uniondole, N.Y., Sept. 25, 27, Oct. 11, 13 


6. 


$6,796,339 


Silly Joel S Elton John 


62,900 


64,888 lour shows 


$176.50, S46.50 


Clear Channel Entertainment 


Hertford Civic Center, 
Hartford, Conn., Feb. 4, 6, 8-9 


7. 


$6,265,660 


The Who, Robert Plont 


61,510 


62,676 four shows 


$250, $54 


Clear Channel Entertainment 


Madison Square Garden, 
New York, N.Y., July 31-A«g. 1, 3-4 


8. 


$6,192,840 


Billy Joel t Elton John 


59,688 


three sellouts 


$175,545 


Clear Channel Entertainment 


Continental Airlines Arena, 
East Rutherford, N.J., Oct. 2, 4, 8 


9. 


$6,178,203 
(56,221,650 pesos) 


Luis Miguel 


112,974 


118,872 
12 shows 


S131.86, $27.47 


Show Time de Mexico 


Auditorio National, 
Mexico City, Mex., March 6-10, 13, 17-20 


10. 


55,818.001 


Billy Joel & Elton John 


58,226 


three sellouts 


5175,585 


Clear Chonnel Entertainment 


Office Depot Center, 
Sunrise, Flo., March 3, 5, 7 


11. 


$5,768,205 


Billy Joel S Ellon John 


55,820 


three sellouts 


S178.S48 


Clear Chonnel Entertainment 


MCI Center, 
Washington, D.C., Jon. 13, 18, 20 


12. 


$5,591,700 


Paul McCartney 


23,341 


24,712 two shows 


$350, $125 


Clear Channel Enlertainment/in-house 


MGM Grand Garden Arena, 
Las Vegas, Nev., April 5-6 


13. 


S4,787,211 
(47,201,900 pesos) 


Paul McCartney 


52,451 


three sellouts 


$182.55, 525.35 


OCESA Presents/CIE Events 


Palocio de los Deportes, 
Mexico Gty, Mex v Nov. 2-3, 5 


14. 


S4.309.990 


Billy Joel & Elton John 


37,433 


37,959 two shows 
one sellout 


$175,545 


Clear Channel Entertainment 


Madison Square Garden, 
New York, N.Y., March 15, Sept. 23 


15. 


$4,255,180 


Billy Joel i Elton John 


39,178 


39,640 two shows 
one sellout 


5175,545 


Clear Channel Entertainment 


St. Pete Times Forum, 

Tnmnn Fin Mnrch 9 t ,pnt 11 
luniyfu. rill., muim T, itrpi. I J 


16. 


$4,071,970 


Paul McCartney 


30,009 


two sellouts 


5250, SI 25, 
S85, S50 


Concerts West 


Reunion Arena, Dallas, 
Texas, May 9-10 


17. 


$4,066,030 


Paul McCoctney 


32,178 


two sellouts 


S250, S50 


Clear Channel Entertainment 


United Center, 
Chicago, III., April 10-11 


18. 


$4,050,530 


Paul McCartney 


29,097 


two sellouts 


S250, $50 


Clear Channel Entertainment 


FleetCenler, 
Boston, Mass., Sept. 30— Oct. 1 


19. 


$4,050,500 


Paul McCartney 


31,402 


two sellouts 


$250, $50 


Clear Channel Entertainment 


Madison Square Garden, 
New York, N.Y., April 26-27 


20. 


$4,030,938 


Music Midtown Festival 


100,000 


100,000 three days 


$40 


Clear Channel Entertainment 


Central & Renaissance Parks, 
Atlanta, Ga., May 3-S 


21. 


$3,910,828 
(3,991,659 Euros) 


Neil Diamond 


64,000 


two sellouts 


$65.17 


Clear Channel Entertainment 


Landsdowne Road, 
Dublin, Ire., July 5-6 


22. 


$3,810,367 


Paul McCartney 


29,946 


two sellouts 


S253,S125, 
$85, S53 


Concerts West 


MCI Center, 
Washington, D.C., April 23-24 


23. 


$3,752,002 


Paul McCartney 


29,321 


two sellouts 


$251.50,551.50 


Clear Channel Entertainment 


Office Depot Center, 
Sunrise, Flo., May 17-18 


24. 


$3,476,918 


Paul McCartney 


28,810 


two sellouts 


$252, 552 


Clear Chonnel Entertainment 


Philips Arena, 
Atlanta, Go., May 12-13 


25. 


S3.338.768 


Terrapin Station 


69,207 


two sellouts 


549.50 


Clear Channel Entertainment 


Alpine Volley Music Theatre, 
East Troy, Wis., Aug. 3-4 
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OUR STAGE BEGS THE QUESTION: 

CASINO WITH A CONCERT HALL OR VICE VERSA? 



You won't find a stage like the one at Casino Rama's " Entertainment Center at other casinos. In fact, you won't 
find a stage like ours at any other venue. With stadium seating, the latest in sound and lighting technology, flexible 
stage set-ups, and easy access for crews you may forget for a moment you are playing a casino. At Casino Rama '. 
we speak your language. For more information please call Randy Wright at Integrity Events Inc. 615-777-5766. 



www.casinorama.com operand >>. 



PENN NATIONAL 



Entertainment Center 
We deal entertainment Big lime: 



the \ E q n in MidSie £ 0^2 



1 Top Country Artists 


1 Top New Country Artists 


1 Top Country Artists— Female 


1 Top Country Imprints 


Pot. ARTIST (Ho. of aortal Ms) kpw/ label 


Pot. ARTIST IHo. of ftarlHf KM Impnnf/IoW 


Pot. ARTIST (Ho. ot (hotted Titles) ktomt/lobtl 


Pot. IMPRINT Mo. of M Mb) 


O ALAN JACKSON (6) Ma Hash A 


O EMERSON DRIVE (?) fteomrHnfc 


O MARTINA MCBRIDE : KA 


O ARISTA NASHVILLE 00 






OIKA/KG 


2 RCA 


2 TOBY «ITH (5) DreomWorts 


2 STEVE AZAR (3J W-mjiy 


2 FAITH Hill (4) Worn 8m./WHN 


3 CAPITOL : 


(?) fteomrtWykewope 


3 JOE NKHOIS fJJ Wmrerso/Sourfi 


3 SARA EVANS (2) KA 


4 CURB i 


3 DIXIE CHICKS (5) Mcmmenl/IMH 


4 KELUE COFFEY (?) SNA 




S DREAMWORKS 09) 


0) Mcrrmeol/Cokmbio/CK 




4 JO DEE MESSINA (4) Cab 


6 BNA i22> 


OiMomrml 


5 TOMMY SHANE STEINER (31 KA 


5 UEANNWC4Ua^/Ua«taMfe 


7 MCA NASHVILLE 


(IIMonmenl/Saiy 


WKA/flG 


(1) Lost Hrghwoy/Uercay 


8 LOST HIGHWAY 


4 GARTH BROOKS (6) Copilot 


6 KEVIN DENNEY (3) lyric Slreel 


6 KELUE COFFEY (2) BNA 


9 COLUMBIA - 


mojU/mAiuHk 


m\&Stm»/Mtrmni 


0) KH/US 


10 WARNER BROS. (28) 


in iMr/w 


7 BRAD MARTIN (?) [pk/[MH 


J CAROLYN DAWN JOHNSON (2) Msta Uit 


11 LYRIC STREET J 


S KENNY CHESNEY ; V! 


0) [pre/Sorry 


'.VltKloHMe/SlQ 


12 MONUMENT . 




8 PAT GREEN 12) lerubk/Vmersol/UMK 


1 TAMMY COCHRAN 12! Irk/Sony 


13 MERCURY (22) 


6 TIM MCGRAW (9) « 


0) Keptibk/UimnalSovlti 


Wtfk 


14 EPIC 09) 


7 GEORGE STRAIT :■ '.v: v. ■„: 


9 PINMONKEY 12) 8HA 


(DCpk/lMH 


IS UNIVERSAL SOUTH (8) 



fflA tAi jR Ut lii 

8 MARTINA MCBRIDE Pi 

(IJ/fCVMG 

9 BROOKS I DUNN (4) toft IfasMe 
,7> tofo tow,* «G 

10 RASCAL FLATTS (?) lyw Slwl 

11 BRAD PAISLEY (3) Amtv Vm/iw/le 

(1) Autostarts/We 

12 ELVIS PRESLEY (2) HCA 
(lltCA/b^GHetitoge 

13 LONESTAR (3) BNA 

a> an/as 

14 TRAVIS TRITT (3) Cotmbic 

(2) Cobmbv/Sony 
(2) WarmtSm./ttm 
(UWamBtcn/WtN 

15 FAITH HILL «! Warner Bim m 

16 PHIL VASSAR 09 tafo tostaife 
(2'iAmla Hmhtk UlC 

17 GARY ALLAN J Mtefr* 

18 STEVE HOLY 

19 SARA EVANS (?) JPC4 
fUKA/Kfi 

20 TRACY BYRD i : 
("iJKVHS 

21 DIAMOND RIO (3! AtHIa Hrnhvie 
(?) Arista rWvrk/ttO 

22 JO DEE MESSINA (4) Cab 

23 DARRYl WORLEY (3) DreamWorks 
0) OreamWotks/lnterscope 

24 CHRIS CAGLE (4) CoaHot 

25 LEE ANN WOMACX (6) MCA tosMfe 
(I) lost Higbmy/Mercwy 



0) MH/K6 
10 ANTHONY SMITH ,.• .*-„. : . 



Top Country Artists — Duo/Group 



Pot. ARTIST I*, a/ ftarW Mo) *npnfif/!oW 

O DIXIE CHICKS (5) Ajwranl/MW 
(I) Monam/Cokmbio/CKS 
(DMonamnl 

(1) Morratmt/Sary 

2 BROOKS A DUNN (4) Arista NashfUe 

(2) AifaHtMk/*iG 

3 RASCAL FLATTS (2) lyric Slreel 
(2)lyrkSmi/rUtfmoi 

4 LONESTAR (3) BNA 
0) BNA/KG 

5 DIAMOND RIO (3) Arrslo HoshvUe 
[?;'tantosta*/HG 

b EMERSON DRIVE (?) DreomWorts 
0) DrearriWais/himope 

7 MONTGOMERY GENTRY (3) Columbia 
(?) Cbkmbra/Sorry 

8 TRICK PONY (5) Warner Bim./WKH 

9 NICKEL CREEK : 

10 SHEDAISY(?)lK«S/rre(/Ho« t *oa) 
(2) lyric Slreel 



9 REBA MCENTIRE (3) MCA Hmbvtlk 
10 CYNDI THOMSON (3) Coortol 



Top Country Artists — Mole 



Pis. ARTIST IHo. of Charted Mei) ImpmiAobel 
O AlAN JACKSON 16) Ansa NasUe 

2 TOBY KEITH (5) flrwnmrts 
(?) OreomltWs/)/iief5fope 

3 GARTH BROOKS (6) CooU 
(I) CorM/MCA tosh* 
OiBrmH/Bm 

4 KENNY CHESNEY (5) BHA 
(?) oWi/W6 

5 TIM MCGRAW (9) Cab 

6 GEORGE STRAIT (8) MCA rVosMe 
(/jATstototaifc 

7 BRAD PAISLEY (3) Arista tos/mfc 

8 ELVIS PRESLEY 

(1! RCA/BMC Heritage 

9 TRAVIS TRITT (3) Corum/im 
(?) fofcrnfmA^ 
(?)rta&os/Hiro 
(I) rfarw 8ras./WM 

10 PHIL VASSAR (?) Amlo Hmhvie 
(?) Arista Nashville/1110 



NASHVILLE 



Top Country labels 



Pn. LABEL (Ho of (honed (tiki! 

O RCA LABEL GROUP (87) 

2 CAPITOK37) 

3 DREAMWORKS 09) 

4 CURB (40) 

5 MERCURY 





Emerson Drive 



Alan Jack ion 
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Top Country Album Artists 



Fot. ARTIST (to. of Charted Inks) Imainl/label 

O ALAN JACKSON teto HnslmkM 

2 GARTH BROOKS (?) fopiW 

3 TOIY KEITH (2) uremWaks/lnlerscope 

4 DIXIE CHICKS tl) lllloMtTlMil TITT 
(ij Monument/Sony 

5 KENNY CHESNEY (?) BNA/tlG 

6 ELVIS PRESLEY (?) SO 
WIKVWIS/tortoje 

7 TIM MCGRAW (?; Cot 

8 FAITH HILL .' Mroer Bra , W *". 

9 MARTINA MCBRIDE (I) RCA/RIG 

10 GEORGE STRAIT (3) MCA Nashvik 

11 RASCAL FLATTS (?) lyric Street /Halhyiooi 

12 BROOKS t DUNN 1.2) Arista Hashwlk/RIG 

13 TRAVIS TRITT (21 Cahntbia/Sony 
(?) Hfamor Sros./»iino 
(l)WarmBros./WRN 

1 4 BRAD PAISLEY (I) ton Nasbyik/RIG 

15 LONESTAR OIBNA/RIG 

16 NKKEl CREEK (7) Sugar MS 

17 IIEAHH WOMACK (3) MCA Nashvik 

18 LEANN RIMES 13) Curb 

19 GARY ALLAN (IJ MU Nashville 

20 REBA MCENTIRE ; MCA Nashvik 

21 SARA EVANS 

22 WILUE NELSON II) last Highmy/Metcory 

(!)tostiymay/UMl 

23 STEVE HOLY (I) Curb 

24 JO DEE MESSINA (2) Cab 

25 wntanO) Wmmlm/M 



Top Country Albums 



Poi. TITLE— Srtnl-tmomt/ltibel 



0 BROTHER, WHERE ART THOU? 

/ftpJiwoy/Atercury 

SaRECROW-fcfrt&ooJs-fopiM/ 
DRIVE -Aim lackson-Ansta HashA/RlG 
HOME -aw flwts -iMonornwi/fototo/tw; 
HO SHOES, HO SHIRT, HO PROBLEMS -toy 
Chesney-BNA/RIG 

ELVIS: 30 #1 HITS— fte ftesfef— «Jl 
UHLEASHED - loby Kertb - DreamWorks/lntetscope 

8 PULL MY CHAIN — foby Keith — DteomWorks/bteruope 

9 aa-Mm-ummim/m 

10 GREATIST Hm - Mima rWBnk-KA/llB 

11 SET THIS CIRCUS DOWN — lim McGraw—Curb 

1 2 THE ROAD LESS TRAVELED -George Shail-MCA 
Hashvth 

13 GREATEST HITS — I'm McGraw—Curb 

14 COYOTE UGLY — Soundhack — Curb 

15 STIERS I STRIPES -StooLs iDm-Ansia 
MeMk/Ht 

16 TOTALLY COUNTRY — tona« AfisB — BNA/RIG 

17 GREATEST HITS — fenny fliesney — BHA/RIG 

1 8 RASCAL FLATTS - Kauai flails -lyric Sneet/mSyvmd 

19 PARTII-Srorfft»/ey-temtefr*/)P16 

20 I'M ALREADY THERE -lonestat- BNA/RIG 

21 HEW FAVORITE -Aoon toss ♦ Union Station - 
Romkr/UMl 

22 DOWN THE ROAD I GO - Ms hit- Ccbnbia/Soiry 

23 ALRIGHT GUY — Gary Man — MCA Nashvik 

24 GREATIST HITS VOLUME III - I'M A 
SURVIVOR-toMntoe-Dtt Hashvik 

25 BORNTOFIY-Sorafrans-K4/W 

26 BLUE MOON -Steve Holy -Cab 

27 BURN-JoCeeAtessfflo-fu* 

28 THE GREAT DIVIDE- MB Hekon-loslHighmy/ 
Mercury 

29 MttT-/Wflom-lynrS/ree//iHw™' 

30 TRICK PONY -MPary- Warm Bros./WRN 

31 BUKESHELTON-SfateSMta-lVw*i8ros./MW 




Alan Jack son 



32 PUYIUWD-feCogfe-Mo/ 

33 THIS SIDE -AW Creek-Sugar M 

34 CHROME — (race Aftra — fopfto/ 

35 DOWN FROM THE MOUNTAIN - Samiltock - 
last Highway/Mercury 

36 WHEH SOMEBODY LOVES YOU— Aon Jodson— 
Asm Nashvik/RIG 

37 AMNX)-ft7nt/W-ft«(to(ie/JKWire 

38 MY WORLD — Cyndr thotrtsoti — Capitol 

39 FLY— DixteChkks— Monument/Sony 

40 SOMETHING WORTH LEAVING BEHIND - 
lee Arm Womtxk —MCA HashvUk 

41 COMPinElY-ft^to-A«tofrWmlM«6 

42 GREATESTHITSII-»8M-lPa/«C 

43 I MISS MY FRIEND —Dany) Worley— DreamWorks/ 
Interscope 

44 I HOPE YOU DANCE— lee Am Wotrmk-MCAHaslmk 

45 TWISTED ANGEL — (eAin Rimes— Curb 

46 IHEEDYOU-ieAmfc-Cufo 

47 THE BEST OF GEORGE STRAIT: 20 TH CEHTURY 
MASTERS THE MILLENNIUM COLLECTION - 
George Strait— MCA Hosftviile 

48 WHEN YOU LIE NEXT TO ME -«* Cottey- 
BHA/RIG 

49 GOLDEN ROAD — Keith Urban — Copilot 

50 NICKEL CREEK - Me) Oeei - Sugar Hill 



Top Country Album Imprints 



Poi. IMPRINT (Ho at Charted Ttlk«) 

O ARISTA NASHVILLE 

2 LOST HIGHWAY 181 

3 CAPITOL 05) 

4 CURB 

5 RCA 

6 BNA 

7 DREAMWORKS 

8 MCA NASHVILLE OS) 

9 COLUMBIA (It) 

10 WARNER BROS. (14) 

11 MONUMENT (7) 

12 LYRIC STREET 

13 ROUNDER O) 

14 EPIC (12) 

15 SUGAR HILL 



ARISTA 

NASHVILLE 



Top Country Album Labels 



Pos. IAIEL i'No. o/ Charted htiesi 



RCA LABEL GROUP (27) 
MERCURY (II) 
CAPITOL 08) 
CURB 07) 
INTERSCOPE IS) 




Top Country Album Distributors 



Pos. DISTRIBUTOR m ot dated files) 



UNIVERSAL (S7) 
BMG (38) 
WEA (42) 
EMD (22) 
SONY (34) 
INDEPENDENTS (34) 



UNIVERSAL 



O BROTHER, 

WHFRE ART THOU? 




Hot Country Singles & Tracks Artists 



Pos. ARTIST [* of Charted IrKes) /ma-inf/lode) 

O TOBY KEITH tS DreamWorks 

2 ALAN JACKSON Ml Ansla Hashvik 

3 GEORGE STRAIT (5) MCA Hashvtk 
II) Arista Hashvik 

4 TIM MCGRAW (7) Curb 

5 KENNY CHESNEY (S) BNA 

6 BROOKS t DUNN .41 Ansla Hashvik 

7 DIXIE CHICKS (S) Monumeat/fMH 
(I) Monument 

8 MARTINA MCBRIDE ■ ■ 

9 BRAD PAISLEY (3) Arista Hashvik 

10 PHILVASSAR (2) Ansla Hashvie 

11 RASCAL FLATTS (2) lyric Sheet 

12 TRACY BYRD (3) KA 

13 LONESTAR (3) BNA 

14 TRAVIS TRITT (3) Cahrrim 

15 EMERSON DRIVE (2) DreamWorks 

16 STIVE HOLY (2) Cab 

17 GARTH BROOKS (4) Capitol 
(I) Capitol/MCA Hashvik 

(I) Banmt/BHA 

18 STEVE AZAR (2) Mercury 

19 SARA EVANS (2) KA 

20 GARY ALLAN (3! MCA Hashvik 

21 DARRYl WORIEY !3) DreamWorks 

22 DIAMOND RK) (3! Arista MasMe 

23 JOE HICHOLS (2) Universal South 

24 TRACE ADKINS (3! Capital 

25 CHRIS CAGLE (3) Capitol 



Hot Country Singles & Tracks 



Poi. TITLE -Ursr -tmpritt/Ubel 

O THE GOOD STUFF — fenny (hesney— 8AM 

2 DRIVE (FOR DADDY GEHE) —Am lackson— Ansla 
Nashville 

3 LIVIHGAHDUVIHG WELL- George Srroir-/,IM 
NashviHe 

4 GOOD MORNING BEAlfRFUL — S/ereHofy— furs 

5 IMISSMYFRIEND-tory/Wey-fteomlMs 

6 MYLIST-WyfeKn-fteomntafa 

7 I DON'T HAVE TO BE ME (TIL MONDAY) 

Aiar— Mercury 

8 BEAUTIFUL MESS — floraid (to— Arista Hashvik 

9 BLESSED-atorreM&We-KA 




Toby Keith 
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THE ¥-6 



N ]\ 



T J 



country 






^4 



Kenny Chesney 



10 TH£ IMPOSSIBU — Joe A6f/wfc - UnirefsnJ Sa/rt 

1 1 TIN ROUNDS WITH JOSE CUERVO -tracy Byid-PCA 

1 2 WHAT IF SHE'S AN ANGEL - kmmy Shane Sterna - 

ta 

13 THE ONE -Gary Akn— MCA to/rule 

14 SOMEBODY LIKE YOU— /fe* (Hon -Con*' 

15 I'MMOVIN'ON-tara/ftom-lKrirSMef 

16 BRING ON THE RAIN -A See MessmWrth fa 
Atc&iw— Cw6 

17 THE LONG GOODBYE- Brooks S Dunn - Arista Nashnlle 
IS NOT A DAY GOES BY — fmiestor— Wi4 

19 YOUNG — Kenny Chesney— SNA 

20 I KEEP LOOKING— Sflrafwre—H/I 

21 THE COWBOY IN n—Trn McGrrm—Corb 

22 I SHOULD BE SLEEPING -Imecson Drive -DieomWoiks 

23 I BREATHE IN, I BREATHE OUT -dm (ogle -Copilot 

24 WHERE WERE YOU (WHEN THE WORLD STOPPED 
TURNING) —Mm lackson -Arista Nashville 

25 I'M GONNA MISS HER (THE FISHIN' SONG) -Bead 
Parshy—Ansta Nashville 

26 THAT'S WHEN I LOVE YOU -Phi Vmsa-tmn 

27 WHERE WOULD YOU U- Martina McBhde-PCA 

28 COURTESY OF THE RED, WHITE AND BLUE (THE 
ANGRY AMERICAN) — toby Keith— DreamWorks 

29 WRAPPED AROUND —S/ixJ Paisley —Arista Nashville 

30 fUm-Geotge Shall- MCA Noshvik 

31 WORK IN PROGRESS-*/! lockson-krsra Nashville 

32 AMERICAN CHILD -Phil Vassal -Amta Nashville 

33 TONIGHT I WANNA BE YOUR MAN -tody 6nggs- 

M 

34 WHEN YOU LIE NEXT TO ME — Kelhe Coffey — BNA 

35 LONG TIME GONE - Dixie Chris -Mmmenl/IMH 

36 UNBROKEN -Tim McGraw -Curb 

37 MlQhNH-Montymery Gentry -(akimbo 

38 WHERE THE STARS AND STRIPES AND THE EAGLE 
FLY— torn fippm — lyrk Sheet 

39 IDONTWANTYOUTOGO-fao/KnfamJoteon- 
Aristo Noshvik 

40 I WANNA TALK ABOUT ME — toby Keith — DreamWorks 

41 THESE DM%— Itoxai flalK— lyric Street 

42 SOME DAYS YOU GOTTA DANCE — Done (hicks — 
Monument 

43 WRAPPED UP IN YOU — Garth Brooks — (apilol 



44 MY HEART IS LOST TO YOU —Brooks S Dunn— Arista 

45 MODERN DAY BONNIE AND CLYDE - firm Kit- 
Columbia 

46 SHE WAS -. Mori fewff-fokmtai 

47 FORGIVE —federal lym Homed— MCA Nashvdle 

48 LANDSLIDE -Dixie Okks-Mcwmenl/EMN 

49 OL' RED -Blake Shelirn - Warner Bros./WIN 

50 I'M TRYIH' — frate Aft/ns — fopfftrf 



Hot Country Singles & Tracks Imprints 



Poi. IMPRINT tho of (honed fitksl 



ARISTA NASHVILLE 122) 

RCA (19) 

MCA NASHVILLE f?3J 

dreamworks (14) 
ina wj 

CURB 

CAPITOL (19) 

8 LYRIC STREET (14) 

9 COLUMBIA f 70; 

10 MONUMENT 114) 

11 MERCURY 

12 WARNER BROS. 114) 




0 




13 EPICW 

14 UNIVERSAL SOUTH 6 

15 DUALTONE (3) 



Hot Country Singles & Tracks lobels 



Poj. LABEL lliilWH 

O ARISTA NASHVILLE (22) 

2 RCA 

3 MCA NASHVILLE (23) 

4 DREAMWORKS (MJ 

5 SNA (It) 



Hot Country Producers 



Pos. PRODUCER I*. rfCtaw/ WbJ 

O DANN HUFF (15) 

2 KEITH STEGALL (10) 

3 BILLY JOE WALKER JR. N 

4 JAMES STROUD 

5 PAUL V/ORLEY 

6 BYRON GALLIMORE (II) 

7 FRANK ROGERS 

8 MARK WRIGHT (IS) 

9 TONY BROWN (10) 
10 BLAKE CHANCEY (8) 



Top Country Singles Soles 



Ph. TITLE -Artsl— Imfml/IM 

O CAN'T FIGHT THE MOONLIGHT — leArm Kmes — hub 

2 GOD BLESS THE USA —lee Greenwood— Cub 

3 WHERE THE STARS AND STRIPES AND THE EAGLE 

FLY — Aaron Tropin— lyric Street/Hofywood 

4 LONG TIME GONE —toe Chicks— Mamrnenl/CSG 

5 OSAMA-YO' MAMA — Pay Stevens — (orb 

6 AMERICA WILL ALWAYS STAND — fonoV Travis— 
Relentless rWrvik/Modocy 

7 THAT'S JUST JESSIE —Kevin Denney—lync Sheet/ 
Hoifviood 

t I SHOULD BE SLEEPING —{meow Owe— 

DreamWorks/lnierscope 
9 THE IMPOSSIBLE —loe Nichols— Universal South 
10 GOD BLESS AMERICA — leArm Pmes — Cum 



YEAR IN CHARTS 

(jmhnml jnm fm%r )t-l2 

history of this chart. 

"Hie top three artists are all groups: The 
Calling, Nirkclback and Creed. The top 
solo females are Sheryl Crow, Avril 
Lavigne and Michelle Branch. The top 
solo male is John Mayer. RCA is the top 
imprint and Interscope the leading label. 



ROCK 



For the first time since 2000, when 
"Kryptonile" by Three Doors Down took 
double honors — [he same song leads the 
recaps lor Mainstream Rock Tracks and 
Modern Rock Tracks. Mentored by Kred 
Durst of Limp Bizkit and signed to the 
group's imprint, Puddle of Mudd was No. 
1 in both formats with its very first hit, 




"Blurry" (Flawless/Geffen/Interscope), 
which crossed over to top-40 radio. 

At Modern, Linkin Park has the No. 2 
hit of the year with another song that 
crossed over to the Mot 100, "In the End." 
flic No. 3 song was also a major crossover 
hit: "The Middle" (DreamWorks) by 
Jimmy Eat World. Hoobastank's first two 
chart entries are both in the year-end top 
10. with "Crawling in the Dark" (Island) 
at No. 5 and "Running Away" at No. 7. 
Puddle of Mudd is the top Modern act, fol- 
Oonlmutd on page YE-69 
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TOP TOURING VENUES 

MULTIPLE DATES BY BLUE-CHIP ACTS LED TO A HEALTHY CONCERT SCENE 



BY RAY WADDELL 



• n many ways, blue- 

Zchip acts, sellouts and 
multiple-date stints 
defined 2002 for venues, 

as proven performers deliv- 
ered the goods and racked up 
record grosses. 

The arenas reaped the ben- 
efits of such thoroughbred 
names as Sir Paul McCartney, 
Cher, Billy Joel and Elton 
John, Neil Diamond, the 
Eagles and the Who, with 
stout ticket prices assuring 
once again that indoor venues 
were easily the most lucrative 
rooms in the world. 

Again, the most famous 
name in arenas set the pace, 
as Madison Square Garden in 
New York City was the top- 
grossing facility in the world. 
According to figures reported 
to Billboard Boxscores, MSG 
took in $:"> 1 .9 million f rom 77 
events, w ith attendance of 
more ihan I million. 

Everybody who was any- 
body on the road in '02 
played the Curden. "We had a 
great year," say s Joel 
Peresnian, senior VP of enter- 
tainment lor MSG. "Our mar- 
ket is very diverse, and our 
shows were very diverse." 

Indeed, while international 
superstars like McCartney, the 
Who. Dave Matthews Band. 
Crosby, Stills. Nash Nj Young 
and Cher predictably played 
MSG, the arena also did very 
well with venue-specific 
shows, particularly those 
geared to Latinos. "We did 
nine big Latin shows, every- 
thing from Luis Miguel to 
salsa and merengue and 
Mexican and Colombia 
I ndependence Day shows," 
says Peresnian. " That's really 
specific to New York and tied 
in with local radio." 

The market is also div erse 
in taste, with a Kid Kock show 
booked alongside Andrea 
Bocelli, Cher. Marc Anthony 
and Bow Wow. "This is a mar- 
ket with a real diverse base." 

MSG also did well with mul- 
tiples: the Who w ith Robert 
Plant rang up four shows at 
the Garden that grossed $6.3 
million, Cher sold out two 
summer and two fall dales. 
DMB plaved four shows and 
Bob Dylan, two. McCartney's 
two sellouts grossed more 




Drnr Matl/mvs Hand 

than $4 million. 

"We've been fortunate." says 
Peresnian. "We've got good 
partners and good promoters 
doing business here vear in 
and year out." 

It doesn't hurt that the New 
York market typically boasts 
the highest ticket prices on a 
given tour. "It's more costly 
[to produce shows] here than 
other venues. We get a good 
ticket price, and the market 
supports those ticket prices," 
says Peresman. "We haven't 
seen a lot of price resistance, 
but we have seen promoters 
and acts be very conscious of 
ticket prices. Acts like Phish, 
Dave Matthews, Tom Petty do 
great business here and could 
easily charge $10— $25 more 
than they do." 

As always. Peresnian was 
highly complimentary of the 
MSG behind-the-scenes 



i 



staffers. "I would like lo stress 
that another reason we can do 
so many shows per year is that 
we have an incredible staff — 
stagehands, carpenters, elec- 
tricians, box-office staff, etc. — 
that can handle such a large 
volume of shows on lop of all 
the other events we do annu- 
ally." he says. "It's definitely a 
team effort at our venue." 

PHILADELPHIA STORY 

Like last year. Philadelphia's 
First Union Center finished 
second behind MSG (the first 
three spots are the same as 
2001), with box-office rev- 
enues of $44.5 million and 
attendance of 900,004. The 
highlight, obviously, was a 
$13-million run by Joel and 
|ohn. Other big winners at 
the FU Center were Crosby. 
Stills, Nash & Young, Creed, 
'N Svnc, Dave Matlhews 



Band. Marc Anthony and 
Britney Spears. 

"Everything we did was very 
successful." says John Page, 
senior VP/GM for Comcast- 
Spectacor at the FU Center 
and Global Spectrum regional 
VR He adds that the fact 
there was no weakening for 
any act is a testament to the 
strength of Philadelphia as a 
market. "Pretty much every- 
thing we put on sale sold well 
right through." he notes. 

Peter I.uukko, president of 
Comcast -Speciacor Ventures 
and chairman of Global 
Spectrum, says Philadelphia 
has been nurtured for years 
as a live-entertainment mar- 
ket. "[Promoters] Larry 
Magid and Allen Spivak 
developed this market years 
ago," he explains. "Starting 
with the [adjacent) Spectrum, 
this was a hot market wilb a 



hot facility, and we're all still 
here." 

BEANTOWN BOX OFFICE 

FleetCenter in Boston 
notched another strong year 
in 2002, reporting $40.4 mil- 
lion from 36 shows, topped by 
five sellouts from Joel and 
John that grossed more than 
$9 million, along with three 
McCartney dates that took in 
about $6 million. 

Richard Krezwick. presi- 
dent/CEO of FleetCenter, 
believes flexible dealmaking 
contributes to such successful 
runs. "I also believe a big rea- 
son for our success is because 
we go the extra mile to sell 
tickets." he explains. "We 
don't just rely on the show or 
the promoter. If we have an 
initiative, we exercise it. We 
have an internal e-business 
department that can sell tick- 
ets like we never could before. 
The marketing effort you can 
put forth for free is something 
you couldn't buy for any 
amount of money 10 years 
ago." 

NASSAU VETS 

A huge Joel and John date 
helped Nassau Veterans 
Memorial Coliseum in 
Uniondale. N.Y., crack the 
top live arenas this year. "I 
believe the resurgence of 
[ pr< >moter | Met ropolitan 
Entertainment has made an 
impact; we had seven shows 
from Metropolitan this year," 
says Scott Mullen. GM of 
Nassau Vets for SMG. "Clear 
Channel New Y'ork has also 
stepped up. coming up with 
14 shows this year." 

Mullen also credits agents 
and SMG for the success. "It 
helps that SMG Entertain- 
ment's Mike Evans provides a 
significant level of support at 
the grassroots level by using 
the growing number of SMG 
buildings lo leverage shows." 
he says. 

OTHER WINNERS 

The Palace of Auburn Hills 
(Mich.) had another big year, 
reporting $22.9 million in 
grosses. "Paul McCartney was 
phenomenal, a tremendous 
show." savs Marilyn Hauser, 
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Adjoining 770-Room Sheraton Birmingham Hotel 

State -of -the- Art Facilities 

10 Minutes from Birmingham International Airport 

Over 3.4 Million People Live within 
100 Miles of Birmingham 

39th Largest DMA in the Nation 

Bigger Market than New Orleans, 
Memphis. San Antonio & Buffalo 

Knowledgeable and Attentive Service Staff 



EVERYONE KNOWS THAT THE SOUTH IS FAMOUS FOR OVER-THE-TOP HOSPITAL 

professional staff at the BJCC is eager to do whatever it takes to see that your show runs smoothly. And. in case you were wond 
our ticket audience averages an age of 35 with a I -in-4 household income of more than $75,000. Is that a perfect fit or what? 



BIRMINGHAM. A City Worth Booking Inti 

Saras: Bnrwffam Areo Chamber of Commerce ml Ntebon Media Ikseara 



INTRODUCING 

TICKETING 
SOLUTIONS FOR 
A UNIQUE KIND 
OF VENUE. 




Venues come in all shapes and sizes. Ticketing solutions should too. That's the thinking 
behind our new suite of Pro Venue'" Ticketing Solutions. 

Whether your ticketing is online, offline, in-house or outsourced, our suite offers the 
industry's widest range of software products and services to accommodate any size 
venue and ticket volume - from the local playhouse to a major league baseball stadium. 

So why settle for a "one-size-fits-all" approach, when you can have a solution ideally 
suited to fit your venue? find out more at www.tickets.com/provenue.or call 888.397.3400. 
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TOP TOURING VENUES 
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director of bookings at the 
Palace. "Springsteen was 
great, too. We also had Cher 
twice; she played here in June 
and came back in October just 
as strong." 

Hometown heroes Kid Rock 
and Kminem also did strong 
business in Auburn Hills. 
1 lauser says, and shows by 
Guns N' Roses. Shakira and 
Michael W. Smith were solid. 

For East Rutherford. N.J.'s 
Continental Airlines Arena. 
78 shows reported $33. IS mil- 
lion in grosses, predictably led 
In three Joel/John sellouts 
that grossed $0.2 million. 

FOR PETE'S SAKE 

At the St. Pete Times Forum 
in Tampa, Fla., being proac- 
tive and boasting a H ack 
record paws oil" lor the build- 
ing formerly known as the Ice 
Palace. The Forum reported 
$25.2 million in grosses. 
"Success brings success," says 
CM Rob Franklin. "People see 
our grosses and the publicity 
we gel and realize Tampa is a 
viable market lor a lot of dif- 
ferent kinds of music." 

The lack of an amphitheater 

in the market and aggressive 



booking also help. Franklin 
says. "Our ability to share the 
risk, or lake the full risk, as 
we did with Lenny Kravitz. 
helps make us a play er in 
the market." he says. "It still 
requires having a good 
relationship with the 
promoter. 

Other lop performers 
among large arenas were the 
MCI Center in Washington. 
D.C ($24.6 million). Atlanta's 
Philips Arena ($24.3 million) 
and the MCM Grand Garden 
Arena in l as Vegas ( 19.5 mil- 
lion). 

'B' MARKET, 'A' LIST 

Van Anclel Arena in Grand 
Rapids, Mich., may be in a 
small market, but the 12,500- 
capacity arena hosted most of 
the lop tours in the country in 
2002. enough to make it tops 
among buildings its size, 
grossing $1-1.8 million. 

" lb be a small venue in a 
small market, we had just 

about everybody we could" ve 
had," siivs Richard MacKiegan, 
GM of Van Anclel Arena for 
SMG. Among the acts playing 
the arena were 'N Sync, 
Aerosmith, the Kagles, Tom 
Petty & The Heartbreakers, 
the Who, Cher, Korn. 

( onltmtrtl im fxi^r YF.-6f> 
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Compaq Center is now officially HP Pavilion at San Jose (formerly San Jose Arena). And though our name 
has changed, everything else remains the same. HP Pavilion at San Jose will continue to attract the nation's 
most diverse and affluent audience, as well as provide first-class service to the nearly 2 million customers who 
visit our venue each year. We invite you to book your next event at the most flexible and comfortable build- 
ing in Northern California. You'll find that whatever the application, there will be no shortage of memories. 

CrE1\X Pavilion at San Jose. Northern California's Premiere Sports and Entertainment Venue. 
. . ■ - i . ■ For availability call 408 999.5843, fax 408 999.5797 or visit hppavilion.com 
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Top 10 Venues 

CAPACITIES 10,001-15,000 

tabd bf Grots. CmvM Fm Booms Not 28. 2001-Not 25 2002 



No. Facility, City, Stott 

Venue (apotity/Totcl Grois/Tolol All 


ndance/Tota 


I Capacity/No. ol 


Shows/No. ol S e 


Moots 


1. Von Andel Arena, Grand Rapids, Mkh. 

12.500 S14,836,513 


384.880 


559,352 


77 


8 


2. San Diego Sports Arena, San Diego, Calif. 

15,000 SI 2, 191556 


357.884 


572 405 


57 


6 


3. Worcester's Centrum Centre, Worcester, Mass. 

15,000 S8.961.582 


332,056 


552,746 


56 


7 


4. Bi-Lo Center, Greenville, S.C. 


258276 


323 165 


37 


9 


5. Bryce Jordan Center, University Park, Pa. 

15,000 S7.649.653 


207,292 


284,325 


36 


t 


6. lbs Mark of the Quad Cities, Moline, III. 

12,000 S7.469.2CU 


237,535 


368,521 


49 


5 


7. Sovereign Bank Arena, Trenton, NJ. 

10,500 $6,588,139 


345,898 


615,894 


93 


12 


8. CenturyTel Center, Bossier City, La. 

14000 56.584.517 


169,089 


306,837 


33 


6 


9. Long Beach Arena, Long Beach, Colif. 

14,500 S6.014.457 


194.812 


246,804 


25 


7 


10. Atlantic City Boardwalk Hall, Atlantic City, N.J. 

13800 S5.509.258 


49,887 


49,887 


4 


4 
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blink- 1 82/Green Day, Brooks 

& Dunn's Neon Circus, 
Incubus, Mary J. Bligc. 
San tana, Styx/REO 



and director of bookings for 
Tweeter Center. "We convened 
part of OUT lawn into 7.000 
new permanent reserved 
seats. It's what we thought the 
market was looking for. and I 
think the response shows we 
were right." 

Tweeter Center brought in 
41 shows in 2002, up from 37 
last year. Among the high- 
lights were three sellouts with 
Aerosmith and Kid Rock (S3 
million I. a sellout w ith 
Eminem's Anger Manage- 
ment, two nights of the Who, 
two nights of Jimmy Buffet! 
and Dave Matthews Bands' 
first area shed date in five 
years. "We also had our 
higgest (ountrv show ever 
w hen we did 17,000. This is 
a great market, with great 
media partners," says 
Marsden. "Over the years, 
we've worked with bands to 
develop sustainable careers in 
this market. It's a pleasure to 
promote here." 

LIVE FROM RADIO CITY 

New York City's 5,901- 
capacity Radio City Music 
Hall took its customary place 
atop the list for like-sized 



"We haven't seen a lot of price resistance. 







Top 10 Venues 


but we have seen promoters and acts be 






CAPACITIES 15,001 OR MORE 


very conscious of ticket prices." 






Rooked by Gross Compiled from Bontoret No. 28 2001 Mo* 25, 2002 





No. Facility, City, Stile 

Venue t o p a 1 1 1 y / 1 o I a 1 Gross/Tola! 


Aiiendante/Toial 


C o p a ( i l y i 1 N o ol 


Sheas/No of Sel 


outs 


1 Madison Square Garden, New York, H.Y. 

20.697 551.949,379 


1,004.068 


1,352,961 


77 


19 


2. First Union Center, Philadelphia, Pa. 

21,000 544,510,651 


900.004 


1,174,725 


82 


30 


3. FleetCenter, Boston, Mass. 

19,600 S4042B.276 


521,646 


560,895 


36 


19 


4. Continental Airlines Arena, East Rutherford, N.J. 

21,000 533,815.724 815,459 


1,118,115 


78 


12 


S. Nassau Veterans Memorial Coliseum, Unit 

17,000 S26.388.191 


ndale, N.Y. 

546,703 


739,779 


59 


13 


6. St. Pete Times forum, Tampa, fla. 

21.500 S25.179.609 


489,946 


754,719 


64 


6 


7. MCI Center, Washington, D.C 

20.000 S24.661.4W 


363.560 


425,396 


29 


12 


8. Philips Arena, Atlanta, Ga. 

20,919 524.333,217 


686.125 


1,062,782 


75 


14 


9. Palace ol Auburn Hills, Auburn Hills, Mich 

20,654 S22.919.367 


863.200 


1,335,678 


99 


17 


1 0. MGM Grand Garden, Las Vegas, Nev. 

15,200 S19J37753 


181.035 


212,187 


16 


8 



Madison Square Garden 



Speedwagon. Bill C .ait her. 
John Mellenramp and Creed. 

"I think what's happening is 
a lot of the agents are taking 
note that we're a nice little 
secondary that can sell like a 
primary, says MacKeigan. 
"We hope that, when a lour 
extends beyond TO dates, we 
become a serious date to con- 
sider." 

SUPER SHED 

A trendsetting move to 
more reserved sealing helped 
the CCE-owned Tweeter 
Center in Mansfield, Mass. 
(near Boston), move to the 
top amphitheater position. 
Gross revenue for the shed 
lopped $24.9 million, up 259f 
from last year. 

"It's all about those new 
reserved seats," says Dave 
Marsden. VP for CCE Boston 



facilities, at $70 million gross 
for the year. "This was a 
tremendous year for Radio 
City Music Hall," says Ed 
Micone. executive VP of 
Radio City Entertainment. "I 
think we can attribute our 
success to the incredible 
diversity of show s that were 
booked at the venue." 

Acts included Alicia Keys, 
the Strokes, Trey Anastasio, 
String Cheese Incident and 
Tool, Latin artists Enrique 
Iglesias. Alejandro Sanz and 
Gilbcrto Santa Rosa and 
"classic" acts like Barry 
Manilow. Moody Blues and 
Yes, along with famed gospel 
artists Hezekiah Walker and 
the Winans Family. Another 
mainstay among venues its 
size (5,000 or less) is 
Atlanta's Fox T heatre, which 
grossed $32.5 million. ■ 



TOP 10 AMPHITHEATERS and STADIUMS CHARTS on page VE-70 
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2695 East Katella Avenue ■ Anaheim. CA 92806 
www.arrowheadpond.com • 714.704.2400 
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songurlters/publlshers 



Hot Country Songwriters 



Poi. SONGWRITER life rf fto/ferf mi 



ALAN JACKSON 5 
CRAIG WISEMAN 
TOM SHAPIRO «) 
TOBY KEITH (31 
JEFFREY STEELE (9) 
TONY MARTIN ,5 
BRYAN WAYNE fij 
TROY VERGES 
K ELL E Y LOVELACE 



10 MARK NESLER •' 



Hot Country Publishers 



Pot. PUBLISHER •• orfnuwr* 

O EMI APRIL, ASCAP (28) 

2 SONY/ATV TREE, BMI (28) 

3 WB, ASCAP (29) 

4 SONY/ATV CROSS KEYS, ASCAP (181 

5 TRI -ANGELS, ASCAP 

6 WARNER-TAMERLANE, BMI (23) 

7 TOKECO TUNES, BMI (3) 

8 FAMOUS, ASCAP 

9 MOSAIC, BMI (7i 

10 SONY/ATV ACUFF ROSE, BMI 

11 EMI BLACKWOOD, BMI (20) 

12 WENONGA. BMI (6) 

1 3 AMERICAN BROADCASTING, ASCAP I 

14 SEA GAYLE, ASCAP 

15 BMG SONGS, ASCAP 

16 MRS. LUMPXINS POODLE, ASCAP (?) 

17 ALMO, ASCAP 

18 SONGS OF WINDSWEPT PACIFIC BMI (12) 

19 GOTTAHAVEABLE, BMI 

20 SONGS OF UNIVERSAL, BMI 7 



Hot Country Publishing Corporations 



Poi. PUBLISHING CORPORATION A ttOmiMn) 

O EMI MUSIC ■■ 

2 SONY/ATV MUSIC (60) 

3 WARNER/ CHAPPELL MUSIC 

4 UNIVERSAL MUSK (46) 

5 BMG MUSIC i!S': 

6 WINDSWEPT HOLDINGS MUSK (20) 

7 FAMOUS MUSIC - 

8 TOKECO TUNES MUSIC J 

9 WENONGA MUSK 
10 ZOMBA MUSIC 1 



Hot 1 00 Songwriters 



Poi. SONGWRITER Oh of Cm** Ms) 

O PHARRELL WILLIAMS 

2 CHAD HUGO 

3 CHAD KROEGER (3) 

4 IRVING LORENZO (12) 

5 VANESSA CARLTON (2) 

6 TIMOTHY MOSLEY (12) 

7 UNXIN PARK (2) 

8 JEFFREY ATKINS (9) 

9 JIMMY EAT WORLD (2) 
10 MICHELLE BRANCH a 1 




Alan Jackson 



Hot 100 Publishers 



Pos. PUBLISHER (Ho. offtomf ttij 

O EMI APRIL, ASCAP 

2 EMI BLACKWOOD, BMI (69) 

3 WB, ASCAP (68) 

4 WARNER-TAMERLANE, BMI (42) 

5 SONGS OF UNIVERSAL, BMI (24) 

6 UNIVERSAL, ASCAP (31) 

7 FAMOUS, ASCAP I j 

8 THE WATERS OF NAZARETH, BMI 

9 CHASE CHAD, ASCAP (18) 
10 TURKEY ON RYE, ASCAP (2! 
It SONY/ATV TREE, BMI 05) 



12 DJIRV, BMI . 

13 BMG SONGS, ASCAP 

14 ZOMBA, ASCAP 

15 TAKIN' CARE OF BUSINESS, BMI (2) 

16 NICKEL8ACK, SOCAN 

17 MONEY MACK, BMI 

18 ENSIGN, BMI (10) 

19 VIRGINIA BEACH, ASCAP (13) 

20 SLAVERY, BMI (9) 



Hot 1 00 Publishing Corporations 



Pos. PUBLISHING CORPORATION Mo. offtoiwf DM 

O EMI MUSIC (183) 

2 WARNER/CHAPPELL MUSIC 

3 UNIVERSAL MUSIC (94) 

4 SONY/ATV MUSK (66! 

5 FAMOUS MUSIC 




6 BMG MUSIC 

7 ZOMBA MUSIC 

8 WINDSWEPT HOLDINGS MUSIC (28) 

9 THE WATERS OF NAZARETH MUSK 20! 
10 CHASE CHAD MUSIC (18) 



Hot R&B/Hip-Hop Songwriters 



Poi. SONGWRITER V .■■:>„ T-.-i 

O PHARRELL WILLIAMS (24! 

2 TIMOTHY MOSLEY (18) 

3 CHAD HUGO (20) 

4 IRVING LORENZO 

5 S. 7 AUREUUS (9) 

6 JEFFREY ATKINS 1 1 

7 ROBERT KELLY 

8 MISSY ELLIOTT (7) 

9 CORY ROONEY :3! 
10 ANDRE HARRIS 5 



Hot R&B/Hip-Hop Publishers 



Pos. PUBLISHER Ok of Ctorfaf RM 

O EMI APRIL, ASCAP (165) 

2 EMI BLACKWOOD, BMI 90! 

3 WB, ASCAP 

4 UNIVERSAL, ASCAP (37) 

5 THE WATERS OF NAZARETH, BMI (24) 

6 CHASE CHAD, ASCAP (20) 

7 WARNER-TAMERLANE, BMI (41) 

8 VIRGINIA BEACH, ASCAP (19) 

9 MONEY MACK, BMI 6 

10 ZOMBA, BMI (25) 

11 DJ IRV, BMI (16) 

12 ZOMBA, ASCAP (35) 

13 MASS CONFUSION, ASCAP (9! 

14 JOBETE, ASCAP 

15 SONGS OF UNIVERSAL, BMI (17) 

16 TAKIN' CARE OF BUSINESS, BMI (2) 

17 SONY/ATV TUNES, ASCAP (22) 

18 SONY/ATV SONGS, BMI (21) 

19 SLAVERY, BMI 01) 

20 BMG SONGS, ASCAP (22! 



Hot R&B/Hip-Hop Publishing Corporations 



Pos. PUBLISHING CORPORATION * of OoMf Wei; 

O EMI MUSIC (230) 

2 WARNER/CHAPPELL MUSIC 1130) 

3 UNIVERSAL MUSK (92) 

4 ZOMBA MUSIC (60! 

5 SONY/ATV MUSIC (39) 

6 FAMOUS MUSK (43) 

7 BMG MUSIC jb 

8 THE WATERS OF NAZARETH MUSK . ■ 

9 CHASE CHAD MUSIC 

10 VIRGINA BEACH MUSK (19) 



Hot Latin Songwriters 



Pos. SONGWRITER V: ofOWetTrfe; 



Pharroll Williams 



ESTEFANO (9) 
RUDY PEREZ (8) 
FRANCO DE VITA (2) 
JORGE LUIS PILOTO 
JOAN SEBASTIAN (8) 
JUANES (3) 
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songwriters/publishers 



7 MARCO AHTONIO SOUS 5 

8 LUIS PADILLA 

9 KIKE S A NTANDER (4) 
10 DONATO POVEDA \3l 



Hot Latin Publishers 



Pol. PUBLISHER fto o/CWfifa 

O W B , ASCAP (22) 

7 EMI APRIL, ASCAP (21) 

3 SONY/ATV LATIN, IMI (14) 

4 EDIMONSA, ASCAP (9, 

5 UNIVERSAL MUSICA, ASCAP (16) 

6 SER-CA, BMI 

7 WORLD DEEP, BMI 

8 EDIMUSA, ASCAP (10) 

9 WARNER-TAMERLANE, BMI 110) 

10 PEER INT L., BMI 

11 SONY/ATV DISCOS, ASCAP (8) 

12 PEERMUSIC III, BMI W.I 

13 RUBET, ASCAP (8) 

14 CRISMA, SESAC - 

15 FLAMINGO, BMI (4) 

16 F.I. P.P., BMI 

17 CUR CI, ASCAP I 

18 EMI BLACKWOOD, BMI I 
If KIKE SANTANDER, BMI (3) 

20 UNI VER SAL-MUSICA UNICA, BMI (9) 



Hot latin Publishing Corporations 



Poi. PUBLISHING CORPORATION On. o/flu*/*s) 



EMI MUSIC (48) 
UNIVERSAL MUSIC (29) 
SONY/ATV MUSK (32) 
WARNER/CHAPPELL MUSIC (34) 
PEERMUSIC (19) 
EDIMONSA MUSK (9) 

FOREIGN IMPORTED PRODUCTIONS PUBLISHING 

on 

WORLD DEEP MUSIC (9) 
CRISMA MUSIC (4) 




ASCAP 



YEAR IN CHARTS 

Continued from page YE-61 

lowed by System of a Down, Incubus, 
Hoobastank and Jimmy Eat World. 
Warner Bros, is (he No. 1 imprint and 
Interscope the No. 1 label. After "Blurry ," 
the top songs on (he Mainstream side 
diverge from the Modern top 10. 
Godsmack's "I Stand Alone" (Republic/ 
Universal) is No. 2, followed by Staind's 
"For You" (Flip/F.lektra), Default's 
"Wasting My Time" (TVT) and 
Nickelback's "Too Bad" (Roadrunner). 
[ hat last group is also in the top 10, at No. 
(3 with "How You Remind Me." Puddle of 
Mudd also doubles up in die lop 10, with 
"Drift & Die" checking in at No. 7. Puddle 
of Mudd is the top artist, followed by 
Nickelback and Creed. The top imprint is 
Roadrunner. and the leading label is 
Interscope. 

THE YEAR IN RAP 

More than any year in the past, a major- 
ity of the top-ili titles on the Hoi Rap 
Tracks recap will be familiar to any top-40 
radio fan. That's because these leading rap 
tracks are among the biggest hits of the 
year on the Hot 100 summary. Nelly cap- 
tures two of the top three places, with "Hot 
in Herre" (To' Reel.' Universal) leading the 




J„ Rule 

way and "Dilemma," recorded with Kelly 
Row land of Destiny 's Child, placing third. 
Both were No. 1 hits on the Hoi 100. as 
was the No. 2 rap song of 2002. ".Always 
on Time" (Murder Inc. Del Jam) by Ja 
Rule featuring Ashanti. The No. 4 song 
also features .Ashanti. in a supporting role 
to Fat Joe on "What's I.uv?" (Terror 
Squad Atlantic). Alter an absence of tour 
years from the top 10 of the rap recap, 
Sean Combs is back w ith a new identity of 
P. Diddy and two iop-10 hits: "1 Need a 
Girl (Part One)" at No. 8 and "I Need a 
Girl (Part Two)" at No. 5. This year's rap 
Colitiimr/1 on frige YE-76 




WINDSWEPT 



Where the weekend never ends 



A n independent music publishing company. 



I Windswept - Los Angeles 

9320 Wilshire Blvd., 
Suite 200 

Beverly Hills, CA90212 
(310)-550-1500 
(310)-247-0195 fax 



I Windswept Nashville 

33 Music Square West 
Suite 1048 

Nashville, TN 37203 
(61 5)-31 3-7676 
(61 5)-31 3-7670 fax 



IHitco Music Publishing 

500 Bishop St., 
#A-4 

Atlanta, GA 30318 
(404)-352-5911 
(404)-352-4033 fax 



I United Kingdom 
Windswept Music Limited 

Hope House 

40 St. Peter's Road 

London W6 9BH 

(011)-44-208-237-8400 

(011 )-44-208-741 -0825 fax 



I Fujipacific Music Inc. 

Tokyo Tatemono Building 
Kita Aoyama 3-3-5 
Minato-Ku. Tokyo 
107-0061, Japan 
81-3-3796-8608 
81-3-3796-0155 FAX 




W INDSW EPT 

www.windsweptpacific.com 
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Top 10 Amphitheaters 

Ms! by dim Compiled (torn ham No. 2», 2001 - Net 25. MW 



Top 10 Stadiums 

Mud by Grau CoflpM (com Boixwn Hoi ?8 7001 Nat ?5 700? 



No. Foclllly, City, Stole 

Venue C o pot 1 1 r / To t o 1 Gross/Total Attend 


nee/Total Copati 


r No ol Shoot/No. 


of Sellouts 




1 . Tweeter Center for the Performing Arts, Mansfield, Mass. 

19.900 S24.899.398 577,509 


786,181 


41 


8 


2. Tommy Hilfiger at Jones Beach Theater, Wantagh, N.Y. 

14 000 S22.421.532 508.5B6 


691,106 


51 


3 


3. PNC Bank Arts Center, Holmdel, NJ. 

17,000 S17.6A0.377 


454,685 


876,897 


52 


3 


4. Tweeter Center at the Waterfront, Camden, NJ 

25,000 517,560.087 


498,529 


824,061 


55 


7 


5. DTE Energy Music Center, Clarkston, Mith. 

15,274 S17.079.267 


856,942 


1,175,862 


79 


12 


6. Shoreline Amphitheatre, Mountain View, Calif. 

22 000 515 326 076 


472,391 


705.215 


33 


3 


7. Tweeter Center, Tinley Park, III. 

28.000 SI4.256.427 


421,899 


638823 


27 


1 


8. The Gorge, George, Wash. 

20 000 513,799,533 


254,044 


309,988 


20 


6 


9. Wolf Trap National Park, Filene Center, Vienna, Vo. 

6,986 513,264,026 451,197 


632,126 


95 


13 


10. Cynthia Woods Mitchell Pavilion, The Woodlands, Texas 

15,802 512,809,116 471.938 


691,592 


45 


9 



No. Facility, City, Slott 

Venue Capacity/Total Gross/Total Attendance/Total Copa 


By/It. ot Showi/No 


ol Sellout 




1. 


Giants Stadium, East Rutherford, NJ. 

70 til C10OlQ0.il UL1AA 


519,302 


8 


1 


2. 


Tokyo Dome, Tokyo, Japan 

55,700 514,406,218 120,429 


121,419 


3 


0 


3. 


Foro Sol, Mexico Gty, Mm. 

55.000 59.069.919 246.244 


255,443 


6 


3 


4. 


Hersheypork Stadium, Hershey, Po. 

25,000 58,463,480 229 506 


308 550 


23 


2 


5. 


Osaka Dome, Osaka, Japan 

50,000 56 206 891 80284 


80.944 


2 


0 


6. 


Sam Boyd Stodium, Las Vegas, Nev. 

45000 55,046,919 146,375 


257.216 


11 


1 


7. 


SkyDome, Toronto, Ont. 

67000 S4.252.156 80,703 


85.450 


2 


1 


8. 


Londsdowne Rood, Dublin, Ireland 

45 000 53.910,828 64,000 


64,000 


2 


2 


9. 


Robert F. Kennedy Memorial Stodium, Washington 

57.497 S3.188.718 95,983 


, D.C. 

122,144 


2 


0 


10. 


Rose Bowl, Pasadena, Colif. 

104,695 52,270.406 53,112 


53,112 


1 


1 



NEW YORK CITY'S PREMIER WATERFRONT SHOWPLACE 





i 'A 





THE RICHMOND COUNTY BANK BALLPARK AT ST. GEQRGE 
STATEN ISLAND. NEW YORK 

Conveniently located just 20 minutes from downtown Manhattan 
Concert capacity: 7,171-9,300 
Four full-service Concession Stands 
Parking for up to 1,500 cars 
Serving a market of 17 million 
15'x20' video board 
18 Luxury Suites, 1 Skyline Suite accommodating 60 
In-House Catering Service 




if 




Ballpark at St Goorgo 



For Booking Information, contact: Joe Ricciutti. 718-720-9265, ext. 209 or email atjricciutti@siyanks.com 
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America's #1 Grossing Amphitheatre 





Clean Channel Enberbainmenb bhanks bhe anbisbs, 
bhein fans, agenbs, managens, necond companies 
miM and our sponsors for making The Tuueeben Cenben 
America's bop grossing amphibheabre for 2002. 



Tweeter 

center 



□inecbop of Bookings Dave Marsden (617) 547-0620 
EKecubive Dipecbop Bruce Montgomery (508) 339-2331 
□inecbop of Coppopabe Sales Diane Whioe (508) 339-2331 
Dipecbop of Sponsopship Sales Mane Abend (508) 339-2331 




NEW ENGLAND 

| ACURA SOUTHWEST 

DEAL! HI 



(The Boston HMobc E9?S? BB 

ClearChannel 



Tweeter 



ENTERTAINMENT 




When building a team, consider 

Contemporary Services 

as _your crowd management provider 

m fM^v-t y| ces (CSC) pioneered peer-group security and has spent the past 

^■mm^BLw^ 34 years perfecting crowd management technigues. 

CSC's unmatched expertise has made it the world's largest crowd management 
company. 

CSC, together with its sister company, The APEX Group, can provide you with a total 
security package -• from crowd management to personal protection, it's your one 
source solution! 

CSC's corporate structure ensures that all branches have the necessary tools and 
support to succeed. 

CSC provides real staffing solutions and finds the best people for 
the job and event. CSC has a large pool of talent and therefore 
can bring you the best staff to make every event successful. 

CSC works hard to understand its client's business needs and 
expectations. CSC is customer focused and service driven. 

CSC ensures that its employees stay on top of their game through 
training and on-going coaching. 

CSC has worked every type of event imaginable, 
from concerts to sporting events to convention 
centers, large or small. 

CSC's reputation speaks 
volumes and is the only real 
choice for crowd 
management services. 

CSC does not just promise 
the best service. WE DELIVER! 





i in: APEX ciHoir 

■I L '_- 1 ■ ' ■ ■ . ' l' 



Contemporary Services Corporal ion/The APEX Group ■ 17101 Superior Street ■ 
V.800754.S1S0 ■ f 8I8.88S.0369 
ttwrt.tontcmporaryscrvkes.com ■ www apcx-grp.com 



Northridgc. CA 91325 
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TOP TOURING BOXSCORES 

( Uiutimint /mm fmgf ) 5-/ 

I nil iiulak-. Ii is reasonable to 
assume that Joel was driving 
that train. "It's nice being Billy 
Joel's hometown." admits Scot I 
Mullen. (IM of Nassau Vets For 
S\I(. "Dennis Aria brought lis 
those four shows, along with a 
couple of others." 

MACCA DOMINATION 

Paul McCartney plated 1 1 
grosses among the top 25, 
topped in the U.S. by $.">.0 mil- 
lion from two nights at the 
MGM Grand Cat den Arena in 
Las Vegas. April 5-6. 
McCartney tame batk to the 
(•rand Cardcn in Ottober and 
gi i issei I auothei $2.5 million 





The numbers that McCartney 
generated in Japan were stag- 
gering. Three tour-ending 
shows at the Tokyo Dome and 
two at the Osaka Dome totaled 
$22.6 million and drew 200,713. 

\h ( ,ii in< \ tallied $ 1 million- 
plus marks from multiple shows 
at the Palatio de los Deportes in 
Mexito City, Reunion Arena in 
Dallas, United Center in 
Chicago, Madison Square 
Garden in New York City and 
from two sellouts at FleetCenler 
on his fall run. alter first playing 
the latter building in the spring. 
"It was terrifir having Paul 
Mi ( :artne\ fin three show s." 
says Kre/wick. 

Another significant date was 
Neil Diamond's $3.9-million 
July 5-6 stop at Landsdowne 
Road in Dublin, which drew 
54,000 from two sellouts. 
" Those audiences are great," 
says Diamond. "'They're fun- 
loving people, and they love to 
sing. I hardly have to do any 
work at all." 

The Who and Robert Plant 
tamped out hit four big shows 
at Madison Square Garden in 
New York Citv, grossing $6.3 
million and moving 61.510 tick- 
ets. The date, promoted by 
Clear Channel Entertainment 

(CCE), boasted tickets prited at 
$54 and $250. 
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One multi-act festival graced 
the lop '25 this year. Atlanta's 
Music Midtown Festival, booked 
and produced by CCE, grossed 
more than S4 million, with a 
strong bill that included Kid 

Perhaps the most 
remarkable stand of 
all was Billy Joel and 
Elton John 's SI 3- 
million run at the 
First Union Center, 
a two-week sit-down 
that drew 112,248 
patrons to six sellouts. 



Rock, Stone Temple Pilots. 
Counting Crows, Incubus, 
Bonnie Raitt, Jethro lull. David 
Lee Roth. Ja Rule, No Doubt 
and others. Attendance was 
about 100.000 for the May 3-5 
downtow n festival. 

Another notable dale was the 
Deadhead reunion lerrapin 
Station at Alpine Valley Music 
Theatre in East Troy. Wis. The 
Oilier Ones, featuring surviving 
members of the Grateful Dead, 
headlined two sellouts, support- 
ed by members' individual 
bands in Mickey Hart & Bembe 
Orisha, Robert Hunter, Phil 
Lesh & Friends, Ratdog and 
TriChromes, with Disco Biscuits, 
Robert Randolph and others. 
Terrapin Station grossed $3.3 
million and instigated a success- 
ful fall tour by the Other Ones. 

CCE promoted 1 9 of the top 
25 grosses for the year; last year 
it had 20. ■ 



Billboard's 
Touring 

Quarterlies For 2003 



No. I Feb. 22 issue 
Ad close: Jan. 28 

No. 2 April 1 2 issue 
Ad close: March 18 

No. 3 July 26 issue 
Ad close: June 30 

No. 4 Nov. 8 issue 
Ad close: Oct. 14 




South Florida's Waterfront Showplace. 
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Top Latin Album Artists 



Pot. ARTIST to. of CW rite) Impmt/tdxl 

O MARC ANTHONY (7) (obmbis/Sony Discos 

2 UK TEMERARIOS (!) Drsa/UO 
(ll/LFCSignia/Fanoma 
(l)Fonovisa 

3 LUIS MICHIttffl Worrier lotto 

4 LUPILLO RIVERA {6' Sony Discos 

5 VICENTE FERNANDEZ (3) Sony Discos 

6 MANA farmer lotto 

7 WAN SEBASTIAN (5) Musotl/BaUm 

8 GRUPO BRYNDIS (4) Jia/l/C 

• ALEJANDRO SANZ 2 Warner latma 

10 JUANES (!)Sorco/lhmsal Latino 

11 CHAT ANNE (I) Sony Discos 

12 ENRIQUE ICLESIAS ' 1 i/werio! law 

13 THALIA (2) [Ml Latio 

14 CARLOS VIVES 

15 A.B. QUINTANILLA Y LOS KUMBIA KINGS 

LUtmim 

16 LOS ANGELES AZULES 12) Ltso/UC 

17 INTOCABLE • • • • 

1 8 ALEXANDRE PIRES I tU/BM blm 

1 9 LOS TUCANES DE TIJUANA 12) Universal lotmo 
(I) Sony Discos 

20 LAS KETCHUP (I) Shotetom/Cohmbio/Sony Discos 

21 EL PODER DEL NORTE . 

22 LOSRAZOS (3) SCA/BMC lolm 
lUAnokr/BMDWm 

(Dm Latin 

(VUm 

23 JOSE ALFREDO JIMENEZ (2) faA/MG lota 

24 PILAR MONTENEGRO II) Drmsun/IK 

25 LOS TIGRES DEL NORTE 12) Formsa 



Top Latin Albums 



Pn. TTTU — Artsf — (rapmf/ioW 

O LIBRE— l^cMmy—Cobnim/Sony Discos 

2 MIS ROMANCES — Lois Miguel— Warner Lotmo 

3 REVOLUCION DE AMOR— Alorio— IVomer lotto 

4 GRANDES EXITOS — Choyoime — Sony Discos 

5 MTVUNrnGGED-zL^oSro-Mroefloto 

6 UN DIA NORMAL - loam - Sorco/Universal lotmo 

7 QUIZAS — fwNjw/gteflos— (/nrwso/ latino 

8 UNA LAGRIMA NO BASTA — los Imeianos—tK 
Sigma/Frmrisa 

9 DEJAME ENTRAR -Carlos Vrm-[MI lolm 

10 SHHHI — OumldrAi r [os runian r«ngs— fW fatfn 

11 LAS 30 CUMBIAS MAS PEGADAS — toraus Artists — 
Diso/lie 

12 ALEXANDRE nMi—MeumisPites — KA/BMC Lotin 

1 3 EN VIVO: DESDE LA PLAZA El PROGRESO DE 
GUADALAJARA - lorn Station - Mtrsart/Bomoa 

14 THAUA-Jtofo-fiHllott 

15 USKnCHUP-lrclferd*p-SMero>m/ 
( cMLw/Sony Discos 

16 HISTORIA DE UN IDOLO VOL 1 -Vicente 
Femondei — Sony Discos 

17 SUFRIENDO A SOUS — (updb l?w/o— Sony Ascot 

18 DESAHOGO-&*nf«wpro-fawOT/W; 

19 HISTORIA MUSICAL — los Angeles Aiuks — Disa/IIG 

20 \StM- leimiki Peim-UiinwoM 

21 HISTORIA DE UN IDOLO VOL 2 - Vicente 
Fernondei — Sony Discos 

22 SOY LO PROHIBIDO -Alicia Morreof- Universal Lotmo 

23 DEUNSOLOSENTIMIENTO-We/oo- 
Sonoki/Sony Discos 

24 El AUTENT1KO Y UNICO EN VIVO— fl Pater oW 
Hm-Dtso/W 

25 SUENOS- tote* -IMI latm 

26 HISTORIA MUSICAL ROMANTKA — Ctvpo Btynk — 
Drso/W 




Mor* Anthony 

27 LO MEJOR DE LAURA PAUSINI-VOLVERE JUNTO 

A Tl — Laura Pausini — Wornet Latino 

28 PERDONAME Ml AMOR — foniunfo Pritnoveta — 
Fonov'isa 

29 CONFESIOtfES.- — **K*y « Afe«jndro — Jift/ 
Sony Discos 

30 HISTORIA MUSICAL— las lemerarios—Diso/U6 

31 ARCOIRISMUSiaiMEXIUNO-taM/Wsfs- 

lltmision/UO 

32 BAUDAS RANCHERAS — los lerneronos— fononso 

33 MTV UNPLUGGED —laLey—WU Sock/Wtmi Lotmo 

34 LAS ROM ANTIC AS DE IOS TUCANES DE 
TUUANA — los Fircones de Fiioona — Universal Latino 

35 SIN BANDERA —Sw Bandera— Sony Discos 

36 ORIGENES-Afeiomfrafemonoe/— SonyDmos 

37 PAUUNA-Poolroitooib-lWwno/lofjM 

38 FUERZA MUSICAL — Pctemo — ftso lid 

39 SOMOSGITANOS-Gwtoss-toKirf. /AC 

40 MASDEMIAlMA-/toraAitoi»S(*-f(»wmo 

41 LAS 100 CLASICAS VOL I —lostASredalimemi — 
Aiioh/BMG latin 

42 LAREINADELSUR-liisfyresife/fWe-foriowo 

43 NO ME SER AJAR- Son* e/ffmioWonowH! 

44 GREATEST HITS — los Suiis— fonovso 

45 ELNUMERO lOO-taon/l^to/Sosftowsoy 
fVorfe— Freddie 

46 LA HORA SONIDERA — trams Mists - Disa/UO 

47 1 5 POSTALES DE AMOR — Varms litisls — Udetes 

48 AMOR SECRETO-loBfomi-l/orwfSoJ lotto 

49 AHORA Y SIEMPRE— liisrom;— flso/lS 

50 DESPREQADO — lopilo Kma—Sony Discos 



Top Latin Album Imprints 



6 UNIVERSAL LATINO 114) 

7 COLUMBIA (4) 

8 UNIVISION (21) 

9 ARIOLA 

io Ram; 



Top Latin Album Labels 



Pot. LABEL to. of Ducted mi 



SONY DISCOS (61) 
UNIVISION GROUP (S4) 
WARNER LATIN A (23) 
FONOVISA 135) 
EMI LATIN (23) 



Top Latin Album Distributors 



Pos. DISTRIBUTOR *. delated lite; 



UNIVERSAL (83) 
SONY (61) 
INDEPENDENTS (69) 
WE A 
EMO (28) 
BMG f30i 



Po>. IMPRINT Ok of ftattfftfej 



SONY DISCOS (43) 
MSA (j7> 
EMI LATIN (23) 
WARNER LATINA (II) 
FONOVISA (31) 



Sony 

DISCOS 



Hot Latin Tracks Artists 



Pm. ARTIST to. of CtoflWf Tides) tnpU/ItU 

O ALEXANDRE PIRES (3) RCA/SMS Latin 

2 CRISTIAN (4) Ariala/BMC latm 

3 ENRIQUE IGLESIAS (2! Interscooe/Umvetsat Latino 
(2) Universal latino 

4 CHAYANNE . / 1 Sony Discos 

5 PILAR MONTENEGRO (!) Unnmo 

6 SHAKIRA (4) [ok/Sony Discos 

7 INTOCABLE (A) [Ml Lolm 

8 CARLOS VIVES (3) [Ml Latin 

9 SIN BANDERA (3) Sony Discos 
10 BANDA EL RECODO (4) Focmsa 



Hoi Latin Tracks 



Pol TTTU -AiM-topnW/liiM 

O YTUTEVAS-Cta^jm-Sonylfetos 

2 QUITAMEESEHOMBRE-flferfcrefteoro-towjW] 

3 SUERTE — Sfe*,ra — fpif. Son/ ftsros 

4 ENlTUENMIVIDA-Sin&imimi-SonylJsos 

5 ADIOSLEPIDO— JuoiMS-Sorm/l/rnwso/ lotto 

6 EL DOLOR DE TU PRESENCIA— fenrifer Peno— 
MrMm 

7 USTED SE ME LLEVO LA VIDA — Aleionore ftres — 
tCA/tm latin 

8 TANTITA PENA -Alejandro Ferrmaei-Scmy Drscos 

9 YOPUEDOHACER-firarootaroner-IVorwrlomo 

10 YO QUERIA — fotan — A/bIo/WW iott 

11 MENT1ROSO — frinrjoe (gfesias — 1/raiwsj/ lafirw 

12 VUEUMUYALTO-JerrylcmTO-Arioib SVHClott 

13 HKlimD-UeiandreF^es-Ha/BMCLatm 

14 NOMECONOCESAUN-ftAroo-fJrso 

15 FLORSINRrONO-CfMrte/oo-Sonolitt/ 
Sony Discos 

16 TUYYO-Wo-fAlftott 

17 EL PODER DE TUS MANOS— toforoMe— fMf lott 

18 SI TUTEVAS-Pmjta/!u(»-llr»reno( lotto 

19 MANANTIAL DE LLANTO — Joan Seoosfion— 
Mosort/Salboa 

20 HAY OTRA EN TU LUGAR —Pablo Montm—SCA/BM 
Latin 

21 COMODUEU-(uis%W-Worr» lotto 

22 PERDONAME Ml AMOR — Ion/unto ftrrwve/o— 
Fonaviso 

23 ES POR AMOR —Alenandre Piles— HCA/BM6 lolm 

24 ESCAPAR— fnr«)ue/p7es)OS— ln«rstope/t/»»«rso/ lotto 

25 DEL OTRO LADO DEL PORTON — toon AyataySus 
Broms del Horte — F reoife 



Hot Latin Tracks Imprints 



Poi. IMPRINT to. olOmd Tides) 

O SONY DISCOS (32! 

2 EMI LATIN (29) 

3 FONOVISA (33) 

4 UNIVERSAL LATINO (20) 

5 WARNER LATINA (18) 

6 ARIOLA 

7 RCA 

8 DISA 

9 UNIVISION 
10 MUSART1W 
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a^R in MtiSie 2§§2 

^ m ^ Latin 




Chayanne 



Hot Latin Tracks Labels 



Po>. LABEL (Ho. oiChttkdrtksl 



o 

2 
3 
4 
5 



SONY DISCOS (S3) 
UNIVERSAL LATINO (27) 
BMG LATIN (If J 
EMI LATIN 
FONOVISA |39 



Hot latin Tracks Producers 



Poi. PROOUaR l»o 



RUDY PEREZ (» 

BEBU silvetti n 

REY NERK) 
RENE LUIS TOLEDO 
AUREO BAQUEIRO 1 
KIKE SANTANDER W 
ALEJANDRO JAEN 
KIKO CAMPOS 
RICARDO MUNOZ Hi 



10 JESUS GUILLEN (4) 




Alexandra Pirei 



" 7 ". 



Rudy Perez 



Top latin Pop Album Artists 



Poi. ARTIST (He. of Chatted titles) ImpmlAM 

O LUIS MIGUEL (2) Warner Latino 

2 MANA (I) Wameclonm 

3 CHAYANNE (I! Sony floras 

4 JUANES OlSaico/Unmsatlatim 

5 ALEJANDRO SANZ 12) Warner lotim 

6 ENRIQUE IGLESIAS (I) llimenat Lalim 

7 A.B. OUINTANILLA Y 10S KUMBIA KINGS II) [Ml 
latin 

8 ALEXANDRE PIRES II) KOt/BMG latin 

9 THALIA (DIM Latin 

1 0 LAS KETCHUP 0) SMetom/Colowtsio/Sooy Discos 



Top Latin Pop Albums 



Pet. Hill— A*r— tapont/IoW 

O MIS ROMANCES-tos^el-rVomw Lotim 

2 REV01UCI0N DE AMOR -Mam- Worn Lolitw 

3 GRANDESEXIIOS-fouyBM-Sai/ftstos 

4 UNDIANORMAl-J«ira-Swra/i;™ref5o/(iifa 

5 MWUNPLUGGED-4le/oni*oS l w--Vo;r)»ta/WJ 

6 QUIZAS— fmiqvelgjesios— Urmetsol lotim 

7 SHHHI -IB. Oum/oi* y Los fa/* Kings -IMI latin 

8 ALEXANDRE PIRES — Alexandre Bites — BCA/BMC latin 

9 THAUA— /Wo— HWio* 

10 LASKnCHUP-tefc/rtap-SWielOMi/fofaite/ 
Sony discos 



Tap Latin Pop Album Imprints 



Poi. IMPRINT *. atOaUtVUl 



o 

2 
3 
4 

5 



WARNER LATINA ft) 
SONY DISCOS (/// 
EMI LATIN (8) 
UNIVERSAL LATINO >.A! 

RCA (4) 



o 



WARNER MUSIC 
LATINA 



Top Latin Pop Album Labels 



Poi. LABEL (Ho. ol (Hotted Titles) 

O WARNER LATINA (Ml 

2 SONY DISCOS (21) 

3 UNIVERSAL LATINO 17) 

4 EMI LATIN 

5 BMG LATIN 



Hot Latin Pop Airplay Artists 



Poi. ARTIST (Ho. at Chatted Bkj taonnf/loW 

O ALEXANDRE PIRES 14) ta/hM latin 

2 CRISTIAN 14) iiiola/BMe latin 

3 SHAKIRA (4) laic/Sony Discos 
Wlpk 

4 ENRIQUE IGLESIAS 12) Interscope/Dnmsol latino 
12) Universal latino 

5 CHAYANNE (2) Sony Discos 

6 RICARDO MONTANER (5) Wanm latino 

7 SIN BANDERA 13} Sony Discos 

8 JUANES (3) Smco/Uttmrsol latino 

9 PAULINA RUBIO (4! Universal latino 
10 CARLOS VIVES 13) IMI latin 



Hat latin Pop Airplay 



Poi. TITLE -intst— taiprol/ioM 

O YTUTEVAS— Choyatm- Sony Discos 

2 SUERTE-StaEra-fp/c/SonyCfeos 

3 USTED SE ME LLEVO LA VIDA— A/ewnaVe/Ves — 
fta/MQ latin 

4 ENT8A EN Ml VIDA 

5 QUITAME ESE HOMBRE - Bmt Montenegro - Unmsion 
t YOQUERIA-ftsto-Wo/EWGMn 

7 ADIOSLEPIDO-taes-Swra/^n/rerso/iiiniio 

8 YO PUEDO HACER - Hicmao Monttm - Worrm lotim 

9 NECESIDAD-/faomte/Ve5-ff6t/MIG/o/>» 

10 COMODUElE-to%*/-rto™f(onM 

11 ES POR AMOR —Mexartdte fires— RCA/BM6 latin 

12 TArfflTAPENA-/fe/on*of«rarafe;-So(i»'/b(()! 

13 MENTIROSO— [micpe Iglesias— Unrtersal latino 

14 HEROE — Innque Igjesios — Intetscope/Unmsol lotim 

15 SITUTEVAS-Poo/inofooio-fce/so/Wno 

16 QUISIERA PODER OLV1DARME DE 11— LUS Fonsi- 
Untversal lotim 

1 7 HAY OTRA EN TU LUGAR — faUo Montero - MA/ 
BMC lam 

18 FLORSINRnONO-Owfe/ro-Sono/ux/SOTK/Jrira 

19 COHtllA-Crislmi-Mob/BMG latin 

20 ESCAPAR— limavelaksias— InlBSCtw/lhmrsal lotim 



Hot Latin Pop Airplay Imprints 



Po>. IMPRINT IHo. of (rated Inks) 



SONY DISCOS (36) 
WARNER LATINA (21) 
RCA W 

UNIVERSAL LATINO IIS) 
ARIOtA (It) 



Hat Latin Pop Airplay Labels 



Poi. LABEL (Ho of (honed titles! 

O SONY DISCOS (SI! 

2 BMG LATIN (24) 

3 UNIVERSAL LATINO 

4 WARNER LATINA (24) 

5 EMI LATIN (20) 




Lull Miguel 
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YEAR IN CHARTS 

Vmtmurd from page YE-69 

lop 10 doesn't include am ol the artists 
who were- in last year's top 10. when the 
chart was sales-hased. During this chart 
year, the rap chart became an airplay- 
based chart and was rechrislened Hot Rap 
Tracks. 

Nellv is the No. 1 rap artist. The other 
leading solo male rappers are l.udacris 
and Ja Rule. The top solo females arc 
Ashanti. Eve and Missy "Misdemeanor" 
Elliott Del Jam is the top imprint, with 23 
hits, and the Island Del 'Jam Music Group 
is the leading label. 

DANCE MUSIC 

The nation of Spain proved to be a great 
source of dance music in 211(12. Madrid- 
born Enrique Iglesias heads the Club Ptav 
recap with the remixes of "Escape" 
(Interscope). while DJ Sammy it Yanott 
featuring Do are in second place on the 
Maxi-Singles Sales summary with their 
remake of Bryan Adams' "Heaven" 
(Bobbins). 




Cher, who had t lie top Maxi-Singles 
Sales title of 1999 with "Believe." ranks 
third this year with "Song lor the Lonely" 
(Warner Bros.), a hit thai comes in at No. 
17 on the ( 3tlb Way ( hart, though it never 
did cross over to top-40 radio and the pop 
chart. 

Madonna, who had the No. 1 Maxi- 
Singles Sales hit of 2000 with "Music," is 
No. 1 again with the remixes oi lier James 
Bond theme, "Die Another Dav." 
Madonna and Cher are joined in the top 
10 by other women who go b\ one name: 
Sade. Dido and Am her. Madonna is the 
No. 1 sales artist, followed hy Cher* Pink 
rounds out the top three females. The (op 
male is Maxwell, followed h\ I 'sher and a 
tie between "Heaven" collaborators DJ 
Samim and Yanou. Warner Bros, is (he 
lop imprint and l.iU I 

On the Club l'la\ recap. Angie Stone is 
('.out" ■ : m f*igr )7w<V 



Top Tropical/Salsa Album Artists 



Pos. ARTIST m. otftomf r«te) hpn/faM 

O MARC ANTHONY (I) Columbia/Sony Discos 

2 CARLOS V1VES / Ml Into 

3 M0NCHY t ALEXANDRA (I) ISH/Soay Discos 

4 GILBERT0 SANTA ROSA (?) Son, tocos 

5 CELIA CRUZ 

i ELVIS CRESP0 (/J Sony tocos 

7 JERRY RIVERA ( I) Mo/ W latin 

8 0LGATANON (!) Wametlotma 

9 BRENDA K. STARR 01 Sony Discos 
10 TITO R0JAS (HUt. 

(II M.F./Sony Discos 



Top Tropical/Salsa Albums 



Pti. TITLE -iter-toiimf/loW 

O HIRE— Man infamy— Cokmbia/Soay Discos 

2 DEJAME ENTRAR — (mlos Vita — (Ml latm 

3 C0NFESH)NES.„ -nloncny S Akicmbo-ISN/Sony 
Discos 

4 BACHATAHITS 2002 - tenons /Msls -ISH/Smy 
tocos 

5 URBANO - (7m l"respo- Son, tocos 

6 LA NEGRA TIENE TUMIA0 -feto dm- Sony tocos 

7 VICEVERSA-ft/tofoSontofoso- Sony tocos 

I VUELA MUY ALTO —kiry Hmw—inoh/WO latin 
9 INTENSO-G*enoSonmlfoso- Sony tocos 
10 MERENGUEHrTS-te/raAoB/s-W/il/Soni'tocos 



Top Tropical/Salsa Album Imprints 



Pm. IMPRINT i*o dOerndTitk! 



COLUMBIA ? 

JSN 110) 

SONY DISCOS (IS) 
EMI LATIN 
ARI01A I 



COM MI5IV 



Top Tropitol/Solso Album Labels 



Pot. LABEL V.j i»i,Vei),'i-« 



SONY DISCOS 131) 
EMI LATIN 

UNIVERSAL LATINO (13) 
BMG LATIN (S) 
WARNER LATINA ' 



Hot Tropical/Solsa Airplay Artists 



Pos. ARTIST (to o/ftafW Cite! tapml/loW 

O MARC ANTHONY (S) Columbia/Sony tocos 

2 GIIBERT0 SANTA ROSA (S) Sony tocos 
01 WUianbe/V/ome latiaa 

3 CARLOS VIVES (3) (Ml latin 

4 PUERTO RICAN POWER (3) ISH/Soay tocos 

5 M0NCHY & ALEXANDRA (?) ISH/Soay Discos 

6 CHAYANNE.Ji Sony tocos 

7 JUANES (2) Smco/Uimmal latino 




More Anthony 



8 ENRIQUE IGLESIAS E) tntetscope/lmwenal latino 
(2) lknwsal lotno 

9 JERRY RIVERA (Dimb/SMOLatin 
10 CEUA CRUZ (3) Sony tocos 

OlWUconie/Wacnet latino 



Hot Tropical /Salsa Airplay 



Pm. TlTU-*iis/-ta(«ri/!iW 

O LA AGARR0 BAJANDO — Cilbeito Santa foso — Sony 
tocos 

2 aiOS-teAnrion,-(oM»/Sc«,ftscos 

3 YTOTI VAS— Oioyrinne— Sony tocos 

4 VIVIENDO-teAnlnony-fotacw/Sonytocos 

5 POR ESE HOMIRE - Seen* C Stan ion lb Minn S 
Vktot Monuefk —Sony Discos 

6 VUELA MUY ALTO — letry Rmio—Aitola/BMG latin 

7 AMOS UNDO— luom-Sima/Vtnwsal latino 

8 TE OUIERO IGUAl QUE AYER —Monchy S 
tlexandm — ISH/Soay Discos 




9 POR MAS QUE INTENTO — ftBwrto Santa Hosa—Sony 

Rom 

10 LA NEGRA TIENE TUMBAO— fefa fru<— Sony tocos 

11 HASTAQUEVUELVASCONMIGO-tocAiilnony- 

Cckoitm/Sony tocos 

12 PENADE AMOR -fterto to fowa-ISH/Soay Discos 

13 KIlWTUm-fmkielkgm-WUtaie/Wtmt 

latino 

14 IANDIDA- llvis Oespofectong Tempo- Sony tocos 

15 SUERTE-SWm-fpic/Sonytocos 

16 DEJAME ENTRAR — fnrtas Vim - Ml lam 

17 SEMESUBE-to,ntonoe/-«nn«so/Lo(»» 

18 kWWMi-fetncnooVillalomfeatmglonSecaaa- 
latino/Sony Discos 

19 LUNANUEVA-fo*sfe-M/lofrn 

20 tmn-uk^m-muk 



Hot Tropical/Salsa Airplay Imprints 



Pos. IMPRINT,* a) Omi Wes! 

O SONY DISCOS (44) 

2 EMI LATIN 

3 UNIVERSAL LATINO (21) 

4 COLUMBIA 

5 JAN (12! 



Hot Tropical/Salsa Airplay Labels 



Pos. LABEL i*o .rfOMKW 

O SONY DISCOS (76) 

2 UNIVERSAL LATINO (29) 

3 WARNER LATINA 

4 EMI LATIN 09) 

5 BMG LATIN (20) 



Sony 

DISCOS 



Gilberto Santa Rosa 
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Top Regional Mexican Album Artists 



Pm. ARTIST (No. of Ctataf Trtks) trnprnl/lobel 
O LOS TEMERARIOS (2) Disa/UC 

0) AFC SijTO/fOfKWIM 

OlFonom 

2 LUPILIO RIVERA (6) Sony Discos 

3 VICENTE FERNANDO 12) Sony Discos 

4 JOAN SEBASTIAN (3) Masart/Ba&oa 

5 GRUPO BRYNDIS (3) ttso/UC 

6 LOS ANGELES AZUIES 12) Om/UC 

7 LOS TUCANES DE TUUANA (2) Universal latino 
I JENNIFER PENA 0) Mmm/W 

9 EL PODER DEL NORTE (2) ftso/UG 
10 LOS TORES DEL NORTE (2) Fonomc 



Hot Regional Mexican Airplay Artists 



Pm. ARTIST Wo. o/ (bated Tides) topiif/loW 

O INTOCABLE (4) [Ml into 

2 BANDA El RECODO 5 fonoww 

3 CON JUNTO PRIMAVERA .. 

4 PALOMO fSJ ftsc 

5 lUPILLO RIVERA (5 Sony Discos 

6 LOS TTXANESDE TIJUANA C4J tore™/ lo/ro 

7 RAMON AY ALA Y SUS BRAVOS DEL NORTE 
(3}Fnd£e 

8 EL PODER DEL NORTE 13) flss 

9 EL COYOTE Y SU BANDA TIERRA SANTA 
(4) IMI M 

10 PILAR MONTENEGRO 12) Univrwo 



1 Top Regional Mexican Albums { 


1 Hot Regional Mexican Airplay 


Pm. TTTU — *»— tntwit/liiW 


Poi. TITLE -/Irtsf-topiK/taW 


O UNA LAGRIMA NO BASTA -los Fermttms-AK 


O 


NO ME CONOCES AUN — fWomo— ftso 


Sigma/Fotmtsa 


2 


OUITAME ESE HOMBRE-fttor Montenegro -Umism 


7 LAS 30 CUMBIAS MAS PEGADAS — Verms Artists— 


3 


DEL OTRO LADO DEL PORTON - town Ayah y Sos 


Oso/ue 




Srovos del Norte — Freddie 


3 HISTORIA DE UN I0OLO VOL. 1 - - 


4 


EL PODER DE TUS NMiOi -Inlctabk-lMUatin 


Fernandez — Sony Discos 


S 


ESTAS OUE H KLAS-toaUe-UVU 


4 SUFRIFJlLX>ASOLAS-M>ta-Sa?0K<K 


6 


PERDONAME Ml AMOR - Conjun/o Ptinmera - 


5 UIK-km/a F^-Unnisiai/UG 




Fotmrsa 


6 EN VIVO: DESDE LA PLAZA EL PROGRESO DE 


7 


SUFRIENDO A SOLAS-iup* Hmro- Sorry Discos 


GUADALAJARA -loan Sebastian -Musoit/Soboo 


8 


COMO PUDISTI - Sanaa el Secodo - Fotmrsa 


7 HISTORIA DE UN IDOLO VOL 2 - fenfe 


9 


EN LA MISMA OMh-libewcion-Oisa 


Femondei— Sony Discos 


10 


NO ME SE RAJAR -Sanaa el Kecodo- Formisa 


8 PERDONAME Ml AMOR — (~«vunto Panama— 


11 


JURO POR DIOS -Sanda faro Bkmca-laSmra 


Formisa 


12 


EL DOLOR DE TU PRESENCIA : - ... 


9 HISTORIA MUSICAL — los Angeles Airtes — Disa/UO 




Urmism 


10 IWMP»aWW-*titjfc»J BftwrfMii 


13 


UNA LAGRIMA NO BASTA - . lememnos-Fotmw 




14 


ESTOY SUFRIENDO— fomon liiortoga-Oisa 




15 ARBOLES DE LA BARRANCA — II Coyote p So Sooiio 
faro Son/o— Mt/Iolm 

16 VESTIDOBLANCO-flftxfeoWte(»-«so 

17 NO SE VIVIR — Jose Atauef Fnpetoa — Unmrsol latm 



18 JUGOAUVIDA-los/wo^tfeniuow-towrso/ 

latino 

19 NO SE VIVIR SIN Tl —Con/unto ftiroovera— forawiso 

20 TE SOLTE LA RIENDA -Irjpik Kmrn-Sorty Discos 



Top Regional Mexican Album Imprints 



Pm. IMPRINT [So at (hated f*s) 



o 

2 
3 
4 
5 



DKA (20) 
SONY DISCOS 02) 
FONOVISA 09) 
UNIVISION . 
UNIVERSAL LATINO 1 4 



PONA/MA 




disc 



Top Regional Mexican Album Labels 



Pm. LABEL (No. ol Charted titles) 

O UNIVISION GROUP . 

2 FONOVISA (20) 

3 SONY DISCOS 02) 

4 UNIVERSAL LATINO I 

5 EMI LATIN 19) 



univision 




Hot Regional Mexican Airplay Imprints 



Pm. IMPRINT* of Owtef I*) 

O FONOVISA (43) 
7 DISA 

3 EMI LATIN . 

4 SONY DISCOS 09) 

5 UNIVERSAL LATINO JO 



Hot Regional Mexican Airplay Labels 



Ph. LABEL (No of (hated tides) 

O FONOVISA I 

2 DISA 

3 EMI LATIN (21) 

4 SONY DISCOS 

5 UNIVERSAL LATINO 02! 
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THE 

Waterfront 

THEATRE 

' AmericanAirlines Arena 



***** 



Ihe new Waterfront Theatre at AmericanAirlines Arena is an intimate theatre 
within the AmericanAirlines Arena. Located in downtown Miami alongside 
Biscayne Bay and minutes from South Beach. This new state-of-the-art 
3000 to 6000 seat theatre comes complete with a ceiling to floor acoustic 
curtain, proscenium stage, theatrical lighting, carpeted aisles and beautiful 
chandeliers. The Waterfront Theatre is designed to stand alone as a 
completely separate venue from the AmericanAirlines Arena with its own 
special entrance and convenient on site parking. 



For booking information 
contact Eric Bresler by phone 
(786)777-1122, 
fax (786)777-1600 or 
e-mail ebresler@heat.com. 



AmericanAirlines 

Are*** 



The Waterfront Theatre at AmericanAirlines Arena 601 Biscayne Blvd. Miami, FL 33132 www.aaarena.com 



YEAR IN CHARTS 

(jmlmueijnm page YL-76 

No. 2 with the remix of "Wish I 
Didn't Miss You." T he No. 1 
Club Way artist is Cher, with an 
all-female top three completed hy 
Kylie Minogueand Mary J. Blige. 
The top males are Enrique 
Iglesias and Timo Maas. T he top 
group is the Chemical Brothers. 
Groovilicioul repeats from last 
year as the No. I Club Play 
iniprinl. and Strictly Rhythm is 
the No. I lahel for ihe third year 
in a row. 



JAZZ 



She is so established as the No. 
1 star in the genre that it would 
he a shock if Diana Ki all did not 
have the top album of the year. 
There's no surprise then that The 
Look of Love ( VerveA'C) is the No. 
I album of 2002. It was also the 
lop album of 2001 . Krall's follow- 
up, Live in Paris, is the No. 3 title 
of the year. Krall had an incred- 




ible lock on pole position for the 
chart year just past. She was No. 
1 every week except for a two- 
week period in October, when 
Natalie Cole usurped her with 
Ask a Wovuxn Who Knows (Verve/ 
VG). The Look of Love continued 
its reign into 2002 and remained 
on lop until the week of Sept. 28. 
Live in Paris ascended to the 
summit the week of Oct. 19 and 
was still there when the chart year 
ended. 

T ony Bennett has the No. 2 
album of the year with Playin' 
With My Friends: Hennell Sings Ihe 
Blues (RPM/Columbia). Harry 
Connick. Jr. occupies Nos. 4 and 
b with two Columbia releases. 
Songs I Heard and It). Natalie 
Cole's Ask a Woman Who Knows 
(jintimteti on fnige YE-80 
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The deals keep getting tighter 




We won't put the screws to you 

At the Thomas & Mack Center, Sam Boyd Stadium and Cox Pavilion, 
we're finding new and innovative ways to increase your bottom line and ours. 



Thomas§M§ck Sfyga^qyd CO* Pavilion 

For more information, contact Joseph Santiago at 702-895- 1 796 or joseph@thomasandmack.com. 

UNWtickets flREiufr 



Soorl5L Concern f nten.j.nmenl & More m I I w n i ■ 



Cops 




Destination wide 



Aiming for the ultimate destination? 
Nationwide Arena, more than any other 
Midwest venue, delivers exactly what your 
event deserves. 

As the destination of choice for many of the 
nation's top touring acts and home to the NHL 
Columbus Blue Jackets, Nationwide Arena 
boasts: 

• Variable seating configurations from 4,000 to 
20,000. 

• Superior backstage accommodations. 

• Centralized location for the 11 million people 
who live within a two-hour drive of Columbus. 

• Surrounding Arena District featuring restau- 
rants, microbreweries and abundant parking. 

Find out why so many are choosing Nation- 
wide Arena as their destination of choice in 
Central Ohio. To book your next event, call our 
experienced team of professionals at (614) 
246-4202 or go to www.NationwideArena.com 
or www.BlueJackets.com. 

Nationwide Arena. The premier destination for 
your event 

I I #\ Nationwide 

□Arena 



Bluijrckets 



Premier Entertainment. Inside and 




YEAR IN CHARTS 

Continued frm page YE-78 

comes in fifth. 

Diana Krall is the No. 1 jazz 
album artist for the fourth con- 
secutive year. Tony Bennett is 
second, and Harry Connick, Jr. 
is third. Completing the list of the 
top three females are Natalie 
Cole and Cassandra Wilson. The 
male artist in third place is Sieve 
Tyrell. Verve, the imprint that 
was No. 1 every week of the chart 
year, is the lop imprint for the 
third vcar in a row. and the 
Verve Group is the dominant 
label for the fourth comecurive 




mmI fmm 
year. 

For the first time since 1988 
(when Diane Schuur came in 
first), the No. 1 Top Con- 
temporary Jazz Album is by a 
female artist. Newcomer Norah 
Jones, sure to be considered in 
the Best New Artist category at 
the Grammys, leads the list with 
Come Away With Me (Blue Note/ 
Capitol). Last year's No. 1 album. 
St. Germain's Tourist, was also on 
the Blue Note imprint and ranks 
No. 20 this year. Before Jones and 
St. Germain. Kenny G had the 
lop Contemporary Jazz album for 
1 0 years running. For 2002, he is 
No. 2. with I'aradise (Arista). 

Based on the strength of one 
album, Norah Jones is the No. 1 
artist of the year, followed by 
Kenny G, Boney James and Will 
Downing. Blue Note is the No. 1 
imprint and Capitol the front- 
runner label. Combining both 
jazz categories, Blue Note is the 
No. I imprint, Capitol the lead- 
ing label and EMD the top dis- 
tributing corporation. 

CLASSICAL 

The owner of the No. 1 
Classical album of the year for the 
fifth year running is Andrea 
Bocelli, as Sentimento (Philips/ 
Universal Classics Group) takes 
first place. Bocelli is also in third 
place with last year's champ, 
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Verdi. Coming in second is the 
album thai ranked fifth in '2001. 
Richard Joo's Hilly Joel: Fantasies 
Delusions (Columbia/Sony 
Classical). Yo-Yo Ma has the No. 
:l album ol the year with Classic 
Yo-Yo (Sony Classical). 

Also lor the fifth year in a row, 
Andrea Bocelli is the No. I artist 
of the year, followed by Richard 
Joo and Yo-Yo Ma. Luciano 
Pavarotti is fourth. Sony Classical 
is the dominant imprint, and 




Universal Classics Croup wins in 
the label category. 

In 2000 and 2001, the No. 1 
Classical Crossover album 
belonged to Charlotte Church. 
The young Brit is No. 2 this year 
with Enchantment (Columbia). In 
first place is Andrea Bocelli with 
Cieli ill /Vim mm i Philips I nivci 1 1 
Classics Group). The lop artists 
are Andrea Bocelli, Chariot le 
Church and Sarah Brightman. 
Philips breaks Sony Classical's 
hold on lirst place among classical 
crossover imprints, and the 
Universal Classics Croup does 
the same thing on the label tally. 

LATIN MUSIC 

After conquering the English- 
language market, two Latin 
artists returned to recording 
Spanish-language records and 
ended up among the lop 10 titles 
on the Top Latin Albums recap. 
Marc Anthony has the No. I 
album with IJbre (Columbia/ Sony 
Discos), and Enrique Iglesias has 
the No. 7 album with Qitizas 
(Universal Latino). 

Based solely on the stamina of 
Libre, Marc Anthony is the No. 1 
artist on the Top Latin Albums 
summary. Los Teinerarios arc 
second, Luis Miguel is third, and 
LupiUo Rivera is fourth, resulting 
in a Completely diflerent top four 
from 2001. Vicente Fernandez, 
las! vear's No. 1 artist, ranks fifth. 
Sony Discos is the top imprint 
and label, as it was in 100!). 2000 
and 2001, but Universal pre- 
Contimieit on pagl Wi-82 




m AVVIS CENTER REDEFINES THE TERM "FLEXIBILITY" WITH THE 
%0 INTRODUCTION OF THE CONCERT CLUB. NOW, WHETHER IT'S AN 
INTIMATE CLUB SETTING FOR 4,800 OR A ROCKING, 2 1 . 0 0 0 - S EAT 
SELL-OUT, SAVVIS CENTER PROVIDES THE IDEAL VENUE FOR ANY ARTIST. 



Called "an intimate pleasure" by fans. The Concert Club is more than a scaled down arena configuration. It 
creates an entirely new atmosphere, and offers unmatched sightlines from virtually any seat in the house. 

The St. Louis Post-Dispatch had this to say:".... fans gave Sawis Center's new Concert Club rave reviews, 
praising the venue's atmosphere, sightlines and sound." And from the fans: "It's a lot more intimate. It 
feels a lot different than the regular Savvis Center" and "I felt like this was more informal and I was closer 
to the stage ... this is more like a club." 

The Concert Club at Savvis Center. This is what a theatre in an arena was meant to be. 



SAWIS CENTER. THE CONCERT CLUB AT SAVVIS CENTER. 
CLUB INTIMACY. WORLD CLASS ARENA BENEFITS. BRKH 



■ Tbt hurt of Intrica 
- Tha heart of your (out 

■ Located at the crossroads ol lour major 
interstate highways 

■ Within i day's drire of iver a third of the af house staff 
country s population 



128.110 pound Mgting capacity Far booking information coitact Iannis 

1.101 fatt ta low Staal Petrullo. senior vice president /general 

Iwatd winning catering manager at 314(22-5425 or 

Iictptiasal. aiperieneed front and each dpetrulla®savviscentar.aii. 




\ SAVVIS CENTER AND THE CONCERT CLUB AT SAVVIS CENTER - 1401 CLARK AVENUE - ST. LOUIS, MISSOURI 63103 - WWW.SAWISCENTER.NET 
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Office depot 

CENTER 

2555 Panther Parkway • Sunrise, Florida 
954.835.8000 

WWW.OFFICEDEPOTCENTER.COM 
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YEAR IN CHARTS 

Continued from pagt YE-81 

cmpts Sony as the No. I distrib- 
uting corporation. 

The top song on the Hot Latin 
Tracks recap is "Y Tu Te Vas" 
(Sony Discos)" by Chayanne. fol- 
lowed by "Quitame Etc Hombre" 
(I ni\isioni l>\ Pilar Montenegio 
and Sbakira with "Suerte" 
(Kpic /Sony Discos), the Spanish- 
language version of her Hot 100 




I'ilut M.iitlfnrpru 

hit. "Whenever. Wherever " 
Alexandre I'ires is the No. I 
artist, followed bv (iristian. 
lMiliijiie Iglesias, Chayamic and 
I'ilai Montenegro. I he No I 
songwriter is Lstefano. I he top 
producer is Ruth Pere/. The top 
publisher is WB (ASCAP), and 
the leading publishing corpora- 
tion is KM I Musi( Like last \eai . 
Son\ Disc os is the hottest imprint 
and label. 

I be l op I'op Lain Albums cat- 

egoi \ i> led b) Luis Miguel's Mil 

Romances (Warner l.atina). 
Warner Latfan takes the top two, 
as Manas Revolution He Amor is 
runner-up. Miguel and Mana fin- 
ish in the same order on the lop 
artists recap, and it's no surprise 
thai Warner Lilina is thus the top 
imprint and label. 

The No. I Latin Hop Airplay 
song is Chayanne's "Y Tu Te 
Vas," followed by Shakira's 
"SueTte" and Alexandre I'ires' 
1 sled Se Me I levo I a Vida" 
(RCA/BMG Latin). Pires is the 
top artist, w ith Cristian second 
and Sbakira third. Sony Discos is 
[he No. 1 imprinl and label, just 
as in 191)?). L'000 and '.'001 ■ 
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Top Jozz Artists 



Poi. ARTIST I to o/CtarlHf Ms) Imam/label 

O DIANA KRALL (2) Vuve/VG 
(I) hrstinlrme 

2 TONY ■ NNETT (2) m/CoUm/CM 
(I) legrxy/Cokmbia/CllG 

3 HARRY CONNICK JR. 12) Cokmbn/CK 

4 NATAUECCHiWVms/W 

5 CASSANDRA WILSON \) Blue Hat 
0) Vern/VG 

6 JANE MONHEIT fJJ Hioded/Wrshik 
J STEVE TYREU. (?J Colmkr/CtG 

« JOHN COLTRANE CSV Mse'/VG 

MM. 

(I) tapi*e.'/Vefve/W 

9 ETTA JAMES (I) fmrM Musk/WmSnm HH/KA MM 

10 NANa WILSON (I) MCGIaii/lebrc 
fi;*rafcte/V»sm 



Tap Jazz Albums 



Poi. TTTLE -*«r-/m(rt»/[DW 

O THE LOOK OF LOVE — Dam hull— Verve/% 

2 PUTIN' WITH MY FRIENDS: BENNETT SINGS THE 
BLUES - lorry Bamlt-m/Coltmbto/Clie 

3 WHUnm-OmU-Yn^ 

4 SONGS I HEAUD - (Amy Conrwi 7/. — CofcmWoAffC 

5 ASK A WOMAN WHO KNOWS — Hoick Cole — 
Vem/VG 

6 lO-HonyComak-Colunitm/CK 

7 BELLY OF THE SUN -Cassandra Wilson -Blue Hole/ 
Capitol 

8 STANDARD TIME -Srmlytet-Cok»tdm/Cm 

9 A WONDERFUL WORLD — Tony Smell S id. long— 
m/CoMia/CSG 

10 COME DREAM WITH ME — lone Monheil — 
MooW/HMxt 

11 BLUE GARDENIA -Imlarm-hivate^/Wnrlhrm 
M/lCAVKto 

12 FINDING FORRESTfll—Soimftorf— legacy/ 

13 KEN BURNS JAZZ-THE DEFINITIVE LOUIS 

ARMSTRONG - lows Anvslrong - legrxy/Columtm/CK 

14 VERVE//UNMIXED-torra/Wsfs-L'e/re/VG 

1 5 COLTRANE FOR LOVERS -loha Colltane- 
lmpuise!/VG 

16 miim-VaiausAitrsrs-Un/Vem/Ve 

17 MEANTTOIE-ta«K(e»B« Al»«yMto-fao* 
Jta/V»g»i 

18 THE BEST OF KEN BURNS JAZZ — Vonm Artists— 
legaty/Cohjnfaa/Vem/ffli 

19 A NANCY WILSON CHRISTMAS —fay Hfai— 

20 PURE JAZZ ENCORE! - Various MiK -UJV/Vem/VG 

21 INTHESUN-tetotot-Korfecf/WffltocJ 

22 KEN BURNS JAZZ-THE DEFINITIVE MILLIE 
HOLIDAY -m Hobday - Verve/VG 

23 SOUNDS FROM THE VERVE HI-FI - Hmery 
Corporation — Verve/VG 

24 DIRECTIONS IN MUSIC (CELEBRATING MILES 
DAVIS t JOHN COLTRANE) -Herbie Homxk/IMvel 
Brecker/doy Hargrove — Vene/VS 

25 GETZ FOR LOVERS —Sim Hen— Vtm/VG 



Top Jazz Imprints 



Po*. IMPRINT (No. d (ruffed Titles! 

O VERVE (32) 

2 COLUMBIA 126) 

3 RPM a 




BLUE NOTE [» 
N-CODED (41 
LEGACY (T7J 
CONCORD (5) 
IMPULSE! «J 
NARADA JAZZ (I) 



10 MS JAZZ 0 



Top Jazz Labels 



Pol. LABEL Mo. of (totef Ml) 



VERVE GROUP (34) 

COLUMBIA RECORDS GROUP (26) 

CAPITOL (W) 

WARLOCK I 

CONCORD 1 73 




Top Contemporary Jazz Artists 



Poi. ARTIST (to ol Oared IM bcat/IM 

O NORAH JONtS i ' 

2 KENNY G 0 tefo 

3 BONEY JAMES (2) Warner Bras. 

4 WIU DOWNING (I) GKf/VG 

5 CHRIS BOTTI (2) Cohmtx/CHC 

6 DAVE KOZ (I) Capitol 



7 PAT METHENY GROUP (I) Warner Bros. 

8 PETER WHITE (I) Colurrim/CKG 

9 FOUR PLAY (I) Bluebird/RCA Vklot 
10 ANDRE WARD (I) Orpheus 



Top Contemporary Jazz Albums 



Poi. rrrU -*»st-tapiMf/liiW 

O COME AWAY WITH ME -too* lones-Bkie 
Hole/Cooiiol 

2 PARADISE — Kenny G—Atisto 

3 RIDE— Boneykmes— WormBios. 

4 (SENSUAL JOURNEY) — M (Joimmg — CUP/% 

5 NIGHT SESSIONS — Oms Bolti—Cokmbio/CK 

6 A SMOOTH JAZZ CHRISTMAS —Dave Koi ! 
friends— Capitol 

7 HIDDEN BEACH RECORDINGS PRESENTS: 
UNWRAPPED VOL 1 -Vorms krtrsts- Hidden 
Bmh/lpk 

8 WISHES — Kenny G— Arista 

9 SPEAKING OF NOW — to Melheny Gtoup — 
Warner Bros. 

10 GLOW — Pew White — Cotato/ffiG 

11 mmiU-tmfry-tMid/tUVKtor 

12 VERVE//REMIXED - tous Ardsfs-Keree/VG 

13 FEEUN'YOU -Andre Ward-Orpheus 

14 JUSTCHIUIN'-torwmBram-lVimefSra!. 

15 THE PECAN TREE —loe Sample— PKA/Verve/VG 

16 DEFINITIVE HITS —Herb Alpert—ASM/htersrope 

17 AlllGOT-zUJomMu-GlW/VG 

18 UNINVISIBLE —Medeskitkrlm and Wood— Blue 
Hole/Capitol 





19 STREETWIZE: SMOOTH URBAN JAZZ -faros 
Arttsls— Shanathie 

20 TOURIST— S;. Germain -SraeHote/Caprlol 

21 GROOVOLOGY-GeroWAfcis/rt-GfrVW 

22 RENDEZVOUS — Walter Beasky—Shawnte 

23 AJLRT — kauslk Alchemy— Hiojm Oclme /Virgin 

24 FUZZY LOGIC — David Benoil — GrV/VG 

25 DEEP INTO tt —lorry Carlton— Warner Bros. 



Top Contemporary Jazz Imprints 



Ph. MM Ml clOcrted Tides) 

O BLUE NOTE (Si 

2 WARNER BROS. (II) 

3 GRPf'JJ 

4 ARISTA . 

5 COLUMBIA (6) 

6 VERVE (3) 

7 HIDDEN BEACH Zj 

8 SHANACHIE (6! 

9 CAPITOL 
10 PEAK (7) 



Top Contemporary Jazz Labels 



tn. {UB. (Ho. debarred hies) 

O CAPITOL 

2 VERVE GROUP (14) 

3 WARNER BROS. (141 

4 ARISTA ffl 

5 COLUMBIA RECORDS GROUP 16) 



Top Combined Jazz Imprints 



Pos. IMPRINT (» alOartdlirkl 



BLUE NOTE (17) 
VERVE (3S) 
COLUMBIA (32) 
WARNER BROS. 
GRP (II) 
ARISTA 
RPM (2) 

HIDDEN BEACH 7 
H-CODE0 (S) 



14 



\-\wama\ 

Ibluenote. 



10 HARADA JAZZ > ' 



Top Combined Jazz Labels 



Poi. LABEL (No rfftofedfite) 

O CAPITOL ■ ■■ 

2 VERVE GROUP (48) 

3 COLUMBIA RECORDS GROUP 02 

4 WARNERBROS.i l/) 

5 ARISTA (2) 



Top Combined Jazz Distributors 



Poi. DISTRIBUTOR (Ho o/OomdMes) 



o 

2 
3 
4 
5 
6 



EMD (31) 
UNIVERSAL (57) 
SONY (34) 
INDEPENDENTS (70) 
WEA 

BMG (10J 
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Top Classical Artists 



Poi. ARTIST 9fc of ftarsd MU *H»i»/!oW 



ANDREA BOCEUJ ffl flMps/Unwrsof ftesfs Group 
(/J Dcxca/Vtmrsal Classics Group 
RICHARD K)0 iM CoM»/Swk too/ 
ID-TO M iSIScnfOossal 

LUCIANO PAVAROTTI f?J tera/Wn'/Unwraf ftesits 
Croup 

(/) Decca/Utmrsal Classics Group 

RENEE FLEMING BO Oecca/lltweisol Classics Group 

CECIUA BARTOU Oaca/Umetsol ftesits Group 

PIACIDO DOMINGO (?) 06/Vmmsol Chssia Group 

( / ) Oecca/Omorsol Classics Group 

WfMICkxsks/togel 

GLENN GOULD 121 Sony Omial 

VANGHIS i'Swvifowrf 



10 CHANTICLEER :?J TeJoV/zIG 



Tap Classical Albums 



Ph. TITIS — **(— taprnT//IaW 

O SENTIMENTO — Andrea ScceSi—Pbiips/Varmal Chssia 
Group 

2 BILLY JOEL FANTASIES 1 DELUSIONS -AM 

Joo— Coktrnbto/Sorty ftesito/ 

3 CUSSK YO-YO - Wo Ma-Sony Classical 

4 VERDI— ArtrbeoBrxelli—l^/Urmtsd Chssia Group 

5 THE REST OF THE 3 TENORS - Cmeias Oomigo- 
PaYarotfi—Decco/Uiwersol Classics Group 

6 ROMANTia-[utr™/Wrorri-te(o/u7V///nri«si/ 
ftesits Group 

7 BACHiMORIMUR-r/ierifcrrffoernWe/T/mslop/i 
foppeij — ICM/Vtmrsal Classics Group 

t YO-YO MA PLAYS THE MUSIC OF JOHN 
WILLIAMS -Wom (Moms) - Sony Classical 

9 CHRISTMAS WITH CHANTICLEER -Chcnheleet 
Featuring Demi Uoshow— lehec/AC 

10 BEL CANTO -nenee Fleming— Decia/Univeisol Classics 
Group 

11 STATE OF WONDER— Glenn GouM— Sony ftesito/ 

12 MHltODU-.nnoeis-Sony'ftesioi/ 

1 3 APPALACHIAN JOURNEY - Wo Hh/ldgtn Meyet/ 
Mod O'Connor — Sony Classical 

14 THE DEBUT - Sahtore terra - Sony ftesito/ 

15 DREAMS A FABLES -faifaSorroi-flmo/Wwrsn/ 
Classics Group 



Top Classical Imprints 



Pot. IMPRINT (No. of (hotted Titles) 

O SONY CLASSICAL (21) 

2 PHILIPS (?) 

3 DECCA (12) 

4 COLUMBIA I 

5 TELDEC 13) 



SONY 



ft 



CLASSICAL 



Top Classical Labels 



Poi. LABEL i Wo. of Atoned Titles) 

O UNIVERSAL CLASSICS GROUP (35) 

2 SONY CLASSICAL (221 

3 ATLANTIC GROUP 

4 ANGEL - 

5 RCA VICTOR ;•/: 




Andrea Botelli 



Top Classical Crossover Artists 



Poi. ARTIST ». o/ ftoisd Bite) tapnot/loW 



ANDREA BOCTLLI 12) Pniins/Urwersol Classics Group 
CHARLOTTE CHURCH (I) CahmHa/CK 
(I) Sony ftesiro/ 

SARAH BRIGHTMAN (?) term Stork/hoel 

( /) /tartly l/seftV/Dewa 8toodmty/linrversal Classics Group 

LONDON SYMPHONY ORCHESTRA (21 Sony Classical 

JOHN WILLIAMS (3) Sony ftesso/ 

RUSSEU WATSON (?) (tero/ltoverso/ Classics Group 

BOND (?) m/0eca/0mersal Classics Group 

DANIEL RODRIGUEZ (/) Mtmknm 

YO-YO MAO) Sony ftesito/ 



10 BELA FLECK (!) Sony flossiro/ 



Top Classical Crossover Albums 



P«. TITLE -Msr-lmprnf/lfloel 

O CIELI DITOSCANA-MraSoreff-mips/Uverso/ 

ftesits Group 

2 ENCrUNTMENT-fnorfoWOwtn-folurn6«i/f«; 

3 CLASSICS - Soron Brigtitmcm - Hemo Stvdx/Angel 



4 STAR WARS EPISODE II: ATTACK OF THE 
CLONES — lonttoi Symptaiy Orchestra (tVioms) — Sony 
ftes/to/ 

5 OUR FAVORITE THINGS — Tony Bemerl/Charbtte 

C nortn/ftooob Domngo/Vowsso Wtois — Sony ftesiro/ 

6 THE SPIRIT OF AMERICA —Donie/ Koanguei— 
Manhattan 

7 THEVOICE-ftisseJIVolson-Defto/ 
Universal Classics Group 

B SILK ROAD JOURNEYS: WHEN STRANGERS 
MEET -yo-YoMailheSik Hood Cnsembk -Sorry 
ftesito) 

9 CLASSICAL HITS - Various Artists- Ormrsd flossies 
Group/Sony ftesiro/ 

10 BORN-iW-ilSGV^ra/^rwerso/ftesra Group 

11 AMERICAN JOURNEY— Jonn Wtois— Sony ftesiro/ 

12 ENCCWE-SrfSn^fmm-lfaiilyl/seW/Detto 
Broodwoy/llnivetsol ftesits Group 

13 LA LUNA — Soron Brightmon — Hemo Studio/Angel 

14 a ELI Dl TOSCANA (WITH SPANISH TRACKS) - 
4noW BoceS — Mps/GWr«so/ Oossits Group 

15 SHINE — Isottd—MBO/DKCo/tlniversol Chssia Group 



Top Classical Crossover Imprints 



Pes. IMPRINT (He offnmdftte) 

O PHILIPS 

2 SONY CLASSICAL 

3 COLUMBIA 

4 NEMO STUDIO 

5 DECCA 



PHILIPS 



Top Classical Crossover labels 



Poi. LABEL iKorflTorw/r*] 

O UNIVERSAL CLASSICS GROUP (?) 

2 SONY CLASSICAL - 

3 COLUMBIA RECORDS GROUP / 

4 ANGEL (3) 

5 MANHATTAN I 



UNIVERSAL CLASSICS 



Top Combined Classical Imprints 



Poi. IMPRINT (Ho of Oat*/ fifa) 

O PHILIPS (4) 

2 SONY CLASSICAL 137) 

3 COLUMBIA (21 

4 DECCA (57) 

5 NEMO STUDIO (?) 

6 MANHATTAN (I) 

7 RCA VICTOR (Hi 

8 UNIVERSAL CLASSICS GROUP I 

9 ST. CLAIR (20) 
10 MADACY 



Tap Combined Classical labels 



Poi. LABEL (Ho. oi Charted Titles) 

O UNIVERSAL CLASSICS GROUP > 

2 SONY CLASSICAL (39) 

3 COLUMBIA RECORDS GROUP (/) 

4 ANGEL 

5 MANHATTAN 



Top Combined Classical Distributors 



Poi. DISTRIBUTOR * of Hated Tints) 

O UNIVERSAL U 

2 SONY 

3 EM0 

4 INDEPENDENTS 63' 

5 BMG 

6 WEA 19) 



UNIVERSAL 
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Top Midline Classical Artists 



Pos. ARTIST Wo of OaDn/ firfaj fcprrf/loM 

O MICHAEL AM ANTE (JJ AWnisi 

2 LONDON PHILHARMONIC ORCHESTRA (I) 

Spo/ro»/C/wrd(inf 

3 THE BOSTON POPS ORCHESTRA 0 HA fetor 
T4 LUCIANO PAVAROTTI (3) Sorrf ftossiiol 

f/J Decco/Utwasol (tests frwp 
T4 PLACIDO DOMINGO ffi Sony Ctestrf 

(7 J Deem/Universal (tesics Group 
T4 JOSE CARRERAS tf) Sony too/ 

( I J Detra/tewsof (tesics Group 



Top Midline Classical Albums 



Pm. TITLE -ima—tunMfllM 

O BABY MOZART — Various Artists — Wo* Disney 

2 CLASSICAL DREAMS-MUSIC TO INSPIRE — tonus 
Mists — Hfk (tesics/l/rweoof (tests Group 

3 THE # 1 OPERA ALBUM — toons Ariisfs — 
Dec cn/i/n/versot (tesics Group 

4 A TENOR'S CHRISTMAS -Cmms-Oamigofmiolti- 
Sony (tes/co/ 

5 MICHAEL UUm-HMkm*-IMto 

6 CHRISTMAS ADAGIOS - tonus iitists- 
Decc o/tfnivwsa/ (tesics Group 

7 HYMNS TRIUMPHANT: VOLS. U2 

PhMwmonk Cftchestw—Spmcm/Chordoat 

8 MOVIE ADAGIOS — toous /lens's — Becco/torersoi 
(tesics Group 

9 NO. 1 CHRISTMAS AL.MJM- toous Arfsfs- 
Oecca/Unimsal Gossks Group 

10 MOZART FOR YOUR MIND — tonus Artists— 
Wps/lWversoi Classics Group 



Top Midline Classical Imprints 



Pos. IMPRINT (No. of Charted lifoi) 



DECCA (W 

SONY CLASSICAL J/: 

WALT DISNEY - 

rca victor aw 

EMI CLASSICS 0) 



DECCP 



Top Midline Classical Labels 



Pis. LABEL (Ho of atari Mb) 

O UNIVERSAL CLASSICS GROUP (30) 

2 SONY CLASSICAL (17) 

3 WALT DISNEY (4) 

4 RCA VICTOR 

5 ANGEL (S) 




Michael Amonre 



Top Budget Classical Artists 



Pos. ARTIST (Ho. of Chafed Titles) Imrmr/loW 



LUCIANO PAVAROTTI (I) iaseriigfjf 

1 I) Onett Saute Special ftootas 

BERLIN SYMPHONY ORCHESTRA (li laseSght 

THE BOSTON POPS ORCHESTRA (I) Ki Special 

Ptodvtrs 

(I) Universal Special Ptoducts 
PETER WOHLERT (I) 
JOHN WILLIAMS fDSonyftesico/ 
(/) Universal Special ftoouefs 



Top Budget Classical Albums 



Pm. TITLE -Arria-hiiiir/loW 

O GOD BLESS AMERICA: UNITED WE STAND! - tonus 
Artofs-Sf. (ijr 

2 20 CLASSICAL FAVORITES- tooustefs-Atatey 

3 CLASSICAL MASTERPIECES: SPANISH GUITAR - 
tonus Artists — Madacy 

4 CLASSICAL MASTERPIECES: CLASSICS FOR 
RELAXATION - tonus Artists -Madacy 

5 CLASSICAL MASTERPIECES: ROMANTIC PIANO - 
tonus Artists— Modocy 

6 GERSHWIN: AN AMERICAN IN PARIS — tonus 
Artists— Madacy 

7 CHRISTMAS WITH PAVAROTTI -teiunu fWfi- 
lasedight 

t BEST Of 25 CUSSICALFAVORmS- toous 
Arfrsfs-Asoobcy 



Luciano Pavarotti 

9 NUTCRACKER HIGHLIGHTS— feto WoUert/Besk 

Symphony Orchestic— iasedight 
10 FOR A SUNDAY MORNING — — 

Becca/liniversol Classics Group 



Top Budget Classical Imprints 



Pos. IMPRINT (Ho. of (heated firfesi 

O MADACY (22) 

2 ST CLAIR 

3 DECCA (U) 

4 LASERUGHT (3) 

5 VOX (1) 




Top Budget Classical Labels 



Pos. LABEL (Ho. of OatedTiAn) 

O MADACY (22) 

2 ST. CLAIR 

3 UNIVERSAL CLASSICS GROUP 

4 LASERUGHT 

5 SPJ MUSIC 0) 




YEAR IN BUSINESS 

Continued front page YE-14 

rising amount of the business shilling in 
mass merchants. 

Others found themselves shifting strat- 
egy on e-commerre. Virgin Entertainment 
Group and CDnow joined a growing 
number of merchants that are farming out 
their e-commerce service and f ulfillment 
to Web giant Amazon.com; Borders and 
Circuit City also have arrangements with 
the company. 

In other developments, l ower Records 
successfully completed a linancial restruc- 
turing that gives the chain more lime to 
improve operations that had been under 
severe strain for the better part of a year. 
How ever, it also claimed a number of lop 
veteran executives, including executive 
VP/COO Stan Goman, who retired. 

Meanwhile. Best Buy announced plans 
to combine its home-entertainment soft- 
ware operation with the Musicland 
Group's team, in a move that creates an 
industry powerhouse that w ill oversee $(> 
billion in sales. Musicland president Kevin 
Freeland was chosen to helm the merged 

operation. 

Trans World Entertainment had much 
of* its focus on rebranding and store 
improvements over the last vear, rolling 
Out more than 10,000 Web-enabled con- 
tent preview kiosks in its mall-based FYE 
stores. 

At Whcrchousc, Jerry Comslock joined 
in June as the new CKO. Tony Alvarez, 
who had been serving as non-executive 
chairman of the board at Wherehouse 
Entertainment, stepped down from thai 
position to become a director. 

.As fnr the club business, private equity 
firm Blackstone acquired Columbia 
House, w hile, at Bertelsmann. Klaus 
Eierhoff exited as CEO of DirectGroup 
Bertelsmann, which comprises the 
German media giant's worldwide book- 
ami-music clubs and e-commerce busi- 
nesses, as part of the fallout of 
Middelhoffs departure. Kierhoff Was 
replaced by Kwald Walgenbach. 

On the digital-commerce front, Alliance 
Entertainment attempted to buy leading 
download supplier Liquid Audio. 
However, the deal was derailed by share- 
holders who opposed the combination. 
Top Liquid executives Gerald Keat by and 
Dick Wm gate bolted the company in the 
process. Ecast Inc., a specialist in pay-for- 
play jukebox machines connected to the 
Internet, acquired RioPort, a commerce- 
services coinpanv providing digital singles 
and albums to the Web stores of MTV, 
Musicland and Best Buy . 

LOOKJNG TO NEW PRODUCTS 

Retailers also stepped up their efforts in 
DVD, video games and other consumer 
electronics, in an effort to offset declining 
music sales. 

While DVD has been a rising star at 
music retail in recent vears, video games 
have been grabbing an increasing portion 
of retail. 

Def Jam has pacted with game-maker 
Electronic Ai ts (EA) to jointly produce a 
series of hip-hop-infused video-game titles 
and use them as the forerunner to launch- 
Continued an page )"E-87 
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PASSINGS 

Continued from jmgf YE-29 

Musician Arthur Lyman, in Ewa, Hawaii. 
Lyman created "exotica music," a combi- 
nation of guitar, percussion and vibra- 
phone. His "Yellow Bird" reached No. 4 on 
Billboard's Hot 100 singles chart in 1961. 

Arranger/composer Peter Matz, in Los 
Angeles. Known lor his arrangements on 
Barhra Streisand's first five Columbia 
albums, he won a Grammy in 19of> for his 
arrangement of her signature hit "People." 
He also orchestrated lor Li/a Minnelli and 
Tony Bennett. 




Singer Billy Mitchell, in Washington, 
D C. Mitchell was a member ol '.">0s R&B 
group the Clovers and was featured on (he 
hit "Love Potion No. 9." 

Songwriter/musician Mickey Newbury, 
in Vida, Ore. Newbury recorded a series 
of acclaimed solo albums and had many of 
his songs turned into hits by other artists, 
including Don Gibson and Andy Williams. 

Punk pioneer Dee Dee Ramone. in 
Hollywood. Calif I bis bassist/songwriter 
(real name: Douglas Colvin) was a found- 
ing member of seminal punk-rock outfit 
the Ramones. He also recorded sev eral solo 
projects, including a rap elTort. 

Radio personality Art Roberts, in Reno, 
III. Best-remembered as Chicago's "hip 
uncle." Roberts gained national fame in the 
1900s as one of the first DJs to introduce 
rock to Illinois on radio station WLS-AM 
Chicago. 

Songwriter Norbert Schultze. in Bad 

Tolz, Germany. Schultze wrote "Lili 
Marlccn," the song that l>ccamc an anthem 
for World War II soldiers and was per- 
formed by Marlene Dietrich. Edith Piaf and 
Greta Garbo. 

Songwriter Sharon Sheeley, in Sherman 
Oaks, Calif. She penned the Ricky Nelson 
1958 chart-topper "Poor Little Fool," as 
well as hits for such artists as Eddie 
Cochran and Brenda Lee. 

Musician Layne Staley, in Seattle. Staley 
was the lead singer lor Seattle band Alice 
in Chains, which, alongside Pearl Jam, 
Nirvana and Soundgarden, rose to promi- 
nence in the early '90s Seattle heyday of 
grunge rock. 

Drummer Mick Tucker, in Welwyn 
Garden City, England. Tucker was the 
drummer in the 1970s band Sweet, know n 
for such hits as "Ballroom Blitz" and "Love 
Is Like Oxygen." 

Blues/folk artist Dave Van Ronk. in 
Manhattan. During a 40-year-plus career, 
this singer-songwriter and Greenwich 



Village mainstay recorded for such labels 
as Folkways, Prestige, Verve Forecast, 
Mercury and Philo. 

Writer editor Timothy White, in New 
York City. Billboard's editor in chief since 
1 99 1. White championed artists' music and 
rights during a prolific career that includ- 
ed stints witli the .Associated Press and sem- 
inal magazines Cmwdaddy and Rolling Slone. 
He also penned several tomes, including 
the critically acclaimed Boh Marley biog- 
raphv Catch A Fire. 

Musician Zal Yanovsky. near Kingston, 
Ontario. As lead guitarist of '60s stalwarts 
the l.ovin' Spoonful, the Toronto-born 
Yanovsky charted seven top- 1 0 classics on 
the Billboard Hot 100, including "Do You 
Believe in Magic?" 

BUSINESS 

Lawyer Donald E. Biederman. in Santa 
Monica, Calif. Biederman was executive 



VP general counsel lor Warncr/Chappell 
Music for 17 years before becoming the 
director of the National Entertainment and 
Media Law Institute of the Southwestern 
University School of Law. 

Music publishing veteran Nacio Herb 
Brown Jr.. in Los Angeles. Son of song- 
writer Nacio Herb Brown, he worked with 
the catalogs of Hoagy Carmichael, Richard 
Whiting. Sammv Fain and Freddv Martin. 

Lawyer Martin "Mutt" Cohen, in Los 
Angeles. Focusing on music and copyright 
matters, Cohen worked with such clients 
as Linda Ronstadt, Barry White and the 
Kingston Trio. He co-founded publishing 
firm Third Story Music. 

I.abcl executive Lawrence K. Harris, in 
Los Angeles. Harris served as president of 
Ampex Records and also held several high- 
ranking posts with CBS Records. 

Executive Phil Jones, in Walnut Creek. 
Calif. A fiO-year industry veteran. |ones 
worked for Motown Records, Fantasy 
Records and his own label, Rainlree 
Records. 

Musicologist lolklorist Alan Lomax, in 

Florida. From 193S to 1942, Lomax — 
win king alone and w ith his father. John A. 
Lomax — travelled the U.S. and Caribbean, 
recording traditional music for the Library 
of Congress. He made the fu st recordings 
of Lcadbelly, Woody Guthrie and Muddy 
Waters. 

Executive Albert Melnick, in Pompano 
Beach. Fla. Founder of A&L Distributing 
in Philadelphia, he was a prominent figure 
in the early years of the record business, 
working w ith such labels as Bell. Fantasy 
and Riverside. ■ 




Top Pop Catalog Artists 



Pm. ARTIST IHo of Charted Tales) impiint/Uibet 
O CREED (2) Wmkp 

2 DIXIE CHICKS 12} Monument/Sony iHoshvikl 

3 ENYA 12) Reprise/Werner Bios. 

4 CELINE DIOM (3) SSO Musk/lpk 

5 P!NK FLOYD 

6 BOB SEGER & THE SILVER BULLET BAND 

7 JAMES TAYLOR (1) Warn bos. 

8 EMINEM (2) M/theinxtb/lnletvope 

9 KENNY G 

10 KID ROCK ffl Top Oog/lma/Aliank/iO 



Top Pop Catalog Albums 



Pos. TtTU — Mst— tapmf/loW 

O HUMAN CLAY rt i . 

2 PAINT THE SKY WITH STARS — THE BEST OF 
ENYA — Inyo — Kepnse/Y/am Bios. 

3 GREATEST HITS —Bob Sega & The SUm Boltet Bond— 
(opto) 

4 DARK SIDE OF THE MOON —Pink fhyd—Copdol 

5 MY OWN PRISON —freed— Wmdvp 

6 WIDEOPENSPACES-fljief/iiris-Atommenf/ 

Sony (Hasbvih) 

7 GREATEST HITS -James layfa—WoimBtos. 

S DEVIL WITHOUT A CAUSE — Kid Rock — lop Dog/ 

Lom/irlantk/A6 
9 METAOJa-Aterfra-f/eiim/rfC 

10 ALL THE WAY..JL DECADE OF S0N6 — (eke Dim - 
SSOMixk/lpic 

11 VAULT — GREATEST HITS 1980-1995 — Del 
Leppoid — Meicwy/IDJMG 

12 LEGEND - Bob Matey and The Walen - Mf Song/ 
Ishnd/IDMB 

13 mESKKNESS-flistoW-to/WanwBra. 

14 COME ON OVER— Shorn Twom - *wwy (Hostrtile) 

15 BACK IN BLACK — 4tyW — fosrtVesf/Ff6 

18 GOLD — GREATEST HITS — 4A6o — foA/rfof/ 
Unrmsd/UMK 

17 FLY— Dixie (bids— Monument/Sony (Hash\4e) 

18 DREAM A DREAM — Cboriotte 0m(b — Sony Oosskol 
If MAKE YOURSELF — Inufais — Immonot/lpk 

20 THE MARSHALL MATHERS LP — f/mnern — 
Web/ihemalb/lntetscope 

21 FAITH: A HOLIDAY ALBUM — ferine G— too 

22 GR«mTHITS-r«nfeirKO»;jheHartreo*ei5-*ia 

23 THE IMMACULATE COLLECTION It ,: 
Siie/Wanm Bios. 



24 SYSTEM OF A DOWN — System oio Dom- 
imeiKm/(ohmbia/(l(C 

25 SUBLIME-SoWime-&5i)«ne»K/«a 



Top Pop Catalog Imprints 



Pos. imprint \ 



CAPITOL iff 
WIND-UP 
COLUMBIA (W 
WARNER BROS, ill} 
MONUMENT (2) 
REPRISE (4) 
ARISTA 
MERCURY f«J 
MCA 

550 MUSIC (3) 



Top Pop Catalog Labels 



Pos. LAIEL IHo. ol Charted Tiftes) 

O WARNER BROS, ill) 

1 CAPITOL 1 

3 EPICfW 

4 ISLAND DEE JAM MUSIC GROUP 07) 

5 WIND-UP 



Top Pop Catalog Distributors 



Po>. DISTRIBUTOR IHo. rfOnMnffflW 



o 

2 
3 
4 
5 
6 



UNIVERSAL ,<•!. 
WEA (40) 
SONY (37) 
UK (23) 
EMD (24) 

INDEPENDENTS (73) 



UNIVERSAL 
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Hot Mainstream Rock Artists 



Ph. ARTIST (Ho. of CtaW filteJ toprt/isM 

O PUDDLE Of MUDD 14) Fkmlas/CeHen/lnlmaipe 

2 NICKELBACK (2) toodrurmr/IDUMj 
01 looimei 

3 CREED 14) Wincho 

4 STAIND 14) Hn/llekrra/llG 

5 DEFAULT (3) flrT 

6 SYSTEM OF A DOWN 14) Araenrm/foAimoro 

7 ?.OJ>. (4) Allanhc 

8 GODSMACK (2) gectMc/Wwersal/UMIlC 

9 KORN (3) Immnd/liK 

10 DISTURBED 12) Okmt/feprise 
Olleprise 



Hot Moinstreom Rock Tracks 



he TTTtl -Aiw-lrnpmf/LaW 

O BlURRY-ftoWerfM-fWess/fcffen/In/sncope 

2 ISTANDAlONE-fodsTOcJ-fspuife/Univwsil/ 

3 FORYOU-Slwid-ffc/Hrt/ro/ffG 

4 WASTING MY TIME — Default— IW 

5 lOOUD-mebxt-Soalimm/IOmC 

t HOW YOU REMIND ME - Hickebock — icadnmer 

7 DRIFT I DIE— ft«lifeo/*tijcW— fiwtess/Ceftn/ 
faterscooe 

8 IN THE END— imto Port — IVamerlta 

9 MY SACRIf KE — freed — Wmka 

10 BYTHEWAY-PerJtorMPeppOT-lfaiwta. 

11 AERIALS— System ola Down— lumxm/tokjnim 

12 HERO— (had Kioeget featuring iosey Scan— 
(olwibu/llaidwnnei/lDlMC 

13 NEVER AGAIN —tfckehock —Koodnmer/IDIMC 

14 SHE LOVES ME NOT— Popota/i— fteomlVorts 

15 ONE LAST BREATH — Oeerf — HWuj) 

16 HERE TO STAY— fan— faOTlo//Ff»r 

17 GO AWAY -faster- Corner Jros. 

18 HOLD ME DOWN — tommy lee — MU 

19 PRAYER -Ostubei-tetme 

20 YOUTH OF THE NATION -POD -to* 



Hot Mainstream Rock Imprints 



Pot. IMPRINT (Ho. ot (honed Jities: 



ROADRUNNER (fl 
GEFFEN 01) 
WARNER BROS. (121 
WIND-UP (9) 
IMMORTAL (9) 

vnis) 

ATLANTIC (9! 
ISLAND fJOJ 
FLAWLESS : 



10 AMERICAN i 



ROADRUNNER 



Hot Mainstream Rock Labels 



P«i. LABEL (Ho oi Ousted lilies! 

O INTERSCOK 04) 

2 EPK 06) 

3 ISLAND DEF JAM MUSK GROUP 08) 

4 WARNER BROS. 03) 

5 ATLANTIC 02) 




Puddle of Mudd 



Hot Modern Rock Artists 



Pol. ARTIST IHo at (honed life) toipmr/laM 

O PUDDLE OF MUDD 14} Howkss/OeHen/lnterscope 

2 SYSTEM OF A DOWN 14! Aronfm/Co/iro/w 

3 INCUBUS (3) tmtti/ttk 

4 HOOBASTANK (3) khnd/lOMQ 

5 JIMMY EAT WORLD (31 DreamWorks 
t P.O.D. (4)Manlk 

7 NICKELBACK (21 Xoocwnoer/IOIMC 
OlSoadnmrn 

8 STAIND (3) ftp/flet/ra/FfG 

9 RED HOT CHILI PEPPERS (2) Worm flras 
10 UNKIN PARK (4J Worm Bros. 



Hot Modern Rock Tracks 



P«. TfTll -Mst— Irrvrnt/loW 

O BLURRY -MfcorM-ftowte/CeteiAlentoc* 

2 IN THE END — MLio Part — Warner oVos. 

3 THE MIDDLE —homy [at World— DreamWorks 

4 BY fflE WAY -««/ to CMPeppm- Warner 8/os. 

5 CRAWLING IN THE DARK — Hootafont — 
Iskmd/IDIMC 

i FORYOU-S/o«-f%/Beir)»/TfG 

7 RUNNING AWAY — Hoobastonk — Islond/IDIMO 

8 WASTING MY TIME— Default— JV7 

9 AERIALS— System ot a Down— Amerkan/(ok)mbiQ 

10 YOUTH OF THE NATION -90 D -Ubnlk 

11 SWEFJNESS-Jmmyfal('i)rt/-0re< m l* , iirtj 

12 WARNING —lnaiba — lmmortc!/fp>( 

13 SEEIN' RED - Unwritten law - toterscooe 

14 JOOUO-mM-lloodrmei/IDIMC 

1 5 WISH YOU WERE HERE - Incubus - tmmortol/lpic 

16 HOWYOU REMIND ME-Meftoct-tafomer 



1 7 DRIFT t DIE -hMe ofMurtf-fkwtes/Gefren/ 
/nrercrape 

18 TOXICITY— System ol a Down— Arrmcan/(cJumlto 

1 9 DOWNFALL - TSIlSlcomcmy - OeHen/lnterscope 

20 MYSACRIFia-freerJ-KWtp 



Hat Modern Rock Imprints 



Ph. IMPRINT o/CWfaes/ 



WARNER BROS. IV 
GEFFEN 03) 
IMMORTAL Ml 
ISLAND (10) 
DREAMWORKS (6) 
ROADRUNNER (S) 
ATLANTIC 
AMERICAN ' 
COLUMBIA 00) 

nam 



Hot Modern Rock Labels 



Poi. LABEL (No. a) (honed Titles) 

O INTERSCOPE 

2 EPIC 

3 COLUMBIA 06) 

4 ISLAND DEF JAM MUSIC GROUP 04) 

5 WARNER BROS. (9) 



YEAR IN BUSINESS 

Cwfnwd from prrgt YE-85 

ing its own interactive division. 

The software maker also has begun reg- 
ularly hilling up labels for new songs 
through its recently launched F.A Trax. 
which coordinates the music for KA's three 
garrre divisions. 

In other gaming developments. Epic 
Records (.roup issued seven soundtrack 
albums to accompany the release of Grcinri 
Theft Auto: Viet City, the fourth edition in 
the video-game series. 

EVALUATING THE CD 

Beyond infrastructure moves and new 
products, labels, distributors and retailers 
alike worked to ollsel slumping sales bv 
addressing the inherent value of the CI). 

In a period of massive piracy and burn- 
ing, the CD came under fire as being too 
expensive. Labels responded w ith a series 
of efforts to boost the perceived benefit of 
w hat the consumer was gelling for his/her 
purchase by bundling new releases with 
bonuses. Those included DVDs and Web 
enhancements, the latter allowing con- 
sumers lire opportunity to link to a Web 
site and purchase concert tickets. 

Meanwhile, labels and retailers haw also 
been involved in ongoing efforts toward 
lower CD-pricing over the last year. 

A number of different str ategies were 
deployed with the goal of getting the 
album's cost under $10 — the magical price 
point that many cite as lire deciding factor 
in w hether a purchase is made or a CD is 
burned. 

In April, Island Def Jam offered a $2 
rebate for ever) unit sold of Ashanli's 
eponvmous debui in its first two weeks of 
availability. That rebate, along with a buy- 
in discount, brought (be lw>x-lot w holesale 
cost for that title down to $9.0H, allowing 
accounts to sell the album for as low as 
$8.99. During the first two weeks, about 
750,000 units of Ashanti's album moved 
off the shelves — a success that ignited a 
debate at every label about if. when and 
where to employ rebates. Similar initiatives 
were subsequently instituted for Vanessa 
Carlton, Musiq. Naughty by Nature, 
Paulina Rubin, New found Glory, the X- 
eculionel s. lire A* Teens and the OfQHgt 
Countx soundtrack, among others. 

Beyond rebates, traditional devcloping- 
artisl pricing was offered at lower list 
prices, between $9.99 and $14.99. 

By mid-year. Best Buy was offering as 
many as 1 1 titles at either $6.99 or $7.99. 
Hurse titles came from nine different labels, 
representing all five major distributors. 

ATTACKING PIRACY 

At rhe same rime as rhe majors were 
attempting to draw a greater number of 
consumers into the store, they were also 
moving to stanch the amount of unautho- 
rized material available for free on the 
Internet. 

Not only did record companies step up 
litigation fights against peer-lo-peer ser- 
vices like Audiogalaxy, Aimster and Kazaa 
(the Aimster and Kazaa cases remain out- 
standing), hut they also began going after 
Interner service providers for facilitating 
online downloading. The Recording 
Contirineil on jm^e YF-91 
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THE YEAR IN 
WORLD MUSIC : 

VISAS, SELL-OUTS, GROWTH AND CONFUSION 
DEFINE THE MARKET 

BY JIM BESSMAN 




Robert H. Browning 



Like everything else last year, world 
music took a major hit following the 
events of Sept, 1 I. New York's 
World Musit Institute, in fact, 
"almost gave up," says its executive and 
artistic director. Robert H. Browning, 
whose organization presents traditional and 
contemporary music and dance from 
around the world to American audiences. 

"A couple ol big emergency grants got us 
through the problem of canceled concerts." 
notes Browning, who relies primarily on 
concert and tour-production income to 
keep the Institute going. 
"So it was actually a pret- 
ty good year: Ticket sales 
did very well, compensat- 
ing for an overall decline 
in grants due to market 
conditions. The big prob- 
lem now, though, is 
\ is. is. 

Indeed, the visa prob- 
lem was "the No. 1 issue 
ih. it aliened all ol us, in 
terms of tours being can- 
celed," echoes llarmonia 
Mundi USA president 
Rene (ioiffon. "I know 
we bad a group called Al Kindi from Syria 
that was refused visas, and, more recently, 
the Masters of Persian Music, where three 
out of the lour [Persian musicians] got their 
visas at the beginning of the tour, but the 
fourth could oulv get his halfway through." 

Visa problems, (ioiffon agrees, aren't 
really new . but they're getting worse. This, 
ol 'course, threatens the health ol his cmnpu- 
nv's world-music label World Village, which 
launched only last year. "Without tours, it's 
impossible to sell anything." he continues. 
" That's always been the case to a certain 
extent, but now I'm not even looking at pro- 
jects any more if there's not a tour 
attached — or one that's likeh to happen in 
the foreseeable future." 

Still, the iH-citv North American tour by 
the Masters of Persian Musit. which World 
Music Institute produced to coincide with 
the Oct. H World Village release of the 
group's debut US. album Without You, was a 
universal sell-out. filling everything from 
1.000- to 2,500-seat halls. As Browning 
notes, the tour's success was somewhat sur- 
prising in that the Persian classical music 
presented "is not music one associates with 
American tastes." 

According to Browning, Americans have 
also acquired a taste for international brass 
bands, as evidenced by the success of 
recent Institute-produced tours and festi- 
vals featuring the likes of Romanian gypsy 
band Fanfare Ciocarlia and Serbian group 
llnl). in Mat km n ( )i kesiar. "Now there are 
countless brass bands li ving to get over 
and tour here." says Browning. "It's very 



popular because it's such great dance 
music." 

Flamenco music is also making strides, as 
evidenced by the World Music Institute's 
four-night flamenco festival in New York 
thai sold a "pretty surprising" 8,500 tickets, 
notes Browning, fie also mentions Malian 
guitar hero Djelimady Tounkara's success- 
ful concert appearance in New York, as well 
as sales of Tounkara's CD on llarmonia 
Mundi's Indigo label. 

Brow ning, who sells a full catalog of 
world-music product at Institute concerts 
and through its Web site, 
singles out the Masters of 
Persian Music's Without You 
as a disc that is particularly 
"flying out." In terms of 
2002 album releases, 
though, the big news would 
have to be the Nonesuch 
Records launch of the full 
reissue ol the 'J- albums in 
its pioneering Explorer 
series, which commenced in 
August with 13 volumes of 
African music. The remain- 
ing titles will now be reis- 
sued periodically in groups 
according to global region, with 10 titles 
from Indonesia and the South Pacific slated 
for January 2003. to be followed by 
I ihct. Kashmir I.attn AnuiicaX aribbt m. 
East Asia, Central Asia, Europe ami India 
album groupings forthcoming through 
February 2005. 

The Explorer titles were originally released 
on vinyl and cassette between 1007 and 
1084 — few ever made it to CD. But they 
were instrumental in introducing world- 
music genres to a more mainstream market- 
place, long before "world music" was a rec- 
ognized marketing category. 

But. long before Nonesuch Explorer, 
there was Alan Ixmiax. the legendary musi- 
cologist and lolklorist whose field record- 
ings alone, and with his father John A. 
Lomax, gave the world (he first recordings 
of l.eadbelly. Woody Guthrie and Muddy 
Waters. But Unnax, who died in July, also 
documented virtually the entire global 
music culture. His massive world-music set. 
The Alan htmax Collection of Wot Id Music, a 
treasure trove that inspired generations of 
musicians and music fans, continues to 
reappear in worthy CD reissues via 
Rounder. 

World music as a genre, then, seems to be 
growing — but this may pose a problem for 
the future, at least at retail. As Coition notes, 
operatic singer Andrea Bocelli is finding his 
way into world-music bins, and. while this 
expands the category, it may also confuse it 
when it comes to differentiating between 
traditional and contemporary world-music 
styles. ■ 




Baha Men 



Top World Musk Artists 



Pm. ARTIST iHo. iOttd M«J Impmt/fciM 

O «AHA MEN 13) SCme/Copitol 
(I) Him/iitmis 

2 THE CHIEnAINSfflKA Victor 
(I) legocy/Cohsntn/CK 

3 ISRAEL KAMAKAWIWO'OLE 
Mountain Apple Company 

4 PILAR MONTENEGRO II) Univisioa/UG 

5 ANGEU0UE KIOJO III Cokmb«/Cll6 

6 GIPSY KINGS 12) Honesah/tG 

7 tltliaiiaiO 12) Bnguixom/SixOegtees 
S DAVID VISAN l\) Gauge V 

9 AFRO aiT SOUND SYSTEM f« M Worid/ 

Noiodo/Vitgm 
Tl 0 ANTHONY KEARNS 12) Musk Mattets 

II) Mastetlone/Toint 
T10 R0NAN TYNAN 12) Musk Mom 

(I) MostaTone/Pmt 



13 CELTIC CHRISTMAS-SILVER ANNIVERSARY 
EDITION - lams Artels - Mom HM/KA tor 

14 BUDDHA-BAR IV-toWMsm-fewje C 

15 VOLUME 3: FURTHER IN TIME — Afro Cell Sound 
System— Heal Wotld/Haodo/Vitgin 



Top World Musk Imprints 



Poj. IMPRINT (to of (Write) 

O S CURVE : 

2 RCA VICTOR 12: 

3 BIG BOY 

4 MUSIC MATTERS 12) 

5 VIRGIN 



i 



Top World Music Albums 



Pm. TITLE -kw—kfml/IM 



Top World Musk labels 



Pm. LABEL (to dOtmimi 



O MOVE IT LIKE THIS — Scrfio Men — S-forve/fppifo/ 

2 ALONE IN IZ WORLD 

Big Boy/Mountain Apple Company 

3 THE WIDE WORLD OVER: A 40 YEAR 
CELEBRATION - Ihe (teftaris- KCA Victor 

4 DESAHOCW-fcAtarwe|^-torVrsim/W 

5 THE IRISH TENORS: ELUS ISLAND -Many 
Keams/Romn Jynan/finbat Wtight— Musk Mattets 

ft AMEUE-SowM-Kigir, 

7 BLACK IVORY SOUL - tngeSque tCtdp - Cthmtm/CSG 

t DOWN THE OLD PLANK ROAD/THE NASHVILLE 

SESSIONS -Tte Cretans -ft)! Wctor 
9 MONSOON WEDDING —SounoM —Mm 

10 BLACK HAWK DOWN — Sowdttod — flecra 

11 SOMOSGITANOS-&psr&5s-Vones 1 jf/r / « 

12 WHO LET THE DOGS 0\I\— Sana Men— 
Hune/Aitemis 



RCA VICTOR 
CAPITOL (31 
VIRGIN 

MOUNTAIN APPLE COMPANY 13) 
MUSIC MATTERS 12) 



rca Victor 



Top World Music Distributors 



Pos. DISTRIBUTOR A of Amur/ Ste; 



INDEPENDENTS 135) 
EMD 112) 
IMG 17) 
UNIVERSAL 110) 
SONY 

mm 
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SOMEWHERE OVER THE RAINBOW 

THE WORLD FOUND 

ISRAEL KAMAKAWIWO'OLE 




An IZ size Mahalo 
to John Wells. Producer of ER. 

all our retail partners, 
and the hundreds of radio sta- 
tions who have added IZ. 
To People Magazine. 
Parade Magazine. 
The San Francisco Chronicle. 
Ch i cagp Tribune , LA T i m e s . 
Dallas Morning News. 
The Atlantic Monthly. 
Minneapolis Star Tribune. 

the Province, and 
even-one who helped make 
2002 a greatvear. 




THE MOUNTAIN APPLE COMPANY 



#4 WORLD MUSIC LABEL 2002 



ISLAND MUSIC • TRADITIONAL & CONTEMPORARY HAWAIIAN MUSIC • ANCIENT & CONTEMPORARY CHANT • URBAN ISLAND MUSIC • ISLAND REGGAE 




riaa Certified GOLD *3 World Music 54 Weeks »2 World Music 

• t World Catalog Chart 2002 Imprint 2002 on World Chart Artist 2O02 

192 Weeks on World Chart 13 Weeks on World 

28 weeks at »lt Chart 



THE MOUNTAIN APPLE COMPANY • 1 330 ALA MOANA BOULEVARD HONOLULU, HAWAII 968 1 4 
(800) 882-7088 • (808) 597-1888 • (808) 597-1 1 51 • www.mountainapplecompany.com 
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NEW 




DOING YOGA, TARGETING TOURISTS IN A SEARCH FOR THE LIGHT 

BY JOHN DILIBERTO 



jg II tin' crystals, astrological signs and 
/I Carol cards of the new age never 
f~ 1 revealed the clilliciillics the genre 
JL JL. would have more than two decades 
after its birth. While new-age music still 
enjoys a handful of high-selling artists, the 
majority find themselves marginalized and 
forced into ever diminishing niches. Labels 
continue to shrink rosters while retail space 
follows suit. Meanwhile, dedicated and 

innovative artists are finding new wavs to 
expose their music and get new audiences to 
listen. 

In a year in which healing music was 
needed more than ever, a few artists and 
labels responded to the events of 9/1 I. 
Among them, George Winston released the 
benefit FP, Rememhrance, and Spring Hill 
Music put out The Heart Age PrmlucX, piano 
music with Ira Stein, Kay Lynch and Robin 
Spielberg among (he 17 artists contribut- 
ing. 

You'd be hard-pressed to find a genre in 
which a handf ul of artists hold a more tena- 
cious grip on the lop slots. For the last six 
years, Knya. Mannheim Steamroller, Jim 
Brickmau, Yanni, John Tesh and George 
Winston have ruled [he top-selling roost like 
unassailable potentates. Knya held the top 
slot lor album and artist with a CD released 
two years ago. .-f Day Without Ruin. 

Pianist George Winston remains the last 
commercially viable artist from the original 
new-age wave. That fad was driven home by 
the sales of the 20th-anniversarv edition of 
his Winter Info Spring album and his new 
Sight Dh'ides the Day: the Music of the Doors. 

He was the only artist highlight for 
Windham Hill Records, which, outside of 
Winston, only enjoyed chart success with 
compilations like f-lamenco: A Windham Hill 
Guitar Collection, A Winter's Solstice: Silver 
Anniversary Edition and .1 Windham Hill 
Christmas, proving the label's power as a 
brand. 

Few other labels enjoy Windham Mill's 
longevity. But among them is New World 
Music , out of England, which celebrated its 
20th year. The label's 20th-anniversary CD 
drew from the more than 300 albums it has 
released since 1982. from hardcore medita- 
tive music to adventurous world fusions. 
NWM's artist roster includes Medw\n 
Goodall. Phil Thornton and Sallv and Terry 
Oldfield, the sister and brother of Mike 
Tubular Bells" Oldfield. 

Though the genre was not without new 
labels making inroads. Metal guitarist Steve 
Vai made forays with an acoustic wing to his 
Favored Nations label. Distributed by Red 
Ink/Sony, initial releases included a guitar 
duo of ex-Police guitarist Andy Summers 
and John Ktheridgc. a pair of solo guitar 
albums from Peppino D'Agostino and 
Tommy Emmanuel and a Christinas CD by 
former Windham Hill star pianist Philip 
Aaberg. But, as it was in the beginning. 



independent, artist-owned labels have again 
become the norm in new-age music. While 
none of these artists has attained the sales 
heights they enjoyed with more convention- 
al record labels, some, like Steve Roach and 
his Ttmeroom Editions imprint, are super- 
serving their audience with several releases 
a year. 

The biggest artist to strike out on his own 
is guitarist Oitmar Liebert, who left 
Epic/Sony Records in 2001 and formed his 
own Spiral Subwave Records. Ironically, his 
first release. In the Arms of Love: Lullabies -t 
Children + Adults, is being distributed by the 
label that launched his career. Higher 
Octave. 

These artists found fewer outlets fin their 
CDs as new-age music has virtually disap- 
peared from mainstream stores. Tower 
Records announced earlier this vear that it 
was dropping the new-age section from its 
stores, leaving it up to individual outlets 
whether to retain them or not. In response, 
several artists have gone back to the guerril- 
la marketing methods pioneered by Steven 
Halpern in the 1970s, gelling music into 
health-food stores, gift shops and other 
non-traditional outlets. 

Guitarist Estebau found an alternate 
route to the top 10 with bis seemingly daily 
appearances on the Home Shopping 
Network. Nicholas Gunn, formerly a top 
seller for Real Music has aimed his Gemini 
Sun label at tourist areas and national parks. 
Go to the Smoky Mountains, and you're 
likely to find his 2002 release. Through the 
Great Smoky Mountains, in gilt shops there. 

The yoga market, in particular, has seen 
an influx of titles, among them, the launch 
of the new Dliarma Moon label. Run by 
"Midnight at the Oasis" composer and gui- 
tarist David Nichtern, Dharma Moon has 
released several compelling CDs targeted 
at the voga audience. Besides Nichtern's 
own East-West fusion group, Drala, the 
label put out Being in Dreaming from gui- 
tarist/yoga instructor Michael Hewett. and 
Colors of the Mind from bansuri Mute plaver 
Steve (torn. Other labels, including New 
Earth and Triloka, are also saturating this 
market. 

David Arkenstone, former top new-age 
seller for both Narada and Windham Hill 
Records, has charted the mosl ingenious 
sales strategy with Ins Neo Pacilica label. In 
2002 alone. Arkenstone issued 10 albums, 
all under different names, including Ah- 
Nee-Mah for the Native American/ 
Southwest market, Farlhlrvbe for the elec- 
tronic^ audience and a CD by his wife, 
Diane Arkenstone. 

Among the half dozen or so titles released 
under his own name this vear. Arkenstone 
put out Music Inspired lis The Ijird of the Rings. 
Right now, new-age music is looking for a 
Frodo. Gandalf or Galadriel, to show it a 
way out of the darkness. ■ 




Enyo 


Top New Age Artists 




Top New Age Imprints 



Pos. ARTIST |k ol Ootid ttlkl bprt/W 

O ENY*!?]feprise/Womer8ios 

2 MANNHEIM STEAMROLLER (3) Aroerran Onmaphone 

3 JIM IRICKMAN 13) Windham HiS/KA IM* 

4 YANNI ililU Special hadtxts 
(l)V«gm 

lllWinhmB/KAWni 

5 GEORGE WINSTON 12) Windham HM/SU Wrtw 

6 JOHN TESH i ■ ' 
0)MmMO/Gaakn(ih/ 

7 ESTEIAN (8) Dcysmt 
S SECRET GARDEN 

(I) Chips 
9 TIM JAMS C?J Tim tow fnsemWe 
10 2002 meed Mm 



Top New Age Albums 



htTITU— *fcl-%imf/l«6e/ 

O A DAY WITHOUT RAIN -f^-fepnse/Wwwftos 

2 CHRISTMAS EXTRAORDINAIRE -Mannheim 
Steomrokt — Amman Otamaphone 

3 SIMPLE THINGS —An tokknm— Windham Hi/ 
eaVkla 

4 LOVE SONGS t LULLABIES— Am SiKimaa—Wldm 
m/Ki Krfer 

5 A WINTER'S SOLSTICE: SILVER ANNIVERSARY 
EDITION — Voriais *tefs - Windham m/Ki Ktto 

6 SNOWFALL — ytm—KA Special Protfurts 

7 CHRISTMAS COLLECTION —Mannheim 5/eomrofer— 
/umxan 6tomophone 

8 IF I COULD TELL YOU- to. -l« 5 n 

9 ONCE IN A RED MOON — Secrei Soiden — flecro 

10 PURE MOODS IV — Various ktntt — Wroin 

11 VERY BEST Of YANNI — Komi— Wudhcm Hill/ 

nut* 

12 PURE MOODS III -Various iitists -Hjjk 

13 NIGHT DIVIDES THE DAY: THE MUSIC Of THE 
DOORS - George Winston - Windham Hill/HU Vttot 

14 THE POWER Of LOVE — Jo/m lesh—Cotden City 

15 A THOUSAND SUMMERS — fa lams — fa lams 
Insemhk 



Poi. IMPRINT Mo d (hated Mk) 

O REPRISE 12) 

2 AMERICAN GRAMAPHONE 13) 

3 WINDHAM HILL (12) 

4 VIRGIN (3! 

5 HIGHER OCTAVE (6) 



Top New Age Labels 



Pos. LAIEt (Ho ol (bated m> 

O WARNER BROS. 
7 AMERICAN GRAMAPHONE J 

3 RCA VICTOR 

4 VIRGIN - 

5 GARDEN CITY f« 



Top New Age Distributors 



Pol. DISTRIBUTOR m. ol Ootid titles) 

O WEA ■ 

2 INDEPENDENTS HI) 

3 BMG (131 

4 EMD 09) 

5 UNIVERSAL 

6 S0NYW 
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Top Kid Audio Artists 



Po>. ARTIST i% el CW Ms) to»trt/l«W 

O KIDZ BOP KIDS tfjtorer* fie 

2 FRED MOUIN J Wall Ctene^ 

3 JIM IRICKMAN (I) Windhom W/JOt Wrtw 

4 THE WIGGLES (I) lyritt Slufos 

5 ST. JOHN'S CHILDRENS CHOIR (I) Modocy 
Bi!/Makxt 

6 THE CHIPMUNKS III Capitol 

7 THEY MIGHT IE GIANTS III Wr/UK 

t THE COUNTDOWN KIDS II) Heardtind/lm We 

17/JBNkQI 
9 BEAR (II Wall Disney 
10 RAFFI 7; Soundei/m 



Top Kid Audio Series 



Poi. SERIES IHo rfOoM MM tofml/iflW 

O WAIT DISNEY READ-ALONG 09 MWrftsner 

2 VEGGIE TUNES ,4 J &jj Ideo/WoidAwk Stuttos 
(21 Big Idea 

3 TODDLER TUNES III Benson 

4 CEDARMONT KIDS CLASSICS 14) Benson 

5 WONDER KIDS (I) Modocy 
(IIWondeiWoiksl^/Modoey 



Top Kid Audio 



Pot. TITLE -*w-/mpmf/l(>W 

O KIDZ BOP - »5* Sop IHs- tori fie 

2 TODDLER FAVORITES - Various Artists - musk tj IMe 
Peopk/tid Rbm/Rbm 

3 KIDZIOPZ-ftfrfcplttt-torilie 

4 ORIGINAL THEME HIGHLIGHTS — SounoVrnrA — 
Hkk/fve/Iomba 

5 MONSTERS, \HC — ReadAlong — Walt Disney 

6 RADIO DISNEY JAMS: VOL 4 — Various Mists — Walt 
Disney 

7 26 CLASSIC SONGS FOR TODDLERS - lodoh 
lanes— Benson 

i DISNEY CHILDREN'S FAVORITES VOL 1 — Various 

Artists-Walt Disney 
9 PLAYHOUSE DISNEY — Various tiiists — Wall Disney 

10 DISNEY'S GREATIST: VOL 1 — toious Artefs- Wofr 
Disney 

11 DISNEY'S PRINCESS COLLECTION — fted Motm — 

Mr May 

12 KID'S DANCE PARTY — Various Artists — BMG Special 
Products 

13 DISNEY'S GREATEST: VOL 2 — Venous Mists — Wall 
Disney 

14 PRINCESS FAVORITES — fted Malm — Walt Disney 



15 LOVE SONGS I LULLABIES —Jim Bntkman— Windham 
Hi/KiVicta 

16 YUMMY YUMMY — the Wiggles —iyrick Studios 

1 7 DISNEYMANIA: SUPERSTAR ARTISTS SING DISNEY 
-.THEIR WAY! - Various A*f5 - Wait Disney 

IS DISNEY'S SUPERSTAR HITS — Various Artists — Walt 
Disney 

19 VEGGIETALES: SILLY SONGS WITH LARRY — Veggie 
Junes— 8ig Idea/Wotd/lyrid Studios 

20 DISNEY'S CHRISTMAS COLLECTION — Voims 
Aim— WOl) Disney 

21 BOB AND LARRY'S SUNDAY SCHOOL — Veggie 
Junes— Big Idea/Wotd/lyritk Studios 

22 DISNEY'S ULO I STITCH -Heed-Hong -Wall Disney 

23 RADIO DISNEY JAMS: VOL 5 — Vonous Artists — Walt 
Disney 

24 GOD BLESS THE U.SJL - KIDS SING SONGS FOR 

AMERICA— Sf Win's CbUdtens Om- Hotkey Bdsi/ 
Modocy 

25 RADIO DISNEY CHRISTMAS JAMS - Venous Artists - 
Wall Disney 



Top Kid Audio Imprints 



Pas. IMPRINT IHo. el dated Ms) 

O WALT DISNEY (38) 
2 RAZOR & TIE 



3 BENSON 

4 KID RHINO . .' 

5 BIG IDEA 




Top Kid Audio Labels 



P«. LABEL (Ho otOated titles) 

O WALT DISNEY (39) 

2 RAZOR A TIE (31 

3 LYRKK STUDIOS (71 

4 RHINO (61 

5 BENSON - 



Top Kid Audio Distributors 



Pn. DISTRIBUTOR (Ho. el darted Ms) 

O UNIVERSAL J, 

2 INDEPENDENTS 

3 BMG 1 

4 WEA (101 

5 EMD (5) /ffN 

6 SONY (2) UNIVERSAL 



READ 

along 

24-p*gr Book and Tap* 



YEAR IN BUSINESS 

(.ununited from page YE-H7 

Industry Assn. of America (RIAA) attempt- 
ed n> have a federal court force lour U.S. 
Internet service providers (ISI's) — AT&T 
Broadband. Cable & Wireless LISA, Sprint 
and I'UNET Technologies — to block 
consumer access to a foreign-operated 
music download Web site, China-based 
Iisten4ever.com. However, the motion was 
dropped after the site went dark due to 
unrelated reasons. 




Phil QfmrttMn 



The industry also asked a federal court 
in Washington, D.C., to force Verizon 
Communications to reveal the name of a 
consumer involved in the illegal trading of 
a "significant" number of music files. 

The industry further went on the offen- 
sive by initiating an aggressive multimedia 
campaign designed to inform the public 
that unauthorized downloading of digital 
music is illegal. The ads ask, "Who Really 
Cares About Illegal Downloading?" — then 
lists nearly 90 major recording acts and 
songw l iters who offer personalized mes- 
sages, including Madonna, Dixie Chicks, 
Sheryl Crow, Missy "Misdemeanor" Elliott, 
Eminem, Ellon John, Sting, Phil Collins, 
Luciano l'avarolti, Brian Wilson, Diana 
Krall. Natalie Cole and Trisha Ycarwood. 

Elsewhere on the anti-piracy front, the 
majors increased their experiments with 
CD-copy-protection, with widespread 
deployment in Europe and Asia. 

And with Macrovision Corp. entering 
into separate agreements earlier this year 
to acquire the assets and operations of 
Midbar Technology Ltd. and the copy 
protection and DRM assets of TTR 
Technologies Inc.. those efforts figure to 
step up in the U.S. in 2003. 

DIGITAL SERVICES DEVELOP 

On a separate front, the majors have 
moved to improve the quality of the com- 
mercial alternatives to the likes of Kazaa 
and Aimster. 

UMG, WMC, EMI and BMG all launched 
expanded commercial-download initiatives 
in the fall, bringing the number of tracks 
available for full ownership purchase in 
the digital form from each label into the 
tens of thousands. Tracks are available 
through the likes of BestBuy.com and 



MTV.com and typically cost 99 cents. 

An increasing amount ol content was 
also cleared lor distribution through sub- 
scription services over the last year. 

What's more, rival subscription services 
Rhapsody, Pressplay and MusicNet all 
completed their cross-licensing initiatives 
during 2002. Each service now boasts con- 
tent from all live majors, as well as a host 
of independent labels. 

Other services are still trying to gel their 
feet off the ground. Roxio, the CD-burning 
software specialist, entered into a deal to 
acquire the assets of Napster Inc. for an 
undisclosed sum. The deal was forged 
after an earlier deal between the bankrupt 
swappers and primary financial backer 
Bertelsmann fell apart. However, the tim- 
ing of any commercial version of the ser- 
vice launching under Roxio remains to be 
seen. 

Overall, the development of the sub- 
scription market remains slow. All three 
services have negligible customer bases at 
this point, and any real subscriber growth 
of note isn't expec ted lo kick in until some- 
time next year at the earliest. 



In a period of massive 
piracy and burning, the 
CD came under fire as being 
too expensive. Labels 
responded with a series of 
efforts to boost the perceived 
benefit of what the consumer 
was getting by bundling 7iew 
releases with bonuses. 



RADIO FIGHT 

The developing digital-radio space was 
the source of much debate over the last 
year — especially in Washington. 

In June, the Librarian of Congress — 
acting on the recommendation of the 
Register of Copyrights — determined the 
final loyalty rates for Webcast perfor- 
mances, Internet-only transmissions and 
simulcast retransmissions. Both will now 
carry a rale of 0.07 cents. The fee 
Webcasters and broadcasters must pay for 
making ephemeral recordings is 8.89t of 
the performance fee. The rale for archived 
programming was cm from 0.05 cents lo 
0.02 cents. RIAA president Gary Sherman 
has called the rates too low for the likes of 
AOL and Yahoo!, while small Webcasters 
described them as too high. 

At the end of the year. Congress passed 
a bill that gives Webcasters earning 
less than $ 1 million per year a break on 
digital-performance royalties owed to 
record companies and artists. H 
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CONTEMPORARY COLLECTIONS AND GOLDEN-ERA 
CATALOG MAKE NOISE 

BY RICHARD HENDERSON 



/t has been called the World's Loudest 
Island, a title well-deserved by the 
Caribbean nation whose musical con- 
tributions have rippled outward into 
the world <>n( of all proportion to its physi- 
cal si/e, Whatever name one ,im i ibes to the 
irresistible rhythm of Jamaica's scorching 
sounds — ragga, dancehall, ska. rockers or 
reggae, the lasting and most inclusive 
genre — there can be no denying its influ- 
ence on all forms of pop and avant-garde 
music worldwide. In the new millennium, 
Jamaica's contemporary chart favorites, 
representative of the newer sounds of 
Kingston's dancehall diaspora, have made 
significant inroads in American t uho and 
retail. 



A 



spawned by Jamaican "toasters" transplant- 
ed to New York's South Bronx. 

Damian "Jr. Gong" Marley. offspring of 
reggae's deathless superstar Boh Marley. 
released his solo effort Halfway Tree 
(Motown/L'MRG) to much acclaim. The lat- 
est riddim to find favor with dancehall fans 
is showcased on DIYVALI: Greensteeves 
Rhythm Album 027, from the U.K.'s 
Greensleeves imprint, which is also home to 
Siz/la's Ghetto Revolution and Elephant 
Man's Log On. The label has also issued 
defining collections focused on various sub- 
strata of contemporary Jamaican music 
(ftV^gH Hagga, RsggH and The Biggest Hagga 
Dancehall Anthems 2001 both charting this 
year, as well as the anthology Biggest 
Dancehall: Vol, I). 

In the minds of many, notably the dread- 
locked hordes traveling the summer festi- 
val circuit. Jamaica's prodigious output 
during the '60l and '70s defines reggae. 
This notion is supported unquestionably 



Exemplary of this recent trend is 
Atlantic's release of Sean Paul's Dutt\ Hock, 
the long-awaited follow-up to his Stage One 
debut, the former a massive year-end 
release from the strongest talent to emerge 
from Jamaica in many years. "Gimme the 
Light." the album's single, scored big in the 
U.S., helped in no small measure by its Little 
X-direcled video. 

New York's VI* Records, long a barome- 
ter of current trends in the ever-evolving 
Jamaican music scene* saw chart action with 
two releases from Beenie Man; ihe artist, 
who began his career as a protege of dub 
inventor King Tubby, enjoyed twin success 
for his releases Art and Life and 1'rnfncal 
Storm (both from Shocking Vibes/ 
VP/Virgin). From Shocking Vibes/VP in 
2002 came Tan to Metro & Devonte's The 
Beat does On. Additionally, VP put out the 
two latest installments (Volumes 27 and 28) 
in ils lucrative Strictly the Best compilation 
franchise. With his Ghetto Dictionan: The Art 
of War and Ghetto Dictionary; The Mystery, VP 
artist Bounty Hunter exemplified the ongo- 
ing symbiosis between Jamaican vocal 
stylings and rap, the American genre 




Bob MorUy 

by annual sales figures. Few, if any. other 
genres have sales of back catalog (and often 
deceased) arlists to rival those in the "cul- 
tural reggae" genre. Two departed mem- 
bers of the original Waiters trio continue to 
hold significant chart positions. Bob 
Marley, whose legend has grown with each 
passing year in the two decades following 
his death, has proven posthumously thai, 
however his catalog of evergreen songs is 
repackaged, it will continue to sell; One 
Love: The Very Best of Bob Marley ts? The 
Wailers (Tuff Gong/lslandV UTV/UMRG), 
Satisfy My Soul (Laserlight), Star Paver 
(Direct Source Special Products) and 
Sanctuary's Trenchtown Hock: The Anthology 
1968-78 are the latest evidence of this 
enduring retail truth. Island/I)ef Jam's 
deluxe repackaging of Catch a Fire, con- 
taining both U.S. and Jamaican versions of 
the first album released bv Bob Marlev & 




Top Reggae Artists 



Ph. MUST Hi ol darted Mil tmamtfldxl 

O BEENIE MAN (2) Shocking ' .vs./W/Vijin 
(DArhstsOnly 

2 SHAGGY 
0)BigYatd/Ma 

3 BOB MARLEY (2) M twg/lskmd/lt)lM6 

as. at 

(II TttiCtna/lsM/W/ISMK 
( I) Dirert Sonne Special Products 
(Dlosedight 
III lslond/IDJM6 
(I) Sanctuary 

4 UB40 , ;.. 

5 SUNPAUW/)?MW/W/MmM6 

6 THE WAILERS (21 M 0ang/kkml/IDm6 
01 Mlhrtg/lsland/IITV/UMK 

III fflietf Source Special Products 
(I) laseetght 
0) Mand/IDM 
0) Sanctuary 

7 DAMIAN "JR. GONG" MARLEY 0) Molom/UMHQ 

» RkWOH (I) Big lord/MCA 
9 ELEPHANT MAN I Greensteeves 
10 UWOHOiOovid House/VP 



Top Reggae Albums 



Ph. TITLE — *ftsl— toipmrf/lote/ 

O TROPICAL STORM — Seem Man — Shocking Vibes/ 
VF/Vkgm 

2 REGGAE GOLD 2002 — Vaims Artists — VP 

3 ONE LOVE: THE VERY BEST OF 101 MARLEY AND 
THE WAILERS - Sod Money and Ihe Wakes - Mr 
Gono/sW/WV/WW 

4 LUCKY DAY— SVioojy— Sig Yard/MCA 

5 THE VERY BEST OF UM0—UB40— Virgin 

6 DlimROa-S«m/W-?/torJ/VP/WjnMC 

7 LEGEND(DELUXEEDITION)-«oi*rfeKond/Tw 

Wakes- Mbatg/Islmd/IDIMS 

8 MR. LOVER LOVER (THE BEST OF SHAGGY-. 
PARTll-Stogsc-Hrgm 

9 HALFWAY TREE— toon "Jfc Cong" Marley— 
Motom/UMIIC 

10 Mm-Kaymn-Big Yard/MCA 



11 100 OH -Ikphant Man— Greensleeves 

12 STILL BLAZIN — (opfelon— Bond house/VP 

13 REGGAE GOLD 2001 - Vomers Msts-VP 

14 THE BEAT GOES ON — lonta Metro S Oemte— 
Shocking Vibes/VP 

15 EXODUS (DELUXE EDITION) - Soo Marley and The 
Wakn-MOoog/lslani/lOW 



Top Reggae Imprints 



Pel. IMPRINT Oh ol (honed Titles) 



o 

2 
3 
4 
5 



VFCW 
BIG YARD 

SHOCKING VIBES 131 

VIRGIN 

ISLAND IS) 



MllfS AHEAD IN RlGGJU MUSK 



Top Reggae Labels 



Pos. uiF.1 Hi iitomtWn\ 



VIRGIN V 

VP 07) 

UNIVERSAL MOTOWN RECORDS GROUP 13) 

MCA 13) 

ISLAND DEF JAM MUSIC GROUP 4 



F,/TlllCO»OI 



Top Reggae Distributors 



Pol. DISTRIBUTOR (Ho .ol Chated Titles) 



INDEPENDENTS 145} 

UNIVERSAL (12) 

EMD 

WEA I 

BMG 2 

SONY (2) 
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Stacking Up Hits Since 1979... 



The Wallers, also enjoyed healthy 
sales in the past year, as did the 
deluxe reissues ol the hand's sub- 
sequent Exodus and legend titles. 
As much could I it- said of Marie) 's 
onetime handmate, the political 
firebrand Peter Tosh, whose Super 
Hits (legacy/Columbia/ CRG) also 
(hatted in 2002. High standards 
for packaging and scholarship 
continue to be set by reggae's reis- 
sue labels, all of whom have 
released impressive titles during 
2002. 

Blood & Fire, the Manchester- 
based imprint A&R'ed by histori- 
an Steve Barrow, switched to 
Ryko as its U.S. distributor this 
year; appearing in 2002 were the 
label's Dennis Brown collection 
and a stellar find from the back 
catalog of Vivian Jackson, (a.k.a. 
Yabby You), "Dub It to the Top." 
Reggae buyers at U.S. retail 
report strong numbers for the 
import two-disc collections cover- 
ing Kingston's venerable Channel 
One label, as assembled and 
issued bv the London-based Soul 
Ja// label. Studio One Scorcher is 
the latest of these, collecting 
instrumental tracks spanning the 
years from the late-'GOs rock- 
steady vogue through the onset of 
dancehall and "digital" rhythms 
in the early '80s, featuring the 
Skat alites, trombonist Don 
Drummond. Pablove Black and 
others. 

The late Augustus Pablo was 
commemorated with a deluxe 
J^th-annncrsarv reprinting of his 
Ea\t of the River Site album; the 
Shanachie set spotlights the inim- 
itable "Far East" sound of the 
Rastalariaii musician who turned a 
child's toy (the Hohuer melodica) 
into a musical signature. The 
Rounder label group's Heartbeat 
imprint continued its string of 
quality releases with new titles 
such as / Eound Loot, wherein reg- 
gae's Cool Ruler (veteran crooner 
Gregory taws) reunites with pro- 
ducer Alvin Ranglin for a selection 
of new songs and re-records vari- 
ous chestnuts from Isaacs' exten- 
sive catalog. 

Continuing its oft - praised 
archival work. Heartbeat has 
released anthologies on the order 
of Head Shot (compiling the work 
of producer Niney the Observer, 
whose clients included Bongo 
Herman. Dillinger. Bobby F.llis 
and Tommy McCook) and mid- 
00s favorites on Ska Ml Mighty: 
Top Ska Classics from the Treasure 
Isle label. That yet another com- 
pilation could be assembled 
around the work of iconoclast 
producer Lee "Scratch" Perry is 
amazing in itself; still more 
incredible is the brace of unheard 
gems Heartbeat issued as Bafflin' 
Smoke Signal, culled from the 
mid-'70s golden era of Perry's 
Black Ark studio in Kingston. 
Praise Jah, indeed. ■ 






Coming in B003... 

BUJU BANTON • WAYNE WONDER • MORGAN HERITAGE 
LUCIANO • ANTHONY B • T.O.K. • TANTO METRO & DEVONTE 

REGGAE GOLD 

VP RECORD DISTRIBUTORS . 89-05 138 ' STREET JAMAICA, NY 1 1435 • TEL : {7181 291-7058 FAX . (718) 658-3573 
I /^^B VP FLORIDA 607? S W 71' STREET, MIRAMAR. FL0RI0A 33023 • TEL 1954) 966-4744 FAX : I954| 956-8766 
< ' RE,AIL ST0RE 179 21 J'"* 1 " AVENUE. JAMAICA NY 11437 TEL: (711) 297-S80? FAX: [7181657 6160 •• WWW VPRECOROS COM 
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PAST HEAVIES CONTINUE TO DOMINATE CHARTS 



BY CHRIS MORRIS 



The old pros rule ihe roost on 
Billboard's l op Blurs Albums 
chari in 2002. While the second 
half of (he '90s saw a burgeoning 
blues-youth movement and the ascent of a 
horde of adolescent and post-adolescent 
guitar slingers, the heavies of decades past 
dominated blurs album sales throughout 
the year, with most of die younger stars-in- 
waiting between albums. 

Unsurprisingly, perennial champions 
Stevie Ray Yaughan and B.B. King again 
showed the most muscle. A dozen years 
after his demise in a Wisconsin helicopter 
crash. Vaughan continued to enlist the loy- 
ally of Ins posthumous cult. The newly 
issued I.egacy/Kpic collection Live at 
Montreux 1982 & 1985, which brought 
together previously unrcleascd, career- 
defining concert shots from the Swiss jazz 
festival, was the legendary guitarist's top 



new entry, while The Essential Stevie Hay 
Vaughan if Double Trouble, the boxed set 
SRV and the compilation of down-tempo 
performances Blues at Sunrise also logged 
significant chart time. (Vaughan's older 
sibling, former Fabulous Thunderbirds 
guitarist Jimmy, also struck chart gold with 
Do You Get the lilttes?, his label bow for 
Artemis.) Grand master King was repre- 
sented with two top-five titles: the Yulelide 
Collection: A Christmas Celebration oj Hope 
(MCA) and Hiding With the King 
(Duck/RepriseAVarner Bros.), his collabo- 
ration with disciple and fellow superstar 
Eric Clapton, which showed few signs of 
flagging after more than two years in 
release. 

Delbert McClinton held his place in this 
rarefied company. In 2001 , Texas blues bel- 
ter McClinton — who hadn't witnessed a 
major chart entry for a decade — blasted 



back with the fresh and soulful collection 
Nothing Personal. That album's receipt of a 
Grammy Award early ibis year set up the 
release of McGlinton's sophomore New 
West set. Room to Breathe, which became a 
second solid sales sender for the I..A.-based 
indie roots label. Another old pro. Billboard 

Century Award honoree Buddy Guy, 
showed long chart legs: Sweet Tea 
(Silvertone/Zomba), the singer-guilarisl's 
superb 200 1 adventure in North 
Mississippi-style "trance blues," remained a 
chart fixture in '02. 

The ladies of the blues hit big during the 
year as well. Vocalist I'eggy Scott-Adams 
(who, as Peggy Scott, raked in some potent 
R&B bits with then-partner Jo Jo Benson in 
the lale '60s), stayed strong on the career 
track with her offbeat 90s smash "Bill," as 
her latest Miss Butch/Mardi Gras collection 
Hot & Sassy (allied big sales numbers. Singer 
Etta James, now in her sixth decade as a 
recording artist, arrived on the Top Blues 
Albums chart with entries representing both 
new material and classic sides, with her 
recent Private Music/RGA live release 
Burma' Down the House and the I 'TV* compi- 
lation of top-shelf Ghrss Records material, 
Lttve Songs. 

Do-anything guitarist Robben Ford, 
whose roots lie in the blues (he was a linch- 
pin member of the Gharlcs Ford Band when 
barely out of his 20s). returned to the 
bedrock of his style on the Goncord release 




Blue Moon and rrrstahlishrd bis genre cre- 
dentials with a char) hit. 

Though his most recent album, the live 
Burnside on Bit inside, was issued in 2001 . sep- 
tuagenarian North Mississippi bluesman 
R.I.. Burnside managed to maintain a 
secure position among the veteran chart 
contenders. 

Beyond these well-traveled performers. 
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RECORD RETAILING DIRECTORY 

The essential tool for those who service or sell products to the 
retail music community. Your ad reaches music retailers, record 
labels, wholesalers, distributors, one-stop accessory 
manufacturers, marketing companies and more! 

PUBLICATION DATE: MARCH 5 • AD CLOSE: JAN 15 



THE RADIO P0WERB00K 

The ultimate guide to radio and record promotion. 
Detailed information about every major radio station 
and chain, record label and radio syndicate* Reach the 
programming and label promotion decision makers! 

PUBLICATION DATE: JUNE 4' AO CLOSE: APRIL 16 



INTERNATIONAL TALENT & 
TOURING GUIDE 

A one-stop reference for anyone who buys talent 
or touring services. Your ad reaches facility & dub 
managers, event planners and tour operators! 

PUBLICATION DATE: JULY 9 • AD CLOSE: MAY 21 



ADVERTISE 
IN THESE 
DEFINITIVE 
GUIDES 

REACH INDUSTRY 
DECISION MAKERS 
ALL YEAR 
LONG! 



INTERNATIONAL LATIN 
MUSIC BUYER'S GUIDE 

The only one-slop resource guide to the Latin music market, 
with thousands of listings from 21 countries. Advertise and 
reach all segments of the Latin music community! 

PUBLICATION DATE AUG 6 • AD CLOSE: JUNE 18 



AUDARENA GUIDE 

This powerful booking resource lists auditoriums, 
arenas, stadiums, convention centers and performing 
arts centers worldwide. Advertise and reach promoters, 
producers, agents, managers, event planners and more! 

PUBLICATION DATE OCT 15 -AD CLOSE: AUG 27 



INTERNATIONAL BUYER'S GUIDE 

The most complete worldwide music S video busiiesstobusres 
directory. Reach tie decision makers at record S videorTM) compa- 
nies, it»jsc publishers, whoksalers and dislr^^ 
tape manufacturers, recording studios, agents, managers and more! 

PUBLICATION DATE DEC 3 • AD CLOSE: OCT 1 5 





Contact: Jeff Serrette 800-223-7524 • 646-654-4697 • Fax: 646-654-4798 • jserrette@billboard.com 
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blues 



the 2002 Top Blues Album chart reflects 
consumers* enthusiasm for low-priced and 
cross-marketed compilations. The National 
Assn. of Recording Merchandisers' Get the 
Mites! proved to be one of the years biggest 
sellers, as its combination of major star 
power and a low ticket was irresistible to 
browsers shopping for an up-to-the-minute 
budget selection. I T\ s Pure Hlues followed 
the TV-marketed trail blazed by the widely 
popular Fun Jazz, with similar commercial 
results. And anniversary packages contin- 
ued to be a cost-elfective and successful way 
I<m independent blues labels to plumb their 
catalog vaults, as both Alligator Records' 30th- 
Anniversary Collection and Blind Pig Records' 
25th-Annh*ersary Collection remained cement- 
ed into the chart. 

A variety of other performers — the vast 
majority of them guitarists — rounded out 
the talent bubbling under the top slots of the 
year-end chart. They included axemen 
Coco Montoya. Joe Bonamassa. Corey 
Harris. Robert Cray, Tab Benoit, Bernard 
Allison J i in my I hacken Little Milton. Rov 
Rogers and Chris Thomas King; vocalists 
Marcia Ball, Shemekia Copeland. Mel 
Waiters, Willie Clayton and Tyrone Davis; 
gospel-blues jam band the Word; and har- 
monica ace Charlie Musselwhite. At year's 
end, singer-guitarist Susan Tedeschi was 
primed to re-enter the chart in a big way 
with her first album in five years. Wait for 
Me. ■ 



Top Blues Artists 



Pn. ARTIST i*. oKbomd lite) tqMV/loM 

O STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 

(4) legocyftp* 

2 B.B.KING ,!:-' 

( I) Dud/Sepse/V/am Bros. 

3 DELBERT MCCUNTON (2) Sew West 

4 ETTA JAMES (II Private Musk/PQ Vktot 
(I) Chess/MCA 

5 PEGGY SCOTT-ADAMS (I) Miss Butch/ManS Oms 
t BUDDY GUY (/) SUmtone/Iomba 

J ERK CLAPTON (I) Dvd/teprise/Wam Bios. 
S JIMMIE VAUGHAN 
9 ROBBEN FORD II) (mwe 
10 R.L IURNSIDE (!) Fat PossumApitoph 



Top Blues Albums 



Pw.TITIi-*liB-tapf*/1nM 

O UVEATMONTREUXIM2A 1985-5rew% 

Voughon and Double double — Legacy/Fpk 

2 A CHRISTMAS CELEBRATION OF HOPE — 
B.B. Kmg-MCA 

3 RIDING WITH THE KING -B .8. Kmg S Ik Oaotm- 
Duck/Peprise/Wtmet Bios. 

4 GET THE ■LUES! — Various Artists — NAHM 

5 ROOM TO BREATHE — Oelbeit McCfaton — Hew Wesi 

6 HOTt SASSY -Peggy ScottMms-Miss Butch/ 
MaSSms 




Stevie Ray Vaughan 

7 NOTHING PERSONAL -DeSxttMcCHntm- Sew West 

8 BURNIN' DOWN THE HOUSE - ■ 
Ihe foots Bond— Private Uusk/SCi Wrtor 

9 SWEET TEA — Buddy Guy — Siheitone/Itmba 

10 LOVESONGS-ftotores-ta/Ma 

11 THE ESSENTIAL STEVIE RAY VAUGHAN AND 
DOUBLE TROUBLE - Stevie Soy Voughon and Double 
Iioobk—legocy/tpk 

12 PURE BLUES — Voims Airists — UTV/UMtG 

13 DO YOU GET THE BLUES? —limmie Vauglmi —Aitemis 

14 BLUE MOON — tobben fad— Cancoid 

15 ALLIGATOR RECORDS 30TH ANNIVERSARY 
COLLECTION - Various Artists -Ugaloi 



Top Blues Imprints 



Poi. IMPRINT (Ho alOvried Tides) 

O LEGACY (SI 

2 NEW WEST (2! 

3 MCA fJJ 

4 HUM (I) 

5 MISS BUTCH HI 



Top Blues Labels 



Poi. LABEL (No. ol (barted Iifiesj 



o 

2 
3 
4 

5 



EPIC IS 
MCAffl 
NEW WEST (2) 
WARNER BROS, flj 
HARM (I) 



EPIC i 



Top Blues Distributors 



Poi. DISTMWTOt Mo. dChandHtks) 



INDEPENDENTS (41) 
UNIVERSAL 
SONY . 
BM.G 

WEA (3) 
EMD (3) 




blues and beyond 



ETTA JAMES 

IIHPS i AND THE R00TS BAND 

"^JHk?.-. BURNIN' DOWN THE HOUSE 
minium DVD and VHS 



mm. 

HOUSE 



JOHN MAYALL 
ALONG FOR THE RIDE-CD 



ALSO AVAILABLE 
PETER GREEN SPLINTER GROUP - TIME TRADERS CD 
RAB McCULLOUGH ■ BELFAST BLUES CO 
DICK HECKSTALL- SMITH ■ BLUES AND BEYOND CO 
SCOTT HOLT - ANGELS IN EXILE CO 
JOHN MAYALL - LIVE AT THE MARQUEE CO 
JOHN MAYALL - THE MASTERS CO 




JOHN MAYALL 8 THE 81UESBREAKERS 
STORIES-CD 

i John May all 



FROM CLARKSDALE TO HEAVEN 
REMEMBERING 
JOHN LEE HOOKER-CD 

FROM ClARKbDAU TO IttAVBju 




john lee 
HOOKER 



PAUL ROGERS 
MU0DY WATERS BLUES 
A TRIBUTE -CO 



PETER GREEN 

M NIGEL VWSON FLEETVvOOO MAC JONNV LANG & THE BIG BANG 

peter plats the blues-CD the vintage tears live-CD smokin -CD 




EAGLE RECORDS BLUES REISSUES 




www eaglevisionusa.com 
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Top Soundtrack Albums 



Potimi-taprerl label 

O 0 MOTHER, WHERE ART THOU? -lost 
Higltwoy/Uefiviy/IOJMG 

2 SMltf-StocV/toewope 

3 SHREK -ftBorotfofts/Intorape 

4 iMMMH— MM^ftMfyVM^9K 

5 I AM SAM 

6 MOUUH ROUGE —folerscope 

7 COYOTE UGLY -fort 

8 THE SCORPION KING — .- : 

9 THE LORD OF THE RINGS: THE FELLOWSHIP OF 
THE RING-Sepr.ra . fcier Bios. 

10 DISNEY'S UIO A STITCH — Well Smey 

11 A WALK TO REMEMBER 

12 m-UiM/1MW 

13 HOW HIGH —Delkm/IOIMO 

14 AMERICAN IDOL GREATEST MOMENTS -KA 

1 5 HARRY POTTER AND THE SORCERER'S STONE - 
Worn Smel/Nonesixb/Mmlk/Mi 

1 6 QUEEN OF THE DAMNED - Warn Surra/ 
Reprise/Womet Bios 

17 All— Intmope 

18 STAR WARS EPISODE II: ATTACK OF THE 
CLONES — Sony flossm/ 

19 THE PRINCESS DIARIES — Wolt Otsney 

20 BROWN SUGAR -hx/MCA 

21 THE FAST AND THE FURIOUS — Monki fee/ 
Oefkm/IDIMG 

22 SCOOBY-DOO-iim/Mmfc/JC 

23 STAH PROPERTY -HotA-FeHo/DeHm/IDM 

24 JIMMY NEUTRON IOY GENIUS — Skk/tve/Iimba 

25 THE FAST AND THE FURIOUS: MORE FAST AND 

furious -Umt/ms 



Hot Soundtrack Singles 



fti. TTTli tei(vmr/To6W 

O A THOUSAND MILES [FROM "LEGALLY 
BLONDE') - Vanessa Caltai-iiM/hlencooe 

2 WHAT'S LUV? (FROM ' JU WANNA MANN*) - 

lot he featwng AstawT — l&tot Squad/Attoitk 

3 HERO (FROM "SPIDER-MAN") -ChadKioeaei 
featmtg losey Scott — Cohwbia/llooBnjimi/IDlMC 

4 A MOMENT LIKE THIS (FROM "FOX'S AMERICAN 
IDOL A SEARCH FOR A SUPERSTAR") -Kelly 
GWsm— HXA 

5 SUPERMAN (IT'S NOT EASY) (FROM "DAWSON'S 
CREEK") —live lot fighting.— 4««e/fatoiBiii 

6 STILL FLY (FROM "XXX") — Big !ymeis — (osh 
Money/VmBsal/lim 

7 CAN'T EIGHT THE MOONLIGHT (FROM COYOTE 
UGLY") —lota times— (wb 

8 LOSE YOURSELF (FROM "8 MILE")— fmrnem— 
Shody/lnterscope 



9 IF I COULD GO! (FROM "TRANSPORTER") — %e 

Martinet fealuting til' Mo & Sorta— fletfro/ffG 
10 GOOD MORNING BEAUTIFUL (FROM "ANGEL 

EYES'l-SfereHo/y-CorJ 



Top Soundtrack Imprints 



Pot. IMPRINT i* al Charted Titles) 

TO IOST HIGHWAY 12) 

TO MERCURY 12) 

3 SHADY 

4 DREAMWORKS 3 

5 INTERSCOPE 

6 UNIVERSAL 

7 COLUMBIA 19) 

8 REPRISE 13) 

9 WALT DISNEY 
10 EPIC 



LOST HIGHWAY 



A UN IV tit SAL MUSIC COUOANV 




Top Soundtrack Labels 



Poi.LAIILi*rffW»s) 

O ISLAND DEF JAM MUSK GROUP [11 

2 INTERSCOPE " 

3 COLUMBIA RECORDS GROUP 110} 

4 WARNER BROS. 

5 UNIVERSAL MOTOWN RECORDS GROUP 17) 



OR3L 



MUSIC GflCXJP 



Hot Adult Contemporary Artists 



Poi. ARTIST flh al Charted titles) tapmf/W 

O CELINE DION (3) lok 

(I) Cobmbia/loic 

2 ENRIQUE IGLESIAS 12) InieKope 

3 FIVE FOR FIGHTING 0) Iwm/Coimba 

4 ENYA 12) fepnse 

5 MATCHBOX TWENTY (JJ law/Monk 

6 LONESTAR 0) BHD 

7 DIDO ' 

8 LEE ANN WOMACK 0) MCA Ha^vik/Unmnal/lim 

9 MARC ANTHONY 12) (stank 
10 JOSH GROBAN (I) 143/fepiise 



Top Soundtrack Distributors 



Po>. DISTRIBUTOR Mo of (honed lilies) 

O UNIVERSAL 149) 

2 WEA 

3 sony an 

4 BMG 1 

5 EMD ■ 

6 INDEPENDENTS 5 



Hoi Adult Contemporary Tracks 



Pm. TTTli -litis — /mprinl/IoW 

O HERO— [aiiqixlglesus-hteniooe 
2 SUPERMAN (IT'S NOT EASY) —fire la figtitirtg- 
Amre/Cotank 




3 A NEW DAY HAS COME — (elm Om—lpk 

4 IF YOU'RE GONE — /rafrnbox Iwenly—lm/MontK 

5 I'M ALREADY THERE - .' ' i 

6 THANK YOU -OHo-UHo 

7 IHOPEYOUDANa-lee/talVomorit-Afijt 
Hasb*/Vmeisal/Um 

8 TO WHERE YOU ARE —Join Grata — 143/tease 

9 ONLY TIME —btyo— Reprise 

10 A THOUSAND MILES -Vanessa Caillon- 
AiM/lnteixoce 

11 INHDYOU-teAitoK-fotank 

12 DO FT FOR LOVE— DaryrfWrJ iahnOales — 
Ansta/IICA/BMG Hetiioge 

13 DROPS OF JUPITER (TELL ME) -Mt-OWfe 

14 BRING ON THE RAIN— Jo flee nlessno — furl 

15 HERE I AM — Sryon jWoms — Ai*l/7nfef5fOpe 

16 SOAKUPTHESUN-SWOm-Aj/0*BRpt 

17 ONLY A WOMAN LIKE YOU -«nW8btai-/m 

18 DROWNING — Bodstieel Boys — live 

19 THERE YOU'LL BE — fijirfi HtB— Hollywood/ 
WomeBws. 

20 I'MALTVE-fefaeiten-f/K 



Hot Adult Contemporary Imprints 



Pm. IMPRINT (Ho. ol Chatted lines! 



o 

2 
3 
4 
5 
6 
7 
8 
9 



COLUMBIA 03) 
A&M i 
EPKtfJ 
AWARE (2) 
INTERSCOPE . 
ARISTA ■■ 
CURB (6) 
REPRISE ' 
LAVA (4) 



10 BNA 2 



Hot Adult Contemporary Labels 



Pos. LABEL ft otOmed lutes! 



COLUMBIA 06) 
INTERSCOPE 16) 
REPRISE (SI 

EPIC ; 

ATLANTIC (rjl 



COU VIBIA 



Vanessa Carlton 
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Hot Adult Top 40 Artists 



Pot. ARTIST (He of (tared fifej Impmt/loM 

O THE CALLING (3) Kt 

2 NICKELBACK 09 Soodmim/iDiMC 

3 CREED 12) Wind-up 

4 SHERYLCROW (2! ASM/hlmcope 
(11 Imo/MontK 

5 DAVE MATTHEWS BAND (41 ICA 

6 JOHN MAYER (2) Amte/ColuniK 

7 AVRIL LAVIGNE : 

8 MKHEUE BRANCH (21 Mamk/Wam Bios. 

(I) Mm 

(11 Moveikk 

9 VANESSA CARLTON (21 A&M/lnterscope 
10 TRAIN (31 Columbia 



Hot Adult Top 40 Tracks 



Pm. TITO -Ami— tapAf/iooe/ 

O WHEREVER YOU Will GO -hfidhf-KI 

2 HOW YOU REMIND ME '. • • 

haiumr/IDm 

3 SOAK UP THE SUN -Stay* Ow-Mfl/tarope 

4 A THOUSAND MILES — Vanessa for/ton — 
AiM/lnteacope 

5 COMPUCAnD-Mlm/gw-tefo 

6 THE MIDDLE —limmy [at Wodd— OteomWotks 

7 NO SUCH THING -IdrinMayet-Amie/Cotoiittxi 

8 STANDING STILL —lewel—Atianx 

9 DROPS OF JUPITER (TELL ME) — from — Columbia 

10 SUPERMAN (IT'S NOT EASY) — five (at fighting — 
4twre/fotomfjio 

11 MYSACRIFia-Oecif-mndif 

12 HANGING BY A MOMENT — Wefwse—fteornltfofis 

13 All YOU WANTED - tor/i - *lovefifi/ 
Wamet Bros. 

14 BLURRY -MA olMudd-fkmless/Oeha/lnmope 

15 WHERE ARE YOU GOING —Owe Matttiem Band—KCA 

16 ONE LAST BREATH —Cieed—Windvp 

17 HANDS CliAN -Minis Morissette-MoveKk/Kepme 

18 HERE IS GONE— Cm Ga> Ms — Warns ftos. 

19 HERO— Chodllsoegei featuring loseyScott— 
Cottrntm/tioKlwimet/IOlMG 

20 HElUGOOD-totaof-lnfefsrape 



Hot Adult Top 40 imprints 



Pos.lMPRINT V,. 



RCA Oil 

urn (4) 

DREAMWORKS 1 10) 
COLUMBIA (10) 
AWARE ■' 
ARISTA 
INTERSCOPE 
MAVERICK - 
ROADRUNNER (3] 



10 WIND-UP (4) 





The Calling 



Hot Adult Top 40 Labels 



Pas. LABEL Mo ol (hated lm! 

O INTERSCOPE flo) 

2 COLUMBIA fJS 

3 RCA 

4 DREAMWORKS Id 

5 WARNER BROS. 



ft 



Hot Top 40 Artists 



Pos. ARTIST :* of M Mm) Im/mlAoW 

O PINK ■ 

2 NEUY(JJfo'W/l)™re«o(/!f^C 
(Dflrofx/fopr/of 

flJSoSofJef/Co/um/w 

3 ASHANTt«)*mfelr)r/ J U«/1W*l6 

WMadeilni./Dellam/IDJK 
(1) leitot Squad/Atbint 



4 AVRIL LAVIGNE . 

5 NO DOUBT (31 Intemope 

6 EMINEM (21 Web/iltetmolii/blmope 
(II Shody/lntetsope 

7 JENNIFER LOPEZ (41 fpk 

8 MICHELLE BRANCH (!) Mmemk/Vlomei B 
(11 Moveikk 

(l)Ansta 

9 SHAKIRA (31 Ipk 
10 CREED (21 Wintkp 



Hot Top 40 Tracks 



Pos. TITO -Ar«s<— Impnnr/loJef 

O HOW YOU REMIND ME '. ■ • - 

ftooditmei/IBIMG 

2 COMPUaTED-zdrr/ffongnc-Arrsfii 

3 WHEREVER YOU Will GO - Die Calling - «« 

4 A THOUSAND MILES - ■■ - 
AlM/lnleisiope 

5 HOT IN HERRE— rterfy— rVfeef/tamsof/WAWfj 

6 DIlEMMA-rVefrVfeofwinjfcfiyfoittonrf- 
h' M/Vtmrsol/UMK 

7 Gn THE PARTY STARTED -fink -Arista 

8 AIN'T IT FUNNY - Jennifer lope/ feotano la ft* - fpk 




9 U GOT IT BAD— (Jsfie;— 4rtsfo 

10 IN THE END —(Mm Fat — Wamet Bios. 

11 WHAT'S UN?- hllaehanumgkkm-kttoi 
Squod/Atktnrk 

12 FOOUSH -Oml-Hmk int. /AIM/ID IMC 

13 AU TOU WAITED— AfcMboWi MartdLyMtaw 
Bras 

14 HEYBABY-totoifj/feofirnigSowifKlIfc-friferstope 

15 THEMIDDlE-;/mmKtoM-fteomWorts 

16 DON'T LET ME GET ME-fM-rlmfo 

1 7 ALWAYS ON TIME - fo We featmngAshann- Mattel 
hx./def km/IOIMC 

18 BLURRY-fWrAofM-ffo»tes/feffen>fewope 

19 MYSACRIFICE-Oeerf-fcfup 

20 WHENEVER, WHEREVER 

21 HERO— CMKtotqei featuring losey Scott— 
Cirhtribio/lloadiuntiet/IOIMG 

22 WITHOUT ME - fmmem - Web/Atlematb/lntetscooe 

23 HEAVEN - 01 Sammy S Yatm feotano do - Hobbms 

24 JUST LIKE A PILL ■ ■ ' 

25 CAN'T GET YOU OUT OF MY HEAD - Me 
Minogue— Capitol 

26 I'M GONNA BE ALRIGHT - Jennifer loot! feotano 
Nas—Epk 

27 FAMILY AFFAIR —Maty I. Blige—MCA 

28 I NEED A GIRL (PART ONE) — P (May featuring Usfier 
! loon- Bad Boy/Atisto 

29 GANGSTA lOVIN'-fwfeolwiiis/tfiraKe^-M 
Syife/lnlersrape 

30 ONE LAST BREATH - Cieed- Windvp 

31 HllUGOOO-A'dfJoodr-hfersrope 

32 7 DAYS-Offl9ftiW-tfAfsm/4(irorV 

33 GIRLFRIEND — fV Sync featuring Nelly— live 

34 NO SUCH THING — fofm Moyei -/tore/ 'Columbia 

35 GOTTA GET THRU THIS - tare/ Bedingfteld- 
himd/IDMC 

36 UNDERNEATH YOUR CLOTHES — S/rofa — fpir 

37 I NEED A GIRL (PART TWO) — P. OfHy & Omtsume 
featuring loon, Mario Wmans & lammy Ruggeri—Bod 
Boy/Arista 

38 HERO — fniique Iglem — Intemope 

39 SOAK UP THE SUN - Sliery) Cam -AiM/lnletstope 

40 UNDERNEATH IT All -Ho Doubt feotumg lody Sow- 
Interstope 



Hot Top 40 Imprints 



Po>. IMPRINT (ffo offtwMM«i 



o 

2 
3 
4 
5 
6 
7 
8 
9 



ARISTA (13) 
EPIC (12) 
INTERSCOPE (8) 
RCA 

MAVERICK 5 
A&M 

ROADRUNNER 3 
JIVE (91 

WARNER BROS. 



10 UNIVERSAL 7 



Hot Top 40 Labels 



Pos. LABEL Ito of (hated lines 1 

O INTERSCOPE if? 

2 ARISTA (17) 

3 ISLAND DEF JAM MUSIC GROUP (20) 

4 EPicrw 

5 ATLANTIC 
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Top Gospel Artists 



Pos. ARTIST * of ftoW rate i tmpM/ltU 

O KIRK FRANKUN il'Ooipo Centm/lomba 

2 YOLANDA ADAMS (Zl fHrra ff6 

3 MARY MARY :U(okmka/(K 
II) O/foJwto/CfC 

4 DONNIE MCCLURKIN :7! Venty/lomoa 

5 MICHELLE WILLIAMS ffl Mm Worid/Cohrim/m 

6 FRED HAMMOND (3) Vmtyftombo 

7 CECEWINANSi7)Wsprm9&«pe//S(Mi;o» 

8 KURT CARR t THE KURT CARR SIHGERS fIJ fopo 
(e/i/w/Zomto 

o BISHOP T.D. JAKES I / 1 Dexfewy Smd/EM fope/ 
10 TRIN-I-TEE 5:7 (I) S-Kite/Oospo (tnto/Imba 



Top Gospel Albums 



Pos. TTTU-*»si-fmfl* IoW 

O THE REBIRTH OF KIRK FRANKUN— M fmnklin- 
Oospo Centnr/lamba 

2 KUEVE — Yolbm*! Abms — f (Wftn/ff C 

3 INCREDIBLE — Maty Alary — Columko/CSO 

4 LIVE IN LONDON AND MORE... -Borne Mkjtkm- 
Venly/Iomba 

5 WOWGOSPEl2002-tot>us/l;i»/s-M(/ 
Chhstim/Woid/Vemy/2ombo 

6 HEART TO YOURS -Michelle I'/ftW-** HUj/ 

7 CECEWINANS-fefeWiiwns-WspmiGiispc// 

Sparrow 

8 AWESOME WONDER - fori Cm i lite Kurt Cm 
Singers — Oospo Centrk/lomha 

9 WOMAN THOU ART LOOSED: WORSHIP 2002 - 
RUN TO THE WATER... THE RIVER WITHIN 

ID. Jakes— Dexterity Sounds/IMI Gospel 

10 THANKFUL —May Hay—C2/Cohmlm/CK 

11 THE KISS - fraii-iee 5.7 - Uite/Oospo Ceonk/Iomba 

12 GO GET YOUR LIFE BACK - Donald lameme S Ihe 
IrKitY Singers —Crystal Sose/[MI Gospel 

13 SPEAK THOSE THINGS: POL CHAPTER 3 -fad 
Hommond — Verity /lombo 

14 DUETS - Doug & Mefon IMoms - Bkkbeuy/MakKO 

15 2ND CHANCE - ten CW-Stanrf-fWim/ffC 

16 PRAISE IS WHAT I DO-SUM Olory Ministry - 
Kingdom 

17 mmtS-ShnleyCaesat-Woid/lpk 

It TURN IT AROUND - Oder Irmmy Hrcks and Jhe Voices ol 
integrity— Amen 

19 CONSTANTLY -to. Clay (vans and IheAASC Mass 
Char— Meek 

20 WOW GOSPEL 2001 -tarosAfisls-MI// 
We/d/Veflly/Zom/w 



Top Gospel Imprints 



Pos. IMPRINT ttfo ol Owned Titles) 



GOSPO CENTRIC 6 
VERITY (26) 
ELEKTRA 9 
COLUMBIA 3 
WORD (IS 

DEXTERITY SOUNDS 14) 
WEUSPRING GOSPEL 1 1 
DOROHN 

CRYSTAL ROSE i4t 



10 AMEN 



Top Gospel labels 



Pos. Mil Mo ot Choired Titles) 

O ZOM8A 

2 ELEKTRA ENTERTAINMENT GROUP .! 

3 COLUMBIA RECORDS GROUP (3) 

4 EMI GOSPEL HO) 

5 EPIC ;9) 




Top Gospel Distributors 



Pos. DISTRIBUTOR .*> of Charted lite) 



BMG !35) 

INDEPENDENTS (4»J 
WEA 00) 
SONY m 
EMD 

UNIVERSAL i3 



0IS1I1IUII0N 



Top Contemporary Christian Artists 



Pos. ARTIST (to. ol Chatted life; lm»vil/l«W 

O P-O.D. M MaMk/Wotd 

2 MANNHEIM STEAMROLLER 1 1! American 
tjiamopbom/Chosdarii 

3 MICHAEL W. SMITH .-' Ttmm/hrmdeot 

4 KIRK FRANKUN (I) Gospo Ceatnc/timderti 

5 MERCYME (7) INO/Word 

(I) IHO/M2.0 Crmrnmahoris/Woid 

6 YOLANDA ADAMS 
(I) [lektta/Chordait 

7 THIRD DAY 12) Ismttal/PiOYidenl 

8 BILL A GLORIA GAITHER 181 Sprain Hwse/Chordaoi 

9 MARY MARY ff) CrMitm/biepiy/Word 
II) C2/Cokmbio/Word 

10 STEVEN CURTIS CHAPMAN I) Spmm/Oiordml 



Top Contemporary Christian Albums 



Pos. TITLE —Attiir— Imprint/label 

O SATELUTE- POD. -Alfa«/*M 

2 CHRISTMAS EXTRAORDINAIRE —Mannheim 
Steomrollei — Arnencan Giomophone/Choidool 

3 WORSHIP - MM W. Smith - (ermm/firmleal 

4 THE REBIRTH OF KIRK FRANKLIN -Of fanLfo- 
Gospo (enhi(/PieMdent 

5 BEUEVE-rotafe/tora-fWrni/Wmd 

6 ALMOST THERE —MeicyMe—tHO/Word 

J SONGS 4 WORSHIP - SHOUT TO THE LORD - 
Various Artists — integrity /Ctnre lie 

8 WOW HITS 2002 - tonus Aiasls-IM! Chrslm/ 
ftoviaent/Wotd/Spoiiovy/Cli&tlatit 

9 COME TOGETHER - medOtty-issenhal/ftcmdent 

10 DECLARATION — Stem Curtis Chapman — 
Sporim/Choidmt 

11 LIFE— loegal— Sprmow/Omlaiil 

1 2 LEGACY„.HYMNS A FAITH -Any Oram- Warner 
Bros./WoitKotb 

13 \nnttmi- Mary Miiry-Colwibta/htemty /Word 

14 LIVE IN LONDON AND MORE... — Dome MiQottii — 
Verily/Ptovident 

15 A DEEPER FAITH -lohn lesh-hlhMD/Oaiden 
Gfy/tttod 



16 OBVIOUS — Pius One— 143/AtkmtK/xVotd 

17 THEELEVENTHHOUR —fas ol Cloy — 
hsenhd/Sihreilone/Ptovitletit 

18 TALK ABOUT IT — Ikok C Men — moid 

1 9 WORSHIP GOD -tebecca St. tomes - 
foreltont/Cnotdml 

20 STANLEY CUMBFALL — Ulehouse — 
DreomWorks/Chordant 



Top Contemporary Christian Imprints 



Pos. IMPRINT i* offtwedfotei 

O ATLANTIC 16) 

2 SPARROW <?S) 

3 AMERICAN GRAMAPHONE lH 

4 INTEGRITY 

5 REUNION / 

6 ESSENTIAL 

7 GOSPO CENTRIC il 

8 WORD 

9 INO I 

10 ELEKTRA ;j 



ATLANTIC 



Top Contemporary Christian Labels 



Pos. LABil 'Mo off/ens* rate) 



CHORDANT 17b) 
WORD (4/) 
PROVIDENT 144) 
TIME LIFE 16) 



5 WORD-CURB 5 



CHORDANT 



Top Contemporary Christian Distributors 



Pos. DISTRIBUTOR Mo. ol Charted ratel 

O WEA 40 

2 EMD 

3 BMG :4C 

4 INDEPENDENTS 7 

5 SONY (22) 



6 UNIVERSAL • 



uuea 



\ A (ft v 



YE-98 
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TITLES RELEASED IN '2002 



r 


KIRK FRANKLIN 

"the rebirth of 
Kirk Fraskus" 

Gospo Centric 








KURT CARR 

* THE Kl'RT CARR M St , 1 V • 

"Awesome Wonder' 
Gospo Centric 






t 









GOSPO CENTRIC RECORDS 
BILLBOARD #1 GOSPEL 
LABEL IMPRINT 

KIRK FRANKLIN - #1 GOSPEL ARTIST 

"the rebirth of Kirk Franklin" 
#1 GOSPEL ALBUM 



OTHER ^PNGRATS TO 



TOP GOSPEL ARTISTS: 

#8 KURT CARR & THE KURT CARR SINGERS 
#10 TRIN-I-TEE 5:7 
#26 WOODY ROCK 
#28 DORINDA CLARK-COLE 



TRIN-I-TEE 5:7 
"the Kiss" 
BRite Music 



DORINDA 
CLARK-COLE 

"Dorinda Clark-Cole* 
tiospo Centric 




El 


RAY BADY 

"Mission K.ttR 
Keep On Believin'" 

Gospo Centric 


WOODY ROCK 
"Soul Music" 
Gospo Centric 


■ 





TOP GOSPEL ALBUM TITLES: 

#8 AWESOME WONDER, KURT CARR 8c THE KURT CARR SINGERS 
#11 THE KISS, TRIN-I-TEE 5:7 
#30 SOUL MUSIC, WOODY ROCK 
#32 DORINDA CLARK-COLE, DORINDA CLARK-COLE 




KIRK FRANKLIN 
"the rebirth of 

Kirk Franklin 

LIVE" DVD 
Gospo Centric 



WATCH FOR THESE UPCOMING '2003 RELEASES: 
Byron Cage, Kelcey, Papa San, Natalie Wilson & SOP, 

Percy Bady, Kurt Carr, Nu Direction, J3, fd 
Tramaine Hawkins, Kirk Franklin DVD's Ba f~ 





at ajjmr in 



BMG 

i w _ 



.U.S. Li* 




tonmit 





# 1 Alexandre Pires 

Hot Latin Track Artist 

#1 Alexandre Pires 

Hot Latin Pop Airplay Artist 

# 2 Cristian 

Hot Latin Pop Airplay Arti 

#2 BMG 

Hot Latin Pop Airplay La 

# 3 Alexandre Pire 

Hot Latin Pop Airplay 
"Usted Se Me Llevo La Vida" 

#3 RCA 

Hot Latin Pop Airplay Imprints 

* Jerry Rivera with 4 mentions in the TOP 10: 

UiafcTfopical / Salsa Airplay "Vuela Muy Alto" 
" Hot Tropical / Salsa Airplay Artist 
Top Tropical/Salsa Album Artist 
Top Tropical / Salsa Album (Vuela Muy Alto) 

5€spedaC tfianfis to our increcftfik roster qfm 
for an unfometta6(e^ear. 
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Biiiboad HOT LATIN TRACKS 



TITLE 

PRODUCER (SONGWRITER! 



• db < K Nielsen 

Broadcast [ 

Systems 



Artist 

IMPRINT/PROMOTION LABEL 



« NUMBER 1 S 



EL PROBLEMA 



4 Weeks At Numbet 1 

Ricardo Arjona 9 1 



.. GREATEST GAINER . . 



SURCC W.'IRSAL LATINO 



Area 305 <9 



EL DOLOR DE TU PRESENCIA 



ENTRA EN MI VIDA 



Jennifer Pent <■? 1 
Sin Bandera v 3 



mi :. w nw unwi 



PERDONAME Ml AMOR 
TODO Ml AMOR 



universal latino 



ERES Ml RELIGION 
LA CHIC A SEXY 



AY! PAPACITO (UY! DADDY) 



-IIIA'.M.A'WfAl 



I | BHJBN 



Olga Tai 

WARNER LA 



Palomo v 23 



EN NOMBRE DE LOS DOS 



WARNER I ATINA 



HOT SHOT DEBUT 



AFORTUNADO 



Joan Sebastian 



CARALUNA 

L f DOI0A.BACIL0S.8 VAIQLCI UMUMKUI 



iVARNER LATIN* 



German Lizauaga 



ga 



U Onda • 

EMI LAtlN 



QUE DIOS SE APIADE DE Ml 

SEDUCEME 



« COStWRAI j LUVCQ S MARll 



TU FORMA DE SER 



lGl*/.WFUtiVlAKPMASSADAS,MAyALAI 



DONDE ESTARA Ml PRIM AVER A 



sRieleros Dei Norte 
Luis Fonsi 

UVtVtASAt LATINO 

tin) Solis 



v 23 
25 
v 25 



LAS VIAS DEL AMOR 



WfAMFX MMMER LATIN A 



QUERIDO LADRON 



TE SOLTE LA RIENDA 



MM latina 



LATIN POP AIRPLAY 
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Mn 
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IMPRINT, PROMOTION LABEL 








TITU 

IMPRINT, PROMOTION LABEL 


ARTIST 
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B tmmmt 

slm i- ,:o_ 


; ■ ; ■', . 
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TE AMO TANTO «.« 

.i. , H! 
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ISTOflll 

.its .. i-s '.ik:.ai m 


: .IV. 


o 




TTVA5 ^-.s-:. 
UWVIASAI LATINO 






CIMM00 Ml MIRAS ASI 

MMHA BMC [AW 


OtSTEAW 


o 




.! ' ' 1 1 ■ ' - r.'i HALASH AMI K 

MM*nsc« 


EDM RBHtMH 


o 


— — 


IV.TH1AI cATlNC 


EWWLR CLISU3 


24 


'p 


tl DOLOR DC IU PRESENCLA 


.I'.'.'-.tl. 


1 




00 Mi BUtlHSTU 

fnrrtntiT"^! 





o 


I 


DONOE ECTARA Ml PRHAAVERA 

F-ONCMSA 


IMRnMHINOM " 


o 




SINOfUEJLA POR Tl 

CRESCJMMOON ViA.OtSCOS 


JON SICADA 


2ft 




TUNO SQSPKHAS 


1 




T0OOM AMOR 

aammm 


PAW NASHUA 


o 


;i 


MMflO 


.'. - iv a • > ". ■ : ., 


1 


I 


ENIHA EN Ml VlOA 

■.. . ::. . 


.1'. i „V f V, 


a 




VUELAMUr AUO 


Mr) 1 IBM 


o 


a 


HAStAOUl VUUVAS 


LIAS MIGLA. 


29 




ANGEL Df AMOR 


■MM 


n 


'j 


IMMU F JUANfS 
SURCO UNM R3AL LA1INQ 


30 




AVI mapja 


A, i r 


o 


i 


ASfRFJS 


LAS «ncwi^ 


II 


.- 


SMENA 

SOW04COS 


ji>, jam ■ uj 


o 


■ i 


Nl ME ENStNASTl 

■Ml LATIN 




O 


B 


ruro«MAi)t«ii 

nr.A 


ALBERTO VflOBFHTD 


o 




IMS Ml AELKatOM 

WARMRIA7VU 


33 


j.' 


I :!.,:. i ■ PEROEB 


(.'. -L . 


o 


H 


MM 

RPf.UMVtSRON 


AMAHS 


O 


'A 


TELU PI00PURFAW1R 


^MiUAMS 


o 




MARCHAT1 

ill'. 


GISSILLt 


35 




ESCLAVO DE TU Pit I 


■UflB a nu N 


16 




rniTi v as 


CHAtAMNt 


O 


ti 


PflRMAsnul NTENTO 


0HBERT0 SAMA RO^A 


f? 




SI Tl/VltRA QUE EtEGIfl 




O 




ARRANCA EN FA 

EMtLAln 


!;l 


o 




ASI f S LA VlOA 


r- -..'.-.v,-'. 


38 
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SHHH 

(M LAT S 


M; . ■, . 


tf 




CARALUNA 


SACM.LK 
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ui.-.i aoh TA PAIS IA 

M "Rt tutf?* 


nAf.'SJBAJnA', 
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OtJt 0I0S St APtAQE Dl Ml 


BtBBBWBBBlfl 






LA VLOA QUE VA 


• ASAX 
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TROPICAL/SALSA AIRPLAY 





TITLE 

IMPRINT/ PROMOTION LABEL 


ARTIST 
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TITLE 

IMPRINT/PROMOTION LABEL 


ARTIST 




EN NOMBRE DE LOS DOS 

',L*.T0rKC5 


VrCIOTUANUEUE 


o 




HASTA QUE VUELVAI 

WARNER LATlNA 


: mi 




',l H IfSTAS 


MB) ■ 


o 




OUEORMJIAPUDE Ot Ml 

LAI 'A Qfpjl 


HI BUI 




SIDUCIME 


INDIA 


o 




IAN BUI NA 


SDN Lit CAl 1 


















SI NO FUEHA POR Tl 


10NSCCADA 


o 




OUtfAS 




lAULUM " -.1. . t i-i- 


■ 


25 




D051OC0S 


MM IB ^ IlUBAM MR 




ARHANCA EN FAI 


Hi: ' .-1 


26 




COMPLICES Ai RE SCATt 


BELINDA 




UN MONT ON Of ISTREUAS 


5IL«RTI1 HHm «:SA 


O 




nWLS 

■ NTVfRSN ,A11N0 


IISF l'<', 




ASIESLAVBA 


a5A IAV3*. 


o 




BARCO A LA PEHJVA 

lONVtMCOS 


MARC ANT-DM 




LACERVE2A 

WNi V-iV.SK 


tLVIS CRESPO 


a 


;i 


THE CAME 0* LDVt '/ ««>.::: :!HA\ !. 
AAlSTA 




HPftOBLlMA | m MUBM 

K!N> I^L-LL 


30 


u 


ELEGiSrE PEROER WRKISBB 


■3 


HUM t nBBM 

HUP 


NuTHAERA 


o 




HAV 01 Ml MAY DE Tl am, •.. a-,-. , 

PUBHM IBBHBMUna 




H B 


lUGAUS 


o 




VyilAMUJtlt 

At LATIN 


RALRiNROSUNW 




OUE MI OUEDfS TU 


SMAKIRA 


s 


■ 


POR MAS QUE MTENTO 

sunt MCH 


aiiRtmo santa RMA 




SE NOS PEROIO El AMOR B ORA 


N COMBO Of PUt.TQ BICD 


» 




ESCLAVO DITUPIEL 

RWBM 


NCARDO CAJTIUON 




VUELA MUT ALTO 


JLtRrt RI-.1RA 




M 


TE AMO TANTO WW 

m*m 




OLWRD 0OE ME HA CAS 11 AMOR 


iCSiTA'iVawu 






i.'.vw ii.*RRi«] c •BA', i.i v.i 


BM RM0B) 




A QUE NO TE ATREVES 


I!UMI',tiOUJI'.J'.H 




M 


1 000 10 ODE TEN00 

I.AJif, IJN'rtSWl .A" V 






vivitNnn 

COlLRASlA -SWV DOCOI 


MARC ANlHUNr 


J 


M 


TODD MI AMOR 


FM.i n ip n 


■ 


JfMTI (ROM IHE B10CK : a- * 
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MARCMATt 

,v ,'. m.ir iav. 




■■■ 


NO MEfNSINASH 








SMENA 





nl umplR ot airplay supplied tr» Niclsun BroadcAsl Dats Syilstris Hsdio Track larvice A pantl of 100 tlations 139 Latin Pop. 17 Tropic a l.'SaKa, 
its electronically monitored 2* tirt » day, 7 days a week Sorwjs ranked by Audienta Impressions •» Records snowing an increase *i audience 
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REGIONAL MEXICAN AIRPLAY 






TITLE ARTIST 
IMPRINT/PROMOTION LABEL 


li 




TITLE ARTIST 
IMPRINT PROMOTION LA BE I 
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SUCNA :>.--n-.a-. i 
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PALABRAS KERMOSAS 


o 




LARtlNA DELSU" 


LOSIRXSOUNORTl 


22 




NRDERROTA HET0 1 WJS CANAMOS 
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PERDONAME Ml AMOR 

WN1WSA 


CirtULTN 1 0 PRrMA'atHA 


O 




i».i,-::-.-i N [ : i :•":--! ... ■ ■■• 

II- Vr.'i'A 
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la BBC* m 

UN'rtRSAi LAT ISO 


. : 'l.UMi LI ll.'JA.'sA 
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!1 


AMOR Df INTERNET BKHH KBBlB] 
IM 
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AI F-APACITL1.U1 OAIJDT 

UlaMHM LAtMQ 


LHWIt 




n 


N0CHES fTIRNAS MCD HORES V SU BANDA PUM MAMT LA'i 
RCA ,|RMG LATlN 


o 




Dt UNO V DE I0O0S LOS MO 

3ISA 


XJS -.1 IM 


o 




POR UN MMUTO DE TU AMOR 

ICW. ■ 
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» 


AfORTUNADO 

MUSARI iBAIMA 


.■jA'C.JBA.-.A-, 


o 


» 


BM 


o 




OONDi VAtAS 

3'SA 


o 




CRtO ESI A* SONANDO JtSSK MORALES B CMtttULDI LASBIRRA 
BM 
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'i 


COMER A BESOS 

PONDVtSA 


103 Tl Ml HA Ft 05 


a 




OUEDO TRtfTE H JACAL RAaajn ayalA • sus BHA'rtiSDtt 'in«T( 
ntmniF 


o 




CAPRFCMOMAlOni) 


lOt IMliaOfiOfl Niintl 
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If! 


UNA ORACMXM CANCHrj BAMAU 
M -.V- sAifn.A 
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D 


ASEREJE 


LAO-OA 


o 




CMMOaMRES que Ji ouieha fBaWIIBnlaTI 

EM LATIT. 


17 




LAS VLAS DEL AMOR 


BANDAElBECOOO 
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PAHA L i * 1ABME0ET LOS RETES DEL CAMWD 
DBA 


© 
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LA SUE ERA 


i uaj ■ m ■ i 
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fi 


DESAIKfS IAM0A1 BBMBLANCA 
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CORA.-ON CmOUITO 

rlATBI lifQhCM'jA 


«a>(! I1RIAS • SLUC*(1 VWUNC 
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NECISIT0 UN AMOR a: a'. EHN M 
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El DOLOR Dt IU PRtStNCIA 1 Ml ■ NJM 

UNPIWON 


35 
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OaIERRMLAORON 

iMN.i'.t.A 
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EL AMOR NO ACABA 

NNU'l-jl!!'. 
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ERES IMPOSffllE DE OIVTDAR 


CUBUM DE ARTUN3 MACIAS 
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LURtl IPMVH 
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SONGWRITERS & PUBLISHERS 



Copyright Battles Absorb Music Publishers In 2002 



Music publishing's battle against 
Napster may have been won in 2002. 
but its war against peer-to-peer In- 
ternet music file-swapping services 
raged on. 

At year's end. publishers, song- 
writers, and the music business as a 
whole were awaiting a judge's deci- 
sion pertaining to the new battlefield 
pitting music and motion-picture 
groups against the combined file- 
swapping forces of Kazaa. Grokster, 
and MusicCity. 

In September, the National Music 
Publishers Assn. (NMPA). the Rec- 
ording Industry Assn. of America 
IRIAAl. and the Motion Picture Assn. 
of America (MPAA) joined in a 
motion filed in a Los Angeles federal 
court seeking an expedited ruling in 
their ongoing copyright-infringe- 
ment lawsuit against the three online 
services, initially filed in October 
2001. The plaintiffs sought a sum- 
mary judgment, charging that the 
services intentionally emulated Nap- 
ster in acting as virtual "candy stores 
of infringement." 




In a strong songwriter show of 
support, the legendary team of Jerry 
Leiber and Mike Stoller — who were 
among the plaintiffs — appeared at a 
court hearing Dec. 2. along with 
Motown songwriting great Lamont 
Dozier. A decision by Federal Dis- 
trict Court Judge Stephen Wilson 
on both sides' motions for summa- 
ry judgment was expected in the 
next few weeks. 

Wilson was also involved in a bid 
by music and motion-picture com- 



THE TOP STORIES 

• Music publishers continue to 
fight copyright infringement. 

• Zomba Music Group is sold to 
Bertelsmann. 

• Sony/ATV Tree purchases 
Acuff-Rose. 

• Peermusic acquires the Song 
Corp. 

• Zomba's Neil Portnow is named 
president of the National Academy 
of Recording Arts and Sciences. 



panies to sue Kazaa s Australian par- 
ent company. Sharman Networks, 
and will eventually decide whether 
the company, whose product is ex- 
ploited by some 21 million users in 
the U.S.. is subject to U.S. copyright 
laws. Litigation 
continues, too. 
against fellow file- 
sharer Aimster 
(now known as 
Madsterl. with the 
NMPA and RIAA 
having accused it 
of violating a Nov. 
4 court order to 
block the swapping 
of copyrighted 
works on its net- 
work. A U.S. dis- 
trict court judge 
has since issued a 
temporary restraining order enforc- 
ing his preliminary injunction against 
the service, after publishers com- 
plained that it willfully disregarded it. 

The NMPA. the Harry Fox Agency 
(HFA), and the RL\A scored a clear- 
cut victor>' in June, when Audiogalaxy 
agreed to halt the swapping of copy- 
righted works and went legit. And as 
for the model of illegal peer-to-peer 
online file-swapping of copyrighted 
music content, Napster essentially bit 
the dust. After a federal bankruptcy 
court blocked Bertelsmann's pro- 
posed purchase of Napster's assets, 
the embattled file swapper agreed to 
sell them to CD-burning software ma- 
ker Roxio in November. 

In other NMPA/Harry Fox activi- 
ties, an agreement with the RL\A to 
provide licenses for use of copyright- 
ed musical works for Internet music- 
subscription services garnered enor- 
mous support from the 27.000 
HFA-represented music publishers, 
paving the way for Internet delivery 
of hundreds of thousands of licensed 
musical works. In October, the heads 
of the NMPA and the RIAA joined 
those of the MPAA and the Songwrit- 
ers Guild of America (SGA) in an anti- 
Internet-piracy awareness campaign 
aimed at colleges: in September, the 
RIAA teamed with groups including 
ASCAP. BMI. and the American Fed- 
eration of Television and Radio Artists 
in a star-studded broadcast and print- 
ad campaign directing consumers not 
to download songs from illegal file- 
sharing sites. 

Internet-related copyright issues 
surfaced in Congress, too. which 
passed legislation in November al- 
lowing smaller Webcasters to pay 
lower copyright royalty fees, follow- 
ing an agreement between Webcast- 
ers and the recording industry calcu- 
lating rates based on Webcaster 
revenue. Meanwhile, the Supreme 
Court heard arguments in October 
concerning the constitutionality of 
Congress' 20-year extension of the 
term of copyright included in the 
Sonny Bono Copyright Extension Act 



of 1998, and as 2003 neared arrival, 
publishers were nervously awaiting 
the court's eventual decision. 

Regarding publishing companies, 
the year's biggest story came with the 
completion in November of BMG's 




&Music 



★ 2002 IN REVIEW * 



down its Net4Music.com digital 
sheet-music operation and directed 
its customers to former competitor 
Sheet Music Direct — the digital 
sheet-music e-commerce Web site 
jointly owned by Milwaukee print music 
house Hal l-eonard 
Corp. and its Euro- 
pean counterpart. 
Music Sales. And 
Madison. Wis.- 
based Musicnotes 
.com became the 
exclusive provider 
of digital sheet 
music and lyrics 
for AOL Music, 
the online music 
division of AOL. 



by Jim Bessman 



purchase of the huge indie Zomba 
Music Group — whose holdings in- 
clude Zomba Music Publishing — for 
$2.74 billion. In another major pub- 
lishing-company consolidation. 
Sony/ATV Tree acquired Nashville's 
historic Acuff-Rose Music Publishing 
from Gaylord Entertainment for $157 
million. And indie firm Peermusic 
Publishing, whose CEO Ralph Peer 
earned the independent publisher of 
the year honor from the Assn. of Inde- 
pendent Music Publishers, acquired 
the publishing catalog of Toronto- 
based the Song Corp.. one of Canada's 
biggest and most important music- 
publishing caches. 

TECHNOLOGY TAKES HONORS 

At the performing-rights societies, 
technology took the honors. ASCAP 
partnered with interactive radio pio- 
neer YES Networks to create Media- 
guide, a jointly owned company that 
will provide optimal monitoring of 
music performances on radio, TV, and 
the Internet using YES proprietary 
technology. BMI launched Online 
Works Registration, a new online reg- 
istration system for musical works 
developed in conjunction with Fast- 
Track alliance partners. 

Bacharach made a 
marvelous comment 
about how, when 
he wrote the 
extraordinary string 
of Warwick hits with 
David, he didn 't care a 
whit about the words. 



On the sheet-music front, Make- 
Music!, the Minneapolis-based man- 
ufacturer of Finale music-notation 
software and the SmartMusic inter- 
active music-practice system, shut 



EXECS IN THE 
NEWS 

Key executives in the news in 2002 
included Bob Flax, who was upped 
from executive VP to first ever presi- 
dent of EMI Music Publishing's U.S. 
company by EMI Music Publishing 
CEO Martin Bandier. At Chrysalis 
Music Group North America. Leeds 



Group of Companies senior VP of 
West Coast operations Neil Portnow. 
whose charge had included over- 
seeing the West Coast offices of 
Zomba Music Publishing, was 
named NARAS president. 

Portnow took part in the Dec. 1 1 
annual New York chapter of NARAS' 
Heroes Awards, which honored, 
among others, pop music's ultimate 
collaboration among composer, lyri- 
cist, and vocalist: Burt Bacharach, Hal 
David, and Dionne Warwick. 

After presenter Ann Reinking — 
who is choreographing the upcom- 
ing Bacharach-David Broadway 
musical — credited the duo's songs 
with veritably saving her life on more 
than one occasion, Bacharach made 
a marvelous comment about how. 
when he wrote the extraordinary 
string of Warwick hits with David, he 
really didn't care a whit about the 
words, other than that their vowel 
sounds and consonants euphonious- 
ly matched his music. He finally 
appreciated David's genius, he said, 
after being overwhelmed by the 
depth of his lyric for "Alfie." 




Levy departed his post as president 
and was replaced by Warner/Chappell 
senior VP of A&R Kenny MacPherson. 

Peermusic Nashville songwriter 
Rick Carnes was elected president of 
the SGA. marking the first time the 
position has been filled by a writer 
from outside New York. The guild also 
made news when a New York 
Supreme Court judge ruled in favor 
of songwriters and deceased song- 
writers' estates, who had filed a class- 
action suit in 2001 against Famous 
Music alleging failure by Famous to 
share half of all net sums received in 
the exploitation of contracted songs' 
mechanical rights. 

At the New York chapter of the 
National Academy of Recording Arts 
and Sciences (NARAS). Grammy 
Award-nominated Sony-ATV Music 
Publishing-administered Kazzoom 
Music (ASCAP) songwriter Phil 
Galdstun was elected chapter presi- 
dent, and in September. Zomba 



David, of course, is CEO of the 
National Academy of Popular Music/ 
Songwriters Hall of Fame, which in 
June inducted Nickolas Ashford & 
Valerie Simpson, Randy Newman, 
Sting. Michael Jackson, and Barry 
Manilow while also recognizing 
Garth Brooks. Stevie Wonder, and 
Carole King. But another song's 
lyric still rings in my ears. 2'/2 
months after the Oct. 8 superstar- 
studded Madison Square Garden 
Music to My Ears concert tribute to 
Timothy White. The grand finale, 
with everyone onstage singing Sly & 
the Family Stone's "Everyday Peo- 
ple." really was incredible, what with 
John Mellencamp straining to not 
let Sting pass him up in the soul 
vocals department. 

But it was also the song's words — 
particularly the refrain "We gotta live 
together" — that resonate so power- 
fully this particular holiday season. 

Tim would have heen proud. 
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Tower Records' Struggles Reflected Industry's Turmoil 

Losses, Consolidations, Closings, And Restructurings Affected All Sectors Of Sales, Distribution, And Retail 



BY ED CHRISTMAN 

NEW YORK— The precipitous 11% 
drop in album sales in 2002 left 
music retailers and wholesalers 
holding on for dear life and kept the 
music-label sales and distribution 
arms in a defensive posture all year. 

But thanks to the cost-cutting 
measures and store closings that 
music merchandisers implemented 
in 2001, 2002 turned out to be the 
slowest of the past three years with 
regard to consolidation — although 
all sectors still hear its drumbeat 
and fear even more fallout in 2003. 
As it is, there were two mergers dur- 
ing the year, with four chains 




becoming two; Harmony House 
becoming all but liquidated, going 
from 21 stores to two; and two more 
large one-stops shuttering. 

The biggest story of 2002 was 
Tower Records' struggle to turn itself 
around. The West Sacramento. Calif. - 
based company began implementing 
a restructuring in 2001 and spent 
most of the year struggling to stave 
off bankruptcy and restructure its bal- 
ance sheet, giving music suppliers 
large and small many a sleepless 
night along the way. The linchpin of 
the restructuring was the sale of its 
Japanese chain to Nikko Principal 
Investment. Although the deal took 



shape early in the year and was agreed 
upon in April, it was delayed time and 
time again, leaving music suppliers 
with their hearts in their mouths. 

When the deal closed Oct. 11, it 
triggered a refinancing that saw the 
chain receiving a new $110 million 
revolver from CIT Croup Business 
Credit, of which only $75 million was 
subscribed and available Oct. 31. 

Along the way. Tower laid off 
hundreds of employees, closed 
stores, pulled back from the inter- 
national arena, and changed the 
face of senior management. To 
make room for interim CEO Betsy 
Burton. Russ Solomon gave up the 
chairman chair to become chair- 
man emeritus, and Mike Solomon 
became chairman. But longtime 
Tower executives Stan Coman 
(executive VP/COOI and Dee Sear- 
son (senior VP/CFO) exited, as did 
Ron Nugent (chief marketing offi- 
cer) and Terri 

Williams (VP I _i _ fj (~\ f] 
of advertising!. / f-A J I J 
other iSi^HMlBi^Bfl 
changes at re- 
tail, longtime Tower rival HMV had a 
management shake-up in North 
America, with Pete Luckhurst leaving 
the chain. He was replaced by Chris 
Walker, who retained his responsibil- 
ities for the Asia-Pacific region as well. 

During the year, the Wiz also 
implemented a turnaround, bringing 
in a new management team of former 
Hollywood Video head Jeff Yapp as 
president and former Trans World 
Entertainment senior executive Lau- 
rie Clark as executive VP in Decem- 
ber 2001 and January 2002, respec- 
tively. But the two clashed and Clark 
left, leaving Yapp to author a restruc- 
turing that saw the chain close 26 of 
its 43 stores, leaving it with 17. 

Early in the year. National Record 
Mart completed its liquidation as 
mandated in 2001 by a bankruptcy 
court, with only six stores being sold 



THE TOP STORIES 

• Tower Records finally sells off 
its Japanese chain to gain a refi- 
nancing deal. 

• EMI Music Distribution and VYKA 
holh restructure and get new leaders 
in Phil (.Juartararo and Jim Caparro. 

• Central South and Value Music 
merge, creating a 125-store chain 
and $140 million in annual revenue. 

• Sony Music Entertainment and 
Warner Music Croup sell an 85"ti 
interest in Columbia House to the 
Blackstone Croup. 

• The Alliance Entertainment 
Corp./Liquid Audio merger is 
defeated bv shareholders. 



to Trans World and the remainder 
being shuttered. Speaking of liquida- 
tions. Harmony House, one of the 



Kmart also filed Chapter 11, but 
the major music suppliers dodged 
a bullet when the Handlemen Co. 
was named as a critical supplier by 
the bankruptcy court and received 
full payment. As it was, the Troy. 
Mich. -based discounter said it 
would close 284 stores, and music 
suppliers remain on the hook at 
year-end as they wait to see if the 
chain can pull off a restructuring 
or if it will be liquidated. 

In 2002, Best Buy continued to put 
its stamp on Musicland. changing the 
On Cue chain to the Sam Goody logo 
and announcing in September that it 
would combine the operations of 
Musicland and the Best Buy music 
and video team under Musicland 
chain president Kevin Freeland. In 
December. Best Buy said Musicland 
was still experiencing trouble and 
hinted that it planned a large spate of 
store closures. But Trans World 
Entertainment 
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oldest chains in the U.S.. was liqui- 
dated by Bill Thorn, who closed 19 of 
its 21 stores. Similarly, the Record 
Express was also liquidated during the 
year; by press time, owner Bob Hoyt 
had shuttered 14 of its 16 outlets. 

Meanwhile, Sound Shop and Value 
Music combined operations to 
achieve operating efficiencies that 
will enable the merged chain to 
remain profitable in the tough eco- 
nomic environment. The year-long 
negotiations created a 125-store 
chain that is expected to achieve 
annual revenue of about $140 mil- 
lion. With the same motives. Com- 
pact Disc World and Streetside 
merged to become a 19-unit chain. 
But the merger of the financially 
troubled Djangos and CD Warehouse 
fell through, and Djangos followed 
CD Warehouse into Chapter 11. 



continued to posi- 
tion itself as a sur- 
vivor by rolling 
out a kiosk sam- 
pling system that enabled customers 
to sample any title in the store. 

At year-end, the main worry for 
music suppliers was the Wherehouse 
chain. In 2002. its performance con- 
tinued to deteriorate as its losses 
piled up. A new management team 
was brought on board: Jerry' Corn- 
stock came on in June as CEO, 
resulting in president Larry Gaines 
stepping down and leaving the chain. 
At year-end. the chain was said to be 
involved in negotiations for a new 
revolving credit facility. 

Music Network was another chain 
that experienced difficulties, but after 
missing payments to the majors in 
May. it put together a plan to pay 
down balances by closing its one-stop 
operation and returning product. 

Elsewhere in the one-stop sector. 
MCM shuttered its doors in July. In 



November. Southwest Wholesale ap- 
peared to be on the ropes, imple- 
menting a layoff and asking for time 
to make product payments. In 
response to the weakness in the one- 
stop sector. Universal Music & Video 
Distribution continued to whittle 
down the number of one-stops it 
would do business with, cutting off 
about 20. It sent out an enforceable 
agreement in December, calling on 
remaining one-stops to abide by its 
policies or face termination from 
doing business with the major. 

The biggest one-stop. Alliance 
Entertainment Corp., appeared to 
have a banner year, growing by leaps 




and bounds in the wake of Valley 
Media's demise, despite the fact that 
its attempted acquisition of Liquid 
Audio fell through because of resist- 
ance from shareholders of the digital 
distributor. Elsewhere online, ama- 
zon.com continued its dominance 
through its turn-key solution that saw 
it take over the operation of the 
online stores of Target and CDnow. 

In direct marketing, the record- 
club business experienced a big 
change when the Blackstone Group 
acquired 85% of Columbia House 
from Sony Music Entertainment and 
the Warner Music Group, which 
jointly retained a 15% stake. 
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by Chris Morris 



Of Independents 



* 2002 IN REVIEW * 



WRAPPING IT UP: In the final analy- 
sis, almost incredibly, the independ- 
ent side of the music business may 
have represented a sole slim shaft of 
light in a predominantly dark year. 

As we noted in a page 1 story in 
October, even as the industry reeled 
through the most cataclysmic year 
in decades, certain indie distributors 
reported that their sales were up. in 
some cases by as much as 25%. The 
rise was attributed to a variety of fac- 
tors: The spread of some strong 
labels to new companies as consoli- 
dation continued on the indie side, 
the arrival at indie labels of com- 
mercially proven major-label acts 
shaken out of their former homes, 
and the indies' relative impervious- 
ness to the erosion wrought by file- 
sharing and CD burning. 

However, like everyone else in the 
game, the indies felt the ground shift- 
ing beneath their feet in 2002. 

While there wasn't a major catas- 
trophe comparable to the 2001 col- 
lapse of wholesaler Valley Media and 
its distribution arm DNA with which 
to contend, most observers confront- 
ed an uncertain landscape. 

As the year dawned, the indies ap- 
peared unsettled, with the major- 
owned independents in particular the 
subject of widespread rumors. Some 
of the chatter was dispelled in the 
ensuing months, as 
Sony — which 
took back 100% 
ownership of 
indie RED Dis- 
tribution in '01, 
after Edel Music 
proved unable to 
pay up the full purchase price for the 
distributor — laid to rest widespread 
speculation that RED was again on 
the block. 

Virtually even' other indie distrib- 
utor was the subject of street talk 
about closures, mergers, or acquisi- 
tions throughout the course of the 
year. However, as 2002 drew to a 
close, the much-augured shakeout 
had not occurred. 

Still, some of the news reflected 
the downturn of the music economy. 
One of the most startling changes 
took place at Bayside Distribution, 
the sister company of fiscally trou- 
bled retailer Tower Records, late in 
the year, several longtime Tower 
executives were shown the door, 
including Bayside COO Mark llduci- 
ch, a company veteran who had 
headed the distributor since its pur- 
chase by Tower in the early '90s. 
Viducich was replaced by former 




Tower senior VP of technology Bill 
Baumann. with Bayside CFO Erik 
Grotte elevated to CM. 

Other, smaller stories reflected 
hard times. In June, New York-based 
Proper Distribution closed. Min- 
neapolis-based East Side Digital — the 
once-prolific label that was a linchpin 
of the REP Co.. now Ryko Distribu- 
tion, in its early days — cut its staff and 
release schedule to the bone. 

As some companies fell by the way- 
side, others moved to expand their 
share of the business. RED opened a 
Canadian arm. Burnside Distribution 
in Portland, Ore., brought in addition- 
al staff to lengthen its national reach. 
Redeye Distribution in Graham. N.C.. 
already the home of Yep Roc Records, 
established a second imprint, the Red- 




eye Label, dedicated to regional prod- 
uct. The Beggars Group bought a 50% 
interest in indie-rock label Matador 
Records. And Rykodisc purchased 
Restless Records, reactivating the 
long-running Los Angeles indie label 
after a protracted hiatus and installing 
former Restless head Joe Regis as pres- 
ident of the Ryko label Group. 

The generalized torpor within the 
business was palpable in March at the 
National Assn. of Recording Mer- 
chandisers convention, which was 
held for the first time in conjunction 
with the Assn. for Independent Music 
(AFIM) trade confab. 

Figures for both AFlM's conference 
and trade show were down, unem- 
ployed industryites roamed the lobby 
of the San Francisco Marriott in search 
of new situations, and predictions of 
gloom and doom hung in the air. (Two 
months after the AFIM show, the trade 
group's executive director Jeanne 
Oberstar stepped down for personal 
reasons after less than a year a service 
and was replaced by Courtney Proffitt. I 

If the indies could draw any solace 
from these bleak 12 months, it was in 
the fact that the music they bring to 
the table maintains an appeal not 
reliant on the vicissitudes of mass- 
market tastes. To be sure, the forces 
rattling the business this year affect 
the indies as much as they do the 
majors. But. as the upswing in sales 
in this sector suggests, the indies will 
prevail if they do business wisely and. 
more importantly, they continue to 
release music that people really utml. 
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* 2002 IN REVIEW * 



WHILE THE BEAT of consolidation 
among retailers and wholesalers may 
have slowed in 2002, major changes 
took place at some of the major dis- 
tributors, as well as in the business 
trenches that shape issues and 
debate between the suppliers and 
music merchandisers. 

First off, 2002 saw two new heads of 
distribution at the majors, with Phil 
Quartararo coming on board to head 
EMI Music Distribution (EMD). In 
replacing EMD president Richard Cot- 
trell — who moved over to lead EMI's 
fight against global piracy — Quartararo 
was named executive VP of EMI Re- 
corded Music North America. I'rior to 
that. EMD experienced a downsizing 
that saw three sales offices close, the 
departure of longtime EMI) executives 
Gene Rumsey (executive VP) and Jerry 
Brackenridge (senior VP), and between 
45 to 80 staffers being let go. all as part 
of a corporate restructuring that saw 
1 ,800 people laid off worldwide at EMI. 

In July, WEA underwent a manage- 
ment change, with Dave Mount retir- 
ing as chairman of WEA Inc. to be 
replaced by Jim Caparro, who was 
named CEO: he brought on board 
John Esposito as president. Earlier in 
the year, both were involved in an 
effort to launch Entertainment Distri- 
bution Inc., which was attempting to 
consolidate manufacturing and distri- 
bution fulfillment for the majors, but 
that effort failed. 

In December. Caparro announced a 
restructuring of WEA, which will see 
its headquarters shift from Burbank. 
Calif., to New York and result in the 
closure of six of its sales offices and a 
downsizing of its staff that could result 
in as much as 20% of its 300 staffers 
leaving the company. 

Sony Music Distribution (SMD) 
did some cost savings in August 
when it let go about 25 staffers from 
the field and closed two of its sales 
offices, converting them to store- 
front operations that housed only the 
sales and marketing manager, leav- 
ing the rest of the staff to work out of 
their homes in the San Francisco and 
Washington. D.C.. regions. 

Moving over to retail and label sales 
issues, the major issue of the year 
turned out to be pricing. Retailers and 
the labels both lowered theirs in order 
to compete with free, which is the 
price the consumer is paying — or 
rather, not paying — for music nowa- 
days as CD burning and file sharing 
continue to erode album sales. In 
September a price war broke out at 
retail, with major hit titles now retail- 



ing for S9.99 (a good $2 less than 
cost) at most discounters, which led 
many to lament that the industry ever 
gave in to the Federal Trade Com- 
mission for agreeing to eliminate 
minimum-advertised-price policies in 
2000. let alone the $143 million the 
five majors agreed to pay to settle 
class-action lawsuits in 2002. 

But CD burning and slowing sales 
led labels to a sea change in their 
thinking on pricing as labels reversed 
the trend toward the $19.98 price 
level and instead used rebates and 
introduced special lower pricing for 
developing artists and catalog. After 
watching Universal Music & Video 
Distribution using rebates to stimu- 
late catalog sales through its Flexx 
pricing program. SMD and its labels 
used rebates to promote new releases 
like the Orange Country soundtrack 
and the X-ecutioners' Built From 
Scratch album. In May, all hell broke 
loose when albums from such acts as 
Ashanti. Vanessa Carlton. Naughty by 
Nature, and New Found Glory carried 
rebates, while the P. Diddy remix 
album carried a 24% buy-in discount 

At year's end. Sony and Columbia 
kept sales of Bruce Springsteen's The 
Rising strong by offering back-to-back 
rebates on the album — the first one 
for $3 and then one for about $5.50 — 
so that the set carried an effective 
wholesale cost of about $6.50 for most 
of December into January 2003. 

During the year, the super midline 
price of $13.98 was introduced by 
SMD and BMG Distribution with WEA 
and EMD following suit. Similarly, at 
the National Assn. of Recording Mer- 
chandisers (NARM) confab, there was 
much talk of shorter albums, which 
would carry a lower list price, some- 
thing that Sony followed up on. Mean- 
while, the labels, led by Interscope 
with The Eminem Show, also started 
including DVDs and other special 
bonuses to justify higher list prices 
and even premium prices for special 
editions of big hit albums like The Ris- 
ing and the Rolling Stones' Forty 
Licks, which came out with a list price 
of $24.98 and $29.98, respectively. 

The other hot issue during the year 
was exclusives. At the NARM conven- 
tion in March the independents led 
the charge in fighting the label prac- 
tice of favoring large discounters with 
superior versions of albums, with 
most labels privately agreeing to dis- 
continue the practice. But in the clos- 
ing months of 2002, the practice 
made a comeback, leaving tradition- 
al merchants gnashing their teeth. 



BY BRIAN GARRITY 

NEW YORK— Titles from adult 
contemporary artists and older 
rock acts — a slate that includes 
Norah Jones, Josh Groban, and 
Paul McCartney — are setting the 
pace for online music sales dur- 
ing the holiday season, leading e- 
commerce merchants report. 

Steve Stolder. managing editor of 
the amazon.com music site, says 
that its best-selling titles reflect the 
slightly older demographic of con- 
sumers shopping in its store. Best- 
of collections from such acts as Elvis 
Presley, Elton John, U2, and the 
Rolling Stones are proving more 
popular at amazon.com than more 
teen-oriented rock and hip-hop. 

"Rod Stewart is in our top 10; 
Paul McCartney is in our top 10. We 
tend to do better with that than with 
Eminem," Stolder says. "We always 
skew a little more mature." 

Stolder adds that he expects 
younger shoppers to be more active on 
the site in the after-Christmas period, 
using store credit via gift certificates. 

Forecasts have predicted that a 
shorter selling season this year 
could benefit online sales overall; 
however, that is not necessarily 
translating into more music sales. 
According to Internet research firm 
ComScore Networks, a recent study 



found that music — unlike games 
and movies — did not rank among 
the fastest-growing e-commerce cat- 
egories between Nov. 1 and Dec. 13. 

Meanwhile, ComScore notes 
that with Christmas shipping dead- 
lines looming, online spending 
throughout the rest of the season 



will hinge on consumer confidence 
in the reliability of online retailers 
and their shipping carriers. Com- 
Score VP Michelle David Adams 
says "it's certainly possible" that 
the shortened shopping season will 
increase heavier spending levels 
online closer to Christmas. 




RETAIL Keith Lombardi is named 
president/COO of C.F. Martin & Co. 
in Nazareth. Pa. He was managing 
partner of Crescent Asset Partners. 

LICENSING: Douglas Schwalbe is 

named head of international sales 
and co-production for Classic 
Media. He also retains the title of 
CEO of Splendid Television. He is 
based in New York. 

NEW MEDIA: Mark Belinsky is pro- 
moted to senior VP/CM of Macrovi- 
sion in Santa Clara, Calif. He was sen- 
ior VP of corporate strategy. 

HOME VIDEO: Frank A. Wolbert is 

named senior VP of sales and mar- 
keting for ADV Films in Houston. 



He was VP of marketing and busi- 
ness development for Advanced 
Marketing Services. 

DISTRIBUTION: The Handleman Co. 
promotes Susan Singson, previ- 
ously manager of budgeting and 
forecasting, to director of subsidiary 
finance; Anita Piccinini, previously 
senior financial analyst, to manag- 
er of budgeting and forecasting; and 
Thomas Trestyn. previously re- 
search statistician, to manager of 
statistical services. 

The Handleman Co. also names 
Elizabeth Scavnkky as merchandise 
manager. She was business manager 
for CM Enterprise Customer Man- 
agement. All employees are based in 
Troy, Mich. 
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Majors Utilize The Net To Offer More Music, Promote New Albums 



BY BRIAN GARRITY 

NEW YORK— In the wake of the new- 
media shakeout of 2001 — in which 
most of the companies operating in 
the digital-music sector either went 
belly up or were gobbled by larger 
rivals— the industry spent the bulk of 
2002 laying the groundwork for the 
commercial online music business. 

Much of that effort was centered 
on the brokering of licensing deals 
that allow digital-music services to 



sell access to music both on a per- 
manent basis via the sales of digital 
singles and on a conditional basis in 
the form of subscription packages in 
which consumers access content via 
on-demand streams and/or rental 
downloads that expire when a sub- 
scription is terminated. 

Since their advent, the commer- 
cial digital-music services have 
come under criticism for their lim- 
ited content and functionality. With 
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the new licensing deals, they are 
beginning to make headway in their 
attempts to build catalogs that can 
compete with unauthorized peer-to- 
peer (P2P) networks. 

Toward that end. Universal Music 
Group (UMG), Warner Music Group 
(WMG), EMI Recorded Music, and 
BMC Entertainment launched ex- 
panded commercial download initia- 
tives in the fall, bringing the number 
of tracks available for full ownership 
purchase in the digital form from 
each label into the tens of thousands. 
Tracks are available through such 
sites as bestbuy.com and mtv.com and 
typically cost 99 cents. 




Such initiatives also underpin 
expanded content and functionality 
in subscription services, which now 
allow for portability through the sale 
of tracks as a la carte downloads. 
Those files then can then be trans- 
ferred to portable devices or burned 
to a blank CD. (Lack of portability 
has been a running complaint about 
commercial digital-music offerings 
since their debut.) 

Meanwhile, after a year of negoti- 
ations to expand their major-label 
repertoire offerings, competing digi- 
tal-music services Pressplay and 
MusicNet revealed in November that 
each is now fully cross-licensed 
to feature songs from all five 
majors. Pressplay — the subscrip- 
tion service from UMG and Sony 
Music Entertainment (SME) — 
announced a deal Nov. 13 with 
WMG to round out its major-label 
content offering. The following day. 
MusicNet — the service from WMG. 
BMC Entertainment. EMI Recorded 
Music, and Real Networks — revealed 
deals with remaining holdouts UMG 
and Sony. 

THE FIRST IN LINE 

Earlier in the year. Rhapsody — 
the subscription business from lis- 
ten. com — became the first of the 



the major complaint is (that there 
is| not enough content." 

BRINGING IN THE BIG NAMES 

Record companies and service 
providers are betting that increased 
content and easier portability rules 
will boost both a la carte sales and 
the subscription business. 

That said, the size of catalog avail- 
able for commercial distribution still 
pales in comparison with what file- 
swapping services offer for free. 
What's more, repertoire from some 
of the biggest acts — including 
WMG's Madonna and EMl's Radio- 
head and the Beatles — is not avail- 
able for sale digitally. 

But label representatives say the 
majors are making steady progress in 
getting top artists to participate in 
digital-distribution efforts. UMG late 
in the year announced an improved 
economic model for download royal- 
ties — including the elimination of 
certain standard deductions — to drive 
increased participation from its acts. 

MusicNet CEO Alan McGlade told 
Billboard in an earlier interview that 
how consumers will respond to such 
offerings will largely play out next 
year, noting. "The business hasn't 
really started yet. Next year will be 
the first year." 

Indeed, development of the com- 
mercial digital-music market re- 
mains slow. All services have negli- 
gible customer bases at this point, 
and any real growth of note isn't 
expected to kick in until sometime 
in 2003. It also remains to be seen 
whether such services are corn- 



new technology from Macrovision. 

The major labels and their parent 
companies also began laying the 
groundwork for exploiting future 
opportunities in wireless entertain- 
ment and related services in the U.S. 

SME acquired New York-based 



Sites + Sounds 



RHAPSODY 



CMCifTAl. MUSIC SEMVICt 



digital services to offer a fully cross- 
licensed product. Other compa- 
nies — ranging from FullAudio to 
Steamwaves — are still working 
toward offering sewices with con- 
tent from all five majors. 

EMI senior VP of new media Jay 
Samit told Mlboard earlier this year 
that the addition of more content 
from the majors into the market is 
key to that development. He said. "If 
you ask consumers why they've so 
far tuned out (commercial services], 



* 2002 IN REVIEW * 



pelling enough to draw consumers 
away from P2P networks. 

THE PIRACY PROBLEM 

Anti-piracy efforts by the record- 
ing industry during the past year 
have focused on shuttering the most 
popular services through copyright- 
infringement lawsuits. Industry tar- 
gets in 2002 ranged from file-swap- 
ping services like Audiogalaxy. 
Aimster, and Kazaa to Internet serv- 
ice providers. 

2002 also proved to be another 
period of turmoil for long-term 
industry anti-piracy target Napster. 
The industry's lawsuit against the 
swappery came to a close earlier in 
the year after Napster filed for bank- 
ruptcy. CD-burning software maker 
Roxio then entered into a deal to 
acquire the assets of the company 
after an earlier agreement between 
Napster and primary financial 
backer Bertelsmann fell apart. 

Elsewhere on the anti-piracy front, 
the majors moved to further their 
experiments with CD copy-protec- 
tion, with widespread deployment in 
Europe and Asia. Those efforts figure 
to step up in the U.S. in 2003, led by 



wireless entertainment company 
Run Tones and used the purchase to 
launch a division specifically focused 
on content and services for mobile 
phones and other devices. 

"What we see going forward is 
really an explosion — in the U.S. and 
elsewhere — of new handsets and 
new technologies and new capabili- 
ties, which offer much richer prom- 
ise in terms of the kinds of audio and 
imaging and other types of content 
that can be delivered to the phone," 
Thomas Cewecke, senior VP of Sony 
Music Digital Services, told Bill- 
board earlier this year. 

WMG, chasing a similar market, 
launched a new promotion and 
commerce service on AT&T's 
wireless services platform. And 
Moviso, a mobile-phone services 
business owned by Vivendi Uni- 
versal Net USA. launched a new 
prepaid debit card allowing con- 
sumers to buy ring tones, available 
at 7-Eleven convenience stores and 
Wherehouse Music. 

But with the for-pay music digi- 
tal market still in the nascent 
phase, some of the biggest online 
success stories came through pro- 
motional programs. 



FREQUENT LEAKS 

Indeed, faced with frequent leaks 
of new music on P2P networks, the 
major labels stepped up their own 
use of the Internet to preview new 
releases in carefully orchestrated 
campaigns that built a buzz ahead 
of street date. No longer just the 
place to generate consumer interest 
in developing acts, the Internet in 
2002 emerged as an outlet to unveil 
blockbuster fare that typically bowed 
at radio or MTV at the same time, or 
even before, traditional promotion- 
al channels. AOL Music, with its pro- 
grams for audio singles (First Lis- 
ten) and videos (First View), 
generated traffic that sometimes 
climbed into the millions daily. 
Yahoo's Launch. Microsoft's MSN. 
and MTV/VH1 have been pursuing 
similar initiatives. 
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North America Gets Its First SACD Plant 



BY CHRISTOPHER WALSH 

Crest National, a media company 
providing film, video, audio, and 
replicating services, became the first 
North American manufacturer of the 



SUPER AUDIO CD 



hybrid Super Audio CD (SACD) this 
month, commencing production at 
its Hollywood facility. 

The Sony/Philips-developed SACD 
is based on the Direct Stream Digital 
system, a one-bit recording process 
using a sampling rate of 2.8224 
megaherU, which results in far 
greater resolution than the standard 
CD. While almost 1,000 titles are 
available on the format worldwide, 
only the dual-layer hybrid SACD is 
both forward- and backward-com- 
patible, allowing playback on stan- 
dard CD players as well as SACD play- 
ers. 

The Aug. 27 release of the Rolling 
Stones Remastered series of 22 titles 
on hybrid SACD was primarily res- 
ponsible for increased production 
requirements, which until this month 



only took place at Sonopress in Ger- 
many. "That's been a major driving 
force behind really moving this for- 
mat," Crest National president Ron 
Stein says, "which 1 think everyone 
acknowledges is spectacular and in all 
likelihood the next major audio for- 
mat, but it really took a catalyst like 
that to get everything rolling. The 
backwards compatibility is really what 



made it enticing to us and made us 
believe that this is going to be 
embraced by the consumer market- 
place." 

Crest's hybrid SACD capacity is 
currently 3 million units per year. 
Stein says, though that number will 
be significantly greater once the 
replicator's production infrastruc- 
ture is fully in place. 



AOL Begins MusicNet Tests 

Full Deployment Expected In First-Quarter 2003 



BY BRIAN GARRtTY 

NEW YORK— America Online has 
quietly begun testing its version of 
the MusicNet subscription service 
among a limited group of users. 
Full commercial deployment of the 
offering is expected during first- 
quarter 2003, the company says. 

By launching a MusicNet beta 
trial, AOL is technically fulfilling its 
previously announced plan to bow 
the service by the end of 2002. Test- 
ing began Nov. 25. 

AOL has run trials of other 
prototypes of MusicNet in the past. 



but to date the company has held 
off from launching the service on a 
wide-scale basis, citing concerns 
about its commercial readiness. 
Those reservations may have been 
allayed in the wake of MusicNet's 
announcement last month that it 
now has material from all five 
major labels. The service — con- 
trolled by Warner Music Croup, 
BMG Entertainment, EMI Record- 
ed Music, and RealNetworks — 
signed content-licensing deals with 
Universal Music Group and Sony 
Music Entertainment Nov. 14. 
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MARY-KATE & ASHLEY: WHEN IN ROME 


2002 


19.95 






1 RAPUNZEL 


2002 


1995 








A VERY MERRY POOH YEAR 
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BEAUTY AND THE BEAST: THE ENCHANTED CHRISTMAS 


2002 


22 99 


IT 




RUDOLPH THE RED-NOSED REINDEER 


1964 


998 








CHRISTMAS! 

V ■SurJE i«< V*Xa»M*MOL*iT mw EVMUJfMWTlM] 


2002 


1295 








FROSTY THE SNOWMAN 

SWT kWWIHl"*]*, M,l5ICEN'tRl»lNM(W)IW4 


1969 


998 
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VEGGIE TALES: STAR OF CHRISTMAS 


2002 


14 95 




3 




SEA STORIES 


2002 


1Z95 




ic 




BARNEY'S CHRISTMAS STAR 


2002 


14.95 




n 




SCOOBY DOO: WINTER WONDERDOG 


2002 


14.95 




i> 




A CHARLIE BROWN CHRISTMAS 


1990 


1695 




17 




HOW THE GRINCH STOLE CHRISTMAS!* 


1966 


14.95 




l c - 




ELMO'S WORLD: HAPPY HOLIDAYS 

sow wmcilrsmv ml ■ c EVtHUUMMT wa: 


2002 


12 95 
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MOVE TO THE MUSIC 

WCMlOCtDW «)EO««MOO*T HUM ENIl.UUMKMt wma 


2002 


12.95 








THE WIGGLES: YULE BE WIGGLING 








U 




SCOOBYDOO MEETS BATMAN 


2002 


1495 




: : 




BOB THE BUILDER: BOB'S WHITE CHRISTMAS 


2001 


1499 




:>■<■ 




RUGRATS: CHRISTMAS 

•-■ .--IKIl PSVirtlil-iMAAHMt.llUl iM:BU-,WS'«>|ri 


2002 


1295 




■• 




SANTA CLAUS IS COMIN' TO TOWN 








'. 




SPIDER MAN: THE RETURN OF THE GREEN GOBLIN 


2002 


1499 




?; 




BABY MOZART 


2000 


1499 




BLUE'S CLUES: BLUE'S BIG HOLIDAY 


2001 


995 




pi 




BARBIE IN THE NUTCRACKER 


2001 


19 98 


J18 




DISNEY'S VERY MERRY CHRISTMAS SONGS 

A«AT EMNl> «Wt IN'IHMJNMIS' EEUEM Vli'A "CM EMEEM1NMEV 


2002 


14 99 
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Kmsh Groove' 
Makes DVD Debut 



BY RASH AUN HALL 

With films like 8 Mile (Universal) 
and Barbershop (MGM) recently top- 
ping the box office, hip-hop-inspired 
movies are proving hotter than ever 
(see Music & Showbiz, page 62). Many 
of these projects owe a debt of gratitude 
to the seminal Krush Grooiv, which 
Warner Home Video (WHV) is releas- 
ing Jan. 14. 2003. on DVD ($19.98). 

Originally released in 1985, Krush 
Grooiv tells the story of hip-hop man- 
ager/producer Russell Walker (Blair 
Underwood) and the ups and downs of 
his Krush Groove record label. Loosely 
based on Rus- 
sell Simmons 
and the early 
years of Def 
Jam Records, 
the film, direct- 
ed bv Michael 
Schultz [The 
Practice. Bos- 
Ion Public, 
JAG), also star- 
red a host of rap 
and R&B superstars, including Run- 
D.M.C.. IX Cool J. Beastie Boys, New 
Edition, the Fat Boys, and Sheila E. 

The DVD includes commentaries 
from Schultz. Underwood, and 
Source magazine senior editor Brett 
Johnson: a theatrical trailer; a "Krush 
Groove" music video: and an un- 
plugged, live version of Jimmy Jam 
& Terry Lewis' "Tender Love," which 
appeared on the soundtrack. 

Krush Grooiv proved particularly 
memorable for Sheila E.. who recalls 
the challenge of one of the film's 
scenes, in which she had to slap 
Joseph "Run" Simmons of Run- 
D.M.C.: "The director pulled me over 
and said. I just want to let you know 
that when you do this it's going to be 
real. I'm not going to let him know 
that you're doing this. So. go for it.' 
When I slapped him, I really slapped 
him. He jumped at me and clinched 
his fists like he was going to hit me. 
but we kept on shooting and when we 
cut, he apologized. He said. Tin 
sorry, Ms. E. I never really had a 
woman hit me like that.' He even 
broke into a sweat." 

The legacy of the film also contin- 
ues to surprise her. "We have this new 
generation of kids that are 20 years 
younger than me that are watching 
this film and are amazed by it," she 
says. "People come up to me now. and 
they quote my lines. Some of them are 
really young^ — 9- and 12-year-olds." 

According to WHV director of 
marketing Scott Heffron. the com- 
pany understands that this is a 
niche release and plans to market 
the DVD accordingly. 

Tower Records VP of video John 
Thrasher says, "It's an older title and 
it's one that fits our demographic, so 
we think it'll do OK. |The key for 
Wamer| is to put it together in a mar- 
keting package around like titles to 
bring up that type of title awareness as 
a catalog item to the public's eye." 
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1 


1 




USti NUMBER 1 tfl H WeetsAl Number! 
JOSH GflOBAN IN CONCERT Josn GroOan 


27 91 CD-DVD 


■ 


2 




BACK IN THE U S -LIVE 2002 CAmrxwotorr-t Paul McCartney 


I99&'24 98 


1 




THE BEST OF 1990-2000 ^^H5co«wwl^rtIWrt»5>LMLlS<»v^«ODls^^Btl U2 


1295/19.95 


1 




FEAST ON SCRAPS mamr ws>c*«o«an Alanrs Morissette 


223BCCTOVD 


1 


5 




UVE AT FOLSOM HELD, BOULDER, tt)L0ftAO0 **Emo«c Daw Matthens Band 


1998/2498 


1 


4 




DISASTERPCCES *twwirH*{R vwvwvt*M« musjc « veto dot nam Slipknot 


14»?4So 


1 


t 




PULLOVER coiL««t» i*jsic waww mw>c nnt(rTAjw*w w*b James Taylor 


14 98/19 98 


1 


9 




HELi FREEZES OVER a ' mms mom( vtttuwfrcAi uusc « vno olst mm Eagles 


24.95/24.99 


H 


7 




Lfl ffiffiDOM K 7"* <ia aww y ku m. H&Stra(^MThHhtiwiT;^ra 


2995/21 97 








1 


s 




UVE ; »ic fAioc vtaa wvr musx inim*inms\ «w Kom 


19957495 


1 


12 




ONE MORE CAR, ONE MORE RIDER waanw music vwo wi Eric Clapton 


19.95 0VD 


1 


11 




UVE IN LAS VEGAS EiacnuwtirttJNMnnmiJ Ptiifih 


24 99 DVD 


1 


13 




GOOBLL^AMBKI vmttmmnourx.w** ^l^^tBHA^nVtrtartt^va 


29957197 


I 


23 




THE DANCE a mw« ntntsf \xxo mi Fleetwood Mac 


19957497 


I 


13 




BLUE WDWGaLM AT THEELE Of WIGHT K*ix*sx**vi<MM.i«Bitw JmhtoOs 


19.95 DVD 


16 


15 




LIVE. AND ALONE a istAMOvicxoaw Melissa Etnendge 


19 98 DVD 


« 


16 




WORSHIP a xA'2omia vidco <hbi Michael W Smith 


1498/19.98 


1. 


14 




LIVE W HAWAII a i*CAimixMv**vimmmwMMumm Janet Jactaon 


1998,74 98 


19 


21 




A MOMENT UKE THIS ^, .,;„,«.: Kelly Clarkson 


7 98 DVD 


20 


20 




UVE SHIT: BINGE & PURGE tiBwimmimmcsm Metallica 


59.9BDVO 




2- 




BEST Of THE CATHEDRALS ^«« <ust vwoooom- mxr -« The Cathecrate 


29 9874 98 




29 




SUPERNATURAL UVE a ■ ^(srAwcawniNC,«MGv«fOr»» Santana 


19957497 


23 


18 




GUNS, GOO AND GOVERNMENT WORLD TOUR EMU MM no < Martyn Manson 


19 98/24 98 


24 


31 




ELVIS: THE GREAT PERFORMANCES BOX SET ^j»mM'mtimm BiePiesiey 


3998/4995 


» 


39 




MORNING VIEW SESSIONS • m muscviwosow wustpnviwMtwm tncutus 


14 98/1998 




19 




MTV UNPLUGGED: STAIND Eirnu i wax Staind 


24 99DVO 




17 




JIMMY EAT WORLD EP zf*umimsH3*BaBm«tvav*n Jimmy EatWortt 


7.95 DVD 




■- 




GREATEST VIDEO HITS- VOL 1 hou mw» kotos musk vot o mi i Queen 


24 95 DVD 


29 


27 




UVE FROM LAS VEGAS a .mtombawmo.iw Britney Spears 


19 98/24 98 


30 


21 




ELEVATION TOUR 2001 a .u-i ,ii;tui«vwwML(SiCArt)tccMSi»s*3 U2 


1998/3298 


■ 


25 




UVE (AGii vision mi Usher 


19987498 




■12 




USTENER SUPPORTED a ' bmg video nen Dave Matthews Band 


19957497 


33 


22 




BEST OF BOWIE ^a* music wtoma David Bowie 


34 98 DVD 


34 




UVtfflOMAIJSTItTTJUU.'Kiiwa^ Sftf^ i^jyan*C DoUJeTrajbe 


1495/19.97 








35 




UVE IN NEW TOW DTYt 'iiwiainwiwgnH'ji.nr *axjrc*tr!,\l5!&$rC 


19987998 


36 


23 




ONE NIGHT ONLY a mca musk: vikquw.i^ mltSjc i *mo ckst me Elton John 


16987498 


37 


3C 




PLATINUM COLLECTION Mf^^icawuMVBisMHusxivteiw-ra SnaniaTwam 


24 98 DVD 


38 


3'J 




AU ACCESS EUROPE a mikcoh ywqwvwsai music a veto orsi wo Emrem 


19987498 


39 


> 




LNEFWMB0RNAR0DJUNE2I.IZ isnsMBs 


1998/29.98 


1 




UVE AT THE HOUSE OF BLUES ir< mjjic vwasr^v mu« ( vww*«n7 wa B2K 


1498/1998 
' 
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Ifil NUMBER 1 IS! IWeekAtNumbeEl 
ULO & Stitch Animated 

wait oesnev hilme entertainmentlbijena Km home entertainment £E» 


PG 


n sf 




AUSTIN POWERS IN GOLDMEM BFR (WIDESCREEN) Michael Meyers 

NEWER* HEWE EN TEREAINMENTV^AEEER HEW* VCEOSOTI 


PGI3 


26 5: 


1 




ICE AGE Animated 

FtDCVfCOXMMt 


PG 


25 55 




AUSTIN POWERS IN goldmember (PAN a SCAN) Michael Meyers 

NEW UME HOME ENTERTAINMENT VtARNIR HOVAS .TLTFL) ECU 


PGI3 


* 


2 




MEN IN BLACK II (WIDESCREEN) Tommy Lee Jones 
auMmmmmMomnuHuotimim Will Smith 


PG-13 


2495 


3 




MEN IN BLACK II (PAN * SCAN) Tommy Lee Jones 
auMBUiinsaKMimfMwwomwmai Will Smith 


PG-13 


28 95 


6 




SPIDER-MAN (WIDESCREEN) Tobey Maguire 

ctxLMSuEnusutiHOMfeNURiuNMewTEiw Kirsten Bunst 


PG 13 


2=K 


• 




STAR WARS: EPISODE ll-ATTACK OF THE CLONES (WIDESCREEN) Ewan McGregor 
™«bm>» Natalie Portman 


PG 

■ 


— 

2998 




1 ' 




THE LORD OF THE RINGS (SPECIAL EDITION- WIDESCREEN) Elijah Wood 

NEWUNE HOME ENTEREAINME NT WARNER ERTJMEVE0EO SBEB Ian McKellen 


PG-13 


3995 


V 




SPIDER-MAN (PAN & SCAN) Tobey Maguire 

iiiimi in mil iiiiwwem Kjrsten rjunst 


PG-13 


28S5 


4 




MONSTERS, INC Billy Crystal 

^rOESE^EEOMEEEErEJTrAINWNTflLtVAWSTAMOMEENTERIAlWEE-JMW John GOOOman 


G 


2999 


10 




STAR WARS: EPISODE ll-ATTACK OF THE CLONES (PAN & SCAN) Ewan McGregor 

raxvooMis Natalie Portman 


PG 


29 98 


7 




SPIRIT: STALLION OF THE CIMARRON (PAN & SCAN) Animated 
oKuMtammmBcmanBawm 


G 


2695 


a 

13 




REIGN OF FIRE Matthew Mcftmaijghey 

rcijxsmsKME ««cegbun* *ista home eneer*ainment iran Christian Bale 


PG-13 


2999 




SPIRIT: STALLION OF THE CIMARRON (WIDESCREEN) Animaled 

DBEAAWONU-3K EUTHniTEirw— 


G 


2695 


23 




BAND OF BROTHERS Ron Livingslon 

HBO HOME VICE0 WVRRVER HOME WXOKU 


NR 


119 38 


2S 




THE LORD OF THE RINGS (COLLECTOR'S GIFT SET) Elijah Wood 
■lEi-i jm hem ■mbhmemi xc;vr- Ian McKellen 


PG-13 


79 92 


'4 




SUM OF ALL FEARS Ben Affleck 

NEjuMEurr home entertainment u™ Morgan Freeman 


P. 


2999 


27 




NATIONAL LAMPOON'S CHRISTMAS VACATION Ctievy Chase 
waimawmevioeoiiari Beverly D'Angeto 


PGI3 


19.98 


5 




BEAUTY AND THE BEAST (SPECIAL EDITION) Animated 

WW EMW HOW EWTffTiajEMBrritSEJt^ 


G 


2995 


2C 




MR. DEEDS (WIDESCREEN) Adam Sandler 

cooJMWtMTMHOMETnieMEMHTfNjn Winona Ryder 


PG-13 


27.95 




AUSTIN POWERS 3 PACK Michael Meyers 

tffWUNEH0WDriBIVEffNBBMMEWN(HH0MV10C0IW 


PG-13 


6695 




A CHRISTMAS STORY Darren McGaym 
wahwe-r eaeret entertainment wwee home wjec bom Peter Billingsley 


PG 


19.98 






ITS A WONDERFUL LIFE James Stewart 
am a: . mi • via~araaev «oi3 Donna Reed 


NR 


24.98 




THE LORD Of THE RINGS: THE FELLOWSHIP OF THE RING (WIDESCREEN) Elijah Wood pf - 

E*wuwioMEEtminA*!MENrw«wHHOMEwc*oiMi Ian McKellen ru ' 


2995 




E.T. THE EXTRA-TERRESTRIAL (WIDESCREEN) Henry Thomas 

emm h - iemmdi : m DeeWallace 


PG 


2995 


21 




WHEN IN ROME Mary-Kate & Ashley Olsen 

(HiUSEAHvOCOAJHWrEUHOME VUK0 IRATE 


G 


19.95 




WIN dtalkers Nicolas Cage 

MOM HOME ENTERTAINMENT IEWHI Adam Beach 


R 


25.98 




WE WERE SOLDIERS Mel Gibson 

PARAMOUNT HOME ENTERTAINMENT LVAKM 


R 


29.99 


DIVINE SECRETS OF THE YA-YA SISTERHOOD (WIDESCREEN) Sandra Bullock 

WAAMR NOME VE0E0OM Ellen BurstVh 


PG-13 


26.98 






UNDISPUTED WesleySnipes 

MlRAMAi HOME ENTERTArRAT^EEAUEaW VISTA lAWK ENTERTAMARTAlT SIE7 Ving HhameS 


R 


29.95 


THE LORD OF THE RINGS: THE FEUOWSHk? OF THE RING (PAN 4 SCAN) Elijah Wood 

new uNi home [imnTAv« vv.At'.;fi K.vi ..i -,i |an McKellen 


PG-13 


29.95 




AUSTIN POWERS: THE SPY WHO SHAGGED ME Michael Meyers 

NWUNE HOMEEWBItAiAWNlMEAREASEEOHEE WOtONABI Heather Graham 


PG-13 


24.96 




DIRTY DANCING Patrick Swayze 
aatisan home entertainment irao Jennifer Grey 


PG-13 


14.98 


34 




MR. DEEDS (FULL SCREEN) Adam Sandler 

C0UAAREA TAaSTAR HOME ENTEArAl'AAEN. HIE 


PG-13 


27 95 


29 




HARRY POTTER AND THE SORCERER'S STONE (WIDESCREEN) Daniel Raddifle 

WAJA«H(iMiviOBjAMr EmmaWatson 


PG 


26 99 




THE PRODUCERS Zero Mostel 
mom home entertaaiment xouj Gene Wilder 


NR 


24 95 


U 




HARRY POTTER AND THE SORCERER'S STONE (PAN & SCAN) Daniel RaddifTe 
wanner home vioEo rim Emma Watson 


PG 


26 99 






SCOOBY-DOO (PAN & SCAN) Freddie Prime Jr. 
WRfENaHEiKvroiEai Sara Michelle Geller 


PG 


26.95 


1 


THE SIMPSONS SEASON 2 BOX SET The Simpsons 

PMMMMM 


NR 




49 98 







Sales data compiled by Nielsen 
T|TL£ VideoScan 
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ULO & STITCH 

WAIT DISNEY NOME ENTERTAINMENT BUENA VISTA HEME ENTERTARaMENT am 


Animated 


2002 


PG 


24 95 


1 




AGE «„i m ««E 


2002 


PG 


24 95 




AUSTIN POWERS IN GOLDMEMBER „___ 

NEWUNE HOME ENTERTAINMENT. WARNER HOME V1OE0 WH EVIECIEaei EVTCVCTS 


2O02 


PG-13 


22.95 


2 




SPIRIT: STALLION OF THE OMARRON 

rjNEMRWCAU HOME ENTERTAINMENT HHS1 AjlimateO 


2002 


Q 


24 99 


3 




MEN IN BLACK H 

ETAIMEtlA TRISTAR HOME ENTERTAINMENT EMD 


Tommy Lee .1 i 
Will : 1 nth 


2002 


PG-13 


24 95 


5 




SPIDER-MAN 

CttLAMBTA TRISTAR HOME ENTERTAINMENT ERlHE 


Tr)bey MatMre 
kirsten 0ure;1 


2002 


PG-13 


24.95 


4 




MONSTERS, INC 

WALT OISNEV NOME ENTERTAINMENT EE UFNA VISTA KATE ENTERTAMkEENTZMRT 


Billy Crystal 
John E3ocoman 


2001 


(3 


24.99 


6 




STAR WARS: EPISODE ll-ATTACK OF THE CLONES 

EQXV1DE0 EB0SSB 


ELrwan MirrGrega 
Natalie Portman 


2002 


PG 


24.95 


7 




MARY-KATE » ASHLEY: WHEN IN ROME u~n*. r. eta™ 

OE>»STARvoiowAR«iRHr«v K ojT«« EVtary-rEaie a ASTKy utsen 


2002 


G 


19.9S 


9 




RAPUNZEL 

A". " 1M( 1.14 ','.'1 "," ' ESaETRB 


2O02 


NR 


19 95 


S 




A VERY MERRY POOH YEAR 


WflnnEe The Pooh 


2002 


NR 


22.99 


13 




SCOOBY-DOO 

WARNER HOME VOEG 19QR 


FnydrJEe PnEue Je 
SvmlvtRTiielEVjGeElet 


2002 


PG 


24.95 


11 




BEAUTY AND THE BEAST: THE ENCHANTED CHRISTMAS A^ ma) _, 

WALT OISNEV HOME EN EERTAiNMENT.RlrTEaA VESTA HOME EEETEEETARMAENi EUTN lmaTeo 


2002 


NR 


22.99 


15 




IT'S A WONDERFUL LIFE 

ARTISAN HOME ENTETTIARWRNT REBD 


Janies Stewart 

DnniT.iRr.i-d 


1946 


NR 


19.98 


14 




RUDOLPH THE RED-NOSED REINDEER 

SONV WtAAOSRSONY ARJSC ERETERTARRaENT MEHH 


Ajiirnated 




1964 


NR 


9.98 


10 




BEAUTY AND THE BEAST (SPECIAL EDITION) al-w-r-i 

WAIT ORWfV HERRE ENTERTAiNMENT.EHaEEAA VESTA HOME ETETTRTARMEJET Sl& °* ima ' F '0 


1991 


<3 


24.95 


25 




HARRY POTTER AND THE SORCERER'S STONE 

WARNER HOME VOE0 !im 


Daniel RadclElfe 
Emrna Watson 


2001 


PG 


24.99 




CHRISTMAS) 


Dora The Explorer 


2002 


NR 


12.95 






NCAEEOOEON VEEKQiRARaAKaaNI HOME ENnHTAANMEW RIRERD 








23 




DARRIN'S DANCE GROOVES 

RA10R RTRLVEEiTURAOlSIWERjTION I0RE8 


Oarflfi Henson 


2002 


NR 


14.98 


: 




HOW THE GRINCH STOLE CHRISTMAS 

UNIVERSAL STEXROS HOME VE0E0 EBaTR 


Jim Carrey 


2000 


PG 


24.98 






E.T. THE EXTRA TERRESTRIAL 

UNIVERSAA STUEROS HOME VOEO ERR 


Henty Tnomas 
towabo 


1982 


PG 


22.98 




FROSTY THE SKIOWMAN ; ra™m 

SONV RAJAA3ERSONT MaiSK ENTERIAIMUIENT J 1ST* AllEmHEBO 


1969 


NR 


9.98 


2 




MR. DEEDS 

COLUMBIA TRISTAR HOME ENTTRTMNMENT BBE0EEI7 


Adam Sandler 
rVinora Ryder 


2002 


13 2295 


22 




DIVINE SECRETS Of THE YA-YA SISTERHOOD 

WARNER HOME VIDEO ZAE7T 


Sandra Bulk)cK 
EIIe.ti Btir5Tvn 


2002 


PG-13 


22.98 


12 




THE SANTA CLAUSE 

WAaE PSNEV HONK ENiERTAJRRlEEEEE.WJEnA vista houe EEETERTJERRaENT 7IRD 


Tim Allen 


1994 


PG 




14.95 
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1 




AUSTIN POWERS IN GOLDMEMBER 

NEW LRAE ERLRRE ENTERTAWMENr WARNER HOME VIDEO RTRE 


Michael Myers 


PG-13 


| 


1 




MEN IN BLACK II 

COLUARSIA TRISTAR HOME ENTERTAINMENT ERALEJ 


Tommy Lee Jones 
Will Smith 


PG-13 






ULO (V STITCH 

WAU OISNEV HOME ENTERTAiNMEnTRUENA VISTA HOME ENTERTAANAAENT ZaRRJEO 


Animated 


PG 




2 




ICE AGE 

EOXVEHOaERARaB 


Animated 


PG 
















6 




REIGN OF FIRE k 

TOUCHSTONE HOME VTJEOS11ATNA VISTA HOME ENTERTAINAAENT MMS 


latthew McConaughey 
Chrr^ianBale 


PG-13 








DIVINE SECRETS OF THE YA-YA SISTERHOOD 

WARNER HOEAE VrXOElrDJ 


Sandra Bullock 
Ellen Burslyn 


PG-13 










] 




MR. DEEDS 

COELAABEA TRISTAR HOME ENTERTAJNMENT Bg»REI 


Adam Sandler 
Winona Ryder 


PG-13 








THE SUM OF ALL FEARS 

RARAMOERET HOME ENTELRTAIERASNT JJTTZT 


Ben Affleck 
Morgan Freeman 


PG-13 








BAD COMPANY 

TOUCHSTONE HOME VADEO RUE NA VESTA HOME ENtERIAlNMENT JOEAEO 


Amhony Hopkins 
ftnsRocfc 


PG-13 








UNDISPUTED 

MKRMAJE HOME ENTERTAINMENT 8LENA V'lSTA HOME ENTERTAINMENT B1IRD 












WesleySnipes 
VtngRhames 


R 
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2002: A Year Spent Coping With Economic Woes, New Technology 



Myriad causes and conditions 
conspired to make 2002 a chal- 
lenging year for commercial re- 
cording facilities. 

The declining fortunes of major 
labels obviously had a direct impact. 
The overwhelming and accelerating 
pace of technology has allowed 
many audio professionals to work in 
owner-operated personal studios, a 
trend which itself is accelerating, 
according to the architects who spe- 
cialize in studio design. That trend 
has made urgent the need for com- 
mercial facilities to integrate such 
"project studio" equipment — does 
that designation have meaning any- 
more? — in ways that enable clients 
to seamlessly work in both environ- 
ments, through dedicated digital 
audio workstation (DAW)-based 




rooms and format transfer services. 
And the proliferation of the DAW as 
tape recorder, editor, and even con- 
sole has forced large-format console 
manufacturers — traditionally the 
supplier of a studio's centerpiece — 
to likewise adapt their products in 
order to justify the investment such 
equipment represents, especially in 
an age of recession and tight pro- 
duction budgets. 

The uncertain- 
ty that so defines 
our world is man- 
ifested in studios 
everywhere. "The 
studio business 
this year has been 
just like the stock 
market.'' says Chris 
Stone, World Stu- 
dio Croup founder 
and co-founder, in 
1968, of Record 
Plant Studios. "It's 
been up and down 
like a yo-yo. People talk about how 
they don't know from one week to 
the next whether they're going to 
be empty or full. I hear the same 
thing all over the world, literally. It 
really has become almost like a 
week-to-week business, with the 
very few exceptions of the people 
who have the long-term projects, 
which are so rare." 

The unfortunate consequence 
of the frequent scarcity of record- 
ing projects was observed 
throughout the country, says Ellis 
Sorkin, owner/president of Los 



Angeles-based Studio Referral 
Service, though more so in New 
York and Nashville than Los Ange- 
les and Miami. "The volume of 
what's going on, especially in the 
lower upper-end — SSL-type 
rooms but not necessarily rooms 
that have J or K Series consoles — 
has dropped enough." Sorkin 
says, "so that there is rather 




Monitor 



by Christopher Walsh 
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intense competition going on. 

The trickle-down is hitting the 
mid-level places because some of 
the higher-end places are cutting 
deals they'd never planned on 
doing. When things got really bad. 
which happened a couple of times 
throughout the summer and into 
the fall, some of these real upper- 
end places were slicing rates almost 
in half. When my company is real- 
ly busy, there will be times when 
you can't even find an SSL room," 
Sorkin illustrates. "When things 
are crazy, it'll happen 10 or 15 
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BILLBOARD'S NO. 1 SINGLES (DECEMBER 21, 2002) 



CATEGORY 


HOT 100 


R&B 


COUNTRY 


MAINSTREAM ROCK 


DANCE/MAXI SINGLES 


TRIE 

Aran/ 
haduni 

{Ubal 1 


E0SE TOURSEIF 


WORK IT 

M.ssv 'Miidemeanor' 

Timbaiand 

(The Gold MmioVE IHKrwfEGI 


WHO'S V0UH 0ADDV 

TobyKaiOV 


WHEN I'M GONE 

3 Door* Down/ 


DIE ANOTHER DAY 

Madonna/ 


I Shrilly, 'I utilise. ope ■ 


J Stroud, T KMti 
i Dream Works:. 


R Paraihar 

1 Republic/Universal! 


Madonna. Mirwan 
(Warner Bros.) 


RECORDING STUDIO'S 


M SOUND 


Hit FACTORY CRITERIA 


HIT fACTORY CRITERIA 

(Miami, FU 


LONDON BRIDGE 




Engineer)*! 


Sieve King, Michael 
Strange. Jt. 


Carlo* El loco" Sodtiy.i 
Senator Jimmy 0 


Julian King 


Rich Paraihai. Geoll Oft 


Mark "Spikt* Slant 


CONSOLE 5 
DAWS) 


SSL 4M0 G 


SSL9000J 


SSL 9000 J 
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SSL 9000 J 


RECORDERS) 


Pro Tool* 


Pro Tooli 


Sony 3349 MR 


Prn Tool* 


Sony 334sVPro Tool* 


RECORDING 
MEDIUM 


Pro Tool* 


Pro Tooli 


Quaniegy AST 


Pro Tool* 


Quantegy 4€7 


MIX DOWN STUDIO S 

( n.|irifrri\i 


M SOUND 

(Famdsl*. Ml) 
Eminem. Sieve Kinrj 


MANHATTAN CENTER 

INew Vorkl 

Timttaland. Jimmy Doug fan 


loun 

(Naihvdlt. TNI 
Julian King 


ARMOURY 

(Vancouver. Brmih 
Columbia. Canada) 
Randy Staub 


THE MX SUITE a OLYMPIC 

I London) 

Mark 'Spike' Stent 


CONSOLES! DAWSi 


SSL 4000 G 


Neve VRJ2 


Sony O.tord OXf RJ 


SSL 4000 G* 


SSL 4064 G 


RECORDER S.' 


Pro Toali 


Sluder A82;.'Pro Tool* 


Pro Tool* 


Pro Tool* 


Studer 3348, Pro Toot* 


MIX DOWN 
MEDIUM 


Pro Tools 


Quantegy 499 


Pro Tools 


Pro Tool* 


Quantttgy GP9 


MASTERING 
fngmmr 


BERNIE GRUNDMAN 

Bfifl'1 GuTdnel 


STERLING SOUND 

INew Vorkl 
Ch<is Gebringet 


MASTER MIX 

(Nairnnflt,TNt 
Hank William* 


STERLING SOUND 

INlwYorkl 
Gooiqa Marina 


METROPOLIS 
Tim Young 


CD 'CASSETTE 
MANUFACTURER 


UMH 


WEA 


UMVD 


UMVD 


WEA 
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times a year. That hasn't happened 
more than once or twice this year." 

ITS NOT ALL BAD 

Many studio owners offer a more 
upbeat assessment of 2002. A sam- 
pling: "We've definitely had an increase 
over last year." says Andrew Kautz of 
Kmerald Sound Studios in Nashville, 
which has emerged from Chapter 11 
reorganization, 
initiated in 2001 
^^^^ following a severe 
dcMTiturn. "It's been 
an exciting process 
for us to analyze 
what we do and 
where we want to 
go. I got a lot more 
out of it because we 
had to. but it's also 
allowed us to be cre- 
ative and think up 
new ideas." 

New ways of 
doing business, 
Kautz adds, often means extending the 
facility's services outside of the studio 
and into producer-owned, DAW- 
equipped studios. "What we see in the 
future is expanding our IT. computer, 
Internet, and other technology areas. 
It's about looking at the opportunities 
coming out of new technology. It's 
hard from a business standpoint 
because you have such an investment 
in bricks and mortar and gear, but 
business is changing and is going to 
continue to change." 

"We had a very good year." says 
Jeff Greenberg of the Village in West 
Los Angeles, where a secretive, two- 
year client — Guns N' Roses — sup- 
plemented an already busy schedule 
that included Red Hot Chili Peppers, 
Foo Fighters. Korn, Live, and Bush. 
"All 1 can say about the Village is it's 
been phenomenal." 

"I feel optimistic about the next 
year," says Jennifer Rose of the 
Sound Kitchen in Franklin. Tenn.. 
"but I also feel there are some 
changes coming. Budgets are get- 
ting tighter and more accounted for, 
and the signings of artists are get- 
ting less. We need to make sure we 
maintain our share of the market 
and stay competitive with producers 
who receive funds and want to make 
records in their basement." 

Water Music in Hoboken. N.J.. has 
long been an indie-rock mainstay. 
Owner Rob Grenoble, a keenly per- 
ceptive observer of the music scene, 
shares his thoughts on the state of 
the business: "Now, especially, when 
artists have access to high-quality 
recording in their home, you have 
more mediocre talent making 
mediocre albums. I love that, be- 
cause it sets the stage for someone 
who is really incredible to explode 
through. The more mediocre music 
there is. the better it is for people like 
us. That said. I would say that Water 
Music has had, creatively, one of the 



most exhilarating years it's ever had. 

"As the big companies take fewer 
chances because their numbers are 
down." Grenoble continues, "the indie 
community really steps up to the plate. 
When majors are down, they look at 
the numbers and adjust accordingly 
and wait for markets to bounce back 
before they open their purses and get 
aggressive. People — artists — don't 
look in their purses; they work on an 
emotional level. I think you're seeing 
a lot of independent artists saying, 
'Screw uncertainty, we've got to make 
a record.' To put that in terms of sheer 
numbers. I don't think we've had an 
open day in December." 

"I think record companies are going 
back to more rootsy music." adds 
Paula Salvatore of the Hollywood, 
Calif.-based Capitol Studios, which she 
notes has recorded more album proj- 
ects than usual in 2002. "We survive 
on dailies, too, because we do a lot of 
ads, and we've been doing a lot of 5.1 
mixing — a lot of catalog can be mined 
for DVD projects. We've been consis- 
tent throughout the year." 

GONE, BUT NOT FORGOTTEN 

Lastly, a thought for some departed 
friends. The year began, sadly, with the 
death of Mike Klein, an engineer, stu- 
dio owner, and friend. Denny Purcell. 
long one of the industry's premier 
mastering engineers, passed away 
Aug. 22 in his Georgetown Masters 
facility in Nashville. On Oct. 27, Tom 
Dowd, Atlantic Records engineer/pro- 
ducer and later an independent pro- 
ducer, died at 77. The influence of his 
recordings will long be felt. 

And throughout these last six 
months — but particularly as 2002 
draws to a close — I think of Bill- 
board editor-in-chief Timothy 
White, who passed away June 27. His 
enthusiasm and kindness were — 
and are still — an inspiration to all of 
my creative endeavors, musical and 
otherwise. I really miss him. 



THE TOP STORIES 

• Digidesign introduces Pro 
Tools III). Mbox. and 002. 

• Solid State Logic introduces 
the XL K Series console. 

• Gavin Lurssen becomes the first 
mastering engineer to he recog- 
nized with a Grammy Award, for 
O Brother, Mitre Art Thou? 

• The Rolling Stones Remastered 
series is released on hvhrid Super 
Audio CD. 

• Premier mastering engineer 
Denny Purcell dies. 

• BMS 30 HI Hits, featuring 
restored and remixed versions of 
the King's biggest songs, is re- 
leased on CD and DVD-Audio. 

• Kngineer/producer Tom 
Dowd dies. 
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Japan's Music Business Ready To Fight Back In 2003 



BY STEVE McCLURE 

TOKYO— Nine Inch Nails' "The 
Downward Spiral" could have been 
an apt choice as the theme song for 
the Japanese music business in 
2002, as the world's second-largest 
music market saw shipments de- 
cline for the fifth consecutive year. 

Shipments by the 24 member 
companies of the Recording Indus- 




try Assn. of Japan (RIAJ) in the first 
10 months of the year totaled 278.3 
million units, down 11% from the 
corresponding period of 2001. fora 
value of 359.8 billion yen ($2.93 bil- 
lion), down 12%. 

Underlining just how bad things 
are in Japan, only one single — 
female vocalist Ayumi Hamasaki's 
"H" (Avex) — topped the 1-million- 
shipment mark this year, compared 
with five in 2001. And while 2001 
saw 21 1-million-shipping albums, 
in 2002 only 11 albums— all by 
domestic artists — moved more than 
1 million copies here. 

While acknowledging the need 
to more effectively target Japan's 
increasingly important middle- 
aged demographic as well as step- 
ping up their A&R efforts, Japan- 
ese labels showed signs of adopting 
a siege mentality amid the current 
market downturn. 

On Jan. 29. the RIAJ and Japan- 
ese authors' body JASRAC asked the 
courts to shut down MMO Japan, 
which had been providing free 
downloads of the Japanese-language 
version of the File Rogue file- 
sharing software. It was the first- 
ever legal action against an online 
file-sharing music service in Japan. 
The Tokyo District Court issued a 
provisional disposition against 
MMO Japan April 9. 

In March, Avex became the first 
Japanese label to release copy-pro- 
tected CDs. In the following 
months, Warner Music Japan, 
Toshiba-EMI, Universal Music 
K.K.. Pony Canyon. Zomba Rec- 
ords, Victor Entertainment, and 



Sony Music Entertainment (Japan) 
also began releasing copy-protect- 
ed CDs. Those moves came as the 
RIAJ released data showing an 
alarming increase in unauthorized 
online file-sharing and CD-R copy- 
ing in Japan. 

As the market continued to 
shrink during the year, Japanese 
labels released a slew of thematic 
compilations and greatest-hits 
albums in an effort to tap the 25- 
plus market, which has been 
increasingly important as the 
under-25 demographic shrinks rel- 
ative to the rest of the population. 

While most major labels saw 
their sales head south with a 
vengeance, Japan's independent 
labels claimed their best year ever. 
SoundScan Japan says that indie 
labels now account for 5.7% of the 
Japanese market. The year also got 
off to an upbeat start when classi- 
cal conductor Seiji Ozawa's New 
Year's Concert 2002 album (Uni- 
versal Classics), recorded Jan. 1 
with the Vienna Philharmonic, 
became the first classical album to 
make it into the top 10 of the 



JAPAN: 
THE TOP STORIES 

• Courts shut down Tokyo- 
based file-sharing service MMO 
Japan; it is the first such legal 
action in Japan. 

• Avex is the first Japanese label 
to release copy-protected CDs. 

• Tower Records Japan is sold. 

• Female singer Utada Hikaru 
signs a worldwide deal in March 
with Island Def Jam as an Eng- 
lish-language artist under the 
name "Hikaru Utada." 

• Only one single tops the 1 -mil- 
lion-shipment mark, compared 
with five in 2001. 
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Japanese album chart. 

On the retail front, the biggest 
story in Japan in 2002 was MTS' sale 
in October of its Tower Records 
Japan subsidiary to Nikko Principal 
Investments Japan and the Tower 



Records Japan management group. 
MTS sold its profitable Japanese 
operation to get the cash it needed 
to pay its U.S. creditors. 

In an effort to increase its public 
profile, MTV Japan presented the 
inaugural MTV Video Music Awards 
Japan in May in Tokyo. The event 
featured performances by several 
big-name domestic and foreign acts, 
such as Ayumi Hamasaki, Ken 
Hirai, Oasis, and Sheryl Crow. 

Superstar female vocalist Utada 
Hikaru was very much in the news 
in 2002. In March, she signed a 
worldwide deal with Island Def Jam 
as an English-language artist under 
the name "Hikaru Utada." (She 
remains signed to Toshiba-EMI as a 
Japanese-language artist.) 

Utada told Billboard that she 
hopes the time is ripe for an Asian 
artist to break through in the West. 
She said, "Maybe the fruit has 
always been ripe, but so far, Asian 
artists who reached for it were a few 
inches short." 

On a sadder note, Nippon Colum- 
bia — Japan's oldest record compa- 
ny — was dealt an unexpected blow 



when its president, Katsumi "Jack" 
Matsumura, died of a heart attack 
Aug. 20. Matsumura had been over- 
seeing Columbia's extensive 
restructuring efforts since becom- 
ing president in October 2001. He 
was replaced by Masao Nakajima, 
previously executive VP in charge of 
sales and marketing, strategic plan- 
ning, and human resources. 

2003 is hardly shaping up to be a 
great year for the Japanese music 
industry, given Japan's continuing 
recession, the popularity of video- 
and computer games and cell 
phones among Japanese youth, and 
CD-R copying. But the industry is 
in a fighting mood, and as the 
vibrant indie sector shows, lots of 
great music is being made in Japan. 
No one expects a repeat of the early- 
'90s era of double-digit growth, but 
it is clear that something has to be 
done to arrest the steady decline of 
music sales in Japan. 

"It's impossible to predict the fu- 
ture," Victor Entertainment presi- 
dent Toshiaki Shibuya says. "It all 
depends on how we keep our eyes 
on consumers and the market." 



Uncertain Future Faces Many Asian Markets 



BY STEVE McCLURE 

TOKYO — "Challenging" is perhaps the most upbeat way in which one 
could describe conditions in the Asian music industry in 2002. 

The state of the Japanese market is dealt with elsewhere on this page, 
but other such key regional territories as Taiwan and Malaysia continued 
to be devastated by piracy, which was also a major problem in the poten- 
tially vast but so far relatively unde- 
veloped markets of India and China. 

In a year during which Sony Music 
became the first foreign record label to 
launch a joint venture in 
China with mainland part- 
ners, everyone agrees that 
music culture is alive and 
well in the Asian region, 
but the music industry is 
still very much on the de- 
fensive here. Sony Music 
Asia president Richard 
Denekamp even suggests 
that in the not-too-distant 
future "some markets [in 
Asia] could become so 
small that it will no longer 
be sustainable to have a whole record- 
company organization there." 

Reflecting the seriousness of the 
piracy problem in Malaysia and Taiwan. 
2002 saw a number of music-industry 
representatives meeting top govern- 
_ ment officials in those territories to 
urge them to take a harder line against 
intellectual-property theft. The artistic community in Taiwan even held a 
protest march in April to pressure the country's government into action. The 
territory's recorded-music sales fell 13% in the first half of this year, accord- 
ing to the International Federation of the Phonographic Industry (IFPI), which 
says the piracy rate in Taiwan actually increased after the artists' protest. BMC 



ASIA: 
THE TOP STORIES 

• Industry veteran Norman 
Cheng resigns from Universal 
Asia Pacific and takes over as 
head of EMI Southeast Asia. 

• The International Federation 
of the Phonographic Industry 
pressures the Taiwanese govern- 
ment to take a stronger stance 
against piracy. 

• A South Korean court shuts 
down file-sharing service Soribada. 

• Labels increase emphasis on 
cross-regional A&R. 

• Sony Music launches music's 
first-ever joint venture in China 
with mainland partners. 
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Asia Pacific senior VP Tim Prescott says, "Clearly the pirates have moved in a 
lot more on domestic and regional music in the last few years." 

In South Korea — Asia's biggest music market outside of Japan — the indus- 
try found itself fighting a foe its counterparts in North America and Europe 
are all too familiar with: an unauthorized file-sharing service. A court order 
in July shut down the Soribada file-swapping service, only for it to then 
relaunch itself as Soribada 2 at the end of August. 

In July, the IFPI served three Chinese-language Web portals with warning 
notices requesting they cease activities that the IFPI believes infringe upon its 
members' copyrights. The three portals — Beijing-based sina.com and sohu.com 
and Hong Kong-based tom.com — offered 
services that enabled people to choose 
songs through the portals and send them 
to friends, who would then receive a call on 
their cell phone playing the song. 

The same month, South Korea's music 
industry became the target of a sweeping 
government investigation into alleged 
bribery and corruption, focusing on alle- 
gations of chart fixing, payola, and "inap- 
propriate lobbying" for talent. 

On the personnel front, industry veter- 
an Norman Cheng's decision to resign as 
chairman of Universal Music Asia Pacific 
at the end of June had long been expected, but Cheng's subsequent move to 
EMI Recorded Music Southeast Asia, where he took over as head man from 
Matthew Allison, came as a surprise. 

To many observers, the most interesting thing about Cheng's new job at 
EMI was EMI Recorded Music chairman/CEO Alain Levy's use of the word 
"partner" in describing Cheng's role in helping EMI move into the mainland 
China market. Just what form that "partnership" will take remains to be seen. 

Universale top man in Asia is now Harry Hui. who in December was named 
by the Geneva-based World Economic Forum as one of its "global leaders 
for tomorrow." Hui believes the Asian music industry is in a transition peri- 
od. "We have to adapt," he says. "We have to bring music to where it is being 
consumed. Secondly, I would say that the kinds of ups and downs that we're 
seeing right now are fairly normal for our industry." 
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JANUARY: Tips from Global Music 
Pulse coiTespondents for 2002 include 
Electric Soft Parade (U.K.) and Gem- 
ma Hayes (Ireland). Seven months 
later, both make the Mercury Music 
Prize short-list We also tip rock band 
Savbta. which enters the Danish charts 
at No. 1 with The Second You Sleep 
(EMI). The Chemical Brothers prepare 
for a worldwide return with their 
fourth Virgin album. Come With Us. 

FEBRUARY: New Zealand hard-rock 
band Shihad is in Los Angeles mak- 
ing its fifth album and. in the wake of 
Sept. 11.2001. looking for a new 
name to avoid confusion with the Ara- 
bic word "jihad" (holy warl. Reggae 
legend Lee "Scratch" Peny returns 
with the album Jamaican E.T. on Tro- 
jan. Algerian singer Souad Massi 
makes waves in world-music circles 
with her debut album. Raoui, on 
Island/Universal France. Damon Al- 
barn {Blur. Gorillazl starts his own 
label. Honest Jon's, and sets off to Mali 
to work with African musicians. 

MARCH: Australia's Puretone has a 

European hit with the single "Ad- 
dicted to Bass" (FMR) two years after 
it was released Down Under. North- 
em Irish DJ David Holmes scores the 
movie Ocean's 11. Nelson Mandela 
releases his debut album on EMI 
South Africa: a collection of his 
speeches. Greek singer Savina Yan- 
natou sings in 1 1 different languages 
on her album Terra Nostra ( Lyra). 

APRIL: Virgin/France puts together 
top reggae names with leading stars 
of the Algerian rai movement on the 
collaboration Big Men: Rai Meets Reg- 
gae: those participating include 
Khaled and Cregory Isaacs. Sony sets 
up shop in Lebanon. The life of Big 
Country's Stuart Adamson is cele- 
brated with a tribute concert in his 
native Scotland, following his suicide. 

MAY: Veteran French rocker Johnny 
HaDyday has a domestic hit with his 
country's official World Cup anthem 
"Tous Ensemble" (Universal) as soc- 
cer fever sweeps the world. In Swe- 
den, rock band Kent enters the chart 
at No. 1 with its fifth album. 1 open df 
Ammunition (Guns and Ammuni- 
tion). Tanzania's Hukwe Zawose 
turns to Canadian producer Michael 
Brook for Real World set .Assembly. 

JUNE: Great things are predicted for 
Australia's the Vines in advance of the 
release of their debut EMI set. High- 
ly Emitted. The world mourns Nellie 
Shabalala. wife of Ladysmith Black 
Mambazo leader Joseph Shabalala. 
murdered by an unknown gunman 
in South Africa. But the band keeps a 
date three weeks later to play in Lon- 



don at the Golden Jubilee concert for 
Queen Elizabeth II. 

JULY: Morcheeba is in Moscow launch- 
ing its fourth album. Charango (East- 
West) — but the record is already sell- 
ing in a pirated version at 40 rubles 
($1.27). BMG Denmark hip-hop act 
Outlandish supports Busta Rhymes 
on his European tour. Top West 
African band of the 1970s Orchestra 
Baobab is back together for its first 
album in 20 years, the World Circuit 
release Specialist in All Styles. 

AUGUST: Sisters Paola & Chiara re 

lease their fourth album, Festival, on 
Sony Columbia Italy. Sakis Rouvas. 
described as "a Greek Ricky Martin.'' 
launches his new Universal France 
album. Ola Kala. in Paris. Swedish 
fiddler Ellika Frisell and Senegalese 
kora player Solo Cissokho team for 
Tretakt/Takisasaha (Xource/MNWI. 
The record gets nominated in the 
BBC Radio 3 Awards for World Music. 

SEPTEMBER: Olsen Brothers hump 
Bruce Springsteen from the top of 
the Danish charts with their covers 
album. Songs (CMC). Senegal's 
Youssou N'Dour gears up for the 
release of his first Nonesuch album. 
Nothing 's in Vain, hailed by many as 
the finest of his career. 

OCTOBER: Embryon. a group of 
three schoolgirls from Tblisi in the 
former Soviet republic of Georgia, is 
voted "best unsigned act in the 
world" at the U.K. record industry's 
annual In the City event. Japan's 
United Future Organization releas- 
es its fifth set. V, on Exceptional 
Records in Europe. South Africa sees 
the emergence of predominantly 
female punk group the Phoebes. 
signed to Matchbox Recordings. 

NOVEMBER: Sweden's Ace of Base is 

back with Da Capo (Edel-Mega Rec- 
ords), although the set won't be re- 
leased in the U.S. until 2003. Norwe- 
gian rock band Madraguda releases 
its third album. Grit (Virgin), with a 
huge international junket in Berlin. 
Russian teenage-girl duo T.a.t.u. 
charts throughout Europe with the 
single "All the Things She Said" on 
Interscope. Miriam Makeba re-signs 
with Gallo. the South African label 
for which she last recorded in 1959. 

DECEMBER: New Zealand power-rock 
hand the D4 looks back on a year that 
saw it play more than 200 dates in 
Europe, as its Infectious Records set. 
fitutnty. begins to make an impact. 
French chanson artist Renaud's Mr- 
gin France album Boucan d'Enfer 
(Infernal Noise) sold more than 1.3 
million units in 2002. 
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Europe's Music Biz Pressures Pirates And Politicians In 2002 



BY TOM FERGUSON 

LONDON— Besieged by piracy in all 
its shapes and forms and facing 
ever-increasing compe- 
tition for the attention 
of its core demograph- 
ics. Europe's music 
business did a lot of 
growing up in public 
during 2002. 

Outside of France 
and the U.K.. most of 
Europe's music mar- 
kets — particularly Ger- 
many—declined during 
the year. The chilly 
market conditions had 
formed a forbidding 
backdrop to the MIDEM 
trade show Jan. 19-24 in 
Cannes. The international music in 




Europe's Tap 
Singles Of 2002 

1. "Asereje/The Ketchup Song." 
Las Ketchup, Columbia. 

2. "Whenever. Wherever/Suerte," 
Shakira. Epic/Columbia. 

3. "Without Me." Eminem, 
Interscope. 

A. "How You Remind Me," 
Nickelback, Roadrunner. 

5. "Underneath Your Clothes," 
Shakira, Epic/Columbia. 

6. "Get the Party Started," 
Pink, Arista. 

7. "Like a Prayer." Mad'House, 
Bio/Various. 

8. "Somethin' Stupid," Rob- 
bie Williams & Nicole Kidman. 
Chrysalis. 

9. "Complicated." Avril Lavi- 
gne, Arista. 

10. "Dilemma." Nelly Featur- 
ing Kelly Rowland. Universal. 

Data from Music & Media. List- 
ings are based on the Music £■ Media 
Eurochart Hot 100 Singles weeks 1- 
51 and compiled from national sales 
charts in 16 European countries. 



dustry's annual curtain-raiser pulled 
in 9.000 attendees in 2002 (down 
from 10.500 in 2001) and. post- 
Sept.ll. 2001. lacked 
many American faces. 

But the same month. 
U.K. -based Sanctuary 
Group proved that not 
all European record 
companies were strug- 
gling, reporting record 
results for the year 
ended Sept. 30, 2001. Its 
growth was attributed 
by executive chairman 
Andy Taylor to continu- 
ally signing established 
niche acts, adopting a 
low-risk new-act-devel- 
opment strategy, and 
making more varied acquisitions. 
Taylor said. "We can now be a man- 
ager, an agent, and a merchandiser, 
and that's all the services that an act 
wants, other than a music publisher, 
a record company, and an audio- 
visual company — and we can do all 
of those as well." [Billboard. Jan. 2fi.) 

Thanks to those varied business 
strands, Sanctuary maintained a 
high profile among European inde- 
pendents throughout the rest of the 
year, as did the Zomba Group, al- 
though the latter gained more ink in 
the press for its protracted acquisi- 
tion by BMG than for its own impres- 
sive performance. 

LABELS REVAMPED 

The eve of MIDEM saw the depar- 
ture of Virgin Records U.K.'s 10-year 
chief, president Paul Conroy. The 
exit of Conroy — who later launched 
his own independent Adventure 
group of companies with wife Katie 
(also an ex-EMl staffer) — led a year 
of changes at the group: it was late 
November before EMI Recorded 
Music Continental Europe chairman 
Emmanuel de Buretel could an- 
nounce the end of "drastic restruc- 
turing in 22 | European | countries." 

The other majors, of course, 
weren't sitting still. Sony. Warner, 
Universal, and BMG all rebuilt ele- 



EUROPE: 
THE TOP STORIES 

• The International Federation of 
the Phonographic Industry takes 
the piracy fight to Brussels. 

• EMI restructures operations in 
22 countries. 

• TVs Operation Triunfo domi- 
nates in Spain and spawns Euro- 
pean imitations. 

• HMV floats on the London 
Stock Exchange. 

• Sanctuary Group reports an 
88% profit rise. 
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ments of their European compa- 
nies, whether it was Sony revamp- 
ing its Nordic affiliates in January 
or BMG folding its stand-alone 
Greek company in June. And there 
was the usual round of acquisitions, 
including Universal buying the 
European record and publishing 
operations of Germany's Koch 
Group in March and EMI purchas- 
ing U.K. indie Mute in May. 

Hand in hand with such activity 
came increasing awareness of the 
importance of domestic repertoire. 
The decline in European shipments 
during 2002 was less steep than in 
the U.S.. so it is hardly surprising that 
labels here were looking closer 
to home — rather than across the 
Atlantic — for potential superstar acts. 

There is growing confidence with- 
in the European business that it can 
develop domestic acts beyond 
national borders. "It's a reality." de 
Buretel claims. "Frontiers are get- 
ting more and more open. I can even 
see things coming from Eastern 
Europe and beyond — from Africa, 
wherever." But there is still work to 
be done: as the Music & Media year- 
end charts on this page show, Euro- 
pean album buyers continued to 
favor trans-Atlantic acts in 2002. 

One of the more controversial 



(D HOLLAND ROCKS 



El 



afoul ifflilta Mini 



WWW.HOLLAN 



DR0C 



KS.C0M 



domestic A&R channels to open up 
across Europe came with the latest 
batch of reality-TV music-oriented 
shows and the stream of 
pop releases emanating 
from them. In Spain, the 
huge success of the 
Operation Triunfo show 
led to its format being 
aped in other European 
countries — Italian 
namesake Operazione 
Trionfo. for example, or 
the U.K.'s Fame Acade- 
my. Triunfo gave a huge 
boost to Spanish inde- 
pendent label Vale 
Music: local estimates 
credited it with a mas- 
sive 24% market share 
in the first six months of the year. 

THE RETAIL PICTURE 

At retail, though, the primary 
imperative driving consumers 
through the doors was not a musical 
one. In January, both Virgin Enter- 
tainment Croup (VEG) and HMV 
cited DVD sales as key to their posi- 
tive holiday performances. As the 
year progressed, more and more 
music merchants confirmed the 
increasing importance of the format. 

HMV had somewhat mixed for- 
tunes in 2002. The immediate reac- 
tion to its flotation on the London 
Stock Exchange in May was disap- 
pointing, with its stock price steadi- 
ly dropping during the following 
months, but the music merchant 
traded strongly in the U.K. through 
to year-end. opening its 150th 
British store along the way. 

VEG offloaded the final 4 1 stores 
from its under-performing Our Price 
U.K. chain in October to Australian 
market leader Sanity Music. Else- 
where, leading French music retail- 
er FNAC announced plans to expand 
south, in Spain and Portugal, while 
Dutch-based Free Record Shop head- 
ed north, acquiring the 24-store 
Hysj! Hysj! music chain — Norway's 
largest — in September. 

Later that month. German music 
retailers added their support to a cam- 
paign aimed at pressuring the newly 
re-elected government there to liber- 
alize store-opening times in order to 
stimulate consumer spending. 

POLITICAL POSTURES 

The growing ability of the music 
industry to make its voice heard by 
Europe's legislators was a key feature 
this year. 

In February, representatives of the 
U.K. government and the music 
industry discussed the feasibility of 
a jointly funded music office in New 
York, as a step toward boosting 
British music in the U.S. That re- 
mains at the discussion stage, but it 
illustrated a new government-level 
awareness of music as an overseas 
dollar-earner. 

In piracy-afflicted markets across 
the Continent, from Russia in the east 
to Greece in the south, local music 




industry bodies stood up to be count- 
ed. The Spanish industry, one of the 
worst-affected territories during 2002. 

was particularly active 
in its dealings with gov- 
ernment at home and 
abroad, even raising 
its domestic problems 
in March with the 
European Commis- 
sion in Brussels. 

The European indus- 
try took advantage of 
the July 10 Intemation- 

y| al Federation of the 
Phonographic Industry 
(IFPI) Platinum Europe 
Awards ceremony in 
Brussels to lobby EU 
politicians for tougher 
anti-piracy legislation and a reduc- 
tion of the high rate of value-added 
tax I |VAT| sales taxi applied to record- 
ed music. In December a new music- 
industry coalition was formed to 
lobby the EU for a VAT reduction on 
sound recordings. 

Alongside such high-level Euro- 
pean initiatives, the IFPI has urged 
local industry organizations to raise 
their game with their own rulers, an 
approach set to continue in 2003. 
Sony Music Europe president Paul 
Burger tells Billboard that although 
some European perspective is vital, 
"it's very important that the bulk of 
discussions take place at a local level. 

"The issues vary from country to 
country, as legislation does, and as 
local practice does." Burger notes. 
"We're in the phase now of local rat- 
ification of the EU Copyright direc- 
tive: discussion at a national level is 
a very important element in this." 



Europe's lop 
Albums Of 2002 

1 . Serricio de Lavanderial 
iMundry Serf ice. Shakira, Epic/ 
Columbia. 

2. Freak ofXature. Anastacia. 
Epic. 

3. A New Day Has Come, 
Celine Dion. Columbia/Epic. 

4. The Eminem Shou: Eminem. 
Interscope. 

5. Swing When You 're Win- 
ning. Robbie Williams. Chrysalis. 

6. Silver Side Up. Nickelback. 
Roadrunner. 

7. M.'ssundazlood. Pink. Arista. 

8. By the Way. Red Hot Chili 
Peppers. Warner Bros. 

9. Escape. Enrique iglesias. 
Interscope. 

10. Songs in A Minor. Alicia 
Keys, J. 

Data from Music & Media. 
Listings are based on the Music 
& Media European Top 100 
Albums weeks 1-51 and compiled 
from national sales charts in 18 
European countries. 
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90 Cherry Red- 
Trie Monochrome Set 
The Toy Dolls 
Napalm Death 
Carcass 
Discharge 

Mega City Four 
Mode- 
Receiver* 
I The Art Pepper Quartet 

91 Cargo* 
Earache* 

Everything But The Girl 
Dead Kennedys 
Naked City 
Pain Killer 
John Zorn 

92 Cathedral 

93 Restless* 
Soul Asylum 

* G.B.H. 

94 The Mighty Mighty Bosstones 

95 Amphetamine Reptile* 

The Jon Spencer Blues Explosion 
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In Flames 
Ash 
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Hi-Standard £ 
98 Arch Enemy 
Brink 182 
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97 Mo' Wax * 

The Hellacopters 
Ninja Tune • 
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DJ Shadow 
CcJdcut 
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98 Tommy Boy' 
De La Soul 
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99 The Br an Setzer Orchestra 
Badly Drawn Boy 

00 AmonTobtn 
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Jimmy Eat World 
Super Furry Animals 
Mogwai 
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01 Stephen Malkmus 

Arab Strap 
Candida 

Death Cab For Cut* ^ 
Clinic 

The Avalanches 

02 AR E Weapons 
Shadows Fall 

03 Hoggtny 
John Squire 
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Canadian Talent Makes A Global Mark In Tough Year 



BY LARRY LeBLANC 

TORONTO— Led by Arista's skate- 
punk princess Avril Lavigne, EMI 
Canada rock act Nickelback, and Verve 
jazz diva Diana Krall, Canadian talent 
scored heavily internationally in 2002. 

"I'm starting to make a big name for 
myself," Lavigne said with wonder as 
her career accelerated {Billboard. June 
22) — and that was clearly the case for 
all three of the above acts. They joined 
a variety of top-selling Canadian veter- 
ans — Shania Twain. Celine Dion, Ala- 
nis Morissette, Deborah Cox, k.d. lang, 
Terri Clark, Emerson Drive, and Que- 
bec's French-language megastars 
Lynda LeMay and Isabelle Boulay, who 
also fared well internationally and 
domestically in the year. 

International and domestic break- 
outs also occurred for such Canadian 
power-hitters as rock acts Sum 41, 
Default, and Theory of a Deadman and 
R&B singers Glenn Lewis and Remy 
Shand. The breakouts of Shand and 
Lewis were significant indicators of the 
development of Canada's R&B/ hip-hop 
community. Shand's MotownAlniver- 
sal album, The Way 1 Feel — released 
worldwide March 12 — entered at No. 1 
on Nielsen SoundScan's albums chart 
in Canada. But the year kicked off with 
three upheavals that caught Canada's 
music industry off-guard. 

In January, Robert and Jason Sni- 
derman, the sons of music merchant 
Sam the Record Man co-founder Sam 
Sniderman, purchased the inventor)' 
assets and name of the former Canadi- 
an retail giant (which had filed for 
bankruptcy in October 2001) for $1.9 
million Canadian ($1.19 million). 

The same month, fol- 
lowing an eight-month 
sequence of upheavals at 
Warner Music Canada, 
senior VP Dave Tolling- 
ton — a 24-year company 
veteran — accepted early I 
retirement. 

Then, at HMV North 
America, president Peter 
Luckhurst stepped down. 
Sources indicated the res- 
ignation was primarily I 
because of parent HMV I 
Media Group's dissatisfac- 
tion with its North American market 
results. Luckhurst, however, said he 
resigned because he planned to move 
to the U.S. 

Chairman of HMV Australia Chris 
Walker was brought in to run HMV 
North America on an interim basis and 
assemble a new executive team. With 
97 stores nationally, HMVs 21 % share 
makes it Canada's retail-music market 
leaden it also has 1 1 U.S. stores, over- 
seen from Canada. 

BREAKDOWN AND BOYCOTT 

Under Walker, HMV belatedly began 
negotiating its annual trading agree- 
ments with all five majors here. 

While soon reaching new deals with 
both BMG and EMI, the retailer failed 
initially to agree to terms with Sony, 
Universal, and Warner. Following a 
breakdown in talks. HMV then floored 



CANADA: 
THE TOP STORIES 

• HMV North America president i 
Peter Luckhurst is out; HMV 
Australia chairman Chris Walker 
is in. 

• A court says Canadian Internet 
service providers are responsible 
for royalties. 

• HMV boycotts Warner Music 
releases. 

• Warner Music senior VP Dave 
Tollington is out after 24 years. 

• Assets of the bankrupt Song 
Corp. are sold off. 
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the industry here by terminating buys 
of all new titles from Warner, effective 
June 1, followed by catalog purchases 
weeks later. 

With the boycott ongoing for four 
months, competing retailers moved to 
aggressively front-rack Warner titles 
and secured increased marketing and 
merchandising support from Warner. 
Industry sources estimate that Warner 
lost 9%-10% of its overall sales during 
the boycott period, although that fig- 
ure has not been confirmed. By mid- 
October, when HMV and Warner 
resolved their differences, the retailer 
had also been able to negotiate new 
deals with Universal and Sony. 

At the end of the dispute. Walker sent 
a message out via the pages of this pub- 
lication (Billboard, Nov. 2). "Can I give a 
message," he asked, "to our 
competitors who have had a 
few things to say labout 
HMV] in Billboard and vari- 
ous other newspapers? My 
message for them is this: 
'We're back. 1 hope you 
enjoyed the four months, 
because you are not going to 
enjoy the next four.' " 

COURT IN THE ACT 

To widespread industry 
relief, the recorded and 
publishing assets of bank- 
rupt independent music group Song 
Corp. were sold off during 2002. 

Song Corp. went bankrupt in 2001, 
owing $8.2 million Canadian ($5.2 mil- 
lion) to creditors. Montreal-based Uni- 
disc Music purchased Song's recorded 
assets in May. including album masters 
by Canadian acts like the Tragically Hip. 
Lee Aaron, and Teenage Head. Follow- 
ing a November ruling by Justice 
Spence of the Ontario Superior Court 
of Justice in Toronto, Peermusic Cana- 
da acquired the publishing rights to 
more than 4,700 songs from Song 
Corp.'s catalogs. 

In a landmark decision, Canada's 
Federal Court of Appeal in Ottawa ruled 
May 5 that Internet service providers 
generally act as "common carriers," but 
if they act as more than "passive 
providers" — for example, by storing or 
"caching" music on their servers — they 



are responsible for paying music-copy- 
right royalties. The decision overturned 
a 1999 ruling by the federal govern- 
ment's Canadian Copyright Board in 
which the Internet was deemed a 
means of communication for purposes 
of Canadian copyright law only if the 
server is located in Canada. 

DIANA & JUNO 

With three wins apiece. Krall and 
Nickelback dominated this year's Juno 
Awards, held in April in St. John's, New- 
foundland. Nickelback collected awards 
for top rock group, top rock album (for 
Silver Side Up), and top single (for 
"How You Remind Me"), while Van- 
couver-based Randy Staub won the top 
engineering award for his work with 
the band. Krall won for top artist, while 
The Look of Love took top album and 
top jazz vocal album honors. 

Arista Nashville's Carolyn Dawn 
Johnson also pulled off a hat-trick at 
this year's Canadian Country Music 
Awards held in September in Calgary. 
Alberta. Johnson won the top female 
category, as well as the top single and 
top video categories — both for her hit 
single "I Don't Want You to Go." The 
show's host, I'aul Brandt, picked up two 
awards — for top male and top album — 
for his ViK Records album Small 
Towns and Big Dreams. Newcomer 
Emerson Drive also won with its 



DreamWorks hit single "I Should Be 
Sleeping." winning both the top group 
and rising star categories. Arista Nash- 
ville's Terri Clark won the fans' choice 
award for the second year in a row. 

DYNAMIC DEBUTS 

Also impressive in 2002 was the sig- 
nificant number of fledgling Canadian 
acts that came up with strong album 
releases. Those acts included R&B/hip- 
hop acts Swollen Members and Jarvis 
Church: alternative-styled Sam Roberts 
and Danko Jones: singer/songwriters 
Sarah Slean, Martina Sorbara, and 
Nathan Wiley, alt-country's Corb Lund 
Band: the jazz-styled Bete & Stef and the 
Susie Arioli Swing Band; and 1 1-year-old 
Nova Scotia pop singer Aselin Debison. 

In the last quarter, Canada's music 
industry re-established the singles 
configuration, with all major labels 
and major music retailers supporting 
the launch. 

Finally, the industry was shocked in 
September, when folk-music patriarch 
Gordon Lightfoot was rushed to the 
hospital with an undisclosed abdomi- 
nal illness only hours before he was to 
perform in his hometown of Orillia. 
Ontario. The illness forced the singer/ 
songwriter to cancel a string of per- 
formances in Canada and the U.S., but 
Lightfoot left the hospital Dec. 12 to 
begin the next phase of his recovery. 



Hit Facts: Information about Swedish rock and pop 
music, artists, biographies, sound files, interviews, pictures, 
news and links to the Swedish music industry. If you are a 
radio producer you can order records by Swedish artists, 
but of course, this site is very handy for anyone interested in 
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STIM /Swedish Music Information Centre 
Box 27327 • SE-102 54 Stockholm • Sweden • Tel. +46 8 783 88 00 • Fax +46 8 783 95 10 
e-mail h iliac tsi3stim.se 



Australasian Acts Find Acceptance 
Abroad Despite Hard rimes At Home 



BY CHRISTIE ELIEZER 

MELBOURNE. Australia— In 2002, the 
Australian and New Zealand music 
industries took their relatioaships with 
their respective (!<ivernmenLs to a new. 
higher level and began working more 
closely with legislators to tackle key 
issues affecting their businesses. 

In-person international perspective 
on those issues was available in April, 
when U.K.-based representatives of 
the International Federation of the 
Phonographic Industry (IPPI) met 
with Australian politicians and 
bureaucrats during an IFPI visit to dis- 
cuss new anti-piracy initiatives with 
Australian Record Industry Assn. 
(ARIA) members. 

Stephen Peach, who took over as 
ARIA CEO in January, says the politi- 
cians "appreciated that with piracy 
taking up 9% of the music market 
here, we had cause for concern." 
ARIA's own anti-piracy activity saw 
it involved in a stream of raids and 
court cases throughout the year. 

The New Zealand music indus- 
try was no less proactive. Its lob- 
bying led to the introduction of 
local music quotas ranging from 
10% to 15% (depending on sta- 
tion format) on commercial radio 
in March. In November, the New 
Zealand government spent 
$400,000 New Zealand ($205,000) 
to fly international music execu- 
tives to Auckland for a string of 
multi-act showcases under the 
World Series banner. 

INTERNATIONAL ACCEPTANCE 

Acts from both countries contin- 
ued to make their mark globally 
during 2002. The highest profile 
probably belonged to Festival Mush- 
room Records' (FMRI Kylie Min- 
ogue, a longtime superstar both 
here and in the 11. K. who finally 
broke into the U.S. market, where 
her Fever album shipped 1 million 
units. Country singer Keith Urban 
also enjoyed U.S. success with his 
Golden Rood album (EMI). 

The top 10 success in the U.S. and 
across Europe of garage-rockers the 
Vines with their Highly Evolved 
album (Engine Room/EMI) brought 
greater international A&R attention 
to similar acts from the region. From 
New Zealand, the Datsuns duly inked 
with V2. and Flying Nun's punky D4 
went with Infectious. From Australia, 
the Rubber label's Jet signed to Elek- 
tra. while FMR set up Doublethink 
Records in the U.K. with Dave Robin- 
son, founder of now-defunct ground- 
breaking British indie Stiff Records. 
FMR chairman Roger Grierson says 
that the label's aim is to break Aussie 
acts in the U.K. "without having to 
necessarily go through the tradition- 
al taste-makers." 

Australasian acts that broke new 
ground in various parts of the world 
during 2002 included Kasey Cham- 
bers (EMI), Taxiride (Warner), Silver- 



AUSTRALIA: 
THE TOP STORIES 

• Piracy rises to take 9% of 
Australian and 10% of New- 
Zealand markets. 

• Airplay for local acts is expand- 
ed, and in New Zealand, radio 
quotas are introduced. 

• The Australian Labelling Code 
of Practice will see some releases 
banned from sale to under- 18s. 

• The New Zealand government 
flies in international execs for the 
World Series event. 

• The indie music sector raises 
its profile— and its sales. 



* 2002 IN REVIEW * 




chair (Eleven/EMI). Holly Valance 
(Engine Room/Universal), Darren 
Hayes (Sony), and Bic Runga (Sony). 
Warner Music Australia chairman 
Shaun James says. "There's a tremen- 
dous amount of talent here which is 
hungry and willing to work." 



BMC Australia managing director 
Ed St. John adds. "Australia was long 
known as a rock market, but in recent 
years, it's also been a strong dance, 
urban, and pop A&R source." 



TOUGH TRADING 

The overseas success of Australian 
music was a boon to publishers as 
well. The Australian Performing Right 
Assn. (APRA) reported a record gross 
revenue of $100 million Australian 
($56 million), with overseas earnings 
hitting a new high of $16.27 million 
Australian ($9.1 million). 

Trading conditions, however, re- 
mained tough in Australia and New 
Zealand. IFPI figures for the first half 
of 2002 showed the Australian market 
down 6% in value and 3.8% in units, 
while the Recording Industry Assn. of 
New Zealand estimates that the New 
Zealand market shrank by 1 .73% in 
value during the year. As in other 
markets. DVD had a major impact 
with music retailers. The DVD 
sales explosion was credited with 
helping fund the expansion of 
major retailers Sanity Music. HMV. 
and JB Hi-Fi during the year. Else- 
where at retail, April saw the Vir- 
gin Megastores brand re-enter the 
Australian market. 

As the year drew to a close, it was 
confirmed that retailers would haw 
to deal with new regulation in 2003, 
in the shape of an updated volun- 
tary Labelling Code of Practice due 
to take effect April 1. Devised by ARIA 
and the Australian Music Retailers 
.Assn. in consultation with regulator the 
Office of Film & Literature Classifica- 
tion, it will see stunt releases that 
specifically refer to sex. drugs, and vio- 
lence banned from sale to under-18s. 




Red Hot and Platinum. VViinu r Bros, act Kt-d Hot Chili Peppers is one of the 
year's success stories in Australia, shipping more than 200.000 copies of 
their liy the Way album and earning a triple-platinum award. Pictured after 
the band's recent Sydney performance — when the multi-platinum honor was 
presented to them — from left, are band member Flea. Warner Music Aus- 
tralasia chairman/CEO Shaun James, and hand members John Frusciante. 
Chad Smith, and Anthony Kiedis. 



PUBLICATIONS 



The Ultimate Resource for 
Touring Bands & Musicians 



BILLBOARD'S 18TH EDITION OF THE JT*i* fa 

Musician's Guide totjjjjjj? 
Touring and Promotion 

Includes: 

• City by city club directory 

• Tapeldisc services 

• A&R directory 

• Music services directory 

• Music industry websites 

• Road nightmares of the stars 
' PLUS-Exclusive: What every 

artist must know about A&R! 

• And much more 
Only S15.9S - $18.95 overseas, 
(includes shipping) 

Order by phone 800-407-6874 or on our website 
www.musiciansguide.com 

Mention code TGBB when ordering! 
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PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmakers.com/bb 
info 4 discmakers.com 



DISC MAKERS 



BUSINESS 
OPPORTUNITIES 



Requests for Proposals 
Construction, 
Operation & Maintenance 
of a Performing Arts 
Amphitheater. Randall's Island 
Park. Manhattan 
The NTC Oept of Parks & Recreation requests 
proposals for the Construed on, Operation and 
Maintenance of a Performing Am Amphitheater. 
Randall s Island Park. Manhattan. 
All proposals must be submitted no later than fru 
Feb. 28. 2003 at 1 1 :00 a.m. All interested parties are 
urged to attend a proposer meeting and site tour to 
be held on Mon„ Jan. 13. 2003 at 10:00 a.m. 
For more information, contact: Hucle Clare. Project 
Mgr. Parks & Recreation. Division of Revenue and 
Concessions, 830 Fifth Ave., the Arsenal-Central 
Park. Km 407. NY. MY 10021 or call 212-340-3430 
or download (he Request lor Proposals document at: 
hnp://www.nvcgovparks.org/email forms/ 
business ops/login form.html 

TELECOMMUNICATION DEVICE FOR 
THE DEAF (TDD) 1-800-281 573? 



Analogue Media Technologies Inc. 

CD/DVD/VHS Replication. CD/DVDrom, 
Authoring, Printing. 
Graphics/Design, Mailing, 
Warehousing. Distribution 
1-800-777-1927 on-line-quotes 
www.duplication.ca 



HELP WANTED 



11 Welcome Songwriters" 

World Music. Inc . A focused leader in independent 
artist and repertoire development ts now accepting 
songs to be considered tor representation 
to independent and major dim and record compa- 
nies For immediate mlormation please send a 
sett addressed stamped envelope to 

World Music, Inc. 

37 Monroe Dr.Coventry Rl 02816-6205 

World Music Inc. 
'The best the world has to otter" 



Manager Wanted 

independent music distributor seeks qualified indnrtdual 
tor Manager, Video Hon- Traditional Sales i based in 
either NYC Of IA| Previous wleo and or non- traditional 
sales e«penence a must! 

Send resume/salaryrequirements to 
human resource muste@hotmall.com. 




Screenwriters 
Wanted 

Ocean Drive, South Beach - 33139 
SAMUELMESSINGERMSAOL 



REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 
TODAY 
1-800-223-7524 
OR 

646-654-4697 
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Connect with the music 
industry's most 
important decision 

makers in 
Billboard Classified 



Call: 1-800-223-7524 Today! 

Fax all ads to: 646-654-4798/9? or 
email to: jserrette@billboard.com 



Your ad includes a listing 
onUIIUoard.com 



over 17 million page views a month 

www.billboard.com 



DUPLICATION/REPLICATION 



RETAIL READY CD/DVD PACKAGES FOR LESS 



500 CDs = $ 969 
1 000 CDs = $1069 

M.'.IV.JW.-l.J^M.'g.J.'Dj-^.'l.lJU.'.H.'N 



1000 DVD-5s = $2350 
2000 DVD-5s = $3330 



3C" FIJI I COLOR 11x1 1 POSTI RS 



CD/DVD order • all 



ONLY $99 

jor credit cards accepted 



(800) WAVE CD-I www thirclwavemedia.com 



FULLY 
PACKAGED! 



000^^ 

CASSETTES 
.64 EA.' 



CDR DUPLICATION! 
$2.00 each (min. 50) 

• IN JEWEL BOX • 
FAST TURNAROUND! 



/fl Mpi irip CALL NOW! (800)423-2936 

S pEWUMB ^ 1015 W. ISABEL STREET, BURBANK. CA 91506 

custom service Fax (818) 569-3718 • sales@alshin.com • www.alshlre.com 



WITH OVER 60 YEARS OF EXPERIENCE & IN-HOUSE FACILITIES, WE'LL PRODUCE 
YOUR CD, VINYL 6 CASSETTE PROJECT WITH THE EXCELLEHCE IT DESERVES! 


IE, 7 : 


if'' 


11 000 NEW PRICE! 


CD PACI 


9i$775 


^TST ft*** 


MOUOES: OIIGIWIKIN • 1 -COLOR 1 -PAGE BOOK! II 1 
MD TRAY CARD* ■ 1 -COLOR CD LABEL IMfllHUHG* 
■ JFWll BOX & SHRINK WRAP ■ QUICK TURNAROUND 1 


' INCLUDES: OtlGIHAIlOrl • FULL COLOR 4 PAG! BOMlIf 


w- - Ratinbo Records and Cassettes zz 

^M/ V_V |738 Berkeley St. • Santa Moniea.CA 90404 • (310) 829-3476 \twm\ 
_jjj)lW_ Fa.: (J 10) BIS-876S • www.ralnbarecordi com • lnfo^?rainbor»<ord» torn J-i_r 



COMPACT DISCS - 600 EACH 


IT'S A BETTER DEAL! 
ADD IT UP" 

1.000 CDs 600.00 
1.000 jewtl/Wnp 250.00 
1.000 2 P E Book/Tray 240.00 


\ w/<>\ \i i \ri msc 

1 1 10 48lh »»t. North ■ "lUmllr. TH !720» »*~>^ "i> 

1-800-874-4174 

Digital Masttting Semes ■ Digital Audio ^ vi5i*i 
Dupkotion - Computet Graphics it*** 1 ■ 


{ 1.090.00 

from your CD-Reody Motlvt 
& Prinr-Reody Firm 


1 SAME DAY SERVICE! j ^ 

1 (on short run CD A Casicttc copies.) 


www.ntdc.com ^ '^J^^i^tM^ 



CDs • CD ROM • CO fl • SHAPED CDs • AUDIO CASSETTES 

NEED CDs? 

the choice is 

mLCLEARy 

once for over 30 years. 

880-0073 

wvirw.crystalclearcds.com 

DOTAL MISTEHNG • AST DESGN • PANTING • PACKAGING 



46 PRODUCTIONS 

25 CDRs - $45.00 / GO CDR* • $88.00 
100 CDR* - $ 150.00 / 200 CDRs ■ $290.00 

ASK ABOUT OUR DISCOUNT 
FOR ASCAP MEMBERS! 

From CD or CDR master 
Includes CDR jewel box 
w/text printing on CD label 
Add $35 for other digital master, 
$55 for analog master 
Oxters musl be preo&cf Stowing not included 

42 W 557 Hawk Circle, St. Charles, 1L 60175 
Tel (800)850-5423 Kmai!: info.i-1rip.com 

Viait our Web Page at http:-w-ww.4tip.oom 



DUPLICATION/ 
REPLICATION 



Design & 
Mastering 



Music Videos, DVD Promotions, 
Compilations: Starting From $500 • 



Call Bernard Ross 9 323-463-4S4S I 
bomard&musicau*. com 



M MEDIAWORKS" m\W 

VV COi CD ROMi, CD One-Ojf SAort ftvm. 
W W Hetail Heady Complete CD Pockagn 

1-800211-4689 



Colt for Quotes and a Free Info Pocket! 

www.mediaworktcd.com 



Riff Roadie 

CD Player Carrying Strap 



Unique patent pending 
design. Just clip it on and got 

www.RiffRoadie.com 



HEAVY DUTY POSTER TUBES 

• End Plug* & UPS Included 

• Factory Direct 




For Sale 

FRENCH/CANADIAN CDs 
10.000+ PRICED RIGHT 
SEALED -KNOWN ARTISTS 

David -520-977-3691 



RECORDING STUDIOS 



HOLLYWOOD 
RECORDING STUDIOS 

FOR SALE or LEASE 

3 rooms-Slate of An Design and 
Equipment- X-lent Parking • Will Divide 

(818)648-6600 



NY RECORDING STUDIO 

FOR SALE OR LEASE 
Legendary 3-room studio 
located in 
Midtown Manhattan - Call Doug 
212-736-7774 x23 



•BROWSER DISPLAY SYSTEMS* 



320 DVD/VIDEO TITLES in 2 SQ. FT.! 

complete line of count er, wall, and floor displays. 

matam AMbI a W-t i XI tPM***" Call or write today for FREE sample Pak 



Browser 8 

DISPLAY SYSTEMS 
CHICAGO ONE STOP. INC. 



Phon«: 312/E22-OB22 • TolltrM: 800-822-4410 



MASTERING 



Have Your Projects Mastered With Digital 
"EtlueLine Pro-Sonic 1.8" sm 

(dBpsI 81 Also Available Dolby ProLogic Compatible Surround Encoding 



FREE Mastering Sample from one of your tracks 



60 Minute Turn around for single song 24 Hours for 10 Song album. 
Guaranteed Satisfaction Our senior engineer has Gold & Platinum experience 
does yours 7 Discount for Taxi Members. Prices Starting at S25 per song 
1-866-SONIC18 BlueLme Mastering Studios 
"P.S...Now you know, where they go.". 



T-SHIRTS 



nnctifrnce 

FASHION 




Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www. backstage - fashion, com 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(oulsidc Ihe U.S. - 52OW3-0I00) 



COMPUTER/ 
SOFTWARE 



STORE 
SUPPUES 



RecordTrak 



Inventory Management 
For Record Stores 

800-942-3008 




PLASTIC 

DIVIDER CARDS 

BLANK OR PRINTED 

800-883-91 04 

All MAJOR CUE OCT CARDS ACCEPTED 
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SOTHEBY'S INTERNATIONAL REALTY 



REAL ESTATE TO THE STARS 



WALK TO OCEAN BEACHES, SOUTHAMPTON, NY 

12 rooms, 7 bedrooms 
2.2 ac, $14,000,000 

Coopers Neck Pond. 10,000 sq.ft. new Traditional on 2.2 waterfront lutlkheaded acres. 7 bedrooms, 
H full baths, and 2 powder rooms. Master suite overlooking the ocean. 
Separate service wing with 2 bedrooms and bath. Third-floor viewing lounge. 
800 sq. ft. pool house and gunite pool. Co-exclusive. 
Sotheby's International Realty, 
Property #0051488, Harald Grant (631) 283-0600 




WlNMTKA- Spectacular Contempt rary estate on over one secluded acre 16 miles from Chicago s Loop 
WORLD CLASS STUDIO, features Control. Live and isotatton Rooms Sound proof Extensive HVAC system 
Additional Live Room on lower levet stiHtio lounge with kitchen and fun bath 
Separate entry on mam floor to studio wing Home has 7 bedrooms. 8 lull baths 
Heated pool Warmth of wood and sunlight await you. Live and work in casual elegance $4,800,000 




Home and Recording Studio 

CHICAGO'S NORTH SHORE 



SOUTHAMPTON OCEANFRONT - GIN LANE 
SOUTHAMPTON, NY 




llasmi A NHJthjmptiTi ltJKliti.ni.il including 2W twt ■•! mv.in IrYwiUgr with *.WI rnilkhiMd 

C iwnplc-trlv rrmtvjtrd with -> hnlns*m. 111/2 bdth*. rlrv*tiw. Rvm. 2 Lilihrnv tn*hnj4*m ami Mur*b*tc linling, anJ sunitr nvimmifiR 
pool, NrM'lv Built Ctui-*l Id . .■ vv/H hrdv and *l Ktlhv M-parati- pool .and h-nni* with 1TH tnt iH ucran tnmUpr'/ Pnrr upim rtfjur-M 
Sllllull;' In1t-mjti.wi.iJ. Rt-jltv / Prtipiftv IllMUS Harjtd (,r.int 4M1) 2rU-4Mlli 




for MflitfV tout visit our web srgl» www /eMvmgfit com 

Ottered by J*an Wright A Margaret Biggs Caultleld 
Jean Wright Real Estate 

559 Chestnut Street Wlnnetke, IL 60093 • (B47) 446-9166 



MUSIC MERCHANDISE 



REAL ESTATE TO THE STARS 




Rise to the ireetops in your own elevator 
A unique, bright, & sunny home m a 
peaceful canyon w/city lights & mtn 
views. Convenient to Westside & Valley 
Studios Dramatic living rm bathed in light 
w/tii ceilings & fireplace. Dining rm w/wet 
bar. Elegant kitchen w/Uack cabs, maple 

floor, & ig bklsi rm Master suite 
wlireptace deck w'spa Separate guest 
suite/office/gym w/nalf bath & 

skylights... 
AGENT LYNDA 310-969-8722 



HOME FOR SALE NEAR 

NASHVILLE 

5800 SQ. FT. A/H 

6 Yr.Old Country Style Home on beautiful 
knoll, w/panoramic views, on 43 Acres. 6 
BR.. 3 1/2 BA.. 1 Mudrm 3/4 BA., Walk-in 
Pantry. Walk-in Linen Closet, Walk-in 
MBR Closet. 22' x 33' RecRm , 2 brick 
FP, 9' ft ceilings, 2 Central A/H Sys.. Bay 
Windows including a Cantitevered Break- 
fast Rm. Bay. Lrg Front Porch & glassed 
in Sun RM Pond. Park your tour bus in 
the 70 x 72' metal pole barn 60 Mi to 
Nashville, 3 Mi to Center Hill Lake S675K 

615-536-5352 
bjhwo@dtccom.net 



BUY DIRECT AND SAVE1 

While other people are raiting their prices, we 
are slashing ours Ma|Of laBelCD's. cassettes 
and LP's as low as 50( Your choice from the 
most extensive listings available 

For free catalog call (609) 690-6000 
Fax (60S) 890-0247 or write 
Scorpio MwaJc, Inc. 
P.O.Box A Trenton. N J. 06691 -OO20 



r* 

TOWNHOUSE IN 1 DOORMAN LOR CONDOMINIUM 
In one of Downtown s most desirable buildings Ihrs rorefy 
Oroiloble 3 bedroorn/3 boltiroom tuple i r> lotcted p/sl 
steps off Union Square Sun splashed and south facng, tfm 
home features soaring M tessigs, Gouimet krithen. 
Home Office + mur.fi mere Two separate entrnnnes on 
7 floors mokes this o perfect UVt/WM la*' 

125 East) 2th Street 

Web ID S423S3 or S47353 
Pro: $1765,000 
Mmrrtenonre/CC 51 ,031/morrlh leal [stale tones 
$S47/mwih Months Cost Cakukrfcf 
Specifics: Neighborhood: Gfcerrwith Vfcpe 
type, (ondo Room. 7.0, Reckoorm 3 
Mis 3 0, Same feet. 2,141 
Full- lime doorman 
Leonard Steinberg 
Downtown Office 
M West 17th Street. 7* foot 
New York, NY 10011(212} 727 4164 

MM liwicnm 

U Ihtii^rliiu 1 lliiiuni 




Superb prewar deloits obound in lhr> imposing 1 S90 s 
fxownstone, steps off Riverside Pork Recently restored, 
thrs 20' wde few story heme wrth finished basemen) lea 
hurts several bow windows K oarstonaWig rtwLWrk 
rhroughoul. The grand living room wtti Wl fireplote, 
(harming library & elegant dining room ore an entertain- 
er s dream Huge gourmel s kikhen with attached sofori 
urn leads to an 800 sq.ft. landscaped garden A detadtnl 
ful Door master suile tomplHes the picture 
VIEWIN6S BEGIN JANUARY 2003 
Web 10 'S44617 oi 544617 
Price: S3 49S 000 
Monthly Cost (akulator 
Specifics: Type Townhouse Square Feet S 000 
Leonard Sternberg 
26 West 17th Street, 7th hoot 
Hew York. NT 100)1 {212} 727 6164 



MM Iri-iini;. 
MM DanpJeM I 



EQUIPMENT FOR 
SALE 



chea 



Looking (or a 
record deal ?? 

Gettstg signed is very hard to do But we wilt 
get the record deal you are looking kx' Guar- 
anteed' Servxe Call now to receive your 
FREE information 



achine 




Talent 2000 

800-498-6335 



lights for DJs and bands 



REACH FORTHE STARS! 
MOVING? RELOCATING? 

BE SURE TO READ 

THE ADS IN 
THE REAL ESTATE 

TOTHE STARS 
CLASSIFIED SECTION 
EVERY WEEK IN 
BILLBOARD MAGAZINE. 
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SOTHEBY'S INTERNATIONAL REALTY 



REAL ESTATE TO THE STARS 




FURTHER LANE, 
EAST HAMPTON, NY 

8 rooms 
4 bedrooms 

3.25 sf 
$11,950,000 

Impressive oceanfront contemporary set on 3.25 
acres, designed by Joe D'Urso and featured in 
House Beautiful. Particulars include 4 bed- 
rooms, 4 1/2 baths, 4 fireplaces, a full basement, 

central air conditioning, and a 2-car garage. 
Sweeping water views and private path to the 
ocean. 50 x 11 gunite heated pool overlooking 
the ocean. Room for a pool house 
and tennis court. Co-txclusive. 
Sotheby's International Realty 
Property #0051720 Harald Grant (631) 283-0600 



ELYSIUM CASTLE MEADOW LANE 
SOUTHAMPTON, NY 



SIP 



'to*. 



a Emu 




60 rooms, 12 bedrooms, 10 acres 

Truly one-of-a-kind 55,(XK)*<|. ft 
Gothic imriapMBE uith feet of direct 
onsin ln«nt.i};*" nixf pnv.ifc'Kiysidfdix'k. 

Distiixtnv tunvK IS nnfil.»a% .1 lull 
movie (haitix .uxl .1 saJiwatiT .tqiMnum 
are- onlv a few ctf the- many unique fi-aturev 
S wi m mi ng pool and tinnis court. 
Asking IMces 29,900,000. 

Sotheby's 
International Realty 



Property =0051255/2 Raymond D. Smith <631)2&H>600 Cell: 516-381-2574 




Simply ihe very faesl in SOHO: Ho eiperae hos been 
spored in ihis ultia magnifKent pome location luiuryloh 

lllinfawiii, from ft 1 soaring proporrwm, lo if s 
exqirrsite detailing: this a as good as rl getj. A pntale de 
vntor opens to the gmiovs entry GoUery a( ttw Full Floor 
tfesftfpiKe, reveafirKj unsurpaned enferlaring spores a 
sublime Uoinfeu sled kitchen and ihree bedroom suites 
the full lime ooormon n on invaluable asset No words do 
justki to describe this excephonal home 

76 Crosby Street 

Wet) ID ' 543901 or 543904 
Price $5,850,000 
Uaintemme/CC: $1 ,470/monlh 
teal Estate Ibxk Sl.lOO/monA 
Monlhry Cost Cobbler 
Specifics Neighborhood S0H0, Type Condo 
Rooms: 1.0. Bedrooms 3. oaths: 4 0 
Sown Feel: 5,000 
full-time doorman 
Leonard Stoenbcrg 
Downtowi Office 
U West I, m Street, 7* floor 
New fork. KY T0Q11 (7I?| 777-4164 



IfL-i^Mlitl 



I li iu^I.l- I I lifnui 1 



EARLY NTH CENTUHY lOWtl FIFTH AVENUE PENTHOUSE 
An exquisHery hvge landscaped Terrace/Garcken r the 
local point of ihe rarefy available lap-Roar oasis With a 
wood burning fireplace, a Green housed Dwiing room and 
open plan L/iing room and kitchen. Ihis sonciuocy-in-the 
sky boasts open Village views and unsurpassed light... 0 
home wilh Thai cetlain je ne sah quoi . 

43 Fifth Avenue 

Web ID "577783 or KP3474B8 

nice 53.750.000 
MnnlerWCC S7, 340/month 
Monrhly Cost Cobbler 
Specifics: Neghbochood Greenwich Villoge 
type Co op 
Rooms: 6.0, Bedrooms 3. Baths 2.0 
Building Features: 
Full lime doorman 
Leonard Sternberg 
Downtown Office 
26WidWth Sfeei 7th floor 
New York NT 10011(717) 777-6164 



L 




MB In-ii'ni.i 



I '"i 1 i ■ 1 - F.tlimtUl 



"This early I900's home is 
located on 6.9 acres approxi- 
mately 40 miles east of 
Nashville. TN. This amaz- 
ing 7,828 sq. ft. home fea- 
tures 9 bedrooms. 8 1/2 
baths and 4 fireplaces wilh 
all the original charm and 
character of thai period yet 
completely updated. Visit 
www.sharondoss.com for a 

virtual tour. $599,900. 
Sharon Doss 615-948 .172 1 
CENTURY 21 Music City 
615-889-2374" 
Sharon Doss 
CENTURY 21 Music City 
800-821-9998 Toll Free 

615 889-2.174 Office 
615 948-3721 Cell 
visit ww w sharondoss com 
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LEADING YOU HOME 
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BILLBOARD CLASSIFIEDS MOVE LUXURY 
REAL ESTATE TO THE STARS 
REACH THE HIGH-POWERED WORLD 
OF MUSIC & ENTERTAINMENT 

Call Mark Wood - Real Estate Manager 
661-270-0798 - Fax: 323-525-2395 
Billboard@musician.org 
1-800-223-7524 

Reach all the movers & shakers every week through the pages of 
Billboard - a force In the music/entertainment Industry for over 100 years 
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SOTHEBY'S INTERNATIONAL REALTY 



REAL ESTATE TO THE STARS 



Southampton Estate Section Masterpiece 
Southampton, NY 
$11,995,000 

Unique opportunity to participate in the building process of this custom-designed 9,500 •-/- $c\. ft., Jeffrey Colle home, on 2.1 maturely 
landscaped acres, o bedroom suites with separate baths, deluxe master suite with his and her baths and walk-in closets, maid's quarters, 
great room, sunroom, formal dining room, country kitchen / family nKim, cuvered porch, upstairs parlor, 1-car garage, 
heated gunite pool with spa, pool house, room for tennis. Land available separately for S5,S50,UO0. Co-exclusive. 
Sotheby's International Realty / Property *005lt>S7 Deborah Srb (631) 283-0600 X26, Cell 516-445-6828 






OP-CC DEAD GOW3£OU5 MADiSfON 
MEDfTEIWANE AN VILA AT TOP Of AANCHO JAWU ESTATES WITH SWEEPING VIEWS 
TO PAGfK OCEAN 5 Dl> 6 5 OA INQLOMG GUEST QUARTERS. 
TM6 MAONHCENT ESTATE FEATURES A SUMPTOUS WASTE", SJTE GRAND MARGIE ENTRY. 

SPECTACULAR OVERSIZED ALDER VOOO LORARY A FIRE PLACES ROW POOL 

PA V A r<X> V*JUV*il ON PIWAJE 2 07 MJt V£V STE V7 2 10 CASTLE -LK 5Q TT 

Room lor Recording Studio m this emaculato oc+snvw htttaid* tnrm 
St.395.000 ■ BRING ALL OFFERS. OWNER EAGER TO SELL 
MARSHA ft LIAR CENTURY 21 AWARD 



WWW- MAR SHAPE LIAR. COM ■ MPELLAR 1 -SAN RR.COM 



WYANDANCH LANE 

SOUTHAMPTON, NY 




9 rooms 5 bedrooms 3.1 ac $7,600,000 

Sophisticated and charming French provincial-style home sighted perfectly on 3 acres of 
spectacular mature trees,perennial gardens, and rolling lawn. Living room and dining room with 
cathedral ceiling, 4 fireplaces, 4 family bedrooms, 4 1/2 baths, large staff apartment, 3-car garage, 
fabulous pool house, 20 x 45 gunite heated pool. Short walk to the ocean. 
Sotheby's International Realty / Property * 0051656 Pat Petrillo (631) 283-0600 



LISTENING STATIONS 



REAL ESTATE TO THE STARS 



Ultimate private 
sky castle 

Manhattan duplex penthouse in full service 
Art Deco building. Romantic setting 
with 20 ft ceiling windows, fireplace, and 
large terraces. 3 bedrooms and artist slu- 
dio. 

Halsteaii.com web #196880 
Micheal Spodek 212-381-3218 



Galapagos Island Villa 

Yes. a lew people live in Galapagos Islands. 
Last and only villa on 2 5 km. beach 
GALAPAGOS NATIONAL PARK BEACH! 

7 BEDROOMS AND 6 BATHS 50+ marine 
iguanas in lava rock garden Runway for 
private jets on island. $1 ,280,000 

(248) 212-2273 

islafrazier@hotmail.com 



NASHVILLE 
HOME STUDIO 

5-years old. - 3 - bed/3 - baths 
2400 sq. ft. House/Recording Sludto. 
separate studio entrance. 
Money- Making potential- 

$235,000 

61 5-81 2-0711 
Brenda Tindall Bob Parks Realty 



IF YOU HAVE A PROFESSIONAL SERVICE YOU'D LIKE 
THE MUSIC INDUSTRY TO KNOW ABOUT 
CALL BILLBOARD CLASSIFIED TODAY 
1-800-223-7524 FAX: 646-654-4798 99 



BILLBOARD 
CLASSIFIEDS 

www.billboard.com 

for more info call: 800-223-7584 





r^Nakamichi* cd & dvd 


Sampling Stations 



Nakamichi - world-renowned for its 
high-end sound quality, state of-the-art 
design and product dependability in 
the music industry. 

Visit our web site to view our wide 
range of CD & DVD Sampling 
Stations and merchandising fixtures. 

Standard features for all Nakamichi 
Sampling Stations: 

• programmable first track 
• informative play counter 
• auto standby tuncnon 

• dbi pro 70S headphones 
• other advanced features 



r^Nakamlchl I 




r We can customize your order 
ii to suit your specific nee ds. y 

Worldwide Distributor of 

rfcNakamichi" 

CO A DVD Sampling Stations 

dbi international 

Tel (807) 468-8494 

■ 




MB-K1000 Series Tower 

S. 10 or 20 0is< Sampling Station 
. in less than 2 sq.ft. ot floor space 



www.dbiint.com 



POSITION WANTED 



WANTED TO BUY 



Experienced Music industry prof 
seeks F/T position. Experience in 
event coord., mgmt. conlracts, dist. 
mfg. + much more. MA Music. NY 
area, willing to relocate. Start immed. 

Tom Rota 201-265-1625. 
thomasrota@hotmail.com 



TOP $ PAID 

For: Cd's, Lp's Casstles. 
Video's & DVD s 
Call (201)986-0909 
Fax (201)986-7755 



Looking for the perfect job? BILLBOARD CLASSIFIED 
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MONITOR 



THE MOST-PLAYED CUPS AS MONITORED BY NIELSEN BROADCAST DATA SYSTEMS 
"New Ons" are reported by the networks (not by Nielsen BDSI for the week ahead 



For week ending 
DECEMBER 15, 2002 
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Showbiz 



CROSSOVER STARS: If there's still 
any doubt that rappers are the hot- 
test musical artists to cross over 
into films, that question was si- 
lenced this year. 

Eminem made his major-film debut 
with the semiautobiographical 8 Mile, 
which reigned atop the box-office heap 
for multiple 



weeks. He also 
became the 
first artist to have a No. 1 movie, sin- 
gle ("Lose Yourself), and album (the 
8 Mile soundtrack) in the same week. 

Will Smith remained a box-office 
champ with Men in Black II. Ice Cube 
also had success with All About the 
Benjamins, Barbershop (which 
opened at No. 1 at the box office), and 
Friday After Next. Busta Rhymes. 
Eve. Ja Rule. Nelly. Treach, Bow 
Wow. Queen Latifah. Cam'ron. Lil' 
Kim. Mos Def, LL Cool J. Fat Joe. 
and Master P also appeared in films 
this year, with varying degrees of suc- 
cess. And the late Tupac Shakur was 
the subject of at least three movies 
this year. 

Teen-pop stars decided that going 
for career longevity meant branching 
out into other forms of entertain- 
ment. Those who starred in major 
feature-films this year were Britney 
Spears [Crossroads), Mandy Moore (.4 
Walk to Remember), and Samantha 
Mumba {The Time Machine). Joey 
Fatone from 'N Sync made his Broad- 
way debut in Rent and was a support- 
ing actor in the sleeper hit movie My 
Big Fat Greek Wedding, which has set 
the record for the highest-grossing 
independent film of all time. 




MUSIC-TV STORY OF THE YEAR: The 

Osbournes reached a pop-culture 
milestone by not only becoming the 
highest-rated show in MTV history 
but also by opening the reality-series 
market to feature people who are 
already celebrities. Last year, when 
Ozzy Osbourne and his family — 
wife/manager Sharon and teenage 



children Kelly and Jack — started 
filming the first season of the show, 
they had no idea it would become 
such a phenomenon. 

When the show debuted in March, 
it became an immediate hit. resulting 
in overwhelming media exposure, an 
avalanche of Osbournes merchandis- 
ing. a record- 

Kelly, and a 
talk-show deal for Sharon. As Ozzy 
told Billboard earlier this year. "My 
wife said, 'We're going to do this show.' 
and I just went along with it. What's 
surprised me the most are the hard- 
core TV critics who all like the show." 

RATINGS HITS & MISSES: In stark 
contrast to MTV's success with The 
Osbournes. VH1 struggled with its 
declining ratings and canceled its 
Liza & David reality show (starring 
Liza Minnelli and her husband, David 
Gest) before the show even went on 
the air. VH1 cited a lack of coopera- 
tion from the couple, while Minnelli 
and Gest retaliated by filing a $23 mil- 
lion lawsuit against VH1 for breach 
of contract and defamation. 

MTV's annual Video Music 
Awards (VMAs) were another rat- 
ings winner for the network: It was 
the highest-rated VMA show so far 
this decade. Eminem's "Without 
Me" was the most honored video, 
picking up four VMAs. including 
best video of the year. 

For network-TV concert specials, 
country acts were consistent audi- 
ence favorites. Tim McGraw. Faith 
Hill, and Dixie Chicks all had specials 
on NBC that scored well in their time 
slots and among the crucial demo- 
graphic of 18- to 49-year-olds. On the 
opposite end of the spectrum, U2 
flopped with the CBS special U2s 
Beautiful Day. 

Music-talent contests on TV had 
mixed results. Fox's American Idol 
was the breakout hit in this genre, 
with Kelly Clarkson emerging as the 
first-season winner: her first single 
quickly became the year's top-selling 
U.S. single. The WB canceled the 
lackluster Popstars. O-Town's Mak- 
ing the Band on MTV ended its run, 
and the group subsequently experi- 
enced a nosedive in record sales. 
Successor Making the Band II had 
Sean "P. Diddy" Combs heading the 
talent search, but the series got a 
lukewarm reaction from the audi- 
ence. By year's end. it was unknown 
if the Making the Band II group 
would get a record deal or release 
any music in 2003. The question is. 
will anyone care by then? 
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U ... Midem offers a unique opportunity to meet our international 
distributors at least once a year. . . If a change needs to be made, 
Midem offers the opportunity to do it... 77 

Ginny Cooper - chandos Records - UK 



(4... this was simply a conference we couldn't miss. 

We believe that Midem provides an outstanding opportunity 
to meet and communicate with the music industry. 11 
Alan McGlade - MusicNet - USA 



UTo me, Midem is the most important market, to reach 
new territories, to link with new partners abroad, to meet our 
distributors regularly. 1 1 
Eric Morand - F Communications - France 



U ...it's the biggest trade show with the most 
international participation. It's a potential meeting place for 
almost every company and the decision-makers connected to the 
music biz. 77 

Matthias 'DeLay' Gobel - Cosmophilia Media GmbH - Germany 



Midem (tit's a chance to meet and talk to people from many places... 
It can be very, very exciting... Midem provides a platform 
for projection... It's an international event, so, there are international 
opportunities. 71 
Jeff Mills - Axis Records - USA 



Concerning Britney Spears' press conference at Midem 2002: 

it The turnout was incredibly impressive and the photo-call resulted 

in print media coverage throughout the world... 17 

Stuart Watson - Zomba International Record Group - UK 



LL I have been exhibiting at Midem for very many years because it is 
still the most important event where you can do 
business (seriously) in the music industry. 71 
Max Moroldo - Do it Yourself Entertainment - Italy 



LL Midem is most likely one of the only conventions which actually 
has a reputation for business. My staff and I have signed many 
deals in Cannes ...11 

Vittorio Lombardoni - Self Distribuzione - Italy 



LL Midem has been a key factor in the ongoing growth of 
our business. 11 

Charles Caldas - Shock Music Group - Australia 



AND WHAT ABOUT YOU? 

Register online today! www.midem.com 



January 19-23, 2003 

MidemNet (Music meets New Media & Technology) January 1 8 
Palais des Festivals, Cannes, France 



□MIDEM 

37TH INTERNATIONAL MUSIC MARKET 



HEADQUARTERS (FRANCE) 

Hot-line: 33 (0)1 41 90 44 60 
Fax: 33 (0)1 41 90 44 50 
info.midem@reedmidem.com 

Australia / New Zealand 

Tel/Fax: 61 (0)7 3217 3002 
catherine.atthow@reedmidem.com 



, Reed Exhibitions 



UK 

Tel: 44 (0)20 7528 0086 
Fax: 44 (0)20 7895 0949 
emma.dallas@reedmidem.com 



Tel: 81 (3)3542 3114 
Fax: 81 (3) 3542 3115 
lily.ono@reedmidem.co.jp 



USA / Latin America & Caribbean 

Tel: 1 (212) 370 7470 
Fax: 1 (212) 370 7471 
midemusa@reedmidem.com 

Midem Classique & Jazz (Germany) 

Tel: 49 (0) 7631 17680 
Fax: 49 (0) 7631 176823 
info.germany@reedmidem.com 
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A LOOK BEHIND THIS WEEK'S CHART ACTION 




Counter. 



QUEEN OF CHRISTMAS: In a year when coun- 
try is the only popular genre to see growth 
over 2001 album volume, it seems appropri- 
ate that the country/pop combo served by 
Shania Twain emerges as the leader of the 
fourth-quarter parade. Her Up! is No. 1 for a 
fourth straight week on both The Billboard 
200 and Top Country Albums, showing its 
first gain over prior-week sales (373,000 
units, up 18%). The title has already sold 2.2 
million in its short shelf life and threatens to 
run the table for the rest of 2002, as Creed's 
Weathered did a year ago when it led the big 
chartforthelastsixsalesweeksof 200 1 . 

She was featured in some special VH1 pro- 
gramming, but Mercury pins most of Twain's 
gain to increased store traffic, which sees 
album sales surge 32% ahead of the previous 
week Isee Market Watch, page 10). 

A country act also ropes The Billboard 200's 
runner-up slot, as an NBC special spurs the Dixie 
Chicks' latest to more than double its sales — 
good for Greatest Gainer flags on both that chart 
and the country list (295.000, up 105%). 

R&B INVASION: Chalk up best-ever Nielsen 
SoundScan starts for Aaliyah (No. 3, 279,500 
units), Whitney Houston (No. 9, 205,000), 
and B2K (No. 10, 195,000). 

The posthumous Aaliyah set beats the 
187,000 that her third album did in its first 
week last year, 
while Hous- 
ton's number 
not only beats 
the 177,000- 
unit start of 
the 1995 Wait- 
ing to Exhale 
soundtrack 
but also tops 
the best weeks 
for either of 
her Sound- 

Scan-era solo albums. B2K almost doubles the 
109.000 that its first album sold when it 
entered The Billboard 200 at No. 2 in March. 

Rapper Nas has the fourth-highest how, 
but with an odd Friday street date — prompt- 
ed by rampant piracy — the title only had 
three days in the tracking week to ring 
156,000 units. That's less than half the 
343,000 that Stillmatic. his last official full- 
length, did when it began at No. 8 during 
Christmas week 2001. 

Next week is a big test for each of the four 
new titles that crack this issue's top 20, as the 
only albums in this issue's top 50 that sell less 
than they did the week before are recent 
R&B/hip-hop arrivals: Marian Carey (No. 14, 
down 28%). 2Pac (No. 21, down 13%), and 
Snoop Dogg I No. 44, down 9.5%). 
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Meanwhile, each of the 14 acts that either 
played or won at Fox's Dec. 9 Billboard Music 
Awards have gains of at least 27%, with all but 
two of those gains beat- _ 
ing the week's 32% vol- ] )2Z 

ume lift the biggest unit *" ' ' ■ ■! 
gains go to Avril Lavigne (No. 6. up 96,000) 
and Justin Timberlake ( 13-1 1, up 56.000). 

CHARTS NEVER SLEEP: There will be no Jan. 4 
issue, but we'll still crank out charts during 
Christmas 
week. Diehard 
chart watch- 
ers can buy 
charts from 
the unpub- 
lished week 

from Billboard Research; contact 646-654- 
4633 or research@billboard.com. 

WE NEED A LITTLE CHRISTMAS: Market Watch 
shows year-to-date album sales are down 
10.8% from 2001. and you probably know that 
the only weeks in 2002 when album sales beat 
the same frame of the prior year came when 
Easter and Thanksgiving fell in different weeks 
than they did in 2001. 

To date, only 59 album titles have sold 1 mil- 
lion or more this calendar year, according to 
Nielsen SoundScan, which means the indus- 
try could round its smallest class of platinum- 
level sellers since 1996, when SoundScan only 
tallied 56. There were 100 album titles in that 
range last year; 88 each in both 1999 and that 
powerful 2000 surge. 

While file sharing and CD burning are unde- 
niable culprits behind 2002's bleak numbers, 
I think National Assn. of Recording Merchan- 
disers president Pamela Horovitz hit the nail 
on the head at the trade group's convention in 
March when she likened the climate to that of 
the early '80s, when home taping was thought 
to be the industry's biggest demon but wasn't 
the sole problem. 

The decline of today's cassette mirrors the 
disappearance of the 8-track tape two decades 
ago, while a shaky economy is another echo of 
the early '80s. Another reminder of the post- 
disco crash: Although this column reported 
more than 30 acts that enjoyed best-ever 
SoundScan weeks during 2002, one could 
argue that music is not grabbing the con- 
sumer as much as it did during the teen-pop 
boom of a couple of years ago or during rock's 
mid-'90s rise. 

The woes of the early '80s spurred changes 
that led to a healthier music industry. The 
dawn of another reinvention, this time with 
even more dramatic changes, is upon us. May 
the New Year be kind to you as those events 
begin to unfold. 
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THIS WEEK: George Strait scores the final 
chart-topper of the year on Hot Country Sin- 
gles & Tracks, a feat that places him in a sec- 
ond-place tie for the 
most No. 1 songs in this 
chart's 58-year history. 
"She'll Leave You With a Smile" becomes 
Strait's 38th No. 1, matching a tally set by 
Merle Haggard when his "Twinkle, Twinkle 
Lucky Star" topped the chart in February 
1988. Strait is three No. 1 titles shy of top- 
pling the all-time record of 40 No. 1 singles, 
established by Conway TWitty in 1986. Among 
the 16 artists that placed singles atop the 
country chart this year, Strait claims the 
longest No. 1 span: He landed his first No. 1 
some 20 years ago, when "Fool Hearted Mem- 
ory" reigned 
in August 
1982. By con- 
trast, it's at 
least twice as 
difficult to 
reach No. 1 
on the chart 
today as it was 
when Strait 
celebrated 
his first No. L 
"Fool" was 
one of 47 No. 1 
singles in 1982, compared with the 21 titles 
that saw top ink this year. There were 22 dif- 
ferent No. 1 country singles in 2001. 

Erykah Badu's "Love of My Life (An Ode to 
Hip-Hop)" featuring Common rises to No. 1 
on Hot R&B/Hip-Hop Singles & Tracks, des- 
pite slipping slightly in both airplay and sales. 
The track earns the top slot by default as it 
bypasses "Work It" by Missy "Misdemeanor" 
Elliott, which sees a larger decline in points. 

With an audience of 42 million, "All I 
Have" by Jennifer Lopez Featuring LL Cool 
J debuts at No. 25 on The Billboard Hot 100, 
becoming the second-highest airplay-only 
track to enter the chart. Janet Jackson's "All 
for You" debuted at No. 14 in April 2001 with 
points coming solely from radio play. 



THIS YEAR: The one-week audience record 
on The Billboard Hot 100 and Hot 100 Air- 
play was broken four times in 2002. Usher's 
"U Got It Bad" peaked at 149.9 million lis- 
tener impressions in January and stood as 
the standard-bearer for four months before 
Ashanti's "Foolish" passed it by (155.3 mil- 
lion). Ashanti was then topped by two Nelly 
tracks, "Hot in Herre" (163.1 million in July) 
and "Dilemma" featuring Kelly Rowland, 
which set the current audience record of 
167.7 million in August. 
R&B/hip-hop continued to dominate the 
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Hot 100 in 2002, as seven of nine No. Is (and 
all seven on Hot 100 Airplay) came from that 
genre. Top 40 radio's increased acceptance 
of R&B/hip-hop. as well as the ratings suc- 
cess of R&B and rhythmic top 40 stations, 
helped fuel those titles to the top. 

The records set on Hot 100 Singles Sales were 
of the dubious sort. A new one-week low was 
established at No. 1 on that chart, as "Girlfriend" 
by ti Sync Featuring Nefly moved a scant 3,500 
units in the July 6 issue. The one-week high 
belonged to the American Wo/-fueled "Before 
Your Love/A Moment Like This" by Kelry Clark- 
son, which scanned 236,000 units in October. 
No other single sold more than 40,000 units in 
a week. The next-highest one-week total 
belonged to Nickelback's "How You Remind 
Me," with 37,000 units in January. The weekly 
No. 1 singles sold a cumulative 1 3 million units, 
averaging 25,000 units per week in 2002—58% 
less than last year, when the No. Isscanned3.1 
million for an average of 59,600 per week. 

On Hot R&B/I lip-l lop Singles & Tracks, rap 
became Ihe dominant "flava," constituting seven 
of the chart's 10 No. Is in 2002. Erykah Badu 
Featuring 
Common's 
"Love of My 
Life (An Ode to 
Hip-Hop)" is 
only the third 
R&B record to 
make the pole 
position, with 
the other two 
coming from 
newcomers: 
Ashanti with 
"Foolish" and 
Tweet with "Oops (Oh My)." 

Country Singles & Tracks highlights in 
2002 include Tim McGraw's unusual accom- 
plishment of replacing himself at No. 1, 
something this chart hadn't seen in 20 years. 
McGraw's "The Cowboy in Me" led the chart 
in the March 16 issue, one week after his 
duet pairing with Jo Dee Messina. "Bring on 
the Rain," ruled. McGraw's double win was 
the first since Willie Nelson utilized a duet 
situation with Waylon Jennings to log two 
straight No. Is in 1982. 

Four country artists claimed their first No. 
1 singles this year, compared with five last 
year. None of this year's crop of first-timers 
took top ink with a debut single, however. 
Last year, three of the five rose to No. 1 with 
their first singles. Kenny Chesney's "The 
Good Stuff" spent the most weeks atop the 
chart of any title in three years when it held 
court for seven weeks this summer — the 
longest No. 1 stretch since Lonestar's 
"Amazed" logged eight weeks in 1999. 
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Rise And Shine 
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KIRK FRANKLIN • ensRouiiasaiataasssiiaaiin 
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Incredible 




26 


12 




STEVEN CURTIS CHAPMAN a 






Declaration 


23 OBI 




ZOEGIRL ,.n»..v, : «..»iiro»M|Nl 
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Nobody But You 
S|iinl 01 Tile Century 
8y His Grace 
Coast Ry With 111 
Go Get Your Lile Back 



■n cr.nwnuM*i..tiif. 



Heart To Yours 



Shake The Foundation 



DEITRICK H ADDON 
CECEWINANS in 



PASTOR KEITH SMITH 



DR. CHARLES G. HAYES & THE COSMOPOLITAN WARRIORS 
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Let It Be Christmas 














KENNY G • 


Wishes 


— 




TRANS-SIBERIAN ORCHESTRA A Christmas Eva And Other Storm 






VARIOUS ARTISTS WOW Christmas 
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H 


CARRERAS-DOMINGO-PAVAROTTI (MERCURIOj • The Three Tenors Christmas 




48 


PATTY LOVELESS Bluegrass & White Snow: A Mountain Christmas 






VARIOUS ARTISTS A* 


A Very Special Christmas 














MANNHEIM STEAMROLLER A 

AMERICAN aauueMcajf ttMness'ssti 


The Christmas Angel 




47 


VARIOUS ARTISTS • 


Ultimate Christmas 






HI.ARY DUFF 

- ■ ,± !..■>. ... i:«:: 


Santa Clause Lane 




■ 


LUTHER VANDROSS a 
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A'ulMiCRJSrr AC H1RR43. 


Spend The Night 
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Start Static 
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Crash The Party 
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This Time Of The Year 




17 
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OK GO 
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OK Go 


24 


21 
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Un Dia Normal 


CD 


27 
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CD 
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CD 


33 
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BREAKING BENJAMIN 


Saturate 


CD 


28 
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Momentum 


29 
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33 
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31 
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EMERSON DRIVE 


Emerson Drive 


32 
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Blessed By Association 


33 


31 
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RtL-, .>. -Rm.'.uaA -irjo: 


by surprise 


CD 
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LORIE LINE 


Sharing The Season 4 


3S 


.- 
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NO SECRETS 
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No Secrets 
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37 
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Touch 


38 
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39 
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Talk About It 


40 
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LIMITE 
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Bob & Tom Gone Wild 


CD 






KUTLESS 
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LIL JON & THE EAST SIDE BOYZ Kings Of Crunk 
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NICKEL CREEK 


This Side 




4 


' 
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Wait For Me 
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LOUIE DEVITO N.Y.C. Underground Party 5 




3 
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10 


12 




EVACASSIpY 


Imagine 
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1' 
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Corporate America 
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Rock City 
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La Reina Del Sur 
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15 
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Room To Breathe 


19 
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LORIE UNE 
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Sharing The Season 4 


21 


22 
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TRANSPLANTS 
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Transplants 


22 


21 
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PRETENDERS 


Loose Screw 


23 
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TAKING BACK SUNDAY 
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24 
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VARIOUS ARTISTS Christmas Memories 
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44 


35 


24 




LOS TEMERARIOS 

Ad SIOUARUSRONC/ILA IR ■ 'R M 


Una Lagrima No Basta 


© 






DAVID CROSS^ Shut Up, You Fucking Babyl 
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THE ALL AMERICAN REJECTS The All-American Rejects 
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VARIOUS ARTISTS 


Reggae Gold 2002 


49 


41 


33 




GEORGIA MASS CHOIR 


1 Owe You The Praise 
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MB A -FEUAW JAM ouni ' lOJMG 




17 




AVRIL LAVIGNE A Let Go 


— 

6 




11 


8 
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ELTON JOHN A ■ Giealest Hits 1970-2002 
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TONY BENNETT & K.D. LANG A Wonderful World 
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194 




22 


16 
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Cent m fm n Mwi ifO 

Country (CA) 
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Gospel (CAJ 
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Independent (IND) 



Internet 0N7) 

Contemporary lau iCli 
Latin Albums (LA} 
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Lttm. Trop*oU54s*(T5*i 
New Age (NAI 
PopCotalog(PCA) 
R&BMip Hop {DBA) 



MS^iprtopCsfofooi-TflC) 
Reggae (R£j 
World Musk (WM) 
- SINGLES - 

Hot too (Hioo) 
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Mot lOOinganSeiesfMSSJ 
Ariufl Contemporary {AC) 
Adutt Top 40 (A40) 
Country (CS) 
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Donte.llub Play (DO 
Dcrue Salei (OS) 
Hot latin Tracks (IT) 
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Top 40 Tracks (I40) unpublished meek. 



a Stones: HS u. 
xoi-.NA is 

Spec: B200 3); RBA 5; BBC is, 17. US Hioo 19: HA 18; RA 

I3;RBH iAj;RP6 
3 Ooots Down: B200 48; A40 22: Hioo 38; HA yj; MO 6: 

ROi 
3LW: RBA Bl 

S04 Boyz: B200 49; RBA 13: RBH 83 

So Cent: HS «; IND 8; RBA 59; Hioo 49; HA 43; HSS 70: 

RA 19, 48. 5&; RBH 19, 49, 59; RP 11; RS 40 
ms ; HSS 18; RS 17 



Aaliyah: B200 3; RBA 1. 92: Hioo is. 54. HA 12, 49; RA 7, 

16; RBH 7. 17 
AC/DC PCA 46 
Los AtosU: LA 67 

YoUnda Adams: CC 38: GA 5; RBA 90; RBC 12 
Trac- Adkinv. A 

Aet-ownath: BJOO 137 

Afro Mebusa: DC 47 
PepeA«uiUr.LAs6 

Christina Agullera: B200 16; A40 33; AC 24; Hioo 6, 66: 

HA 6; HSS 4; 1^03, 39 
Aj: HSS 16; RBH 95; RS s 
Alabama: CCA 24 
Alberto Y Roberto: LPS 32; LT 35 
AU: HlOO 5; HA 5; RA 4: RBH 4; RP4; T40 10 
Alive: DC 18 

The All-Amerkan Relects: IND 47: MO 26 
Gary Allan: CA 31; CS 16 
Karrin Allvson 

Hrrb Alport : , ; : 

M-Shld:RS56 

Amber: DC 13; DS 3; H5S 28 

Amerie: B200 196: RBA 54; Hioo 51. S3: HA 47. 51: HSS 

54; RA 18. 20. RBH 18, 20: RP 15: RS 31 
Tori Amos: B200 110; A40 14 
lessica Andrews: CS 54 

Los Angeles 0* Charty: LA 45. RMA 18. RMS 26 
Amy: DC 38 

Marc Anthony: LA U| TSA9; DS 22; TSS 18. 28 

Area30«i:LP5i4;LT7:TSS2 

Rkardo AffoM: HS 17: LA 3; LM 3; LPS 1; LT i; TSS 10 

Armas^ldon: RA67; RBH 66 

Aroma: LT 47; RMS 16 

Daniel Ash: DC 48 

Ashartth B200 76: RBA 451 Hioo 67; HA 69: RA 26, 32: 

RBH 28, 32: RP 18: RS 59 
Rodney Atkins: CS 41 

ajjj B200 511 Hioo 69; HA 67; MO 9; R0 2 
LR0 39 
Au*rxttyZ*ro: MO to 
AutomagiC: DC 23 
Aval on: iA ; 1 
A venture: TSA 17 
Ramon Ayala: LA 49: RMA 20 
Ramon Ayala Y Sus Bravos Del Norte: RMS 29 
Steve Azan CA 63; CS 30 

— B— 

BaK: B200 10. 132; HOL It: RBA 4. 41; Hioo 7; HA 7; HSS 
35. J7; RA 3; RBH 3, 89; RS 19, 52; T40 19 

Baby: Bjoo 61; RBA 19. Hioo 43: HA 40; HSS 51: RA 24. 
62, 72; RBH 25. 64. 72; RP 13; RS 26 

Bjt.lov LPS 19; LT 28 

Erykah Badu: Hioo 11: HA 11: RA 1; RBH 1: RS 64 



r: RBA 94 
teC/23 
Bands El Llmon: RMS 39 
Bsnda El Retodo; LT 39: RMS 12 
Bands Machos: LT 41; RMS 13 
BartdaTierraSlanca: RMS 33 
Patricia Barter: 
GatoBarblen. : ■ . : 
Bsmes:LX 16 
Luther Barnes: GA 22 
Pancho Bsrreza: LA 64: RMS 30 
Cecilia Bartol'i l ; *■ 
Nikle 8aley:HSS43:RSn 
Beanie Slget RA 59: RBH 56: RS 37 
The Beatles: PCA 16 
Beck B200 165 
Daniel BedlnglWd: T40 32 
Beenle Man: RE 4: RS 73 
Belinda: LA 10. 30; LPA 11. RMA 13: TSS 26 
Tony Bennett: B200 55; INT \<t\tfi. 10 
TabBenort:BLu 

Beniino: Hioo 93; HSS 65: RA41; RBH 37; RP 25; RS 34 
Bet 0 Y Sus Carurios: RMS 22 
Soph ie Ellis Bextor: DC 26 
BJbRS«4 

B»J"C~:HSS 22;RS6 

Bk| TymerSi RBA 100; Hioo IOO; RA 68. RBH 65 
David Bisbal: LPS 30 
tjojorki EA 5. 18 
BLACKstreet: RA 51; R8H 52 
Ruben Blades: LA 48; TSA6 

Mary |. Bilge: RBC 24; Hioo 89; RA 30: RBH 5S3 RS 39 

The Blind Boys 04 Alabama: GA 9. 20 

Bob A Tom: HS 47. IND 3} 

Andrea Bocetll: B200 30; CI 1; CX 6: INT 13 

)oe BonamasSA: BL 14 

Bond: Or 7 

Bonecrushen RS68 

Bone Thugs-N-Harirtony: RBA 66 

Bon Jovi: B200 111: A40 34 

Boo: Hioo 100: RA 68; RBH 65 

Boomksl: DC 24 

Pat Boone: HSS 25 

Bom Predators: RS 71 

Boston: IND9 

Chris BottkOS 

David Bowie: HSS 52 

Boyz II Men: RBC 19 

Michelle Branch: B200 54: A40 1. 19: AC 2; Hioo 10. 99; 

HA 10; HSS 58; T40 6; TSS 29 
Brandy: OS 11 

Ton! Braxton: B200 92: RBA 25; DC 15; Hioo 95; RA 38; 

RBH 42;RS6i 
Breaking Benjamin: HS 17; MO 32 
Mich»rl Bir<kri .' ., 
|im Brickman: AiA 3. 10; AC 7 
Sarah Brightman: CX 10 
The Brooklyn Tabernacle Choir-. GA 40 
Brooks A Dunn: B200 93: CA 12. 36: CCA 19; HOL 12; CS 

14.56.58; Hioo 87 
Garth Brooks: CA 61; CCA 17 

Bobby Brown: Hioo 5& HA 56; HSS 53- RA 23: RBH 23; 

RP 12; RS 30 
Norman Brown: CJ 14 
Jimmy Buffett: HOL 49 
Los Bukis: HS 29: IND 14; LA 7; RMA 3 



k B200 94; RBA 23; Hioo 62; HA 60; HSS 
30. 40; RA 22: RBH 22; RP 16; RS 12, 32 
bwb:C77 

lusnita Bynum: GA 16 
Tracy Byrd: CA 62; CS 44 

-c- 

Chris Cagte: CS 38 

The Calling: A40 15: HSS 67 

The Cambridge Singers: CI 9 

Cam Yon: RBA 91; Hioo 20: HA 21: RA 49; RBH 48: RP 19: 
T40 16 

The Canton Spirituals: GA 3$ 
Blu Cantrell: DC 17; RBH 85 

Marian Carey. 8200 14: HOL 19: PCA 18; RBA 7: RBC 5; AC 

27; DC 25: DS 20; Hioo 84; RBH 81; RS 67: T40 38 
Vanessa Carlton: B200 68; A40 12, 3$; AC 5 
The Carpenters: HOL 34; PCA 33 
lose Caneras: CI 3: HOL 40; PCA 42 
Aaron Carter: Bjoo 124 
Deana Carter: CS 28 
Nick Carter B200 158 

Brandon Casey: Hioo 8: HAS; HSS 6; RA 31; RBH 27: RS 

2:T40? 

Brian Casey; Hioo 8: HA 8; HSS 6; RA 31: RBH 27; RS 1. 
T407 

lohnny Cash: B200 190; CA 23: CCA 16 
Butch Cassldy-. RA 72: RBH 72 
Eva Cassldy: IND 7 
Cassk/s.'LX ) 

Rkardo CastRlon: LPS 351 T SS 34 

OmmmKu 

Chanticleer: CI 11 
Steven Curtis Chapman: CC 23 
Chayanne: LA 32: LPA 17; LPS 16 
Cher: DS 13. 14 

Kenny Chesney: B200 39: CA 9; CCA 8; PCA 34; CS 7; 

Hioo 60; HA 57 
Mare Chesnutt: CS 59 

Chevelle: B200 95; Hioo 64; HA 63; MO s; RO s 
El ChichkuRote: LA 19: RMA 8 
The Chieftains: CA 45: WM 3 
Choppe: RBH 87 
Charlie Christian:;/ 2 3 

Charlotte Church: B200 87; CX 3. 91 HOL 16; PCA 13 

Cinder: RO 26 

Cirque Ou Soielt; WM 9 

CKY: RO 40 

Eric Clapton: B200 139 

Maorette Brown Clark: GA 21 

Terrl Clark: CS 9: Hioo 59: HA 55 

Oorlnda Clark -Cole: GA 15 

Karen Clark-Sheard: GA 13 

Kelly Ctarkson: AC 6; Hioo 77: HSS 2 

aipse: B200 173; RBA 55; Hioo 37: HA 26; HSS 18. 57; RA 21. 

62; RBH Ji. 64. 73; RP 8: RS 17. 13. 56, 70; T40 36 
Rosemary Clooney: . :^ 
Tammy Cochran: CA 73; CS 55 
Kellie Coffey: CA 65; AC 22; CS 23 
CoidpUy: B200 88: MO 18 
Natalie Cole: /Zi. RBA 76 
Nat King Cole: HOI 29. 39: PCA 28, 40: RBC 10 
Phil Collins: B200 118; AC 4 
JohnColtrane: 18 

Common: B300 47; RBA 9: Hioo 11. 89: HA 11; RA t. 30; 

RBH 1. 31; RS 39. 64 
Conjunto Prtmaven: LA 28: RMA 12 ; LT 14; RMS 3 



Conkers One: DC 21 

Harry Connfck, )t: HOL 14; IZ 7. 12: PCA 9 

Control: RMS 20 

Stephen* took*: DC 34 

Cooler Kids: DC 27 

Shemekla Copula r-.d: . ., 

Ferry Corsten: DC 43 

Counting Crows: A40 29 

Deborah Cos: RBA 39: DC 10 ; RA66; RBH 68 

El Coyote Y Su Bands Tlerrs Santa: RMS 19 

Crazy Town: MO 25; RO 25 

Creed: B200 64; PCA 34: A40 5. 25; Hioo 24: HA 28; HSS 

14; MO 3U RO 12; Tap 13 
Ervts Crespo: LA 50; TSA 7; TSS 9 
Cristian: LA 36: LPA 18; LPS 3: LT 5 
Btng Crosby: HOL 18: PCA 17; HSS 52 
David Cross: IND 45 

Sheryt Crow: B200 98: A40 17: AC 8: CS 51; CSS 1: Hioo 

34; HA 58; HSS 1. T40 29 
Celia Cna: LA 74: TSA 14, 16; LT 50; TSS s 
Cuisillos De Arture Made* LA 70; RMS 17 

-D- 

Da Headbussai: IND 28; RBA 79 
Dashboard Confessional: HS 30: IND 17 
Craig David: B200 129: RBA 64 
Miles Davis: RBC 21 

Sammy Daws |r. B200 127. HOL 20; INT 12 

Dead Prer: RBA 90 

Aselln Debtson: CX 8. AC 17 

Default: IND 13; A40 38; RO 34 

Del Leopard: RO 13 

Delirious?: HS 37 

Kevin Denney; CS 46 

John Denver. CCA 14 

Destiny's Child: HOL 25; PCA 23; RBC 6 

Louie DeVfto: EA 1: IND 5 

Diamond Rio: CA 27; CS 15. 32 

Dido: DS 16 

Anf Difranco IND 29 

Don Dinero: T55 36 

Celine Dion: 8200 86: HOL 10: PCA 5; AC 30; HSS 46 
The Dirty South r>hws: IND 26: HSS 17: RS 10 
Dirty Vegas: EA 10-. DC 41 
Distillers: IND 46 

Disturbed: B200 82: Hioo 74: HA 70; MO 11: RO 8. 28 
Dixie Chicks: B200 2; CA 2; CCA 2, 3; INT 7; PCA 10. IS] 

A40 7; AC 9: CS 11. 43; CSS 2: Hioo 14. HA 14: HSS 

32; T40 20 
Dl Geoffe: EA 35 
DIQudc RBA97 

Dl SAmrrty: EA 3, 16; DS 6, 24: HSS 74 
D| Shadow: DS 17 
Do:DS24 
Dolce: DC 2: DS 18 

fcCJ.3-8; HOL 40: PCA 42 
MS* MO 36 

Dm Hill: Bjoo <,*. RKA 
Duelo:RMS36 

HBary Duff: B200 192: HOL 45: HS 4 

Rock)Durcal:LAsi 

Bob Dylan: B200121 

Dyshon A Squabble ^ : . RS8 



Steve Earie: CA64: IND 36 



Elephant Man: RE 14 
Duke Ellington: IZ 35 

Missy "Misdemeanor- Elliott: B200 28; RBA 11 : Hioo 2. 
75: HA 2. 71: HSS 21: RA 2, 37: RBH 2. 40: RP 1. 23: 
RS 13; T40 4 

Emerson Drive-. CA 52: HS 3H CS 5: Hioo 44: HA 3B 
Eminem: B200 20; PCA n RBA 18; RBC 7. ajl Hioo « HA 

1 . HSS 20; MO 16: RA 8. 53! RBH 8 54: RP 3: RS 36: 

T401 
e-rr. DC 12 
Bill Engvatl: CA 58 
Enya: ALA 5; PCA 45, 50: HSS 11, 61 
Esham: IND 39 
E5teban:AM8.9.i2 
Faith Evans: RBH 73; RS 70 

Eve: Bjoo 171; RBA 60: Hioo 45; HA 39. HSS 10; RA 25; 

RBH 24,66; RPl4;RS4 
Cesaria Evora: WM 11 
The tales: MO 35; RO 20 

-F- 

Fabolous: HSS 8; RBH 79; RS 3 

Ralph Falcon: DC 1 

D| Mark Fauna: I A.:. 

Fat |oe: RBA 61; RA 67: RBH 66. 97: RS 65 

Cheo Feiklano: LT 50; TSS s 

Aletandro Feme rider: HS 26; LA 6; RMA 2 

Vicente Fernandez: HS 45; LA 14. S3; RMA 5 

Field Mob. RBA 53: Hioo 79; HA 74, RA 27: RBH 26: RP 

20; RS 55 
Five For Fighting: AC 11 

^ B2O0 65 
PCI4 
Floetry: RBA 49 
nogging Molly: IND 40 

Nko Flores Y Su Banda Pure Maiatlan: RMS 25 

loseph Fonseca: TSA 20 

Lues Fonsl: LPS 22; LT 37: TSS 27 

F00 nghters: B200 90; Hioo 50; HA 46; MO U RO 3 

Mia Fordham: DC 19 

rOurplay:C;6 

Mario Ff angoulis: CX 5: HS 13 

Kirk Franklin: CC 19: GA 1. RBA 75 

Kirk Franklin And The Family: R8C 16 

Freekey Zekey: Hioo JO; HA 21. RA 49. RBH 48: RP 19; 

T4016 

Freeway: RA 59: RBH 56; RS 37 
Mannie Fresh: RBH 82 
Frou Frou: A40 37: DC 45 
Nelly Furtado: RBH 77: RS 72 

— O— 

Kenny G: 8200 35. 126; CJ 2. 3; HOL 4, 15, 31; PCA 12, 29: 

RBA 37. 86: RBC 9, 11; HSS S; RS 47 
Warren 6: RA 55; RBH 55 
Bill & Gloria Galther: CC 27. 37 
Gang Stan: HSS 68; RBH 91: RS 62 
Gloria Gaynor: AC 29 
Georgia Mass Choir. GA 11: IND 49 
Ghostface KHlah: HSS 63; RS 46 
V1nceGHI:CS26 

Girnnrine: RA 28; RBH 30, 97; RS 65 
Gisselle: LPS 15; LT 32: TSS 39 
Dana Glover : .Vv -■ ■ 
Brian Gold: RS 63 

Tony Gold: RS 63 
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Fibim Gomez: RMS 31 
Good Bad Ufty: RS 74 

Good Charlotte: B200 40; H100 47; HA 52; MO 23; T40 28 
Gotli: H100 too: RA 68. RBH 65 
Glenn Could d 2 
Govt Mule: SO i'.' 
Amy Grant: CC 16 

El Gran Combo De Puerto Rko: TSS 14 
David Gray: B200 108 
Vivian Green: RBA 38; RA42; RBH 39 
Lee ■MMM* CSS *; HSS 71 
Andy Griggs: CS 34 

Josh Groban: B200 17. 37; Oft,* INT 4, 6: AC 1 
Sara Graves: HS 42 
Grupo MojadO; RMS 23 

GTS: DC so 

Vince GuaraUH: HOLi);KA8 
GZA/Gentus: B200 7V RBA 21 

-H- 

Deltrkk Haddoa:GA37 

Chart* H*den:,Vi; 

Sammy Hagar RO 3$ 

Oaryl Hall John Oales: AC 14 

AnUMny HamHlon: HA so; RBH so 

Fred Hammond: CC 35; GA3 

Jennifer Hanson: CS 25; CSS y. HSS 56 

The Happy Boys: EA 7. 1* 

Hard Attack: DC 31 

George Harrison: 8200 80; INT 17 

Dr. Charles G. Hayes ft The Cosmopolitan Warriors: GA 30 
Heather Headier B2oo 185; RBA 46: DC 9; RA 4* RBH 43 
Hector ft THo: LA 24; LPA 14 
Los rktrmanos Rosario: TSS 37 

Faith Hill: B200 i}; CA 5; CCA 10. INT xy. PCA 36; A40 21: 

AC 3; CS 36. 52; CSS 10; Hioo 83 
Pal Hodges: DC 14 
Dave HoLUster: RBA 67; RBH 96 
Steve Hon/: CS 29 
Hoobastsntt MO 34 
>ohn Lee Hooker: 81 12 

Whitney Houston: B200 9. RBA y. Hioo 85; HSS 29; RA 

29. RBH 29. RS Si 
Rebecca Lynn Howard: CA 39 
Buck Howdy. IND 38: INT 20 
Andy Hunter: DC 39 
Los Huracanes Del Norte: RMS 35 
Norman Hirtchirts: GA 19 

-I- 

ke Cube: RBH 81; RS 67 

Enrique Iglesias: B200 182: LA 9; LPA 6: AC 13; LPS 4: LT 

6; TSS 24 
llegaies: TSS u 
India: LA 18; TSA t . LT 33; TSS 3 
India Arie: B200 83; RBA 29; RA 45; RBH 47 
Industrie Del Amor: LA 15; RMA 6 
Pedro Infante: LA 49: RMA 20 
Insane Down Posse: IND 6 
Interpol: HS 46; IND 24 
IntocaMe: LA 62; LT 2; RMS 1 
NUS: DS25 

Ronald Islev: RA 72; RBH 72 

Israel And New Breed: GA 34 

htysa: RBA 74; Hioo 91. HSS 23; RBH 88; RS 27 

Burl Ives: CCA 9; HOt 36; PCA 35 

—J— 

The Jackson 5: RBC 14 

Alan Jackson: 6200 34. 41; CA 7, 10; CCA 15. 20; HOL 3; CS 

42, 45; Hum 97 
Janet Jackson: RS 73 

ladaJdss: Hire 3; HA y. HSS 23. 42: RA 40, 72; RBH 38, 

72 . 99. RS 2c, 27, 54; T40 2; TSS 19 
Jaguares: LA 17; LPA 10; LPS 34 

(aheim: B200 84; RBA 22, 88. Hioo 37; HA 33; RA 9: RBH 10 

Bishop T.D. lakes: GA 36 

Boney James: 0 13 

Etta lames: BL 5, 9 

lane: OS 10 

AJ|arau:Os 

|a Rule: B200 31; RBA 12; Hioo 55, 67: HA $6. 69; HSS 53; 

RA 23. 26: RBH 23, 38; RP 12. 18; RS 30 
Jay-Z: B200 27; RBA 8, Hioo 4. MA 4; HSS 47; RA 6. 59; 

RBH s. 56, 78; RP 2; RS 2t. 37. $0; T40 9 
lazze Pha: RBH 82 
Jewel DS 
JewtfcLX46 

limmy Eat World: 8200 169; MO 17 

Km: RA 74; RBH 76. 99; RS 54 

Elton |ohn: B200 38: INT 16 

Jack Johnson: B200 116; A40 27 

Syteena Johnson: HS 6: RBA 34; RA 46: RBH 46 

Jim Johnston: B200 112; I NO i; SIX 7 

Norah Jones: B200 iv Q\, INT 2; A40 11; AC 25; Hioo 65; 

HA6S;T*0 30 
Rkhard loo: CI 14 
(ordi; LPS 2b; IT 42 

luanev HS 24. LA 5; LPA 4; LPS 2. 10: LT 4. 13 
dedus T. Judd: CA 46. 44; HS 20. 43 
lumps: B200 142; CC 7, 24 

-K- 

Kabah: LPS 40 

Israel Itamakawrwo-Ole: IND 31: WM s 
K-Cl ft Jofo: B200 161; RBA 33; RA 60; RBH 60 
Anthony teams: IND 37; WM 7. is 
John P. Kee: CC 39; GA 6; HS 32 

Toby Keith: 8200 26, 174; CA 6, 18; CCA 13, 25; CS 2; Hioo 

28; HA 24 
Kriis: RA 7S; RBH 74; «S 4s 

R. Kelly: M100 32; HA 35; HSS 7. RA 12; RBH 9. 80; RS 1 
Kepryn. RBA99 

Las Ketchup: B200 179; LA 1; LPA u LPS IK LT 8 
Alkia Keys: HSS 10. RS 4 
(Qua; IND 26 

Kid Rock: B20060-.A40 17; CS si; CSS l; Hioo 34; HA sR; 

HSS3;T40 29 
Kidr Bop Kids: BJOO 78. US. 191. HOC 17 
Killer Mike RS60 
Kiwi Dreams: DC 31 
D.D. Klein: DC 18 

Beyonce Knowles: Hioo 4: HA 4: HSS 47; RA 6: RBH %; RP 

2; RS 2U T409 

Kool G Race RBA 83 
Kom : B2Q0 144; RO 21 
lane Krakowski: AC 7 
Diana ball: B 200 85; IZ 3. 4 
Alison Krauss BG 4; CA 41 

Alison Krauss • Union Station: B200 104; BG 1; CA 14 
Krayiie Bone: RA s6, RBH s8 
Kraiy-. RBH 98 

Kumbia Kings: EA 4: LA 10, LPA 7. RMS 38 



Mmuhsaj 

Kya-Pl: RE 6 

Kyjuan: Hioo s; HA s; RA 4; RBH 4; RP 4; T40 10 

— L— 

Lady Saw: A40 2; Hioo 9; HA 9; T40 s 

Rachad lamp*: EA 11 

Mark tane: HSS 48; RS 22 

kd.lang: B200SS;INTi9;//i 

Lasgoc EA 23; DS 12; Hioo 61: HA sg; T40 23 

The Latin Ail-Stars: LA 42 

Avrfl Lavtgne: B200 6; INT a A408, 18. 31; AC 18, Hioo 

16, 41, $6; HA 16, 42, 62; T40 8, 24 
Donald Lawrence ft The TrMJty Singers: GA 23 
Led Zeppelin: B200 168 
Jaknie lee: HSS 16; RBH 95; RS 5 
Murphy Lee: Hioo 5: HA s; RA 4, RBH 4. RP 4; T40 10 
Gerald Levert: RBA si 
Liberacion: LA Jfc: RMA 10 
Ufehouse: 8200 is9; CC 10, A40 13; Hioo 71; T40 34 
Lil Bow Wow: HSS 73 
LI' Flip: B200 188; RBA 48; RBH 90 
(J Jon t The East Side Boyr B200 136; IND 2; RBA 28; 

RAS6.63; RBH 5S.ni; RS41 
U'Mo:T40 3i 

UmM as: LA 3s; TSA 3; LPS 37; LT 46. TSS 6 

UmRr MS 40; LA 13; RMA 4; LT 20; RMS 5 

Lorie Une: HS 34; IND 20; AM 6. 13 

Aaron Lines : CS 17; Hioo 68; HA 66 

Union Park: B200 11 3; PCA 22 

1ne Utile Stinkers: HSS 62 

German U/erraga; LT 30; RMS 8 

I14MI B200 114; RBA 31; Hioo 17, 2s. S3; HA 19. 23, si; 

HSS 54; RA 11. 20. 35; RBH 12, 20. 36; RP 7. 15; RS 

3i,4* T *o2i 
London Symphony Orchestra: CX 12 
Uwestar.CA44; CS18 
loon: DC 15; Hioo 9s; RA 38; RBH 42; RS 61 
Loona:DS6; HSS 74 
Angel Lopez: LPS 33; T55 30 

Jennrfer Lope/: B200 8; INT 25; RBA 14; DS 4; Hioo 3, 25; 
HA 3, 23: HSS 31. 42; RA 35. 40; RBH 36, 38; RS 20; 

T40 2. m tss 19 

Lost Witness: DC 42 

Patty Loveless: B200 181. BG 3, 7; CA 20, S6; HOt 41 
Ludacris: RBA 98; Hioo 75; HA 71; RA 37. 54; RBH 40, S3; 

RP23 
Luis ft Moon: TSA 19 

-At- 

YO-YO Ma ,.-,..>■ : 

Mack 10: RBH Si. RS67 
Madetyne: DC 44 

Madonna: A40 36: DC 8; DS i; Hioo 3s; HA 64; HSS 1; T40 

27 

Raven Maize: DC 40 
1 eft Majors: GA 14 

Mana: LA 12; LPA 9: LPS 13, 29: LT 18, 49 
Barry Manilow: B200 73. 167; HOL 7. AC 20 
Aimee Mann: IND 19 

Mannheim Steamroller: HOL 2. 24. 26, 43. 48; PCA 2. 21. 

26,47 

Vic 1 01 Manuelle: LA 44; TSA y. LT 24; TSS 1 
Mario: RBA 70; RBH 84 
Bob Marley: RBC 20; RE <■ 
Damian "Jr. Gong" Marley: RE is 
Branford MarsalH Quartet: #23 
Dean Martin: B200 127; HOL 20; INT 12 
Angie Martinet: RA J% RBH 74; RS 4$: T40 31 
Mary Mary CC 21; GA 2; RBA 84; RBC 23 
Masojuei CJ 21 
Master P-. R8H 87, 98 

matchbox twenty: B200 29: A40 4; Hioo 33; HA 34; T40 17 
KeikoMatsui'i 

Dave Matthews Band: B200 97. 12s; A40 9. 20; MO 33; 

T40 37 

John Mayer B20043; A40 3; AC 28; Hioo 22; HA22;T4o 12 
Martina Mc Bride; B200 103; CA 13; CCA 7; HOL 33; PCA 

33; CS 34. 35 
Paul McCartney: B200 22; INT 3 
Deibert Mc Clint on: BL 3. 8; CA yi; IND 18 
Heal McCoy: CSS 8 
John McDermott: IND 37; WM 7 
RebaMcEntire: A 1 

Tim McGraw: B200 4; CA 3. 32; CCA 4, 21; PCA 15, CS 6. 

60: H10052; HA 48 
Brian Mc Knight: RBA 78 
Steven Mercurio: HOL 40; PCA 42 
Mercy Me: B200 130. isu CC 4. 9 
Jo Dec Messina: B200 198; CA 2s; HOL 47; AC 21 
Luis Miguel: LA 8; LPA 5; LPS 9: LT 17; TSS 2t 
Kytie Minogue: DC 20. Hioo 92 
rsmaet Miranda: LT so; TSS ■ 
Mississippi Mass Choir: GA 37 
Moby: LA 8; DC 36 

Monchy ft Alexandra: LA 73; TSA i J; TSS 25 

Jane MonheRi'/o, 24 

Alejandro Montaner: LPS 27: LI 44 

Rkardo Montaner: LPS 17; LT 25 

Montgomery Gentry: B200 183; CA 21; CS 20. 57; Hioo 06 

John Mkhael Montgomery: CA 70; CS 19 

Allison Moorer A40 17; CS Si; CSS 1: Hioo 34; HA 58; 

HSS 3; T40 29 
Jessie Morales: El Original De U Sierra: RMS 28 
Craig Morgan: CS 47 
Alanis Morissetle: B200 194; INT 22 
Mas Deft OS 17 
Brandy Moss- Scott: RS 49 
Mr. Ball: RA S7; RBH 57 
Mi. Cheeks: HSS 60; RS42 
Ms. lade; RBH 77:RS72 
Mudvayne: B200 119; MO 39; RO 17 
NkoleC Mullen: CC 20; HS 10. 39 
The Muppets: '. ( A u 
Murk: DC 4 

Anne Murray: CA 34; CCA U; HOL 38; PCA 39 
Musk): RBA 57; Hioo 18; HA 17; RA $, 64; RBH 6, 63; RS 
66 

Mystrkal: RA RBH s8 

— N— 

Nappy Roots: B200 189; RBA 73; RA so; RBH 50. 93 
Narae: HSS 41; RS 9 

Nas: B200 18; RBA 2. 05; DS 4; Htoo 39; HA 36; HSS 31; 

RA is; RBH is:RPio 
Nashom: DC 23 
Nate Dogg: RA 55. RBH SS. 86 
Ednila Na/ario: LA 23; LPA 13, LPS 23: LT40; TSS 16 
Nelly: B300 23; RBA 20; Hioo S. 26; HA S, 31; HSS 34. 55; 

RA 4, 3b, 61; RBH 4. 3s. 63; RP 4. 17; RS 18. 53; T40 

10. 26 

Willie Nelson: CA 38, 66; CCA 23 
New Found Glory: B200 136; MO 29 



Newsboys: CC 29, 32 

NewSong: HOL 32; PCA 31 

MexfcRAoS; RBH 67 

Joe Nichols: CA 35: HS 7; CS 27; CSS 7 

Nkkeibeck: B200 135; RO 16 

Nickel Creek B200 180; BG 2; CA 19; CCA 22; IND 3 

Trio Nkves. LT so-. TSS 5 

Nirvana: B200 42; Hioo 58; HA 54; MO 3; RO 6 

The Nitty Gritty Dart Band: BG 5; CA 48 

Hheak B200 too; HS i; RBA 43; Hioo 8; HAS; HSS 6. 64; 

RA 3U 70; RBH 27, 70; RS 2, 7s; T40 7 
No Doubt: B200 71; A40 3; H 100 9; HA 9; T40 5 
Noise Therapy: RO 37 
Nkhote Nordeman: CC 15; HS 8 
N.O.R.CJ RS 57 
Smokie Nortul: UA :? 
Bebo Normae: HS 38 
No Secrets: MS 35; HSS 72 
The Notorious B.I.Gj RA 48: RBH 49: RS 69 
' N Sync HSS SS 
Hum Era; TSS 11 

-o- 

Paul CrakenfoM: EA 6; DC 49 

The Oak Ridge Boys: CA 60; IND 27 

Sirtead O'Connor IND 32; WM 6; DC 6, 21 

OK Go: HS j 1. MO 1; 

La Onda: LA 37; RMA 16; LT 31; RMS 11 

OWK DC 22 

Oobte: RA 63; RBH 61; RS41 

Los Onginales De San ksan: LA 66 

loan Osborne: IND 43 

Kelly OsbounHR B200 143; HS 2; HSS 26 

Oscar G: DC 1 

O-Town: B200 102; Hioo 70; T40 33 

Our Lady Peace: B200 195; A40 24; Hioo 88; T40 40 

Petey Pablo: RBH 100 
joe Pact: GA 26 
Pacifier: *n 

Brad Paisley: B200 197; CA 24; CS 12 
Palomn. LA 27; RMA 11; LT 23; RMS 6 
Lasrio Panalkn: DC 35 
Dolly Parton: BG 6; CA so; IND 16 
Pastor Troy: RBA 85 

Sean Paul: B200 122; RBA 35; RE U Hioo 12; HA 13; HSS 
24, 40; RA 14; RBH 1 }, RP 5. «S 32. 35; T40 25 

Laura Pausinb DC 7; DS 9 

Luciano Pavarotti: CI 3, 15; HOL 40; PCA 42 

P. Diddy: H 100 7. 43; HA 7. 40; HSS 35, 51; RA 3, 24, 72 ; 
RBH 3, 25, 72; RP h , RS 19. 26: T40 19 

Pearl |aev B200 too; HSS 39; RO 27, 29 

lennrfer Pens: LA 34. RMA ly LPS 24. LT 11. RMS 15 

Dottie Peoples: GA 18 

Amanda Peru: RA 69; RBH 69 

Pesado:LAs8 

Tom Petty And The Heart breakers : B200 152 
PNsh: 820046; INT 1 
Pilar. HS so 

Prntu B200 33; A40 28; DS 5; Hioo 21; HA 2s. HSS 66; T40 
11 

Pkmonkay: CS 50 
Jeff PRchetl: Bl 15 

Play B200 123 

Plus One: CC 26 

p.o. d . B300 160: CC It 

El Poder Del Norte: RMS 27 

Point Of Grace: CC iB 

Poww Bros.: RS 33 

Elvis Presley: B200 12; CA 4; HOC 23; IND 3s; INT 10, PCA 

14,20 
Pretenders: IND 22 
Prince EP: HSS 36; RS 24 

Puddle Of Mudd: B200 45; A40 39; Hioo Qg HA >J| MO 8; 

R09;T4Ois 

— Q— 

Queen: PCA 49 

Queens Of The Stone Age: B200 106: Hioo 78; HA 72; MO 

4;R0is 
Domingo Qulnones: TSS 17 

A.B. Quintanilla Y Los Kumbia Kings: LA 63; LPS 38 
— ft— 

RA.RO19 
Racket CRy: RS 29 

Rascal FLatts: B200 36; CA 8; CCA s; PCA 25; CS 3; Hioo 

30; HA 27 
LOS R-i/uv LA 47. 66; RMA 19 

Red Hot Chill Peppers: B200 70; A40 16: Hioo Ho; MO 21, 
30; RO 31 

Redman: Hioo 48. 66: HA 44; HSS 4. 38; RA 17; RBH 16; 

RP9; RS3S;T40 39 
Joshua Redman:// 21 
Rf . <-, [ K HS 2$ 

Los Reyes Del r ammo: RMS 33 
Los Rieteros Del Norte: LT 36; RMS 10 
Andre Mm CX 14 

LeAm Rimes: B200 146; CA 17; AC 16; CSS 5. 6 
LeeRhenounCTiS 

Jerry Rivera: TSA 18; LPS 28; LT 26; TSS 15 
Lupillo Rivera: LA 40; RMA 17; LT 48; RMS 18 
Bob Rivers: CA42 

Lourdes Robtes: LPS 20; LT 32: TSS 22 
Daniel Rodriguez CX is 
Roy Rogers: BL 6 

The Rolling Stones: B200 2S; INT 9 
Raulin Rosendo; TSS 32 
Lrnda RonstadfcCA 57 

The Roots: B200 81; RBA 26; RA 64; RBH 62; RS 66 
Kelly Rowland: B200 77; RBA 44. Hioo 26, 40; HA 31, 4s; 

HSS 34: RA )6, RBH 35, 94; RP 17; RS 18; T40 18, 26 
Royce Da s'9": HS 19; IND 11; RBA s6 
Royksopp: LA 24; DC 19 
Paulina Rubra: LPS 7; LT is; TSS 38 
Katrine Rub: DS IS 
Run-DMC: RBA 87 
John R utter: CI 9 
John P i r ; 1 1 k A40 10 

-s- 

SacarkK T40 31 
Sade:DS23 

Saliva: B200 99; Hioo 63; HA 6t MO 2; RO 7 
Joe Sample: CJ 20 
Adan Challno Sanchez: RMS 34, 37 
Sandman: HSS 27; RS 7 

Santana: B200 24; INT 18; A40 1; AC 2; Hioo 10; HA 10, 

HSS 58; T4o6;TSS29 
JueLz Santana: Hioo 20; HA 21; RA 49, RBH 48; RP 19; T40 

M> 

Gilberto Santa Rosa: LA 41; TSA 4: LPS 36; LT 45. so; TSS 



5.7. 33 
Antony Santos: TSS 31 
Alejandro Sent: LA 7 s 
Marvin Sapp: GA 33 
Scarface: RBA 77 

LaTocha Scott: Hioo 94; RA 44; RBH 44 
Joan Sebastian: LA 56: LPS 39; LT 27; RMS 7 
Jon Secada: LPS 6. LT 3, TSS 4 
Seether: Hioo 72; HA 68; MO 7; RO 11 
Bob Seger ft The Silver Bullet Band: PCA 44 
SHah ■ ■■ 2SiHSl» 
Selena: LA 11. LPA 8 

Erkk Sermon RBA 36: Hioo 4S; HA 44: HSS 38; RA 17; 

RBH 16; RP9; RS25 
The Brian Setter Orchestra: B200 14 1; HOC 27 
Sev: HSS 44 
Sevendust: RO 38 
Shade Sheiit: RA 55; RBH 55 
Shaggy B200 133; RBA 63; R£ 2, 12: RS63 
Shakira: B200 166, 175; LA 2; LPA 2; LPS 5; LT 9; TSS 13 
5HEdAISY:CA7S 
Shekinah Glory Ministry: GA 13 
Blake Shelton: CA 43; CS 10-, Hioo 57; HA 53 
The Shepherds: GA 32 
Shifty SheUshock; DC 49 
The Sicilians: DS2;HSS IS 
The Silk Road Ensemble: CX 1 ) 
Cariy Simon: HOL 50 
Simple Plan: B200 162; HS 3 
Frank Sinatra: B200 127; HOI 30; INT 12 
Sin Bandera: LA 39; LPA 20; LPS 8, 31; LT 12; TSS 40 
Daryte Singletary: CS 49 
Sixpence None The Richer: CC 34; A40 30 
Stout RE 10 

Smilei ft Southstar: HS 18; RBA sB: RA 47; RBH 45: RP 34 
Anthony Smith: CS 48 
Keety Smith: g 19 

Mkhael W. Smith: B200 69. 134; CC 3. 6 
Pastor Keith Smith: GA 29 

Snoop Dogg: B200 44; RBA 16; Htoo 86: HSS 59; RA 39. 

72; RBH 41, 72; RP 22: RS 28 
Social bum: MO 28; RO 18 
Sock* Del Rkmo: RMS 24 
Marco Antonio Soils: LA 29; LPA \y. LPS 2y LT 38 
Shauna Solomon: DC 11 
Son D* Call: TSS 23 
Spacefunk: DC 30 
Spanish Harlem Orchestra: TSA is 
Britney Spears: B200 153 

Spliff Star: Hioo 62; HA 60. HSS 30; RA 22; RBH 33; RP 
l6;lcS 12 

Bruce Springsteen: B200 67; HSS 69 
SR-71: MO 22 

Terry Steele HSS 45: RS 16 
SterUnsifcy ft Traruldent: DC 46 
Stereo Fuse: A40 26 
Rod Stewart: B200 19; INT 8: AC 23 
Rebecca St. James: CC 28 
Angie Stone: RA 74; RBH 76 

Stone Sour: B200 140: A40 33; Hioo 73; HA 75; MO 134 
RO4 

George Strait: B2oo 117, 3O0; CA 16, 36; CCA 18; CS 1; 

H100 23; HA 20 
The Streets: EA 9; IND 30 
Barbra Streisand: B200 52; HOL 9-. INT 23; PCA 4 
Styles: Hioo 3; HA 3: HSS 42; RA 40, RBH 38; RS 20: T40 

2; TSS 19 
Sugartutt: HS 14; IND 10 
Sum 41: B200 S9; MO 10 
Tony Sunshine: RA 67; RBH 66 
Superchkk: HS 36 
SuperchumbO: DC 37 
Sweet Inspirations: DC 14 
Swiii Br .it/. RA 72; RBH 72 

System Of A Down: 8200 32, 128; Hioo 90; MO 15; RO 13. 
N) 

-T- 

Taking Back Sunday: HS 41: IND 23 
Talib Kweti: B200 g$ RBA 32 
Tank: RBA 42; RBH 82 

Otga Tanon: LA 22; LPA 12; LPS 18; LT U] TSS B 
Taproot: B200 1 ■■■ ■ . MO 14; RO 10 
Tatter*: Hioo 100; RA 68; RBH 6s 
TAT.lkH$l2:H5$9 

james Taylor: B200 96; INT 24: PCA 37; AC 26 

Susan Tedeschi: B200 184; BL 1: IND 4 

Telepopmusik: EA 13; DC 33; DS 21; Hioo 98 

Los Temecarfos: INO 44; LA 21. 65; RMA 9; IT 29; RMS 9 

The Temptations: RBC 1,4,8 

John Tesh: B200 149: C C 8; HOL 28; NA 14; AC 12, 19 

TG4: HSS 13: RS is 

Jimmy Thackery: BL 11 

Thalia: LA 31: LPA 16; DC 32; LPS 12: LT 16: TSS 20 
Tha Rayne: Hioo 37; HA 33: RA 9: RBH 10 
Theory Of A Dead man: RO 32 
Jean-Yves ThJbaudet: a 10 
Thicke: HSS 12 

Thievery Corporation: EA 12: IND 41 
Third Day: CC 17 
Thunderpuss: DC 16 
Thursday: IND 42 

Los Tigres Del Norte: IND 12, LA 4: RMA 1; LT 10; RMS 2 
Timbatand:RBH 77; RS 72 

Justin nmberlake: B200 11: RBA 15; DC y, DS 7; Hioo 29, 
42; HA 30, 50; HSS 75; R* 73; RBH 75. 9*. RS 48; 
T40 14, 33 

Aaron Tlppki: CSS 9 

TIC: B200 S3: RBA 24; Hioo 82; RA yi, RBH si; RS 38 
lobyMat: CC 33; HS 28 
Too Short: RBA 89 

Toy* Hioo 20-, HA 21; RA49: RBH 48: RP19: T40 16 

TQ: RA73; RBH 72 

Transplants: IND 31; MO 37 

Trans-Siberian Orchestra: HOL 5. W PCA 3.6 

Trapt: MO 38; RO 22 

Randy Travis: CA 33; CC 13; CS 53 

Faith Trent: DC 28 

Trick Daddy: RBA so. Hioo 94; RA 44; RBH 44 

Trick Pony: CA 28. 55; CS 22 

Trina: RBA63;RAs4: RBH S3 

Trin-Mee 57: GAB 

Trlny Y La Layenda: RMS 40 

Travis Trill: CA 29; CS 13 

TRUSTcompany: MO 24; RO 24 

Los Tucanes De Tijuana: LA 69; LT 19; RMS 4 

Tanya Tucker CS 39 

Shania Twain: B200 a CA 1, S3; CCA 6; INT y, PCA 30, A40 

40. AC 10; CS 24. 33; Hioo 76; HA 73 
Ronan Tynan: IND 37: WM 7, 10. 15 
Steve TyreU: HS 22; «,. 8; AC 15 
Tyres*: RA 33; RBH 33 



-u- 

U j B300 56, 91 

Uncle Kracker: B200 199: A40 6; Hioo 81; T40 3s 
Union Si at ion: 8G 4.CA41 

Keith Urban: B200 107; CA 15: CS 8. 37: Hioo 46; HA 41 
Adoifo Urias Y Su Lobo Norteno: LT 43: RMS 14 
The Used: B200 193: HS 5. MO 20 
Usher: DS8 

-V- 

LaAherVandross: HOL 46; RBC 3 
Vanessa Mae: CI 12 
PhrlVassar:CA73 

Stevie Ray Vaughan And Double Trouble: BL 2 

ChuyVega:LAs4,RMS2i 

Angeto Venuto: DS 3; HSS 15 

The Vines: MO 19 

CartosVrves: LA61. TSAii 

-w- 

KristineW:DC4 

The Wallers: RBC so; RE 5 

Clay Walker: CA 68 

Heiekiah Walker ft The Love Fellowship Crusade Choir: 

GA 7; HS 49 
Kim Waters: I J lb 
Muddy Waters: BL 12 
Russell Watson: B200 1 =,„ . CX 4, 11 
WO RBA 40; RBH 81: RS67 
Weebie: RBH 98 
KkkWhatom:C/34;GA3i 
Karyn White: DC so 
Peter White: C7 25 
The White Stripes: B200 172 
DougWHIiams. GA ^ 
JohnWUiam&Ct 12 
|oy Williams: CC4o;HS33 
Metvin Williams: GA 24 
MkhelleWUIiams:GA2s 

Mark Wills: B200 187; CA 22; CS 4: Hioo 31, HA 29 

Cassandra Wilson: IZ 15 

CeUWinans:GA28 

George Winston: NA 4 

Lee Ann Womack: CA 30, 47; CS 40 

Stevie Wonder B200 177: RBA 69 

Wayne Wonder. RA 34; RBH 34: RP 21 

Darryt Wort n CA 49; CS 31 

Finbar Wright: WM is 

-X- 

Xtibit: RBA 73.RA71; RBH 71 

— Y— 

YaJre: LPS 31: LT 34; TSS 35 

Yanou: DS24 

Yasmeen: HSS 63; RS 46 

Yeah Yeah Yeahs: HSS 49 

Ytng Yang Twins: RA S7: RBH S7 

Yo La Tengo: HSS 50 

Young Blaze- HSS 16: RBH 9s: RS s 

Young M.C.: HSS 33i RS 11 

-z- 

Zen>7:EAis 

Zoegfrl: CC 23. 30; EA 2: HS 15. 21 
Z-Ro: RBA 93 
Zwan: MO 12.RO2) 



— SOUNDTRACKS— 

B Mile: B200 5: INT 14. RBA 6; STX 1 

8 Mile: More Musk From 8 Mite: RBA 81: STX is 

Amelle: WM 14 

American Idol: Greatest Moments: B200 101; STX 6 

Brown Sugar. RBA yi; STX 21 

ElClon:LA43 

Coyote Ugly CCA 12; PCA 41; STX 13 

Die Another Day: STX 23 

Dfsneys LAd ft Stitch: B200 89: STX 4 

Down From The Mountain: BG MR CA 74 

Downline: RBA 65; STX 17 

Finding Forresttr:JL?20 

MlKVJMl 

Friday After Next: RBA 47 
Grease: STX 20 

Harry Potter And The Chamber Of Secrets: B200 157, 

STX 11 
Like Mike: STX 25 
Lizzie Mr&uire B20066. STX 3 
The Lord Of The Rings: The Fellowship Of The Ring: 

STX 19 

The Lord Of The Rings: The Two Towers: B200 62; INT 

21; STX 2 
Monsoon Wedding: WM 13 
Moulin Rouge: B200 18b: STX is 
O Brother. Where Art Thou?: CCA v. PCA 7; STX 5 
Paid In Ml: B200 148; RBA 27: STX 10 
Scooby-Doo: STX 23 
Shrek: B200 145: STX 8 
Songxatcher: BG 14 
Spider-Man: B200 147; STX 9 
Spirit: Stallion Of The Cimarron: B200 170; STX 12 
Sweet Home Alabama: STX 16 
A Walk To Remember: B200 178; STX 14 
Yu-Gi-Oh!: Musk To Duel By: STX 24 

-VARIOUS ARTISTS- 

on Thw ■lllfc ■ ard 200 
Disneymania: Superstar Artists Sing Disney ..Their 
Way!: 120 

fWonhlp: A Total Worship Experience: 1 31 

Now 10: 72 
Nowu: 7 
Now 9: 176 

A Peaceful Christmas: 163 

Radio Disney Jams,- VoL 5: 164 

Swizz Beatz Prsents G H L M.o Stories: 50 

The Time-life Treasury Of Christmas: Holiday 

Memories: 79 
Totally Country Vol. 2: 74 
Totally Hits 2002: More Platinum Hits: 10s 
A Windham Hill Christmas: \y& 
WOW Christmas: 63 
WOW Hits 2003: S7 
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Billboard MODERN ROCKTRACKS- 



SB** Billboard 





M 

f- 




Airplay monitored by fv» , 

e>» Nielsen 






3 




TITLE iMPFINIrFROMOIItW IABCL 


Artist 


- 


i 




ALL MY LIFE 


FooFtgtilers ■ 


o 






ALWAYS 


Saliva v 


1 


:■■ 




YOU KNOW YOU'RE RIGHT K^wiSM^w 


Nirvariij .■ 


O 


6 




NO ONE KNOWS . 


Queens 0' Tm- Si ■ .V|- 


u 


.1 




1" THE RED 


Chevelle ■. 


a 


8 




WHEN I'M GONE n-.ii. t .-.mwa^jmk. 


3 Doors Down v 




10 




[_ FINE AGAIN 


Smellier . 


s 


s 




SHE HATES ME «..■ 


Puddle Of M jrjd v 


9 






COCHISE = c«.t^ 


Audioslave v 


(Q 


12 




STILL WAITING ^wviaju; 


Sum 41 v 


1 1 


V 




PRAYER 


Disturbed ... 


O 


14 




honestly wmm 


2mm 




7 






SloneSour «? 


O 


13 




POEM wyii wwHivm 


Taproot v 


G3 


17 




INNERVISION 


System 01 A Down 




IS 




LOSE YOURSELF ^ 


Eminem 


<a 


18 




A PRAISE CHORUS iHtuwms 


1 r-unv t,'.t iWrlc! .. 




. 




CLOCKS 


' ildu:>!y . 


o 






OUTTATHAWAY 


The Vines v 


20 


19 




THE TASTE OF INK 


The Used ■-. 


21 


a » 


THE ZEPHYR SONG 


Red Hoi Chili Peppers v 


22 


a " 


TOMORROW 


SR-71 v 


23 


EH » 


LIFESTYLES OF THE RICH AND FAMOUS 


Good Charlotte . 


G» 






RUNNING FROM ME ixmswrncm 


TRUSTcompany v 


o 


24 




DROWNING mum* 


Crazy Town v 


a 


32 




SWING SWING 


The All-Amencan Reiects 


€3 


27 




diamonds and guns Transplants 


a 


1_ i 




DOWN wmiH 


Socialbum 


GJ 


>d 




HEAD ON COLLISION 


New Found dory v 


O 




CANT STOP 


Red Hot Chili Peppers 


31 


30 




WEATHERED MM 


Creed 


32 


31 




POLYAMOROUS 


Br: !. ng Bfijdinin .. 


e> 


35 




GREY STREET 


Dave Matthews Band v 




25 




REMEMBER ME 


Hoobaslank sj 


£3 


37 




MY GODDESS me. suav* 


The Exjes v 


€3 


39 




TAKE IT OFF 


The Donnas m 


3' 


,'V 




GET OVER IT 


OK Go v 


a 


JO 




HEADSTRONG 


Trap! 


tn 




NOT FALLING - 


Mudvayne v 


*> 


"1 


ONE MORE MINUTE 


Authority Zero v 
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Billboard ADULT CONTEMPORARY 



1 

■ 


ST WEEK 




Airplay monrto'erl by *• . 
^ T *> Nielsen 
HM8M 


Dm 








TTTLE LABEL 


Artist 








1 NUMBER 1 


1 Week At Numb*' 1 


o 


5 




O HOLY NIGHT . 


Josh Groban 


2 


; 




THE GAME OF LOVE - 


Santana Featuring Michelle Branch v 


3 


1 




CRY MwiMitt 


Faith Hill v 


4 


3 




CAN'T STOP LOVING YOU wuwrt 


Phil Collins 


5 


■: 




A THOUSAND MILES wtwn -i 


Vanessa Cartton (J 


6 


6 




A MOMENT LIKE THIS ■ . 


Kelly Claricson v 


7 


■ 




YOU twoMMuuKJiHCTW Jim 


Bnctunan Featuring Jane Krakowski 


8 


1 




SOAK UP THE SUN •. - 


Sheryt Crow v 


o 


■ 




LANDSUDE -.-^ 


Dime Chicks v 


10 


M 




I M GONNA GETCHA GOOD! . 


Shania Twain s? 


» 






SUPERMAN (IT'S NOT EASY) i . ue . 


Ftve For Fighting 


• 


16 




IT WOULDN'T BE CHRISTMAS WITHOUT YOU) WMN 


in ^ AIRPO/. EP John Test) 


1 3 


'. 




HERO 


Enrique rglesias v 


1 J 


" -J 




FOREVER FOR YOU u«wn» 


Oaryl Hall John Dales 


o 


21 




SANTA CLAUS IS COMING TO TOWN couuew. 


Sieve Tyrell 




13 




LtFE GOES ON 


LtiAnn Rimes v 




- I 




THE GIFT IQWOJHW 


Aselm Oebtson 




l 




COMPLICATED . 


Avril Lavtgne v 


<o 


20 




THIS IS YOUR GIFT 


John Tesh 


€3 






RIVER -« AIRPOWER 1*- BarryManitow 






A JOYFUL NOISE * 


Jo Dee Messina 




18 




WHEN YOU LIE NEXT TO ME 


Kellie Coffey v 


ea 






THESE FOOUSH THINGS 


Rod Stewart 


GJ 




BEAUTIFUL - 


Christina Aguileta v 


2S 


77 




DON'T KNOW WHY * * wivet*. 


Horah Jones *? 


24 


24 




WHENEVER YOU'RE READY ...... 


James Taylor 


27 


- i 




THROUGH THE RAIN v.-vw ^v. «*. 


Marian Carey 


O 


28 




YOUR BODY IS A WONDERLAND ■ 


John Mayer v 


gj 




LITTLE DRUMMER BOY 


Gloria Gaynot 


€3 




AT LAST 


Celine Dion 



II ° 

n * 




Airplay monitored bv 


Nielsen 

IjM 1 - 




J * 




TITLE IMPftINT nOMOTlW LABEL 




Artist 










■ . 


J 1 




WHEN I'M GONE kuucjimkmmi 




3 Doors Down ^ 


n 2 




COCHISE 




Aut! :vjiui->: , 


J 5 




ALL MY LIFE - 




Foo Fighters « 


>?] - 




BOTHER •r.wr.ms: Stone Sow 


H 8 




THE RED 




C' ■ ..■ . 


I 4 




YOU KNOW YOU'RE RIGHT 




Mnm . 


n 9 




ALWAYS 




Saliva v 


oa 




PRAYER 




Disturbed v 


M~ 6 




SHE HATES ME >L**usii;p*€S nftwccw 




Puddle Of Mudd v 


oa 




POEM ^n'uw^'jiri; 




Taproot «. 


OIQ 




FINE AGAIN wwdu- 




S^elher .. 


roo 




WEATHERED .v ^ » 




Creed 


*m n 




AERIALS -■-^uuju 




System Of A Down v 


C3D 




INNERVISION wwjkjwoumb* 




System Of A Down 


Od 




NO ONE KNOWS 




Queens OtThe SloneAge .. 


3 14 




NEVER AGAIN «nw^w 




Nickelback 


(tid 




NOT FALLING 




*,'.inJ,.,v :>: .. 


(I) EH 




DOWN ui^Mib 


,-.lti., i 


ram 




DO YOU CALL MY NAME < 




RA v 






MY GODDESS ' ^ . 




Hie L« '_" j . 


7. bj 




ALONE 1 BREAK uv.-ii.irc 




Korn v 


OE3 




HEADSTRONG 




Trap! 






HONESTLY i 




Zwan 


OO 




RUNNING FROM ME 




TRUSTcompany v 






DROWNING 




Crazy Town v 


oo 




SOUL CREATION *"\H*- I *z<zn 




Cinder v 


U 20 




1 AM MINE wt 




Pearl Jam 


O "<w 


REMEMBER m*mt 




Disturbed 


GJ «.* 


SAVE YOU vc 




Pearl Jam v 


oa 




BULLITPROOF 




Pacifier 


PI» 2B 




THE ZEPHYR SONG «wi.,n 




fled Ho: Chih Peppt is . 


37 wn 




NOTHING COULD COME BETWEEN US .. T 1111 f 11 


Trteory WA r^eadman v 


CD El 




FOUR LETTER WORD ukiim 




Def Leppard 


34 Fl 




UVEAUE tr 




Default v 


35 EJ 




THINGS' VE CHANGED m™B 


Sammy Haoar And The Watwritas s 


oa 




DRIVIN' RAIN 




Gem ' M .. e 


O HI 




GET UP 




Nwse Therapy 


O 


XMAS DAY 




S^vendust 


39 


LOOKING DOWN 




fiirtfuonl 5 


40 FTlBi 


FLESH INTO GEAR ■ 




CKY v 



TOP 40 TRACKS 



Compiled from ■ national sample ot airplay supplied by Nielsw Broadcast Oata Syftems' Radio Track lennce 106 maa>- 
Rriam rock station, 86 modern rock Masons. SS aduk contemporary stations and 90 aduR Top 40 stations ara electiom- 
cally monrtored 24 hours ■ day. 7 days a week Top 40 Tracks n compiled from a national sample of Masnstraam Top 40 . 
Rtiytnmic Top 40 and Adult Top 40 stations The 253 Top 40 Tracks stations are electronically monitored 24 hours a day. ' 
days • week. Top 40 Tracks awt'ds bullets based on mcres-si in audianct impressions On the remaining detection based 
charts, tracks with increase m detecMns over the previous week ire buffeted regardless of chart movement A record 
when has been on the chart for more than 20 weeks wiH generally not recetve a bullet even rl « registers an increase Records 
appearing m the top 20 on both the Nielsen BDS Airplay and Audience charts for the first time with increases m bom detections 
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Billboard ADULT TOP 40 TRACKS , 


1 

s 


1 




Airplay monitored by J>£ 
TITLE veRiti* FWiMUMmAMl 


Nielsen 

Artist 


o 


i 




THE GAME OF LOVE w 


B Weeks A: Number 1 
Santana Featuring Michelle Branch v 




: 




UNDERNEATH IT ALL imwsun 




No DouSt Featu'inq Lidy Siiw 


€J 


3 




YOUR BOOY IS A WONDERLAND dmoim 




John Mayer v 


O 


4 




DISEASE t-,»sT . 




matchbox twenty v 


s 


6 




ONE LAST BREATH 




Creed ^ 


t 






IN A LITTLE WHILE 




Uncle Kracker v 


ca 


9 




LANDSLIDE":-, vr-.t. 




Dime Chicks v 




,' 




COMPUCATED «tn* 




Avrll Lavtgne 9 




■2 




WHERE ARE YOU GOING *> 




Dave Matthews Band v 




10 




I'M STILL HERE (JIM'S THEME; 


ODD 


John Rieznik ■. 




• 1 




DON'T KNOW WHY ■-. i 




Norah Jones v 


12 






A THOUSAND MILES -±v ■. 




y'inessa Cart 01 . 


ess 


1 S 




SPIN ^tw.---. -.a....- »• 


Lift-house v 




ift 




A SORTA FAIRYTALE 




Ton Amos v 


■ 


15 




WHEREVER YOU WILL GO - - 




The Calling v 


o 


' 7 




THE ZEPHYR SONG 




Red Hot Chili Peppers v 


ta 


■5 




PICTURE .... 




Kid Rock Featuring Sneryl Crow 


o 


2C 




I'M WITH YOU « i 




Avrll Lavtgne >.■ 








GOODBYE TO YOU ui.w.-iwt* : 




Mir.n---!l-. Branr.ti ..■ 


fcj 


:.■ 




GREY STREET ■- v 


Oave Matthews Band v 








CRY ,v«ms 




Famhi . 


tj 


27 




WHEN I'M GONE «wwmi-a 




3 Doors Down v 




7h 




THINKING OVER . ■ . ■ 




Oana Glover v 




."-i 




SOMEWHERE OUT THERE 




Our Lady Peace 


Q 


7r. 




DON'T STOP DANCING . 




Creed c 


t3 






EVERYTHING a-. • 




Stereo Fuse 




M 




BUBBLETOES rnua- >.wiism -,*•*! 




Jack Johnson 


?B 






JUST LIKE A PILL w» 




Pink v 




.a 




BIG YELLOW TAXI :»-?mmwscq»i 




Counting Crows v 




. i 




BREATHE YOUR NAME «|.nki»««si 




Sixpen.ce None The Richer % 


31 


\2 




SK8ER BOI 




Avnl Lavigne v 


til 
di 


40 




BEAUTIFUL ■ 




Christina Agwlera 9 




BOTHER 

MISUNDERSTOOD 




Stone Sun- , 
Bon 




■iF. 




ORDINARY DAY uu mbbbw 




Vanessa Cartton v 




•3 




DIE ANOTHER DAY *»p«»«.oi 




Madonna cj 


O 




BREATHE IN ' ■ - 




FrouFrou v 


is 


16 




LIVE A LIE M 




Default . 


99 


J' 7 




SHE HATES ME wtsfl uilWllJi 




Puddle Of Mudd v 


o 




I'M GONNA GETCHA GOOD! vi*^ c_w 




Shania Twain ej 



below the top 20 Hop IS tor AC end Adult Top «l are removed >rom the chart after 26 weeks Airpowef awarded to songs 
audience (Top 40 Tracks excluded) v Videoclip avails bidrty V 2002. VNU Business Media. Inc AW rights reserved 



TITLE eewe/e a w 0 

ARTIST 

IMPRINT/PROMOTION LABEL 



LOSE YOUStSeiF 
{MHBH 



UNDERNEATH 17 AU 

M0 [VH-PT r^TURMCLADV SAW 



FAMILY POFrTBArr 



PurxUWHUOO 
euwimetma »m«Ka»» 



HEY MA 

JMWA <UI AtL." SIMTNUl H 

«i.L*te< j«*«"ej*K 



GIMME THE LIGHT 

SLAM PAUL 



DILEMMA 

mu3 fvmmm mix «owlaw 
mmn — 
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- Billboard SINGLES AND TRACKS SONG INDEX 



Chart Codes: Hot too Singles (Hioo); Hot R&B Hip/Hop Singles (RBH); Hot Country Singles (CS) and Hot Latin Tracks (LT). 
TITLE (Publisher ■ Licensing Org.) Sheet Music Dist., Chart, Position. 





CLYDE (tar In Boyv ASCAP/Yr World, 


ASCAP/Unrversal 


ASCAP/ Controversy, ASCAP/WB, 


ASCAP/ Suge.ASC 


AP, Songs 01 Universal BMI, 1 loshuaS 




Iprfl. ASCAP). HL/WBM. H100 4; RBH 5 
* EMI April. ASCAP Sea Gayle. 




*»G. BMI). HL CS 4. H100 31 



• MM Mi Mfc Sty*. BMI) RBH M 

-A- 

AERIALS (Sony/ATV Tunes, ASCAP /Ddevil ASCAP), 
HUH10000 

AFORTUNADO <Ed.musa. ASCAP) LT 27 

AIR FORCE ONES I BMG Songs. ASCAP |ackie Frosl. 
ASCAP, 1 Universal. ASCAP/Da Bess, ASCAP/D2 Pro, 
ASCAP/Young Dud*. ASCAP/Sam Swap, ASCAP/Tarpo. 
ASCAP). HL/WBM, Hioo 5; RBH 4 

ALU HAVE (Nuyorican, BMI /EMI Blackwood. 
BMI. Lan.ce Combs. BMI, 1 Adorable. BMI. Eagle Hole. 
BMI /Axiom, BMI /Ron G. BMI/isth Floof. ASCAP/kffix. 
ASCAP). HL. Hioo SJt RBH 36 

All I NEED (Joseph Cartagena. ASCAP/ rethA lams, 
ASCAP, Oeddy. ASCAP/Flyte Tyme. ASCAP/EMI April, 
ASCAP Dade Co. Project Musk. BMI £ Ml Blackwood, 
BMI). HL, RBH 66 

ALL MY LIFE ( M, J, Twetve. BMI EMl Virgin Songs, 
BMI/ Living Under A Rock, ASCAP Flymg Fingers, ASCAP /I 
LOW Tht Punk Rock Music. BMI/ UnrversaL ASCAP), HL. 
Hioo ',0 

ALMOST HOME Triple Shoes. BMI /Magic Mustang. 
BMI/Sufferin' Succotash. ASCAP) CS 47 

ALWAYS (Five Superstars. ASCAP/ Rorvdor. 
ASCAP/ Universal, ASCAP/Black Lava. ASCAP). HL. Hioo 
63 

ANGEL I Powerhowse. BMI) RBH 69 
ANGEL DE AMOR (EMI April. ASCAP/ Big Cojones, 
ASCAP) IT 49 

ARRANCA EN FA! IKatiana. BMI EMl Blackwood. BMI) 

LT46 

ASEREIE fSony 'ATV Discos, ASCAP) LT 31 

ASEREIE (Sony/ATV Latin. BMI/Shaketown. BMI) LT 8 

ASI ES LAVIDA (Man ben. ASCAP /Sony /ATV Discos, 

ASCAP) LT 21 

AT THE END OF THE DAY (WB. ASCAP/ Ketod.es, 

ASCAP/Sony/ATV Cross Keys. ASCAP/Onary, ASCAP), 

ml,WBM,CS23 

AY) PAPACfTO (UYI DADDY) (Iron Tigga, BMI/Wamer- 

Tamerlane, BMI) LT 20 

-B- 

BABY IPookwtoots. ASCAP ■ Soldier/ Touch. ASCAP/DI 
Irv. BMI/N-The Water. ASCAP/Slill N The Water, 
BMI, Bae/a. ASCAP/ Universal, ASCAP), HL/WBM. RBH 32 

THE BABY fCobum. BMt/Zomba.ASCAP/EyeOnThe 
Ball. ASCAP/Bigger Picture, ASCAP). WBM. CS :c. Hioo $7 

BABY DO THOSE THINGS (Big Ben. BMI/Songs Of 
Windswept Pacific. BMI/E.D. Du ll. BMI/RoyiSon. 
BMI/Greg Cham. BMI/Broken English, BMI/Prodigal Son, 
BMI Dranos, BMl/Umversal-PoryGram international. 
ASCAP/Oh! God. ASCAP) RBH 96 

BEAUTIFUL (Stuck In The Throat. ASCAP/ Famous, 
ASCAP). HI, Hioo 6 

BEAUTIFUL G 000 BYE I Sony; ATV Acuff Rose. 
BMI/Sony/ATV Tunes, ASCAP/Sony/ATV Cross Keys, 
ASCAP/ Drivers Ed. ASCAP/Worley World. ASCAP). HL. CS 
3$ 

BEAUTIFUL MESS (Songs Of API. BMI/ Monkey C. 
BMI Songs Of Nashville DreamWorks. BMI, Affiliated. 
BMI/ChrysaJis, ASCAP/Creatrve Artist Agency, ASCAP/EMI 
Blackwood, BMI /Shane Minor. BMI). HL/WBM, CS is 

BIGGER BUSINESS ISwuz Beat*. ASCAP/ Universal 
ASCAP Mr Biggs, ASCAP/WB, ASCAP/ Justin Combs, 
ASCAP/EMi April. ASCAP, Money Mack, BMI/JaeVrons, 
ASCAP 'My Own Chit, BMI/ EMI Blackwood. BMI 'Easy 
Man. ASCAP). HL/WBM. RBH 72 

BLOW YOUR WHISTLE (Zomba.ASCAP/Kumbaya. 
ASCAP 'Money Mack. BMI). WBM, RBH 100 

BOTHER (EMI April. ASCAP/ Music That Musk, 
ASCAP), HL. Htoo 73 

BRAID MY HAIR (Nyrraw. ASCAP/EMI April, 
ASCAP/Uncie Bobby. BMI/EMI Blackwood. BMI). HL RBH 
84 

BREAK YOU OFF (Grand Nega/. BMI /Careers- BMG. 
BMI KiUah Stealth, BMI/ONE CRC. BMI/Bervjamin Kenney, 
ASCAP 'Souk hi Id. ASCAP 'Universal ASCAP. 1 Baby Blues, 
ASCAP), HL. RBH 62 

BREATHE (BMG France) Hioo 98 

BREATHE (Gods Cryin\ ASCAP/Sony/ATV Tunes. 
ASCAP/Ghetto Fabulous, ASCAP/VOCO. BMI/Oty Hous- 
ing. BMI/ Hard Workin Black Folks, ASCAP/WB, 
ASCAP/Metvin Bradford, ASCAP/ Famous. ASCAP.' Hen 
nessy For Everyone, ASCAP/ Eight Mae Style. BMI/Edi- 
tions Breton, SACEM). HL/WBM, RBH 85 

BROKEN HEARTSV1LLE (House Of HubbeiL 
ASCAP/Sony/ATV Acuff Rose. BMI / Buikeblrd. ASCAP). HL, 
CS27 

B R RIGHT (First ft' Gold, BMI/Ms. Trina. BMI Bgales 
Mu/ik. ASCAP/Ludacris, ASCAP/EMI April, ASCAP), HU 
RBH S3 

BUMP. BUMP. BUMPUomba. BMI/R. Kelly, 8M1), 
WBM. Hioo 7; RBH 3 

BY MYSELF (ColliPjrfc. BMI, 1 Da Crippler, BMI/EWC. 
BMI) RBH f>7 

-C- 

CAPRICHO MALDITO (Arpa. BMI) IT 36 

CARALUNA (Warner Tamerlane. BMI) LT 28 

CHING, CHING (NeLstar, SOCAN/Mawga Dawg. 
SOCAN/Sony/ATV Canada. SOC AN /Worldwide West. 
SOCAN/Virginla Beach, ASCAP/WB, ASCAP; whodahellel ■ 
seitsrpnB. ASCAP/ 757. ASCAP). HL/WBM. RBH 77 

CHOPPA STYLE (LP Boy/. BMI) RBH 87 

CHROME {Songs Of Windswept Pacific. 8 Ml, Yellow 
Desert. BMI /My life's Work. BMI/ALmo. ASCAP). 
HL/WBM, CSil 

COCHISE (Disappearing One. ASCAP LBV Songs. 
BMI/SimmeringT. BMI/Me 3. BMI) Htoo 69 

COME CLOSE TO ME (Songs Of Universal BMI/Sense- 
less. BMI The Waters Of Nazareth. BMI/EMI Blackwood. 
BMI). HL, Hioo 89; RBH 31 

COME INTO MY WORLD (19. PRS/EMI April, ASCAP). 
HL, Hioo 92 

COMER A BESOS (ADG. SESAC ) LT 29 

COMPLICATED (Warner- Tamerlane. BMI/HoUytodge. 
BMI,' Rainbow Fish, BMI/Mr. Spock. BMI/WB, ASCAP/TU, 
ASCAP /Ferry Hill. ASCAP ,'Avril Lavigne. ASCAP ,'AI mo. 
ASCAP). HL/WBM. H10041 

CONCRETE ANGEL (Universal Songs Of PoryGram 
International. BMl/HopeChest. BMI/Glrtlerfish. BMI). 
WBM, CS 35 

CORAZON CHIQUITO (ELta/. BM() LI 43 

CRUSH TONIGHT (Joseph Cartagena. ASCAP/ JeUys 
lams. ASCAP /Shelrys House, SESAC: Gold Daddy. 
ASCAP/EMI April. ASCAP/ Marvelous Things Of Musk. 
ASCAP , Po Folk. BMI/Hand In My Pocket. ASCAP/ Musk Of 
Wlndswepl. ASCAP/Black Fountain, ASCAP), HL/WBM. 
RBH 97 



CRY (Warner Tamerlane, BMI /Potty Mouth, BMI/EMI 
Blackwood. BMI). WBM, CS 5.2; H10083 

CRY ME A RIVER (Termman Tunes, ASCAP ;7ombj, 
ASCAP/WB. ASCAP/Vnginia Beach. A5CAP/TVT. 
ASCAP,' Scott Store h. ASCAP). WBM. Hioo 29; RBH 7S 

CHAN DO ME MIRA5 ASI (EMI April. ASCAP) LT 5 

-D- 

DANCE WITH ME (Bullet. BMI /lust Garrtt, ASCAP) RBH 

95 

DEEP (Deta Bob, SESAC/Zomba. SESAC, 1 1 II I nought/. 
SESAC/Churchboy. SESAC /DreamWorks Songs, ASCAP). 
WBM. RBH 52 

DEUNOYDETOOOSLOSMOOOS (Vander. ASCAP) LT 

q 

DIE ANOTHER DAY (WB, ASCAP/Webo Grrt. 
ASCAP/1000 Lights. BMI /Warner Tamerlane. BMI), WBM. 
Hioo 3S 

DILEMMA (Warner Tamerlane. BMI . BMG Songs, 
ASCAP/lackie Frost. ASCAP/Suga Shack, ASCAP/Phai 
Nasty. ASCAP/EMI April. ASCAP), HL/WBM, Hioo 26; RBH 
35 

DIMELO (Telearte Florida, ASCAP) LT 44 
A DIOS IE PI DO (Peermusk III. BMI/Camaleon. BMI) 
LT13 

DIRRTY (Xlina. BMI/Daynas Day. BMI /Warner- Tamer 
lane. BMI /Funky Noble. ASCAP/WB, ASCAP ,'|ahqae 
loints. SESAC /Universal SESAC/Ostaf, BMI/lasper 
Cameron, BMI), HL/WBM. H 100 66 

DISEASE IEM1 Blackwood. BMI/Bidn>s. BMI/Jagged 
Edge, BMI). HL, Huw 33 

El DOLOR DE TU PRESENCIA (Rubft. ASCAP/lmiver- 
sal Musk a. ASCAP) LT 11 

DON DC ESTARA Ml PRIMAVERA (Crisma, SESAQ LT 

38 

DONDE VAYAS (Valmen. BMI) II 30 

DONTCHANGE (E Ml April. ASCAP/Touched By Ian. 
ASCAP/Nrvrac Tyke, ASCAP/ LWversal, ASCAP/ Sou khild, 
ASCAP/Tetra Grarrunaton, ASCAP/ksse Uyr , ASCAP). 
HI /WBM, Hioo 18; RBH 6 

DONT KNOW WHY (Beanly. BMI/ Sony/ATV Songs, 
BMI). HL. Hioo 65 

DONT MES5 WITH MV MAN (Babyboys Uttle. 
SESAC,' Noontime South, SESAC/EMl April. ASCAP/Them 
Damn Twins. ASCAP; Air Control, ASCAP /WBM, SESAQ, 
HL/WBM. Hioo 8; RBH 27 

DO THAT... (Money Mack. BMI/Bubo. ASCAP /That's 
What's Up. ASCAP 'Bubba Gee. BMI/Noonlime South, 
SESAC/W.B.M., ASCAP) Hioo 43; RBH 25 

— E— 

EMOTIONAL ROLLERCOASTER (EMI ApriL 
ASCAP/Blue Erro Soul. ASCAP - Yoruba Peoples Musk. 
ASCAP), HL, RBH 39 

EN NOMBRE DE LOS DOS (EMOA. ASCAP) LT 24 

ENTRA EN Ml VIDA (Sony ATV Discos, ASCAP/Peer 
musk III. BMI) LT 12 

ERES Ml RELIGION (Tulum, ASCAP/EMI ApriL ASCAP) 
IT 18 

ESPORTt (Peermusk III. BMI/Camaleon. BMI) LT 4 
EVERY RIVER (Mighty Nice. BMI/Walt No More. 
BMI I Bluewatet. BMI ,' Universal PoryGram International. 
ASCAP /Green Wagon. ASCAP /Universal -Songs 01 Pory- 
Gram Intematwal, BMI /Door Number One. BMI), 
HL/WBM, CS 14; Hm» 87 

— F— 

FABULOUS (Drwrw Mill, ASCAP/WB, ASCAP/Finga/ 
Goal. ASCAP/lahqae loints, SESAC/Universal. 
SESAC/ Miss MaryVBMI/Wamer Tamerlane. BMI/EMI 
April ASCAP). HL/WBM. Hioo 37, RBH 10 

FALL INTO ME (Universal MCA, ASCAP/ Ha lhana, 
ASCAP/WB. ASCAP/Platinum Plow. ASCAP). WBM. CS 5; 
Htoo 44 

FAMILY PORTRAIT (Pink Panther. ASCAP/EMI April. 
ASCAP/Scott Storch. ASCAP/TVT, ASCAP). HL, Hioo 21 

FAMILY TREE KhtjrkWagnn Gourmet. 
ASCAP/Famous, ASCAP), HL/WBM. CS 31 

FINE AGAIN (Seether. BMI/Dwight Frye. BMI) Hioo 72 

FOREVER EVERYDAY (Sony /ATV Cross Keys, 
ASCAP/Drivers Ed. ASCAP/Worley World. ASCAP/Devon s 
Farm. ASCAP). HL/WBM. CS 40 

FROM THA CHUUUCH TO DA PALACE (My Own Chit, 
BMI / EMI Blackwood. BMI /The Waters Of Na/areth. 
BMI , Chase Chad. ASCAP/EMI ApriL ASCAP/Zomba. 
BMI ,' R.Kelly. BMI). HL/WBM, Hioo 86; RBH 41 

-6- 

THE GAME OF LOVE (Keepin' It Real How "Bout You. 
BMI/Warner Tamerlane, BMI/Future furniture, 
ASCAP/EMI ApriL. ASCAP), HL/WBM. Hioo 10 

GET UP (Q Baby. ASCAP/Nate Dogg. BMI Blond ie 
Rockwell. ASCAP Dead Game, ASCAP/EMI April. 
ASCAP/ Universal. ASCAP). HL. RBH 86 

GIMME THE LIGHT (Dutty Rrxk. ASCAP/Black Shad 
ow, BMI/TWR. BMI/EMI April, ASCAP). HL. Hioo 12; RBH 
»3 

GIRL TALK (Butler mans Land. BMI/Guccirm. 
ASCAP/Unrversal. ASCAP/ tCandacy. ASCAP/ Air Control, 
ASCAP/EMI April. ASCAP U. N.I. , ASCAP/ Max- Hill. 
ASCAP/Smooth C. BMI/Songs Of Windswept Pacifk, 
BMI /Grunge Girl. ASCAP). HL/WBM. Hioo 82: RBH 51 

GOODBYE TO YOU (I'm With The Band, ASCAP/WB, 
ASCAP). WBM, Hioo 99 

GOSSIP FOLKS (Mass Confusion, ASCAP/WB. 
ASCAP/Virginia Beach. ASCAP/Ludacris, ASCAP/EMI 
April, ASCAP). HL/WBM. Hioo 75; RBH 40 

GUESS WHAT (Zomba, BMt/R. Kelly. BMI). WBM, RBH 

46 

— H — 

HANGIN' ROUND THE MISTLETOE (Universal Songs 
Of PoryGram Internal wrwl, BMI/Seven Angels. BMI) CS s8 

HASTA QUE VUELVAS (Peer Intl.. BMI) IT 17 

HEADZ UP (Nappy Roots, BMI/Serious Scriptures, 
ASCAP/ Full Circle, ASCAP/Unrversal. ASCAP/iSth And 
Vine, ASCAP) RBH 93 

HE IS (Spiders 8 Rke. ASCAP /(am Carver. ASCAP) 
RBH 4] 

HEY MA (Killa Cam. BMI/NexI Level Groove. 
ASCAP/Jobete. ASCAP/EMI April. ASCAP/Libren. ASCAP), 
HL, Hioo 20; RBH 48 

HIT THE FREEWAY (The Waters Of Naiareth, BMI/EMI 
Blackwood. BMI/Donceno. ASCAP). HL. Hioo 95: RBH 42 

HOVt BABY (EMI April, ASCAP/Carter Boys. 
ASCAP/FO.B.. ASCAP/ E CAE. BMI/Sony/ATV Songs, BMI). 
HL RBH 78 

HOW YOU GONNA ACT LIKE THAT (Zovektion, 
ASCAP/ BMG Songs, ASCAP/Firsl Avenue. ASCAP/Oemrs 
Hoi Songs. ASCAP E Two, ASCAP/EMI April. ASCAP/E.D. 
Du2-rt. BMI). HL, RBH 33 

I BELIEVE (Sony/ATV Aruff Rose. BM I/Write On 
Musk. BMD.HL.CS32 

I CAM 4 U (VtrgtrWa Beach. AS CAP /Mass Confusion. 



ASCAP/WB, ASCAP/kving. BMI), HL/WBM, Hioo 54; RBH 
17 

ID LOVE TO LAY YOU DOWN (Music C«ty Musk. 
ASCAP/EMI April, ASCAP). HL, CS 49 

I DONT GIVE A OtftX (TVT, ASCAP/ Swole, 
ASCAP/Zomba. ASCAP/ The Braids. ASCAP/WB, 
ASCAP/B4, ASCAP). WBM. RBH 58 

I DROVE ALL NIGHT (Sony/ATV Tunes. ASCAP). HL. CS 

50 

IGNITION (Zumbj. BMI, R.Krlry. BMI). WBM. Hioo 12. 
RBH 9 

I JUST WANNA BE MAD (EMI April. ASCAP/Dklnt Have 
To Be, ASCAP/Mosak, BMI 1 Hold lack, BMI), HL. CS 9; 
Hioo 59 

IMAGINE THAT (Uh Oh. BMI/Drvine Mill ASCAP/WB, 
ASCAP/Sharay V ASCAP/Eddle F., ASCAP/Famous. 
ASCAP/Ensign, BMI/ Universal- Duchess. BMI/Perk\, 
BMI). HL/WBM. RBH 67 

I'M GONNA G ETCH A GOOD! (Universal Songs Of Poly 
Gram International, BMI/Loon Echo. BMI/Out Of Pocket, 
ASCAP/Zomba. ASCAP), WBM, CS 24: Hioo 76 

I'M NOT BREAKIH - (COB, BMI/Wooley Swamp, 
BMI / Careers BMG. BMI/Lingie. BMO.HL.CS29 

I'M WTTH YOU (Almo, ASCAP/ Avrrl Lavigne. 
ASCAP/Wamer-Tamerlane, BMI/Holtytodge. BMI/Rain- 
bow Ttsh, BMI/Mr. Spock. BMI/WB, ASCAP/Tlx. 
ASCAP /Ferry Hill, ASCAP), HL/WBM, Hioo 16 

IN A LITTLE WHILE (Gate. BMI/Warner Tamerlane, 
BMI/Chunky Style, ASCAP/ Seven Peaks. ASCAP). 
HL/WBM, Hioo 81 

IN DA CLUB (Not Listed) RBH S'J 

IN THE NAME OF LOVE (Zomba. BMI/R. Kelly: BMI). 
WBM, RBH 80 

IRRESISTIBLE (WEST SIDE CONNECTION) (Sony/ATV 
Songs, BMI /Rye Songs. BMI / Baby Ree Toon/. BMI/WC 
Musk. ASCAP/WB. ASCAP/ Gangs! ,1 Boogie. 
ASCAP /Music Ot Windswept. ASCAP 'Deep Technology, 
ASCAP/ Unic happell. BMI). HL/WBM. RBH 81 

I SHOULD BE - (ADS Musk Writers. ASCAP/EMI April. 
ASCAP/Urban Warfare. ASCAP/Mr, Yeah. ASCAP). HL, 
Hioo 36; RBH it 

IT'LL GO AWAY (March Family. BMI/Maleah, BMI/EMI 
April, ASCAP/Sea Gayle, ASCAP). HL, CS 46 

FT WONT BE CHRISTMAS WITHOUT YOU (Sony/ATV 
Tree. BMI/Showbilly, BMI Hn Majesty ten, ASCAP), HI, 
CS56 

I WANT A GIRL LIKE YOU (EMI Blackwood. BMI/Cyp- 
tron. BMI/Zomba. BMI/S63, ASCAP /Conversation Tree, 
ASCAP/EMI April. ASCAP/lustm Combs. ASCAP /lae'wons, 
ASCAP/Funk Groove. ASCAP/TCF. ASCAP /Fox Pirn. 
BMI/Zomba. ASCAP). HL/WBM. RBH 99 

I WANT MY BABY BACK (Sony/ATV Tree, BMI /Gold 
Watch. BMI/Wenonga. 8MI/NEZ. BMI). HI, CS 59 

I WISH YOUTJ STAY (EMl April. ASCAP/Sea Gayle. 
ASCAP). HL.C5 12 

-J- 

JENNY FROM THE BLOCK (Chocolate Factory, 
ASCAP/Tunesmilh, BMI/Laedon Christopher, 
ASCAP/Sony/ATV Tunes, ASCAP / Nuyorlca n. 
BMI/Sony/ATV Songs. BMI/ BMG Songs. ASCAP/Zomba. 
ASCAP/EMI Unart. BMI/EMI April. ASCAP Justin Combs, 
ASCAP, lae'wons, ASCAP/ Paniros, ASCAP), HL/WBM, 
Hioo S RBH 38 

JOHN J. BIANCHARD LAJrrm, ASCAP/Musk Of 
Windswept. ASCAP/Songs Of Bud Dog. ASCAP), 
HL/WBM, CS 48 

—I— 

UCHKASEXYlfUmingo. BMI) LT 19 

LANDSLIDE (WeKh Witch, BMI/Sony/ATV Tree. BMI), 
HI. CS 11; Htoo 14 

LA buna DEL SUR (TN Edkiones. BMI) LT 10 

LA SALSA VIVE (Piloto. ASCAP/Unrversal Musica. 
ASCAP /Su George. ASCAP/WB. ASCAP) LT 50 

LA 5UEGRA (EMI April. ASCAP/ Pro mociones Mus, - 
tales HR, SA. BMI/Peermuslc III. BMI) LT41 

LAS VTAS DEL AMOR (LGA BMI) IT 39 

LATELY (BEEN DREAM I IT 'BOUT BABIES) (Designer, 
S E SAL / Brentwood - Benson, SESAC/Songs Of Lehsem. 
SESAC/Regie Hamm, SESAQ, HL, CS 44 

LAUNDROMAT (Zomba, BMI/R. Kelly, BMI). WBM, RBH 

TO 

LET FT BE CHRISTMAS (EMI ApriL ASCAP /Tn angels, 
ASCAP). HL.CS 42 

LET ME LIVE (Tank 1176. ASCAP/Money Mack, 
BMI/Bubba Gee. BMI/Noonlime Tunes. BMI ; Warner- 
Tamenane. BMI/ Black Fountain. ASCAP/EMI ApriL 
ASCAP), HI ,'WBM, RBH 82 

LIFESTYLES Of THE RKH AND FAMOUS (EMI April 
ASCAP/ 21: 1, ASCAPI. HL. Hioo 47 

LIKE I LOVE YOU (Tennman Tunes, ASCAP/Zomba. 
ASCAP/EMI April. ASCAP, 1 Chase Chad. ASCAP /The 
Walen Of Na/areth. BMI/EMI Blackwood. BMI). 
HL/WBM. Hioo 42: RBH 92 

UTTLE THINGS (Universal MCA ASCAP/Unrversal 
ASCAP/ Big Elk. ASCAP,' Don Williams, BMI/Gokt & Iron, 
ASCAP/Wamer Tamerlane. BMI/Wang Out, 
BMI/Sony/ATV Songs, BMI /Key 2 My Heart, BMI/WB. 
ASCAP). HL/WBM. RBH 47 

LOSE YOURSELF (Eight Mile Style. BMI .'Ensign. BMI). 
HL.Hi«n,RBH8 

A LOT Of THINGS DIFFERENT (Sony/ATV Tree, 
BMI/Mr. Bubba, BMI /Sony/ATV Acuff Rose, BMI). HL. CS 
7; Hioo 60 

LOVE OF MY UFE LAN ODE TO HIP HOP) (Ugmoe. 
ASCAP/UnrversaL PoryGram International, ASCAP/ BMG 
Songs, ASCAP/Divine Pimp, ASCAP /Tribes Of Kedar. 
ASCAP/Jake & The Phatman, ASCAP,' Universal 
ASCAP/lajapo. ASCAP/Songs Of UnrversaL BMI/Sense- 
less, BMI/Fox Him. BMI/TCF. ASCAP). HL/WBM, Hioo 11: 
RBH 1 

LOVE WONT l£T ME (WB. ASCAP / Warner- Tamerlane. 
BMI/Franne Gee. BMI/ Dads Dreamer, BMI}. WBM. CS v, 

LUVU BETTER (LI Cool |. AS("AP;S.my AT\' Tune\ 
ASCAP/Chase Chad. ASCAP/EMI ApriL ASCAP /The 
Waters Of Na/areth BMI/EMI Blackwood. 8MI), HL. Htoo 
Kff RBH 12 

— M— 

MADE YOU LOOK (III Will. ASCAP/Zomba. ASCAP/EMI 
ApriL ASCAP/ Salaam Remi. ASCAP), HL/WBM, Hioo 39: 
RBH 15 

MA, I DONT LOVE HER (The Waters Of Na/areth. 
BMI/EMI Blackwood. BMI/Chase Chad, ASCAP/EMI April. 
ASCAP). HL, RBH 73 

MAKE IT CLAPfTZiahs. BMI/Dutty Nigga, 
ASCAP/Cyphercleff. ASCAP/EMI April, ASCAP), HL, Hioo 
62: RBH 22 

MAN TO MAN (Sony/ATV Tree. BMI/Magk Knee. 
BMI). HI, CS 16 

MARC HATE (World Deep, BMI/Sony/ATV larin, BMI) 
LT22 

A MEMORY LIKE I'M GONNA BE Kcxcm Mike. 
BMI/Murrah, BMI). WBM, CS yi 

MESMERIZE (Slavery, BMI/Songs Of Universal. 



BMI/Dj Irv, BMI/Soldien Touch, ASCAP/ UnrversaL 
ASCAP/ Poordetoof s, ASCAP/ Bae/a. ASCAP/WB, ASCAP). 
WBM,Hioo67: RBH 28 

MISS YOU (Naked Under My Clothes, 
ASCAP/Chrysalis. ASCAP /October Eighth. BMI , 'Noontime 
Tunes, BMI/ Warner-Tamerlane. BMI). WBM. Hioo 15: RBH 
7 

A MOMENT LIKE THIS (BMG Scandinavia, 
SDM/Sorry/ ATV Timber, SESAC /Sony /ATV Tree, BMI), HL. 
Hioo 77 

MORE THAN A WOMAN (Eddie F.. ASCAP S ha ray's. 
ASCAP/WB. ASCAP/I Want My Daddy's Records, 
ASCAP/lahqae Joints, SESAC /Southern Boy, ASCAP), 
WBM. RBH 76 

THE MORNING AFTER (Deborah Cox. BMI/ EMI April 
ASCAP. Nyrraw. ASCAP/Naked Under My Clothes. 
ASCAP, Csunn, ASCAP/Black Soul Connection, BMI/Elhan 
Country Fanner, ASCAP). HU RBH 68 

MULTIPLY (Hennessey For Everyone, BMI/VOCO, 
BMI/Alexra, BMI/EMI Blackwood. BMI/EMI April 
ASCAP), HL, RBH 71 

MY OLD MAN (Mike Curb. BMI | Diamond Storm. 
BMI/Curb. ASCAP). WBM, CS 41 

MY TOWN (Single Track. BMI/Gottahaveable. 
BMI/Songs Of Windswept Pacific, BMI). WBM. CS 20-, 
Hioo 96 

— N— 

NEXT BIG THING (Vlnnie Mae. BMI Chad lensen, 
BMI.'SlairwayToBilners, BMI Son^v 0', Windsv^p! Paci' 
ic. BMI/Litlle Blue Bo*. ASCAP). WBM. C5 26 

NO LETTING GO [Greensleeves. PRS) RBH 34 

NOME EN SE HASTE (World Deep. BMI/Sony/ATV 
Latin. BMI/BluepLalinum, ASCAP/Sony/ATV Discos. 
ASCAP) LT 16 

NO ONE KNOWS (Board Stiff. BMI/Ripplestlck. BMI) 

NOTHINS FREE (TVT, ASCAP) RBH 61 

_o- 

OH YEAH! (Money Mack, BMI) Hioo 100: RBH 65 

ON A MISSION (WB. ASCAP /Beechtree, ASCAP, Old 
Desperados, ASCAP/ N iD. ASCAP), WBM, CS 22 

ONE LAST BREATH (Trernonti. BMI/Stapp. 
BMI / Dwrgtvt trye. BMI) HlOO 24 

ONE OF THOSE DAYS (Shek'em Down, BMI/HMco 
South ASCAP/ Buttaphly /Phly Muricc. ASCAP /Classic 
Musk Soulh, ASCAP/Musk Of Windswept. ASCAP /DAS., 
ASCAP/Ground Breaking. ASCAP,' Sony/ATV Tunes, 
ASCAP Bovina. ASCAP/EMI April. ASCAP). HL/WBM. 
Hioo 85. RBH 29 

-P- 

PARADISE (U Cool L ASCAP' Sony/ATV Tunes, 

ASCAP/ E NOT, ASCAP ,' E KOP. BMI. Sony ATV Songs. 

BMI /Mi Suk, ASCAP 'Thud Palm. BMI/Jobur. BMI. Top 

Bound. BMI). HL Hioo S3: RBH 20 

PEROOHAME Ml AMOR ISeg Son. BMI) LT 14 
PICTURE (Thirty Two Mite. BMI -'Warner- Tamerlane. 

BMI). WBM.CS 51: Hioo 34 

PIMP JUICE (Jackie frost. ASCAP/ BMG Songs, 

ASCAP lay E*s Basement. ASCAP/Unrversal. 

ASCAP/Songs Of Universal BMI Irving, BMI) RBH 63 
PO FOLKS (Nappy Roots. BMI/Tarpo, ASCAP) RBH so 
POR MAS QUE INTENTO (Kike Saniander. BMI) LT 4$ 
PRACTICE UFE (Sony /ATV Tree. BMI / Mo Fuzzy Dke. 

ASCAP/Famous, ASCAP/Almo. BMI). HU CS 34 

PRAYER (Mother Culture. ASCAP/WB. ASCAP). WBM. 

Hioo 74 

EL PROBLEMA I Sony / ATV Discos, ASCAP/Anjona 
Muskal. ASCAP) LT 1 

-Q- 

QUE DIOS SE APIADE DE Ml (Piloto, ASCAP/Unrversal 
Muska, ASCAP) LT 32 

QUE ME OjUEOES TU LAnrwi. BMI/Sony/ATV Latin. 
BMI/F.LP.P., BMI/ Sonkto A/ulado. BMI) LT 9 

QUERIDO LADRON (Fonamusic, BMI) LT 47 

QUI ERO QUE ME HAGAS EL AMOR (Don Git. ASCAP) 
a 40 

QULZAS (EMI April ASCAP /Enrique Iglesias. 
ASCAP /Apollmaire. BMI/EMI Blackwood. BMI) LT 6 

— R— 

RAINING ON SUNDAY (Almo. ASCAP /Original Bliss, 
ASCAP/ Unrversal-PotyGram international. ASCAP/St. 
lulkn. ASCAPI. HI /WBM. CS 37 

REACT (Erkk Sermon. ASCAP/Zomba, ASCAP/Funky 
Noble, ASCAP/WB. ASCAP/F 0 B . ASCAP). WBM. Hioo 
48: RBH 16 

REALEST NIGGAZ (EMI ApriL ASCAP/Justin Combs. 
ASCAP/ Big Poppa. ASCAP), HU RBH 49 

THE RED (Loeffter, ASCAP) Htoo 64 

RED RAG TOP (Sony/ATV Acuff Rose, BMl /Sorry ATV 
Songs, BMI), HUCS 6; HlOO 52 

ROCK IT (One Up. BMI) RBH 98 

ROCK THE PARTY (Big T-Rrxk. BMI. Marsky, BMI/lan- 
ke Combs, BMI/EMI Blackwood. BMI/EMI April. 
ASCAP/ Justin Combs, ASCAP/ Hot Heat. ASCAP), HU M100 
93: RBH 37 

-S- 

SATISFACTION (WB. ASCAP/ An 1 Nutfiin' Goln' On But 
Funking. ASCAP, 1 UniversaL ASCAP/Blondie Rockwell, 
ASCAP/Musk Of Windswept. ASCAP /Blotter. ASCAP/Ehrrs 
Man bo, ASCAP), WBM, Hioo 4$: RBH 24 

SEDUCE ME (Salimatu. BMI/Racy.BMI/SouIA/uL 
BMI / Tribe Rhythm. BMI) LT 33 

SHE HATES ME (WB. ASCAP,, Puddle Of Musk, 
ASCAP/Stereo Supersonic. ASCAP). WBM, Hioo 13 

SHE'LL LEAVE YOU WTTH A SMILE (Cat IV. 
ASCAP/larga Vrsta. ASCAP/Sony/ATV Tree. BMI/Big Yel 
Low Dog, BMI). HU CS 1; HlOO 23 

SICK OF BEING LONELY 1 Kuntry Slim, BMI; Two Four 
Fifteen. BMI/Bubba Gee, BMI /Noontime Tunes, 
BMI I Pride And Joy, BMI/ Black Toney Montana's, 
B Ml /Warner ■ Tamerlane. BMI), WBM, Hioo 79: RBH 26 

SINGLE FOR THE REST OF MY LIFE (State Of Mind 
Mu/ik. ASCAP/ Hrtco South, ASCAP/Music Of Windswept. 
ASCAP/rCandacy. ASCAP,' Air ConlroL ASCAP/EMI April, 
ASCAP/). Boyd. ASCAP/ C. Si I Is. ASCAP), HL/WBM, Hioo 
91; RBH 88 

SI NO E5TA5 (Rubet. ASCAP/Unrversal Muska, 
ASCAP/ 2000 Amor, ASCAP /Unrversal-PolyG ram Latin. 
ASCAP) LT7 

SI NO FUERA POR Tl (Estefan. ASCAP) IT 3 

SI TUVIERA QUE ELEGIR IHecho A Ma no. ASCAP/EMI 
April. ASCAP/Songs Of Castillo. BMI /Unrversal-Musrca 
Unka.BMI)U25 

SK8ER BOI (Almo. ASCAP/Avril Lavigne. 
ASCAP/Wamer-Tamerlane. BMI/Hollylodge. BMI/Rarn- 
bow Fish, BMI/Mr. Spock. BMI/WB. ASCAP/Ttx. 
ASCAP 'Ferry HilL ASCAP). HL/WBM. Htoo 56 

SKILLS {III Kid. ASCAP/EMI ApriL ASCAP/ Gifted Pead. 
ASCAP), HL, RBH 91 

SOMEBODY LIKE YOU (Coburn. BMI /Ten Ten. 
BMI/WB. ASCAP/ Dylan Jackson, ASCAP). WBM, CS 8; 
Hioo 46 

SOMETHING (EMI Blackwood. BMI). HU Hioo 61 
SOMEWHERE OUT THERE I Under Zenith. 

SOCAN/Sony/ATV Canada. SOC AN), HU Htoo 88 
SPEED (Ckjttahaveabte. BMI/Songs Of Windswept 

Pacific BMI/Songs Of Bud Dog, ASCAP/Musk Of 



Windswept. ASCAP) CS 57 

SPIN (G Chills. BMI/Songs Of DreamWorks. 
BMI/AnkHIo, BMI/EMI Blackwood. BMI). CLM HL. Hioo 
7» 

STINGY (W B M. Musk. SESAC t Babyboy , S Little. 
SESAC/Noonlime South. SESAC Black Baby. 
SESAC/lasons Lyrics. SESAC /Chrysalis, ASCAP/Naked 
Under My Clothes. ASCAP). WBM, RBH 30 

STOLE (BMG Songs. ASCAP/ Little Engine, ASCAP/ Big 
Caboose. ASCAP ■ EMl April. ASCAP Sonic Graffiti. ASCAP). 
HUH1004O; RBH 94 

STRONG ENOUGH TO BE YOUR MAN (Post Oak, BMI) 
CS13 

SUENA (Ser-Ca. BMI) LT 2 

-T- 

TAKE YOU HOME (Media Not he. ASCAP/ LI Masiell s. 
BMl/Dade Co. Project Musk. BMI/ Issy & Nemo Tunes, 
ASCAP / EMI ApriL ASCAP). HU RBH 74 

TALKIN'TO ME (Damnch. BMI/EMI Blackwood. BMI). 
HU Hioo 51; RBH 18 

TE AMO TANTO (Lideres. ASCAP) LT 34 

TELL ME (WHAT'S GOIN' ON) (Just Anotha Smash, 
ASCAP /Mitchell Bay. ASCAP'Wamer-Tamerlane. BMI). 
WBM, RBH 45 

TE SOLTE LA RIENDA (BMG. BMI) LT 48 

TE VAS (Rubel. ASCAP/Unrversal Muska. 
ASCAP,' 2000 Amor. ASCAP/Unrversal PolyGram Latin. 
ASCAP) LT 37 

THAT'D BE ALRIGHT (UnrversaL MCA ASCAP/Yampa 
Tunes. ASCAP/EMI Blackwood. BMI/Ty Land, BMI/Lrfe Is 
Fine. BMI/Ensign. BMI). HU CS45 

THERE'S MORE TO ME THAN YOU OesSKa Andrews. 
ASCAP/Wamer-Tamerlane. BMI 'Green Ivy, BMI/Chaggy 
Buss. ASCAP). WBM. CS 54 

THERE'S NO LIMIT (Deanalmg. ASCAP, PBI. 
ASCAP/Wamer-Tamerlane. BMI). WBM. CS 28 

THESE ARE THE DAYS I Some Graffiti. ASCAP/EMI 
April. ASCAP Muso, ASCAP/ Griff Griff. ASCAP/ Unrversal- 
PolyGram International. ASCAP). HI, WBM, Hioo 70 

THESE DAYS (GottahaveaWe. BMI/ Songs Of 
Windswept Pacific. BMI, Sony. ATV Tree, BMI/Songs Of 
TereceL BMI/Rondor. PRS/lrving. BMI), HL/WBM. CS 3; 
Hioo 30 

THIS IS MY PARTY (Desert Storm. BMI) RBH 79 
THIS VERY MOMENT (Yon-Ti. BMI) RBH 60 
THREE WOODEN CROSSES (Sydney Erin. 

BMI/Sony/ATV Cross Keys, ASCAP). HU CS 53 

THROUGH THE RAIN ,S,,r v A'V Songs. BM' Rvp 

Songs, BMI), HL. Hioo 84 

THUG HOLIDAY (First N' Gold. BMI/Trkk N* Rick, 

BMI/FNG 7S. BMI/Who Wrote That Musk, BMI/Juky 

Tyme, ASCAP/EMI Apnl, ASCAP/Ar Control. ASCAP). HI. 

Hioo 94: RBH 44 

THUG LOVIN" (Slavery. BMI Songs Of UnrversaL 

BMI 01 Irv. BMI/ Soldier/ Touch, ASCAP/Black Bull, 

ASCAP/ Jobete. ASCAP/EMI April. ASCAP), HL/WBM. Hioo 

55; RBH 23 

THUGZ MANSION Universal, ASCAP Black HipsanK. 
ASCAP, BMG Songs. ASCAP /Aurelius. ASCAP ,'Tappy 
Whyte's. BMI). HU Hioo 19; RBH 14 

TIGHT WHIPS (LP Boy/. BMI) RBH 63 

TIL NOTHING COMES BETWEEN US (Curb Congrega 
lion. SESAC Monkids, SESAC Ltl-StratI on, SESAC/Hope- 
N-Cal, BMI/ Rebecca Marshall ASCAP), HU CS 19 

TINY DANCER (Universal Songs Of PotyGram Interna- 
tional. BMI), WBM.CS 60 

TODO Ml AMOR [THE ONE YOU LOVE] (Songs Of Uni 
versaL BMI/Macadoo. BMI /Sony/ATV Songs, BMI/Songs 
Of TereceL BMI) LT 15 

TRAVEUN' SOICHER iT.ltawhirt. BMI Bruce Robison, 
BMI), HUCS 43 

TU FORMA DE SER (EMI April. ASCAP) LT 3s 

TU NO SOSPECHAS (Ventura. ASCAP) IT 42 

-U- 

UNDERNEATH IT ALL (World Of The Dolphin. 

ASCAP/Universal. ASCAP/ Eligible. ASCAP/ BMG Songs, 

ASCAP).HL/WBM.Hl009 

UNUSUALLY UNUSUAL (WB. ASCAP). WBM. CS 18 
UP! (Universal Songs Of PolyGram International. 

BMI/Loon Echo. BMI/Out Of Pocket, ASCAP/Zomba, 

ASCAP). WBM. CS 33 

-V- 

VUELA MUY ALTO (Work) Deep. BMI/Sony/ATV Latin. 
BMI) LT 26 

-W- 

WAIT1N' ON JOE i.MAS Venture. BMI/Misterssippi. 
BMI) CS 30 

WAKE UP (Divine Mill. ASCAP/WB. ASCAP/ Fmgaz 
Goal. ASCAP/ Nate Dogg. BML E.balastin. ASCAP/EMI 
April ASCAP/ Warren G, ASCAP/ National League. 
ASCAP/ Stone Crty. ASCAP, Mtume. BMI / UniversaL BMI). 
HL/WBM. RBH 55 

WANKSTA I j/i. ASCAP' Hidden Scrolls, ASCAP/ 50 
Cent, ASCAP) Hioo 49: RBH 19 

THE WAY WE BALL ILutkv. BMI) RBH 90 

WHAT A BEAUTIFUL DAY I Mark Hybner. ASCAP/ Um 
versal. ASCAP/Lanark Village Tunes. ASCAP). WBM. CS 38 

WHAT HAPPENED TO THAT BOY (Money Mack. 
BMI/EMI Blackwood. BMI The Waters Of Na/areth. 
BMI/EMI April. ASCAP/Chase Chad. ASCAP f Terradome . 
ASCAP , Gen Marc. ASCAP), HU RBH 64 

WHAT WE DO (Efartooee. ASCAP/F.O.B, 
ASCAP/Carter Boys. ASCAP/Shakur A! Din. ASCAP/Hrtco 
South. ASCAP/Unk happell. BMI/ Aiexscar. BMI EMI April. 
ASCAP), HU RBH 56 

WHEN I'M GONE lEscatawpa. BMI/Songs 01 Unrver 
sal. BMI). WBM. Hioo 38 

WHEN THE LAST TIME (Terradome, ASCAP/ GenMarc. 
ASCAP /'The Waters Of Na/areth. BMI EMI Blackwood, 
BMI/Chase Chad. ASCAP/EMI April. ASCAP). HU Hioo 27; 
RBH 21 

WHEN THE LIGHTS GO DOWN (Songs Of Windswept 
Pacific. BMI/Goltahaveable.BMl/BMG Songs, 
ASCAP Mrs. Lumpkrhs Poodle, ASCAP/ UniversaL 
ASCAP.' Memphis! o. ASCAP). HL/WBM. CS )6 

WHO'S YOUR DADDY? (Tokeco Tunes. BMI), HUCS 2: 
Hioo 28 

WHY I LOVE YOU iKharalroy. ASCAP/ Nine Houses, 
ASCAP/Strange Molel, ASCAP Oawd McPhersongs. BMI). 
HU RBH 89 

WORK IN PROGRESS (EMI April, ASCAP*' Tri -angels. 
ASCAP).HL.Hioo97 

WORK IT (Mass Confusion. ASCAP/Virginia Beach. 
ASCAP/WB, ASCAP). WBM. Hioo 2. RBH 2 

-Y- 

YOU CANT HIDE BEAUTIFUL (Lights Of Denver. 
ASCAP/Famous, ASCAP 'Musk Of Windswept, 
ASCAP/Songs Of Bud Dog. ASCAP). HL/ WBM, CS 17; Hioo 
68 

YOU KNOW YOU'RE RIGHT (End Of Musk. BMI /EMI 
Virgin Songs, BMI). HU Hioo 58 

YOUR BODY IS A WONDERLAND (Specific Harm, 
ASCAP), CLM. Hioo 22 

-Z- 

THE ZEPHYR SONG (Moebetoblame. BMI/Wamer- 
Tamerlane. BMI). HL/WBM, Hioo So 
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12 Million Paid Plays a Month and Climbing. 



SONG NAME label name 


ARTIST 




■ 


- .•- 


- 












PICTURE (FEAT SHERYL CROW) ATLANTIC 


KID ROCK 


1 




3 






KID ROCK 


2 


2 


1 


153 


HOW YOU REMIND ME ROACTUNWk 


NCKELBACK 


3 


3 


2 


'■ 


IN THE END WARNtf BROS 


LINKIN PARK 


4 


4 


4 


3) 


ONLY GOD KNOWS WHY Atlantic 


NO ROCK 


5 


5 


5 


125 


HOTEL CALIFORNIA (LIVE) GEfFEN RECORDS 


EAGLES 




6 


7 


58 


SMOOTH (FEAT ROB THOMAS) ARSTA 


. mt 


7 


9 


9 


154 


WITH ffiMS MOEI PEN *••!. 




8 


7 


6 


148 


yQU SHOOK ME H\ NIGHT L< V- .ii 


ACVDC 


9 


8 


8 




SWEET HOME ALABAMA MCA 










-' 












GET THE PARTY STARTED ARISTA 


PINK 








. ; 


JUST LIKE A PILL arista 


PINK 


2 


2 


2 


7 


LANDSLIDE REPRISE 


FLEETWOOD MAC 


3 


4 


6 


145 


MUSK UMBXX 




4 


3 


4 


96 


•ii . ! .: '.' 


CHER 


5 


5 


3 


' 


DON T SPEAK IRAUHI 


NO DOUBT 


6 


6 


5 


125 


DANCING QUEEN POLYDOR 


m 


7 


7 


7 


199 


DONT LET ME GET ME mists 


P NK 


8 


10 


10 


19 


HEUAGOOD WTHBOOPI 




9 


8 


9 


10 


' 




10 


9 


8 


57 


— R&B/Rap^— 










IT WASN'T ME (FEAT RICARDO DUCENT) MCA 


5HA6GV 










LETS GET IT ON MOTOWN 


MARVIN GAYE 


2 


2 


2 


229 


CLEANIN OUT MY CLOSET aftermath RECOSOS 


EMINEM 


3 


3 


5 


5 


ANGEL (FEAT RAYVON) MCA 


SHAGG1 


4 


4 


3 


49 


THE COCK OF THE BAY ATLANTIC 


OTIS REDOING 


5 


5 


4 


■1 


WHAT'S GOING ON MOTOWN 


Ml 9SGAS 


6 


6 


6 


217 


BECAUSI GOT UGH nvssn SCOWS 




7 


7 


7 


5 


RIDE WIT ME (FEAT CITY SPUD) UNIvf rsal RECORDS NELLY 


8 


8 


8 




NICE & SLOW LA FACE 


USHER 


9 


9 


10 


21 


.... 




















MARGARfTAWUE MCA 


JIMMY BUFFETT 


1 




1 


46 


COPPERHEAD ROAD M 1 


; -Tt 11 EARLE 


2 


2 


2 




FRIENDS IN LOW PLACES CAFi'OL wsmm 


GARTH BROOKS 


3 


3 


3 




LUCKENBACH TEXAS BMG RECORDS 


WAYLON JENNINGS 


4 


4 


5 


103 


NEON MOON arista 


BROOKS & DUNN 


5 


5 


4 


191 


POP A TOP ■'..--■ 


ALAN JACKSON 


6 


8 


6 


125 


CRAZY MCA 


PATSY CLINE 


7 


6 


7 


237 


MY MARIA arista 


BROOKS I DUNN 


8 


7 


8 


| 


AMARILLO BY MORNING MCA 


GEORGE STRAIT 


9 


9 


9 


37 


"• - 


FAITH HILL 


10 


10 




148 








OORAZON ESPINADO (FEAT MANA) ARSTA 


y.t. '.■'(,-- 


1 


1 


1 


122 


BAJLAMOS NTETSCOPE ENRKU IOESAS 


2 


2 


2 




COMOLAFLOR EMI LATIN : f Ft,: 


3 


3 


3 


141 


LA BAMBA mm BROS 


LOS LOBOS 


4 


4 


5 


201 


BIDI BIDI BOM BOM EMI LATIN 


SELENA 


5 


5 


4 


169 




VANS 


6 


6 


6 


123 


VI i i i| ■■ N IBI hi Tts 




7 


9 


8 




i. ''..- ■! .. ,:a ; v 




G 


7 


7 




TUSOLOTU EMI LATIN 


SELENA 


9 


NEW 




1 


LA CUMBIA DEI GARROTE universal records 


LOS DEL GARROTE 


10 


10 


10 


101 












HOW YOU REMIND ME ROADRUNNER 


NCKELBACK 






1 


J. 


NEVER AGAIN ROADRUNNER 


NCKELBACK 


2 


2 


3 


40 


■■» --':.' 


NiCKELBACK 


3 


3 


2 


40 


FOLSOM PRISON BLUES SUN ENTERTAINMENT 


OHVJ'i )ASH 


4 


5 


5 


: 


LEADER i : Vt :. ' w 


NCKELBACK 


5 


4 


4 


52 


THE DEVIL WENT DOWN TO GEORGIA BLUE hai CHARLIE DAMELS BAND 


6 


7 


7 


52 


BAD MOON RISING fantasy CREEDENCE CLEARWATER REVIVAL 


7 


6 


8 


73 


HAVE YOU EVER SEEN THE RAIN' •aitas'. CREEDENCE CLEAPA'ATER UWAL 


B 


9 


9 


78 


DOWN ON THE CORNER WW CREEDENCE CLEARWATER REVIVAL 


9 


10 


10 


80 


BREATHE ROADRUNNER 


NICKELBACK 


10 


8 


6 


52 



www. touchtunes. com 
310841-2831 

Tbuchlunes 
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2002 



Billboard HOT 100 AIRPLAY 




En 



Dirrty 

Ault) Lang Sync {Freedom Mix) 
Doirt Mess Wilh My Man 
Ignition 



This Is My Party 



All The Things She Said 



Gangsta lovin' 



Oiche Chium ISilenl Night) 

When I Get You Alone 

THitir >Mj*t4|iK**.nrcffwi 
Virginity 



Don't Stop Oancing 



L'ltaliano 



a m ihiwjto wwwust 



Play Wit ll 



gaaWj ;im-> ii WjjjWjMP 



Thug lady 

" ' H'lt, A. '. II AUc ■ 



21 




Lose Yourself 


18 




Work It 


20 




Sharly 


25 




Oay + Night 


~7? 




Gimme The I in hi 


27 




Under God 




• rrrrm mm mm e 2002. vnu Buuneu i 
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LAST WEEK 


TITLE 

ARTiST .iMPW'NT p«OMOr-ON LABEL. 


THIS WEEK 


I4J 

s 

la 

3 C - 
'li 


WKS ON 


TITLE 

A«T S - MI'UI'.r I'll. iMl • ■! .Apl , 




10 


Papa Don't Preach 

ttUTonount «*ci 


51 


7 


Do That 

■All tlU » »DC» CASH WMIWWMlUWi 


•:' 
•11 




Ahh Dec Ahh 


© 


6 


Peace Or EarttlAittlc Drummpi Boy 


Anyway IMsn Are From Marsl 


53 


'16 


5 


Thug Lovin' 


The Star Spangled Banner 


54 


m 

56 


2 


Paradise 
Girlfriend 


Make It Clap 

riS-4V-.W-.lii- -.mi" VHP r 


© 




1 in Gonna B. Alrrgtit 

IV. ■■■ , ".-f(A- '.A" ■ .. 


56 


'•1 
1. 

1 


8 

20 

9 
7 
SI 


Beautilul Goodbye 

,;v.-i» -avi.', if- >.j.-. i.i 


- 




Long Time Gone 

DM £K*t 4W0wjMtNr iuv 


57 


When The Last Time 

1 ■ . 'id 'W. .,,1 u 






Hcatseeker 


58 


The Game Of Love 

SAf.i4.S4 'I it uri^j fuio IMtnU 






Dilemma/Air Force Ones 


© 


From Tha Chuuuch To Da Palace 


1 




Bump. Bump. Bump 


60 


Lights. Camera. Action* 






Canl 

miwa uwsiiaawM 


© 


~ 


40 

1 


Only Time 






Gots Ta Be 


© 


1 faM fclMriujf Hm Ohm ■ tan tot 1 ** 

■;. - ' ( .IH' 1111 . ,1 






Rouct 


63 


22 


Blue Jeans 


' 




1 Am Mine 


64 




Don't Mess With The Radio 






Gimme The Light [Remix] 


65 






Rock The Party 






Truly Yours 


© 


- 

V '> 
' '•: 




p^U.,M.G«M. 






Jenny From The Block 


67 


36 


' Wherever You Will Go 

TMICAUMB WCA9 


r 




It Just Happened 


68 


6 


Skills 


1 . 




Same Old Song 


69 


22 


The Ris.no, 

ML-', i v'.'i'U-. M WJ 






Here And Now (Full Circle) 


© 


4 


Wanksta 

t :r.T ■ "Al « .if 


• 




A New Oay Has Come 


71 


54 


God Bless The USA 

'■ ■■ ...«! 


1 •-■ 




03 Bonnie & Clyde 


72 


ts 


Thai s What Girls Do 


■ 




Run 4 Us 

MAMlAM MEUJUeMMAST CUMLMO 


© 




12 


Take Ya Home 


; M 




Machine 


© 


1 


The Boys Of Summer 






'll-'l»«">'. ' ' "AM 




' is 


s 




10 




Nuclear War 


Like 1 Love You 
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Hit Singles + Hot Artists = 
Paid Performances 

Contound the Pirates by licensing 
TouchTunes. Over 6.000 units Installed 
across the United Statesl 



SHOULD YOU NEED 
TO KNOW... 

Billboard's January 4th 
unpublished charts are for sale! 

There will be no Billboard the lasf week of the year, but you can still get 
fresh charts from one of the biggest sales weeks of the year through 
Billboard Research. A must-have for any diehard chart fan! 



THE BILLBOARD 200 

THE BILLBOARD HOT 100 

HOT 100 SINGLES SALES & AIRPLAY 

TOP INTERNET ALBUM SALES 

TOP 40 TRACKS 

ADULT CONTEMPORARY/ADULT TOP 40 

MAINSTREAM ROCK/MODERN ROCK TRACKS 

BILLBOARD LATIN 50 

HOT LATIN TRACKS 

DANCE/MAXI-SINGLES SALES 

TOP R&B/HIP-HOP ALBUMS 

HOT R&B/HIP-HOP SINGLES 

HOT R&B/HIP-HOP SINGLES SALES & AIRPLAY 

HOT RAP SINGLES 

TOP SOUNDTRACKS 



'PURCHASE ENTIRE CHART 



PACKAGE AND RECEIVE A 
COUPON FOR $10 OFF ANY 
FUTURE BILLBOARD 
RESEARCH PURCHASE! 



TOP INDEPENDENT ALBUMS 
TOP ELECTRONIC ALBUMS 
TOP COUNTRY ALBUMS/ 
COUNTRY CATALOG ALBUMS 
HOT COUNTRY SINGLES & TRACKS/ 
COUNTRY SINGLES SALES 
HEATSEEKERS 

TOP WORLD MUSIC/BLUES/REGGAE ALBUMS 

TOP POP CATALOG 

TOP KID AUDIO 

TOP GOSPEL ALBUMS 

TOP CONTEMPORARY CHRISTIAN ALBUMS 

TOP MUSIC VIDEOS 

TOP DVD SALES 

TOP CHRISTMAS ALBUMS 

Each bullet represents an individual chart 



Text Only 
Individual Charts 



. . $7.50 




Hot 100 & Billboard 200 $10.00 

Entire Chart Package $29.99 



Full Graphics 

Individual Charts $10.00 

Hot 100 & Billboard 200 $14.50 

Entire Chart Package $44.99* 



TEXT ONLY □ Individual Charts (please list) . 



FULL GRAPHICS □ Individual Charts (please list) . 



□ Hot 100/Billboard 200 □ Entire Chart Package 

□ Hot 100/Billboard 200 □ Entire Chart Package 



Plus shipping &■ handling S5.95/US, $7.95/Canada. $9.95/International and applicable sales tax (CA,DC,FL,GA,IL,MA,MD,MN,NJ.NY,SC,TN,TX) 
TOTAL 

Please bill my credit card: □ Mastercard □ Visa □ Amex (indicate which one) 

Card* : Expiration Date:_ 

Name: Phone#: E-mail: 



Address:. 



Phone#:_ 
_ City:_ 



State: 



Zip:. 



Send your check or money order to: Billboard Research, 770 Broadway, New York, NY 10003 
For credit card orders call: (646) 654-4633 • fax: (646) 654-4671/(646) 654-4672 or e-mail: research@billboard.com 
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Billboard HOT 1 00 



§ 

1 


g 
< 

p/p 

1 

~ 




' * , The men papula' singles and tracks, •CcordWfl to fL* . , 

• * Nieisen audience Mnortisiom mtuuiMi b ¥ N»isen ev» Nielsen 

Broadcast Data Brrjidcast Oila Syttam*. »ale* data compiled by Spf*urv1<U-«r. 
*>^ ,em * riwutor *d r»d» itatiora 

TITI C a ,. « 
III IX AniM 

PttOOUCER (SONGWRITER) IMPRINT 6 NUMBER/PROMOTION LABEL 




THIS WEEK 






- 


TITLE Artist 

PRODUCER [SONGWRITER) IMPRINT ft NUMBER/PROMOTION LABEL 


it '- 






S NUMBER 1 8 Weeks At Number I 
LOSE YOURSELF o Eminem ■? 


1 


& 


50 


':: 




WANKSTAO 50 Cent v 

mi! was u :,«. ■ . i'« : i \\ik\ O C lis i *tn<f !M1RSCU*1 


49 


50 


43 


46 




ALL MY LIFE Foo RghMrs v 

sra-j itim .-mhiiiwis, k.-.^.m'1-t ■ HOMrBi MMI OHrKA 


43 




WORK IT O Missy "Misdemeanor" Elliott . 

■•■•pp.... **••.' ncatuiatteficitttinarffBi 


2 


& 


56 






TALKIN' TO ME Amene v 

HHMRS0MAIIMUOI0 KSI MMjm lOJt/CniJMeU 




3 


I 




JENNY FROM THE BLOCK O Jennifer Leper Featuring Jadakiss « Styles -.' 

- - . ..= = .• v- ■.. - if: pap.-jI p;....p papp.ph . "mi •. .!« OWW 


• 


52 


— 


, 




RED RAG TOP TimMcGraw 

i- „v..'.' mi !v. !■ wi i.i :.',■«■: asm album ^ 


40 


5 


6 




03 BONNIE » CLYDE O Jay-Z Featuring Beyoace Knowles "i 


4 


& 


69 


pJS 




PARADISE O LL Cool J Featuring Anient- v 

P!n.i * m:m t -with . : .vi'F ■ 'mhv^vms I'jr.ipmu s.ii,'i = Hjkw.KTi O'f jai/tajkiT'C.wc 


53 


4 


7 




AIR FORCE ONES O Nelly Featuring Kyjuan. All & Murphy Lee . 

rut rwLiBciir M.n oh *i :w.tw pwhimwai- imhi; 


4 


54 


51 


50 




1 CARE 4 U Aaliyah 

'iMBAijipMliMfLliOnrWKllii WHAMrHs-iw*' *MAWXM> Ofl 


16 


HI 
i 2 


I I 

22 




BEAUTIFUL Christina Aguilera ■ 


6 


55 


42 

3V 


48 

26 




THUG LOVIN ' O Ja Rule Featuring Bobby Brown .' 

c*a»ufliUiAJm6^ O vii.ncx* v: tif jam «3i*- 'cmt, 


42 


.. GREATEST GAINER/AIRPLAY IO« 

BUMP. BUMP. BUMP o B2K&P. Diddy « 

O BHf near 


7 


56 


SK8ER BOI Avril Uvigne v 1 10 

T>«llWmXrAjJU«« »WSI4 we 1 


& 


to 


69 




THE BABY Blake Sheltori 57 




- 




DON'T MESS WITH MY MAN O Nivea Featuring Brian & Brandon Casey • 

. ph .. a--t a •■ 9 ontan 


8 


SI 


52 


■1 7 




YOU KNOW YOU'RE RIGHT Nirvana 


45 


6 


.: 




UNDERNEATH IT ALL O No Doubt Featuring Lady Saw v 


3 I 


& 


59 


63 




1 JUST WANNA BE MAD O Tern Clark -? 


59 








siiaeDaaa'... ■ r ssltMM . ■ 'p .w 9 ■- ■•• ■• 




60 








t mi ui"i*i 1 uY.Tiwi , tMi.t* Hflwu -n My. Li 






7 


S 




THE GAME OF LOVE O Santana Featuring Michelle Branch . 

aap.mbb\<hsus aavoukvoywlsi OwnraisaD 


5 


55 


5fl 




A LOT OF THINGS DIFFERENT Kenny Chesney 


55 


11 


1 2 




LOVE OF MY LIFE (AN ODE TO HIP HOP) O Erykah Badu Featuring Common . 

:,iu:i.'.,..i«»..iv. ©10 -.m-Mui 


1 1 


& 


67 


67 




SOMETHING c. Lasgo v 


61 


. 


8 




GIMME THE LIGHT o Sean Paul * 

. ...... Ok O ©LPJlCP iJiOtimVlllWtGMOOVI'.flllANIIC 


7 I 


& 


6.1 
66 


71 

7(1 




MAKE IT CLAP O Busts Rhymes Featuring Split! Star 


62 


14 


!■'• 




SHE HATES ME Puddle 01 Mudd -.' 

. nu.i'.jA-.n ruutussci^HMALBiMCUT.mniRsccn 


13 


& 


ALWAYS Saliva V 

4j) qijijIbD euauu cuTiijakjiafi 


63 


15 


1 3 




LANDSLIDE Dixie Chicks v 

om( cMosiMjuscsftraots e> momjwni mjum cuT.nm 


13 


o 


75 


7 7 




THE RED Ch«vell» v 

WlepARTH IPl OiTTifR CHfMI » f 1 r9C MMM CUT 


64 


.'■1 


31 




MISS YOU Aaliyah v 


15 


65 


62 
83 


55 
6p3 




DON'T KNOW WHY Norah Jones . 


52 


26 


35 




I'M WITH YOU Avril Lavigae v 


16 I 


o 


DIRRTY O Christina Aguilera Featuring Redman 


48 


13 


10 




LUV U BETTER O LL Cool J . 

• ■ ■ :■ v ty. . w >■ ■, -«.' 


4 I 


& 






MESMERIZE Ja Rule Featuring Ashanli 


67 


i ; 


19 




DONTCHANGE C Musiq * 




o 






YOU CAN'T HIDE BEAUTIFUL Aaron Lines v 


68 








IBMUCHM>G«ej>IUm «j> Off !OU inv.WMS 




69 






CpPbjobjji (*-4 f a* 1 *?* * SaTijjtRSp) iva<iiafsittfiiri wfliiy fln 






30 


14 




THUGZ MANSION 2Pjc ■ 

■ 1. f.\. . ■"hid IS !■ •. i J.J. ; X-MfKlZ'< )LMA"IUI:*A.WI"LTrt A1BUM C'JMNTERSCCaf 


19 


73 


73 




COCHISE Aadioslave v 

b auBmic ctmnu . ' mow Breio b 1 • 0 1\'» >i '.. ,ipi rvsi.v " • 


69 


16 


IS 




HEY MAO Cam'fon Featuring Jueli Santana, Freekey Zekey & Toya •? 

I1RP1RIW MViAtCI I GUfSC PIT "Ma's I J*AfS I IICMall O UK A KllACO l*M MXffXUMi 


3 

—A 


70 


-4 


64 




THESE ARE THE DAYS 0-Town v 

r.. pbap* pppipvr. ' iipppfBpnupp. APJtcrori o J pvblm cprr 


64 


25 


90 




FAMILY PORTRAIT Pink v 

snoHtM p.i*ssrot%>ii aihsia alblm cut 




[71] 
pT\ 


S2 


84 
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Touring Strong, 
But Some 
Numbers 
Cause Concern 

Continued from page 3 

"I think our music division performed 
very well, particularly in light ofavery 
difficult environment," says Brian 
Becker, chairman/CEO of Clear 
Channel Entertainment (CCE), the 
world's largest promoter/producer 
of live entertainment. "We did well 
in terms of market share, maintain- 
ing acceptable margins and growth 
in profit over the last year." 

Simply put, concerts remain a 
unique and hugely popular attrac- 
tion. "You can't download the live 
experience," says Randy Phillips, 
president/CEO of AEG Live, a division 
of the multi-faceted sports and enter- 
tainment company Anschutz Enter- 
tainment Group (AEG). "People still 
want to go to shows, and I think 
that's reflected in these numbers." 

But on closer examination, the 
numbers in 2002 can be somewhat 
deceptive. The increases, which can 
be overwhelmingly attributed to 
hefty ticket prices and increased traf- 
fic, are also the result of more con- 
scientious reporting. More impor- 
tantly, they hide a disturbing decline 
in per-show attendance and grosses. 
Total shows reported this year for the 
U.S. were 9,708, up a whopping 19% 
from last year. In that light, any 
increase in dollars or people appears 
modest at best. And while the rapid 
escalation of ticket prices has slowed 
in the new millennium, there were 
still more $100-plus tickets for sale 
in 2002 than ever before. 

These numbers are ominous to 
some. "It wasn't a good year," says 
Jerry Mickelson, co-president of 
Chicago-based independent pro- 
moter Jam Productions. "The risk/ 
reward ratio is so out of whack and 
skewed the wrong way for promot- 
ers that if numbers remain constant, 
that's not good for us." 

NUMBERS THAT COUNT 

A big red flag is the average gross 
and attendance per show, figures 
that provide an important barome- 
ter of the industry's health. The 
average gross per show in 2002 was 
$173,748 in the U.S. and $176,944 
worldwide— down 8.5% and 9%. 
respectively, from 2001. Worse yet, 
average attendance of 4,318 (4,387 
worldwide) is down 10.6% (11.6%), 
a distressing trend that has seen per- 
show attendance decrease at a 
greater rate than per-show dollars. 
In 1999, average attendance in the 
U.S. was 5,775; that means average 
attendance is down more than 25% 
in just three years. 

"Those are the numbers you have 
to look at." Mickelson says. "The 
alarming number is |that| on a 
show-by-show basis, attendance has 
gone down. This is what we need to 
focus on. The solution has to include 
lower ticket prices, and that neces- 



sitates lower [artist] guarantees." 

Don Law, co-CEO of CCE's music 
division, agrees that ticket prices 
are an issue. "Artists have been less 
shy about pushing prices, and 
artists do set the prices. And in 
recent years in both music and 
sports, maybe they've been pushing 
a little too hard." 

Others think more factors are at 
work. "I think [these figures| are a 
combination of shows cannibalizing 
each other and the softening of the 
economy," Phillips says. "Our on- 
sales got softer as we went deeper 
into the year. 1 think there is a defi- 
nite correlation between ticket 
prices and sales and the consumer 
confidence index." 

Law says some acts are more cog- 
nizant of price sensitivity than oth- 
ers. "The smarter acts are the ones 
considerate of ticket prices and try- 
ing to sell out," he says. "Our busi- 
ness is one built on selling out and 
turning people away, making [the 
concert) a special event. Acts like 



Dave Matthews. Phish. and now 
John Mayer are very clever about 
pricing, and that's a good reason 
why they're sustaining careers." 

As if per-show figures were not 
bad enough, further analysis dem- 
onstrates that the industry remains 
extremely top-heavy. The top 25 
tours of the year grossed a combined 
$907.4 million from 1,331 shows. 
That represents well more than half 
the total gross but less than one- 
sixth of the shows reported, mean- 
ing a relative few acts are responsi- 
ble for touring's heavy lifting. Some 
say this disparity could be true for 
any business. 

"I subscribe to the 80-20 rule." 
says Peter Luukko, president of 
Comcast-Spectacor Ventures and 
chairman of arena management 
firm Global Spectrum. "You always 
do 80% of your business with 20% 
of your assets." 

Law adds, "Some of the top-line 
tours — Paul McCartney, the Stones, 
Cher, etc. — account for some pret- 
ty high grosses and some pretty 
high ticket prices. That's something 
we don't see every year, and it skews 
the numbers." (For a look at the 
year's top tours and venues, see 
story, page YE-16.) 

Crosses can also be misleading. 
"The business is top-heavy, but 
remember, grosses don't necessarily 
mean profits," notes former Metro- 
politan Entertainment Croup chair- 
man Mitch Slater, who sold his 



company to CCE earlier this month 
{Billboard, Dec. 21). "For a pro- 
moter, what matters is the kind of 
deals you cut. You can have a great 
gross and still get walloped. There 
is no question i that | this is still a 
volume business." 

In terms of volume, the bottom 
line is this: More people paid more 
money to see more concerts in 
2002 than ever before. Given 
uneasy world events and a shaky 
economy, many believe this is an 
extremely positive accomplish- 
ment. Considering that global tour- 
ing first topped $1 billion five years 
ago. it is difficult not to be upbeat 
about an industry' that is now near- 
ing $2 billion. 

"I'll say this: Of the shows we've 
had, there haven't been many losers, 
where the buildings and promoters 
lost money," Luukko notes. "We've 
had a lot of traffic, and if you're 
doing shows with smaller atten- 
dance by acts that are breaking, that 
could be good news." 



"It all depends on the deal," 
House of Blues (HOB) Concerts 
executive VP Larry Vallon says. "You 
can be doing a ton of shows at a 
3,000-seat theater making nothing 
but money, if you buy them right." 

CLEAR CHANNEL'S DOMINANCE 

CCE remains by far the indus- 
try's dominant player, if by a frac- 
tionally smaller degree than in 
2001. The company was involved in 
shows grossing $1.1 billion, down 
slightly from last year — despite 
reporting some 2,000 more shows 
— but still responsible for 65.6% of 
all dollars reported. 

The increase in shows for CCE 
likely reflects more reporting 
instead of a huge leap in activity. 
Still, "we feel like we had a reason- 
ably good year, up from last year," 
CCE's Law says. "Probably 70% of 
our activity is still at the club and 
theater level, about 6,000 events 
annually. That's where we continue 
to work the hardest, because we 
can't sustain ourselves waiting for 
Paul McCartney to come out every 
few years." 

Still, it was a tumultuous year for 
CCE, with former music division co- 
CEOs Irv Zuckerman and Rodney 
Eckerman abruptly axed last spring 
{Billboard, April 27) and immedi- 
ately replaced by Law and Dave 
Lucas. Becker says the dust has set- 
tled since then. "The transition was 
swift," he notes. "We had a very deep 



bench. I could not be more pleased 
with Don and Dave's results so far. 
They came in and made some 
changes that immediately allowed 
us to be as productive as we could 
be, but more importantly, the focus 
I want to have going forward is one 
they embrace and in some cases 
have authored." 

Specifically. Becker says that 
focus includes empowering CCE 
executives in the field while at the 
same time enabling CCE president 
of touring Arthur Fogel to pursue 
national and international touring 
opportunities. As to whether there 
is any truth to published reports 
that parent company Clear Channel 
Worldwide — owned by the Mays 
family — is looking to unload CCE, 
Becker contends he is confident 
there is nothing to it. 

"There are a lot of rumors and 
activity in the investment commu- 
nity right now as deals are tight," he 
says. "But the Mays family has told 
us they are in this for the long haul." 



Asked whether one company con- 
trolling 65.6% of gross revenue rais- 
es monopolistic issues, Law says, 
"The interesting thing for us is com- 
petition is higher than ever. We lost 
Fleetwood Mac and continue bid- 
ding on every single act. There is 
some serious competition now, and 
we have no assurance of getting any 
|tour|. When you look at the over- 
whelming dollars the artist captures 
in this equation, they [decide] who 
they go with and, frankly, how much 
they get paid." 

From an arena standpoint, for 
some, CCE's domination does not 
appear to be a problem. "If some- 
body out there wants to bring me 
more acts, more power to them," 
Luukko says. "If [CCE] is invest- 
ing in putting product out on the 
road, we certainly won't take issue 
with that." 

Indeed, while CCE is often cate- 
gorized as primarily a shed-oriented 
promoter, the company is also more 
active than anyone in promoting 
arena concerts, including exclusives 
with such tours as Cher and Billy 
Joel/Elton John. "If people are not 
aware of the fact that we're the No. 
1 or No. 2 key producer of events for 
arenas outside of sports clubs, then 
I'd like them to know," Becker says. 
"Most people don't realize that more 
than two-thirds of all events we pro- 
duce are in buildings we do not own 
or operate. In regard to amphithe- 
aters specifically, only about 15% of 



events we present in music are in 
amphitheaters. [Most] are in arenas, 
theaters, and clubs." 

Do consumers care who the pro- 
moter is? "At the end of the day, it's 
the artist that's touring, not the pro- 
moter," Luukko says. "The fact of the 
matter is, arenas want product. If 
Clear Channel brings in 66% of that, 
great; if AEG brings in 66%, that's 
fine, too." 

HOUSE OF BLUES IN 02 

A distant but highly active second 
to CCE. HOB Concerts also saw a 
slight decrease in dollars this year at 
$164.6 million, down from $173.8 
million in 2001. The number of 
shows reported was down by more 
than 200, so HOB's per-show gross- 
es — and likely profits — actually 
increased in 2002. 

"If shows are down as much as you 
say, then we're getting higher gross- 
es per show," HOB executive VP Alex 
Hodges observes. The numbers bear 
him out: HOB averaged $162,535 per 
show this year, compared with 
$142,552 last year. The shows we did 
grossed more than last year because 
of ticket scaling and ticket prices. So 
if we saw the number of shows drop 
off, along with the corresponding 
grosses with those shows, ticket 
prices narrowed the gap." 

HOB's Vallon says the decrease in 
show volume for HOB was based on 
two factors: "More careful buying 
and fewer artists available on the 
menu. Everybody was cognizant of 
the real big-ticket shows — McCart- 
ney, the Stones, Cher — taking 
money out of the market early. And 
there was still a hangover from Sept. 
11. which caused delays in record 
releases and tours. It takes a while 
to catch up, and next year we believe 
we'll have a lot more artists and 
tours on the menu to choose from." 

MOVING ON UP 

One of the big stories for 2002 is 
Concerts West, a subsidiary of AEG 
Live, which made a major move up 
the food chain. The Los Angeles- 
based promoter went from $30.5 
million from 72 shows in 2001 to 
$145.9 million from 181 shows this 
year, largely due to exclusive deals 
for tours by Eagles, Britney Spears, 
and Barry Manilow and significant 
involvement in the McCartney and 
Neil Diamond outings. 

"Remember: We made this jump 
through ticket sales, without own- 
ing venues," AEG Live s Phillips says 
of his company, which oversees Con- 
certs West and $10-million grossing 
L.A. promoter Goldenvoice. "All we 
did was go back to becoming pro- 
moters and putting asses in seats, 
not just running traffic through 
venues we own." 

For Jam Productions, which 
boosted grosses from S43 million to 
$48 million in 2002, the nut remains 
tough. "You can't make money if the 
amount of people you need to break 
even is too high," Jam's Mickelson 
says, adding that ticket prices have 
changed the business from when 
concerts were part social event, part 
entertainment. "We want people to 
go to more than one or two shows a 
year. It's tough to experiment any- 
more when the price is too high." 
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Industry Pushes 
Lawmakers For 
Help In Piracy 



Battle 

Continued from page 3 



music companies. But nothing 
came close to the piracy crisis. 

Throughout the year, the music 
industry had to bide its time for leg- 
islative help from a Congress faced 
with anti-terrorism and homeland 
security matters in addition to its 
usual duties. Further, all House 
members and one-third of the Sen- 
ate members were up for re-election. 

Piracy statistics tell a stark story. 
Domestically, more than 2.6 billion 
illegal music files are downloaded 
each month, according to the 
Recording Industry Assn. of Amer- 
ica (RIAA). Internationally, at its 
annual meeting here in June, the 
International Federation of the 
Phonographic Industry reported 
that two of every five recordings 
produced around the world are 
pirate copies and that global sales 
of pirated product rose 50% in 2001 
to a staggering 950 million units, 
estimated to be worth $4.3 billion. 
Sales of pirated CD-Rs alone tripled 
to 450 million units. 

As RIM chairman/CEO Hilary 
Rosen told attendees at the annu- 
al Congressional Black Caucus 
here in September: "The explosion 
in illegal copying is affecting the 
entire music community. And con- 
trary to what some people would 
tell you, it's having a very' real and 
harmful impact on countless mu- 
sicians, songwriters, and perform- 
ers — virtually everyone, from 
recording engineers to record- 
store clerks." 

Throughout the year and around 
the globe, there were reports of 
businesses folding and of deep 
cuts in staffing at music compa- 
nies of all sizes. Pressure was 
placed on marketing budgets, 
even as sales were declining in 
most major territories. 

TRYING TO TEMPER PIRACY 

Chipping away at the piracy 
problem was the intent of two lim- 
ited bills introduced in Congress 
this year. In the Senate, Ernest 
Hollings, D-S.C put forward in 
March a controversial hill that 
would have called for new techni- 
cal anti-copying standards and 
devices. In the House, Howard 
Berman, D-Calif.. introduced a 
measure in July that would have 
permitted copyright industries to 
employ so-called "self-help'' tech- 
nical measures short of spamming 
to slow down and defeat computer 
networks that allow unauthorized 
file sharing. Neither made its way 
out of committee. 

Still, piracy — especially online 
piracy — remains on the Congres- 
sional radar. House Judiciary Com- 
mittee chairman F. James Sensen- 
brenner Jr.. R-Wisc. called for 




comments from the industry and 
others this spring on approaches to 
dealing with online piracy, and it is 
expected that his committee will 
hold hearings in 2003 on how to 
best attack the problem. 

Rosen tells Billboard: "Next year, 
we're going to focus our Congres- 
sional efforts on enforcement, seek- 
ing additional help from the U.S. 
government on international and 
domestic enforcement. We also need 
continued trade Ipolicyl pressure on 
copyright enforcement and techni- 
cal assistance and law-enforcement 
training. There's a lot of people in 
our business who rightly think if 
we're giving millions and millions of 
foreign aid to developing countries, 
that some of that money ought to be 
going to making sure that their gov- 
ernments are supporting our intel- 
lectual-property interests." 

In the meantime, the RIAA expand- 
ed its litigation efforts against such 
peer-to-peer 
networks as 
Aimster and 
Kazaa and 
in October 
sent letters 
to 2.300 col- 
leges and uni- 
versities ask- 
ing for their 
help in put- 
ting out the 
fire of illegal 
downloading 
of copyright- 
ed music on 
campuses. 

The trade group's efforts to cut 
down professional piracy have also 
been expanded, as have diplomatic 
efforts. In Mexico, the House over- 
whelmingly passed a measure this 
month to snare large-scale, organ- 
ized piracy rings with racketeering 
charges. The Senate is expected to 
follow. On the enforcement side, 
raids on suspected pirate facilities 
continue to pay off. In the latest in- 
stance, U.S. Secret Service agents 
—with the help of RIAA officials- 
staged a huge raid this month in 
New York, uncovering 35.000 fin- 
ished CD-Rs. 10.000 DVDs. 421 
CD-R burners, a high-end color 
copier, and other equipment. 

Rosen says that "in a wrap-up for 
this year, the best thing we have 
going for us is that there's been a 
lot of pressure from politicians, 
consumers, and from ourselves on 
(establishing] the online music 
services and that now we have a 
really significant number of servic- 
es that have content from all of the 
major record companies that offer 
consumers downloading and porta- 
bility. So I think what we've long 
promised the politicians, we've de- 
livered in the last couple of months. 
I think that makes the job a little 
easier next year to press for more 
enforcement. 1 think we're going to 
get the support that we need." 

OTHER ISSUES TO ADDRESS 

Jay Rosenthal, co-counsel of the 
Recording Artists' Coalition, agrees 
with Rosen that Congress will not 
deal with issues other than 
enforcement. That means it is 
unlikely there will be support for 



legislation addressing extended 
"fair use" for legitimate copying or 
federalization of California's seven- 
year statute, which excludes 
recording artists from a law that 
forbids personal contracts of more 
than seven years. 

"Piracy is No. 1, absolutely," 
Rosenthal says. But he thinks Con- 



'Next year, we're 
going to focus our 
Congressional efforts 
on enforcement, 
seeking help from 
the U.S. government 
on international 
and domestic 
enforcement. ' 



— HILARY ROSEN. 
RECORDING INDUSTRY ASSN. Of AMERICA 



gress will further investigate huge 
radio and concert companies, 
specifically Clear Channel Commu- 
nications (CCC). which dominates 
both fields. "There are three impor- 
tant developments of 2002," he 
says. "The first is the continued de- 




cline in record sales due to peer-to- 
peer 'sharing.' Artist projects were 
put on hold, promotion money 
dried up, and fewer artists were 
signed. The second was Clear 
Channel, which was buying every- 
thing in sight — artist-management 
companies, promotion companies, 
radio stations, and venues. The 
third is the unprecedented Con- 
gressional interest in fixing artist/ 
label problems." 

Rosen does not think Congress 
will step in to try and reform artist 
contracts. This is despite the interest 
shown by Senate Judiciary Commit- 
tee chairman Orrin C. Hatch. R- 
Utah. in developing a hill that would 
allow artists to exploit their out-of- 
print recordings if companies do 
not; Hatch is also interested in 
studying ways to simplify record 
contracts. For one thing. Rosen says, 
the labels themselves are beginning 
to simplify contracts. In May, Koch 
Entertainment 
announced it 
would offer sim- 
pler, more trans- 
parent contracts; 
more recently, 
BMC Entertain- 
ment and Uni- 
versal Music 
Group revealed 
plans to revise 
their royalty ac- 
counting proce- 
dures. 

"For those 
lawmakers who 
have been impatient with record 
companies," she says, "what they 
have seen is the marketplace 
responding. More importantly, 
it's about how record companies 
see their future." 

As for CCC. it is the main focus 
of a pending bill by Sen. Russ Fein- 
gold. D-Wisc. to investigate its 
policies and the subject of a possi- 
ble Department of Justice (DOJ) 
inquiry sought by Berman. Rosen- 
thal predicts the DOJ will go ahead 
with the probe and quips. "Move 
over. Bill Gates." 

BILLS. BILLS, BILLS 

Congress only passed one bill 
this year that involved the music 
community. That legislation low- 
ered the rate of the new digital-per- 
formance royalty for small-compa- 
ny Webcasters with revenue of less 
than $1 million a year. After being 
unanimously passed in the House, 
the bill was almost scuttled in the 
Senate after retiring Sen. Jesse 
Helms. R-N.C. placed a hold on it 
because of objections from reli- 
gious broadcasters. The legislation 
was hurriedly redrafted to exclude 
mandated rates, which broadcast- 
ers feared would hurt their current 
court challenge of the rule that 
subjects online simulcasts of ter- 
restrial broadcasts to digital-per- 
formance royalties. The bill finally 
passed Nov. 15. 

Other industry-related bills 
never got out of committee. The 
most controversial was the Music 
Online Competition Act (MOCA), 
re-introduced this year by Rep. 
Rick Boucher. D-Va. The bill, 
opposed by enough of Boucher's 



colleagues — and the RIAA — to 
ensure it would not reach the 
House floor, would have amended 
sections of the Digital Millennium 
Copyright Act (DMCA), which 
Boucher views as restrictive. 

MOCA contained provisions to 
ensure non-discriminatory music 
licensing for services not controlled 
by the major labels, to allow con- 
sumers to make archival "backup" 
copies of downloads, to allow Web- 
casters to make royalty-free, ephem- 
eral "cached" copies, and to provide 
for direct payment of digital royal- 
ties to artists. It also contained a 
performance-royalty exemption for 
retailers offering 30- and 60-second 
online sound samples. The Nation- 
al Assn. of Recording Merchandis- 
ers supported the measure. 

Boucher also introduced the 
Digital Media Consumers' Rights 
Act. which would modify the DMCA 
to enable hardware manufacturers 
to introduce multipurpose tech- 
nology as long as it is capable of 
substantial non-infringing use. 
Introduced late in the session, it 
stalled in subcommittee. 

NEWS FROM THE COURTROOM 

In October, the Supreme Court 
heard the first-ever challenge to the 
constitutionality of the Copyright 
Act in the Eldred vs. U.S. case, 
which questions Congressional 
authority to extend the term of 
copyright to life of the author plus 
70 years. The challenge comes from 
publishers of public-domain mate- 
rial who say that the Constitution 
calls only for a "limited" copyright 
term and that a longer term re- 
stricts free use of creative material 
at the expense of the public good. 
No judgment has yet been rendered, 
hut insiders are betting that the 
court will rule that Congress can 
extend the term, even if. to quote 
Justice Sandra Day O'Connor, it 
may result in "bad public policy." 

In another significant court 
case, attorneys general in 41 states 
and three U.S. commonwealths an- 
nounced Sept. 30 a $143 million 
settlement of price-fixing charges 
against the five major U.S. distrib- 
utors, as well as Trans World Enter- 
tainment. Tower Records, and 
Musicland Stores. The settlement 
ended an antitrust lawsuit filed in 
August 2000 in federal court in 
which the states, led by New York 
and Florida, charged that the com- 
panies conspired from 1995 to 
2000 to inflate CD prices in viola- 
tion of state and federal laws, cost- 
ing consumers millions of dollars. 
The suit claimed that the defen- 
dants illegally used minimum- 
advertised pricing (MAP) policies 
to raise CD prices and that this 
resulted in a reduction of dis- 
counting and competition among 
music retailers. 

In the settlement agreement, 
the distributors and retailers did 
not admit to any wrongdoing. Uni- 
versal Music & Video Distribution, 
BMC Distribution. WEA. and EMI 
Distribution issued statements 
saying they believe MAP policies 
are legal but that protracted liti- 
gation would have been prohibi- 
tively expensive. 
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JANUARY 

Jan. 5-7, Future of Music Policy Sum- 
mit Georgetown University, Washington. 
D.C. 202-331-2958. 

Jan. 8-1 1. 30th Annual International 
Assn. for Jazz Education Conference. Fair- 
mont Royal York. Sheraton Centre. Crowne 
Plaza Centre, and Metro Toronto Conven- 
tion Centre. Toronto. 610-667-0501. 

Jan. 9-11. First Annual International 
Stadium Management Conference, pre- 
sented by the International Assn. of 
Assembly Managers (IAAM), Hyatt 
Regency, Phoenix. 972-538-1013. 

Jan. 9-11. Noordersbg Music Seminar, 
De Oosterpoort Croningen, Netherlands. 
noorderslag.nl. 

Jan. 11, Stellar Gospel Music Awards 
taping, Atlanta Civic Center. 800-858-3207. 

Jan. 13, American Music Awards. 
Shrine Auditorium, Los Angeles. 323- 
931-8200. 

Jan. 16-19, 102nd Annual NAMM Win- 
ter Trade Show, Anaheim Convention 
Center, Anaheim. Calif. 323-965-1990. 

Jan. 17. 2003 NAMM Concert Hon- 
oring Sir Elton John: A Benefit for Music 
Education. Arrowhead Pond, Anaheim, 
Calif. 323-965-1990. 

Jan. 19-23. MIDEM 2003. Palais des 
Festivals. Cannes. 212-370-7470. 

Jan. 24. MTV Asia Awards, Singapore 
Indoor Stadium, Singapore. 212-258^000. 

Jan. 28-Feb. 2. Country in the Rock- 



ies, presented by the TJ. Martell Founda- 
tion, Club Med. Crested Butte. Colo. 615- 
401-2808. 

FEBRUARY 

Feb. 4-6. Digital Content Delivery 
Expo (DCD Expo). San Jose Convention 
Center, San Jose, Calif. 978-474-1900. 

Feb. 6-8. Ninth Annual BiDboard/Airplay 
Monitor Radio Seminar & Awards, Eden 
Roc Resort. Miami Beach. 646-654-4660. 

Feb. 7-8. 15th Annual Frank Sinatra 
Celebrity Golf Tournament presented by 
the Barbara Sinatra Children's Center. 
Renaissance Esmeralda Resort. Indian 
Wells. Calif. 760-674-8447. 

Feb. 17-20. EventPro Forum 2003. 
Green Valley Ranch Resort & Spa. Las 
Vegas. 860-738-3801. 

Feb. 19-21. 34th Annual Country 
Radio Seminar & Trade Show, Nashville 
Convention Center. 615-329-2615. 

Feb. 20, Brit Awards. Earls Court, Lon- 
don. 44-207-385-1200. 

Feb. 20. Rhythm & Blues Founda- 
tion's 2003 Pioneer Awards. Grand Ball- 
room. Manhattan Center. New York. 202- 
588-5566. 

Feb. 2 1 , 1 3th Annual MuslCares Gala 
Honoring U2's Bono, sponsored by 
NARAS. Marriott Marquis Hotel. New 
York. 310-392-3777. 

Feb. 23. 45th Annual Grammy 
Awards, Madison Square Garden, New 
York. 310-392-3777. 

MARCH 

March 1-2, Global Entertainment and 
Media Summit. Le Bar Bat. New York. 
973-2284450. 
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BIRTHS 

Girl, Avery Layne, to Laurie and Phil 
Ehart Dec 7 in Atlanta. Father is the 
drummer for rock band Kansas. 

DEATHS 

Armando Bonilla Jr.. 56, of multiple 
myeloma. Nov. 16 in Seattle. As a stu- 
dio musician. Bonilla played with such 
artists as James Brown. He was the 
writer arranger producer .■performer 
co-creator behind the Dr. Buzzard's 
Original Savannah Band, which was 
nominated for a Grammy Award in 
1976 for best new artist Bonilla is sur- 
vived by his wife and two daughters. 

Leslie G. Arries Jr.. 77. of complica- 



tions from brain cancer, Dec. 1 in Sara- 
sota. Fla. A radio/TV veteran. Arries was 
chairman of the All Industry Music 
Licensing Committee for 15 years. He 
also held various senior management 
positions with Buffalo. N.Y.-based radio 
stations, becoming president/CEO of 
Westinghouse Production Co. and a 
board member of the National Assn. of 
Broadcasting. Arries is survived by his 
wife and four children. 

Sidney Glazier. 86. of natural causes, 
Dec. 14 in Bennington, Vt Glazier is 
best-known as the producer of the 
1968 Mel Brooks film The Producers. 
a cult comedy that became a hit Broad- 
way musical. The former director of 
the Eleanor Roosevelt Cancer Foun- 
dation, Glazier received an Academy 
Award as producer of the 1965 docu- 
mentary feature The Eleanor Roo- 
sevelt Story. He is survived by a daugh- 
ter, brother, and three grandchildren. 



March 6-8. 2003 Million Dollar Col- 
lege Radio & Music Conference, Kadis- 
son Hotel Atlanta South. Atlanta. 404- 
7614000. 

March 7-9. Intercollegiate Broadcast- 
ing System National College Radio Con- 
vention. Hotel Pennsylvania, New York. 
845-565-0003. 

March 8. 34th Annual NAACP Image 
Awards, Universal Amphitheatre, Los 
Angeles. 323-938-5268. 

March 10, 18th Annual Rock oi Roll HaD 
of Fame Induction Ceremony. Waldorf 
Astoria Hotel. New York. 216-781-7625. 

March 10, Fourth Annual Best Cellars 
Wine Dinner, presented by the TJ. Martell 
Foundation. Loews Vanderbilt Hotel. 
Nashville. 615-256-2002. 

March 12-16, South by Southwest 
(SXSW) 2003 Music Conference and 
Exhibition, Austin Convention Center. 
512-467-7979. 

March 16-19, 2003 NAHM and AFIM 
Annual Convention and Trade Show, 
Orlando World Center Marriott, Orlando. 
Fla. 856-596-2221. 

March 18-22. Winter Music Con- 
ference 2003. Radisson Deauville Resort 
Miami Beach. 954-563-4444. 

March 19, Washington, D.C. Heroes 
Awards, presented by the Washington, 
D.C. chapter of NARAS. Willard Inter-Con- 
tinental. Washington. D.C. 202-662-1341. 

March 20, 18th Annual International 
Dance Musk Awards, presented by the 
Winter Music Conference, Jackie Cleason 
Theater. Miami Beach. 954-563-4444. 

March 22-23. KLOS Mark and Brian 
Celebrity Golf Tournament sponsored by 
the TJ. Martell Foundation. Coyote Hills 
Golf Club. Los Angeles. 615-256-2002. 

March 26-29. 33rd Annual Recording 
Media Forum. Loews Ventana Canyon 
Resort. Tucson, Ariz. 609-279-1700. 

Submit items for Lifelines. Good 
Works, and Events Calendar to Margo 
Whitmire at Billboard, 5655 Wilshire 
Blvd. Los Angeles. Calif. 90036 or at 
rnwhitmireVbillboardcom. 
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homefront 

Bil.board Music Croup events & Happenings 

6illboard.com Marks 2DD2 
With Year-End Exclusiwes 



Billboard. 



As a companion to Billboard magazine's definitive year-end wrap-up, 
Billboard.com is presenting its own Year In Music spotlight with several additional 
features not lound in the the prinl publication. 

Online exclusives include the fl//ta«;top-10 lists, with stall picks ol the best titles 
ol 2002. Additionally, there are celebrity picks, with top-10 lists from a diverse 
group of artists, including members of Pearl Jam, the Grateful Dead/Other Ones, 
and the Indigo Girls. Fans can also make 
their picks, with billboard.com's year-end 
polls in various genres. 

•COM p air j members of billboard.com also will 

find access to a host of chart information 
not included in the print publication. In addition to the 240 chart recaps included in 
the year-end issue, there will be 15 Year In Music charts and seven concert-relat- 
ed charts that will be exclusive to paid members of billboard.com. 

Charts exclusive to the Web site include catalog charts from each of the genres 
thai Billboard covers and artist and label lists related to the magazine's Top 
Country Singles Sales chart. The exclusive concert and venue lists include the top 
pop/rock, R&B/hip-hop, country, and Latin tours of the year, the top norrconcert 
events that occurred in music venues, and lop venue grosses Irom six different 
categories ol concert sites. 

Beyond that 48 of the Year In Music charts that appear in the published spotlight 
will run deeper in billboard.com. These Charts are indicated by a diamonorshaped 
icon in this issue's spotlight 



personnel 

DIRECTIONS 

Howard Appelbaum, currently VP of licensing, 
marketing, and conferences for Billboard Music 
Group, has been promoted to VP ol licensing and 
events for VNU Business Media. The position entails 
pursuing new revenue opportunities via licensing 
across all media plalfoims and leveraging buying 
clout with outside conference vendors and sponsors. 




APPELBAUM 



"Under his leadership. Billboard has seen its ancillary revenue and profits grow 
dramatically." says Howard Lander, president/publisher ol Billboard Music Group. 
"We have already greatly benefited from his expertise and contacts through his recent 
licensing deals this year lor !7re Hollywood Reporter and Adweek." 

In his new role. Appelbaum and his staff will work with VNU Business Media's publi- 
cations, expositions, and emedia & information marketing divisions to create licensed 
products based on content and customized sponsorship packages tor events. He will 
also be responsible for VNU Business Media's reprint business. He will continue lo 
work out ot the New York olfice and will report directly to Lander, who also serves as 
chief operating officer lor VNU Business Media. 
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BILLBOARD/AIRPLAY MONITOR RADIO SEMINAR i AWARDS 

Feb. 6V8 • The Eden Roc Resort * Miami Beach 

BILLBOARD MUSIC S MONEY SYMPOSIUM 

March 6 • The SL Regis Hotel * New York City 

BILLBOARD LATIN MUSIC CONFERENCE 6 AWARDS 

May 5-8 • The Eden Roc Resort • Miami Beach 

For more information Mtchele Jacangeio 646 654 -1660 ■ bt3evernselbillboard.com 
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Hometown Heroes 



The New York chapter of the National Academy of Recording 
Arts and Sciences (NARAS) honored six hometown heroes Dec 
11 at a dinner and awards ceremony at the Roosevelt Hotel 
(see story, page -U). Hosted with panache by Dominic Chi- 
anese from The Sopranos. NARAS Heroes Awards went to Burt 
Bacharach, Hal David, 
Dionne Warwick (the three 
were reunited for the first time 
in 20 years), Marc Anthony. 
Beverly Sills, and Clive 
Davis. Pictured above, from 
left, are NARAS New York 
chapter president Phil Cald- 
ston, Bacharach, Warwick, 
NARAS New York chapter 
executive VP Jon Marcus, 
David, and NARAS president 
Nell Portnow. Shown at right 
are Davis and his presenter, 
Atlantic Records founder 
Ahmet Ertegun. 





Season Of Giving 

The Neil Bogart Memorial Fund (NBMF) had a busy season, 
with the recent commitment of $12 million for ongoing 
research at Childrens Hospital in Los Angeles, the largest sin- 
gle foundation gift the hospital has ever received.The money 
will go toward a new research tower, which will house the 
Neil Bogart Pediatric Cancer Research Program. In addition, 
the NBMF honored the Universal Amphitheatre and Britney 
Spears at its annual BogartTour for a Cure last month. Both 
were given the Children's Choice Award. Pictured are Spears 
and Jay Mardano, president of HOB Concerts, on behalf of 
Universal Amphitheatre. 




Lenedra Carroll: Shh! 



Lenedra J. Cs 



Stop. And breathe. 
That's the advice Lenedra 
Carroll offers to her comrades 
in the music industry, as we 
tie a ribbon around what has been 
a dramatic and challenging year 
for all. 

"I don't think there's another 
industry where reflection could be 
more important at this time." says 
the busy manager and mother of 
singer/songwriter Jewel. She is also 
co-founder of the Clearwater Pro- 
ject and Higher Ground for 
Humanity charities. CEO and 
founder of umbrella 
company the Mani Or- 
ganization, a singer, 
poet, artist, and. most 
recently, author of the 
book The Architect of All 
Abundance (New World 
Library), a guide to "cre- 
ating a successful life in 
the material world." 

"Right now. the old 
methods and systems 
aren't working — and we 
don't yet know what the new ones 
are going to be," she says. "Rather 
than continuing to try and make 
what isn't working work or being in 
a bloody panic, we should work to 
be reflective and to create new solu- 
tions. You have to be clear about 
what direction you want before you 
can take practical action." 

Carroll, who possesses a notable 
aura of serenity, practices what she 
preaches. Each day, the 20 employ- 
ees of her San Diego-based artist- 
management company cease all 
business at 3 p.m.: "Just that pause, 
whether silence or meditation or 
reflection or contemplation — it's a 
break so you can start fresh. Other- 
wise, it's a constant stir and spin in 
this industry. When you take stock, 
you find balance through organiza- 



The 

Architecture 
of All 

Abundance 



tion and structure." 

She wrote Abundance after 
Jewel was bombarded with ques- 
tions about her unusually ground- 
ed and methodical approach to 
success in the music business. "It 
was the organization of really 
understanding who Jewel was and 
what she could do and knowing 
that her image had to be based on 
that," Carroll says. "That really 
allowed her future to be continu- 
ally plotted. That level of clarity is 
important for success." 
The book guides readers through 
potential solutions for 
success in business. 
. J relationships, health. 
Kj^Ak and personal growth. 

I using Carroll's own fail- 
W I ures. struggles, and 
eventual triumphs as 
guideposts. "This pas- 
sion is the essence of my 
purpose and my joy — 
my humanity." Carroll 
says. "It is the principle 
impetus behind the 
development and management of 
Jewel as singer/songwriter, actress, 
author, and humanitarian, and of 
the international companies for 
which 1 am responsible." 

Carroll definitely stands for the 
antithesis of what most practice in 
the music industry, preaching 
generosity, gratitude, and grace. 
"It comes back to a simple philos- 
ophy that can be applied to so 
many areas of our lives." she says. 
"One needs to understand who 
they are, what they do and don't 
do well, what they want to do and 
how it can be done in a unique 
way. Combine that with a plan. 
And silence. Remember to spend 
some time in silence every day." 

CHUCK TAYLOR 
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50 Finishing flourish. 


41 Theme ot this puzzle 


10 Getting an 100 


m classical music 


42 On the water, farcify 


11 Not o'er 


57 Neat and proper 


43 Steve whose debut 


12 "Where be?" 


50 Big fusses 


album was 1986's 


(Blondie line from 


00 "Son Preacher 


"Gurtar Town* 


"Island ot Lost 


Man* 




Souls") 




The solution to this week s puzzle can be to 


und on page 79. 



by Mark Parisi 
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"ELECTRONIC ARTS has become 
an unlikely but vital player in the 
industry's high-stakes game of 
breaking new music." 



- mtv.com news 



OUR GAMES 




and more 



THANK YOU 
TO OUR FEATURED ARTISTS... 

Andrew WK ASH • Audiovent • Blindside Bon Jovi • Brandy • Joe Budden • Burning Brides • Bush • Busta Rhymes 
Default DMX The Donnas Esthero • The Exies • Fabolous Flipmode Squad • Good Charlotte • (hed)p.e. ■ Hot 
Action Cop • Idlewild - Jimmy Eat World • Just Blaze Kosheen • Avril Lavigne • Angie Martinez ■ Method Man • 
Monica • Ms. Dynamite • Nappy Roots • Nate Dogg Nelly ■ NORE • OK GO ■ Pacifier • Papa Roach • Paul 
Oakenfold Quarashi • Queens Of The Stone Age • Ra • Redman • Rush • Safri Duo Saliva • Seether • Snoop Dogg 
• Socialburn ■ Soundtrack of Our Lives • Sum 41 • Taproot • Timo Maas • Trapt ■ Uncle Kracker WC and more... 



AND THE POWER OF YOUR SUPPORT- 



"Forget radio. MTV. magazine and every other promo 
vehicle. If you really want to help your artists hit the 
big time, start talking football - [Madden NFL 2003] 
video game football." 

Entertainment Weekly 

"Since the video game audience and the hip hop 
demographics are clearly converging, the partnership 
between our two brands is a powerful vehicle for our 
artists and musk. Def Jam's collaboration with 
EA. Def Jam VINDCTTA. will provide exciting and 
unprecedented cross-promotional opportunities in 
both the video game and music industries." 

Kevin Liles 

President Def Jam Records 



"Electronic Arts provides an unique platform to 
expose our artists to a much wider audience. Our 
music/gaming collaborations have quickly become an 
integral part of our marketing arsenal, creating 
entirely new encounters for fans to see and hear 
their favorite artists." 

Sylvia Rhone 

CEO, Elektra Entertainment Group 




"A new gaming innovation gives rookie bands a 
sporting chance. EA SPORTS Trax displays all the info 
a player needs to go out and buy the record " 

Spin Magazine 

"In working with EA. we look forward to expanding 
our horizons for our artists and opening new doors for 
their music. This is convergence in action! " 

Tom Corson, 

Executive Vice President 

of Worldwide Marketing & Sales, 

J Records 



CHANGING THE WAY THE GAME IS PLAYED 




jtlffvntMafjtMNiiHfM 

LMJu* DaWMMMMNHl* 
• MNMPopMNK M nr/» n 



Am rc kmuS a 



■y jtB ** V^toi l—ffu* ioom LLC Tfc. « 



► EAtWMCS" EASlWT*-»rtlEA SPORTS WO** ■-El 



